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The goal of the course is to give students a good understanding of explaining factors of buying behavior:
marketing mix, psychological factors, socio-cultural factors, situational factors

Introduction : marketing definition, objectives and controversies
Part one Analyze of actors and buying behaviors

Chapter1. The consumer

Chapter 2. Buying processes in organizations

Part 2. The steps of the marketing approach

Chapter 3. Building a marketing strategy

Chapter4. Implementing a marketing policy

Part 3. Overstepping traditional analysis
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