Contenus

Nom du Semestre du  Cours Travaux Travaux Crédit du
Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
Siy 691 Les Stratégies de digital médias 1 2 0 0 2 4

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Electif

Niveau du Cours Master

Objectif du Cours Bu ders, dijital teknolojinin, cevrimici dagitim kanallarinin ve sosyal aglarin ortaya ¢ikisi ve gelisimiyle birlikte,
medya ve iletisim sektorlerinde yasanan degisimi, agirlikl olarak ekonomik neden ve sonuglari tzerinden ele
almakta ve glincel literatlirin yani sira érnek olay incelemeleri ve 6grencilerin gelistirecekleri projeler yardimiyla
tartismayr amaclamaktadir.

Contenus Bkz. Konu Basliklari

Ressources Kitaplar

Chris Anderson (2008). Uzun Kuyruk, Optimist Yayinlari.

Erik Brynjolfsson, Andrew McAfee (2014). The Second Machine Age, Tlrk Hava Yollari Yayinlari.
Haluk Geray (2019). Medyanin Yeni Ekonomisinde Kurumsal fletisim, Utopya Yayinevi.

Jeff Jarvis (2010). Google Olsa Ne Yapardi, Mediacat Yayinlari.

Clay Shirky (2010). Herkes Orgit, Optimist Yayinlari

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du Semestredu  Cours Travaux Travaux Crédit du
Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
Siy 691 Les Stratégies de digital médias 1 2 0 0 2 4

Cours Pré-Requis



Conditions d'Admission au
Cours

Langue du Cours
Type de Cours
Niveau du Cours

Objectif du Cours

Contenus

Ressources

Turc
Electif
Master

Bu ders, dijital teknolojinin, cevrimici dagitim kanallarinin ve sosyal aglarin ortaya ¢ikisi ve gelisimiyle birlikte,
medya ve iletisim sektorlerinde yasanan degisimi, agirlikl olarak ekonomik neden ve sonuglari tGzerinden ele
almakta ve glincel literatlirtin yani sira érnek olay incelemeleri ve 6grencilerin gelistirecekleri projeler yardimiyla
tartismayr amaclamaktadir.

Bkz. Konu Basliklari

Kitaplar

Chris Anderson (2008). Uzun Kuyruk, Optimist Yayinlari.

Erik Brynjolfsson, Andrew McAfee (2014). The Second Machine Age, Tlrk Hava Yollari Yayinlari.
Haluk Geray (2019). Medyanin Yeni Ekonomisinde Kurumsal fletisim, Utopya Yayinevi.

Jeff Jarvis (2010). Google Olsa Ne Yapardi, Mediacat Yayinlari.

Clay Shirky (2010). Herkes Orgiit, Optimist Yayinlari

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du
Cours

Siy 611 Théories des relations publiques et
éthique

Cours Pré-Requis

Conditions d'Admission au

Cours
Langue du Cours Turc
Type de Cours Obligatoire

Niveau du Cours Master

Semestre du
Cours

1

Cours
Théoriques

2

Travaux
Dirigés (TD)

0

Travaux
Pratiques (TP)

0

Crédit du
Cours

2

ECTS



Objectif du Cours Bu derste stratejik iletisimin en fazla uygulandigi alan olan halkla iliskiler disiplinine ait kuram, model ve

kavramlarla ilgili temel bilgilerin yani sira alana ait etik sorunlarin tanimlanmasi amaclanmaktadir. Halkla
iliskilerin yalnizca yonetimsel ve aragsal bir perspektifle dedil, bir sosyal aktivite ve bir sosyal fenomen olarak da
ele alindidi bu derste, analitik ve elestirel bir bakis agisi kazandiriimasi hedeflenmektedir.

Contenus Halkla iligkiler kuramlari ve modelleri
Stratejik iletisim ve bir sosyal fenomen olarak halkla iligkiler
Kamu manipulasyonu ve propagandanin yeni bicimleri
Etik karar alma
Kurumsal sosyal sorumluluk ve sturdurulebilirlik
Ressources Ders notlari.

CHOMSKY, Noam. Medya Denetimi: Immediast Bildirgesi. 2. Baski, Istanbul: Tiim Zamanlar Yayincilik, 1995.

CUTLIP S.M., CENTER A.H. ve BROOM G.M., Effective Public Relations, 8th. Edition, New Jersey: Prentice-Hall
International, 2000.

ROPER, Juliet, "Symmetrical Communication: Excellent Public Relations or a Strategy for Hegemony?", Journal of
Public Relations Research, 2005, 17(1), 69-87.

CINARLI Inci, Stratejik lletisim Yénetimi, Istanbul: Beta Yayinlari, 2009.

ERDOGAN, irfan, Teori ve Pratikte Halkla Tliskiler, Ankara: Erk Yayinlari, 2006.

EWEN, Stuart. PR! A Social History of Spin. New York: Basic Books, 1996.

GRUNIG, James E. ve HUNT, Todd. Managing Public Relations, New York: Holt, Reinehart ve Wilson Inc., 1984.

IHLEN @yvind, VAN RULER Betteke ve FREDRIKSSON Magnus, Public Relations and Social Theory: Key Figures and
Concepts, New York: Routledge, 2009.

JOWETT, Garth S. ve O'DONNELL Victoria, Propaganda and Persuasion, 4th. Ed., California: Sage Publications, 2006.
L'ETANG, Jacquie ve PIECZKA, Magda (der.), Halkla Tliskilerde Elestirel Yaklagimlar. Ankara: Vadi Yayinlari, 2002.
MOLONEY, Kevin. Rethinking Public Relations: The Spin and the Substance, New York: Routledge, 2000.
PELTEKOGLU BALTA Filiz, Halkla iligkiler Nedir?, 4. Baski, Beta Yayinlari: Istanbul, 2006.

PRATKANIS Anthony ve ARONSON Elliot, Propaganda Cagi: tknanin Giindelik Kullanimi ve Suistimali, Cev.Nagihan
Haliloglu, Istanbul: Paradigma Yayinlari, 2008.

TOTH, Elisabeth L. and HEATH, Robert L.(ed.), Rhetorical and Critical Approaches to Public Relations, New Jersey:
Lawrence and Erlbaum Associates, 2002.

Intitulés des Sujets Théoriques

Semaine

1

2

Intitulés des Sujets

Définition du discipline de relations publiques / Gestion de communication stratégique
L'histoire des relations publiques

Les modeles de relations publiques

Les théories de relations publiques et la méthode critique

Hegemony, manufacture du consentement

La manipulation, mésinformation, désinformation, spin...(ex. La Guerre d'lraq)

Examen partiel

Les relations publiques internationales et la globalisation

News management



%Qmaine m&{ﬁlggiaré gu}&{gues et éthique (Aristote, Hobbes, Bentham, Mill, Kant...)

