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The objective of this course is to give to students the main elements about advertising processes such as
advertising concept, advertising development, advertising current situation and advertising mechanisms
of persuasion and to offer various tools for advertising campaigns analysis. The course will offer case
studies.

Advertising definition, advertising institutions, advertising process functioning
Principles of an effective advertising campaign.

Various methods to analyze advertising campaigns.

Case studies
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Judith Williamson. Reklamlarin Dili: Reklamlarda Anlam ve Ideoloji, tr: Ahmet Fethi, Ankara, Utopya, 2001.
John Tomlinson. Kiiltiirel Emperyalizm, tr. Emrehan Zeybeko§lu, Istanbul, Ayrinti 1999.
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Nicolas Riou, Pub Fiction: Société Postmoderne et Nouvelles Tendances Publicitaires, Paris, Editions
d'Organisation, 1999.

Advertising definition, advertising institutions, advertising process functioning

Principles of an effective advertising campaign.

Various methods to analyze advertising campaigns.

How to analyze advertising campaigns target?

How to analyze advertising campaigns creative strategy?

Humor in advertising campaigns

Main themes in contemporary advertising campaigns

Case studies

Case studies

Case studies

Case studies

Case studies

Case studies

Case studies
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