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Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets
Contenus

Code du Semestre du Cours Travaux Travaux Crédit du

Cours Nom du Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
COM 773 La société du Spectacle et 'Espace 1 3 0 0 3 8

Urbain

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours
Type de Cours
Niveau du Cours

Objectif du Cours

Contenus

Ressources

Turc
Electif
Doctorat

Bu dersin amaci meta kulttiri ve gésteri toplumu fenomenlerinin sistemli bir medya calismalari perspektifiyle
okunmasina yardimei olmaktir. Bu dogrultuda kent galismalari ve kultirel arastirmalar basta olmak tzere bagka
disiplinlerarasi yaklagimlara bagvurarak modern deneyimi medya mekan kavrami tizerinden irdelemek
amagclanmaktadir.

- Kentin tarihsel gelisimi ve modern kent kavrami
- Gosteri toplumu kavraminin unsurlari

- Modern dncesi gdsteri ve kent mekani

- Modern gosteri ve kent mekani

Guy Debord, Gésteri Toplumu

Richard Sennett, G6zlin Vicdani

Henry Lefebvre, Sehir Hakki

Henry Levebvre, Mekanin Uretimi

Jen Jack Gieseking & William Mangold, The People, Place and Space Reader

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets

1 Le contenu de la legon, matériel de cours et du systéme d’évaluation
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Semaine Intitulés des Sujets

2 Développement historique des villes
3 Les villes prémodernes et espace public
4 Les villes modernes et espace public
5 La transition des espaces de spectacle
6 Espaces de la ville moderne et l'interaction sociale
7 Espace et spectacle politique
8 Divertissement et 'espace
9 Espace et visualité de ville
10 Foires et I'espace
11 Commémorer, monuments commémoratifs et I'espace
12 Espace et spectacle médiatique
13 Présentations des étudiants
14 Présentations des étudiants
Contenus
Code du Semestre du Cours Travaux Travaux Crédit du
Cours Nom du Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
COM 771 Interaction entre 'Homme et I'ordinateur 1 3 0 0 3 8

Cours Pré-Requis

Conditions d'Admission au
Cours

Langue du Cours Turc
Type de Cours Electif
Niveau du Cours Doctorat

Objectif du Cours “Insan-bilgisayar etkilesimi” psikoloji, bilissel bilimler, bilgisayar teknolojileri ve yazilim miihendisliginin yani sira
ergonomi, tasarim, sosyoloji, antropoloji ve egitim bilimleri gibi alanlardan gelen kuram, yontem ve teknikleri
kullanici arastirmalarinda entegre olarak kullanan disiplinler arasi bir galisma alanidir. Bu ders kapsaminda
oncelikli olarak, insan-bilgisayar etkilesiminin farkli disiplinlerden beslenen 6zgiin yapisi ilgili anahtar kavramlar
Uzerinden yirattlecek bir kavramsallastirma vasitasiyla aktarilacak, kullanicilarin bilgisayar arayizleriyle
kurduklari etkilesimde algisal, bilissel, fiziksel ve sosyal beceri ve olanaklarin etkisi irdelenecektir. Bu ders
kapsaminda, kullanici merkezli tasarim ve arastirma yontemleri temel akademik okumalar esliginde ele alinacak
ve her yontem yaklasimi laboratuvar ortaminda ilgili ekipmanlarla gergeklestirilecek kicik capta ampirik
arastirmalarla deneyimlenecektir. Bu baglamda, égrencilerin insan-bilgisayar etkilesiminin omurgasini olusturan
kullanici merkezi arastirma ve tasarim tekniklerini oylumlu olarak 6grenmeleri hedeflenmektedir.

Her ders Ug¢ temel agsamadan olusacaktir:

1) Okunan makalelerin ve édevlerin degerlendiriimesi ve tartisiimasi
2) Aktarim (Lecture)

3) llgili tasarim ve test tekniginin uygulamasi ve bulgularin sunumu

Contenus 1. Girig Dersi
2. Insan-Bilgisayar Etkilesimi ve ilgili Anahtar Kavramlar

? insan-bilgisayar etkilesimi (Human-Computer Interaction (HCI))
? Grafik kullanici araylzi (Graphical User Interface (GUI))

? Kullanilabilirlik

? Kullanici deneyimi

? Bir slire¢ olarak “Etkilesim Tasarmr”

3. Evrensel Kullanilabilirlik ve Tasarm: ilaili Kavramlar. Rehber Kurallar. Standartlar
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? Herkes igin Web ne kadar mimk{n?

