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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM418 Public Diplomacy 8 2 0 2 2 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective This course aims to create awareness of Turkish public diplomacy in the context of its culture, policy and

social values. Within the course the concept of public diplomacy, strategic communication, soft power,

hard power and smart power will be discussed and Turkey’s public diplomacy and Turkish soft power will

be analyzed. Public diplomacy actors and stakeholders, public diplomacy’s research and work areas such

as cultural diplomacy, citizen diplomacy, international broadcasting, brands and events will be examined.

Content Concept of public opinion and diplomacy

Hard power, soft power and smart power

Public diplomacy’s definitions. Public diplomacy’s history. Target audiences and sources in public

diplomacy

International Public Relations and Image Management

Model’s of Public Diplomacy

Strategies and Tactics of Public Diplomacy

Public Diplomacy 2.0, Digital Diplomacy

Cases Studies in public diplomacy

Turkish Public Diplomacy
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Theory Topics

Week Weekly Contents

1 Introduction to public diplomacy

2 Concept of public opinion and diplomacy

3 Public diplomacy’s definitions. Public diplomacy’s history. Target audiences and sources of public diplomacy

4 International Public Relations and Image Management

5 Model’s of Public Diplomacy

6 Strategies and Tactics of Public Diplomacy

7 Mid-term exam

8 Public Diplomacy 2.0, Digital Diplomacy

9 Cases Studies

10 Turkish Public Diplomacy

11 Presentations

12 Presentations

13 Presentations

14 Presentations
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