icerik

Ders Kodu Dersin Adi Yanyil Teori Uygulama Lab Kredisi AKTS

GE 761 Pazarlama Arastirmalarinda lleri 1 3 0 0 3 7
Teknikler |

On Kosul

Derse Kabul Kosullari

Dersin Dili Tlrkge

Taru Zorunlu

Dersin Duzeyi Doktora

Dersin Amaci Dersin amaci, pazarlama arastirmasi yontem ve isleyisi hakkinda temel bilgilerin edinilmesi, pazarlama

arastirmasi sureci ve her bir asamasi hakkinda bilgi kazanilmasi ve pazarlama arastirmasi tasarlama
becerisinin elde edilmesinin saglanmasidir.

Icerik Ders kapsaminda, etki dizeyi yiksek akademik ¢calismalar gerceklestirebilmek icin incelenmesi gereken
pazarlama kavramlari ile arastirma kavramlari Gzerinde durulacak; arastirma tasarimi, ikincil veri, kalitatif
arastirmalar, kantitatif arastirmalar gibi konular islenecektir. D6nem boyunca akademik makale okumalari
gerceklestirilecektir.

Kaynaklar o Marketing Research Applied Insight, Daniel Nunan, David F. Birks and Naresh K Malhotra, Pearson
o Multivariate Data Analysis, Joseph F Hair, Barry J. Babin, Rolph E. Anderson, William C. Black, Cengage

Teori Konu Basliklar

Hafta  Konu Basliklari

1 Pazarlama arastirmalarina giris

2 Pazarlama arastirmalari ve ilgili kavramlar

3 Pazarlama arastirmalarinda problem ve ¢6zim yaklasimlari
4 Pazarlama arastirmasi tasarimi

5 Kalitatif arastirmalar |

6 Kalitatif arastirmalar Il

7 Anket

8 Deney

9 Ol¢me ve 6lceklendirme

10 Ara sinav

11 Ana kitle ve 6rneklem

12 Olciim araci tasarimi ve uygulama

13 Pazarlama aragtirmasi tasarimi uygulamalari

14 Pazarlama arastirmasi tasarimi uygulamalari
icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS
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Ders Kodu Dersin Adi

Yariyil

GE 763 Yoénetim Bilimleri Arastirmalarinda dleri 1

Teknikler |

On Kosul

Derse Kabul Kosullari

Dersin Dili Tiurkce

Tura Zorunlu
Dersin Duzeyi Doktora
Dersin Amaci

Icerik

Kaynaklar
Teori Konu Basliklar
Hafta  Konu Basliklari
icerik

Ders Kodu Dersin Adi

GE 757 Finansal Raporlarin Analizi

On Kosul

Derse Kabul Kosullari

Dersin Dili Tirkce
Tura Secmeli
Dersin Duzeyi Doktora
Dersin Amaci

Icerik

Kaynaklar
Teori Konu Basliklar
Hafta  Konu Basliklari
icerik

Ders Kodu Dersin Adi

GE 733 Uluslararasi Finansal Raporlama
Standartlari

On Kosul

Derse Kabul Kosullari

Yariyil

1

Yariyil

1

Teori

3

Teori

Teori

3

Uygulama

0

Uygulama

0

Uygulama

0

Lab

0

Lab

0

Lab

0

Kredisi

3

Kredisi

3

Kredisi

3

AKTS

AKTS

AKTS

7
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Dersin Dili Tilrkce

Tura Se¢meli
Dersin Duzeyi Doktora
Dersin Amaci Uluslararasi Finansal Raporlama Standartlari hakkinda 6grencileri bilgilendirmek, UFRS'nin Diinya'da ve

Ulkemizdeki 6nemini mevzuattaki yerini irdelemek.

Icerik -Finansal Tablolarin Sunumu
-Bilanco, Gelir Tablosu, Nakit Akim Tablosu
-UFRS'nin finansal tablolara uygulanmasi
-Bilanco tarihinden sonra ortaya ¢ikan olaylar, iliskili taraflar
-Konsolidasyon
-Konsolidasyon
-Varlhklar (Stoklar, Maddi Duran Varliklar)
-Varliklar (Maddi olmayan Duran Varliklar, Yatirrm Amacli Gayrimenkuller)
-Karsiliklar ve Yakumltltkler
-Vergi Muhasebesi
-Calisanlara Saglanan Faydalar
-Kar-zarar, 6zsermaye
-Finansal Enstrimanlar
-Uygulama Calismasi

Kaynaklar Financial accounting : international financial reporting standards / Walter T. Harrison Jr. ... [et al.]. Boston :
Pearson, 2014 : 9 edition

Teori Konu Basliklar

Hafta  Konu Basliklari

1 Finansal Tablolarin Sunumu

2 Bilango, Gelir Tablosu, Nakit Akim Tablosu

3 UFRS'nin finansal tablolara uygulanmasi

4 Bilango tarihinden sonra ortaya ¢ikan olaylar, iligkili taraflar

5 Konsolidasyon

6 Konsolidasyon

7 Varliklar (Stoklar, Maddi Duran Varliklar)

8 Varliklar (Maddi olmayan Duran Varliklar, Yatirrm Amacli Gayrimenkuller)

9 Karsiliklar ve Yakumltltkler

10 Vergi Muhasebesi

11 Galisanlara Saglanan Faydalar

12 Kar-zarar, 6zsermaye

13 Finansal Enstrimanlar

14 Uygulama Calismasi
icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS
GE 721 Orgiit Kurami 1 3 0 0 3 7
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On Kosul

Derse Kabul Kosullari

Dersin Dili
Taru
Dersin Duzeyi

Dersin Amaci

Icerik

Kaynaklar

Turkce
Se¢meli
Doktora

Dersin amaci 6grencilerin yonetim kuramindaki temel dustince akimlarini, kuramlari ve tartismalari
ogrenmelerini saglamaktir.