11 Les mécanismes de prise de décision d'éthique / Les modéles d'éthique des pratiques de relations publiques
12 Responsabilité sociale des entreprises (RSE), le développement durable, citoyenneté organisationelle

13 Théorie sociale et les relations publiques | (Weber, Bourdieu, Foucault, Giddens...)

14 Théorie sociale et les relations publiques Il (Weber, Bourdieu, Foucault, Giddens...)
Contenus

Nom du Semestre du  Cours Travaux Travaux
Cours Cours Théoriques Dirigés (TD) Pratiques (TP)
Sy 651 Communication de marketing 1 2 0 0

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Obligatoire

Niveau du Cours Master

Objectif du Cours Pazarlama iletisimi ve butinlesik pazarlama iletisimi kavramlari

tanimlanacak ve pazarlama iletisimi karma elemanlarinin entegre
edilmesinin kurumlar icin 6nemi Gzerinde durulacak; buttnlesik
pazarlama iletisimi strecinin iletisim temelli anahtar kavramlari
aciklanacak; kitle iletisim araclari ve e-medyanin buttinlesik

Crédit du
Cours

2

ECTS



pazarlama iletisimindeki yeri ve 6nemi belirtilecek; uluslar arasi
baglamda pazarlama iletisiminin uygulama pratikleri standardizasyon
ve adaptasyon kavramlari temel alinarak agiklanacak; buttnlesik
pazarlama iletisimi yénetimi icin temel uygulama konulari olan
planlama; butceleme, hedef-strateji ve taktik belirleme detaylisekilde
tanimlanacak ve aciklanacak; butinlesik pazarlama iletisimi karmasi
elemanlarindan Reklam, H. Tliskiler, Satis Promosyon, Kisisel Satig
tanimlanacak ve her bir karma elemaninin pazarlama iletisimindeki
yeri ve énemi érneklerle aciklanacak.

Contenus 1. Hafta: Pazarlama iletisimi temel kavramlari.
2. Hafta: Butunlesik pazarlama iletisiminin temel unsurlari
ve kurumlar icin gerekliligi.
3. Hafta: Pazarlama lletisimi siirecine etki eden temel
iletisim kavramlari.
4. Hafta: Kitle iletisim araglari ve e-medyanin pazarlama
iletisimindeki yeri ve 6nemi.
5. Hafta: Uluslararasi baglamda pazarlama iletisimi.
6. Hafta: Butunlesik pazarlama iletisimi yonetimi
planlamasi.
7. Hafta: Ara Sinav (vize).
8. Hafta: Butunlesik pazarlama iletisimi yonetimi bltceleme.
9. Hafta: Hedef/strateji ve taktik olusturma I.
10. Hafta: Hedef/strateji ve taktik olusturma Il.
11. Hafta: Reklamin butlnlesik pazarlama iletisimi
icerisindeki yeri ve 6nemi.
12. Hafta: H.1liskilerin buttnlesik pazarlama iletisimi
13. Hafta: Kisisel satisin buttnlesik pazarlama iletigimi
icerisindeki yeri ve 6nemi.
14. Hafta: Satis promosyonun buttnlesik pazarlama iletigimi
icerisindeki yeri ve 6nemi.

Ressources Pickton, D., Broderick, A. (2005). Integrated Marketing
Communications, London: Prentice Hall.
Kotler, P., Armstrong, G. (2012). Principles of Marketing, New
Jersey: Prentice Hall.
Dahlen,M., (2010). Marketing Communications: Wiley
Tigili glincel Makaleler

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du Semestredu  Cours Travaux Travaux
Cours Cours Théoriques Dirigés (TD) Pratiques (TP)
Siy 661 Analyse des stratégies de gestion de 1 2 0 0

marque

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Electif

Niveau du Cours Master

Objectif du Cours Marka, markalama ve marka 6zvarhidi kavramlari tanimlariyla

verilecek ve 6zvarligi yiksek markalarin stratejileri 6rneklerle
aktarilacak; marka yonetimi icin anahtar kavramlar olan marka
sadakati, bilinirligi, algilanan kalite ve cagrisimlar detayl sekilde
acgiklanacak ve birbirleriyle olan etkilesimleri ve bagintilari verilecek;
markanin dogru yol almasi i¢in uygulanmasi gereken stratejik analiz
ve analizin komponentleri tanimlanacak; marka kimliginin vaz
gecilmez unsurlari olan Urin, kurum, kisilik ve sembol kavramlari ve
bunlarin marka ile olan bagintilari 6rneklerle agiklanacak; marka
esnetme/genisletme stratejilerinin uygulanabilecedi durumlar vaka'lar

Crédit du
Cours

2

ECTS



aracihdiyla aciklanacak.

Contenus 1. Hafta: Marka, markalama ve marka 6z varhgi kavramlari.
2. Hafta: Marka 6zvarhdini olusturan anahtar kavramlar.
3. Hafta: Marka sadakati, bilinirligi.
4. Hafta: Kalite ve algilanan kalitenin markaya yansimalari.
5. Hafta: Marka ¢agrisimlari.
6. Hafta: Cagrisimlar baglaminda isim, sembol ve slogan.
7. Hafta: Ara Sinav (vize).
8. Hafta: Stratejik marka analizi: musteri, rekabet, i¢sel
analiz.
9. Hafta: Stratejik marka analizi icin vaka'lar
10. Hafta: Marka kimligini olusturan anahtar kavramlar ve
tanimlar
11. Hafta: Uriin ve Kurum olarak marka
12. Hafta: Kisi ve Sembol olarak marka
13. Hafta: Marka genisletme kararlari
14. Hafta: Marka genisletme stratejileri
Ressources David, A.A. (1996). Building Strong Brands, New York: The Free
Press.
David, A.A. (1991). Managing Brand Equity, New York: The Free
Press.

Haig, M. (2006). Brand Royalty, London: Kogan Page Limited.
Tigili Diger Glincel Makale ve Kitaplar

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du
Cours

Siv 631 Culture visuelle

Cours Pré-Requis

Conditions d'Admission au
Cours

Langue du Cours
Type de Cours
Niveau du Cours

Objectif du Cours

Contenus

Ressources

Semestre du  Cours Travaux Travaux Crédit du
Cours Théoriques Dirigés (TD) Pratiques (TP) Cours
1 2 0 0 2

Turc
Obligatoire

Master

ECTS

Bu dersin amaci, imgelerin Gretimini, dolagimini ve alimini gérsel evreni anlagilir kilan goéstergebilim kuramlari

isiginda incelenecektir.

Gorsel kulturun ozellikleri
Gorsel kultarin geligimi
imge kavrami
Gostergebilim

Gorsel gostergebilim

Joseph Courtés, Semiotique. Dictionnaire raisonné de la théorie du langage. Hachette. 1994.
Martine Joly, Introduction a I'analyse de Iimage. Broché.

Mariette Julien, L'lmage Publicitaire des Parfums: Communication Olfactive, Paris, Harmattan, 1997.

Hal Niedzviecki, Dikizleme Gunlugu, Ayrinti Yayinlari.

Diana Crane, Moda ve Gundemleri, Ayrinti Yayinlart.

Jean Baudrillard, Tam Ekran, YKY.

Kevin Robins, Imaj, Ayrinti Yayinlari.

Peter Burke, Tarihin Gorgu Taniklari, Kitap Yayinevi.

Rudolf Arnheim, Gorsel Disiinme, Metis.

George Ritzer, Buyusu Bozulmus Dlnyayr Buytlemek, Ayrinti Yayinlari.
George Ritzer, Toplumun McDonaldlastiriimasi, Ayrinti Yayinlari



Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets

1 Les caractéristiques de la culture visuelle
2 L'évolution de la culture visuelle

3 La notion d'image

4 La notion d'image

5 Sémiotique

6 Sémiotique visuelle

7 Présentations

8 Présentations

9 L'analyse de Iimage publicitaire

10 L'analyse de Iimage publicitaire

11 L'analyse de I'image télévisuelle

12 L'analyse de Iimage de cinématographique
13 Présentations

14 Présentations



Contenus

Nom du Semestredu  Cours Travaux Travaux Crédit du
Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
Siv 622 Gestion de la communication de crise 2 2 0 0 2 5

Cours Pré-Requis

Conditions d'Admission au
Cours

Langue du Turc
Cours

Type de Obligatoire
Cours

Niveau du  Master
Cours

Objectif du Bu derste elde edilecek bilgiler, kriz ve yénetimi alanlarinda stratejik iletisimin kullaniimasina temel olusturacaktir. Ongérme,
Cours yonetme, kontrol etme ve dederlendirme ile ilgili bilgi ve yetilerin arttiriimasini hedefleyen ders, elestirel ve analitik bakis agisini
da gelistirmeyi amaclamaktadir.

