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Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 511 Media Critics 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Masters Degree

Objective The course aims to provide the students a background on thecommunication and media theories, the

structural and ethical problems of the media, and to acquire a human rights-based approaches to

producing content in new media that are part of marketing communication.

Content Introduction and a short background of media and communication theories

Normative theories of press

Media Effects Theories

Political Economy of the media in Turkey

Media ethics

Political communication and media

Regulations against discrimination and discrimination in the media

Midterm

Media and hate speech

Sport industries and media

Advertising industry and media

Cinema industry and media

Alternative media and its examples in Turkey

New media and ethical issues
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Theory Topics

Week Weekly Contents

1 Introduction and a short background of media and communication theories

2 The Normative theories of press

3 Media Effects Theories

4 Political Economy of the media in Turkey

5 Media ethics

6 Political communication and media

7 Regulations against discrimination and discrimination in the media

8 Mid Term

9 Media and hate speech

10 Sport industries and media

11 Advertising industry and media

12 Cinema industry and media

13 Alternative media and its examples in Turkey

14 New media and ethical issues
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