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Course Code Course Name Semester Theory Practice = Lab Credit ECTS
COM200 Pthlosophlcal Communication and Media 4 ) 0 0 ) 4
Ethics IT
Prerequisites COM237 - FELSEFI ILETISIM VE MEDYA ETIGI I

Admission Requirements COM237 - FELSEFI ILETISIM VE MEDYA ETIGI I

Language of Instruction Turkish

Course Type Compulsory

Course Level Bachelor Degree
The aim of this course is to enable communication faculty students to use the concepts they employ in the field of
media accurately, appropriately, and consciously on a philosophical and ethical basis, and to contribute to their
development as media professionals who are able to recognize ethical issues encountered in various fields such as
journalism, radio, television, cinema, advertising, public relations, and digital media, analyze these issues through

Objective critical thinking skills, and develop solutions grounded in ethical reasoning. The course seeks to encourage students
to approach ethical principles not merely as normative rules, but within the framework of social responsibility, human
dignity, public interest, and the ethics of care; to establish connections between theory and practice by critically
examining media productions from an ethical perspective; and to design alternative and ethically grounded media
practices.
This course is structured as a two-semester program that approaches the field of communication and media froma
philosophical perspective and ains to relate the fundamental concepts and approaches of ethical thinking to media
practices. In the first phase of the course, key concepts such as ethics, morality, responsibility, public interest,
privacy, representation, critical thinking, and logical fallacies are discussed within the framework of philosophical
communication; the relationship between language, power, and media is exammed through theoretical texts and

Content llustrative examples. In the second phase, professional ethics principles specific to journalism, radio, television,
cinema, advertising, public relations, and digital media are addressed through national and mternational ethical codes
as well as contemporary media cases. The course is supported by applied studies focusing on the identification and
analysis of ethical dilemmas and the development of possible solutions; throughout the semester, students gain
experience in developing ethically grounded alternative media practices by linking theoretical knowledge with
concrete media productions through ongoing media observation and critique activities.
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Week Weekly Contents
1 Introduction to the course structure and discussion of key concepts: from ethics to professional ethics
) A critical examination of professional codes developed i the field of media ethics (1): Journalism ethics — codes; journalism ethics —
critical reading
3 A critical examination of professional codes developed i the field of media ethics (2): Radio and television ethics
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Week Weekly Contents

4 A critical examination of professional codes developed in the field of media ethics (3): Cinema and documentary ethics
5 A critical examination of professional codes developed in the field of media ethics (4): Advertising ethics

6 A critical examination of professional codes developed in the field of media ethics (5): Public relations ethics
7 Midterm week

8 Digital media and online broadcasting

9 Artificial mntelligence and media ethics

10 Ethical dilemma analysis — decision-making models

11 Field-specific workshop — drafting content in accordance with ethical principles

12 Ethical production

13 Final project presentations

14 Evaluation
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