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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM 504 Culture Industries and Political Economy
of Mass Media 2 3 0 0 3 6

Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Compulsory
Course Level Masters Degree

Objective
During the course of this course mass media will be examined as a form of capitalist industrial production and the
social and ideological outcomes of its products will be explored through the texts written in the critical political
economy tradition.

Content See Topics
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Selected papers

Theory Topics

Week Weekly Contents
1 Introduction
2 Critical Approaches to Media and Communication Studies
3 Frankfurt School and Culture Industries
4 Cultural Studies
5 Critical Political Economy
6 Presentation and discussion of the selected papers
7 Presentation and discussion of the selected papers
8 Presentation and discussion of the selected papers
9 Presentation and discussion of the selected papers
10 Presentation and discussion of the selected papers
11 Presentation and discussion of the selected papers
12 Presentation and discussion of the selected papers
13 Presentation and discussion of the selected papers
14 Presentation and discussion of the selected papers
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