Temel yonetim kuramlari

M.J.Hatch (2006) Organization Theory Modern, Symbolic and Postmodern Perspectives Oxford: Oxford
University Press, ch 1.

W. R. Scott (2003), Organizations: Rational, Natural, and Open Systems (5th edition), Upper Saddle River,
NJ: Prentice Hall, ch. 1.

M. Reed (1996), ‘Organizational theorizing: A historically contested terrain’in S. Clegg, C. Hardy, and W. R.
Nord (eds), Handbook of Organization Studies, London: Sage, 31-56.

M.J.Hatch (2006) Organization Theory Modern, Symbolic and Postmodern Perspectives Oxford: Oxford
University Press, chap 2.

Y. Shenhav (2003), The historical and epistemological foundations of organization theory: Fusing
sociological theory with engineering discourse’in H. Tsoukas and C. Knudsen (eds.), The Oxford Handbook
of Organization Theory, Oxford: Oxford University Press, 183-209

W. H. Starbuck (2003), The origins of organization theory'in H. Tsoukas and C. Knudsen (eds.), The Oxford
Handbook of Organization Theory, Oxford: Oxford University Press, 143-182.

W. R. Scott (2003), Organizations: Rational, Natural, and Open Systems (5th edition), Upper Saddle River,
NJ: Prentice Hall, chaps. 2 and 3.

W. R. Scott (2003), Organizations: Rational, Natural, and Open Systems (5th edition), Upper Saddle River,
NJ: Prentice Hall, chap. 4.

L. Donaldson (2000), The Contingency Theory of Organizations, Thousand Oaks, CA: Sage, chaps. 1, 2 and
3.

Meyer, A.D., Tsui, A.S., Hinings, C.R. 1993. Configurational approaches to organizational analysis. Academy
of Management Journal, 36: 1175-1195.

L. Donaldson (2000), The Contingency Theory of Organizations, Thousand Oaks, CA: Sage, chap. 5.
J. Child (2002), ‘Strategic choice’in A. Sorge (ed.), Organization, Thomson Learning: London, 107-126.

R. Emerson, "Power-Dependence Relations." American Sociological Review 27 (1962): 31-41.

J. Pfeffer and G. R. Salancik (1978/2003), The External Control of Organizations: A Resource Dependence
Perspective, Palo Alto, CA: Stanford University Press, chaps 1, 2, 3 and 10 and the Introduction, Xi-xxix
(available as e-book)

M. S. Mizruchi and M. Yoo (2002), ‘Interorganizational power and dependence’in J. A. C. Baum (ed.), The
Blackwell Companion to Organizations, Oxford: Blackwell, 599-620.
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D. ). Brass (2002), ‘Intraorganizational power and dependence’in J. A. C. Baum (ed.), The Blackwell
Companion to Organizations, Oxford: Blackwell, 138-157.

W. Ocasio (2002), ‘Organizational power and dependence’in J. A. C. Baum (ed.), The Blackwell Companion
to Organizations, Oxford: Blackwell, 363-385.

Gulati, R., Dialdin, D. A., & Wang, L. 2002. Organizational Networks. Pp. 181-303 in J. Baum (ed.), Blackwell
Companion to Organizations. Oxford, UK: Blackwell. Podolny, J. M., & Baron, J. N. 1997. Resources and
relationships: social networks and mobility in the workplace. American Sociological Review, 62: 673-693.
Burt, R. Chapter 1 in Structural Holes, 8-49. Cambridge, MA: Harvard University Press, 1992. ISBN:
067484372X.

Granovetter, M. "The Strength of Weak Ties." American Journal of Sociology 78 (1973): 1360-1380.
Granovetter, M. "Economic Action and Social Structure: The Problem of Embeddedness." American Journal
of Sociology 91 (1985): 481-510.

Uzzi, B. 1997. Social structure and competition in interfirm networks: the paradox of embeddedness.
Administrative Science Quarterly 42: 35-67.

Burt, R.S. 2000. The network structure of social capital. Research in Organizational Behaviour, 22: 345-423.

R. Swedberg (2003), ‘Economic versus sociological approaches to organization theory'in H. Tsoukas and C.
Knudsen (eds.), The Oxford Handbook of Organization Theory, Oxford: Oxford University Press, 373-391.
J. B. Barney and W. Westerly (1996), ‘Organizational Economics: Understanding the rtelationship between
organizations and economic analysis’in S. R. Clegg, C. Hardy and W. R. Nord (eds.), Handbook of
Organization Studies, London, Sage, 115-147.

B. S. Silverman (2002), ‘Organizational economics’in J. A. C. Baum (ed.), The Blackwell Companion to
Organizations, Oxford: Blackwell, 467-493.

Selznick, P. 1957. Leadership in Administration. Berkeley, CA: University of California Press. - Chapters 1, 5
DiMaggio, P.J. & Powell, W.W., 1991. Introduction. Pp. 1-38 in The New Institutionalism in Organizational
Analysis, edited by Walter W. Powell and Paul J. DiMaggio. Chicago: University of Chicago Press.
DiMaggio, P., & Powell, W.W. 1983. The iron cage revisited: Institutional isomorphism and collective
rationality in organizational fields. American Sociological Review, 48: 147-160.

Friedland, R. & Alford, R.R. 1991. Bringing Society Back in: Symbols, Practices, and Institutional
Contradictions. Pp. 232-266 in The New Institutionalism in Organizational Analysis, edited by Walter W.
Powell and Paul J. DiMaggio. Chicago: University of Chicago Press

Meyer and Rowan, 1977. Institutionalized Organizations: Formal Structure as Myth and Ceremony.
American Journal of Sociology, 83: 340-63.

Tolbert, P.S., Zucker, L. 1983. Institutional sources of change in the formal structure of organizations: The
diffusion of civil service reform, 1880-1935. Administrative Science Quarterly, 30: 22-39.

