Content

Course Code Course Name Semester

COM257

Camera, Lighting and Audio | 3

Prerequisites

Admissio

n Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective

Bu derste, hareketli gorantintn kaydedilmesi icin gerekli olan film ve dijital kameralarin ¢alisma

Theory Practice

2 1

Lab

0

Credit

3

ECTS

3

prensipleri, goérintl olusumuna dair temel bilgiler ve ¢erceve bilgisi (kompozisyon kurallar) konulari

islenmektedir. Giz doneminde kuramsal ve uygulamali bir ders programi yurutilmektedir.

Content -Gozln yapisi ve gorintu olusumu,
-Isigin ve rengin ozellikleri,
-Film kameralarinin yapisi,
-Dijital kameralarin yapisi,
-Stidyoda kamera uygulamalari.
References Kamera ders notlari |
Fotograf Sanatinda Kompozisyon (Sabit Kalfagil) Fotograf Y.
Theory Topics
Week Weekly Contents

1

Vision and Optics

2 Movie Camera and Video/DSLR Camera

3 Recording Formats (Analog, Digital)

4 lenses

5 Shooting Accessories, Filters, Additional Lenses

6 Repetition of Learned Information

7 Midterm

8 Midterm

9 Camera App

10 Camera App

11 Frame Knowledge (Proper Composition Rules)

12 Camera App

13 Camera App

14 Analysis of Courses Taught in the Term
Content

Course Code Course Name Semester
COM259 Introduction to Editing 3

Theory Practice

2 0

Lab

0

Credit

2

ECTS

3
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Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Film kurgusunun temel bilgilerinin 6gretilmesi ve uygulanmasi amaglanmaktadir.

Content

- Kurgunun tanimi, ézellikleri,

- Kuleshov deneyi ve yeniden anlam Uretmek,
- Kurgu kurallari ve gorugler,

- Linear ve non-linear kurgu sistemleri,

- Bilgisayarl kurgunun yapisi ve kullanimi.

References "Dijital Video Ile Sinema" (L.Canikligil),

"GOz Kirparken" (W. Murch),
"Sinema Ve Televizyonda Gorunti Kurgusu" (A.G.Sokolov)

Theory Topics

Week  Weekly Contents

1 Wide definition of fiction, features, concepts of cinematic time and space,

2 Kulesov experiment and reproduce meaning,

3 Linear and non-linear editing systems,

4 The use of interfaces in computerized kugu system,

5 Transition effects and their meanings in cinema,

6 Basic principles of editing (examples of Walter Murch and A.G. Sokolov)

7 Midterm exam weeks 1

8 Midterm exam weeks 2

9 Case studies via Adobe Premiere Pro software,

10 Examination of the prominent scenes,

11 Editing previously shot scenes,

12 Color Correction in editing,

13 Sound editing,

14 Evaluation
Content

Course Code Course Name Semester Theory Practice
COm357 Television Studio Production 5 2 1

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Lab

0

Credit

3

ECTS

3
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Course Type

Course Level

Objective

Content

References

Theory To

Week
1

2

10
11
12
13

14

Content

Course Code

COM221

Elective

Bachelor Degree

Televizyon Studyosunda birden ¢ok kamera kullanimina uygun projeler tasarlamak, canli yayin akisina

uygun cekimler gerceklestirmek.

01.
02.
03.
04.
05.
06.
07.
08.
09.
10.
11.
12.
13.
14.

hafta:
hafta:
hafta:
hafta:
hafta:

hafta

hafta

Studyo ve ekipmanlarin tanitimi (kamera, ses, 151k, video mixer ve kayit ekipmani),
Studyoda cekilmesi dustntlen projelerin hazirlidi ve 6rneklenmesi,

Stidyo kameralariyla ¢alisma,

Kontrol odasinin tanitimi ve ¢alismasi (resim segme masasi ve kamera kontrolleri),
Ses mikseri tanitimi ve ¢alismasi,

: Ogrenci projelerinin hazirligi,
hafta:
hafta:
hafta:
hafta:
hafta:
hafta:

Ara sinav haftasi,

Projelerin degerlendirilmesi I,
Projelerin degerlendirilmesi Il,
Cekim provalari,

VTR hazirlanmasi,

Secilen projenin cekilmesi,

: Cekilen programin kurgusu,
hafta:

Doénem sonu dederlendirmesi.

GOKCE Giirol, Televizyon Program Yapimcihgi ve Yénetmenligi, Der Yayinlari, istanbul, 1997.

KAFALI Nadi, TV Yapimlarinda Teknik ve Kuramsal Temeller, Umit Yayincilik, Ankara, 1993.
VALE, Andrew, Kamera ve Camcorder Ekipleri, BBC Training & Development.

pics

Weekly Contents

Introduction of studio and equipment (camera, sound, light, video mixer and recording equipment),

Preparation and sampling of the projects planned to be shot in the studio,

Working with studio cameras,

Introduction and operation of the control room (picture selection table and camera controls),

Introduction and operation of sound mixer,

Preparation of student projects,

Midterm exam week,

Evaluation of projects |,

Evaluation of projects I,

Shooting rehearsals,

Preparation of VTR,

Taking the selected project,

Editing of the program,

End-of-term evaluation.

Course Name

Semester Theory Practice Lab Credit

Linguistics and Communication 3 2 0 0 2

Prerequisites

ECTS

3
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Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Onemli Dilbilimciler ve 6nemli iletisimciler araciligiyla, lletisim metinlerinin dilbilimsel c6ziimlenmesidir.

Onemli Dilbilimciler ve iletisimciler arasinda: " Ferdinand de Saussure, Andre Martinet, Edward Sapir,
Leonard Bloomfield, Charles Sandres Peirce, Vladimir Propp, Roland Barthes, Algirdas Julien Greimas,
Mihail Mihalovi¢ Bakhtin, Jacques Derrids, Umberto Eco, Ludwing Wittgenstein, John Austin, John Searle,
Jurgen habermas, Teun A.van Dijk" aracilidiyla,metinlerin yontemleri ve séylem ¢6zimlemeleri de ele

alinacaktir.
Content 1.Hafta: Dil Nedir?

2.Hafta: Dilbilim Nedir?

3.Hafta:Dilbilim ve iletisim

4.Hafta: Dilbilimin Tarihgesi

5.Hafta: Dilbilim Okullari ve fletisim

6.Hafta: Dilbilim Kuramlari ve Tletisim

7.Hafta: Dilbilim-Yapisalcilik-Tletisim

8.Hafta: Dilbilim-Islevselcilik-letisim

9.Hafta: Uretici-Déniisiimsel Dilbilim ve Tletisim

10.Hafta: Dilbilim-Géstergebilim-iletisim

11.Hafta: Onemli Dilbilimciler

12.Hafta: Onemli Géstergebilimciler

13.Hafta: Onemli Tletisimciler

14.Hafta: fletisim Metinlerinin Dilbilimsel Céziimlenmesi
References AUSTIN J.(1962) How to do Things with Words. Oxford. Clarendes Press.

BAKHTIN M. (1986) Speech Genres and Other Late Essays. University of Texas Press.

COMAK A.N. (1995) Yazinin islevsel Kullanimi. Der Yayinlari. Istanbul.

FAIRCLOUGH N. (1989) language and Power. London. Logman.

FAIRCLOUGH N. (1992 a) Discource and Social Change. Cambridge. Polity Press.

FAIRLOUGH Norman (1992b) Discource and Text: Linguistics and Intertextual Analysis Within Discource
Anaysis.

GOKTURK A. (1983) Okuma Ugrasi. Inkilap Kitabevi. istanbul.

GREIMAS A. (1983) Structurel Semantics. Lincoln: University of Nebraska Press.

GREIMAS A. (1978) On Meaning, Selected Writing in Semiotic Theory. London.

INCEOGLU Y.-COMAK A.N. (2016) Metin Coziimlemeleri. Ayrinti Yayinlari.istanbul.

HALLIDAY Michael (1976) language as Social Semiotic. London.

PROPP Vladimir (1958) Morphology of the Folktale. The Hague: Mouton.

SEARLE J.R.(1982) Theory of Speech Acts. Cambridge: University Press.

VAN Dijk T.A. (1977) Text and Context, Explorations in the Semantics and Pragmatics of Discource.
Longman.

Theory Topics

Week

1

2

Weekly Contents

What is Language

Linguistics Language
Linguistics and Communication
History of Linguistics

Lisnguistics Schools and Communication
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Week Weekly Contents

6 Linguistics Theories and Communication
7 Linguistics-Structuralism-Communication
8 Linguistics-Functionalism-Communication
9 Produce- Transformational-Communication
10 Linguistics-Semiotics-Communication
11 Important Linguists
12 important Semiotist
13 important Communicators
14 Linguistic Anaysis of Communications Text.
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV335 Visual Culture 5 2 0 0 2 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Bachelor Degree

L'objectif de ce cours est d'apprendre aux étudiants que regarder et voir sont des phénomeénes culturels
qui dépassent leur base bio- psychologiques; de les habituer a aborder avec une approche
anthropologique et un esprit critique la culture visuelle contemporaine médiatisée par les ceuvres dart, la
photographie, la télévision, la vidéo, le cinéma et l'informatique.

1er cours : Introduction : Le monde de 'homme-I'entourage culturel

2éme cours : Les bases de la culture visuelle

3éme cours : L'art et la culture visuelle

4éme cours : La photographie et la culture visuelle 5éme cours : LAnthropologie et la visualité
6&me cours 7eme cours 8éme cours 9éme cours

: La culture populaire et les représentations visuelles

: L'Examen Partiel

: Encadrer la culture : Les films documentaires

: La communication interculturelle et le film documentaire

10eme cours : La communication interculturelle et le film documentaire

11éme cours vidéo

12éme cours vidéo

13éme cours 14éme cours

: La vie quotidienne, les relations culturelles et la

: La vie quotidienne, les relations culturelles et la

: LInternet et la culture visuelle : L'Internet et la culture visuelle
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References Tansug Sezer (1982) Sanatin Gorsel Dili, Istanbul: Urart Sanat Galerisi Yayinlari.
Bernard Malcolm (2002) Sanat, Tasarim ve Goérsel Kiiltiir, Ankara: Utopya Yayinlari.
Toplum Bilim, Gérsel Kultir Ozel Sayisi, 22 Eyliil 2007.

Robins Kevin (1999) imaj: Gérmenin Kiiltiir ve Politikasi (Cev: Nurcay Tirkoglu), Istanbul: Ayrinti.
Mirzoeff Nichola (1999) An Introduction to Visual Culture, London, NY, Routledge.

Augé Marc, La Rancune et le Propheéte, Paris: EHESS, 1990

Berger John, Gérme Bicimleri, Istanbul: Metis, 2009

Gombrich E.H., Sanatin Oykus, Istanbul: Remzi, 2008

Glivenc Bozkurt (1999)insan ve Kiiltir, istanbul: Remzi Kitabevi.

Cassirer, E. (2005)insan Ustiine Bir Deneme, Istanbul: Say Yayinlari.

Mead Margaret (1971) Le Fossé des Générations, Paris: Seuil.

Piault Marc Henri, Anthropologie et Cinéma, Paris: Nathan, 2000 Jenks Chris, “The Centrality of The Eye in
Western Civilization”, Visual Culture, Routledge, 1995

De Certeau Michel, L'Invention du Quotidien, Paris: Gallimard, 1990 Lefebvre Henri, Modern Dunyada
Gundelik Hayat (Cev: Isin Glrgliz), Istanbul: Metis, 1998

Theory Topics

Week  Weekly Contents

1 What is visual culture?
2 Basics of visual culture
3 Art and visual perception
4 Art and visual culture
5 Photography and visual culture
6 Antropology and visual culture
7 Popular culture and visual representations
8 Popular culture and visual representations
9 Popular culture and visual representations
10 Intercultural communication
11 Intercultural communication
12 Intercultural communication
13 Painting and visual culture
14 Visual culture on the internet
Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

com107 Methodology | 1 1 1 0 2 5

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Universite calismalari kapsaminda gerekli calisma yéntemlerinin kazaniimesi

Ortak bir tema etrafinda belgelerin 6zetini yazabilmek

Content Bu ders U¢ amag etrafinda dizenlenmistir:
- Daha fazla bilgi edinmek ve bilgi vermek
- Karsilastirma yapmak
- Analiz etmek ve sentezlemek

References Ogretmen tarafindan hazirlanan ders dosyasi

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM117 Design Thinking 1 2 1 0 3 4

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Bachelor Degree
Objective Tasarim odakli disinme dersinin temel amaci, birinci sinif 6grencilerine kullaniciyi merkeze alan bir

problem ¢6zme metodolojisi kazandirmaktir. Ogrenciler bu metodolojiyi kullanarak, tanimladiklari cesitli
problemler icin inovatif ve yaratici ¢ézUmler Uretebilecekler ve bu ¢6zUmleri somut prototiplere
donustlrebilme kapasitesine sahip olacaklardir.
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Content

References

Theory Topics

Week Weekly Contents

Content

Course Code

COM121

Prerequisites

1. Hafta: Tasarim odakli disiinmeye giris;
Amag & kapsam, tarihi gelisim, populerlesme nedenleri, anlayigli tasarim odakli diisince yontemlerine
hizl bakis.

2.Hafta: Empatinin tasarim odakli disinmede 6énemi;
Hedef gruba & kullaniciya yonelik empati yontemleri gelistirmek, kullanici gériismeleri stregleri, gézlem ve
yaraticilik icin dogru ortami olugturmak.

3. Hafta: Tasarim odakli disinmede tanimlama asamasi:
Yakinlik diyagrami olusturma adimlari ve persona tanimlamak, tasarim odakli disinmede kulturel
arastirmalar.

4.Hafta: Tasarim odakli diginmede tanimlama agsamasi: Tanimlanan problemi ¢6zmek tzerine bakis agisi
olusturma (POV), empati haritalandirma teknikleri.

5.Hafta:Tasarim odakli diisiinmede fikir iiretme asamasi: inovasyona giris, tasarimda diisiincelemenin
Onemi ve duslinceleme yontemleri (Beyin firtinasi, SCAMPER, analoji metodlari).

6.Hafta: Tasarim odakli distncede fikir Gretme asamasi: Dustincelemenin 6ntundeki engellere yonelik
varsayimlar olusturma yéntemleri.

7.Hafta: Vize Sinavi

8.Hafta:Tasarim odakli disinmede prototipleme asamasi:
Dogru prototiplemeye yonelik mamkin ve uygulanabilir yontemler gelistirme teknikleri.

9. ve 10.Hafta:Tasarim odakli digsinmede prototipleme & test asamalari
Dusuk detaya sahip prototip gelistirmek, prototip olusturmakta sik karsilasilan tuzaklari tanimlamak.

11.Hafta: Tasarim odakli disinmede yapay zeka araclari kullanimi:Workshop

12. 13. ve 14. Hafta: Projeler ve vaka calismalari

Buchanan, R. (2015). Wicked problems and design thinking. Design Issues, 31(3), 5-21.

Dam, R. F., & Siang, T. Y. (2021). Design Thinking: New Innovative Thinking for New Problems. Interaction
Design Foundation.

Kelley, T., & Littman, J. (2001). The art of innovation: Lessons in creativity from IDEO, America's leading
design firm. HarperBusiness.

Limay, M. (2014). Design thinking: A practical guide to innovative problem solving. Taylor & Francis.
Moggridge, B. (2007). Designing experiences. MIT Press.

Rowe, P. G. (1999). Design Thinking. Cambridge, Massachusetts; London, England: The MIT Press.
Brown, T. (2009) Change by Design: How Design Thinking Transforms Organizations and Inspires
Innovation Introduction.

Interaction Design Foundation (2024). Design Thinking: The Ultimate Guide (Course).

Course Name Semester Theory Practice Lab Credit ECTS

Sociology 1 3 0 0 3 4
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Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Sosyolojinin temel kuram ve kuramcilarinin 6gretilecegi bu dersin

amaci 6grencilerin toplumsal olgularin aciklanmasinda gecerli olan
farkli sosyolojik yaklagim ve yéntemler hakkinda bilgi sahibi
olmalarini saglamak, iletisim kuramlari ve calismalarina temel olusturmaktir.

Content Toplumsal ve kulttrel kosullar cercevesinde sosyolojinin dogusu.
Sosyolojiyi etkileyen felsefeciler.
Pozitivizm, Auguste Comte.
Emile Durkheim: I§ bolimu, mekanik ve organik
dayanisma, anomi, toplumsal olgu.
Karl Marx: tarihsel materyalizm, toplumsal siniflar
ve catisma, yabancilasma.
Max Weber: toplumsal degerler, din, toplumsal
eylem, akilcilasma.
Fonksiyonalizm: Malinowski (gereksinim,
kultar, islev)
Fonksiyonalizm: R. Merton (fonksiyonel analiz,
rol ve stattler, gruplar, disfonksiyon)
Chicago Okulu (Cevresel analiz, kent sosyolojisi,
niteliksel yéntem)
Etkilesimci akim
Pierre Bourdieu (habitus, sembolik siddet, kilturel
sermaye, yeniden Uretim)

References ARON Raymond, Les étapes de la pensée sociologique, Paris:
Gallimard, 1967.
AKOUN André, ANSART Pierre, Le dictionnaire de sociologie,
Paris: le Robert, 1999.
FERREOL Gilles, Introduction a la sociologie, Paris. Armand Colin,
1993.
GENISSEL Marc-Antoine, Introduction a la sociologie, Paris:
Ellipses, 1999.
L'école de Chicago : naissance de l'ecologie urbaine, textes traduits
et présentés par Yves Grafmeyer, Isaacjoseph, Paris: Aubier, 1984.
Kuramcilarin eserlerinden metinler.

Theory Topics

Week Weekly Contents

1 Birth of Sociologie

2 Philosophical Roots

3 Positivism Auguste Comte
4 Emile Durkheim

5 Karl Marx

6 Max Weber

7 Discussion
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Week  Weekly Contents

8 examen

9 Functionalism:Malinowski

10 Functionalism: Merton

11 Chicago School

12 Chicago School

13 Interaction

14 Pierre Bourdieu
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM133 Political Science 1 3 0 0 3 4

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu dersin amaci birinci sinif 6grencilerine siyaset biliminin temel kavramlarini, yazarlarini ve akimlarini

aktarmaktir. Ayrica bu ders kapsaminda, iletisim 6grencilerinin siyasete iliskin aktarimlari diger derslerde
edindikleri bilgilerle baglantilandirmalari hedeflenmektedir.

Content Bkz. konu basliklari
References Ders notlari
Theory Topics

Week Weekly Contents

1 Knowledge and presentation of the course and program
2 Definition of politics

3 The object of political science

4 State: The definition, elements, characteristics, philosophical foundations
5 Political power

6 Systemic analysis of political life (David Easton)

7 MIDTERM

8 Political culture

9 Political Socialization and Political Participation

10 Political actors

11 Political systems

12 Political parties
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Week

Weekly Contents

13 The elections and the democracy
14 The media and politics
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
ECON191 Introduction to Economics 1 3 0 0 3 4

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu dersin amaci 6grencileri iktisat biliminin temel kavram ve ilkeleriyle tanistirmaktir. Bu amacla derste

serbest piyasa sistemi, tam ve eksik rekabet piyasalari, tekel piyasasi, arz, talep, denge, tlketici ve Uretici
fazlasi, etkinlik, bolusuim, dedisim ve Uretim gibi temel iktisadi kavramlar incelenecektir.

Content Konu bagliklarina bakiniz.
References Mankiw, G.N. (1998). Principes De I'Economie. Paris: Economica
Stiglitz, J. E., Walsh, C.E. & Lafay, J.D. (2007). Principes d'’économie moderne. Paris : De Boeck.
Theory Topics
Week Weekly Contents

1

2

10

11

12

13

14

Content

Introduction

The object of microeconomics

The Market forces of Demand and Supply

Elasticity and its application

Demand, Supply and government policies
Consumers, producers and the efficiency of markets
Midterm Exam

The costs of production Firms in Competitive Markets
Firms in Competitive Markets

Monopoly

Monopoly

Oligopoly

Monopolistic Competition

The Markets for the Factors of Production
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

Ccom127 Art of Diction and Oratory 1 0 2 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Kendini dogru ve etkili ifade edebilme, dilimiz Turkge'yi kurallariyla dogru sekilde kullanabilme becerisi

bireylerin hem &zel yasamlarindaki iletisim kalitelerini hem de profesyonel hayattaki basarilarini
arttirabilmeleri icin 6nem tagimaktadir. Turkge yazildigi gibi konusulmayan, kendine has kurallari ve
muzigi olan zengin bir lisandir. Universitemizden mezun bir égrencinin Turkce'yi dogru kullanmasi cok
onemlidir. Dersimizin 6ncelikli amaci Turkge'nin dogru kullanimi ve diksiyon kurallarinin 6grenilmesi
olacaktir.

