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GE 712 Qualitative Research Methods 2 3 0 0 3 9

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Doctoral Degree

Objective Bu using qualitative research methods with students, to provide them to interpret scientific events by

examining with a broad and deep perspective and to do independent research. Another purpose is to

develop their skills to determine the necessary steps to reach the new and gripping syntheses.

Content Course content involves qualitative research to be addressed in other research methods, promotion of the

use of space and describing as the application of different methods of qualitative research.
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