Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 521 Symbolic communication 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Simgeler, bir iletisim aracidirlar ve her simge kendi kiltaranun yuklendigi anlami icerirler. iletirler.

Simgeler, kendi icinde hicbir sey ifade etmemektedir. Dolayisiyla da, iletisim metinleri ve diinya bilgisi ile
kurulan baglam sonucu bir anlam kazanmaktadir.

Content 1.Hafta: Simge Nedir?
2.Hafta: Simgebilim Nedir?
3.Hafta: Simgesel fletisim Nedir?
4. Hafta: Simgeleri Ortiik okumak.
5.Hafta: Simge Cesitleri.
6.Hafta: Simgelerin Tletisimselligi.
7.Hafta: Simgelerin Gostergebilimselligi.
8.Hafta: Bitkisel Simgeler.
9.Hafta: Dogasal Simgeler.
10.Hafta: Hayvansal Simgeler.
11.Nesnesel Simgeler.
12.Mistik Kahramansal Simgeler.
13.Renksel-Sayisal Simgeler.
14.1letisim Metinlerinde Simge Céziimlemeleri.

References BORATAV Pertev (1946) Halk Hikayeleri. Ankara.
DEMIR A.Faik-COMAK A.Nebahat (2015) Saman ve Tiirk Diinyasi. Baglam Yayinlari. Istanbul.
GREIMAS A. (1983) Structural Semantics. Lincoln: Universiy of Nebraska Press.
CAMPBELL J. (2003) Tlkel Mitoloji (Ceviren: Kudret Emiroglu) imge Kitabevi. Istanbul.
CAMPBELL J. (2003) Yaratici Mitoloji (Ceviren: Kudret Emiroglu) imge Kitabevi. Istanbul.
ERHAT Azra (1993) Mitoloji S6zIt§i. Remzi Kitabevi. Istanbul.
CAMPBELL J. (2003) Dogu Mitolojisi ( Ceviren: Kudret Emiroglu) imge Kitabevi. Istanbul.
CEZENAVE Michel (1989) Encyclopedie des Symboles. Le Livre de Poche. Mlinchen.
OGEL Bahaeddin (1989) Tuirk Mitolojisi. TUrk Tarih Kurumu Basimevi. Ankara.



Theory Topics

Week Weekly Contents

1 What is symbols.

2 What is symbolism.

3 What is symbolic communication
4 What are the symbole to read.

5 Symbol types and communication
6 Herbal of symboles.

7 Natural symbols.

8 Animal symbols.

9 Object symbols.

10 Mystical heroic symbols.

11 Colorless symbols.

12 Numerical symbols.

13 Stone symbols.

14 Symbols and semiotics.



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 541 Advertising and Campaign Analyses 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Turkish
Compulsory
Masters Degree

Bu dersin amaci 6grencilere reklam konusunda temel bilgileri vermek ve vaka analizleriyle reklam
kampanyalarinin gesitli acilardan nasil analiz edilebilecedi konusunda bilgi kazandirmaktir.

Reklamin tanimi, reklamla ilgili kurumlar, reklamin isleyis streci
Basarili bir reklam kampanyasinin ilkeleri

Reklam kampanyalari analizinde farkli yontemler

Vaka analizi

Halime Ycel, Reklamciligin Temel ilkeleri, Nobel, 2022

Paul Rutherford,. Yeni lkonalar, Cev.Mustafa K. Gerceker, Istanbul, Yapi Kredi Yayinlari, 1996.

Judith Williamson. Reklamlarin Dili: Reklamlarda Anlam ve Ideoloji, Cev: Ahmet Fethi, Ankara, Utopya
Yayinevi, 2001.

John Tomlinson. Kiiltiirel Emperyalizm, Cev. Emrehan Zeybeko§lu, istanbul, Ayrinti Yayimlari, 1999,
Zeybekoglu, Istanbul, Ayrinti 1999

Varda Langholz Leymore, Hidden Myth: Structure&Symbolizm in Advertising, New York, Basic Books Inc.,
1975.

Nicolas Riou, Pub Fiction: Société Postmoderne et Nouvelles
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Week

1

10

11

12

13

14

Weekly Contents

Advertising definition, advertising institutions, advertising process functioning
Principles of an effective advertising campaign.