Bununla birlikte kullanilan dilin dogrulugu kadar ifadenin de glcli olmasi da kisiyi basariya tasiyan temel
unsurlardan biridir. Antik Yunan'dan bu yana hitabet bir “sanat” olarak kabul gérmektedir. Bu dersimiz
araciligiyla 6grencilerin bu sanata hakimiyetini arttirmayi hedeflemekteyiz
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Content 1. Hafta: Giris Dersi
2. ve 3. Hafta:
Temel Diksiyon Kurallari
! Seslerin dogru telaffuzu
i Yazim ve okunus farklari
, Kalin-ince Gnluler ve kullanimlari
i Sert ve yumusak vokaller
! Ozel harfler
o G kullanimi
o R kullanimi

4. ve 5. Hafta:

Tonlama

| Desifre

o Metnin dilsel ¢dzimlemesi

o Metnin anlamsal ¢6zUmlemesi

! Dogru tonlama

o Unlemlerin tonlanmasi

o Duygularin tonlamayla aktarilmasi
o Varyasyon

6, 7 ve 8. Hafta:
Ses ve Nefes Kullanimi

i Sesin olusumu

o Teknik agiklama

o Farkli rezonanslar; gogus, girtlak, burun ve kafa sesleri
o Ses telleri

! Nefes ve dogru nefes almak

o Nefesin evreleri

o Diyafram nefesi ve nefes kullanimi

i Ses ve nefes egzersizleri

9. Hafta:

Hitabet Sanatina Giris: Nasil sdylemeliyim
| Bir sanat olarak Hitabet

i Etkili konusmanin temel unsurlari

10. ve 11. Hafta:

Hitabet ve Beden Dili Kullanimi: Nasil “en iyi ifade ederim”
i Beden dilinin ana kavramlari

i Durus, ifade

i Jest ve mimik kullanimi

12, 13. Ve 14. Hafta:
Uygulama Calismalari
! Secili metinler ve dogaglamalarla uygulama calismalari

References + Senbay, NUzhet (2008) S6z ve Diksiyon Sanati.
* Senbay, Nuzhet (1972) Alistirmali Diksiyon Sanati.
« Ince, Levent (Ders notlari), Diksiyon Alistirma Kitabi
+ Augusta Boal (1992) Oyuncular ve Oyuncu Olmayanlar icin Oyunlar, cev.Berk Ataman, Ozgurol Oztiirk,
Kerem Rizvano§lu (2010), Bogazici Universitesi Yayinlari.
* Richards, Thomas (2005), Grotowski ile Fiziksel Eylemler Uzerine Calismak, Cev.Hdlya Yildiz, Aysin Candan.
+ Ozdemir, Metin (2017), Hitabet: Glizel ve Etkili Konusma Sanati.
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Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM129 Basic Design 1 1 1 0 2 5

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Tasarim egitiminin ilk adimi olan bu derste tasarim ve sanat arasindaki ince ayrim gozetilerek temel

tasarim ilkeleri, araclari ve prensipleri teorik ve uygulamali olarak yiritiilecektir. ki boyutlu, t¢ boyutlu,
hareketli ya da etkilesimli her tlr tasarim ortami igin gerekli temel ilke, prensip ve aracglar ders
kapsamindadir. Her tlr tasarim ve sanat egitiminin temeli olan bu ders, iletisim fakiltesi 6grencilerinin
olusturdugu katilimcr kitlesinin ihtiyaclari géz 6ntinde bulundurularak yeniden sekillendirilmistir.

2/7/2026 3:50:06 AM 14 /157



Content 1. Hafta: Temel Tasarima Giris

2. Hafta: Tasarim Elemanlari: Kavramsal
Nokta, Cizgi, Alan, Hacim

3. Hafta: Tasarim Elemanlari: Gorsel
Sekil-Bigim, Isik-Golge

Tasarim ilkeleri: Sekil-Zemin

Tasarim Araclari: indirgeme-Soyutlama

4. Hafta: Alan Calismasi

5. Hafta: Tasarim Elemanlari: Gorsel
Renk-Ton
Tasarim llkeleri: Denge

6. Hafta: Tasarim Elemanlari: Gérsel
Desen-Doku

Tasarim llkeleri: Uyum

Tasarim Araclari: Tekrar

7. Hafta: Alan Calismasi

8. Hafta: Tasarim Elemanlari: Tliskisel
Dogrultu-Konum-Boyut-Agirlik
Tasarim flkeleri: Ritm / Vurgu
Tasarim Araclari: Gegiskenlik

9. Hafta: Tasarim Elemanlari: Pratik
Sunum-Anlam-Islev-Yapi

Tasarim Araglari:
Hiyerarsi-Sarmallik-Merkezilik-
Odaklama-Hizalama-Grid

10. Hafta: 3. Boyutta Tasarim

11. Hafta: Tasarim'da Yazi Kullanimi:
Tipografi

12. Hafta: Tasarim'da Yazi Kullanimi:
Tipografi

13. Hafta: Etkilesim Tasarimina Giris

14. Hafta: Alan Calismasi

References - Graham, |. (2002) Basics of Design: Layout and Typography for Beginners, Delmar.

- Ambrose, G. ve Harris, P. (2003) The Fundementals of Creative Design, AVA Publishing.

Theory Topics

Week Weekly Contents
1 Introduction to Basics of Design

2 Elements of Design: Conceptual
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Week Weekly Contents

3 Elements of Design: Visual Principals of Design: Figure-Ground Design Tools: Abstraction

4 Field Study

5 Elements of Design: Visual Principals of Design: Balance

6 Elements of Design: Visual Principals of Design: Harmony Design Tools: Repetition

7 Field Study

8 Elements of Design: Relational Principals of Design: Rithym-Emphasis Design Tools: Gradition

9 Elements of Design: Practical Design Tools: Hierarchie-Radiality-Centrality- Concentricity-Axiality-Grid

10 Designing 3D

11 Designing with Text: Typography

12 Designing with Text: Typography

13 Introduction to Interactive Design

14 Field Study
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM137 Basic Programming | 1 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Ogrencileri temel bilgisayar ve bilisim teknolojileri bilgisi vermek. Giris seviyesinde programlama dilleri ve

basit kodlar gelistirme yetisi kazandirmak

Content Bilgisayarlara giris, kisa tarihge, bilgisayar bilesenler, isletim sistemleri, kelime islem ve tablolama
yazilimlari, programlama dilleri, programlamaya giris, baslangi¢ seviyesi Python programlama.

References Ders notlari ve sunumlari
Charles R. Severance, "Python for Everybody - Exploring Data Using Python 3", 2016-Jul-05 First Complete
Python 3.0 version.

Theory Topics

Week Weekly Contents

1 Computer History

2 Hardware and Peripherals

3 Computer Operating Systems

4 Computer Networks and the Internet
5 Word Processing Softwares

6 Word Processing Softwares
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Week Weekly Contents

7 Presentation Software

8 Midterm Exam

9 MS Excel

10 MS Excel

11 Vector Based Graphics Processing Softwares

12 Vector Based Graphics Processing Softwares

13 Pixel Based Graphics Processing Softwares

14 Page Editing Softwares
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM147 Introduction to Artificial Intelligence in 1 1 1 0 2 3

Media and Communication |

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Bachelor Degree

Yapay zeka (YZ) ve makine 6greniminde (ML) temel kavram ve giincel pratiklerin, iletisim ve sosyal bilimler
alanindaki vaka analizleri Gzerinden kavranmasini saglamak. Kuramsal tartismalarin ve uygulamalarin
yarattigi teknik, etik ve hukuki sorunlarin elegstirel bir bakisla irdelenmesi icin 6grencilere gerekli bilgi
altyapisini edindirmek. Uretsel YZ (Generative Al) alanindaki érnek uygulamalar tizerinden pratik beceriler
kazandirmak, akademik ve ekonomik sektdrlerde kullanilan glincel arag ve yontemleri tanitmak.

1. Hafta: Sosyal bilimciler ve iletisimciler i¢in yapay zekaya giris

2. ve 3. Hafta:
! Leibniz'den glinimuze yapay zekanin tarihi: Yapay zeka tarihinde ¢igir acan fikirlerin ve teknolojilerin
evrimi ve birbiriyle baglantisi

! Yapay zeka nasil calisiyor? Makine 6grenme, derin 6grenme, gozetimli/gdzetimsiz 6grenme, rastgele
orman, siniflandirma ve kiimeleme, regresyon, boyut azaltma, evrimisimli sinir aglari, NLP, LLM gibi
anahtar kavramlar ve teknik terimler

4., 5. ve 6. Hafta:

! Yapay zekanin etik boyutu. insanf ikilemler. YZ egitim veri setlerindeki sorunlar: Hatali 6rneklem,
onyargilar/tarafhlik, vb.

! Yapay zekanin yasal altyapisi ve hukuki boyutu. ABD, Avrupa Birligi, Cin ve Turkiye basta olmak tzere
dinyada yururluge giren veya hazirlik asamasinda olan YZ mevzuati ile demokratik sivil toplumun ve diger
paydaslarin bu alandaki regulasyon cabalarina yaklagimi

i Robotlar kimi igsiz birakacak? Yapay zekanin ekonomik boyutu. Programlanabilir mantik
denetleyicilerinin (PLC) icat edildigi 1960'1ardan bu yana otomasyonun ekonomiye ve insan kaynaklarina
etkisi.

2/7/2026 3:50:06 AM
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References

Theory Topics

Ders konudu: YZ etigi alaninda uluslararasi bir uzman
Egzersiz: "Tesla'yl siz kodlasaydiniz...” tartismasi / uygulamasi
7. ve 8. Hafta:

! Uretsel yapay zekanin tanimi, temelleri ve modelleri. LDA, Markov zincirleri, Bayes aglari gibi “liretsel” YZ
yontemleri. Bunlarin lojistik regresyon, karar adaci, rastgele orman vb. “ayrimci” YZ yéntemlerinden farki.
Metin, gorsel, kod, ses veya dider tlrden veriler GUreten modellerin ¢alisma prensiplerine giris. GAN'lar,
'transformer'lar, diflizyon modelleri...

! Uretsel yapay zekada araclar ve platformlar. Ginimizde kullanilan Gretsel YZ araclarina giris. Kodlama
gerektirmeden YZ kullanimina imkéan saglayan platformlar.

9. ve 10. Hafta:

i Her seye bir chatbot mu? Kullanici deneyimi ve insan odakli yapay zeka. LLM'lerin glg¢lenip
yayginlasmasiyla diyaloga dayali araytzlerin kullanici deneyimin eyaptigi etkiler. Yan etkilerin insan odakli
bir yaklagimla ¢ozimune yonelik bilimsel ¢abalar.

! Komut mUhendisliginde anahtar kavramlar ve 6rnek uygulamalar. “Zero-shot,” “few-shot,” “Chain-of-
Thought” ve “priming” gibi tekniklere giris.

Ders konugu: Uretsel YZ alaninda uluslararasi bir uzman
Egzersiz: LLM ve GAN destekli medya Uretimi
11. ve 12. Hafta:

! Yapay zekayla medya Uretimi ve dagitiminda 6rnek uygulamalar. Gintumuzde iletisim sektértiinde
kullantlan YZ uygulamalarinin irdelenmesi.

! Yapay zekayla veri toplama ve analizinde 6rnek uygulamalar. Ginumuzde akademide ve saglik,
bankacilik vb. sektdrlerde veri toplama ve isleme igin kullanilan YZ uygulamalarinin irdelenmesi.

Egzersiz: YZ destekli akademik literatur taramasi

13. ve 14. Hafta:

, Final proje atolyeleri, rehberlik ve yardim.
i Final proje sunumlari ve sinif tartismasi.

+ Artificial Intelligence Basics - T. Taulli

« Artificial Intelligence: A Modern Approach - S. J. Russell & P. Norvig

* Quick Start Guide to Large Language Models - Sinan Ozdemir

« Life 3.0: Being Human in the Age of Artificial Intelligence - M. Tegmark, R. Shapiro
* The Alignment Problem: Machine Learning and Human Values - B. Christian

* Noise: A Flaw in Human Judgment - D. Kahneman, O. Sibony, C. R. Sunstein

« iktidar ve Teknoloji: Bin Yillik Miicadele - D. Acemoglu, S. Johnson

+ Gozetleme Kapitalizmi Cagi - S. Zuboff

+ Adalet: Yapilmasi Gereken Dogru Sey Nedir? - M. J. Sandel

+ Derse konu olacak yazilimlar ve dijital uygulamalar: ChatGPT, Gemini, Microsoft Copilot, Claude, Mistral,
Llama 3, Perplexity Al, Elicit, Consensus, DALL-E, Stable Diffusion Tools, Canva, Lex, DeeplL, HeyGen,
Opinionate, Aino ve Google Colab

2/7/2026 3:50:06 AM
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Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM225 Theories of Communication 3 3 0 0 2 5

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

French
Compulsory
Bachelor Degree

Bu dersin amaci, kitle iletisimi kavraminin gelisimini 6grenmek; kitle iletisimi alanindaki temel kuramsal
yaklagsimlar hakkinda bilgi sahibi olmaktir. Bunlarin isiginda alandaki konu ve sorunlari kavrama ve
elestirme bilgi ve becerisi kazandirmaktir.

Derste iletisim alaninda tarihsel strec icerisinde ortaya ¢ikan kuram ve okullarin yapisi, mantidi ve bilimsel
yaklagimlari incelenecektir.

Alemdar,K,Erdogan,,iletisim ve Toplum, Bilgi Yayinlari,Ankara, 1990

McQuail,D,Windhal,s, Kitle letisim Modelleri, imge Yayinlari,Ankara, 1997

O'Sullivan ,T ,Hartley ,J, Saunder,D, Montgomery,M, Fiske, ], Key Concepts in Communcation and Cultural
Studies, Routledge,NY,1994

Morva, O., Chicago Okulu: Pragmatik Sosyal Teoride fletisimin Kesfi. stanbul: Doruk, 2013

Mattelart A. ve M. Mattelart, Tletisim Kuramlari. Istanbul: Tletisim, 1998

Fiske,), fletisim Calismalarina Giris, Ark Yayinlari,Ankara, 1994

1 Introduction and sharing the course syllabus

2 An overview of the concepts of theory and school (école)
3 Strong effects

4 Chicago School

5 Functionalism and Limited effects

6 Return of powerful effects

7 UNESCO: New World Information and Communication Order
8 Midterm exam

9 Political economy of communications

10 Frankfurt School and the culture industry

11 Habermas and communicative action

12 Cultural studies and reception

13 Technology oriented approaches

14 Overview
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM235 Research Methods in Social Sciences 3 1 1 0 2 5

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

French
Compulsory
Bachelor Degree

Bu ders sosyal bilimler aragtirmalarina giris niteligindedir; amaci 6grencilere bir bilimsel arastirma
tasarlamak ve uygun verileri toplayip ¢6zimlemek igin gerekli metodolojik becerileri kazandirmaktir.

Sosyal bilimlerin temel metodolojik tartismalari
Sosyal bilimlerde arastirma tasarimi
Veri toplama ve ¢dzimleme

Raymond Quivy, Luc van Campenhoudt, Manuel de recherche en Sciences sociales, Dunod, 2006.

Howard Becker, Tricks of the Trade How to think about your Research while you're doing it, University of
Cicago Press, 1998.

Ted Benton, lan Craib, Philosophy of Social Science, Palgrave Macmillan, 2011.

Karl Marx, Kapital, Yordam, 2011, s. 17-30.

Karl Marx, 1857 Girisi

Max Weber, Collected Methodological Writings, Routledge, 2013

Pierre Bourdieu, L'opinion publique n'existe pas

1 Basic concepts and debates

2 Nature, human, law and regularities

3 What do social sciences do? Comprehensive and explanatory approaches
4 Reason and sense as sources of knowledge / What is theory and how does it relate to method?
5 Fact-value tension

6 Universal, singular and reality

7 Midterm exam

8 Testability and objectivity

9 Correlation and causality

10 Abstraction

11 Ideal-type and social fact

12 Structure and agent

2/7/2026 3:50:06 AM
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Week Weekly Contents

13 Ethical issues

14 Final exam

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM237 Philosophical Communication and 3 2 0 0 2 3
Media Ethics |

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Bachelor Degree
Objective Bilgi olanla olmayan, guvenilir olanla olmayan kaynaklar arasindaki alanin gittikce flulastigi

dezenformasyon, “fake-news” déneminde karsilastigimiz her tirden “iletisim icerigi"nin Gretilme ve/ya
islenme sireclerine etik-felsefi perspektife dayali elestirel disiinme becerileri kazandirmak.

Content Felsefenin temel kavramlari ve sorunlari, genelinde etigin 6zelinde uygulamali etigin temel kavram ve
sorunlari, elestirel disiinme ve mantik hatalari, felsefi iletisim, felsefi iletisim agisindan “iletisim
icerikleri"nin ele alinmasi.
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2001.
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NUSSBAUM, Martha. “Virtue Ethics: A Misleading Category?”, Abstract, The Journal of Ethics, Number:3,
163-201, 1999.

OZCAN, Muttalip, Insan Felsefesi: insani Neligi Uzerine Bir Sorusturma, Bilim Sanat, 2006.
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RUSSEL, Bertrand. Felsefe Sorunlari, Cev. Vehbi Hacikadiroglu, Say Yayinlari, 2019

RUGGIERO, Vincent Ryan. Elestirel Dusiinme Icin Bir Rehber, Cev. Cagdas Dedeoglu, Alfa Yayinlari, 2020.
TEPE, Harun. Etik ve Metaetik, Ankara: Turkiye Felsefe Kurumu Yayinlari, 1992.

TEPE, Harun. Teorik Etik Etigin Bilgisel Sorunlari, BilgeSu, Ankara, 2016.

TEPE, Harun, “Insan ve Ahlak”, Ahlak Felsefesi Yazilari, Lokman Cilingir (ed.), Elis Yay., Ankara, 2015.
TEPE, Harun. “Etikte Yaklagimlar ve Kucuradi Etigi”, Essays in Honour of loanna Kucuradi, Sevgi lyi (Guest
Editor), Journal Of Turkish Studies, Volume:25, Harvard University, 279-297, 2001.

TEPE, Harun. (Ed.) Etik ve Meslek Etikleri, Turkiye Felsefe Kurumu, Ankara, 2000.

UYGUR, Nermi. Butln Eserleri I, Yapi Kredi Yayinlari, 2016.

UYGUR, Nermi. Butln Eserleri ll, Yapi Kredi Yayinlari, 2017.

UZUN, Ruhdan. Tletisim Etigi Sorunlar ve Sorumluluklar, Dipnot Yayinlari, 2018.

1 Thinking from Homo Sapiens Sapiens to Homo Narras - Homo Videns
2 Fundamental concepts and problems of philosophy - 1

3 Fundamental concepts and problems of philosophy - 2

4 Theoretical foundations of philosophical communication
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Week

Weekly Contents

5 Concepts in terms of philosophical communication

6 Communication contents in terms of philosophical communication

7 Critical thinking - 1

8 Critical thinking - 2

9 Fallacies

10 Fundamental concepts and problems of ethics - 1

11 Fundamental concepts and problems of ethics - 2

12 Ethical evaluation

13 Fundamental concepts and problems of applied ethics

14 From theory to practice
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM291 Social Psychology 3 2 0 0 2 5

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu ders kapsaminda sosyal psikoloji alaninda gelistirilen temel kuramlarin, kavramlarin ve laboratuar

deneylerin anlatiimasi ve gtindelik yasamdan, iletisim alanindaki farkli uygulamalardan 6rneklerle sosyal
psikolojinin temel acilimlarinin yorumlanmasi hedeflenmektedir
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Content 1. Ders planinin ve ders dahilinde yapilacak ¢calismalarin tanitimi

2. Sosyal Psikoloji nedir?
Tanimlar - Ozellikler, Tarihsel Gelisim, Arastirma Yontemleri

3. Sosyal Tligki bicimleri

4. Sosyal Etki :Grup normunun olusumu

5. Sosyal Etki bicimleri: uyma ve itaat - Deney sonuglari
6. Sosyal Etki bicimlerini etkileyen ortamsal etkenler

7. Sosyal etki ve iletisim suregleri

8. Vize sinavi

9. Sosyal Temsiller - Genel Tanimlar

10. Sosyal Temsillerin yapisal ve igerik 6zellikleri
11. Sosyal Gercekligin olusumu

12. Onyarg, kalipyargi ve ayrimcilik

13. Etkilesimli iletisim ortamlari ve sosyal etki

14. Etkilesimli iletisim ortamlarinda sosyal temsiller
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Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
Jou207 History of the Press 3 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective

Course Level Bachelor Degree
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Objective

Content

References

Theory Topics

Week Weekly Contents

Bu dersin amaci, 6grencilerin Turkiye'de basinin dogusu ve toplumsal, siyasi ve ekonomik degisimler
paralelinde gelisimi hakkinda bilgi sahibi olmalarini saglamak, giiniimuz gazeteciligini ve kamusal tartisma
ortamini anlamalarina temel olusturmaktir.

Dinyada ve Osmanli Imparatorlugunda gazete, dergi ve gazeteciligin dogusu ve gelisimini hazirlayan
toplumsal, siyasi ve ekonomik kogullar.

Modernlesme sireci baglaminda Osmanli'da matbaanin kurulusundan Cumhuriyet dénemine kadar
gazeteciligin gelisimi: Basin tarihine damga vurmus dergiler, gazeteler ve gazeteciler, yasal dizenlemeler,
gazeteciligin bir meslek olarak dogus sancilari.

Kurtulug Savasi ve Cumhuriyet'in kurulug siirecinde basinin ve gazetecilerin kamuoyu olusturma islevleri
Cumhuriyet doneminin farkli asamalarinda dénemin toplumsal, kulturel ve siyasi ortami cercevesinde
basin, yasal dizenlemeler, gazetecilik meslek orgutleri, sahiplik yapilari.

- INUGUR Nuri, Ttrk Basin Tarihi, Gazeteciler Cemiyeti yay. 1991.

- GEZGIN S., POLAT V., ARCAN H.E., Tlrkiye S6zIii Basin Tarihi, 3 cilt, Is Bankasi yay., 2016.
- KOLOGLU 0. “Tiirkiye'de Basin”, lletisim Yayinlari, ist. 1992.

“Basinimizdan Resim ve Fotografin Baglamasi”, Engin Yayinlari, Ist. 1993,

“Turk Basini: Kuva-yi Milliye’den GUnumuze”, Kaltur Bakanligi Yayinlari, 1993.

