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Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 551 Corporate Communication 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Masters Degree

Objective Corporate communication is any form of communication used by the organization. The objective of this

course is to clarify the objectives of organizational communication, to learn the methods and the use of

instruments of communication in organizations

Content Week 1: 

Introduction, definitions. 

Week 2: 

Management theories

Week 3: 

Organizational communication tools and techniques

Week 4: 

Functions of organizational communication

Week 5: 

Corporate Identity and corporate image.

Week 6: 

Corporate culture

Week 7:

Midterm exam

Week 8:

Corporate reputation

Week 9: 

Reputation Management and Protection of Corporate Reputation

Week 10: 

Leadership and communication

Week 11:

Obstacles in organizational communication

Week 12: 

Presentations and case study

Week 13: 

Presentations and case study

Week 14:



Presentations and case study
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