Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

JOU305 Media Economics 5 3 0 0 3 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective The aim of the course is to describe the main concepts of media economics including all subsectors and to gain a
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critical perspective on the theoretical background of media in Turkey
The details of the course can be found in topics
Alev S6ylemez, Medya Ekonomisi ve Tiirkiye Ornegj, Ankara, Haberal Egitim Vakfi, 1998

Giilseren Adakh, Tiirkiye’de Medya Endiistrisi / Neoliberalizm Cagnda Miilkiyet ve Kontrol iliskileri, Ankara,
Utopya Yaymevi, 2006

Semra Atilgan, Basm Isletmeciligi, Istanbul Beta Basim Yaym Dagitm A.S, 1999
Ben Bagdikian, Boston, The New Media Monopoly, Beacon Press, 2004

Richard J. Barnet - John Cavanagh, Kiiresel Diisler imparator Sirketler ve Yeni Diinya Diizeni, ¢ev.Giilden Sen,
Istanbul, Sabah Kitaplari

T. Ugur Dai, Basin Isletmelerinin Finansal Yapisy, Istanbul, Beta Basim Yaym Dagitim A.S, 2008
Selcuk Demirbulak, 21. Yiizyll Esiginde Tirkiyemizde Medya Ekonomisi, 1995
Nadine Toussaint Desmoulins, Economie des média, Medya Ekonomisi, Istanbul Tletisim Yaymlari, 1993

Gillian Doyle, Media Ownership: The Economics and Politics of Convergence and Concentration in the UK and
Europeen Media, London, Sage Publication, 2002

GERAY, Haluk, fletisim ve Teknoloji: Uluslararast Birikim Diizeninde Yeni Medya Politikalari, Ankara, Utopya,
2003

Yasemin Inceoglu, Uluslararast Medya, Istanbul, Der Yaymlari, 2004

Beybin Kejanhogly, Tirkiye’de Medyanm Déniisiimii, Ankara, Imge Kitabevi, 2004

Armand Mattelard, Tletisimin Dinyasallasmasi, Istanbul, Tletisim Yaymlari, 2001

Robert G. Picard, Media Economics Concepts and Issues, New York, Sage Publications, 1989

RAMONET, Ignacio, La Tyrannie de la communication, Paris, Gallimard, 2001

Levent Yaylagil, Kitle Tletisiminin Ekonomi Politigi, Ankara, Dalbaz Yaymcilk, 2006

Aydin Cam, Tlke Santer Yiiksel, “Tiirkiye’de Medyanm 2002 Sonrast Déniisiimii: Ekonomi Politik Bir Yaklagim,
Neoliberal Muhafazakar Medya igil_lde, ed._ U.Uraz Aydmn, Ayrmti, 2015-10-14

Ceren Sozeri, “Tirkiye’de Medya-Iktidar Iligkileri Sorunlar ve Oneriler”, Istanbul Enstitiisti, 2015,

http//platform24.org/Content/Uploads/Editor/ T%C3%BCrkiye%E2%80%99de%:20Medya-
9%C4%B0ktidar%20%C4%B01%C5%9Fkiler- BASKI1.pdf

Weekly Contents

1 Introduction to the media economics

2 The theories of media economics and the concepts
3 The factors affecting the media economics from inside and outside
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Week Weekly Contents

4 The Structures of Media Markets

5 Media Markets Concentration

6 Media Markets in the World

7 Press Economy

8 Mid-Term

9 Radio and Television Economy

10 New Media Economy

11 Analysis of Media Economy in Turkey: Market Structures, Companies and Income Distributions
12 Analysis of Media Economy in Turkey: Regulatory Bodies and Public Service Broadcasting
13 Analysis of Media Economy in Turkey: Exanmples

14 Sustanability of Alternative Media and the business models
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