- TOPUZ H., Turk Basin Tarihi,

- Tanzimattan Cumhuriyete Tlrkiye Ansiklopedisi, lletisim Yayinlari.

- Cumhuriyet Dénemi Tiirkiye Ansiklopedisi, letisim yay.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOU209 Written Content Production and News 3 2 2 0 4 7

Design

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Bachelor Degree

Bu dersin amaci, bir icerigin, 6zellikle de yazili bir icerigin hangi temel unsurlara sahip olmasi gerektigini
dgrencilere aktarmaktir. Icerigin kurgusalligi ders sirasinda 6grencilerle birlikte tartisilacak konulardan
biridir. Derste, belli bir icerigin Gretilme amaci, yayin mecrasi, hedef kitlesi, konusu, bakis agisi,
yayinlanma nedeni, vb. unsurlarinin nasil olusturulacagi tGzerinde durulacaktir. Derste ayrica, haber
Uzerine odaklanilacak, haberin ne oldugu, nasil tanimlanabilecedi sorusundan baslayarak “haber” olarak
nitelenen bir yazinin hangi unsurlari icermesi ve haberde nelere dikkat edilmesi gerektigi anlatilacaktir.
Bu baglamda, haber nedir; haberin 6zellikleri nelerdir; neler haber olabilir; haber yazma strecinin
asamalari; haberin bakis agisinin nasil olusturulacadi; haberde bilgi toplama asamasi; haber yazmada
kullanilan teknikler; ters piramit teknigi; haberin temel sorulari; baslk, spot, haberde gorsel kullanimi;
so6zclk seciminin 6nemi; haberde denetim ve dogrulama hakkindaki bilgilerin teorik ve 6rnekler Gizerinden
aktarimina; sinif ici ve sinif digi uygulamalar Gzerinden tartisma yoluna bagvurulacaktir. Bitin bu
bilgilerin, haber metni digindaki iceriklerde nasil kullanilacagi da dénem boyunca tzerinde durulacak
konulardandir.
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Theory Topics

Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP201 Theories and Models of Public 3 3 0 0 3 3

Relations

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Halkla iliskiler kuramlari ve modelleri dersinde halkla iligkilere ait temel kavramlar ele alinmaktadir. Halkla

iliskiler disiplinine ait kuramlar, strateji ve taktiklerin ele alindigi bu derste 6grencilerin halkla iligkiler
mesledini tanimasi, halkla iliskiler profesyonellerinin is yapim streclerini 6grenmesi amaclanmaktadir.
Ders kapsaminda halkla iliskiler, sektorel bakis agisiyla birlikte elestirel bir bakis agisi ile alinacak ve
ogrencilerin halkla iliskiler etigini tartismasi saglanacaktir.

Content Halkla iligkiler disiplinin tanimlanmasi,
Halkla iligkiler tarihgesi
Halkla iligkiler kuram ve modelleri
Halkla iligkilere elestirel yaklagimlar
Uluslararasi halkla iligkiler: kamu diplomasisi
Kurumsal sosyal sorumluluk
Kurumsal strdurtlebilirlik
Aktivist halkla iligkiler
Finansal halkla iliskiler
Halkla iligkiler ve etik.
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References Biber, Ayhan. “Bir Mesrulastirim Yéntemi Olarak Halkla fliskilerin Mesruiyeti”, Amme idaresi Dergisi. Cilt 36,
Sayi 4, Aralik 2003, s. 43-53.
Chomsky, Noam. Medya Denetimi: Immediast Bildirgesi. 2. Baski, Istanbul: Tim Zamanlar Yayincilik, 1995.

Coombs, Timothy., Holladay, Sherry. PR Strategy and Application, Wiley Blackwell. 2010.

Cutlip S.M., Center A.H. ve Broom G.M., Effective Public Relations, 8th. Edition, New Jersey: Prentice-Hall
International, 2000.

Cinarli, inci. Stratejik fletisim Yénetimi. 2. Bask, Beta Yayinlari, istanbul, 2013.

Cinarli, Inci. “Déngii Uzmanlari (Spin Doctors), Medyatik Yalan ve Kamu Manipilasyonu”, ileti-s-im,
Galatasaray Universitesi Tletisim Fakiltesi, Istanbul, No.1, Aralik 2004, ss:165-174.

Erdogan, Irfan. Teori ve Pratikte Halkla liskiler, Erk Yayinlari, Ankara, 2006.

Jowett, Garth S. ve O'Donnell Victoria. Propaganda and Persuasion, 4th. Ed., California: Sage Publications,

2006.

L'Etang, Jacquie ve Pieczka, Magda (der.). Halkla dliskilerde Elestirel Yaklagimlar. Ankara: Vadi Yayinlari,
2002.

Peltekoglu Balta, Filiz. Halkla ligkiler Nedir?, 4. Baski, Beta Yayinlari: Istanbul, 2006.

Paul, Christopher. Strategic Communication: Origins, Concepts and Current Debates. Praeger, 2011.
Sancar, Gaye Asli. Kamu Diplomasisi ve Uluslararasi Halkla liskiler. 2. Basim, Beta Yayinlari, Istanbul, 2014.
Sancar, Gaye Asli. (Ed.) Kamu Diplomasisinde Yeni Yaklagimlar ve Ornekler. Beta Yayinlari, istanbul, 2016.
Sancar, Gaye Asli. (Ed.) Kurumlarin Yeni fletisim Bicimleri. Beta Yayinlari. Istanbul, 2018

Sancar, Gaye Asli. Aktivist Halkla fliskiler Baglaminda WWF Diinya Saati Kampanya Ornegi. Erciyes
Akademia Dergisi. Cilt 5, Sayr 1. 2017.

Sayimer, Idil. Halkla Tligkiler Etiginde One Cikan Modellerin Etik Sistemler Acisindan Degerlendirilmesi,
Kiresel Tletisim Dergisi. Sayi 2 Giiz 2006.

Smith, Ayten Gérgiin. Tiirkiye'de Yeni Bir Tletisim Egilimi: Spin Doctor. Il. Ulusal Halkla Tliskiler
Sempozyumu, 27- 28 Nisan 2006

Yagmurlu, Asli. “Halkla dliskiler Yéntemi Olarak Kamu Diplomasisi”, Tletisim Arastirmalar Dergisi. Ankara,
Ankara Universitesi letisim Aragtirmalari ve Uygulama Merkezi, 2011, ss. 9-39.

Theory Topics

Week Weekly Contents

1 -
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Week Weekly Contents

11 -
12 -
13 -

14 -

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

RPP203 Principles of Advertising 3 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci égrencilere reklam konusunda gerekli temel bilgileri vermek, reklam kavrami,

reklamciligin gelisimi, giinimuzdeki durumu, hedef kitle Gzerinde nasil etkili oldugu konusunda
bilgilendirmektir.

Content Reklam tanimi.
Reklamla ilgili kuruluglar.
Reklam turleri.
Reklamin etki sureci.
Reklam tarihi
Turkiye'de reklamcilik
Reklam ve hukuksal diizenlemeler.

References
Mike Featherstone, Postmodernizm ve Tiiketim Kiltard, Istanbul, Ayrinti Yayinlari, 1997.

Varda Langholz Leymore, Hidden Myth: Structure&Symbolizm in Advertising, New York, Basic Books Inc.,
1975.

Nicolas Riou, Pub Fiction: Société Postmoderne et Nouvelles Tendances Publicitaires, Paris, Editions
d'Organisation, 1999.
Halime Yiicel, Reklamcili§in Temel Tlkeleri, Nobel Yayincilik, 2022.

Theory Topics

Week Weekly Contents

1 Advertising definition
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Week

Weekly Contents

2 Advertising institutions
3 The types of advertising
4 Advertising process functioning
5 Advertising history
6 Advertising history
7 Advertising in Turkey
8 Advertising in Turkey
9 Advertising codes
10 Advertising and creativity
11 Advertising currents
12 Advertising and rhetoric
13 Advertising and Media
14 Advertising and law
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP207 Interpersonal Communication 3 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci, kisilerarasi iletisimde gecerli bazi teorileri ve temel arastirma konularini tartismaktir.

Bunun yanisira kigilerarasi iletisimin bazi konulari ayrintili olarak ele alinmaktadir; dinleme, kendini ifade
etme, benlik, algi, s6zli-s6zslz iletisim, gug, etik gibi...Ders, 6grenciye kisilerarasi iletisimde etkili olma
yolunda 6nemli bilgiler kazandirmayr amaclarken; kisiler arasi iliskilerdeki en son goéris ve arastirmalar,
glnliuk yasamda degisik gecmisleri olan kisilerin iliskilerinde ortaya cikan iletisim sorunlari incelenecek,
s6zlu- s6zsliz sunumlarin ve kisisel, kiltirel, mesleki, psikolojik, dilsel,dinsel, cinsiyet ayriliklarin iletigimi
nasil etkiledigi disiplinler arasi yaklagimla tartisilacaktir.
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Content 1.Hafta: Kisilerarasi iletisimin tanimi ve kapsami
2.Hafta: Kisilerarasi iletisim strecinde etkili olan sosyal evreler (aile, okul, arkadas, is ¢evresi, hobi
gruplari...vs.)
3.Hafta: Kisilerarasi iletisim strecinde kullanilan iletisim araglari
4. Hafta: Temel kisilerarasi iletisim teorileri | (Sosyal ntfuz,sosyal karar, biligsel uyum, biligsel uyumsuzluk,
belirsizlik azaltma)
5.Hafta: Temel kigilerarasi iletisim teorileri Il (dort asamali iligki streci )
6.Hafta: Kisilerarasiiletisim slirecinde catisma yonetimi
7.Hafta: Vize sinavi
8.Hafta: Dinleme, etkin dinleme ve dinlememe turleri. Kisilerarasi iletisim sUrecinde sessizlik kavraminin
onemi ve turleri: “dolu sessizlik” ve “bos sessizlik”
9.Hafta: Sozlu iletisimin tanimi sozlu iletisimde “ben” dili ve “sen” dili ayrimi
10.Hafta: S6zsuz iletisim I (jestler, mimikler, beden dili,dokunma, gz ve bakislar, giyim, durus, ses tonu)
11.Hafta: Odev sunumu
12.Hafta: S6zsuz iletisim Il (mekadnda mesafe tutma ve proxemics kavrami)
13.Hafta: Mesleki, toplumsal rol ve statulerin kisilerarasi iletisim strecine etkisi
14.Hafta: Cinsiyet ayriliklarinin kisilerarasi iletisim surecine etkisi

References DESCAMPS, Marc-Alain (1993). Le langage du corps : et la communication corporelle, Presses
Universitaires de France, Paris.
GOFFMAN, Erving (1974). Les rites d'interaction, Les Editions de Minuit, Paris.
HALL, Edward T. (1971). La dimension caachée, traduit del'américain par Amélie Petita, Editions du Seuil,
Paris.
HARTLEY, Peter (1993). Interpersonal Communication, Routledge,London.
MUCCHIELLI, Alex (1995). Psychologie de la communication, Presses Universitaires de France, Paris.
WATZLAWICK, Paul (1972). Une logique de la communication, Editions du Seuil , Paris.
WINKIN, Yves (1981). La nouvelle communication: textes recueillis et présentés de Bateson, Birdwhistell,
Goffman, Hall, Jackson, Scheflen, Sigmon et Watzlawick, Editions du Seuil, Paris.

Theory Topics

Week Weekly Contents
1 The definition and contents of interpersonal communication

2 Various important social institutions for interpersonal communication like the environment, the family, the neighbors, the
school, the friends, colleagues... etc

3 Communication tools in interpersonal communication

4 Fundamental theories of interpersonal communication | (the social penetration, the social decision, cognitive coherence, the
cognitive dissonance, the reduction of uncertainty)

5 Fundamental theories of interpersonal communication Il (to establish a relation, the opening of oneself, attachment and
conservation)

6 The conflict management in interpersonal communication
7 Midterm exam
8 Listening, effective listening and types of “not listening” Importance of silence in interpersonal communication and its types:

“empty” silence and silence “full”.

9 The definition of oral communication and the difference between the use of the language of “me” and “you”

10 The definition of non-verbal communication | (gestures, body language, glance, tone of voice, touch, the personal
behaviour)

11 Homework presentations

12 The definition of non-verbal communication Il (personal space and proxemics)

13 Impact of the roles and the social and professionals statuses on interpersonal communication
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Week Weekly Contents

14 Impact of sexual difference on interpersonal communication
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV201 History and Theories of Radio- 3 2 0 0 2 4
Television

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin sonunda 6grenci, diinyada veTurkiye'de radyo-TV yayinciliginin gelisiminin sosyal, siyasal,

kilttrel ve ekonomik stireclerini kavrayacak ve 6grenecektir. Yayincihgin teknolojik gelisiminin, icerikteki
format degdisikliginin temel nedenlerini analiz edebilecek, bugtnki radyo - TV yayincilhiginin degisim
sureglerinin sonucunda geldigi asamayi kavrayabilecektir. Bu derste, nitelikli bir radyo TV yayincisi
olabilmek icin gerekli bilgileri kazanacaktir.
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Content

References

Theory Topics

1. Hafta: 20. YY baslarinda dinyada radyo ve TV yayinciliginin baslamasi, siyasal, sosyal ve ekonomik
kosullar, ve radyo TV yayincihginin gelisimi.

2. Hafta: Sistem yaklagimlar agisindan, tarihsel strecte radyo-TV yayinciliginin igleyisi; medya-iktidar
iligkileri.

3. Hafta: Kamu hizmeti-ticari yayincihdin uluslararasi diizenlemeler, icerik dizenlemeleri ve medya
mulkiyeti agisindan analizi.

4. Hafta: Turkiye'de 1927-1964 arasinda radyo yayinciliginin sosyal, siyasal, hukuki, ve icerik acisindan
dedisim suregleri.

5. Hafta: Turkiye'de televizyon yayinciliginin baslamasi, sosyal, siyasal, ekonomik ve kilttrel kosullar
cercevesinde yayin iceriginin degisimi.

6. Hafta: Tlrkiye'de 1964 - 1990 yillari arasinda, radyo ve televizyon yayincihidinda, hukuki, kulttrel ve
siyasal degisimler baglaminda gelisim ve degisim sureci.

7. Hafta: Kamu Hizmeti yayincilik modellerinin ¢6ztlmesi ve yayincilikta yerellesme hareketinin

dinamikleri.
8. Hafta: 1990 sonrasi kiresellesme cercevesinde dinyada ve Turkiye'de radyo - TV yayincihginin degisimi.

9. Hafta: Degisen teknolojinin radyo-Tv yayinciligina getirdigi yeni kavramlar : Yuksek tanimli, etkilesimli ve
katilimci radyo ve TV yyinciligi.

10. Hafta: Alternatif radyo ve televizyon yaynciligi ve kuramsal yaklagimlar.
11. Hafta: DUnyadaki alternati televizyon yayinciligi deneyimleri.
12. Hafta: Topluluk radyolari ve televizyonlari, sivil toplum kuruluslari ve kamusal alanin kullanilisi.

13. Hafta: Turkiye'de ginimdizde radyo ve televizyon yayinciliginin yasal durumu, son dedisiklikler,
denetim
sistemleri. Avrupa sinir 6tesi TV sozlesmesi.

14. Hafta: GuUnUmuz radyo televizyon yayinciligi: Yeni kavramlar, internet-web-alternatif radyo televizyon
yayinciligi, kamusal alanin kullaniminda degisiklikler.

o. Cankaya, TRT- Bir Kitle iletisim Kurumunun Tarihi (1927-2000), YKY, 2003.
R. Williams, Televizyon, Toplum ve Kilturel Bigcim, Dost Kitabevi, Ankara, 2003.
E. Kéksalan, Alternatif Televizyon, Punto, Istanbul, 2010.

S. Gliney, Tim Yénleriyle Topluluk Radyolari, Istanbul, 2009.

S. frvan, Medya, Kdiltir, Siyaset, Ankara, 2002.

Week Weekly Contents

1 Beginning of radio and tv broadcasting in the early years of 20th century. The social, political and economic conditions

accompanying the first broadcasts.

2 Functioning of radio and tv broadcasting in terms of system approach. Media-power relationships.
3 The analysis of public and commercial broadcasts in terms of international regulations, content and media possession.
4 Changing of radio broadcasting between 1927-1964 in terms of social, political, legal and content.
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Week Weekly Contents
5 The beginning of tvin Turkey and the changing of broadcasts in years.

6 The proggressing and the changing of turkish audio visual environment between 1964 and 1990 in terms of legal, cultural
and political transformations.

7 Dissolving of public broadcasting systems and the dynamics of local broadcasting.

8 The transformation of radio and tv broadcasting after the globalistion process.

9 concepts accompanying thecnologiacal evolutions: HD, interactive broadcasting, participative broadcasting.

10 Alternative media theory.

11 Alternative TV experiences and applications across the world.

12 Community radios and televisions: uses of public sphere.

13 Recent conditions of radio and televison environment in Turkey in terms of regulations, last changings in legal prosedure

and control mechanismes. European convention on cross border television.

14 The exemples of web radio applications across the world.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV205 History of Cinema 3 3 0 0 3 5

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Elective
Course Level Bachelor Degree
Objective Dersin temel amaci, sinema alaninda ilerlemeyi distinen 6grencilere

gerekli sinema tarihi bilgisinin edindirilmesi; 6grencilerin sinemanin
dogusundan bu yana gecirdigi degisimleri gézlemlemelerine yardimci
olunmasi ve sinemanin tarihin farkli dénemlerinde, farkh toplumsal
yapilar ve teknolojik gelismelerle nasil sekillendiginin bilincine
vardirilmasidir.

. Hafta: Erken dénem sinema (1895-1910)
. Hafta: Sessiz Sinemanin Ozellikleri ve sinemanin kurumsallasmasi

Content

. Hafta: Sanat/Siyaset/Endustri Ekseninde Sinema: Avrupa

. Hafta: Sanat/Siyaset/Endustri Ekseninde Sinema: Hollywood'un Dogusu,
. Hafta: Sanat/Siyaset/Endustri Ekseninde Sinema: Sovyet Sinemasi

. Hafta: Ornek film incelemesi

. Hafta: Vize

. Hafta: Sesli Sinema

0o N o U AN =

9. Hafta : ikinci Diinya Savasi ve Sinema

10. Hafta: Sairane Gergekgilik

11. Hafta: Italyan Yeni-Gercekgiligi

12. Hafta: Ornek film incelemesi

13. Hafta:Modern Sinema:Fransiz Yeni Dalga'si

14. Hafta: Fransiz Yeni Dalgasi ve Diinyada “Yeni” Sinemalar
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References GAUDEREAULT André, Pour une nouvelle histoire du cine’'matographe, Paris, CNRS, 2008
BORDWELL David, STAIGER Janet, THOMPSON Kristin, The
Classical Hollywood Cinema, Routledge, 2004.
BORDWELL David, THOMSON Kristin, Film Art: An Introduction, McGraw-Hill Companies, 2003
CANUDO, Riciotto, L'Usine aux images, Séguier : Arte Editions, 1995
COUSINS Mark, The Story of Film, Pavillion Books, 2004
FRODON Jean-Michel, L'age moderne du cinéma francais : de la nouvelle vague a nos jours, Flammarion,
1995
LAWTON Richard, World of Movies: 70 Years of Film History,
Vineyard Books Inc., 1974.
MITRY Jean, Histoire du cinéma, 4 Cilt, Editions universitaires, 1991
MICHAUD Juliette, Il était une fois Hollywood, Relié, 2013
SADOUL Georges, Histoire du cinéma mondial. 9éme édition Broché - 1990
SELLIER Geneviéeve, La Nouvelle Vague, Broché, 2005
TRUFFAUT Francois, Hitchcock, Simon & Schuster 2nd edt. 1985

Theory Topics

Week Weekly Contents

1 Birth of Cinema ( 1895-1910)

2 Properties of silent cinema

3 Cinema in the axis of art/ politics/ industry : Soviet and European cinema, birth of Hollywood.

4 Sound cinematography

5 Second World War and cinema

6 Post war cinema

7 Italian Neo realism

8 Modern Cinema and Occidental Countries

9 Modern cinema and Other Countries

10 French new wave and “New” cinema in the world

11 Cinema and technological evolutions: Production

12 Cinema and technological evolutions: Medium (TV,video,new technologies)

13 .Commercial cinema and industrial aspect.

14 Everydaylife cinema, documentaries, short films,independent cinema)
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM207 Photography 3 2 2 2 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective

Course Level Bachelor Degree
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Objective Dijital fotograf tekniginin gelismesi ile birlikte herkes fotograf
cekmeye basladi ama etkili fotograf cekenlerin sayisinda bir artis
olmadi. Dersin amaci; fotografin bir dilinin oldugunu gostermek ve
ozellikle fotografin bir distince ¢ergevesinde olustugunun altini
cizmektir.