Various methods to analyze advertising campaigns.

How to analyze advertising campaigns target?

How to analyze advertising campaigns creative strategy?
Humor in advertising campaigns

Main themes in contemporary advertising campaigns
Case studies

Case studies

Case studies

Case studies

Case studies

Case studies

Case studies



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E514 Visual Culture 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Gorme duyusu, dinyayi algilama ve yorumlamada belirleyici bir rol oynamaktadir.Bu dersin amaci video,

sinema, bilgisayar gibi aracglarla ginimuz yasaminda énemi giderek artan gorsel kultir Grinlerinin
elestirel bir bakig acisiyla kavranip tartisiilmasini saglamaktir

. Hafta: Kaltar nedir?
. Hafta: Kultlr nedir?

. Hafta: Kiltir ve Tletisim

Content

. Hafta: Gundelik yagsam |
. Hafta:Guindelik yasam Il
. Hafta: Kaltirel Zaman-Mekanlar
. Hafta: Kulturel Zaman-Mekanlar

0o N o UM WWN =

. Hafta: Ara sinav

9. Hafta: Gorsel Medya |

10. Hafta: Gorsel Medya I

11. Hafta:Gorsel Medya Il

12. Hafta: Yeni Teknolojiler ve Gorsellik |
13. Hafta: Yeni Teknolojiler ve Gorsellik Il
14. Hafta: Genel Tartisma

References 1. GUVENC, Bozkurt. Insan ve Kiiltiir, istanbul: Remzi Kitabevi
2. WINKIN, Yves. Anthropologie de la Communication, Bruxelles: de Boeck & Larcier, 1996
3. HALL, Edward T. Le Langage Silencieux, Paris: Seuil, 1984
4. BARRIER, Guy La Communication Non Verbale, Paris: ESF.1996
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 581 Marketing Principles 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory

Course Level Masters Degree

Objective Bu ders, pazarlama bilimi hakkinda analitik ve elestirel dusinme kabiliyeti kazandirmayr amaclamaktadir.
Content Ders kapsaminda, etkili pazarlama stratejileri gelistirmek icin anlagiimasi gereken pazarlama kavramlari,

pazarlama stratejisi, pazarlama cevresi, pazarlama bilgi sistemi, pazarlama arastirmalari, tiketici
davraniglari gibi konular islenecek ve uluslararasi pazarlama, strdurilebilir pazarlama gibi kimi 6ne ¢ikan
pazarlama alt alanlari Uzerinde durulacaktir.

References Philip Kotler & Gary Armstrong, Principles of Marketing, Pearson.
Mehmet Karafakioglu, Pazarlama Ilkeleri, Beta.
ismet Mucuk Pazarlama ilkeleri Tiirkmen Kitabevi
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 511 Media Critics 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory

Course Level Masters Degree

Objective

Content Medya ve iletisim calismalarinin kisa tarihgesi

Normatif medya kuramlari

Medya etki teorileri

Turkiye'de medyanin ekonomi politigi

Medya etigi

Siyasal iletisim ve medya

Ayrimcilida iliskin yasal diizenlemeler ve medyada ayrimcilik
Ara sinav 15 Kasim 2017

Medya ve Nefret Sylemi

Spor endUstrisi ve medya

Reklam endUstrisi ve medya

Sinema endustrisi ve medya

Alternatif Medya ve Turkiye'deki uygulamalari
Yeni medya ve etik sorunlar

References
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10
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14

Weekly Contents

The meaning and importance of mass communication
Communication process and communication model
Persuasion theories

Mass media effects

Effects theories

Bullet Theory

Silence Spiral

Mid Term

Modern theories: McLuhan, Postman,

Modern theories:Chomsky, Baudrillard

Mass Media Cartel in Globalization Process
Relationship of Big Media Companies, politics and big capital
Presentations

Presentations



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 683 User Experience In Digital Channels 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Compulsory
Masters Degree

