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CO-E 634 Crisis Communication Management 2 3 0 0 3 6
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References

Turkish
Compulsory
Masters Degree

Knowledge obtained in this course will generate a basis on managing crisis situations related to the
brands and reputations of the corporations. This course aiming to enhance knowledge and abilities on
forecasting, planning, managing, monitoring and evaluation, also intend to develop analytical point of
view on crisis and risk situations.

Crisis, Risk and Issues Management

Crisis and Risk Communication Management

Crisis Management Plan

Crisis Communication Strategies

Case Studies

Crisis management in social media

Measurement and Evaluation in Crisis Management
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Theory Topics

Week

1

10

11
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13

14

Weekly Contents

Definition of 'crisis' and conceptualization of the crisis communication and management process / Crisis typology and
stages of crisis. Levels of crisis communication

Crisis and credibility: definition of the threats against corporate reputation and global perspectives of crisis

Crisis communication theories, Crisis management plan (CMP) / Crisis analyses of Malaysian Airlies MH370, Toyota, Costa
Cruises, Soma maden faciasi, BP Mexican gulf oil spill, Volkswagen AG., Samsung Galaxy Note7, Bell Pottinger etc.

Relations with media and crisis communication

Brand crisis management and its effects on brand equity

Evaluation of a crisis / Measurement of outcomes and effects.

Mid-term exam

On-line crises and case studies.

Correlations between issues management-risk management-crisis management
Risk management and risk communication.

Presentation of crisis simulations prepared by students

Presentation of crisis simulations prepared by students

Presentation of crisis simulations prepared by students

Presentation of crisis simulations prepared by students
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