Content . hafta: Kisa bir fotograf tarihi
. hafta: Fotograf makinesi

. hafta: Pozlandirma

. hafta: Objektifler

. hafta: Dijital Fotograf |

. hafta: Dijital Fotograf Il

. hafta: Fotografca bakis nasil 6grenilir? Ustalardan

N oo AN -

ornekler

8. hafta: Ara Sinav

9. hafta: Fotografta 1s1§in 6nemi

10. hafta: Fotografta arka planin énemi, ayrintilarin secilmesi
11. hafta: Bakis agisi

12. hafta: Istanbul Bodazi Projesi “Iki Kita iki Yaka
Istanbul"un sergi fotograflar

13. hafta: Onemli fotogaf kitaplarina genel bir bakis

14. hafta: Alistirmalar, Yil sonu dederlendirme

References Nigel Atherton, Steve Crabb, “Digitale Fotographie von A-Z",
Hamburg 2005
Andreas Feininger, “Feiningers Kleine Fotolehre”, Dusseldorf 1982
Andreas Feininger, “Die Neue Foto-lehre”, Disseldorf 1965
“Annie Leibovitz at Work”, Miinchen 2008
“Fotograf Neyi Anlatir?” Derleyen: Caner Aydemir, Kasim 2007

Theory Topics

Week Weekly Contents

1 Week 1. History of photography

2 Week 2. The camera

3 Week 3. Exposition

4 Week 4. Lenses

5 Week 5. Digital Photography |

6 Week 6. Digital Photography I

7 Week 7. How to learn photographic eye? Examples from masters

8 Week 8. Partial Exam

9 Week 9. The importance of light in photography

10 Week 10. The importance of background in the photo, the selection of details
11 Week 11. Viewpoint

12 Week 12. The photos from the exhibition “Two Continents Two Shores Bosphorus”
13 Week 13. An overview of important photography books

14 Week 14. Application and evaluation
Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM215 Web Programming 3 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Bachelor Degree

Bu ders 6grencilere bir web sitesini olusturmanin/kodlamanin temel prensiplerini 6gretmeyi
amaclamaktadir. Ogrenim siiresince égrenciler HTML, CSS ve Javascript kullanarak profesyonel web
siteleri gelistirmeyi, bu siteleri yonetmeyi ve devamli kilabilmeyi 6grenmekte ve deneyimlemektedirler.
Uretim 6ncesi planlama, sablon cikarma ve tasarim ile birlikte temel internet kavramlarinin yanisira bir
web sitesinin yonetiminde ihtiya¢ duyulan yasal ve etik bilgiler de ders kapsaminda sunulmaktadir.

[1] Internet: Tanim ve Temel Kavramlar

[2] Web Programlamaya Giris

[3] Web sitesi / Web Programlama farki

[4] HTML'e Girig - Etiket kavrami, temel yapi taslari
[5] HTML Tablo, Divler, Formlar

[6] CSS'e Giris

[71 HTML & CSS

[8] JavaScript Girig

[9] JavaScript Degiskenler - Fonksiyonlar - Mantiksal Islemler
[10] JavaScript Donguler - Tetikleyiciler

[11] Bootstrap nedir?

]
[12] Jquery nedir
[13] Veritabanina giris - Ling
]

[14] Uygulama amacli 6grencilere verilen projeler sunumu

A Complete Guide To Internet And Web Programming Deven N. Shah
Just Enough Web Programming with XHTML, PHP, and MySQL Guy W. Lecky-Thompson

www.w3schools.com

Week Weekly Contents

1 Internet: Definition and Basic Concepts

2 Introduction to Web Programming

3 The difference between Web site and Web Programming
4 Introduction to HTML - Tags, basic building blocks

5 HTML Table, Divler, Forms

6 Introduction to CSS

7 HTML & CSS

8 Introduction to JavaScript

9 JavaScript Variables - Functions - Logical Operations

10 JavaScript Cycles - Triggers
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Week Weekly Contents

11 What is Bootstrap?
12 Jquery programming
13 Introduction to database - Ling
14 Presentation of projects given to students for practical purposes
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM229 History of Science and Technology 3 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

Theory Topics

Week  Weekly Contents

French

Elective

Bachelor Degree

Ozellikle de iletisimle baglantili olarak, bilim ve teknoloji tarihi hakkinda genel bir bakisa sahip olmak.

Ders, U¢ bolimden olusur:

1. Bilimsel duslinus. Bilim, teknik ve teknoloji terimlerinin tanimlanmasi. Bilimsel yaklagimin kesfi ve
bilimsel arastirma yéntemlerine genel bakis

2. Tarih 6ncesinden 21. ylzyila, bilimin genel tarihi. Bilimin dogusundan yakin zaandaki gelismelere kadar,
buyik kesifleri tarihsel ve toplumsal baglamina oturtmak amaciyla bir toplumsal tarih ¢alismasi.

3. letisim bilim ve teknolojileri. Modern iletisim kavraminin dogusu ve baslica disiince akimlari (medyanin
dolayl ve dolaysiz etkileri, iletisim Gtopyalari, elestirel ve sosyolojik yaklagimlar)

Conner Clifford D., 2011 (2005). Histoire populaire des sciences, Montreuil : L'Echappée.

Flichy Patrice, 1997 (1991). Une histoire de la communication moderne. Espace public et vie privée, Paris :
La Découverte.

Mattelart Armand, 1997 (1994). L'Invention de la communication, Paris : La Découverte.

Mondoux André, 2011. Histoire sociale des technologies numériques. De 1945 a nos jours. Québec :
Editions Nota Bene.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM231 Introduction to Computer Graphics 3 1 1 0 2 6

Prerequisites

Admission Requirements

Language of Instruction

Course Type

English

Elective
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Course Level Bachelor Degree

Objective Onceki dénemlerde edinilen tasarim ilke ve prensiplerine dair bilgilerin pekistirilerek bilgisayar yazilimlar
araciligiyla basili ve dijital Grtinler tasarlanmasi amaglanmaktadir.

Content . Hafta :Adobe Illustrator, temel araglar

. Hafta: Adobe Illustrator, kitap kapagi tasarimi

. Hafta: Adobe Illustrator, kitap kapagi tasarimi

. Hafta: Adobe lllustrator, afig tasarimi

. Hafta: Adobe Illustrator, afis tasarimi - otoportresi
. Hafta: Adobe lllustrator, afig tasarimi - afis serisi

. Hafta: Adobe lllustrator, tipografik tasarim

0o N o Ul A WWN =

. Hafta: Adobe Photoshop temel araglar

9. Hafta: Adobe Photoshop kitap kapagdi tasarimi

10. Hafta: Adobe Photoshop afig tasarimi

11. Hafta: Adobe Photoshop fotograf maniptlasyonu
12. Hafta: Adobe Photoshop animasyon

13. Hafta: Yapay zeka temelli gérintl Uretimi

14. Hafta: Yapay zeka temelli gérantu Uretimi

References https://helpx.adobe.com

Theory Topics

Week  Weekly Contents

1 Adobe Illustrator

2 Adobe lllustrator

3 Adobe lllustrator

4 Adobe Illustrator

5 Adobe lllustrator

6 Adobe Illustrator

7 Adobe lllustrator

8 Adobe Photoshop

9 Adobe Photoshop

10 Adobe Photoshop

11 Adobe Photoshop

12 Adobe Photoshop

13 Al

14 Al
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM255 Alternative Media and Human-Rights 3 3 0 0 3 3
Journalism

Prerequisites

Admission Requirements
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Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu derste 6grencilerin ana akim medyada seslerini duyuramayanlarin sesi olma iddiasindaki alternatif

medyalarin olanaklarini tanimasi ve en ¢ok alternatif medyada kendine yer bulabilen cinsiyet, irk, kulttrel
ve dini farkliliklara saygili hak haberciliginin gerekliliklerini benimsemesi amacglanmaktadir.

Content 1. Hafta: Katilimci Demokratik Medya Modeli
2. Hafta: Alternatif - Radikal Medya Kavramlari
3. Hafta: Anaakim - Alternatif Medya Karsithg
4. Hafta: Sivil Toplumun Gelisimi ve Medyanin Rolu
5. Hafta: Topluluk fletisimi - Topluluk Radyolari
6. Hafta: Alternatif Medyanin Orgitlenmesi ve Strdarlebilirligi
7. Hafta: Vize
8. Hafta: Insan Haklari ve Medya
9. Hafta: Ayrimcilida Karsi Dizenlemeler
10. Hafta: Medyada Cocuk Haklari hlalleri
11. Hafta: Medyada Nefret Sugu ve Nefret Sdylemi
12. Hafta: Medyada Kadinlara Yonelik Ayrimcilik ve Kadin Temsilleri
13. Hafta: Yurttas Gazeteciligi - Hak Haberciligi fliskisi

14. Hafta: Yeni Teknolojiler Alternatif Medya Icin Firsat mi?

References Anti-Homofobi Kitabi: Uluslararasi Homofobi Karsiti Bulusma, (haz: Ali Erol), Kaos GL Yayinlari, Ankara
Cengiz Alan - Levent Sensever, Ulusal Basinda Nefret Suclari: 10 Yil, 10 Ornek, Istanbul, Sosyal Degisim
Dernegi Yayinlari, 2010
LGBTT'nin Medyadaki 6 Aylik Seyri Raporu, Kaos Gl, Ankara, 2009.
M.Emre Koksalan, Alternatif Televizyon: Olanaklar ve Uygulamalar, Punto Yayinlari, 2010
Serhat Giiney, GUNEY, Serhat, Tiim Yénleriyle Topluluk Radyolari, Istanbul, Punto Yayinlari, 2009
Sevda Alankus, Insan Haklari Haberciligi, Istanbul, IPS lletisim Vakfi Yayinlari, 2007
Sevda Alankus, Cocuk Odakl Habercilik, Istanbul, IPS iletisim Vakfi Yayinlari, 2007
Sevda Alankus, Kadin Odakli Habercilik, Istanbul, IPS fletisim Vakfi Yayinlari, 2007

Yasemin Inceoglu, Disilik, Glizellik ve Siddet Sarmalinda Kadin ve Bedeni

Yasemin Inceoglu-Nurdan Akiner(ed),Medya ve Cocuk Rehberi:iletisim Arasgtirmalar icin Rehber Kitap,
Egitim Kitabevi, Konya, 2008
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Theory Topics

Week Weekly Contents

1 Participative Democratic Media Model

2 Alternative-Radikal Media Concepts

3 Anti-Mainstream-Alternative Media

4 The Development of Civic Society and Media's Role

5 Community Communication-Community Radios

6 The Organiation and Sustainability of Alternative Media

7 Mid-Term

8 Human Rights and Media

9 Regulations Against Discrimination

10 The Violations Of Children Rights in the Media

11 Hate Crimes in the Media and Hate Discourse

12 Discrimination Against Women in the Media and Representations (mis-ripresentations) of Women

13 The Relation between Civic Journalism and Rights Journalism

14 Are the New Technologies a Chance For Alternative Media
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM265 Oral And Written Expression in French 3 1 1 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Elective
Course Level Bachelor Degree
Objective Le but de ce cours est de renforcer les compétences des étudiants en production orale et production

écrite, dans le cadre d'une préparation a un examen de langue, ou bien de I'élaboration d'un projet
universitaire ou professionnel.

Content Dans ce cours, les étudiants apprendront a maitriser les techniques de I'exposé oral, de I'argumentation
(a l'oral et a I'écrit), de la rédaction d'une lettre formelle, d'un essai, d'un projet. Le cours prendra appui
sur des articles traitant de sujets d'actualité qui concernent la société francaise.

References

Theory Topics

Week Weekly Contents
1 Get to know each other, define your objectives, express yourself on a current issue

2 Justify interest and disinterest in various subjects

2/7/2026 3:50:07 AM 4117157



Week

10

11

12

13

14

Content

Course Code

COM275

Weekly Contents

Finding arguments for and against an object
Formulate a problem based on short articles
Construct a plan based on a problematic
Organize your arguments logically
Differentiate between arguments and examples
Ecrire une lettre formelle

Reformulate (orally and in writing)

Debate practice

Writing an argumentative essay

Writing a cover letter

Present a personal project (written and oral)

Making a presentation

Course Name Semester

Corporate Social Responsibility (CSR) 3
Projects |

Prerequisites

Admissio

Language of Instruction
Course Type

Course Level

n Requirements

Turkish
Elective

Bachelor Degree

Theory Practice Lab Credit ECTS

4 0 0 4 4

Objective Bu ders kapsaminda égrencilerin kurumsal sosyal sorumluluk alaninda bir uygulama gerceklestirmeleri
amaclanmaktadir. Toplumsal fayda kapsaminda Universite icinde ya da Universite'nin sosyal paydaslari
nezdinde gerceklestirilmesi hedeflenen uygulama ders ciktisi olarak degerlendirilecektir.

Content Bu ders kapsaminda 6grencilere sosyal sorumluluk kavrami, kavramin gelisimi, sosyal sorumluluk
yaklagimlari aktarilarak 6grencinin bir kurumsal sosyal sorumluluk kampanyasini hayata gecirmesi
sadlanacaktir.

References Blowfied M ve Murray A (2008) Corporate Responsibility A Critical Introduction, Oxford University Press,
Oxford.

Cinarli, Inci. Stratejik fletisim Yénetimi. 2. Bask, Beta Yayinlari, istanbul, 2013.
Ozlpek, Nejat. Kurum imaji ve Sosyal Sorumluluk. 2. Baski Egitim Yayinevi
Theory Topics
Week Weekly Contents

Content

Course Code

COM367

Course Name Semester

Communication Researches 5

Theory Practice Lab Credit ECTS

3 0 0 3 4
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Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu derste dncelikle medyatik ve iletisimsel olgulara dair ne tur

Tletisim arastirmalarinin 1s1§1 altinda toplumsal, politik ve kiiltiirel boyutlariyla cagimiza dair elestirel bir
perspektif gelistirmek.

Content Tletisim bilimlerinin mesru
sorunsallari. Enformasyon toplumu, denetim toplumu, medya ve siyasette propaganda (Nazi Almanyasi ve
ftalyan fagizmi), titketim toplumu elestirisi.

References Susan Sontag Buytleyen Fasizm
Rienfenstal'in Nazi Almanyasi Dénemi icin cektigi belgeseller
Bernardo Bertolucci, Il Conformista
Michel Haneke Filmleri
Paul-André Rosental, Faits et utophie chez Gabriel Tarde
D. Gaxie, Le cens caché
Alex Boren A rhetorical analysis of Black Mirror

Theory Topics

Week  Weekly Contents

1 Presentation of courses

2 Leni Rienfenstal 's films and Susan Sontag 1

3 Leni Rienfenstal 's films and Susan Sontag 2

4 Leni Rienfenstal 's films and Susan Sontag 3

5 Bernardo Bertoulucci Il Conformista 1

6 Bernardo Bertoulucci Il Conformista 2

7 Exam

8 Michael Haneke's cinematografie

9 Seven Continent and comsumption society

10 Benny's Video and violence on media

11 Black Mirror and new media 1

12 Black Mirror and new media 2

13 society of control and surveillance 1

14 society of control and surveillance 2
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM371 User Experience and Interface Design | 5 2 0 0 2 4

Prerequisites
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Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Compulsory
Bachelor Degree

Ozellikle sayisal ortamlar Gzerinden yiritiilen pazarlama iletisimi yénetimi siireclerinde éne cikan bir
unsur olan kullanici deneyimi ve kullanilabilirlik , ister bir web sitesi olsun, ister bir mobil site veya
uygulama olsun herhangi bir dijital mecranin hedef kitle tarafindan etkili, verimli ve memnuniyet
saglayacak sekilde kullanilabilmesi ve bu deneyimin bahsi gecen parametreler tizerinden 6lculebilmesidir.

Son dénemde yapilan arastirmalar, web sitelerinde kullanilabilirligi arttirmaya ve kullanici deneyimini
desteklemeye yonelik iyilestirmelerin, mevcut trafigi arttirmaya yonelik cabalara kiyasla ROI baglaminda
cok yuksek oranda bir dontstim sagladidini ortaya koymustur. Bu anlamda 6zellikle dijital medya
profesyonellerinin kullanilabilirlik paradigmasi ve bu baglamda etkilesimli medya tasarimi hakkinda bilgi
sahibi olmalari, s6z konusu streclerin etkili olarak yonetilmesi ve dederli katkilar sunmasi agisindan 6nem
tasimaktadir.

Bu baglamda bu dersin amaci katilimcilara s6z konusu kavramlar hakkinda glclt bir farkindalik saglamak
ve hem masausti hem de mobil ortamda sunulan etkilesimli araytzlere yonelik uygulamali olarak analiz
bilgi ve becerisi kazandirmaktir.

1. Hafta: Giris Dersi

2. ve 3. Hafta:

Anahtar Kavramlar

i insan-bilgisayar etkilesimi (Human-Computer Interaction (HCI))
I Grafik kullanicr araylzi (Graphical User Interface (GUI))

i Kullanilabilirlik

o Kullanilabilirlik neden énemlidir?

o E-ticaret dlinyasina kullanilabilirlik perspektifiyle genel bir bakig
o Kullanilabilirlik nasil élgultr?

\ Kullanicr deneyimi

o Bir fenomen olarak kullanici deneyimi

« Kullanici Cesitliligi vs. Teknoloji Cesitliligi

* Yeni ¢ok ekranli-diinyada kullanici deneyimi

« fyi kullanici deneyimi: Context/Convenience vs. Taste/Appeal

o Kurumsal organizasyon iginde kullanici deneyimi

+ Organizasyonel zorluklar

+ Organazisyonel hedefler

o Bir meslek olarak kullanici deneyimi

* Yeni Roller ve Sorumluluklar

| Bir stirec olarak “Etkilesim Tasarimi”

o Sureglerin Evrimi: Waterfall vs. Agile vs. Lean UX

o “Kullanici Deneyimi Merkezli yeni bir bakig”: Etkilesim Tasariminda Siirec ve Yinelemeli Is Akisi

4. ve 5. Hafta:
Evrensel Kullanilabilirlik: figili Kavramlar, Rehber Kurallar, Standartlar

i Herkes icin Web ne kadar mimkuin?
o Kullanicr Cesitliligi
o Teknolojik Cesitlilik

, Evrensel Kullanilabilirlik Stratejileri
o Destek Teknolojiler
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o Evrensel Tasarim
o Farkh Kullanici Gruplari igin Evrensel Kullanilabilirlik Stratejileri

6. Hafta:

Kulturellestirme ve “Kuresel Mecralar”

i Uluslarasilastirma

| Yerellestirme

| “Kuresel Mecralar” Tasarlamak i¢cin Parametreler
! Ornek Vaka Caligmalari

7. Hafta:

Kullanilabilirlik Perspektifinde Araytiz Tasarimini Okumak: Patterns and Guidelines
i Bilgi Mimarisi

o Bilgiyi dizenlemek

o Bilgi Mimarisinin Sunumu

o Arama Motoru Optimizasyonu

Egzersiz: Analiz Atélyesi

8. ve 9. Hafta:
Kullanilabilirlik Perspektifinde Arayliz Tasarimini Okumak: Patterns and Guidelines
i Masaustu Araylzlerde Sayfa Yapisi ve Tasarimi

Egzersiz: Araylz Analiz Atdlyesi
10. ve 11. Hafta:
Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines

i Mobil Araylzlerde Sayfa Yapisi ve Tasarimi

Egzersiz: Arayliz Analiz Atdlyesi

12. ve 13. Hafta:
Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines
\ Arayuzde Tasariminda Tipografi ve Gorsel Malzeme Kullanimi

Egzersiz: Arayliz Analiz Atdlyesi
14. Hafta:
Kullanilabilirlik Perspektifinde Araytiz Tasarimini Okumak: Patterns and Guidelines

i Form Tasarimi

Egzersiz: Araylz Analiz Atélyesi
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References

Theory Topics

Week Weekly Contents

* Nielsen, J. (2012) Usability 101: Introduction to Usability.

+ User Experience White Paper: Bringing Clarity to the Concept of User Experience (2011)

* Shneiderman, B. (2000) Pushing Human-Computer Interaction Research to Empower Every Citizen:
Universal Usability, Communications of the ACM, Vol. 43, No: 5, 85-91.

+ Marcus, A. (2008) Global And Intercultural User-Interface Design. J. A. Jacko ve A. Sears (eds.) The Human-
Computer Interaction Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human
Factors And Ergonomics) 2nd Edition. New York: Lawrence Erlbaum Assoc, 355-380.

+ Resmini, A. and Rosati, L. (2011) A Brief History of Information Architecture, Journal of Information
Architecture, Vol. 3, Issue 2, p. 33-45.

* Holst, C., (2021), The Current State Of E-Commerce Search,

+ Kirmani, A. (2016) Mobile-First eCommerce: What Customers Expect and Value in Mobile Shopping
Experiences.

+ Wreblovski, L. (2012) Best Practices for Form Design.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOU305 Media Economics 5 3 0 0 3 4

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Bachelor Degree

Bu derste 6grencinin medya ekonomisinin teorik arka planini, medya ekonomisine iliskin kavramlari, farkli
sektorlerden olusan medyanin maliyet ve pazar yapilarini 6grenmesi, Turkiye'de medyanin ekonomi
politigine iliskin elestirel bir bakig agisi kazanmasi hedeflenmistir.

