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Corporate communication is any form of communication used by the
organization. The objective of this course is to clarify the objectives of
organizational communication, to learn the methods and the use of instruments of

communication in organizations

First Week: Introduction, definitions.

Week 2:Management theories

Week 3 : Organizational communication tools
Week 4 : Functions of organizational communication
Week 5 :Corporate Identity and corporate image.
Week 6: Corporate culture

Week 7 Midterm exam

Week 8: Corporate reputation

Week 9: Leadership and communication

Week 10 : Obstacles in organizational communication
Week 11: Presentations and case study

Week 12: Presentations and case study

Week 13: : Presentations and case study

Week 14. : Presentations and case study
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