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Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP309 Process of Persuasion 5 2 0 0 2 4
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Elective
Course Level Bachelor Degree

Objective
The objective of this course is to explain the change in persuasion mechanisms with a historical approach; define
persuasion according to new communication and interaction environments based on research developed in the field
of social psychology; analyze the processes of change in attitudes and behaviors.

Content

From rhetoric to propaganda
Aristotle's model
G. Le Bon “Psychologie des Foules”
G.de Tarde "La lois de l'İmitation"
II. World war and propaganda
The elaboration likelihood model (ELM) of persuasion
Persuasive Technology
Case studies
Attitudes,Change i
McGuire's model of persuasion
Greenwald model of persuasion
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Theory Topics

Week Weekly Contents
1 İntroduction
2 Aristotle's rhetoric model
3 The psychology of the Masses
4 The Lows of İmitation
5 World War II and propaganda
6 Propaganda exemples
7 Partiel
8 Attitudes change Model
9 The source of communication
10 The messages caracteristics
11 The nature of the audiance
12 Mc Guire model
13 Greenwald model
14 Discussions
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