Medya Ekonomisine Girig, Medyanin Kendine Ozg Nitelikleri

Medya Ekonomisi Teorileri ve Medya Ekonomisine Ozgii Kavramlar

Medya Ekonomisini Iceriden ve Digaridan Etkileyen Faktérler

Medya Piyasalarinin Yapisi ve Ozellikleri

Medya Piyasalarinda Yogunlasma

Dunyada Medya Piyasalari

Basin Ekonomisi

Ara Sinav

Radyo ve Televizyon Ekonomisi

Yeni Medya Ekonomisi

Turkiye'de Medya Ekonomisinin Analizi : Pazar Yapilari, Sirketler ve Gelir Dagilimlari
Tarkiye'de Medya Ekonomisinin Analizi : Dizenleyici Kurumlar ve Kamu Yayinciligi Yapisi
Tirkiye'de Medya Ekonomisinin Analizi : Ornekler Uzerinden Degerlendirme
Alternatif Medyalarin Surdirilebilirligi ve Is Modelleri
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References Alev Séylemez, Medya Ekonomisi ve Tirkiye Ornegi, Ankara, Haberal Egitim Vakfi, 1998

Gllseren Adakli, Tirkiye'de Medya Endiistrisi / Neoliberalizm Caginda Miilkiyet ve Kontrol fliskileri, Ankara,
Utopya Yayinevi, 2006

Semra Atilgan, Basin Isletmeciligi, Istanbul Beta Basim Yayin Dagitim A.S, 1999
Ben Bagdikian, Boston, The New Media Monopoly, Beacon Press, 2004

Richard J. Barnet - John Cavanagh, Kiiresel Diisler imparator Sirketler ve Yeni Diinya Diizeni, cev.Giilden
Sen, Istanbul, Sabah Kitaplari

T. U§ur Dai, Basin Isletmelerinin Finansal Yapisi, Istanbul, Beta Basim Yayim Daditim A.S, 2008
Selcuk Demirbulak, 21. Yazyil Esidinde Turkiyemizde Medya Ekonomisi, 1995
Nadine Toussaint Desmoulins, Economie des média, Medya Ekonomisi, istanbul iletisim Yayinlari, 1993

Gillian Doyle, Media Ownership: The Economics and Politics of Convergence and Concentration in the UK
and Europeen Media, London, Sage Publication, 2002

GERAY, Haluk, fletisim ve Teknoloji: Uluslararasi Birikim Diizeninde Yeni Medya Politikalari, Ankara, Utopya,
2003

Yasemin Inceo§lu, Uluslararasi Medya, istanbul, Der Yayinlari, 2004

Beybin Kejanhoglu, Tirkiye'de Medyanin Dénisimii, Ankara, imge Kitabevi, 2004

Armand Mattelard, Iletisimin Diinyasallasmasi, Istanbul, fletisim Yayinlari, 2001

Robert G. Picard, Media Economics Concepts and Issues, New York, Sage Publications, 1989
RAMONET, Ignacio, La Tyrannie de la communication, Paris, Gallimard, 2001

Levent Yaylagiil, Kitle fletisiminin Ekonomi Politigi, Ankara, Dalbaz Yayincilik, 2006

Aydin Cam, ke Sanlier Yiiksel, “Tiirkiye'de Medyanin 2002 Sonrasi Déniisiimii: Ekonomi Politik Bir
Yaklagim, Neoliberal Muhafazakar Medya icinde, ed. U.Uraz Aydin, Ayrinti, 2015-10-14

Ceren Sézeri, “Tirkiye'de Medya-iktidar fliskileri Sorunlar ve Oneriler”, Istanbul Enstitiisii, 2015,

http://platform24.org/Content/Uploads/Editor/T%C3%BCrkiye%E2%80%99de%20Medya-
% C4%BOktidar%20%C4%BO0li%C5%9Fkileri-BASKI.pdf

Theory Topics

Week

1

2

Weekly Contents

Introduction to the media economics

The theories of media economics and the concepts

The factors affecting the media economics from inside and outside
The Structures of Media Markets

Media Markets Concentration

Media Markets in the World

Press Economy
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Week

Weekly Contents

8 Mid-Term

9 Radio and Television Economy

10 New Media Economy

11 Analysis of Media Economy in Turkey: Market Structures, Companies and Income Distributions

12 Analysis of Media Economy in Turkey: Regulatory Bodies and Public Service Broadcasting

13 Analysis of Media Economy in Turkey: Examples

14 Sustainability of Alternative Media and the business models
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOU309 Journalism and Broadcast Design 5 2 2 0 4 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Bachelor Degree

Objective -

Content Bu derste, haber yazimi ve tasarim paralel olarak islenecektir. Uclincii yariyilda verilen JOU209 Yazili Icerik

Uretimi ve Haber Tasarimi dersinin devami niteliginde, haber yaziminin temel gereksinimlerini géren
ogrenciler icin bu yariyilda da dizenli haber yazimi s6z konusudur. S6z konusu dersi almamis
ogrencilerin, girig niteliginde dersler ve yazili notlar araciligiyla temel bilgilere sahip olmasi ve
uzmanlagacaklari alan 6zelinde icerik Uretmesi beklenmektedir. Butln bu iceriklerin gorsel tasarimi da
ogrenciler tarafindan yapilacaktir.

Yayin tasarimini diger basili tasarim Grinlerinden ayiran en temel 6zelliklerden birisi olan ‘surelilik’ ve
‘okutma’ hedefleri, tasarim problemlerini artirmakta ve tasarimin kendine 6zgu bir karaktere sahip
olmasini gerektirmektedir. Sadece gorsel degdil dokunsal kalite ve alginin da isin icine girmesi nedeniyle
yayin tasarimcilarinin Uretimin tim asamalarina dair fikir sahibi olmasi gerekmektedir. Bu ders,
ogrencilere s6z konusu Uretim streci hakkinda kapsamli bilgi sunmayi hedeflemektedir. Bu ders
kapsaminda, baski teknolojileri ve malzeme bilgisinin yani sira yayin tasariminin temel ilkeleri
anlatilacaktir. Buna ek olarak 6grencilere profesyonel tasarim araclarinin kullanimi uygulamal olarak
Ogretilecektir.

2/7/2026 3:50:07 AM 48 /157



References

Theory Topics

Week Weekly Contents

- The BBC News Styleguide
- Jean-Pierre llboudo TECHNIQUES DE COLLECTE ET TRAITEMENT DE LINFORMATION
- News reporting and writing / The Missouri Group, Brian S. Brooks vd., 2002.

- Gazetecilije Baglarken-Okuldan Haber Odasina, haz. Sevda Alankus, IPS lletisim Vakfi Yayinlari, istanbul,
Haziran 2009.

- Ketenci, H. F. ve Bilgili, C. (2006) Yongalarin 10000 Yillik Dansi: Gorsel iletisim ve Grafik Tasarim, Beta
Yayinlart.

- Ucar, T. F. (2004) Gérsel iletisim ve Grafik Tasarim, Inkilap Yayinlari.

- Becer, E. (2005) Iletisim ve Grafik Tasarim, Dost Yayinlari.

- Lawler, B. P. (2006) Masaustu Yayincilik ve Basim Klavuzu, Alfa Yayinlari.
- Ambrose, G. ve Harris, P. (2005) Layout, Ava Publishing.

- Ambrose, G. ve Harris, P. (2003) Fundamentals of Creative Design, AVA Publishing.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP305 Media Planning and Execution 5 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Elective
Bachelor Degree

En etkili pazarlama araclarindan bir tanesi medya planlamadir. Medya araglarinin artmasiyla beraber
dogru ve etkin bir planlama yapmak, kampanyalarin ne zaman ve nerede yayinlanmasini tespit etmek ve
hedef kitleye en etkin bir sekilde ulagabilmek amaciyla bitceyi en etkin sekilde yénetmek en temel amaclar
olarak siralanabilir.
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Content . Hafta Medya Planlama Nedir?

. Hafta Medya Planlamanin Amaci Nedir?

. Hafta Medya Planlama Nasil Bir Surectir?

. Hafta Mecralarin SWOT Analizi

. Hafta Genel Medya Terimleri

. Hafta Turkiye Medya Ortami

. Hafta Mecra Bazinda Detayl Planlama Surecine Giris
. Hafta TV Planlama

9. Hafta Radyo Planlama

0 N o U1 AN =

10. Hafta Dergi ve Gazete Planlama

11. Hafta Sinema Planlama

12. Hafta Dijital Planlama

13. Hafta Agikhava Planlama

14. Hafta Ornek Medya Plani Sunumlari

References Geskey R. D. (2011). Media Planning & Buying In the 21st Century. CreateSpace Independent Publishing
Platform
Katz, H. (2016). The Media Handbook: A Complete Guide to Advertising Media Selection, Planning,
Research, and Buying. Routledge.
Sissors, J. Z. (2010). Advertising Media Planning. McGraw-Hill Education
Young A. (2014). Brand Media Strategy: Integrated Communications Planning in the Digital Era. Palgrave
Macmillan.

Theory Topics

Week Weekly Contents

1 1. Week: What is media planning?

2 2. Week: What is the aim of media planning?

3 3. Week: Media planning process

4 4. Week: SWOT Analysis of media channels

5 5. Week: General media planning terms

6 6. Week: Turkey media planning environment

7 7. Week: Introduction to detail media planning process depending on channels

8 8. Week: TV planning

9 9. Week: Radio planning

10 10. Week: Magazine and newspaper planning

11 11. Week: Cinema planning

12 12. Week. Digital media planning

13 13. Week: Outdoor planning

14 14. Week: Examples of media planning presentations
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP309 Process of Persuasion 5 2 0 0 2 4

Prerequisites

Admission Requirements
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Language of Instruction
Course Type
Course Level

Objective

Content

French
Elective
Bachelor Degree

Bu dersin amaci, ikna sireglerinin tarihsel gelisimini tartismak ve bilgi ve iletisim teknolojilerindeki
gelismelere bagli olarak ikna yéntemlerindeki degisimi degerlendirmektir. Ikna etme bicimlerinin tarihsel
propaganda sureclerinden dijital dontsime nasil evrildigi, gintimdz iletisim teknolojilerinin ve medya
ortamlarinin etkisi de géz 6nlinde bulundurularak, érnekler ve kavramsal acilimlarla incelenecektir.

Ders kapsaminda, ikna kavrami, sosyal psikoloji ve iletisim teorileri temel alinarak, dijital medya, sosyal
aglar ve yapay zeka alanlarinda yasanan gelismelerin ikna streglerine nasil entegre edildidi tartisilacaktir.

I. BOLUM: KAVRAMSAL YAKLASIMLAR

flk sorgulamalar

Aristoteles ve Retorik

G. Le Bon “ Kitleler Psikolojisi”

G. Tarde “ Taklit Kanunlar”

Il. DUnya Savasl Propaganda ornekleri

Sosyal Etkinin Glucu

Normlar nasil olusur?

Neden Uyum gosteririz? S. Asch Deneyi

Otoriteye itaat ve sosyal rollerin etkisi - S.Milgram ve P. Zimbardo deneyleri

Tutumlar arasi tutarllik ve Tutum- Davranis Tliskisi

Tutumlarimiz nasil olusur?

Heider'in “Denge Kurami” - Sevdigim diger sevdigimi sevmezse ne yaparim?

Festinger'in “Biligsel Celiski Kurami” - Neden yanlis oldugunu disindigumuz seyleri yapmaya devam

ederiz?

C. Hovland, Yale Universitesi “ Temel fletisim ve Tutum Degisimi ” Laboratuvar deney sonuglari
Hangi kaynaktan gelen bilgi daha inandiricidir?

Cekicilik, Sempati ikna eder mi?

Mesaji nasil olusturmaliyim?

Kimler daha kolay ikna olur?

11.BOLUM: DIJITAL YASAM VE IKNANIN DEGISEN PARADIGMALARI

Sosyal Medya Nasil fkna Ediyor?

Etkilesim Nedir? Neden Etkilidir?

Daha guclu Sosyal Etki

Kim oldugunu bilmedigim kisi beni nasil ikna edebiliyor?

Sosyal Aglarin anlattiklari

Teknoloji Kullanarak Tkna -Stanford Universitesi, Captology Laboratuvari aragtirma sonuclari
Ornek calisma - Adimsayar dijital uygulamalari daha sagdlikli yasam icin davranis degisikligi yaratir mi?
1. BOLUM: YENILIKCI IKNA STRATEJILER]

“Big Data” - Blyuk Veri kullanimi

Yeni glclu ikna araci: kisisel veriler
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References

Theory Topics

Hikayelerin Gucu

Hikayelestirmenin tarihgesi
Hikayelestirme turleri
Neden etkili?

Ornekler

Oyunlastirma
Oyun 6glerinin stratejik kullanimi - 6rnekler

PROJE CALISMALARI- SUNUMLAR

BARTHES, Roland. L'ancienne rhétorique. Communications, 1970, 16.1: 172-223.

CIALDINI Robert B., Iknanin Psikolojisi, Tlirkceye ceviri Fevzi Yalim, MediaCat Kitaplari, Ankara, 2001
CIALDINI Robert B., Influence: Science and Practice, Allyn & Bacon, 2003

D'ALMEIDA, Fabrice. Propagande, histoire d'un mot disgracié. Mots. Les langages du politique, 2002, 69:
137-148.HOGAN Kevin, The Psychology of persuasion: how to persuade others to your way of thinking,
Pelican Publisging Company, Gretna, Louisiana, 2002

LEVINE Robert V., Power of Persuasion: How we're bought and sold, John Wiley & Sons, New Jersey, 2003
KAGITCIBASI Cigdem, insan ve insanlar : sosyal psikolojiye giris, Evrim Basin Yayin Dagitim, istanbul, 1988
MARKOVA, Ivana. Persuasion et propagande. Diogéne, 2007, 1: 39-57.MILLS Harry, Artful Persuasion: How
to Command Attention, Change Minds, and Influence People, Publication Data, New York, 2000
MORTENSEN Kurt W, Maximum Influence: the 12 universel laws of power persuasion, Publication Data,
New York, 2004

PERLOFF Richard, The dynamics of Persuasion: communication and attitudes in the 21st century, Lawrence
Erlbaum, London, 2003

Harvard Business Essentials, Power, Influence, and Persuasion: Sell Your Ideas and Make Things Happen,
Harvard University, 2004

captology.stanford.edu

Bon, Le G. "Psychologie des foules." Revue Francaise de Sociologie 5.4 (1964): 484.
http://classiques.uqac.ca/classiques/tarde_gabriel/lois_imitation/lois_imitation.html
http://classiques.uqac.ca/classiques/tarde_gabriel/lois_imitation/lois_imitation.html

Week

1

2

10

11

12

13

Weekly Contents
Introduction

Aristotle's rhetoric model

The psychology of the Masses
The Lows of Imitation

World War Il and propaganda
Propaganda exemples

Partiel

Attitudes change Model

The source of communication
The messages caracteristics
The nature of the audiance
Mc Guire model

Greenwald model
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Week Weekly Contents

14 Discussions

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV337 Directors in Turkish Cinema 5 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective
Bachelor Degree

Bu derste Turkiye Sinemasi'nda sinema tarihine damgasini vurmus, yeni Usluplar denemis, alisiimisin
disinda konulari ele almis ydonetmenleri mercek altina almak amacglanmaktadir.

Tirk Sinemasi'na yon vermis yonetmenler ve eserleri.

Akad L. (2004). Isikla Karanlik Arasinda. I_s Bankasi Kultur Yay.

Basutcu M. (ed), (1996). Le Cinema Turc. Centre Georges Pompidou yay.

Esen K. S. (2010). Turk Sinemasinin Kilometre Taglari (Donemler ve Yonetmenler). Agora.
Esen S., (2000). 80'ler Turkiyesi'nde Sinema. Beta Yay.

Evren B. (2006), Turk Sinema Yénetmenleri S6zIGgu, 43. Altin Portakal Film Festivali Yay.
Scognamillo G. (2001). Turk Sinema Tarihi. Kabalci Yay.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM359 World Cinemas 5 3 0 0 3 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Bachelor Degree

Bu derste ulusal sinema kavrami hakkinda teorik tartismalar yapilmasi ve secilen farkli Glke sinemalari
vasitasiyla sinematografik evrenin gesitliliginin 6grencilere aktariimasi amaglanmaktadir.

Ulusal sinema kuramcilarinin ulusal sinema kriterleri ve bunlar tGzerine yapilan tartismalar ve farkli tlke
sinemalarina dair bilgiler ve filmler.
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References Crofts Stephen « Reconceptualising National Cinema(s) » dans Alan Williams (ed.), Film and Nationalism,
Rutgers :The State University Press,2002.
Higson Andrew, « The Concept of National Cinema » dans Alan Williams, Film and Nationalisme, Rutgers
:The State University Press,2002.
Frodon Jean-Michel, La projection nationale : cinéma et nation, Paris : Editions Odile Jacob, 1998.
Naficy Hamid, An Accented Cinema: Exilic and Diasporic Filmmaking, Princeton: Princeton University Press,
2001.

Theory Topics

Week Weekly Contents

1 Introduction

2 Concepts and théories of national cinemas |

3 Concepts and théories of national cinemas |l

4 Iranian cinema

5 American cinema

6 French cinema

7 exam

8 Presentation of students and debat on chosen national cinema

9 Presentation of students and debat on chosen national cinema

10 Presentation of students and debat on chosen national cinema

11 Presentation of students and debat on chosen national cinema

12 Presentation of students and debat on chosen national cinema

13 Presentation of students and debat on chosen national cinema

14 Presentation of students and debat on chosen national cinema
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM361 Film Project Development Workshop 5 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Dersin amaci, farkh turde film projeleri gelistirme strecine iligskin temel bilgilerin ve érneklerin verilmesi

ve bu bilgilerin isi§inda proje olusturma, sunma, butcelendirme, kaynak arama alanlarinda uygulama
calismalarinin yapilmasidir.
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Content

. Hafta: Tanisma

. Hafta: Dinyada Sinema Sektort ve Temel Kavramlar

. Hafta: Turkiye'de Sinema Sektériinin Isleyisi ve Sorunlar

. Hafta: Film Projesinin Asamalari: Senaryodan Ekrana Filmin Yolculugu
. Hafta: Bir Film Sirketi Ne Yapar?

. Hafta: Bir Film Seti Nasil Isler?

. Hafta: Sinemada Pazarlama ve Dagitim

0 N o U1 hAWN =

. Hafta: Vize Sinavi

9. Hafta Turk Sinemasinda Gise Rakamlari Analizi

10. Hafta: Film Haklari Yonetimi

11. Hafta: Festivaller ve Film Marketleri Nasil Isler?
12. Hafta: Dijitallesme ve Alternatif Dagitim Modelleri
13. Hafta: Film Projesi Sunum Teknikleri

14. Hafta: Atolye Genel Degerlendirme

References CNC, Coll.Dixit, Eyrolles, Paris, 2006

Robert Edgar HUNT, Réalisation de films, Pyramyd, Paris, 2008
Jane BARNWELL, Les fondamentaux de la réalisation de films,
Pyramyd, Paris, 2010

Elliott GRAVE, 130 exercices pour réussir son premier film,
Eyrolles, Paris, 2010

J.-P. FOUGEA,- P.ROGARD, Les aides au financement, Dixit, Paris,
2009

Olivier AMIEL, Le financement public du cinéma dans I'Union
Européenne, LGDJ, 2008

Ph.LAURIER, Producteur du cinéma : un métier, Chiron, 2005

Theory Topics

Week Weekly Contents

1 Introduction: Types of film project

2 Description and budgeting criteria

3 Goals and strategic planning

4 Presentation and budgeting examples

5 Features of a producer and communication

6 Features of co-productions

7 Searching for support: national public support

8 T.C. Cultural Ministry submissions: case studies

9 T.C. Cultural Ministry submissions: practice

10 Searching for support: regional public support

11 Eurimages submissions: case studies

12 Eurimages submissions: practice

13 Other public support: foreign, regional, multinational support opportunities

14 Private sector support: examples such as sponsorship, television pre-emption etc.
Content

Course Code Course Name Semester Theory Practice

Lab

Credit

ECTS
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM365 Cultural Products and Identity 5 2 0 0 2 3
Construction

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

English
Elective

Bachelor Degree

Bu ders, kulturel Grdnler ile hem bireysel hem de toplumsal kimliklerin olusumu arasindaki iligkiyi
inceleyecektir. Sarkilar, fotograflar, filmler, TV, sosyal medya icerikleri ve muze sergileri gibi kilturel
Urlnlerin yani sira haritalar ve kimlik kartlari gibi bazi gtinltk Grinlerin, cinsiyet, irk, etnik kéken, sinif ve
milliyet Gzerinde 6zellikle vurgu yaparak farkli toplumsal ve kiltirel gruplari nasil temsil ettigini ve
olusturdugunu inceleyecediz. Her oturum iki bélimden olusur: okumalara dayali teorik bir giris ve kulturel
Urtnlerin sinifta analiz edilmesi.

+ Myria Georgiou, "ldentity." Keywords for Media Studies. Eds. Jonathan Gray and Laurie Ouellette. New
York: New York University Press, 2015. http://keywords.nyupress.org/media-studies/essay/identity/

+ Carla Kaplan, "ldentity." Keywords for American Cultural Studies, Second Edition. Eds. Bruce Burgett and
Glenn Hendler. New York: New York University Press, 2014. http://keywords.nyupress.org/american-
cultural-studies/essay/identity/

* Ella Shohat and Robert Stam, “Introduction” and “From Eurocentrism to Polycentrsim” Unthinking
Eurocentrism: Multiculturalism and the Media. London and New York: Routledge, 1994. 1-12 and 13-54.

« Edward Said, “Introduction” “Chapter 1: Scope of Orientalism: Il. Imaginative Geography and its
Representation” Orientalism. 1-28 and 49-73.

+ Benedict Anderson, “Introduction,” “Chapter 3: The Origins of the National Consciousness,” “Chapter 5:
Old Languages, New Models,” “Chapter 7: The Last Wave,” and “Chapter 10: Census, Map, Museum” in
Imagined Communities. London and New York: Verso, 1983 (2006).

+ Helga Tawil-Souri, “Colored Identity: The Politics and Materiality of ID Cards in Palestine/Israel.” Social
Text 29(2): 67-97. 2011.

+John C. Torpey, The Invention of the Passport: Surveillance, Citizenship and the State, Cambridge UP,
2018.

+ Frances Stonor Saunders, “Where in the world are you?” London Review of Books.

