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Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTVv404 Film Industries 8 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Bachelor Degree
Objective Aim of this course is to teach execution and models of film industries through examples from Turkey and

the world. Accordingly, besides actors of industrial process, value added production models and overview
of problematic areas, examination of relationship between film industries and cultural and artistic
features are also in the content of the course.

Content Week 1. Definitions and field of film industries

Week 2. Film as a national “product”

Week 3. Features of production, distribution and consumption

Week 4. Working models and industrial relations

Week 5. Market and conditions of work

Week 6. Unions and their structures

Week 7. Practise of watching a film and sociology of audience

Week 8. Support policies to film industries: national public support
(CNC model in French and support mechanisms in Turkey)

Week 9. Regional public supports: Eurimages

Week 10. Private sector support: television, advertisement and
sponsorship

Week 11. Cultural, stylistic and aesthetic reflection of film
industries: examples around the world (cinema in Europe)

Week 12. Cultural, stylistic and aesthetic reflection of film
industries: examples around the world (cinema out of Europe and
USA)

Week 13. Cultural, stylistic and aesthetic reflection of film
industries: examples around the world (cinema out of Europe and
USA)

Week 14. Cultural, stylistic and aesthetic reflection of film
industries: Turkish cinema
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1 Definitions and field of film industries

2 Film as a national “product”

3 Features of production, distribution and consumption

4 Working models and industrial relations

5 Market and conditions of work

6 Unions and their structures

7 Practise of watching a film and sociology of audience

8 Support policies to film industries: national public support (CNC model in French and support mechanisms in Turkey)

9 Regional public supports: Eurimages

10 Private sector support: television, advertisement and sponsorship

11 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema in Europe)

12 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema out of Europe and USA)
13 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema out of Europe and USA)
14 Cultural, stylistic and aesthetic reflection of film industries: Turkish cinema

3/15/2026 10:02:42 AM

2/2



	Content
	Theory Topics