? Evrensel Kullanilabilirlik Stratejileri

? Kulturellestirme ve Kiresel Web Siteleri
? Erisilebilirlik (Accessibility)

4. Kullanilabilirlik Perspektifinde Etkilesim Tasarimini Okumak: Bilgi Mimarisi

? Uzun-kuyruk fenomeni
? Tiklayarak dolagma vs. Arama
? Arama Motoru Optimizasyonu

5. Kullanilabilirlik Perspektifinde Etkilesim Tasarimini Okumak: Sayfa Yapisi ve Tasarimi

? Masaustu Arayliz Bilegenleri ve Tasarim llkeleri
? Mobil Arayiiz Bilegenleri ve Tasarim ilkeleri

6. Kullanilabilirlik Perspektifinde Etkilesim Tasarimini Okumak: Tipografi , Gérsel Kullanimi ve Multimedya

? Web’de Yazi

? Editoryal Yaklagim

? Gorsel Malzeme

? Multimedya

? Formlar ve Uygulamalar

VIZE: Uzman Degerlendirme (Heuristics Evaluation)
7. Kullanici MerkeZi Etkilesimli Medya Gelistirme Sureci

? Asamalar
o Learn

o Design

o Build

o Evaluate

? Is Akig

o ldeation

o Concepting

o Ul Design

o Development
o Live Operation

8. Kullanici MerkeZi Etkilesimli Medya Gelistirme Sirecinde Kullanilan Arastirma ve Tasarim Teknikleri 1

? Learn

o Benchmarking

o User interview

o Shadowing

o Diary study

o User trend research
o Card sorting

o Focus Group

9. Kullanici MerkeZi Etkilesimli Medya Gelistirme Surecinde Kullanilan Arastirma ve Tasarim Teknikleri 2

? Design

o Ideation

o Persona Creation
o User scenario

o Feature roadmap
o Mood board

o Content map

o User flows

o Wireframes

1N Kuillanir Marka=li Etlilacimli Madva Ralietirma Qiiraninda Kinillanillan Aractirma va Tacarim Talnillari ?
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? Build

o Vision poster

o Paper Prototypes

o Throw-Away Prototypes
o Evolutionary Prototypes

? Evaluate

o Internal review
o User evaluation
0 On-line analysis
o Expert Review
o Usability testing

11. Kullanici Merkezli Etkilesimli Medya Gelistirme Sturecinde Kullanilan Arastirma Teknikleri 4

? Evaluate

o Kullanilabilirlik Testi

? Kullanilabilirlik testlerinde kullanilan veri toplama suregleri ve araglari

* Dolagim sirecinin kaydedilmesi

* “Yuksek sesle diistinme” prosediri iginde ses kaydi (Think-aloud / Retrospective think-aloud)
* Klavye etkinliginin kaydedilmesi

* Ekran etkinliginin kaydedilmesi

* Davranigsal verilerin toplanmasi

» G6z hareketlerinin kaydedilmesi

* Yiiz ve beden hareketlerinin video ile kaydedilmesi

? Kullanilabilirlik Test Tarleri

* Prototip testleri

» A/B testleri

* Bes saniye testleri

* Cevrim-ici kullanilabilirlik testleri

* Gerilla kullanilabilirlik testleri

» GOz izleme cihaz ile kullanilabilirlik testleri

? Kullanilabilirlik testi tasarimi ve planlama
0 Scope

o Purpose

o User Profile

0 Methodology and Test Design

o Background questionnaire

o Task Observation

o Debriefing Interview

o Test Environment and Equipment

o Roles of team members and procedure
o Schedule

12. Kullanici Arastirmasi Planlama _ SUNUM
13. Kullanici Arastirmasi Veri Toplama Araglarinin hazirlanmasi _ SUNUM
14. Kullanici Arastirmasi Protokollerinin Hazirlanmasi _ SUNUM

FINAL: Kullanici Aragtirmasinin bulgularinin bilimsel makale formatinda sunulmasi
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Ressources + Alan Dix, Janet Finlay, Gregory D. Abowd, Russell Beale, “Human-Computer Interaction, 3rd Edition”, Prentice
Hall, 2004, ISBN: 0-13-046109-1
» Dov Te’eni, Jane Carey, Phing Zhang, “Human Computer Interaction: Developing Effective Organizational
Information Systems”, Wiley & Sons, 2006, ISBN: 978-0471677659
* Douglas Whitman, “Cognition, 1st Ed. ”; Wiley & Sons, 2010, ISBN: 978-0471715665
» Margaret W. Matlin, “Cognitive Psychology, International Student Version, 7th Ed.”, Wiley & Sons, ISBN: 978-
0470409473
* Carroll,J.M.(2002) Human-Computer Interaction in the New Millennium, ACM Pres, New York NY.(Introduction
and Part l1& lIl)
* Johnson, J. (2007). GUI Bloopers 2.0: Common User Interface Design: Don’t and Do’s for Software Developers
and Web Designers, Morgan Kaufmann Publishers- Academic Pres, San Diego, CA.
» Shneiderman, B; Plaisant, C.. (2004). Designing the User Interface: Strategies for Effective Human-Computer
Interaction, Addison-Wesley.
* Interaction Design: Beyond Human - Computer Interaction (3rd ed.), by Yvonne Rogers, Helen Sharp, Jenny
Preece. Wiley, 2011. (Required)
» The Design of Everyday Things, by Donald Norman. Currency/Doubleday, 1990.