+John Tagg, “Introduction” “Chapter 2: Evidence, Truth and Order: Photographic Records and the Growth
of the State” and “Chapter 3: A Means of Surveillance: The Photograph as Evidence in Law” in The Burden
of Representation: Essays on Photographies and Histories, Minneapolis, University of Minneapolis Press,
1988. 1-33, 60-65, 66-102.

* Michel Foucault, “Panopticism.” Discipline and Punish. Reprinted in Neal Leach, ed. Rethinking
Architecture. London/New York: Routledge, 1997. [1958, trans. 1969]

+ Byung-Chul Han, “Big Data” in Psychopolitics: Neoliberalism and New Technologies of Power. London and
New York: Verso. 2017. 55-76.

+ Alan Feldman “On Cultural Anesthesia: From Desert Storm to Rodney King” American Ethnologist. Vol 21,
No. 2, May 1994. 404-418.

+Jean Baudrillard. “The Precession of Simulacra,” in Simulacra and Simulation. Ann Arbor, MI: University of

AR _ . mL___ AAAA . A A~
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ViiICNigan Fress, 1994. pp. 1-44.

* Roland Barthes, “The Death of the Author” in Image, Music, Text. McMillan, 1978. 142-148.

+ Guy Debord. “The Culmination as Separation” and “The Commodity as Spectacle,” in Society of the
Spectacle. London: Rebel Press, 2006. pp. 6-25.

+ Brian Eugenio Herrera. “Prologue” and “Chapter 3: How the Sharks Became Puerto Rican?” in Latin
Numbers: Playing Latino in the Twentieth Century US Popular Performance. Ann Arbor: U Michigan Press.
2015. 1-17 and 96-127.

+ Excerpts from Meg-John Barker and Julia Scheele, Queer: A Graphic History. London: Icon Books, 2016.
* Robert T. Tally, Spatiality. London: Routledge, 2013.

+ Svetlana Boym, The Future of Nostalgia, New York: Basic Books, 2001.

- flker Hepkaner, "Heritage at Display: The Quincentennial Museum of Turkish Jews in Istanbul as a
Flagship Cultural Institution" in Picturing the Past: The Formation of Jewish Heritage in Turkey and Israel
(1948-2018), NYU, 2019, Unpublished dissertation.

+Joe J. Phua "Sports fans and media use: Influence on sports fan identification and collective self-esteem."
International Journal of Sport Communication 3, no. 2 (2010): 190-206.

+ Andy Bennett, Music, space and place: popular music and cultural identity. Routledge, 2017.
« Somogy Varga, "The politics of nation branding: Collective identity and public sphere in the neoliberal
state." Philosophy & Social Criticism 39, no. 8 (2013): 825-845.

Theory Topics

Week

1

10

11

12

13

14

Weekly Contents

Introductions / Course content, expectations, and introductions.

Key Concepts

Orientalism, Stereotypes, East-West (Cultural Product Example: Clips from Hollywood & Yesilcam films)

Nation, Print Capitalism, and Maps (Cultural Product Example: Various maps on the concept "nation" / Guest: Gulsin
Harman - New York Times)

Movement and Mediation of Identities (Cultural product example: Various ID cards / Guest lecturer: Assistant Professor Dr.
Elif Sari - UBC)

Dossier, Discipline, Data (Cultural product example: "Spying" apps on smart phones)
Midterm Week
Media, Race, and Ethnicity (Cultural product example: Black Lives Matter posters from the US, France, and Turkey)

The Image and the Internet (Cultural product example: Internet memes about identity in the US, France, and Turkey Guest:
Serdar Darendeliler - GAPO)

TV Representations of Regional Identities (Cultural product example: Clips from the sit-com Parks and Recreation and
Avrupa Yakasi )

Gender, Sexuality, and Place (Cultural product example: Queering the Map Website / Guest lecturer: Avinash Rajagopal -
Metropolis Magazine)

Nostalgia and Postmodern Representations of Identity (Dua Lipa's album Future Nostalgia and Facebook pages of 90s
nostalgia from the US and Turkey)

Minority Identities and Institutional Belonging (Cultural product example: Students and the professor will do a field trip to
the Quincentennial Museum of Turkish Jews and the Galatasaray Museum in Beyoglu).

Musical Identities and Nation Branding (Cultural products: Various clips from the Eurovision Song Contest)
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Content

Course Code Course Name Semester Theory Practice Lab Credit
COM369 Analysis of Creative Communication 5 2 0 0 2
Campaigns

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

Theory Topics

Week  Weekly Contents

Turkish
Elective

Bachelor Degree

Content
Course Code Course Name Semester Theory Practice Lab Credit
COM373 Screenwriting 5 3 0 0 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective
Bachelor Degree

Bu dersin sonunda 6grenci, senaryo yazarhdi ile ilgili temel kuramsal
bilgileri edinecektir. Gorsel anlatim tekniginin i¢ dinamigini
olusturan yapiy! kavrayacaktir.

Senaryoda dramatik yapinin asamalari olan konu,6nerme, sinopsis
ve tretmanin nasil olusturuldugu islenir. Ayrica karakter yaratimi da
detayli bir bicimde ele alinir.

R. Giddens, K. Suby, c. Wensley, Screening The Novel: The Theory
and Practice of Literary Dramatization, Hampshire, MacMillan,
1990

Z. Cetin Erus, Amerikan ve Turk Sinemalarinda Uyarlamalar, Es,
Istanbul, 2005

1 Characterist,cs of script as a text and the relationship between visual arts and literature

ECTS

4

ECTS

3
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Week

Weekly Contents

2 Script and the dramatical structure

3 Subject, theme and proposal in script writing

4 Levels of script writing: 1- Synopsis

5 Levels of script writing: 2- Treatment

6 Visual narration in script writing and the use of sound(music and effect)

7 Constitution of clasical dramatical structure

8 Change and evolution of characters in script

9 The use of transition methods in script writing

10 Script writing and adaptations

11 Auteur cinema and script writing

12 Writing dialogs in script

13 The characteristics of script writing for TV

14 Script writing for serials
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM405 Final Project | 7 2 0 0 2 4

Prerequisites

Admissio

n Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu ders kapsaminda 6grencilerin belirledikleri bir sorunsal kapsaminda 6zgtn bir aragtirma

gerceklestirmeleri amaclanmaktadir.

Content Bu ders kapsaminda 6zgun bir akademik arastirmanin arastirma sorularini olusturmak, belirlenen
sorunsal kapsaminda hipotezlerin belirlenmesi, ve arastirma yénteminin belirlenmesi, literatlir taramasi
yapilmasi gibi konular ele alinacaktir.

References

Theory Topics
Week Weekly Contents

1

2

counselor interview

counselor interview

counselor interview

counselor interview

counselor interview

counselor interview
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Week Weekly Contents

7 counselor interview

8 Midterm exam

9 counselor interview

10 counselor interview

11 counselor interview

12 counselor interview

13 counselor interview

14 Examen final
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Jou411 Journalism Practices | 7 2 2 0 4 6
Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Elective

Course Level Bachelor Degree

Objective L'objectif de ce cours est de donner aux étudiants la possibilité de réaliser d'abord la réalisation d'une

magazine d'information. Ainsi, du choix des thémes et de la rédaction des articles, de celui des images

(photos, graphiques, logos, etc), a la conception du magazine (répartition équilibrée des rubriques,

chemin de fer), du travail éditorial a la réalisation de la maquette, ils pourront expérimenter les pratiques

journalistiques de chaque étape de la publication d'une magazine.

Content

References

Theory Topics

Week Weekly Contents

Content
Course Code Course Name
JOU415 Digital News Economy

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective

Course Level Bachelor Degree

Semester Theory Practice Lab Credit ECTS

7 2 0 0 2 5
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Objective Bu ders, dijital cagda gazeteciligin finansmaniyla ilgili glincel gelismeleri ve tartismalari konu almaktadir.
Ders, internetin ve dijital teknolojinin, gazeteciligin finansmaninda yarattigi gicliklerin yani sira
beraberinde getirdigi firsatlari ve yeni gelir modellerini, Turkiye’den ve diinyadan ¢rneklerle ele alip
tartismayl amaglamaktadir.

Content - Tanisma, dersin tanitimi
- Dijital ekonominin temel &zellikleri
- Gazeteciligin glincel finansman krizi
- Gazetecilikte reklama dayali gelir modeli
- Dijital platformlarin yukselisi ve hakimiyeti
- Gazeteler ve dijital platformlar iligkisi
- Vize sinavi
- Odeme duvari, dijital abonelikler
- Bagislar, kitle fonlama
- Okur gelirlerinin mevcut durumu ve gelecegi
- Tuarkiye'de dijital gazetecilik ve finansmani
- Turkiye'de dijital gazetecilik ve finansmani - devam
- Ogrenci sunumlari

- Ogrenci sunumlari - devam

References Julia Cagé, 2016, Medyay! Kurtarmak - Kapitalizm, Katiimci Finans ve Demokrasi, Is Bankas! Kiiltir
Yayinlari
Tolga Cevikel, 2020, Dijital Cagda Gazeteciligin Krizi ve Finansmani, um:ag Yayinlari
Tezcan Durna, Zeynep Ozarslan , Perrin Ogiin Emre, 2020, Sayisal Esitsizlikler ve Gazeteciligin Gelecedi,
um:ag Yayinlari

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP409 Creative Communication Campaigns 7 4 0 0 4 6

Design

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Bachelor Degree
Objective -

Content -

References

Theory Topics

Week  Weekly Contents

Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

RPP415 Public Relations and Interactive Media 7 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci; 6grencinin, halkla iliskilere yeni bilgi ve iletisim teknolojilerinin uyarlanmasi, ¢ok sayida

yazili, isitsel ve gorsel materyalin ortaya ¢ikmasi, on-line gazetelerin ve dergilerin yayinlanmasi, MSNBC,
Facebook, Twitter, Friendfeed, Linkedin...vs. gibi networklerin ortaya ¢ikmasi, béylelikle enformasyonu
depolama ve paylasma kapasitesinin artmasi ve yeni tuketici kitlelere bilgi dagitiminin hiz kazanmasi,
halkla iliskileri kullanan orgutlerin sayisinin artmasi ve halkla iliskiler érgutlerinin sayisinin
artmasi,endustriye uyarlanabilir yeni teknolojilerin miktari ve cesitliliginin artmasi, musterilere, medyaya,
rakipler ve endustriye iligkiye iliskin bilginin toplanmasi ve depolanmasi gibi gelisimlerin halkla iliskiler
alanina etkisini inceleyebilmesini ve 6rneklerle yorumlayabilmesini saglamaktir.

Content 1.Hafta: Etkilesimli medya kavrami, halkla iligkilerde etkilesimli medya ile geleneksel medya kullanimi
karsilastirmasi
2.Hafta: Halkla liskilerin Dijital Evrimi ve dijital diisiince sistemi olusturma
3.Hafta: Sosyal Dinleme & Veri Toplama Araglari
4.Hafta: Yaratici formatlar, platform farkliliklari
5.Hafta: Viral halkla iligkiler ve sosyal topluluklar etkilesimi
6.Hafta: Sosyal aglarda icerik yonetimi
7.Hafta: Vize sinavi
8.Hafta: Etkilesimli medyada basin bilteni ve RSS beslemeleri
9.Hafta: On-line medya odasl, pod-casting ve arama motoru optimizasyonu
10.Hafta: Uzman konuk daveti
11.Hafta: Uretken Yapay Zeka (Generative Al) Firsatlar ve Sinirlar
12.Hafta: Markalarin yeni glic kaynadi: Kisi odakl uygulamalar
13.Hafta: Etkilesimli medyada stratejik halkla iligkiler plani hazirlama
14.Hafta: Odev sunumu

References BREAKENRIDGE, Deirdre (2008). PR 2.0: new media, new tools,new audiences, FT Press.
DILENSCHNEIDER, Robert L. (2010). The AMA handbook ofpublic relations [electronicresource], AMACOM,
NewYork.

SCOTT, David Meerman (2010). Thenew rules of marketing and PR,MediaCat Kitaplari: digitalage, Kapital
Medya Hizmetleri A.S.,Istanbul.

SOLIS, Brian (2009). Putting the public back in public relations : how social media is reinventing the aging
business of PR, Upper Saddle River, NJ. : FT Press.

Sureli yayinlar:

Journal of Public Relations Research

Public Relations Quarterly

Public Relations Review

Theory Topics

Week  Weekly Contents

1 The definition of the interactive media and the comparison of the use of the traditional and interactive media in public
relations
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Week

10

11

12

13

14

Content

Course Code

CTv403

Weekly Contents

Social media and social channel

PR 2.0 and the formulation of the system of digital thought

Blogs and the blogging

The content management in social networks

Forums, wikis and email groups

Midterm exam

Press release and feedbacks of RSS in the interactive media

The online press office, the pod-casting and the optimization of the search engines

Invitation of a specialist

Viral public relations and the interaction with social groups

New source of brands’ power: individual based examples

The strategic public relations planning in interactive media

Presentation of the homeworks

Course Name

Film Analysis

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

French

Elective

Semester Theory Practice Lab Credit ECTS

7 3 0 0 3 6

Bachelor Degree

Dersin amaci, farkh film bigcimlerini ve tirlerini (kisa film, belgesel, kurmaca film...) Gretim baglamlarinin

yani sira alimlamalarini da dikkate alarak anlamak ve analiz etmektir. Bu anlamda ders, her yil degisebilen

temalarda gruplandiriimis filmleri incelemeyi amaclamaktadir. Bu yil (24-25) bunlar: issizlik; toplumsal

cinsiyet (gender); gog

0 N o U1 AN =

. semaine
. semaine
. semaine
. semaine
. semaine
. semaine
. semaine
. semaine
9.

semaine

: Film ¢6zimlemeleri: agenel yaklagimlar: Teoriden ¢6zimlemeye
:Film ¢6ziimlemelerinin yéntem ve bicimleri

:Birinci temanin islenmesi

1k 6rnegdin incelenmesi;

: Cozimleme ve tartisma

:ikinci 6rnek- baglamsallastirma ve ikinci filmin gésterimi
:CozUimleme ve tartisma

:Vize 6devi

: lkinci temanin islenmesi, baglamsallastirma ve tartisma

10. semaine : Ornek film gésterimi

11. semaine : Cozimleme ve tartisma

12. semaine :ikinci film gosterimi, baglamsallagtirma ve tartisma

13. semaine :kinci temanin islenmesi, baglamsallastirma ve film gosterimi

14. semaine : Cézimleme ve tartisma
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References AUMONT Jacques, MARIE Michel, Analyse des Films, Armand Colin Cinéma, (2¢ éd.), Paris, 2006

VANOYE Francis, GOLIOT-LETE Anne, Précis d'analyse filmique, Nathan Université, Paris, 1992

AUMONT Jacques, Les théories des cinéastes, Armand Colin Cinéma, Paris, 2005

JOLY Martine, Introduction a l'analyse de I'i'mage, Armand Colin, 128 image, Paris, 2005

GARDIES André, Le récit filmique, Hachette Supérieur, Coll. Contours Littéraires, Paris, 1993

NACACHE Jacques (sous la dir.de), L'Analyse de films en question, Lharmattan, Paris, 2006

AARON Michele, Specatorship. The Power of Looking on, Wallflower, NY and London, coll. Short Cuts, 2007
JULLIER Laurent, MARIE Michel, Lire les Images de cinéma, Larousse, Paris, 2007

ADANIR Oguz, Kiiltir, Politika ve Sinema, + 1 Kitap, Istanbul, 2006

Laurent GERVEREAU, Voir, comprendre, analyser les images, La Découverte, Guides Repéres, Paris, 2000
FISKE John, , Populer Kaltirt Anlamak, Ark Yayinlari, Ankara, 1999

MUTLU Erol, Televizyonu Anlamak, Ark Yayinlari, Ankara, 1995

ROMANET Ignacio, Propagandes silencieuses, Gallimard, Folio Actuel, Paris, 2004

PARSA Seyide (ed.), Film Céziimlemeleri, EU Yay., Izmir, 2009

BAKIR Burak, Sinema ve Psikanaliz, Hayalet Kitap. Sinema ve Elestiri, istanbul, 2008

GEN(;C)Z Faruk, PSinema, HYB Yayincilik, Ankara, 2007

Theory Topics

Week Weekly Contents

1 Image analysis: General approaches and models

2 From film theories to film analysis

3 Techniques and tools of analysis

4 Film as text: Structural and aesthetic approaches

5 Film as narration: Thematic approaches

6 Content & discourse analysis

7 Narrative analysis

8 Intertextuality and film analysis

9 Psychoanalytic and feminist analysis

10 Historical analysis

11 Sociological analysis

12 Analysis of different types of films: TV series

13 Analysis of different types of films: Advertisements

14 Analysis of different types of films: Short films and documentaries
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTv417 TV Series Industry in Turkey 7 2 0 0 2 5

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Bachelor Degree
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Objective Hem meslek profesyonellerinin hem de diziler Gzerine ¢alisan akademisyenlerin derslere katilimiyla
Tlrkiye'de dizi sektérind tanimak ve populer bir tir olan dizilerin iceriklerini ve toplumsal etkilerini
incelemek.

Content

References

Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM409 Lobbying 7 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Elective

Course Level

Objective

Content

References

Theory Topics

Week  Weekly Contents

Content

Bachelor Degree

Bu ders kapsaminda etkili fletisim siireclerinin kullanim sahasi olan lobicilik uygulamalarinin Tiirkiye'den
ve DlUnya'dan orneklerle tartisiilmasi amaglanmaktadir.

Lobicilik Kavraminin tanimlanmasi, tarihgesi ve uygulamalari gelistirilen iletisim stratejileri
perspektifinden dederlendirilecektir.

Miijde KER DINCER, Lobicilik, Alfa yayinlari, izmir, 1998 ss. 4-46

Gilles LAMARQUE, Le lobbying, PUF, que sais-je?,1994

Lionel ZETTER, Lobbying The Art of Political Persuasion, Harriman House, ingiltere, 2008, ss. 3-6
Seyfettin ASLAN, Siyasal Iktidari Etkileme Yontemlerinden biri olarak Lobicilik, Dumlupinar Universitesi
Sosyal Bilimler Dergisi,23, 2009: ss 113-121

http://www.lobicilik.com/LobbyingBasics.htm

Kadir CANOZ, Halkla fliskiler Uygulamasi olarak Lobicilik, Niive Kiiltiir Merkezi Yayinlari, Istanbul, 2007,
$s.53-72

Kollman, Ken. "Outside lobbying." Outside Lobbying. Princeton University Press, 2021.

Myers, Cayce. "Public relations or “grassroots lobbying”? How lobbying laws are re-defining PR practice."
Public Relations Review 44.1 (2018): 11-21.

Haug, Magne, and Haavard Koppang. "Lobbying and public relations in a European context." Public
Relations Review 23.3 (1997): 233-247.

Arsava, F. U.S. U. N., and V. Cerci. "Avrupa Birligi'nde Lobicilik." Ankara Universitesi Sosyal Bilimler
Enstitist Uluslararasi liskiler Anabilim Dali, Bitirme Projesi (2006).
https://www.oecd.org/corruption/ethics/lobbying/

https://www.opensecrets.org/Lobby/
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Course Code

COoM421

Course Name Semester Theory Practice Lab Credit ECTS

Internet and Mobile Marketing 7 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction

Course Type

Course Level

Objective

Content

References

Theory To

Week
1

2

10
11
12
13

14

pics

Weekly Contents

Turkish
Elective
Bachelor Degree

Teknoloji ve iletisim araclarinin gelisim hizi bir hayli yuksektir. Bu dogrultuda, reklam ilke ve stratejilerinin
de ayni kalmasi beklenemez. Mobil aracglarin yaygin kullanimi ve dijital pazarlamanin gelisimi vasitasiyla
hedef kitle ve musteriler daha erisilebilir hale gelmistir. Bu ders kapsaminda, mobil pazarlama ve
reklamciliga dair teorik ve pratik bilginin 6nde gelen sirketler vasitasiyla 6grencilere aktariimasi ve
ogrencilerin, uygulama sureclerinde yer almasi amaclanmaktadir.

Medya planlama, dijital ve sosyal medya reklamciligi, 6lcim ve analitik, mobil uygulama gelistirme ve
reklam teknolojileri, mobil ticaret ve 6deme araglari, dijital igerik olusturma ve planlama gibi konular, teori
ve uygulama yonleriyle ele alinacaktir.

Zanville, S. J., & Roger, B. (2010). Advertising media planning.

Ephron, E. (2006). Media Planning.

Kotler, P., Armstrong, G. (2001). Principles of Marketing. Prentice Hall International, New York.
Aaker, A, D. (1996). Building Strong Brands The Free Press, New York.

Chaudhuri, A. (2002). How brand reputation affects the advertising brand equity link, Journal of
Advertising Research, May-June.

Edwards, H. and Day, D. (2005). Creating Passion Brands, Kogan Page, London

Ogretim elemaninin ders notlari.

Introduction, Syllabus Evaluation and Review of the Plan

Media Planning

Google Advertising Solutions

Meta Creative Advertising

Measurement & Analytical

Turkey in the Digital Data - Numbers

Student Presentations

Student Presentations

Influencer Marketing

Application Development

Games, gameplay, and e-sports

Mobile Commerce & Payment Tools
Best Cases on the Modern Marketing

Digital Content Creation & Planning
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

com437 Work Ethics

Prerequisites

Admission Requirements

Language of Instruction  Turkish

7 2 0 0 2 3

Course Type Elective
Course Level Bachelor Degree
Objective Ders, is etidi ile ilgili temel bilgilerin 6gretilmesini ve isletmelerde karsilasilacak farkli alanlardaki etik

problemleri ve ¢6zim yollarinin 6gretilmesini amaglamaktadir.

