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Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV417 TV Series Industry in Turkey 7 2 0 0 2 5

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective Identify all aspects of the Tv Series sectors in Turkey

This course, which is about to become more and more involved in our daily lives, will examine the

production, consumption and export growth in parallel with the industrial, economic and artistic changes

that have been experienced in the Turkish TV Series since the beginning of 2000s, It will evaluate. This

evaluation will be supported by the opinions received with the participation of sector representatives as

guests. The examples that will focus on the success factor of the series will be analyzed. In addition, in

this course, various problems in the array sector will be discussed and the rapprochement with the sector

will be provided in the context of the television series sector and its employees.

Content This course, which is about to become more and more involved in our daily lives, will examine the

production, consumption and export growth in parallel with the industrial, economic and artistic changes

that have been experienced in the Turkish TV Series since the beginning of 2000s
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