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets
1 Discussion
Discussion

Analyse d'Interface
Analyse d'Interface
Analyse d'interface
Analyse d'Interface

Analyse d'interface

o N o g »~» w N

Analyse d'Interface

Analyse d'interface

10 Analyse d'Interface

11 Analyse d'Interface

12 Présentation de I'étude

13 Présentation de I'étude

14 Présentation de I'étude
Contenus

Code du Semestre du Cours Travaux Travaux Crédit du

Cours Nom du Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
COM 731  Communication interculturelle 1 3 0 0 3 8

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc
Type de Cours Electif
Niveau du Cours Doctorat

Objectif du Cours
Contenus

Ressources
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Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets

Contenus
Code du Semestre du Cours Travaux Travaux Crédit du
Cours Nom du Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
COM 725 Socio sémiotique 1 3 0 0 3 8

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Electif

Niveau du Cours Doctorat

Objectif du Cours Dersin amaci toplumsal pratiklerin incelenmesinde gdstergebilimsel yéntemi kullanma olanagi sagmaktir. Derste
toplumsal alanimizi olusturan durum ve nesneler birer séylem olarak ele alinacaktir. Toplumsal pratikler
araclligiyla yaratilan anlamlar ¢ézimlenecektir.

Contenus Toplumsal géstergebilim, toplumsal, politik, giindelik, nesnelerin ¢éziimlemesini gerceklestirmeyi saglarken bu

nesneleri iletisimsel ve etkilesimsel baglaminda ele alir.
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Ressources

Kitaplar

BARTHES R., Mythologies, Seuil,1957.

KRESS, G., and VAN LEEUWEN, T. Reading Images: The Grammar of Visual Design.
London: Routledge,1996.

KRESS, G. and VAN LEEUWEN, T, Multimodal Discourse: The Modes and Media of
Contemporary Communication. Arnold, London, 2001.

MORRIS C.W., Foundations of the theory of sign, Chicago, University of Chicago
Press, 1938. 59 p.

PEIRCE C.S., The collected papers of Charles Sanders Peirce, Vols. I-VIIl (the
electronic edition). Cambridge, Harvard University Press, 1931.

BOUTAUD J.-J., Sémiotique et communication — du signe au sens, Paris,
L’Harmattan, 1998.

SCHUTZ A., LUCKMANN T., The structures of the Life-World, Vol. I, Evanston,
Northwestern University Press, 1973.

SEMPRINI A., La marque, une puissance fragile, Vuibert, 2005.

SEMPRINI A., Analyser la communication 2, Collection Champs visuels,
L’Harmattan, 2007.

VAN LEEUWEN, T. (2005). Introducing Social Semiotics. London/New York:
Routledge.

Makaleler
Gill Abousnnouga & David Machin (2011) The changing spaces of war commemoration: a multimodal analysis of
the discourses of British monuments, Social Semiotics

Elisabetta Adami (2018): Shaping public spaces from below: the vernacular
semiotics of Leeds Kirkgate Market, Social Semiotics,

Patricia Camilleri, Object~ Space and the :Museum:a semiotic approachMalta Archaeological Review * Issue 5
2001

David Chapman & Louise K. Wilson (2011) The caress of the audible: Resounding Falkland , Social Semiotics,
21:4, 517-529

Marion Colas-Blaise et Gian Maria Tore Les pratiques muséales : une étude sémiotique sur I'expérience
spectatorielle et ses médiations

Amir Sasan Hadian & Mahyar Arefi (2016) Metaphor, analogy, and the discourse of originality: five Iranian case
studies, Social Semiotics, 26:5, 541-562,

Mojtaba Sokhanvar Dastjerdi & Rafooneh Mokhtarshahi Sani (2015) Linking the past and present through
symbolic housing features: North Cyprus, Social Semiotics, 25:5,

Halime Ytcel (2021) Cultural identity in Turkish advertisements, Social Semiotics, 31:2, 305-323.