Content

0 N o L1 AW N -

. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta
9.

Hafta

Etige giris ve genel kavramlar

Felsefi etik kuramlari

Ahlakin sosyolojisi

Ahlak psikolojisinin temel kavramlari
Ahlak psikolojisi ve kuramlar

Etik korlesme

ARA SINAV

: Is etigine giris

: Isletmelerde kargilagilan etik problemler

10. Hafta: Isletmelerde etik sorumluluk ve KSS

11. Hafta: Etik karar verme ve liderlik

12. Hafta: Isletme ici etik program gelistirme

13. Hafta: Is etigi ve hukuki dizenlemeler

14. Hafta: Saha arastirmasi sunumlari

References Armstrong, Walter (2008). Moral Psychology. Cambridge, MA: MIT Press.
Bloom, P. (2013). Just Babies: The Origins of Good and Evil. Penguin: New York.
Brenkert, G. (2010). The Oxford Handbook of Business Ethics. Oxford: UK.
Darwall, S. (1998). Philosophical Ethics. Westview: Oxford.
Drumwright, M. & Murphy, P. (2004). How Advertising Practitioners View Ethics : Moral Muteness, Moral

Myopia, and Moral Imagination, Journal of Advertising. 33: 2

Hitlin, S & Vaisey, S. (eds) (2010). Handbook of the Sociology of Moralitiy. Springer: New York.

Luetge, C. (2013). Handbook of the Philosophical Foundations of Business Ethics. Springer: New York.
Palazzo, G. (2012). Ethical Blindness, Journal of Business Ethics, 109 / 3.

Theory Topics

Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM427 Film Production | 7 3 1 0 3 6
Prerequisites COM230

Admission Requirements COM230

Language of Instruction  Turkish
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Course Type Elective
Course Level Bachelor Degree

Objective Ogrenciler, kurmaca tirl alaninda yazdiklari kisa film senaryolarini, proje dosyasi (sinopsis, tretman,
senaryo) halinde gelistirirler. Her 6grenci 6zgin bir kisa film projesi yapmak zorundadir.

Content Bu derste 6ncelikle kurmaca kisa metraj filmin 6zellikleri konusulur.
Bu konusma/tartisma surecinin sonunda 6nermeden baglayarak kisa metraj film yazmanin asamalarina
baslanir. Sirasiyla sinopsis, tretman ve senaryo yazilir.
01.hafta: Dersin yapisi, kisa filmin tanimi, dnerme yazmak, karakter olusturmak,
02.hafta: Kisa film érneklerinin izlenmesi ve analizi,
03.hafta: Kurmaca filmin yapisini olusturan ana ogeler,
04.hafta: Onermelerin konusulmasi ve analizi,
05.hafta: Hikayelerin sinematografik 6zellikleri,
06.hafta: Sinopsis yazilmasi,
07.hafta: Ara sinav haftalari,
08.hafta: Ara sinav haftalari,
09.hafta: Odevlerin degderlendirilmesi ve tretman olusturma,
10.hafta: Tretman icerikleri ve diyalog yazilmasi,
11.hafta: Ogrenci projelerinin analizi ve olgunlastiriimasi,
12.hafta: Senaryo yazimina dair detaylar,
13.hafta: Donem sonu dederlendirmesi.

References "Kisa Film Yazmak", Pat Cooper, Ken Dancyger, Sinema Teknigi/16 ES Yayinlari.
"Film Yapimi Temelleri 04 - Film Dili" Robert Edgar-Hunt, John Marland, Steven Rawie, Literattr Yayinlari.

Theory Topics

Week Weekly Contents

1 The structure of the course, the definition of the short film, writing propositions, creating characters,

2 Monitoring and analysis of short film samples,

3 The main elements that make up the structure of fiction film,

4 Discussion and analysis of propositions,

5 Cinematographic features of stories,

6 Synopsis writing,

7 Midterm exam weeks,

8 Midterm exam weeks,

9 Evaluation of assignments and treatment,

10 Treatment content and dialogue writing,

11 Analysis and maturation of student projects,

12 Details of script writing,

13 End-of-term evaluation,

14 An overview

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM443 Video Essay 7 3 0 0 3 6
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Prerequisites

Admission Requirements

Language of Instruction  English

Course Type Elective
Course Level Bachelor Degree
Objective The aim of this course is to provide students with a comprehensive understanding of the video essay as a

Content

References

Theory To

Week
1

2

10
11
12
13

14

Content

medium for academic and artistic expression.

This course offers a blend of practical and theoretical knowledge on the video essay, encompassing a
comprehensive exploration of the essay genre and its relationship with audiovisual media. Throughout
the course, students will actively participate in individual video projects, enabling them to experiment and
explore the video essay as a versatile and expressive medium. The course covers a range of topics,
including audiovisual film criticism, the application of video essays in academic research, and the artistic

aspects of the essay film.

Corrigan, Columbia University Press, 1958, pp. 60-82.

Astruc, Alexandre. "The Birthof a New Avant-Garde: La Caméra-Stylo." Film Manifestos and Global Cinema
Cultures: ACritical Anthology, by Scott MacKenzie, 1st ed., University of California Press, 2014, pp. 603-07
Carroll, Noél. "Medium Specificity." The Palgrave Handbook of the Philosophy of Film and Motion Pictures,

edited by Noél Carroll et al., 1st Edition, Palgrave Macmillan, 2019, pp.29-47.

Corrigan, Timothy. The Essay Film: From Montaigne, after Marker. Oxford University Press, 2011.
Grant, Catherine. The Shudder ofa Cinephiliac Idea? Videographic Film Studies Practice as Material

Thinking." ANIKI: PortugueseJournal of the Moving Image, vol. 1, no. 1, 2014, ??. 49- 62.
Mulvey, Laura. Death 24x a Second: Stillness and the Moving Image. Reaktion Books, 2006.

pics

Weekly Contents

Course Overview

The Essay as an Artistic Form
Theoretical Foundations

Academic Research and the Video Essay
Audiovisual Film Criticism

On Narrative Styles

On Audiovisual Storytelling
Midterm Exam

Sound Design in Video Essays
Project Presentations & Discussion
Case Studies-I

Case Studies-Il

Multimodality and Multisensoriality

Final Project Presentations
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Adorno, Theodor W. "The Essay as Form." Essayson The Essay Film, edited by Nora M. Alter and Timothy



Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM449 Public Diplomacy 7 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Elective
Bachelor Degree

Bu dersin amaci 6grencilerin kamu diplomasisi kavrami hakkinda elestirel distinmelerini saglamak, bu
kavramla ilgili dogru strateji ve taktikleri segmeyi bilmelerini saglamaktir. Ders kapsaminda 6grencilerin
uluslararasi kamuoyu yénetimi kapsaminda ulusal itibari yerlestirmeyi ve stirdirmeyi bilmelerini
saglamaktir.
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Content 1. Hafta
Ders hakkinda genel bilgilendirme
Kamu diplomasisi kavraminin kapsami
2. Hafta
Kamu / Oy/ Kamuoyu kavramlari ve halkla iliskiler aracihdiyla kamuoyu olusturma
Diplomasi kavrami
Klresellesme Sonrasinda Diplomaside Yeni Aktorler
3. Hafta
Kiresellesme ile dedisen glic kavrami,
Sert glic / Yumusak guc / Akilli glg
Halkla fliskiler Aracihdiyla Kamuoyu Olusturma
4. Hafta
Kamu diplomasisi tanimlari
Kamu diplomasisi tarihgesi
5. Hafta
Kamu diplomasisinde hedef kitle ve kaynak
Kamu diplomasisi aktorleri
6. Hafta
Uluslararasi Halkla fligkiler: imaj ve Itibar Yénetimi
Kamu diplomasisi/stratejik iletisim yonetimi/algilama yoénetimi/propaganda: arasindaki iligkilerin analizi
7. Hafta
Kamu Diplomasisi Modelleri
8. Hafta
Vize (kesin tarih dedil)
9. Hafta
Kamu diplomasisi strateji ve taktikleri
Kamu diplomasisi 2.0, dijital diplomasi
10. Hafta
Kamu diplomasisi faaliyetlerinden érnekler
Dunyada Kamu Diplomasisi (ABD, Fransa, ingiltere,)
Tirkiye'nin Kamu Diplomasisi Ogeleri
11. Hafta
Ogrenci sunumlari
12. Hafta
Ogrenci sunumlari
13. Hafta
Ogrenci sunumlari
14. Hafta

Ogrenci sunumlari
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References Gaye Ash Sancar, Kamu Diplomasisi ve Uluslararasi Halkla fligkiler. 2. Basim, Beta Yayinlari, istanbul, 2014.
Gaye Asl Sancar (Ed.) Kamu Diplomasisinde Yeni Yaklagimlar ve Ornekler. Beta Yayinlari, Istanbul, 2016

Gaye Asli Sancar. “Turizm Diplomasisi Kapsaminda Yer Markalama: Turkey Home Kampanya Analizi”
Selcuk letisim Dergisi. Sayi: 9 (2017)

inci Cinarly, Stratejik fletisim Yénetimi. 2. Baski, Beta Yayinlari, Istanbul, 2013.

Senem Cevik ve Philip Seib, Turkey's Public Diplomacy, Palgrave MacMillan, New York, 2015.

Senem Cevik ve Mehmet Sahin, Turk Dig Politikasi ve Kamu Diplomasisi, Nobel Yayinlari, Ankara, 2015.
Joseph Nye, Soft Power: The Means to Success in World Politics, Public Affairs, 2005.

Nancy Snow and Philip Taylor, ( Eds.) Handbook of Public Diplomacy, New York: Routledge, 2009

Kathy Fitzpatrick. The Future of U.S. Public Diplomacy: An Uncertain Fate. Leiden, Martinus Nijhoff
Publishers, 2009.

Jan Melissen. The New Public Diplomacy: Soft Power in International Relations. Second Edition. New York:
Palgrave Macmillan, 2007

William Rugh. (Ed.), The Practice of Public Diplomacy. New York, Palgrave Macmillan, 2011.

Philip Seib. (Ed.) Toward a New Public Diplomacy. New York, Palgrave Macmillan, 2009.
Rhonda Zaharna. Battles to Bridges. New York, Palgrave Macmillan, 2010.

Philip Seib. Real-Time Diplomacy. New York, Palgrave MacMillan, 2012.

William Kiehl (Ed.) The Last Three Feet: Case Studies in Public Diplomacy. Washington, Public Diplomacy
Council, 2012.

James Pamment. New Public Diplomacy in the 21st Century. London, Routledge, 2012.
Gyorgy Szozndi “Public Diplomacy and Nation Branding: Conceptual Similarities and Differences”,
Discussion Papers in Diplomacy. Netherlands Institute of International Relations Clingendael, No:112,

Netherlands, 2008

Asli Yagmurlu. “Halkla Tliskiler Yéntemi Olarak Kamu Diplomasisi”, fletisim Arastirmalari Dergisi. Ankara,
Ankara Universitesi lletisim Arastirmalari ve Uygulama Merkezi, 2011, ss. 9-39.

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM453 European Union and Media 7 2 0 0 2 3

Prerequisites

Admission Requirements
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Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective
Bachelor Degree

Bu dersin amaci, Avrupa Birligi'nin kiltir ve medya politikalarini; tarihsel bir perspektifle, sosyal, kilturel
ve ekonomi-politik dinamikleriyle birlikte tartismak; bu politikalarin Turkiye'deki iletisim/medya politika ve
duzenlemelerine etkilerini elegstirel bir bicimde analiz etmektir.

Bkz. Konu basliklari

AB ve Turkiye'de Bilgi Toplumu Politikalart,
http://www.bilgitoplumu.gov.tr/Documents/4/Dokuman/2009_AB-TRBilgiToplumuPolitikalari.pdf

Guilay HIZ, AVRUPA BIRLIGI BILGI POLITIKASI: GELISMIS ULKELERDEKI BIiLGI POLITIKALARININ AZ GELISMIS
ULKELERE ISIK TUTMASI http://kaynak.unak.org.tr/bildiri/unak05/u05-24.pdf

Bahar BERBEROGLU, YASAM BOYU OGRENME iLE BiLGI VE ILETISIM TEKNOLOJILERI ACISINDAN TURKIYE'NIN
AVRUPA BIRLIGINDEKI KONUMU
http://dergipark.ulakbim.gov.tr/beyder/article/view/5000098750/5000092039

Aysen Akkor Gul, Avrupa Birligi'nde Medya Okuryazarligi: Dizenleme ve Calismalarda Gozlemlenen
Egilimler, http://www.acarindex.com/dosyalar/makale/acarindex-1423867607.pdf

AYSE ASKER, Avrupa Birligi'ne Uyum Siirecinde (1999-2005) Tiirkiye'nin Degisen lletisim Politikalari,
http://www.acarindex.com/dosyalar/makale/acarindex-1423901846.pdf

Mehmet Devrim AYDIN, eAVRUPA+ VE TURKIYE: BILGI TEKNOLOJILERI ALANINDA AVRUPA BIRLIGI
KRITERLERINE UYUM, http://dergipark.gov.tr/download/article-file/309109

Aydin Diizgit, Senem, “Avrupa Birligi-Tiirkiye lliskilerine Postyapisalci Yaklagim: Almanya Orneginde Dis
Politika ve SGylem Analizi”, Uluslararasi iliskiler, Cilt 8, Sayi 29 (Bahar 2011), s. 49-70.

Arzu KIHTIR (2006), AVRUPA BIRLIGI GORSEL ISITSEL POLITIKASI BAGLAMINDA AB MEDYA HUKUKUNUN
TEMEL CERCEVESI, http://www.journals.istanbul.edu.tr/iuifd/article/view/1019012318/1019011554
Arslan, Savas, Volkan Aytar, Defne Karaosmanoglu, Stiheyla Kirca Schroeder (2009) (der) Avrupa'da medya,
kiltir ve kimlik, Istanbul: Bahcesehir Univ. Yayimlari.

Asker, Ayse (2010) Avrupa Birligine Uyum Siirecinde (1999-2005) Tiirkiye'nin Degisen lletisim Politikalari,
Global Media Journal, Fall, pp.1-16.

Cakir, Vedat (2007) Avrupa Birligine Uyum Surecinde Turkiye'de Televizyon Reklamlarina Yonelik
Diizenlemeler, Selcuk Tletisim, 5:1, 198-209.

Cakir, Vedat ve Gulnar, Birol (2008) Avrupa Birligi'ne Uyum Surecinde Turkiye'de Televizyon Yayincilidina
Yénelik Diizenlemeler, Selcuk Universitesi Sosyal Bilimler Enstitiisti Dergisi, Sayi: 18,5s.207-223.

Esra Arsan (2008) Avrupa Birli§i ve Gazetecilik, Utopya Yayinevi, Ankara.

Gokmen Karadag (2006) AB'nin Medyasi, Medyanin AB'si, Giincel Yayincilik, Istanbul.

Kutay, P. ve Ozceri, A. (2006). Avrupa Birliginde Medya Hukuku ve Uygulamalari. Istanbul: Televizyon
Yayincilari Dernedi.

Mine Gencel Bek (der.) (2003) Avrupa Birligi ve Tirkiye'de Tletisim Politikalari, Umit Yayincilik, Ankara.
Mine Gencel Bek, Deirdre Kevin (der.) (2005) Avrupa Birligi ve Turkiye'de iletisim Politikalari: Pazarin
Diizenlenmesi, Erisim ve Cesitlilik, Ankara Universitesi Basimevi, Ankara.

1 Introduction

2 Globalization, the nation state and the EU

3 Historical development of the EU and Turkey-EU relations

4 Turkey-EU accession negotiations and current progress reports
5 Cultural and social integration of the EU

6 Execution of EU cultural policies and programs
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Week Weekly Contents

7 EU audiovisual media policies and their legal basis

8 Mid-term exam

9 EU telecommunications and information/information society policies

10 EU's cinema policy, Eurimages and Turkish cinema

11 Freedom of expression and press in Turkey and harmonization with the EU

12 Radio and television broadcasting in Turkey and harmonization with the EU

13 Information/information society policies in Turkey and harmonization with the EU

14 EU journalism
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM420 Digital Storytelling 8 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Dijital Oykii Anlaticiligi, teknolojinin yikselisi ile birlikte yeni deneyimler, kazanimlar, bellek ya da kolektif

bellek, anilar, yasanmisliklar anlamlarini yitirmeye baslamistir.Dolayisiyla da, bir 6ykl ya da dykuyu
anlatanlar, modern yasamla birlikte yitirilmeye baslanmistir. Ginumuzde, 6yku anlaticihdi dijitalin en
onemli anlaticilari olmuglardir.

Content 1. Hafta: Oykd Anlaticihgi Nedir?
2. Hafta: Kadim Kiiltiirlerden itibaren Oykii Anlaticiligi ve Dijitale Uygulanmasi.
3. Hafta: Mitoloji ve Oyki Anlaticihdinin Dijitale Uygulanmasi.
4. Hafta: Edebiyat ve Oyki Anlaticiiginin Dijitale Uygulanmasi.
5. Hafta: Dijital Oyki Anlaticihdi ve Dijital Platformlarda Fark Yaratmak.
6.Hafta: Dijital Okur-Yazarlk
7.Hafta: Kisisel Oykdiler Olusturma ve Dijitale Aktariimasi
8.Hafta: Haberde Oyki Anlaticilidi ve Dijitale Aktariimasi
9. Hafta: Reklamlarda Oykii Anlaticiligi ve Dijitale Aktarilmasi
10.Hafta: Markalarda Oyki Anlaticilidi ve Dijitale Aktariimasi
11. Hafta: Dijital Oykii yazmada "21-K" Yéntemi ve Dijitalde Uygulanmasi
12. Hafta:2 ya da Dakikalik Dijital Otobiyografik Anlati
13. Hafta: Dijital Oyki Anlatimi ve Dijital Sunumlari
14. Hafta: Dijital Oyki Anlatimi ce Dijital Sunumlari
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References

BOYD Brian (2010) On the Origin of Stories. Evolution. Cognition and Fiction.
BROOKS Peter ( 2016) Psikanaliz ve Hikaye Anlaticihdi. Bodazici Universitesi Yayinevi.

COMAK A. Nebahat (1995) Yazinin Islevsel Kullanimi. Der Yayinlari. Istanbul.

BEAUGRANDE Robert (2005) The Story of Gammars and the Grammar of Story.

ECK Jill (2006) An Analysis of the Effectiveness of Storytelling (Master of Science Degree) The Graduate

Schooll. University of Wisconsin. Stout.

ERGIN Muharrem (2009) Dede Korkut Hikayeleri. Bogazici Yayinlari. Istanbul.

INCEOGLU Y.-COMAK A. N. (2016) Metin Coziimlemeleri, Ayrinti Yayinlari. 2. Baski. Istanbul.

VAYNERCHUK Gary (2014) Sosyal Medya Cadinda Hikaye Anlatmak. Mediacat Yayincilik. Istanbul.

Theory Topics

Week Weekly Contents

1 What is Digital Storytelling?

2 Old cultures and Digital Storytelling.

3 Mythology and Digital Storytelling.

4 Literature and Storytelling.

5 Digital Storytelling and Digital Platforms.

6 Digital literacy

7 Personel stories.

8 News and Storytelling.

9 Advertising and Storytelling.

10 Brands and Storytelling.

11 Storytelling and "21-K" Method.

12 2 or 3 minute Digital shooting.

13 Digital Storytelling and Digital Shooting.

14 Digital Storytelling and Digital Presentations.
Content

Course Code Course Name Semester
COM206 Techniques of writing and text 4
analysing

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Theory

2

Practice

0

Lab

0

Credit

2

ECTS

3
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Course Level Bachelor Degree

Objective Bilimsel Yazi, Tletisim araci olarak dil kullanimi baglaminda, dilin islevselliklerini de kullanarak yeniden (
anlatim dili, metin dlzeni, konu secimi, kaynak taramasi, giris ,tartisma, metinler arasi gondermeler,
inceleme, arastirma, dipnotlar, kaynak taramasi,...) arastirma ve sonug olgularini bicimsel ve icerik olarak
yeniden Uretebilmektir.

. hafta: fletisim Araci Olarak Dil Kullanimi
. hafta: Dilin Islevsellikleri
. hafta: Parca Usti Birimler

Content

. hafta: Bilimsel Arastirma Yontemleri
. hafta:Ornekler ve Uygulama

. hafta: Yazma Becerileri

. hafta: Makale Yazma Calismasi

0 N o U1 A WWN =

. hafta: Bildiri Yazma Calismasi

9. hafta: Rapor Yazma Calismasi
10. hafta:Proje Yazma Calismasi

11. hafta: Deneme Yazma Calismasi
12. hafta: Tez yazma Calismasi

13. hafta: Ornek Calismalar

14. hafta: Uygulamalar

References COMAK Akgiin Nebahat (1995)Yazinin Islevsel Kullanimi, Der Yayinlari, istanbul.

INCEOGLU Y.-COMAK A.N. (2016) Metin Céziimlemeleri. Ayrinti Yayinlari. 2. Baski. Istanbul.

Theory Topics

Week  Weekly Contents

1 The use of language as a means of communication

2 Language functionality

3 Upper parts units

4 Scientific research methods

5 Examples and practice

6 Writing skills

7 Writing articles

8 Writing report

9 Writing projects

10 Writing text

11 Writing thesis

12 Graduation thesis

13 Case studies

14 Examples and practice

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM116 Mythology 2 2 0 0 2 3
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Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective
Bachelor Degree

“Dogu”nun ve “Bati"nin dykiusunun toplumsal yapisini Mitoloji araciligiyla 6grenciye 6gretmektir.
Soylencelerin ortak toplumsal islevleri, yapisalci baglamdan yola cikarak, dinyadaki bitin soylenceler
arasindaki bicimsel bag ve

kiltirel yinelemeler arastirilacaktir.