Zucker, L.G. 1987. Institutional theories of organizations. Annual Review of Sociology, 13: 443-464.
Suddaby, R. & Greenwood, R. 2005. Rhetorical Strategies of Legitimacy. Administrative Science Quarterly,
50: 35-67.

R. Whitley (1999/ 2002), The nature of business systems and their institutional structuring’ in R. Whitley
(ed.), Competing Capitalisms: Institutions and Economies, Vol. 1, Cheltenham, UK: Edward Elgar, 161-194.
A. Sorge (1991/2002), ‘Strategic fit and the societal effect: Interpreting cross-national comparisons of
technology, organization and human resources’ in R. Whitley (ed.), Competing Capitalisms: Institutions and
Economies, Vol. 2, Cheltenham, UK: Edward Elgar, 354-383.

R. Whitley (1998/2002), ‘Internationalization and varieties of capitalism: The limited effects of cross-
national coordination of economic activities on the nature of business systems’in R. Whitley (ed.),
Competing Capitalisms: Institutions and Economies, Vol. 2, Cheltenham, UK: Edward Elgar, 317-353.
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Teori Konu Basliklar

Hafta  Konu Basliklari

M. VVIHIUEY (£UUD) FTUW INGUUIIAE dI € DUSITIESS DYSLENIS! 111€ NUIE JLALES diiu CUIHPICHIENETY HSULULUNS 11
Standardizing Systems of Economic Coordination and Control at the National Level'in G. Morgan, R.
Whitley, and E. Moon (eds) Changing Capitalisms? Internationalization, Institutional Change, and Systems
of Economic Organization,. 190-231. Oxford: Oxford University Press.

Haake, Sven. 2002. National business systems and industry-specific competitiveness. Organization
Studies, 23 (5) 711-736.

H. Aldrich (1999), Organizations Evolving, London: Sage, chaps. 9 and 10.

J. A. C. Baum and T. L. Amburgey (2002), ‘Organizational Ecology’J. A. C. Baum (ed.), The Blackwell
Companion to Organizations, Oxford: Blackwell, 304-326.

S.D. Dobrey, & Kim, T.Y. 2006. Positioning among Organizations in a Population: Moves between Market
Segments and the Evolution of Industry Structure. Administrative Science Quarterly, 51(2): 230-261.

R. C. Young. 1988. Is population ecology a useful paradigm for the study of organizations? American
Journal of Sociology, 94: 1-24

J. Freeman, and Hannan, M.T. 1989. Setting the record straight on organizational ecology: Rebuttal to
Young. American Journal of Sociology, 95: 425-439.

H. Aldrich (1999), Organizations Evolving, London: Sage, chaps. 2 and 3.

T. L. Amburgey and J. V. Singh (2002), ‘Organizational Evoution’in J. A. C. Baum (ed.), The Blackwell
Companion to Organizations, Oxford, Blackwell, 327-343.

H. R. Greve (2002), ‘Interorganizational evolution’in J. A. C. Baum (ed.), The Blackwell Companion to
Organizations, Oxford, Blackwell, 557-578.

S.Clegg and D.Dunkerly (2005) Critical issues in Organizations in C. Grey and H. Willmott (eds) Critical
Management Studies Oxford:Oxford University Press, 46-50.

M.Alvesson and S. Deetz (2005) Critical theory and postmodernism: Approaches to organizational studies
in C. Grey and H. Willmott (eds) Critical Management Studies Oxford:Oxford University Press,60-106

M. Parker (1992), "Post-Modern Organizations or Postmodern Organization Theory", Organization Studies,
13, 1-18.

M. Kilduff and A. Mehra (1997), “Postmodernism and Organizational Research”, Academy of Management
Review, 22, 453-481.

Deetz, S. (1996) ‘Describing differences in approaches to organization science: rethinking Burrell and
Morgan and their legacy’, Organization Science, 7 (2): 191-207.

S.R.Clegg, M. Kornberger & T. Pitsis (2005). Managing and Organizations, London :Sage

1 Giris
2 Orglit kuramina genel bakis

3 Yoénetim kuraminin temelleri

4 Sistem kurami ve durumsallik yaklagimi

5 Elestiriler ve tartismalar

6 Kaynak bagimliligi yaklasimi

7 Gug¢ yaklagimlari

8 Sosyal sebekeler

9 Islem maliyeti, vekalet kurami, kaynak temelli yaklagim
10 Kurumsal kuram
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Hafta  Konu Basliklari

11 Ulusal sistemler

12 Orgutsel ekoloji

13 Orgutsel gelisim

14 Postmodernizm
icerik

Ders Kodu Dersin Adi Yanyil Teori Uygulama Lab
GE 741 Pazarlama Kurami 1 3 0 0
On Kosul

Derse Kabul Kosullari

Dersin Dili Turkce

Tura Sec¢meli

Dersin Duzeyi Doktora

Dersin Amaci Ders pazarlamanin temel ilkelerini ve stratejilerini 6gretmeyi amaglamaktadir.
Icerik 1. Hafta: Pazarlamanin Tarihsel Gelisimi

2. Hafta: Pazarlamaya felsefik yaklagimlar

3. Hafta: Pazarlamaya felsefik yaklagimlar

4. Hafta: Innovasyon ve pazarlama

5. Hafta: Pazarlamada yeni kavramlar

6. Hafta: Tiketicinin Onemi

7. Hafta: Ara Sinav

8. Hafta: Pazar kavrami: bélimlendirme, hedef pazar se¢imi ve konumlandirma
9. Hafta: Pazarlama planlamasi ve stratejik pazarlama
10. Hafta: Pazarlama arastirmasi