Contenus  Kriz ve risk iletisimi yonetimi
Kriz iletigimi stratejileri
Kriz yonetiminde 6lcimleme ve dederlendirme
Vak'a analizleri
'Risk Toplumu'

Ressources Ders notlari.
Ulrich BECK, Risk Society: Towards a New Modernity, translated by Mark Ritter, London: Sage Publications, 1992.
Ulrich BECK, World Risk Society, Cambridge: Polity Press, 1998.

Ulrich BECK, “The Silence of Words and Political Dynamics in the World Risk Society”, Kasim 2001'de yapilan konusma, Elena
Mancini tarafindan Almanca'dan tercime, Logos 1.4, Fall 2002, http://logosonline.home.igc.org/beck.pdf, (01.11.2008).

Ulrich BECK, “Living in the World Risk Society”, Hubhouse Memorial Public Lecture at LSE, 15 February 2006.
Simon CATTLE, “Ulrich Beck, ‘Risk Society’ and the Media”, European Journal of Communication, 13 (1): 5-32.

George TERZIS and Myria VASSILADOU, “The Role of the Media During Crisis”,
www.communicatecooperate.eu/index.php/ezwebin_site/content/download/109/502/file/The_Role_of the_Media_during_Crises.pdf

Claudia ARADOU ve Rens Van MUNSTER, “Governing Terrorism Through Risk: Taking Precautions. (un)Knowing the Future”,



European Journal of International Relations, 13, (89), 2007, pp.90-115.

Inci CINARLI, “Risk Tletisimi Acisindan SARS (Siddetli Akut Solunum Sendromu) Salgini”, GSU Tleti-s-im Dergisi, no.2, Haziran 3005.
Inci CINARLI (ed.), Belirsizlik Toplumu'nun Krizi, Istanbul: Beta Yayinlari, 2009.

Effie AMANATIDOU ve Foteini PSARRA, “Risk Communication: A Literature Review”, Final Report prepared under the Study
‘Evaluation of the Use of Scientific Advice in Risk Communications and the Development of a Community Action Plan, Atlantis
Consulting S.A., August 2004.

Frank FUREDI, Korku Kultlr: Risk Almanin Riskleri, Cev. Barig Yildirim, 2001.

Anthony GIDDENS, “Risk”, BBC/Reith Lectures, Hong Kong, 1999.

Slavoj ZIZEK, “Risk Society and Its Discontents”, Historical Materialism, vol.2, n.3, 1998, pp.143-164.

John P. McHALE, Joseph P. ZOMPETTI ve Mary Anne MOFFITT, “A Hegemonic Model of Crisis Communication: Truthfulness and
Repercussions in Kasky v. Nike”, Journal of Business Communication, vol. 44, n.4, October 2007, pp.374-402.

James E. LUKASZEWSKI. “Seven Dimensions of Crisis Communication Management: A Strategic Analysis and Planning Model”,
Ragan’'s Communication Journal, January/February, 1999.

Doug NEWSOM, Judy VANSLYKE TURK and Dean KRUCKEBERG. This is PR: The Realities of Public Relations, USA:
Thomson/Wadsworth, 2003.

Katie PAINE DELAHAYE. “How to Mesure Your Results in Crisis”, (2003),
http://www.instituteforpr.com/pdf/HowtoMeasureYourResultsinaCrisis, KatieDelahayePaine2002.pdfIPR, 11.06.2006.

Mine SIMSEK NARBAY. Kriz letisimi. Istanbul: Nobel Yayinlari, 2006.

David BERG and ROBB Stephen, “Crisis Communication and the ‘Paradigm Case’, Rhetorical and Critical Approaches to Public
Relations, Elisabeth TOTH and Robert HEATH (ed.), New Jersey: Lawrence Erlbaum Associates, Inc., 1992.

Tamara KAPLAN, “How Effective Public Relations Saved Johnson & Johnson”,

http://www.personal.psu.edu/users/w/x/wxk116/tylenol/crisis.htm, 10.03.2005.

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du Semestre du  Cours Travaux Travaux Crédit du
Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
siy 616 Séminaire 1 0 0 0 0 4

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Obligatoire

Niveau du Cours Master

Objectif du Cours Bu derste stratejik iletisim yonetimi ile baglantili konularda cesitli bilimsel dergilerde yayinlanmis makaleler,
arastirmalar, projeler incelenecektir. Ayrica konuk 6gretim elemanlarinin katihmlariyla iletisim alanindaki gincel
sorunlar tartisilacaktir. Ogrencilerin sektériin icinden profesyonellerden alacaklari derslerle stratejik iletisim
yonetimiyle iligkili farkli alanlar hakkinda bilgi sahibi olmasi amaglanmaktadir.

Contenus 1.Hafta: Sunum teknikleri

2.Hafta: Tez yazimina giris, veri toplama

3.Hafta: Tez yazimi; problematik ve hipotez olusturma

4. Hafta: Tez yazimi; kaynak gosterme



5.Hafta: Bilimsel yazi ve sunus
6.Hafta: Sektérden konuklar
7.Hafta: Sektérden konuklar
8.Hafta: Sektérden konuklar
9.Hafta: Sektérden konuklar
10.Hafta: Sektoérden konuklar
11.Hafta: Ogrenci sunumlari
12.Hafta: Ogrenci sunumlari
13.Hafta: Ogrenci sunumlari

14.Hafta: Ogrenci sunumlari

Ressources Halil Seyidoglu. Bilimsel Aragtirma ve Yazma Teknikleri. 8. Baski, Istanbul: 2000

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du Semestredu  Cours Travaux Travaux Crédit du
Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
Siv 621 Communication organisationnelle et 1 2 0 0 2 4

gestion de réputation

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Obligatoire

Niveau du Cours Master

Objectif du Cours Bu derste, kurumsal iletisimin devamliligi ve basarisi i¢cin 6nemi vurgulanarak, kurumsal iletisim kanallari, araclari
ve yontemleri aktarilacaktir. Kurumsal iletisimin itibar yonetiminde oynadigi rol ele alinacaktir.

