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COM284 Current Ethical Issues in Media 4 2 0 0 2 3
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Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective The objective of this course is to inform students about fundamental ethical issues related to media as

well as new ethical issues induced by diversified communication channels; to enable them to become

aware of the transfer of information to the media and the acquisition of information by the media by

leading discussions on related issues. In an age when almost anyone can be a content producer, the goal

is for students to have knowledge of the ethical elements that should be considered in the production

(and consumption) of content.

Content In this course, the student will be informed about new topics, new questions and new problems that arise

in our lives through technological changes. Ongoing research on these questions will also be presented.

As the subjects can be varied, the content of the course is updated every year. In the case of topics related

to the agenda and as long as this does not affect the consistency of the course of the course, there may be

a weekly change between the topics.
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Film tavsiyesi: Ace in the Hole (Büyük Karnaval) – Billy Wilder – 1951
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Theory Topics

Week Weekly Contents

1 General informations about the course. Basic concepts

2 Ethical issues encountered in mainstream media

3 Ethical issues encountered in the "new" media

4 Hate speech

5 Protection of personal data

6 Big data

7 Presentation / Fake news - Fact check

8 Presentation / Online bullying

9 Presentation / Artificial Intelligence

10 Presentation / Treatment of "sensitive" subjects

11 Presentation / Copyright

12 Presentation / Regulatory initiatives on social networks, examples from Turkey and the world

13 Presentation / Structures established to solve ethical problems in the media



14 Presentation / Course wrap-upWeek Weekly Contents
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