11. Hafta: Urlin politikalari

12. Hafta: Fiyatlandirma politikalari

13. Hafta: Dagitim politikalari

14. Hafta: Tletisim politikalar

Kredisi

3

AKTS
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Kaynaklar ?? Principles of Marketing, Philip Kotler & Gary Armstrong
? Marketing, Jean Pierrre Helfer, Jacques Orsoni
? Le Marketing Fondements et Pratique, Pierre-Louis Dubois, Alain Jolibert
? Pazarlama Ilkeleri, Mehmet Karafakioglu
? Marketing Theory, Jagdith Sheth
? Marketing Theory, Shelby Hunt

Teori Konu Basliklari

Hafta  Konu Bashklari

1 Pazarlamanin Tarihsel Gelisimi

2 Pazarlamaya felsefik yaklagimlar

3 Pazarlamaya felsefik yaklagimlar

4 Innovasyon ve pazarlama

5 Pazarlamada yeni kavramlar

6 Tiketicinin Onemi

7 Ara Sinav

8 Pazar kavrami: bélumlendirme, hedef pazar se¢imi ve konumlandirma

9 Pazarlama planlamasi ve stratejik pazarlama

10 Pazarlama arastirmasi

11 Urain politikalari

12 Fiyatlandirma politikalari

13 Dagitim politikalari

14 : Tletisim politikalari
icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS
GE 731 Muhasebe Kurami 1 3 0 0 3 7
On Kosul

Derse Kabul Kosullari

Dersin Dili Tlrkge
Tura Sec¢meli
Dersin Duzeyi Doktora
Dersin Amaci Dersin amaci finansal muhasebe ve raporlama ile denetimin esaslarini olusturan teori ve kavramlari

sunmak, 6grencilerin bu teori ve kavramlardan hareketle muhasebe ve denetim alandaki bilimsel
arastirma yapabilme kabiliyetlerini artirmaktir.
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Icerik

Kaynaklar

o N oA WwN =

. Ders:
. Ders:
. Ders:
Ders:
. Ders:
. Ders:
. Ders:
. Ders:
9. Ders:
10. Ders
11. Ders
12. Ders
13. Ders
14. Ders

Finansal Muhasebe Teorisine Girig

Finansal Raporlama Ortami

Yasal Duzenlemeler

Uluslararasi Muhasebe

Normatif Muhasebe Teorileri

Kavramsal Cergeve Projeleri

Pozitif muhasebe Teorisi

Sistem Yonelimli Teoriler

Sosyal ve Cevresel Faktorlerin Entegrasyonu
: Sermaye Piyasalarinin Reaksiyonu

: Bireylerin Reaksiyonu: Davranigsal Arastirmalar
: Muhasebede Kritik Perspektifler

: Muhasebede Arastirma Yontemleri

: Muhasebede Arastirma Yontemleri

Deegan Craig and Jeffrey Unerman. Financial Accounting Theory, International Edition, Mc Graw Hill, 2011.

Kothari, S.P. (2001) Capital Market Research in Accounting. Journal of Accounting and Economics, 31, 105-
231.

Mathews, M.R. and Perera, M.H.B., Accounting Theory and Development, Chapman & Hall, London, 1991.

Riahi-Belkaoui, Ahmed, Accounting Theory, Fifth Edition,Thomson, 2007.

Scott, William S., Financial Accounting Theory, fifth edition, Pearson, Toronto, 2009.

Teori Konu Basliklar

Hafta  Konu Baslhklari

1 Finansal Muhasebe Teorisine Girig

2 Finansal Raporlama Ortami

3 Yasal DUzenlemeler

4 Uluslararasi Muhasebe

5 Normatif Muhasebe Teorileri

6 Kavramsal Cerceve Projeleri

7 Pozitif Muhasebe Teorisi

8 Sistem Yonelimli Teoriler

9 Sosyal ve Cevresel Faktorlerin Entegrasyonu

10 Sermaye Piyasalarinin Reaksiyonu

11 Bireylerin Reaksiyonu: Davranigsal Arastirmalar

12 Muhasebede Kritik Perspektifler

13 Muhasebede Arastirma Yontemleri 1

14 Muhasebede Arastirma Yontemleri 2
icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS
GE 743 Butiinlesik Pazarlama Iletisimi 1 3 0 0 3 7
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On Kosul

Derse Kabul Kosullari

Dersin Dili Turkce
Turu Se¢meli
Dersin Duzeyi Doktora
Dersin Amaci Butlnlesik pazarlama iletisimi sisteminin nasil isledigini ve farkli sektor ve isletmelerdeki uygulamalarini

aciklamaya calismak

. Hafta BPI felsefesi
. Hafta BPTnin amacglari

Icerik

. Hafta BPInin elemanlari ve organizasyonu
. Hafta Uriin iletigimi

. Hafta Marka iletigimi

. Hafta Fiyat iletigimi

. Hafta Lojistik iletisimi

0 N o L1 AW N -

. Hafta Perakendecilikte iletisim

9. Hafta Tutundurma stratejileri

10. Hafta Reklamcilik

11. Hafta Halkla Tliskiler

12. Hafta Satis 6zendirme

13. Hafta Kisisel Satig

14. Hafta E-iletisim ve dogrudan pazarlama

Kaynaklar 1. Tony Yeshin, Integrated Marketing Communication, Butterworth-Heinemann Publish.
2. Yavuz Odabagi, Mine Oyman, Biitiinlesik Pazarlama lletisimi
3. Paul Copley, marketing Communication Manegemet, Elsevier Publish.