Contenus 1.Hafta:

Kurum, kurumsal iletisim kavram ve amacglari

2.Hafta:
Orgut Kuramlari

3.Hafta:
Kurumlarda Iletisim Bicim ve Araclari, Kanallar

4.Hafta: Kurumsal Sosyal sorumluluk
5.Hafta:
Kurum Kimligi ve Imaji

6.Hafta:
Kurum Kaltara

7.Hafta:
Vize



8.Hafta:
Kurumsal itibar

9.Hafta:
Kurumsal itibarin Dederlendirilmesi

10.Hafta:
Kurumsal Krizler

11.Hafta:
Liderlik ve fletisim

12.Hafta:
Kurumlarda iletisim engel ve bozukluklari

13.Hafta:
Ornek ve Uygulamalar

14.Hafta: Ornek ve Uygulamalar

Ressources Haluk Gurgen. Orgitlerde Tletisim Kalitesi. Der Yayinlari, 1997.
Zeyyad Sabuncuoglu. Orgutlerde fletisim. Arikan Yayinlari, 2009.
Ayla Okay. Kurum Kimligi. Mediacat Yayinlari, 1999
Cees B.M. van Riel and Charles Fombrun. Essentials of Corporate Communication: Implementing Practices for
Effective Reputation Management. Routledge, 2007.
Peter Steidl and Garry Emery, Corporate Image and Identity Strategies Designing the Corporate Future. Business &
Professional Publishing, 1999.
John M.T. Balmer and Stephan A.Greyser, Revealing the Corporation: Pespectives on Identity, Image, Reputation,
Corporate Branding. Routledge.
John Doorley and Helio Fred Garcia. Reputation Management, Routledge, 2007
Naomi Langford and Woodand Brian Salter, Critical Corporate Communications: a Best Practice Blueprint. John
Wiley & Sons, 2003
James Horton, Integrating Corporate Communication, Quorum Books, 1995
Pekka Aula, Strategic Reputation Management: Towards Company of Good. Routledge, 2008.

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du Semestre du  Cours Travaux Travaux Crédit du

Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours

siv 612 Public Relations Writing 2 2 0 0 2

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Obligatoire

Niveau du Cours Master

Objectif du Cours Bu derste 6grencilere halkla iligkiler faaliyetlerinin ylruttlmesi strecinde gereksinim duyacaklari yazarhk
bilgisinin kazandirilmasi amaglanmaktadir. Halkla iliskiler yazarliginin 6nemi ve amaglari, halkla iliskilerde
kullanilan yazili ve gérsel materyaller, medya iliskileri, kurumsal yayinlar ve kurumsal web siteleri bu ders
kapsaminda ele alinacak konulardir.

Contenus 1.Hafta: Kavramsal cerceve.

2.Hafta:
3.Hafta:
4. Hafta:
5.Hafta:
6.Hafta:
7.Hafta:
8.Hafta:

9.Hafta

Haber yazma teknikleri.

Basin bultenleri.

Basin makaleleri, mektup, roportaj.

Kurumsal yayinlar: brosur, dergi, gazete, kitapgik vb...
Davetiye, el ilanlari.

Ara Sinav.

Kurumsal Tanitim Yazarligi.

: Web yazarligr.

10.Hafta: Gorsel isitsel basina yoénelik duyurular.

ECTS



11.Hafta: Uygulamalar.
12.Hafta: Uygulamalar.
13.Hafta: Uygulamalar.
14.Hafta: Uygulamalar.

Ressources Atilla GIRGIN, Haber Yazmak, Der yayinlari, Istanbul,2002.
Ayla OKAY ve Aydemir OKAY, Halkla dligkiler ve Medya, MediaCat Kitaplari, Istanbul, 2002.
Ece COKLU, Halkla lligkilerde Medya Yénetimi, Set-Systems, 2004.

Dennis WILCOX, Public Relations Writing and Media Techniques, Addison Wesley Publishing Company; 3 Sub
edition, 1996.

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du
Cours

Siv 662 Séminaire

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours
Type de Cours
Niveau du Cours

Objectif du Cours

Contenus

Turc

Semestredu  Cours Travaux Travaux Crédit du
Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
2 0 0 0 0 4

Obligatoire

Master

Bu derste stratejik iletisim yonetimi ile baglantili konularda cesitli bilimsel dergilerde yayinlanmis makaleler,

arastirmalar, projeler incelenecektir. Ayrica konuk 6gretim elemanlarinin katihmlariyla iletisim alanindaki giincel

sorunlar tartisilacaktir. Ogrencilerin sektériin icinden profesyonellerden alacaklari derslerle stratejik iletisim

yonetimiyle iligkili farkli alanlar hakkinda bilgi sahibi olmasi amag¢lanmaktadir.

1.Hafta:

2.Hafta:

3.Hafta:

4. Hafta:

5.Hafta:

6.Hafta

7.Hafta:

8.Hafta:

9.Hafta:

Sunum teknikleri

Tez yazimina giris, veri toplama

Tez yazimi; problematik ve hipotez olusturma

Tez yazimi; kaynak gosterme

Bilimsel yazi ve sunusg

: Sektoérden konuklar

Sektorden konuklar

Sektérden konuklar

Sektdrden konuklar



10.Hafta: Sektérden konuklar
11.Hafta: Ogrenci sunumlari
12.Hafta: Ogrenci sunumlari
13.Hafta: Ogrenci sunumlari

14.Hafta: Ogrenci sunumlari

Ressources Halil Seyidoglu. Bilimsel Arastirma ve Yazma Teknikleri. 8. Baski, Istanbul: 2000

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets



Contenus

Nom du Semestredu  Cours Travaux Travaux Crédit du
Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
Siv 603 Médias sociaux dans la communication 2 2 0 0 2 4

stratégique

Cours Pré-Requis

Conditions d'Admission au
Cours

Langue du Cours Turc
Type de Cours Electif
Niveau du Cours Master

Objectif du Cours Dijital déntsum, markalarin dijital zamana ayak uydurmak igin teknolojiyi tim streclerinde kullanmalari olarak
tanimlanabilir. Dijitallesme sadece bireylerin, kurumlarin dedil nesnelerin, makinelerin de birbirleriyle baglantili
oldudu yeni bir asamaya dogru gelismektedir. Dijital streclerin rekabeti artirmasi, fiyatlari seffaflastirmasi, gtict
musterinin eline gecirmesi ve online itibari 6nemli kilmasi; markalari dijital ile yagsanan hizli dontsiime ayak
uydurmak zorunda birakiyor.

Markalarin ve onlari kullanan bireylerin yasamlarinda yeni olan kavram “baglantili olmak” seklinde
tanimlanmaktadir. Bircok cihazdan bireyin markalar ve icerikleriyle baglantida kalmasinin bir getirisi de, veri
toplayip kullanma yetenedidir. Sosyal medya araglari basta olmak Gzere tum dijital iletisim kanallarindan markayi
takip eden veya etkilesimde bulunan kullanicilara trin ve hizmetler ile ilgili bilgi aktarmaya devam ederken, diger
yandan dijital mecralarin tamaminda marka hakkinda yapilan tim konusmalari dinlenmesi, gerektiginde
markanin konusmalara katilmasi, Griin ve hizmetlerin bu konusmalardan alinacak geri donuslerle gelistirilmesi
gerekmektedir. Bu dersin amaci kreatif ve iletisim yeteneklerinin yani sira yukarida sayilan dijital verileri
anlamlandirma konusunda da 6grencilerin 6rneklerle dederlendirme yapabilmesidir.

Contenus 1. Hafta: Dijital ve sosyal medya kavrami, iletisim stratejilerinde dijital medya ile geleneksel medya kullanimi
karsilagtirmasi

2. Hafta: PR 2.0 kavrami ve dijital distince sistemi olusturma

3. Hafta: Dijital Dontsim ve 4'li medya tirleri

4. Hafta: Geleneksel ve Dijital Medyada Tuketici Davraniglari (customer, consumer, shopper)
5. Hafta: Dijital aglarda icerik yonetimi

6. Hafta: Bilylik Veri ve Stratejik fletisim Uygulamalarindaki Roli (Ornek olay incelemeleri)

7. Hafta: Vize sinavi

8. Hafta: Sosyal Medyada Pazarlama Iletisimi (icerik tiretimi, etkilesim ve misteri deneyimi, influencer marketing,



Ressources

web takip ve monitoring, marka dili)

9. Hafta: Dijital Kampanya Stratejisi Olusturma (i¢ gortyt dogru okuma, basari kriterlerini belirleme, mesaj hedefi,
mecra hedefi, hedef kitle belirleme, takvim)

10. Hafta: Uzman konuk daveti

11. Hafta: Icgéri elde etmeden yeni nesil yéntemler: yapay zeka, makine 6grenme ve derin égrenme
12. Hafta: Dijital itibar yonetimi ve kriz yonetimi

13. Hafta: Viral halkla iligkiler ve sosyal topluluklar etkilegimi

14. Hafta: Odev sunumu

Gartner Raporlari

BREAKENRIDGE, Deirdre (2008). PR 2.0: new media, new tools, new audiences, FT Press.