Ozellikle sayisal ortamlar Gzerinden yiratiilen pazarlama iletisimi yénetimi siireclerinde éne cikan bir
unsur olan kullanicr deneyimi ve kullanilabilirlik , ister bir web sitesi olsun, ister bir mobil site veya
uygulama olsun herhangi bir dijital mecranin hedef kitle tarafindan etkili, verimli ve memnuniyet
saglayacak sekilde kullanilabilmesi ve bu deneyimin bahsi gecen parametreler Gzerinden élculebilmesidir.
Son dénemde yapilan arastirmalar, web sitelerinde kullanilabilirligi arttirmaya ve kullanici deneyimini
desteklemeye yonelik iyilestirmelerin, mevcut trafigi arttirmaya yonelik cabalara kiyasla ROl baglaminda
cok yuksek oranda bir dontstim sagladidini ortaya koymustur. Bu anlamda 6zellikle dijital medya
profesyonellerinin kullanilabilirlik paradigmasi ve bu baglamda etkilesimli medya tasarimi hakkinda bilgi
sahibi olmalari, s6z konusu streclerin etkili olarak yonetilmesi ve dederli katkilar sunmasi acisindan énem
tasimaktadir.

Bu baglamda bu dersin amaci katilimcilara séz konusu kavramlar hakkinda guclu bir farkindalik saglamak
ve hem masausti hem de mobil ortamda sunulan etkilesimli araytzlere yonelik uygulamali olarak analiz
bilgi ve becerisi kazandirmaktir.

1. Hafta: Giris Dersi

2. ve 3. Hafta:

Anahtar Kavramlar

! Insan-bilgisayar etkilesimi (Human-Computer Interaction (HCI))
i Grafik kullanici araylzu (Graphical User Interface (GUI))

i Kullanilabilirlik

o Kullanilabilirlik neden énemlidir?

o E-ticaret dinyasina kullanilabilirlik perspektifiyle genel bir bakis
o Kullanilabilirlik nasil él¢ultr?

i Kullanici deneyimi

o Bir fenomen olarak kullanici deneyimi

+ Kullanici Cesitliligi vs. Teknoloji Cesitliligi

* Yeni ¢ok ekranli-dinyada kullanici deneyimi

« Iyi kullanici deneyimi: Context/Convenience vs. Taste/Appeal

o Kurumsal organizasyon i¢inde kullanici deneyimi

+ Organizasyonel zorluklar

+ Organazisyonel hedefler

o Bir meslek olarak kullanici deneyimi

* Yeni Roller ve Sorumluluklar

, Bir stirec olarak “Etkilesim Tasarimi”

o Sureclerin Evrimi: Waterfall vs. Agile vs. Lean UX

o “Kullanici Deneyimi Merkezli yeni bir bakig”: Etkilesim Tasariminda Siirec ve Yinelemeli Is Akisi

4. ve 5. Hafta:
Evrensel Kullanilabilirlik: figili Kavramlar, Rehber Kurallar, Standartlar

i Herkes icin Web ne kadar mimkuin?
o Kullanicr Cesitliligi
o Teknolojik Cesitlilik



References

i Evrensel Kullanilabilirlik Stratejileri

o Destek Teknolojiler

o Evrensel Tasarim

o Farkh Kullanici Gruplari igin Evrensel Kullanilabilirlik Stratejileri

6. Hafta:

Kulturellestirme ve “Klresel Mecralar”

i Uluslarasilagtirma

i Yerellestirme

| “Kuresel Mecralar” Tasarlamak i¢cin Parametreler
! Ornek Vaka Galismalari

7. Hafta:

Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines
I Bilgi Mimarisi

o Bilgiyi dizenlemek

o Bilgi Mimarisinin Sunumu

o Arama Motoru Optimizasyonu

Egzersiz: Analiz Atdlyesi

8. ve 9. Hafta:
Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines
! Masausti AraylUzlerde Sayfa Yapisi ve Tasarimi

Egzersiz: Araylz Analiz Atélyesi

10. ve 11. Hafta:
Kullanilabilirlik Perspektifinde Arayliz Tasarimini Okumak: Patterns and Guidelines
i Mobil Arayuzlerde Sayfa Yapisi ve Tasarimi

Egzersiz: Arayuz Analiz Atdlyesi

12. ve 13. Hafta:
Kullanilabilirlik Perspektifinde Arayliz Tasarimini Okumak: Patterns and Guidelines
i Araylzde Tasariminda Tipografi ve Gorsel Malzeme Kullanimi

Egzersiz: Araylz Analiz Atdlyesi

14. Hafta:
Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines

, Form Tasarimi

? Egzersiz: Araylz Analiz Atolyesi

+ Nielsen, J. (2012) Usability 101: Introduction to Usability.