Teori Konu Basliklari

Hafta  Konu Basliklan

1 BPI felsefesi

2 BPTnin amaclari

3 BPInin elemanlari ve organizasyonu
4 Uriin iletigimi

5 Marka iletisimi

6 Fiyat iletigimi

7 Lojistik iletigimi

8 Perakendecilikte iletisim

9 Tutundurma stratejileri

10 Reklamcilik

11 Halkla Tliskiler

12 Satig 6zendirme

13 Kisisel Satig

14 E-iletisim ve dogrudan pazarlama
icerik
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Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS

GE 745 Perakendecilikte Stratejik Yonetim 1 3 0 0 3 7

On Kosul

Derse Kabul Kosullari

Dersin Dili Tirkce
Tura Secmeli
Dersin Duzeyi Doktora
Dersin Amaci Bu ders perakende yonetiminin temel kavramlarini, ilke ve uygulamalarini ve perakendecilikte yeni

egilimleri ve gelismeleri 6gretmeye yoneliktir. Dersin amaglari sunlardir:
- Perakendecilige iliskin temel kavramlarin 6grenilmesi,

- Perakende stratejilerine iliskin dinamiklerin kavranmasi,

- Perakendeci tirlerinin 6grenilmesi,

- Perakendecilik faaliyetleri ve politikalarinin anlasiimasi,

- Perakendecilikte yeni trendlerin ve gelismelerin kavranmasi.

Icerik 1. Hafta: Perakendeciligin Tanimi Kapsami ve Fonksiyonlari
2. Hafta: Magaza Temelli Perakendecilik
3. Hafta: Magazasiz Perakendecilik
4. Hafta: Perakendecilikte TUketici Davranigl
5. Hafta: Perakendecilikte Pazar Stratejileri
6. Hafta: Lokasyon
7. Hafta: Arasinav
8. Hafta: Perakende Yer Secimi

9. Hafta: Perakendecilikte Orgiit Yapisi ve Insan Kaynaklari Yonetimi; Bilgi Sistemleri ve Tedarik Zinciri
Yonetimi

10. Hafta: Musteri liskileri Yonetimi; Uriin Yoénetimi
11. Hafta: Fiyatlandirma

12. Hafta: Perakende Iletisim Karmasi

13. Hafta: Magaza Yonetimi

14. Hafta: Musteri Hizmetleri

Kaynaklar Levy, Micheal ve Weitz, Barton A., Retailing Management, McGraw Hill Inc., NewYork.

Journal of Retailing

Teori Konu Basliklar
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Hafta  Konu Basliklari

1 Perakendeciligin Tanimi Kapsami ve Fonksiyonlari

2 Madaza Temelli Perakendecilik

3 Madazasiz Perakendecilik

4 Perakendecilikte Tulketici Davranigi

5 Perakendecilikte Pazar Stratejileri

6 Lokasyon

7 Ara sinav

8 Perakende Yer Secimi

9 Perakendecilikte Orgiit Yapisi ve Insan Kaynaklari Yénetimi; Bilgi Sistemleri ve Tedarik Zinciri Yonetimi

10 Muisteri Tliskileri Yonetimi; Uriin Yénetimi

11 Fiyatlandirma

12 Perakende Iletisim Karmasi

13 Madaza Yonetimi

14 Mdusteri Hizmetleri

icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS
GE 770 Muhasebe ve Finansta leri Konular 2 3 0 0 3 7
On Kosul

Derse Kabul Kosullari

Dersin Dili Tlrkce

Tura Secmeli

Dersin Dizeyi Doktora

Dersin Amaci

Icerik

Kaynaklar
Teori Konu Bagliklari

Hafta  Konu Basghklari

icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS
GE 752 Kurumsal Yonetim 2 3 0 0 3 7
On Kosul

Derse Kabul Kosullari
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Dersin Dili
Tura

Dersin Duzeyi
Dersin Amaci
Icerik

Kaynaklar

Teori Konu Basliklari

Hafta  Konu Baslhklari

icerik

Tirkce
Secmeli

Doktora

Ders Kodu Dersin Adi Yanyil Teori

GE 732 Stratejik Yonetim Muhasebesi 2 3

On Kosul

Derse Kabul Kosullari

Dersin Dili
Tura

Dersin Duzeyi
Dersin Amaci
Icerik

Kaynaklar

Teori Konu Basliklar

Hafta  Konu Basliklan

icerik

Turkce
Secmeli

Doktora

Ders Kodu Dersin Adi Yariyil Teori

GE 758 Tuketici Psikolojisi ve Tuketici Davranigi 2 3

On Kosul

Derse Kabul Kosullari

Dersin Dili
Tara
Dersin Duzeyi

Dersin Amaci

Tlrkge
Secmeli

Doktora

Uygulama

0

Uygulama

0

Lab

0

Lab

0

Kredisi

3

Kredisi

3

AKTS

AKTS

Bu dersin amaci tiketici psikolojisi ve tiketim davranisina iliskin temel teorileri 6gretmek ve bu alanda

arastirma yapmak i¢in bir temel olusturmaktir.
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Icerik

Kaynaklar

1. Hafta: TUketici Psikolojisi ve Tuketim Davranisi: Girig
2. Hafta: Temel Teoriler

3. Hafta: Algilama

4. Hafta: Ogrenme

5. Hafta: Gududlenme

6. Hafta: Benlik

7. Hafta: Kisilik, Yagsam Stili ve Degerler
8. Hafta: Ara Sinav

9. Hafta: Tutum ve Niyet

10. Hafta: Karar Verme

11. Hafta: Satin Alma Sonrasi Davranis
12. Hafta: Sosyal Medya

13. Hafta: Kultar

14. Hafta: Etik

Okuma Listesi

Kitaplar:

Micheal R. Solomon, Consumer Behavior: Buying, Having, and Being, Pearson, 2018, Harlow

Richard H. Thaler and Cass R. Sunstein, Nudge (Durtme), Penguin Books, 2009, NY

Dan Ariely, Predictably irrational : the hidden forces that shape our decisions, Harper Perennial, 2010, NY

Daniel Kahneman, Thinking Fast and Slow, Farrar, Straus and Giroux, 2013, NY

Makaleler:
1. ve 2. Hafta

Thaler, R. H. (2018). From cashews to nudges: The evolution of behavioral economics. American Economic
Review, 108(6), 1265-87.

