Content

Course Code Course Name Semester Theory Practice Lab  Credit ECTS
RPP201-G-2 Theories and Models of Public Relations 3 3 0 0 3 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type

Course Level Bachelor Degree

Objective This course aims to introduce models and key concepts of public relations and basic concepts of professional
communication skills. This course will not only consider public relations from an administrative and technical
perspective, but also consider as an activity and social phenomenon and aims to prepare individuals to
profession who could realize critical and ethical decision-making.

Content Public relations theories and models

PR strategies and tactics

PR and social responsibility
PR and ethical decision making
Critical perspectives in PR
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12 Stakeholder management
13 Public relations and ethics
14

Social responsibility and corporate social responsibility (CSR) concepts / Sustainability
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