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets

1 Les fondements de la sémiotique

Les principes de la sémiotique

Les analyses de socio-sémiotique: le discours de l'image

Les analyses de socio-sémiotique: créations des valeurs dans le marketing

Les analyses de socio-sémiotique: créations des valeurs dans le marketing

Les analyses de socio-sémiotique: dicours sur le tourism

Les analyses de socio-sémiotique: les espaces urbains

2
3
4
5 Les analyses de socio-sémiotique: dicours sur le tourisme
6
7
8
9

Les analyses de socio-sémiotique: les discours digitaux

10 Les analyses de socio-sémiotique: les discours sur l'identité

11 Les analyses de socio-sémiotique: les discours sur la décoration
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Semaine Intitulés des Sujets

12 Les analyses de socio-sémiotique: les discours politiques
13 La présentation des projets d’étudiants
14 La présentation des projets d’étudiants
Contenus
Code du Semestre du Cours Travaux Travaux Crédit du
Cours Nom du Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
COM 721  Nouvelles technologies, communication 1 3 0 0 3 8
et société

Cours Pré-Requis

Conditions d'Admission au

Cours

Langue du Cours Turc

Type de Cours Electif

Niveau du Cours Doctorat

Objectif du Cours Teknolojik gelismelere paralel olarak bir yandan medya ve medyayi kullanma bigimlerimiz degisirken diger
yandan kamusal iletisim diizeni de degisiyor. Bu dersin amaci, yeni medya ve iletisim teknolojilerinin iletisim
kurumlari, stregleri ve toplum agisindan sonuglarini elestirel bir bakis agisiyla, farkl kuramsal perspektiflerden ve
karsilastirmali olarak incelemektir.

Contenus Bkz. Konu basliklar

Ressources Ralph Schroeder (2018) Social Theory after the Internet, UCL Press

Frank Webster (2002) Theories of the Information Society, 2nd ed., Routledge.

Manuel Castells (1996) The Rise of the Network Society, Cambridge, MA; Oxford, UK: Blackwell.

Manuel Castells (1997) The Power of Identity, The Information Age, Cambridge, MA; Oxford, UK: Blackwell
Manuel Castells (2000) End of Millennium, The Information Age, Cambridge, MA; Oxford, UK: Blackwell.
Manuel Castells (2001) The Internet Galaxy, Reflections on the Internet, Business and Society. Oxford, Oxford
University Press.

Secilmis metinler

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets

1 Introduction

2 Utopie, futurisme et médias : Yoneji Masuda et Alvin Toffler

3 Approches technologiques et anthropologiques des médias : Herbert Marshall McLuhan et Neil Postman
4 Approches sociologiques des médias : Daniel Bell et Ulrich Beck

5 Approches critiques de I'économie politique envers les médias : Herbert Schiller et Christian Fuchs

6 Approches informationnelles des médias : Manuel Castells Olivan

7 Thémes actuels en études des médias : Surveillance et pouvoir : Paul-Michel Foucault

8 Thémes actuels en études des médias : Datafication et platformisation : Mayer-Schénberger et Cukier (2013)
9 Thémes actuels en études des médias : études transmédia et fandom : Henry Jenkins

10 Thémes actuels en études des médias : Travail numérique et précariat : Christian Fuchs et Guy Standing
11 Théemes actuels en études des médias : transhumanisme et posthumanisme

12 Méthodes de recherche numérique en études des médias

13 Méthodes de recherche numérique en études des médias

14 Méthodes de recherche numérique en études des médias
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Contenus

Code du Semestre du Cours Travaux Travaux Crédit du
Cours Nom du Cours Cours Théoriques Dirigés (TD) Pratiques (TP) Cours ECTS
COM 776 Post-Cinéma : La culture audiovisuelle 1 3 0 0 3 8