Sheth, J. N., Newman, B. |, & Gross, B. L. (1991). Why we buy what we buy: A theory of consumption values.
Journal of business research, 22(2), 159-170.

Algilama

Krishna, A. (2012). An integrative review of sensory marketing: Engaging the senses to affect perception,
judgment and behavior. Journal of consumer psychology, 22(3), 332-351.
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Schmitt, B. (2012). The consumer psychology of brands. Journal of consumer Psychology, 22(1), 7-17.

Odrenme

Mathur, P., Chun, H. H., & Maheswaran, D. (2016). Consumer mindsets and self-enhancement: Signaling
versus learning. Journal of Consumer Psychology, 26(1), 142-152.

Krugman, H. E. (1994). Pavlov's dog and the future of consumer psychology. Journal of Advertising
Research, 34(6), 67-71.

Gadalenme
Fitzsimons, Grainne M., Tanya L. Chartrand, and Gavan J. Fitzsimons (2008), “Automatic effects of Brand
Exposure on Motivated Behavior: How Apple Makes You Think Different,” Journal of Consumer Research,

35(1), 21-35.

Oyserman, D. (2009). Identity-based motivation and consumer behavior. Journal of Consumer Psychology,
19(3), 276-279.

Touré-Tillery, M., & Fishbach, A. (2018). Three sources of motivation. Consumer Psychology Review, 1(1),
123-134.

Benlik

Sirgy, M. J., Grewal, D., Mangleburg, T. F., Park, J. O., Chon, K. S., Claiborne, C. B., ... & Berkman, H. (1997).
Assessing the predictive validity of two methods of measuring self-image congruence. Journal of the
academy of marketing science, 25(3), 229-241.

Kisilik, Yasam Stili ve Degerler

Baumgartner, H. (2002). Toward a personology of the consumer. Journal of consumer research, 29(2), 286-
292.

Haugtvedt, C. P., Petty, R. E., & Cacioppo, J. T. (1992). Need for cognition and advertising: Understanding
the role of personality variables in consumer behavior. Journal of Consumer Psychology, 1(3), 239-260.

Tutum, Niyet

Conner, M., & Armitage, C. J. (1998). Extending the theory of planned behavior: A review and avenues for
further research. Journal of applied social psychology, 28(15), 1429-1464.

Madden, T.]J., Ellen, P. S., & Ajzen, I. (1992). A comparison of the theory of planned behavior and the theory
of reasoned action. Personality and social psychology Bulletin, 18(1), 3-9.

Karar Verme

Ariely, Dan (1998), “Combining experiences over time: The effects of duration, intensity changes and on-
line measurements on retrospective pain evaluations,” Journal of Behavioral Decision Making, 11(1), 19-45

Dhar, Ravi; Wertenbroch, Klaus (2000), “Consumer choice between hedonic and utilitarian goods,” Journal
of Marketing Research, 37(1), 60-71

lyengar, Sheena S.; Lepper, Mark R. (2000), “When choice is demotivating: Can one desire too much of a
good thing?” Journal of Personality and Social Psychology, 79(6), 995-1006
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Teori Konu Basliklari

Hafta  Konu Bashklari

Satin Alma Sonrasi

Aggarwal, Pankaj (2004), “The Effects of Brand Relationship Norms on Consumer Attitudes and Behavior,”
Journal of Consumer Research; 31 (June); 87-101

Fournier, Susan (1995), “Consumers and Their Brands: Developing Relationship Theory in Consumer
Research,” Journal of Consumer Research, 24 (March), 343-373.

Sosyal Medya

Kizgin, H., Dey, B. L., Dwivedi, Y. K., Hughes, L., Jamal, A., Jones, P., ... & Williams, M. D. (2020). The impact
of social media on consumer acculturation: Current challenges, opportunities, and an agenda for research
and practice. International Journal of Information Management, 51, 102026.

Kaltar

Gelfand, M. J., Raver, J. L., Nishii, L., Leslie, L. M., Lun, J., Lim, B. C., ... & Yamaguchi, S. (2011). Differences
between tight and loose cultures: A 33-nation study. science, 332(6033), 1100-1104.

Milner, L. M., Fodness, D., & Speece, M. W. (1993). Hofstede's research on cross-cultural work-related
values: Implications for consumer behavior. ACR European Advances.

Etik

Sachdeva, Sonya, Rumen lliev, and Douglas L. Medin. "Sinning Saints and Saintly
Sinners: The Paradox of Moral Self-Regulation." Psychological science 20.4 (2009): 523-528.

Zhong, Chen-Bo and Liljenquist, Katie (2006), “Washing Away Your Sins: Threatened Morality and Physical
Cleansing,” Science, 313(5792), 1451-1452

Khan, Uzma, and Ravi Dhar. (2006), "Licensing effect in consumer choice," Journal of Marketing Research,
43 (2), 259-266.

1 Tuketici Psikolojisi ve Tuketim Davranigi: Girig
2 Temel Teoriler

3 Algilama

4 Ogrenme

5 Gudulenme

6 Benlik

7 Kisilik, Yasam Stili ve Degerler
8 Ara Sinav

9 Tutum ve Niyet

10 Karar Verme

11 Satin Alma Sonrasi Davranig
12 Sosyal Medya

13 Kaltur
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Hafta  Konu Basliklari

14 Etik
icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama Lab Kredisi AKTS
GE 742 Marka Stratejileri 2 3 0 0 3 7

On Kosul

Derse Kabul Kosullari

Dersin Dili Tirkce

Tura Secmeli

Dersin Duzeyi Doktora

Dersin Amaci Marka yaratma stratejilerinin incelenmesi, dersin temel amacini olusturmaktadir. Bu ana amag
kapsaminda, marka stratejileri alanindaki yeni gelismelerin ve trendlerin irdelenmesi dersin diger yan
amaclaridir.