DILENSCHNEIDER, Robert L. (2010). The AMA handbook of public relations [electronic resource], AMACOM,
NewYork.

SCOTT, David Meerman (2010). The new rules of marketing and PR, MediaCat Kitaplari: digitalage, Kapital Medya
Hizmetleri A.S., Istanbul.

SOLIS, Brian (2009). Putting the public back in public relations : how social media is reinventing the aging
business of PR, Upper Saddle River, N.J. : FT Press.

Sareli yayinlar:

Journal of Public Relations Research
Public Relations Quarterly

Public Relations Review

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets

1 La définition du média interactif et la comparaison de l'usage des médias traditionnels et interactifs dans les relations publiques
2 Le média social et le canal social

3 PR 2.0 et la formulation du systéme de pensée digitale

4 Les blogs et le blogging

5 Le management du contenu dans les réseaux sociaux

6 Les forums, les vikis et les groupes de courrier éléctronique

7 Examen partiel

8 Communiqué de presse et feed-backs de RSS dans le média interactif

9 Le bureau de presse en ligne, le pod-casting et I'optimisation des moteurs de recherche
10 Invitation d'un/une spécialiste

11 Les relations publiques viraux (viral) et I'interaction avec des groupes sociaux

12 Nouvelle source de force des marques: les exemples propres a l'individu

13 Le plan stratégique des relations publiques dans le média interactif

14 Présentation des devoirs



Contenus

Nom du Semestre du  Cours Travaux Travaux Crédit du

Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS

Siy 671 Gestion de communication stratégique 2 2 0 0 2 4
sur le web

Cours Pré-Requis

Conditions d'Admission au
Cours

Langue du Turc
Cours

Type de Cours  Obligatoire

Niveau du Master

Cours

Objectif du Bu ders kapsaminda 6grencilerin, stratejik iletisim yonetimi baglaminda buyuk bir cesitlilik gosteren etkilesimli medya
Cours ortamlarina yoénelik hem bicim hem de icerik diizeyinde analitik degerlendirme becerilerinin gelistirmesi hedeflenmektedir.

Ders kapsaminda oncelikle internet ve web fenomenleri tarihsellestirme ve gelecege yonelik dngoriler Gzerinden detayl
olarak irdelenecektir. Hem kullanici hem de etkilesimli ortam dlzeyinde buyUk bir gesitliligi beraberinde getiren s6z konusu
evrim, mevcut uygulamalar Uzerinden yapilacak kavramsallastirma egliginde ele alinacaktir. Bunu takiben “kullanici-bilgisayar
etkilesimi”nin tarihcesi esliginde “grafik araytzi” kavrami ve “kullanilabilirlik” kavrami, alandaki 6nemli ve giincel
arastirmalarin bulgulari ve vaka analizleri Gzerinden irdelenecektir. Bu baglamda kullanicilar ve etkilesimli medya ortamlari
arasinda kurulacak olan kullanici deneyimini desteklemek ve gelistirmek icin cesitli araylz tasarim kriterleri ve strecleri, web
sitesi, portal, mobil araylz, etkilesimli televizyon, vb. gibi farkli etkilesimli medya ortamlari Gzerinden sunulacaktir. Donem
sonunda 6grencilerden, sectikleri populer etkilesimli medya ortamlarini oylumlu olarak analiz etmeleri ve gerekiyorsa
revizyon Onerileri sunmalari talep edilecektir.

Contenus 1.Hafta:

Giris. Temel Kavramlar, Teknolojiler ve Uygulamalar.

2.Hafta:
internet ve Web Fenomenlerinin Evrimi



3.Hafta:

Kullanici Merkezli Tasarim: Araytiz Tasarimi ve Kullanilabilirlik

“Grafik Kullanicr ArayGzd”nun tarihsel gelisimi

Kullanilabilirlik Yaklagimi: Amag, Kullanilan Parametreler ve Olcme Teknikleri

4.Hafta:

Evrensel Kullanilabilirlik “Herkes icin Web”

-Kullanici Cesitliligi: Farkli kilturlerden kullanicilar, cocuk, yash, 6zurld, vb. kullanicilar

- Teknoloji Cesitliligi

-Evrensel Kullanilabilirlik icin Stratejiler: Destek Teknolojileri, Cok-Katmanli Arayliz Tasarimi, Evrensel Tasarim
- Farkli Kullanici Gruplari icin Arayliz Tasarim Kriterleri

5.Hafta:
“Kulturellestirme” ve Kuresel Web Siteleri
-Farkh kalturlerden gelen kullanicilarin ihtiyaglarina yonelik web tasarimi: Sorunlar, ¢6zim onerileri

6.Hafta:

Etkilesim Ortam Gelistirme Sureci
Surecin tasarlanmasi ve yonetimi
Ekiplerin yapisi, dagihmi, is bolimu

7.Hafta:

Bilgi Mimarisi

Bilginin etkilesimli ortamlar icin diizenlenmesi ve sunumu
Site yapisi

Arama Motoru Optimizasyonu

8.Hafta:

Etkilesimli Ortamlarda Sayfa Yapisi ve Tasarimi
- Sayfa Bilesenleri: Header, Footer, Content Area
- Sayfa Olciileri ve Dolagim

- Ana sayfa Bilesenleri ve Tasarimi

9.Hafta:

Etkilesimli Ortamlarda Tipografi
Web'de Metin

Okunabilirlik

Yazi Karakterleri

Vurgu

Tipografi ve grafik

Editoryal Yaklagim

10.Hafta:
Form Tasarimi

11.Hafta:

Etkilesimli Ortamlarda Gorsel Malzemenin Kullanimi
Web gorsellerinin ozellikleri

Grafik dosya formatlari

Renk Teorisi ve Etkilesimli Ortamlarda Renk Kullanimi

12.Hafta:

Etkilesimli Ortamlarda Coklu-Ortam Iceriginin Kullanimi

Gorsel ve Isitsel Malzemeler: Ses, video, animasyon, vs.

Coklu-ortam iceriginin hazirlanmasi ve sunulmasi: Formatlar, oynaticilar, vs...

13.Hafta:
Ogrenci Sunumlari

14.Hafta:
Ogrenci Sunumlari



Ressources 1 Key Concepts

* Brown, T. (2008) Design Thinking, Harward Business Review, June. ? Nielsen, J. (2012) Usability 101: Introduction to Usability,
http://www.nngroup.com/articles/usability-101-introduction-to-usability/

+ User Experience White Paper: Bringing Clarity to the Concept of User Experience (2011)

+ Grudin, J. (2008) A Moving Target: The Evolution of HCI, in The Human-Computer Interaction Handbook: Fundamentals,
Evolving Technologies and Emerging Applications (Edi.) Sears, A and Jacko, J. A., Lawrence Erlbaum Associates, Taylor and
Francis Group. 1-24.