au XXle siecle

Cours Pré-Requis

Conditions d'Admission au
Cours

Langue du Cours Turc
Type de Cours Electif
Niveau du Cours Doctorat

Objectif du Cours Ortaya ¢ikigl otomobil ve havacilik sektérleri gibi 20. yizyillin sonuna denk gelen ve igine dogdugu endustrilesmis
toplumlarin gérsel kultirind belirleyen sinemanin fotografik arag ve kolektif gosterim kimligini yitirmesi
“sinemanin 6limd” tartigmalarini da alevlendirmistir. “Post Sinema: 21. Yiizyllda Gérsel-isitsel Kultir” dersi; bir
yandan “¢o6ktigu” iddia edilen sinemanin, miizelerde g&sterimler, bilgisayar tarafindan manipile edilen
goruntuler ve 6zellikle de kisisel Uretimlerle hayatin ¢cok daha genis bir alanina yayildigi post sinematik medya
rejiminde ne ifade ettigini anlama arzusundan yola gikmaktadir. Uretici ve izleyici arasindaki rol dagiliminin ciddi
bir bicimde sarsildigi, ekranlarin sinir ve islevlerinin yeniden tanimlandigi karmasik bir sosyoekonomik iligkiler
bltiininde tarihsel, teknolojik, kulttrel, politik ve ekonomik anlamda sinema nedir, nasil tanimlanabilir?
TikTok'un igerige tretim baglaminda hi¢ yatirrm yapmadan toplam video iZienme siresi agisindan Netflixi gectigi
gliniimiizde sinemanin konumu ve iglevi nasil degismistir? Platon’'un magara duvarindan dijital platformlara farkli
ekranlari ve “ekransizlik” ihtimallerini konu edinerek alana dair kiltirel, ekonomik ve teknolojik gelismeleri glincel
film ve medya calismalari literatlirl 1si§inda kapsamli bir bigcimde tartismaya agacak ders, kesintileri vurguladigi
kadar devamliliklari da gérmeyi saglayan medya arkeolojisinden de faydalanacaktir.

Contenus . Dersin, temel kavram ve okumalarin tanitimi

. Medium nedir?

. Remediation kurami: Kesinti ve devamliliklar

. Medya arkeolojisi

. Ekranlar, ekran baglantili araglar (kumanda, klavye, fare) ve zamansallik
. Deneyimin “mekansizlagsmas”

ARA

. Amator goruntd tretimi

9. Tasinabilir ekranlar ve performans olarak izieme
10. Dokunmatik ekranlar ve beden teknikleri

11. Dijital sinema

12. Yeni sinema/ekran politikalari

13. Pandemi medyasi

14. Ekran nostaljisine dogru

© N OAWN
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Ressources Casetti, F. (2015). The Lumiere Galaxy. New York: Columbia University Press.

Christie, I. (2012). Audiences. Defining and Researching Screen Entertainment Reception. Amsterdam
University Press.

Denson, S. & Leyda, J. (eds.) (2015). Post-Cinema: Theorizing 21st Century Film. Sussex: Reframe Books.

Everett, A. (2003). Digitextuality and Click Theory: Theses on Convergence Media in Digital Age. In A. Everett, &
J. Caldwell (éd), New Media: Theories and Pratices of Digitextuality (p. 3-28). London, New York: Routledge.

Friedberg, A. (2006). The Virtual Window. From Alberti to Microsoft. The MIT Press.

Friedberg, A. (1993). Window shopping. Cinema and the postmodern. Los Angeles: Oxford : University of
California Press.

Hagener, M., Hediger, V. & Strohmaier, A. (2016). The State of Post-Cinema. Tracing the Moving Image in the
Age of Digital Dissemination. London: Palgrave Macmillan.

Gunning, T. (1997). From the Kaleidoscope to the X-Ray: Urban Spectatorship, Poe, Benjamin, and Traffic in
Souls (1913) . Wide Angle, 19.4 , p. 25-61.

Hudson, D., & Zimmerman, P. (2009). Cinephilia, technophilia and collaborate remix zones. Screen, 50 (1), p.
135-146.

Klinger, B. (2006). Beyond The Multiplex. Cinema, New technologies and the Home. University of California
Press.

Kuhn, A. (2009). Screen and screen theorizing today. Screen, 50 (1) , p. 1-12.

Lessig, L. (2008). Remix. Making art and commerce thrive in the hybrid economy. London: Bloomsbury
Academic.

Parente, A., & De Carvalho, V. (2008). Cinema as dispositif: Between Cinema and Contemporary Art. Cinémas:
revue d'études cinématographiques, 19 (1) , p. 37-55.

Parikka, J. (2017). Medya Arkeolojisi Nedir? Istanbul: Kog Universitesi Yayinlari.

Srinivas, L. (2002). The active audience: spectatorship, social relations and the experience of cinema in India .
Media Culture Society, No. 24 , p. 155-173.

Verhoeff, N. (2012). Mobile Screens. The Visual Regime of Navigation. Amsterdam University Press.

Werning, S. (2016). The home screen as an anchor point for mobile media use: Technologies, practices,
identities. Necsus, Home Issue.

White, M. (2006). The Body and the Screen. Theories of Internet Spectatorship. The MIT Press.

Intitulés des Sujets Théoriques

Semaine Intitulés des Sujets
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