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Advertising Strategies 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
Course Level Masters Degree
Objective The objective of this course is to provide information on the stages of advertising planning. The manner in which

the advertiser and the advertising agency are involved in an advertising campaign planning process will be
addressed as well as the planning, research, planning and implementation phases of the advertisement

Content advertising planning
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Theory Topics

Week Weekly Contents

1 The concept of advertising planning

2 Objectives of an advertising campaign

3 Product analysis

4 Target analysis

5 Target analysis

6 Target analysis

7 Creative Strategies

8 Creative Strategies

9 Creative Strategies

10 Advertising media

11 Advertising media

12 Analysis of an advertising campaign

13 Presentation

14 Presentation
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