+ Carrol, J. M. (2012) Human-Computer Interaction, Encyclopedia of Human-Computer Interaction,
http://www.interaction-design.org/encyclopedia’/human_computer_interaction_hci.html

* Shneidermann, B. and Plaisant, C. (2005) Designing the User Interface 4th Edition,

Addison-Wesley.

+ Zaphiris, P. and Siang Ang, C. (2009) Human-Computer Interaction: Concepts, Methodologies,

Tools and Applications, Information Science Reference, Hershey, New York.

+ Nielsen, J., 2008, Usability ROl Declining, But Still Strong, ?http://www.useit.com/alertbox/roi.html

+ Shneiderman, B., 2011, The Next 25 Years of HCI Research: Technology-Mediated Social Participation, HCII2011 Keynote
Speech

+ UXPA (Usability Professionnals Association), 2www.uxpa.com

* Mesut, J., 2009, Brighton BarCamp

* Knemeyer, D. and Svoboda,E., 2008 User Experience _ UX, ?www.interaction.gov.tr

+ Andersen, S., P. 2008, Fundamentals of Experience Design, ?www.poetpainter.com

* Morville, P., 2004, User Experience Design, ?www.semanticstudios.com

+ Raabe,P., 2010, User-Centered Design, ?www.paznow.com

+ Revang, M., 2007, User Experience Design Project

* Brown, T., 2008, Design Thinking, Harward Business Review

+ Reichenstein, O., 2009, The Spectrum of User Experience, iA, ?www.informationarchitects.jp

*Marsh, N., 2011, Service Design is Dead. The New Product is Alive, www.choose nick.com

+ Nielsen, J., 2006, Corporate Usability Maturity: Stages 1-4, ?www.alertbox.com

+ Nielsen, J., 2006, Corporate Usability Maturity: Stages 5-8, ?www.alertbox.com

+ UX Professionalism: Building Tomorrows' Digital Cathedrals, 2012

« Jeff Gothelf, Lean UX: Getting Out Of The Deliverables Business, 2011,
http://uxdesign.smashingmagazine.com/2011/03/07/lean-ux-getting-out-of-the-deliverables-business/

* Wreblovski, L., 2011, An Event Apart: Persuasive Design, ?www.lukew.com

* Hegenhaug, P. S., 2012, Gamification and UX: Where Users Win or Lose, Smashing Magazine.

* Wreblovski, L., 2012, Luke Wreblovski, Evolving E-Commerce Checkout.

* The New Multi-Screen World: Understanding Cross-Platform Consumer Behavior, /Ipsos/Sterling,2012.
+ Bustos, L., 2012, Maximizing Conversion with Checkout Optimization.

+ Holst, C., 2012, The State Of E-Commerce Checkout Design, Smashing Magazine

* Frost, B., 2012, For a Future Friendly Web.

« Attrill, R., 2012, Mobile Last: Considering the Mobile Experience When It's Too Late for “Mobile

First”, Mobile East.

+ Budd, A., 2012, UX Professionalism: Building Tomorrows Digital Cathedrals.

+ Fogg, BJ (2009) A Behavior Model for Persuasive Design,
http://blog.hcilab.org/uui/files/2013/04/a40-fogg.pdf

+ Fogg, BJ (2009) Creating Persuasive Technologies: An Eight-Step Design Process,
http://ejournal.narotama.ac.id/files/an%20eight-step%20design%20process..pdf

2 Universal Usability

» Shneiderman, B. (2000) Pushing Human-Computer Interaction Research to Empower Every Citizen: Universal Usability,
Communications of the ACM, Vol. 43, No: 5, 85-91.

+ Nielsen, J. (2010) Children's Websites: Usability Issues in Designing for Kids, Jakob Nielsen's Alertbox, ?
http://www.nngroup.com/articles/childrens-websites-usability-issues/

+ Loranger, H. and Nielsen J. (2013) Teenage Usability: Designing Teen-Targeted Websites, Jakob Nielsen's Alertbox, ?
http://www.nngroup.com/articles/usability-of-websites-for-teenagers/

+ Nielsen, J. (2013) Seniors as Web Users, Jakob Nielsen's Alertbox, http://www.nngroup.com/articles/usability-for-senior-
citizens/

+ Nielsen, J. (2008) Middle-Aged Users' Declining Web Performance,
http://www.useit.com/alertbox/middle-aged-users.html

+ Lolanger, H. and Nielsen, J. (2013) Teenage Usability: Designing Teen-Targeted

Websites, https://www.nngroup.com/articles/usability-of-websites-for-teenagers/



* Meyer, K. (2016) Young Adults/Millennials as Web Users (Ages 18-25),
https://www.nngroup.com/articles/young-adults-ux/?utm_source=...6&utm_medium=email&utm_term =0_7f29a2b335-
d96da19306-24233293

+ Nielsen, J. (2001) Beyond Accessibility: Treating Users with Disabilities as People, http://www.nngroup.com/articles/beyond-
accessibility-treating-users-with-disabilities-as-people/

+ Cassell, J. (2008) Genderizing Human-Computer Interaction. J. A. Jacko ve A. Sears (eds,), The Human-Computer Interaction
Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human Factors And Ergonomics), New York:
Lawrence Erlbaum Assoc, 401-412.

* Marcus, A. (2008) Global And Intercultural User-Interface Design. J. A. Jacko ve A. Sears (eds.) The Human-Computer
Interaction Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human Factors And Ergonomics) 2nd
Edition. New York: Lawrence Erlbaum Assoc, 355-380.

+ Gould, E. (2005) Sythesizing the Literature on Cultural Values. Nuray Aykin (ed.) Usability and Internationalization of
Information Technology, Lawrence Erlbaum Associates, Publishers, New Jersey, 79-122.

3 Information Architecture

* ?Resmini, A. and Rosati, L. (2011) A Brief History of Information Architecture, Journal of Information Architecture, Vol. 3, Issue
2, p. 33-45, http://journalofia.org/volume3/issue2/03-resmini/jofia-0302-03-resmini.pdf

« ?Barker, I. (2005) What is information architecture?, ?Step Two Design,
http://www.steptwo.com.au/papers/kmc_whatisinfoarch/index.html

+ ?Nielsen, J. (2009) ?Top 10 Information Architecture (IA) Mistakes, http://www.nngroup.com/articles/top-10-ia-mistakes/

« ?TECED (2013) IA Evaluation Methodologies, http://teced.com/services/information-architecture-ia/ia-evaluation-
methodologies/

+ Righi, C., James, J., Beasley, M., Day, D. L., Fox, J. E., Gieber, J., Howe, C. and Ruby, L. (2013) Card Sort Analysis Best Practices, ?
Journal of Usability Studies, Vol. 8, Issue 3, May 2013 pp. 69-89,
http://www.upassoc.org/upa_publications/jus/2013may/JUS_Righi_May_2013.pdf

+ Richards, J. (2013) The Grammar of Interactivity, ?UX Booth, http://www.uxbooth.com/articles/the-grammar-of-interactivity/?
utm_source=twitterfeed&utm_mediu m=twitter

+ Anderson, C. (2004) The Long Tail, Wired, Issues 12.10, October 2014, http://www.wired.com/wired/archive/12.10/tail.html

+ Nielsen, J. (2012) ?SEO and Usability,? ?http://www.nngroup.com/articles/seo-and-usability/

* Morville, P. and Rosenfeld, L. (2007) Information Architecture for the World Wide Web: Designing Large-Scale Web Sites,
O'Reilly Media, USA.

