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The aim of this course is that students could be conduct public relations research, analyse and read the
research and could be able to evaluate all of the public relations process.

In this course firstly the importance of the research and evaluation process of public relations will be handled.
Situation analysis, primary and secondary research in public relations, PEST and SWOT analysis, analysis of
target audiences and models for evaluation in public relations will be examined. Within the course the principles
of public relations profession, research in digital public relations, social media and web sites and reputation
researches will be studied.
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Week Weekly Contents

1 Importance of research and evaluation in public relations

2 Research in public relations process: Situation analysis.

3 Primary and secondary research in public relations.

4 PEST and SWOT analysis.

5 Analysis of target audiences

6 Historical process of research and evaluation in public relations.
7 Principles of public relations profession.

8 Midterm exam

9 Research in digital public relations: Social media and web sites analysis.
10 Reputation research.

11 Presentation of students

12 Presentation of students

13 Presentation of students
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14 Presentation of students
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