Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

RPP401 Public Relations Campaign Design 7 4 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Turkish

Elective

Bachelor Degree

The aim of this course is to guide students to conceive a public relations campaign by applying their
theoretical knowledge.

In this course students will have the opportunity to practice real-life applications of their projects

The process of campaign design in strategic communication
Research / Planning / Implementation / Evaluation
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Theory Topics

Week Weekly Contents
1 Strategic communication management and running of a PR campaign / Steps of a PR campaign

2 Research (situation analyze, benchmarking, crisis and risk situations): Primary and secondary researches / SWOT and PEST
analyses / Analysis of publics.

3 Planning: Time schedule (charts), budgeting
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