+ Nielsen, J. (2009) ?Mental Models,? ?http://www.nngroup.com/articles/mental-models/

* Hudson, W. (2013) Card Sorting, ?Encyclopedia of Human-Computer Interaction, http://www.interaction-
design.org/encyclopedia/card_sorting.html

+ Sauro, J. (2012) Card Sorting + Tree Testing: The Science of Great Site Navigation, ?Measuring Usability,? ?
http://www.measuringusability.com/blog/cardsort-tree-test.php

+ Nielsen, J. (2011) ?Mini-lA: Structuring the Information About a Concept, http://www.nngroup.com/articles/mini-ia-
structuring-information/

* Nielsen, J. (2009) ?IA Task Failures Remain Costly, http://www.nngroup.com/articles/ia-task-failures-remain-costly/

+ Nielsen, J. (2009) ?Card Sorting: How Many Users to Test, http://www.nngroup.com/articles/card-sorting-how-many-users-to-
test/

4 Ul Design for Desktop Environments

+ Lynch, P.J. and Horton, S. (2011) Web Style Guide, 3rd Edition, Page Structure,
http://webstyleguide.com/wsg3/6-page-structure/index.html

+ Lynch, P.J. and Horton, S. (2011) Web Style Guide, 3rd Edition, Page Design,
http://webstyleguide.com/wsg3/7-page-design/index.html

+ Nielsen, J. (2011) Top 10 Guidelines for Homepage Usability,
http://www.nngroup.com/articles/top-ten-guidelines-for-homepage-usability/

* Holst, C., (2104), The Current State Of E-Commerce Search,
http://www.smashingmagazine.com/2014/08/18/the-current-state-of-e-commerce-search/
* Appleseed, J. (2014), Deconstructing E-Commerce Search: The 12 Query Types,
http://baymard.com/blog/ecommerce-search-query-types

* Whintenton, K., 2014, Filters vs. Facets: Definitions,
http://www.nngroup.com/articles/filters-vs-facets/

* Sherwin, K., 2014, The Magnifying-Glass Icon in Search Design: Pros and Cons,
http://www.nngroup.com/articles/magnifying-glass-icon/

+ Cardello, J., 2014, Killing Off the Global Navigation: One Trend to Avoid,
http://www.nngroup.com/articles/killing-global-navigation-one-trend-avoid/

+ Loranger, H., 2014, Infinite Scrolling Is Not for Every Website,



http://www.nngroup.com/articles/infinite-scrolling/

* Whintenton, K., 2014, 3 Guidelines for Search Engine "No Results" Pages,
http://www.nngroup.com/articles/search-no-results-serp/

+ Whintenton, K., 2014, Filters vs. Facets: Definitions,

http://www.nngroup.com/articles/filters-vs-facets/

* Sherwin, K., 2014, The Magnifying-Glass Icon in Search Design: Pros and Cons,
http://www.nngroup.com/articles/magnifying-glass-icon/

« Cardello, J., 2014, Killing Off the Global Navigation: One Trend to Avoid,
http://www.nngroup.com/articles/killing-global-navigation-one-trend-avoid/

+ Loranger, H., 2014, Infinite Scrolling Is Not for Every Website,

http://www.nngroup.com/articles/infinite-scrolling/

+ Whintenton, K., 2014, 3 Guidelines for Search Engine "No Results" Pages,
http://www.nngroup.com/articles/search-no-results-serp/

+ Cordello, J. (2013) Four Dangerous Navigation Approaches that Can Increase Cognitive Strain,
http://www.nngroup.com/articles/navigation-cognitive-strain/

+ Pernice, K. (2013) Designing Effective Carousels: Create a Fanciful Amusement, Not a House of Horrors, ?
http://www.nngroup.com/articles/designing-effective-carousels/

+ Nielsen, J. (2009) Mega Menus Work Well for Site Navigation, http://www.nngroup.com/articles/mega-menus-work-well/
+ Krug, S., 2000, Don't Make Me Think: A Common Sense Approach to Web Usability, Que. ? Usabilla Blog, 2012, How to design
effective navigation menus.

5 Ul Design for Mobile Environments

+ Nielsen, J. (2011) ?Mobile Usability Update, http://www.nngroup.com/articles/mobile-usability-update/

+ Hoober, S. 2014, The Rise of the Phablet, Designing for Larger Phones, UXmatters,
http://www.uxmatters.com/mt/archives/2014/11/the-rise-of-the-phablet-designing-for-larger-phones .php?
sthash.p9hQFNW6.mjjo&utm_source=twitterfeed&utm_medium=twitter

* Budiu, R. (2013) ?Mobile: Native Apps, Web Apps, and Hybrid Apps, http://www.nngroup.com/articles/mobile-native-apps/
+ AnswerlLab. 2014, Principles of Mobile Site Design: Delight Users and Drive Conversions,
http://static.googleusercontent.com/media/www.google.com/en//intl/ALL_ALL/think/multiscreen/pdf/multi- screen-moblie-
whitepaper_research-studies.pdf

+ S?cott, H. 2014, How to design for thumbs in the Era of Huge Screens, http://scotthurff.com/posts/how-to-design-for-thumbs-
in-the-era-of-huge-screens

+ Peatt?, K. 2015, An Exploration of Carousel Usage on Mobile E-Commerce Websites,? ?Smashing Magazine,
http://www.smashingmagazine.com/2015/02/carousel-usage-exploration-on-mobile-e-commerce-websites/

* Wreblovski, L. 2014, Designing for Large Screen Smartphones, http://www.lukew.com/ff/entry.asp?1927

« Attrill, R., 2012, Mobile Last: Considering the Mobile Experience When It's Too Late for “Mobile First”, Mobile East.

« ltzkovitch, A., 2012, Designing For Device Orientation: From Portrait To Landscape, Smashing Magazine,
http://www.smashingmagazine.com/2012/08/designing-device-orientation-portrait-landscape/

+ Robles, P. (2015), App download interstitials drive users away: Google, https://econsultancy.com/blog/66751-app-download-
interstitials-drive-users-away-google/

* Appleseed, J., (2015) The State of Mobile E-Commerce Search and Category Navigation, http://baymard.com/blog/mobile-
ecommerce-search-and-navigation?utm_medium=feed&utm_sour ce=twitter.com&utm_campaign=Feed%3A+baymard

+ Appleseed, J., (2015) 8 UX Requirements for Designing a User-Friendly Homepage Carousel,
http://baymard.com/blog/homepage-carousel

+ Peatt, K. (2015) An Exploration Of Carousel Usage On Mobile E-Commerce Websites,
https://www.smashingmagazine.com/2015/02/carousel-usage-exploration-on-mobile-e-commerce- websites/

+ Answerlab. 2014, Principles of Mobile Site Design: Delight Users and Drive Conversions,
http://static.googleusercontent.com/media/www.google.com/en//intl/ALL_ALL/think/multiscreen/p df/multi-screen-moblie-
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Objectif du Cours Bu ders kapsaminda medyanin ve 6zellikle sosyal medyanin iletisim strecinde etki yaratmak icin kullandigi sosyal
etki formlari tartisilacaktir. Tutum ve davranislarin olusturulmasinda temel bir isleve sahip olan sosyal etki kavrami
sosyal psikoloji alaninda gelistirilen laboratuvar calismalari ¢ercevesinde irdelenecektir. Ders temelde sosyal
medyanin bireylerin tutum ve davranislari ve toplum genelinde olusturdugu etkinin kritik bir perspektifie
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Contenus . Girig: Medya Toplum iligkisi cercevesinde olugsan genel sorular, kritik perspektif
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. Normlar nasil olugur?