Icerik 1. hafta Marka Kavrami

2. hafta Markanin Onemi

3. hafta Marka Yonetimi

4. hafta Marka Tletisimi

5. hafta Marka Yapilandirma

6. hafta Marka Stratejileri

7. hafta Marka Kimligi

8. hafta Marka Dederi

9. hafta Marka Denkligi

10. hafta Stratejik Marka Yonetimi Streci
11. hafta Marka Konumlandirma
12. hafta Marka Genisletme

13. hafta Marka Performansi

14. hafta Butiinlesik Pazarlama letisimi ve Marka
Kaynaklar Richard Elliott, Larry Percy, Strategic Brand Management, Second Edition, Oxford University Press, 2011.
Teori Konu Basliklar

Hafta  Konu Basliklari

1 Marka Kavrami

3/5/2026 1:00:52 PM 17/23



Hafta

Konu Basliklari

2 Markanin Onemi

3 Marka Yoénetimi

4 Marka Iletigimi

5 Marka Yapilandirma

6 Marka Stratejileri

7 Marka Kimligi

8 Marka Degeri

9 Marka Denkligi

10 Stratejik Marka Yonetimi Sureci

11 Marka Konumlandirma

12 Marka Genigletme

13 Marka Performansi

14 Btlinlesik Pazarlama iletisimi ve Marka

icerik

Ders Kodu Dersin Adi Yariyil Teori Uygulama

GE 744 Dagitim Kararlari ve Rekabet 2 3 0
Stratejileri

On Kosul

Derse Kabul Kosullari

Dersin Dili
Tara
Dersin Duzeyi

Dersin Amaci

Icerik

Tirkce
Secmeli

Doktora

Lab

0

Kredisi

3

AKTS

Bu dersin amaci genel dagitim stratejilerini aciklamak ve teoriyi genel rekabet stratejileri cercevesinde

dederlendirmektir.

1- fleri dagitim stratejileri- genel kavramlar

2- Tleri dagitim stratejileri- genel kavramlar

3- leri dagitim stratejileri- genel kavramlar

4- Dagitim stratejilerine iligkin vaka calismalari

5- Dagitim stratejilerine iliskin vaka caligmalari

6- Dagitim stratejilerine iliskin vaka calismalari

7- VIZE SINAVI

8- fleri Rekabet Stratejileri

9- fleri Rekabet Stratejileri

10- lleri Rekabet Stratejileri

11- Dagitim ve rekabet stratejileri Gzerine vaka ¢aligmalari
12- Dagitim ve rekabet stratejileri Gzerine vaka galigmalari
13- Dagitim ve rekabet stratejileri Gzerine vaka galigmalari
14- FINAL SINAVI
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Kaynaklar Ogretim Uyesi Ders Notlari ve Sunumlar

Logistics Management, Stock and Lambert, Pearson Publishing, 2000

Teori Konu Basliklar

Hafta  Konu Bashklari

1 fleri dagitim stratejileri- genel kavramlar

2 Tleri dagitim stratejileri- genel kavramlar

3 Tleri dagitim stratejileri- genel kavramlar

4 Dagitim stratejilerine iliskin vaka calismalari

5 Dagitim stratejilerine iliskin vaka calismalari

6 Dagitim stratejilerine iligkin vaka ¢alismalari

7 Vize

8 Tleri Rekabet Stratejileri

9 Tleri Rekabet Stratejileri

10 Tleri Rekabet Stratejileri

11 Dagitim ve rekabet stratejileri Gzerine vaka calismalari
12 Dagitim ve rekabet stratejileri Gzerine vaka calismalari
13 Daditim ve rekabet stratejileri Gzerine vaka calismalari
14 Dagitim ve rekabet stratejileri Gzerine vaka calismalari
icerik

Ders Kodu Dersin Adi Yariyil
GE 764 Yénetim Bilimleri Arastirmalarinda fleri 2
Teknikler Il
On Kosul

Derse Kabul Kosullari

Dersin Dili Tlrkce
Tura Zorunlu
Dersin Duzeyi Doktora

Dersin Amaci
Icerik

Kaynaklar

Teori Konu Basliklari

Hafta  Konu Basghklari

icerik

Teori

3

Uygulama

0

Lab

0

Kredisi

3

AKTS
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Ders Kodu Dersin Adi Yariyil

GE 762 Pazarlama Arastirmalarinda ileri 2
Teknikler Il

On Kosul

Derse Kabul Kosullari

Dersin Dili Tirkce
Tura Zorunlu
Dersin Duzeyi Doktora

Dersin Amaci

Icerik

Kaynaklar
Teori Konu Basliklari

Hafta  Konu Basliklari

icerik
Ders Kodu Dersin Adi Yariyil
GE 714 Seminer 2
On Kosul

Derse Kabul Kosullari

Dersin Dili Tirkce
Taru Zorunlu
Dersin Duzeyi Doktora

Dersin Amaci
Icerik
Kaynaklar
Teori Konu Basliklar

Hafta  Konu Basliklari

icerik
Ders Kodu Dersin Adi Yariyil
GE 759 Stratejik Yénetimde Oncelikli Konular 2
On Kosul

Derse Kabul Kosullari

Teori

3

Teori

Teori

3

Uygulama

0

Uygulama

0

Uygulama

0

Lab

0

Lab

0

Lab

0

Kredisi

3

Kredisi

0

Kredisi

3

AKTS

AKTS

AKTS

7
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Dersin Dili Tirkce

Turu Sec¢meli

Dersin Duzeyi Doktora

Dersin Amaci

Icerik

Kaynaklar
Teori Konu Basliklari

Hafta  Konu Baslhklari
icerik

Ders Kodu Dersin Adi Yanyil Teori Uygulama Lab Kredisi AKTS
GE 765 Denetim Kurami ve Arastirmalari 2 3 0 0 3 7
On Kosul

Derse Kabul Kosullari

Dersin Dili Turkce

Tura Secmeli

Dersin Duzeyi Doktora

Dersin Amaci

Icerik

Kaynaklar

Bu doktora dersinin amaci denetim ve glivence hizmetleri ana bashdi altinda, finansal tablo denetimi,
mesleki etik kurallari ve denetcinin yukimlultkleri konularinda uluslararasi denetim ve glivence
standartlarini inceleyerek 6grencileri bu alandaki bilimsel arastirma ve yayinlari izleme ve analiz
teknikleriyle donatmaktir.

