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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM367 Communication
Researches 5 3 0 0 3 4

Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Compulsory
Course Level Bachelor Degree

Objective

In this course, primarily we will discuss which kind of questions can be asked on mediatic and communicational
facts. Furthermore, It will be discussed what is the legitimate problematic of communication science. The examples
from our society will be used for being analyzed through the effectiveness researches in the communication field.
Theoretical approaches in the communication field will be presented with the most important examples in terms of
research methods and problematics. The main purpose of this course is giving key information which are used in the
communication science.
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Theory Topics

Week Weekly Contents
1 Presentation of courses
2 Leni Rienfenstal 's films and Susan Sontag 1
3 Leni Rienfenstal 's films and Susan Sontag 2
4 Leni Rienfenstal 's films and Susan Sontag 3
5 Bernardo Bertoulucci Il Conformista 1
6 Bernardo Bertoulucci Il Conformista 2
7 Exam
8 Michael Haneke's cinematografie
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9 Seven Continent and comsumption society
10 Benny's Video and violence on media
11 Black Mirror and new media 1
12 Black Mirror and new media 2
13 society of control and surveillance 1
14 society of control and surveillance 2
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