+ User Experience White Paper: Bringing Clarity to the Concept of User Experience (2011)

* Shneiderman, B. (2000) Pushing Human-Computer Interaction Research to Empower Every Citizen:
Universal Usability, Communications of the ACM, Vol. 43, No: 5, 85-91.

* Marcus, A. (2008) Global And Intercultural User-Interface Design. J. A. Jacko ve A. Sears (eds.) The Human-
Computer Interaction Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human
Factors And Ergonomics) 2nd Edition. New York: Lawrence Erlbaum Assoc, 355-380.

* Resmini, A. and Rosati, L. (2011) A Brief History of Information Architecture, Journal of Information
Architecture, Vol. 3, Issue 2, p. 33-45.

* Holst, C., (2021), The Current State Of E-Commerce Search,



+ Kirmani, A. (2016) Mobile-First eCommerce: What Customers Expect and Value in Mobile Shopping
Experiences.
+ Wreblovski, L. (2012) Best Practices for Form Design.

Theory Topics

Week Weekly Contents

1 Introduction

2 Key Concepts

3 Key Concepts

4 Universal Usability: Key Concepts, Guidelines, Standarts

5 Universal Usability: Key Concepts, Guidelines, Standarts

6 Culturalization and “Global Digital Media”

7 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Information Architecture

8 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Page Structure and Design for Desktop

Environments

9 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Page Structure and Design for Desktop
Environments

10 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Page Structure and Design for Mobile
Environments

11 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Page Structure and Design for Mobile
Environments

12 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Use of Typography, Graphics and
Multimedia in Ul Design

13 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Use of Typography, Graphics and
Multimedia in Ul Design

14 Investigating User Interface Design through Usability: Patterns and Guidelines ¢ Form Design



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 652 Business Management 2 3 0 0 3 6
Communication

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu dersin amaci, 6grencilere ginimuzin kiresel, rekabetci ve ¢ok kaltarld is dinyasinda, isletmelerin

kurum ici ve kurum disi paydaslariyla saglikli ve etkili bir iletisim streci yirttebilmesi icin gereken temel
bilgi ve birikimi kazandirmaktir.

Content Bkz. Konu basliklar

References Kitap:
Judith Dwyer (2006) The Business Communication Handbook, Pearson: Australia, 7th ed.
Courtland L. Bovée and John V. Thill (2005) Business Communication Today, Pearson: USA.
Alison Theaker(2006) Halkla iliskilerin El Kitabi, 2. baski, Mediacat Yaylnlarlzistanbul.

Makale:
Iris 1. Varner (2000) The Theoretical Foundation for Intercultural Business Communication: A conceptual
Model, The Journal of Business Communication, 37:39-57.
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Weekly Contents

Introduction

Scope and Method of Business Communication
Components of Business Communication

Globalization and Business Communication

Intercultural Communication

Culture and Business Communication

Intercultural Differences and Business Communication
Mid-term exam

Internet, web 2.0, new media and business communication
Digital transformation and its impact on business communication
Student presentations

Student presentations

Student presentations

Student presentations



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 642 Research and Presentation Technics 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References



Theory Topics

Week  Weekly Contents



Content

Course Code Course Name

CO-E 626 Communication and Persuasion

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

6
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 614 Brand Management 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References



Theory Topics

Week Weekly Contents



Content

Course Code Course Name

CO-E 531 Communication and Globalization

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References

Semester

1

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

6



Theory Topics

Week Weekly Contents



Content

Course Code Course Name

CO-E 644 Consumption Sociology

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective
Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

6



Theory Topics

Week Weekly Contents



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 634 Crisis Communication Management 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References



Theory Topics
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Content

Course Code Course Name

CO-E 551 Corporate Communication

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Semester

1

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

6



Theory Topics

Week Weekly Contents
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