. Neden Uyum gosteririz? S. Asch Deneyi

. Otoriteye itaat ve sosyal rollerin etkisi - S.Milgram ve P. Zimbardo deneyleri

. Yale Universitesi “ Temel Tletisim ve Tutum Degisimi ” Laboratuvar deney sonuclari

00 N O U W N =

. Vize

9. Sosyal medyanin kullandigi sosyal etki formlari |
10. Sosyal medyanin kullandigi sosyal etki formlari II
11. Proje galismalari ve 6grenci sunumlari

12. Proje ¢alismalari ve 6grenci sunumlari



13.Proje calismalari ve 6grenci sunumlari
14. Genel Dederlendirme, sosyal medyanin gelecedine iliskin perspektif olusturma
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4 Influence Sociale et I'effet des Medias : la propagande, la politique et la société

5 La presse écrite et I'influence sociale

6 La presse et 'approche de « I'agenda setting »

7 Les reflets sociaux des séries télévisuelles

8 Le cinéma turc
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11 Les réseaux sociaux et les nouvelles stratégies de persuasion Il
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Musso, P. (2016). Network ideology: from saint-simonianism to the internet. In Pierre Musso and the Network
Society (pp. 19-66). Springer, Cham.

Schroeder, R. (2018). Social theory after the internet: media, technology and globalization , UCL Press.
Schroeder, R., & Brigger, N. (2017). Introduction: The web as history. UCL Press.
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Enformasyon temelli yeni toplum dizeni
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579). Taylor & Francis Group.

Webster, F. (2014). Theories of the information society. Routledge.

4. Hafta:
Ellul, J., Wilkinson, J., & Merton, R. K. (1964). The technological society (Vol. 303). New York: Vintage books.
Glingérmez, B., & HEIDEGGER, M. TEKNOLOJI VE TOTALITARIZM YA DA TEKNOLOJIK TOTALITARIZM. Sosyoloji



Ressources

Dergisi, (1ozel), 89-97.
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Ag kavraminin gelisimi | - A§ kavraminin felsefi acilimlari
Van Dijk, J. (2016). Ag toplumu. Epsilon Yayincilik Ltd. Sti
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Manuel Castell: ag toplumunun ekonomi politigi |

Castells, M. (2005). ENFORMASYON CAGI: EKONOMI, TOPLUM VE KULTUR BIRINCI CILT AG TOPLUMUNUN
YUKSELIST1.
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Manuel Castell: ag toplumunun ekonomi politigi Il
Castells, M. (2004). The network society A cross-cultural perspective. Edward Elgar.
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Sanal Gergekligin Yaratiligi

Kellner, D. (1999). Baudrillard: a new McLuhan?. Parol: quaderni d'arte e di epistemologia, Parol on line-new
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Baudrillard, J., & Adanir, O. (1998). Simulakrlar ve simtlasyon. Dokuz Eylil Yayinlari.
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Sosyal Aglarin gelisimi - tarihsel streg

Ellison, N. B., & Boyd, D. M. (2013). Sociality through social network sites. In The Oxford handbook of internet
studies.

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition, history, and scholarship. Journal of computer-
mediated Communication, 13(1), 210-230.

Fuchs, C. (2017). Social media: A critical introduction. Sage.

11.Hafta: Giddens, A. (1998). Modernligin Sonuglari. Ayrinti Yay. istanbul.
Tomlinson, J. (1994). A phenomenology of globalization? Giddens on global modernity. European Journal of
Communication, 9(2), 149-172.

12.Hafta: Pandemi sonrasi dijital dontsim strecinin dederlendirilmesi

13.Hafta:
Proje calismalari

14.Hafta:
Proje calismalari

Musso, P. (2016). Network ideology: from saint-simonianism to the internet. In Pierre Musso and the Network
Society (pp. 19-66). Springer, Cham.

Schroeder, R. (2018). Social theory after the internet: media, technology and globalization , UCL Press.
Schroeder, R., & Brigger, N. (2017). Introduction: The web as history. UCL Press.

Crowley D,& Heyer P, (1999). Communications in History: Technology, Culture, Society, Longmans, White Plains NY.
Bell, D. (1976, May). The coming of the post-industrial society. In The Educational Forum (Vol. 40, No. 4, pp. 574-
579). Taylor & Francis Group.

Webster, F. (2014). Theories of the information society. Routledge.

Ellul, J., Wilkinson, J., & Merton, R. K. (1964). The technological society (Vol. 303). New York: Vintage books.
Glingérmez, B., & HEIDEGGER, M. TEKNOLOJI VE TOTALITARIZM YA DA TEKNOLOJIK TOTALITARIZM. Sosyoloji
Dergisi, (1ozel), 89-97.

Van Dijk, J. (2016). Ag toplumu. Epsilon Yayincilik Ltd. Sti

Manuel Castell: ag toplumunun ekonomi politigi |

Castells, M. (2005). ENFORMASYON CAGI: EKONOMI, TOPLUM VE KULTUR BIRINCI CILT AG TOPLUMUNUN
YUKSELISTT.

Castells, M. (2004). The network society A cross-cultural perspective. Edward Elgar.

Kellner, D. (1999). Baudrillard: a new McLuhan?. Parol: quaderni d’arte e di epistemologia, Parol on line-new
media.



Baudrillard, J., & Adanir, O. (1998). Simulakrlar ve similasyon. Dokuz Eylil Yayinlari.

Ellison, N. B., & Boyd, D. M. (2013). Sociality through social network sites. In The Oxford handbook of internet
studies.

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition, history, and scholarship. Journal of computer-
mediated Communication, 13(1), 210-230.

Fuchs, C. (2017). Social media: A critical introduction. Sage.

Giddens, A. (1998). Modernligin Sonuglari. Ayrinti Yay. istanbul.

Tomlinson, J. (1994). A phenomenology of globalization? Giddens on global modernity. European Journal of
Communication, 9(2), 149-172.

Gungoérmez, B., & HEIDEGGER, M. TEKNOLOJI VE TOTALITARIZM YA DA TEKNOLOJIK TOTALITARIZM. Sosyoloji
Dergisi, (1ozel), 89-97.

The Journal of Computer-Mediated Communication, http://jcmc.indiana.edu/

Cybersociology Magazine, http://www.cybersociology.com/

Stanford, http://cyberlaw.stanford.edu/

The Internet Society (ISOC), http://www.isoc.org/isoc/

Pew Internet & American Life Project, http://www.pewinternet.org/
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Cours Pré-Requis
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Cours

Langue du Cours Turc

Type de Cours Obligatoire
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Objectif du Cours Bu derste iletisim kuram ve modelleri genel sosyal teori kapsaminda ele alinip 6grenciye elestirel farkindalik
kazandirmak amaclanmaktadir.

Contenus Basat Medya Medya Calismalari ve Bagsat Medya Teorilerinin Elestirisi, Frankfurt Ekoll ve kiltlr endUstrisi elestirisi

Ressources Fiske John, Tletisim Calismalarina Giris..

Perry Anderson, Hapishane Defterlerinde Hegemonya ve Sosyalist Strateji.
Tom Bottomore, Frankfurt Okulu.

Adorno ve Horheimer, Aydinlanmanin Diyalektigi

Martin Jay, Diyalektik Iimgelem

Thery Eagleton, Ideoloji.

Alain Swingewood, Kitle Kaltlri Efsanesi.

Micheal Hardt ve Antonio Negri, imparatorluk.

Walter Benjamin Brecht ve Estetik .
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