. Denetim Teorisine Girig

. Bagimsiz Denetim ve GlUvence Hizmetleri - Strdurulebilirlik Denetimi
. Denetimde Kalite Yonetimi

. Genel Prensipler ve Sorumluluk

. Risklerin Degerlendirilmesi

. Riskler Karsisinda Denetcinin Tutumu

. Dig Teyitler

0o N o A WWN =

. Analitik Incelemeler

9. Uzman Gorusunden Faydalanma

10. Denetimin Tamamlanmasi ve Denetim Raporu
11. Denetimde Veri Analitidi

12. Denetimde Kritik Perspektifler

13. Denetimde Arastirma Yontemleri

Arens, Alvin A., Randal J. Elder, Mark S. Beasley and C. E. Hogan, Auditing and Assurance Services An
Integrated Approach, 18th Edition, Pearson, Boston, 2023.

Deegan, Craig and Jeffrey Unerman, Financial Accounting Theory, European Edition, Mc Graw Hill, London,
2006.

Giredin, Ersin Denetim ve Guvence Hizmetleri,13. Baski, Tirkmen Kitabevi, Istanbul,
2011.

International Auditing and Assurance Standards.
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Teori Konu Basliklar

Hafta  Konu Basliklari

TUrkiye Denetim Standartlari

Makaleler:

Aobdia, A. et al. (2024) The Economics of Audit Production: What Matters for Audit Quality? An Empirical
Analysis of the Role of Midlevel Managers within the Audit Firm, The Accounting Review, Volume 99 No.2,
1-29, DOI: 10.2308/TAR-2019-0453

Aobdia, D., Do practitioner assessments agree with academic proxies for audit quality? Evidence from
PCAOB and internal inspections, Journal of Accounting and Economics, 67 (2019) 144-177..
https://doi.org/10.1016/j.jacceco.2018.09.001

Bogdani, E; Causholli, M; Rakipi, R., Data Analytics Adoption, Social Support, and Internal Auditor
Performance, Auditing: A Journal of Practice & Theory, 2024.

Draeger, M. A.; Lohwasser, E. R. (2023) The Effects of Internal Controls on the Audit Completeness and
Reliability of Earnings Announcements. Accounting Horizons, [s. |.], v. 37, n. 4, p. 9-32, 2023. DOI
10.2308/HORIZONS-2021-097.

Habib, Ahsan; Jiang, Haiyan; Bhuiyan, Md. Borhan Uddin; Islam, Ainul. Regular Paper: Litigation Risk,
Financial Reporting and Auditing: A Survey of the Literature. Research in Accounting Regulation. October
2014 26(2):145-163 Language: English. DOI: 10.1016/j.racreg.2014.09.005, Veritabani: ScienceDirect

Habib, A. (2007). Legal environment, accounting information, auditing and information intermediaries:
Survey of the empirical literature. Journal of Accounting Literature, 26, 1-75. Retrieved from
https://search.proquest.com/docview/216303876?accountid=15955

Hairston, S.; Johnston, J. A.; Zhang, J. H. Auditing the Derivative Usage of Bank-Holding Companies.
Accounting Horizons, [s. |.], v. 37, n. 4, p. 67-84, 2023. DOI 10.2308/HORIZONS-2020-197.

Hay, D.. The Frontiers of Auditing Research. Meditari Accountancy Research, 1 December 2015, 23(2):158-
174 Language: English. Emerald Group Publishing Ltd. DOI: 10.1108/MEDAR-12-2014-0062 , Veritabani:
Scopus®

Gal-Or, R.; Hoitash, R.; Hoitash, U. Auditor Expertise in Mergers and Acquisitions. Auditing: A Journal of
Practice & Theory, [s. I.], v. 41, n. 4, p. 135-162, 2022. DOI 10.2308/AJPT-2019-120.

Glover, S. M., Taylor, M. H., &Yi-Jing, W. (2017). Current Practices and Challenges in Auditing Fair Value
Measurements and Complex Estimates: Implications for Auditing Standards and the Academy. Auditing: A
Journal Of Practice & Theory, 36(1), 63-84. doi:10.2308/ajpt-51514

Lesage, C., & Wechtler, H. (2012). An Inductive Typology of Auditing Research. Contemporary Accounting
Research, 29(2), 487-504. d0i:10.1111/j.1911-3846.2011.01111.x

Malsch, B., & Salterio, S. E. (2016). "Doing Good Field Research": Assessing the Quality of Audit Field
Research. Auditing: A Journal Of Practice & Theory, 35(1), 1-22. doi:10.2308/ajpt-51170

1 Denetim Teorisine Girig

2 Denetim Standartlari, Genel Prensipler ve Sorumluluk
3 Denetimde Kalite Yonetimi

4 Denetim Hedefleri ve Denetim Kanitlari
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Hafta  Konu Basliklari

5 Planlama, Risk ve Onemlilik

6 Ic Kontrol

7 Guvence Denetimleri

8 Surdarulebilirlik Raporlarinin Denetimi

9 Yolsuzluk Denetimi ve Uzman Goérusiinden Faydalanma
10 Islem Déngulerinin Denetimi

11 Uygunluk Denetimi

12 Denetimde Veri Analitigi

13 Denetimin Tamamlanmasi ve Raporlama

14 Denetimde Arastirma Yontemleri
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