. hafta: Turk Mitolojisi

. hafta: Destanlar

. hafta: Masallar

. hafta: Efsaneler

. hafta: Simgeler

. hafta: Pagan Soylenceleri
. hafta: Yaratici Mitoloji

. hafta: Tlkel Mitoloji

9. hafta: Yunan mitolojisi

10. hafta: Misir Mitolojisi

11. hafta: Cin Mitolojisi

12. hafta: Hint Mitolojisi

13. hafta: Mitolojinin Kékenleri
14. hafta: Mitolojide Motifler

0o N o L1 hWWN -

BORATAV Pertev Naili (1946) Halk Hikayeleri, Ankara.

CAMPBELL Joseph (2003)Bati Mitolojisi ( Cev:Kudret Emiroglu) Imge Kitabevi, Istanbul.
CAMPBELL Joseph (2003) Dogu Mitolojisi (Cev: Kudret Emirodlu) Imge Kitabevi, Istanbul.
CAMPBELL Joseph (2003) Yaratici Mitoloji (Cev: Kudret Emiroglu) imgeKitabevi, istanbul.
CAZENAVE Michel (1989) Encyclopedie des Symboles, Le Livre de Poche, Mlnchen.

DEMIR Ali Faik- Comak A.N. (2020) Saman ve Tiirk Diinyasi. 3.Basim. Baglam Yayinlari. Istanbul.

ERHAT Azra (1993) Mitoloji S6zItgu. Remzi Kitabevi. Istanbul.

1 Turkish Mythology materials about preliminary preparation
2 Epics

3 Fairy Tales

4 Legends

5 Symbols

6 Pagan Legends

7 Primitive Mythology
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Week Weekly Contents

8 Egyptian Mythology

9 Grek Mythology

10 Indian Mythology

11 Chinise Mythology

12 Japanese Mythology

13 Creative Mythology

14 Motifs in Mythology

Content

Course Code Course Name Semester Theory
COM108 Methodology Il 2 1

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

French
Compulsory

Bachelor Degree

Practice Lab Credit

1 0 2

Universite calismalari kapsaminda gerekli calisma yéntemlerinin kazanilmasi

Kompozisyon yazabilmek

Haftalik 2 saatlik dersler

Bu ders asagidaki adimlar etrafinda diizenlenmistir:
- Bir kompozisyonun farkli unsurlarinin incelenmesi
- Bir kavramin tanimlanmasi

- Bir problematigin olusturulmasi

- Bir plan tirdnun segilmesi

- Argimanlarin arastirilmasi ve diizenlenmesi

- Bagimsiz degiskenlerin orneklerle gosterilmesi

- Girig yazimi

- Sonug yazimi

Ogretim elemani tarafindan hazirlanan ders dosyasi

1 Reflection on the dissertation

2 Definition of a concept

3 Definition of the problematic

4 Definition of the problematic

5 Identification of different kinds of plan

6 Search for ideas and arguments

7 Categorization the arguments of the plan

ECTS

5
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Week Weekly Contents

8 Categorization the arguments of the plan

9 Finding examples

10 Writing an introduction

11 Writing a conclusion

12 Writing an essay

13 Writing an essay

14 Course summary
Content

Course Code Course Name Semester Theory Practice Lab Credit
COM110 Fundamental Notions of Law 2 3 0 0 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish

Compulsory

Bachelor Degree

Medeni Hukuk ve Kisiler Hukukunun temel kavramlari ile ilgili temel bilgileri kazandirmak.

Toplumsal duzen ve hukuk kurallari

Medeni Hukukun Ydrtrluk Kaynaklari ve Uygulamasi
Yazili Kaynaklar

Kanunlarin nitelik, yer ve zaman bakimindan uygulanmasi
Kanunda bogluk kavrami

Durustluk Kural, hakkin kétuye kullanilmasi yasagdi
fyiniyet

Haklarin korunmasi

Kisiler hukuku

Hukuka Giris, Kemal Gozler, 2024

Medeni Hukukun Temel Kavramlari, Herdem Belen, Mehmet Koksal, Istanbul 2020
Medeni Hukukun Temel Kavramlari, Bilge Oztan, Damla Giirpinar, Ankara 2022
Medeni Hukuk, Temel Kavramlar, Kemal Oguzman / Nami Barlas, Istanbul 2021
Medeni Hukuk, Temel Kavramlar, Mustafa Dural/Suat Sari, istanbul 2024

Medeni Hukuk, Ahmet Kilicoglu, Ankara 2021

Kisiler Hukuku, Kemal Oguzman/Ozel Selici/Saibe Oktay Ozdemir, 2024

ECTS
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM132 Cultural History 2 3 0 0 3 5
Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory

Course Level Bachelor Degree

Objective Bu dersin amaci, uygarlkla es anlamli olarak kiltdr tarihine, baslica toplumsal, teknolojik digtnsel evrim

ve devrimlere, bunlara iliskim temel kavramlar ¢ergevesinde bir giris sunmaktir. Konunun genisligi bir

yariyil astigindan segici davraniimis, lisans programinin geredi olarak bu secimde iletisim alanindaki

gelismelere de yer verilmistir.

Content 1. Hafta: Giris: Kaltar Nedir?
2. Hafta: Neolitik devrim ve yazinin icadi
3. Hafta: Antik Yunan ve soz sanati
4. Hafta: Roma Imparatorlugu, iletisim Toplumu
5. Hafta: Bati Ortagag'i (ekonomik ve toplumsal yonleri)
6. Hafta: Bati Ortacagd' (gelenek ve gorenekler)
7. Hafta: Vize
8. Hafta: Rénesans ve Matbaa
9. Hafta: 17. Ve 18. Yy'lar (dlslnsel, toplumsal gelismeler 1789) 10. Hafta: Endustri Devrimi ve sonugclari
(duslUnsel, toplumsal, siyasal bilimsel ve sanatsal)
11. Hafta: Avrupa’da ve ABD'de modernlesme
12. Hafta: Bireyligin Kulturel Tarihi
13. Hafta 20yy.da modernlesme ve sanat
14. Hafta: Modern caglar ve tartisma
References Breton, Proulx: LExplosion de la Communication

Fossier: LEnfance de I'Europe |, Il

Elias: La Civilisation des Mceurs

La société des Individus

Laurent:

Histoire de I'Individualisme

Glivenc: Insan ve Kiiltir

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM134 Introduction To Communication Jobs 2 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish
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Course Type Compulsory

Course Level Bachelor Degree
Objective Ogrencilerin iletisim alanindaki mevcut ve giincel meslek tiirlerini tanimalari amaclanmaktadir.
Content Ogrenciler derste genel olarak iletisim alanindaki temel disiplerini taniyacak, bu disiplinlere ait mesleki

yapilanmalar hakkinda bilgi sahibi olacaktir.

References Wells, Moriarty, and Burnett, Advertising: Principles and Practice, Prentice Hall, USA, 2011.
Seitel, F., The Practice of Public Relations, Global Edition, 13/E, Pearson, 2017.
Anderson, Downie, Schudson, The News Media: What Everyone Needs to Know, Oxford University Press,
2016.
Honthaner, The Complete Film Production Handbook, Fourth Edition, Focal Press, 2010.

Theory Topics

Week Weekly Contents

1 Overview Of Advertising Professions
2 Strategic Planning Department
3 Creative Dapartment
4 Media Planning
5 Overview of PR professions
6 Corporate Communication Departmant
7 Midterm
8 Overview of RTC Professions
9 Director
10 Producer
11 Overview of Journalism Professions
12 Newspaper Editor
13 Entrepreneurship
14 CV writing techniques
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
FLF201 French Cef B2. 2 Academic 2 4 0 0 2 2

Prerequisites

Admission Requirements

Language of Instruction  French
Course Type Compulsory

Course Level Bachelor Degree
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Objective -Poursuivre I'apprentissage linguistique du francgais et consolider le niveau atteint en fin de classe

préparatoire

-Permettre aux étudiants de pouvoir suivre un cours disciplinaire en francais

-Préparer les étudiants aux certifications Delf/Dalf

Content 4 heures de cours hebdomadaires + 3 discussions ou débats

Ce cours s'organise autour des objectifs suivants :

- Comprendre une prise de position argumentée, une critique ...

- Repérer l'organisation de discours argumentatifs, oraux/écrits

- Répérer et expliquer/reformuler des arguments

- Rapporter des idées, des arguments

- Concéder ou réfuter un argument (débats)

- Proposer des solutions (débats)

- Porter un jugement sur un événement, un fait de société, une oeuvre d'art ...

- Rédiger un texte argumentatif (Critique d'ceuvre)

- Faire valoir son opinion de maniere justifiée

References

Theory Topics

Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab
COM102 Basic Programming Il 2 2 0 0
Prerequisites COM137 TEMEL PROGRAMLAMA |

Admission Requirements COM137 TEMEL PROGRAMLAMA |

Language of Instruction  Turkish

Course Type Elective

Course Level Bachelor Degree

Objective Bu ders temel programlama konusundaki ileri konulari kapsamaktadir.

Content

0 N o L1 hWN -

. Hafta
. Hafta
. Hafta
. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta

9. Hafta:

: Java programlama diline giris

: Java da temel konsol programlama

: Java da for déngusu, if, while komutlari

Konsol programlamaya ait érnekler

Applet programlama

Applet programlamaya ait érnekler

Applet Gzerinde nesnelerin hareket ettirilmesi

: Ara sinav

Konsol ve applet programlama tzerine drnekler

10. Hafta: Konsol ve applet programlama Uzerine 6rnekler

11. Hafta: Applet Gzerinde oyun programlama

12. Hafta: Applet Gzerinde oyun programlama

13. Hafta: Nesneye yonelik programlamaya giris

14. Hafta: Nesneye yonelik programlamaya giris

References 1. Eclipse ile Java, Dr. Esma Meral ve Dr. Naci Dai, DIKEYEKSEN YAYINCILIK, 2014.

Theory Topics

Credit

2

ECTS
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Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM146 Career Planning 2 2 0 0 2 2

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Kariyer Planlama dersi 6grencilerin is dinyasini, farkli sektérleri ve bu sektérlerin gereksinimlerini

tanimasini saglayarak; is dinyasina hazirlik stirecinde kariyer planlamasinin énemi hakkinda 6grencilerde
farkindalik olusturmayi hedefler. Ders, 6grencilerin, kisisel yetkinliklerini kesfetmesini ve is dinyasinin
beklentilerini dogru anlamasini saglayarak; bilgi ve becerilerini, ilgili sektorlerin gereklilikleri ile paralellik
arz edecek sekilde gelistirmelerine yardimci olur.
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Content 1. Hafta
Derse giris, dersin amacinin aktarilmasi
Kariyer Merkezinin tanitiimasi ve verdigi hizmetlerin anlatiimasi
2. Hafta
Zeka ve kisilik kavramlari / Zeka ile kisiligin kariyer ile baglantisi
Bilgi, beceri, yetenek ve yetkinlik kavramlari
3. Hafta
Girisimcilerin kariyer hikayeleri hakkinda bilgilendirme ve 6grencilere Universite hayatlarini nasil
gecirmeleri gerektigi konusunda tavsiyeler
Girisimci mezunlarimizin derse katilimi
4. Hafta
Ulusal ve uluslararasi sivil toplum kuruluslari faaliyetleri ve gonullu ¢alisma olanaklari. Sivil toplum
kurulusu calisanlarindan 6grencilere tGniversite hayatlarini nasil gecirmeleri gerektigi konusunda
tavsiyeler
STK'da calisan mezunlarimizin derse katilimi
5. Hafta / 24 Mart
Ozgecmis Yazim Teknikleri
insan kaynaklari alaninda calisan uzmanlarin derse katihmi
6. Hafta / 31 Mart
Yetenek Kapisi Platformunun tanitiimasi
Universite hayati boyunca égrencilerin kariyerlerine katki salamak icin yapabilecekleri faaliyetlerin
aciklanmasi
Ogrenci Kultip Bagkanlarinin derse katilhmi
7. Hafta
Halkla iligkiler ve kurumsal iletisim sektorlerinde kariyer yonetimi
Sektér uzmaninin derse katilimi
8. Hafta
Kariyer Kavrami ve Kariyer Yolunda Fark Yaratmanin Anahtari
Sektér uzmaninin derse katilimi
9. Hafta
is aramada online platformlarin kullanimi
Sektér uzmanlarinin derse katilimi
10. Hafta
Uluslararasi kariyer yonetimi
Sektér uzmanlarinin derse katilimi
11. Hafta
Mulakat teknikleri
12. Hafta
Gazetecilik Sektérinde Kariyer Yonetimi
13. Hafta
Pazarlama lletisimi alaninda kariyer yénetimi
14. Hafta
Kamu Sektort / Akademik Kariyer Yénetimi

References

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
comM148 Introduction to Artificial Intelligence in 2 1 1 0 2 3

Media and Communication Il
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Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Content

COM147 - MEDYADA VE ILETISIMDE YAPAY ZEKAYA GIRIS |

COM147 - MEDYADA VE ILETISIMDE YAPAY ZEKAYA GIRIS |

Turkish
Elective
Bachelor Degree

Yapay zeka (YZ) ve makine 6greniminde (ML) temel kavram ve giincel pratiklerle teknik, etik ve hukuki
tartismalara odaklanan, “no-code” gelistirme platformlarini (NCDP) giris dizeyinde tanitan COM147 dersini
takiben, YZ teknolojilerinin imkan ve kisitliliklarinin; sosyal bilimler arastirmalari, pazarlama, halkla
iliskiler, gazetecilik, sinema-TV ve yeni medya alanlarindan vaka calismalariyla 6gretilmesi. Ayni baglamda
ogrencilere Python dilinde YZ/ML odakli hafif kodlama (low-code) bilgi ve becerileri kazandiriimasi.

-a Moddil 1 (3 ders): Tletisimciler icin “low-code” YZ uygulamalarina giris, COM147 dersinden hatirlatmalar
(Ozetleme, Siniflandirma, Kiimeleme, Tahmin/Oneri/Regresyon, Boyut Azaltma, Gériintii Tanima ve Metin
Isleme gibi temel kullanim alanlari). E§lenceli bir low-code uygulama gelistirilmesi.

o Moddl 2 (2 ders): Tletisimciler icin makine 6grenmede (ML) Python uygulamalarina giris (ince ayar -
finetuning- ve asiri 6grenme -overfitting- gibi kilit kavramlar, kullanici dostu kodlama platformlarinda
uygulama.)

o Modiil 3 (2 ders): Vaka Calismasi 1 - YZ Destekli Aragtirmalarda Etik ikilemleri C6zmek. Senaryo: Bir
arastirma kurumu, buytk veri kiimelerini gérsellegtirerek érunttleri ortaya ¢ikarmak igin YZ araclarini
kullanmaya baslar ancak sorunlarla karsilagir. Bu modtilde, sosyal bilimler arastirmalari ve gazetecilik gibi
alanlarda kullanilan bayul dil modellerinin komuta baglihdi ve haltsinasyon sorunu, bir veri kimesini
hafif kodlama ile manipiile ederek kesfedilir. Ogrencilerin ikilemler kargisinda nasil hareket ettikleri;
gecerli, seffaf ve etik bir yontemi nasil olusturduklari degerlendirilir.

a Modul 4 (2 ders): Vaka Calismasi 2 -Pazarlama Faaliyetlerinde YZ Destekli Kisisellestirme. Senaryo:
Uluslararasi bir e-ticaret platformu, musteri deneyimini iyilestirmek icin 6zellistirilmis bir sohbet botunu
devreye almayi planlyor. Ogrenciler, hafif kodlama kullanarak ihtiyaca uygun bir sohbet botu gelistirir.

o Moddl 5 (3 ders): Vaka Calismasi 4 - Entegre Icerik Stratejisinde YZ Kullanimi. Senaryo: Gazete, TV, radyo,
haber sitesi ve dijital video akig platformlarina sahip bir medya holdingi; entegre icerik stratejisi
gelistirmek icin YZ kullanmaya karar verir. Ogrenciler ilk asamada, dijital platformda yayini planlanan
video yapimin basari ihtimalini kestirmek icin; izlerkitle analizini, benzer yapimlarin gecmis basarilarini ve
pazar trendlerini dederlendiren ML temelli tahminsel analitik yontemleri kullanir. Ardindan icerigin
holdinge bagli haber sitesi icin yayin stratejisini, editoryel karar alma ve icerik kiirasyonu ig akiglarini yine
YZ destegiyle gelistirir.

Charles R. Severance, "Python for Everybody - Exploring Data Using Python 3"
Simon J.D. Prince, “Understanding Deep Learning”, MIT Press, Ucretsiz: udlbook
Artificial Intelligence Basics - T. Taulli

Artificial Intelligence: A Modern Approach - S. J. Russell & P. Norvig

Quick Start Guide to Large Language Models - Sinan Ozdemir

Life 3.0: Being Human in the Age of Artificial Intelligence - M. Tegmark, R. Shapiro
The Alignment Problem: Machine Learning and Human Values - B. Christian
Noise: A Flaw in Human Judgment - D. Kahneman, O. Sibony, C. R. Sunstein
iktidar ve Teknoloji: Bin Yillik Miicadele - D. Acemoglu, S. Johnson

Goézetleme Kapitalizmi Cadi - S. Zuboff

Adalet: Yapilmasi Gereken Dogru Sey Nedir? - M. J. Sandel
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM154 Art of Diction and Oratory 2 0 2 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Kendini dogru ve etkili ifade edebilme, dilimiz Turkge'yi kurallariyla dogru sekilde kullanabilme becerisi

bireylerin hem &zel yasamlarindaki iletisim kalitelerini hem de profesyonel hayattaki basarilarini
arttirabilmeleri icin 6nem tagimaktadir. Turkge yazildigi gibi konusulmayan, kendine has kurallari ve
muzigi olan zengin bir lisandir. Universitemizden mezun bir égrencinin Turkce'yi dogru kullanmasi cok
onemlidir. Dersimizin 6ncelikli amaci Turkge'nin dogru kullanimi ve diksiyon kurallarinin 6grenilmesi
olacaktir.

Bununla birlikte kullanilan dilin dogrulugu kadar ifadenin de glcli olmasi da kisiyi basariya tasiyan temel
unsurlardan biridir. Antik Yunan’dan bu yana hitabet bir “sanat” olarak kabul gérmektedir. Bu dersimiz
araciligiyla 6grencilerin bu sanata hakimiyetini arttirmayi hedeflemekteyiz
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Content 1. Hafta: Giris Dersi
2. ve 3. Hafta:
Temel Diksiyon Kurallari
! Seslerin dogru telaffuzu
i Yazim ve okunus farklari
i Kalin-ince tnldler ve kullanimlari
i Sert ve yumusak vokaller
! Ozel harfler
o G kullanimi
o R kullanimi

4. ve 5. Hafta:

Tonlama

! Desifre

o Metnin dilsel ¢dzimlemesi

o Metnin anlamsal ¢6zUmlemesi

! Dogru tonlama

o Unlemlerin tonlanmasi

o Duygularin tonlamayla aktarilmasi
o Varyasyon

6, 7 ve 8. Hafta:
Ses ve Nefes Kullanimi

i Sesin olusumu

o Teknik agiklama

o Farkli rezonanslar; gogus, girtlak, burun ve kafa sesleri
o Ses telleri

! Nefes ve dogru nefes almak

o Nefesin evreleri

o Diyafram nefesi ve nefes kullanimi

i Ses ve nefes egzersizleri

9. Hafta:

Hitabet Sanatina Giris: Nasil sdylemeliyim
| Bir sanat olarak Hitabet

i Etkili konusmanin temel unsurlari

10. ve 11. Hafta:

Hitabet ve Beden Dili Kullanimi: Nasil “en iyi ifade ederim”
i Beden dilinin ana kavramlari

i Durus, ifade

i Jest ve mimik kullanimi

12, 13. Ve 14. Hafta:
Uygulama Calismalari
! Secili metinler ve dogaglamalarla uygulama calismalari

References + Senbay, NUzhet (2008) S6z ve Diksiyon Sanati.
+ Senbay, NlUzhet (1972) Alistirmali Diksiyon Sanati.
« Ince, Levent (Ders notlari), Diksiyon Alistirma Kitabi
+ Augusta Boal (1992) Oyuncular ve Oyuncu Olmayanlar icin Oyunlar, cev.Berk Ataman, Ozgurol Oztiirk,
Kerem Rizvano§lu (2010), Bogazici Universitesi Yayinlari.
* Richards, Thomas (2005), Grotowski ile Fiziksel Eylemler Uzerine Calismak, Cev.Hdlya Yildiz, Aysin Candan.
+ Ozdemir, Metin (2017), Hitabet: Glizel ve Etkili Konusma Sanati.
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Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM200 Philosophical Communication and 4 2 0 0 2 4

Media Ethics Il

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

COM237 - FELSEFI iLETISIM VE MEDYA ETIGI |

COM?237 - FELSEFI ILETISIM VE MEDYA ETIGI |

Turkish
Compulsory
Bachelor Degree

Bu dersin amaci, iletisim fakultesi 6grencilerinin medya alaninda kullandiklari kavramlari felsefi ve etik bir
zeminde dogru, yerinde ve bilingli bicimde kullanabilmelerini saglamak; 6grencilerin gazetecilik, radyo,
televizyon, sinema, reklam, halkla iligkiler ve dijital medya gibi farkli alanlarda karsilasilan etik sorunlari
taniyabilen, bu sorunlari elegtirel disinme becerileriyle analiz edebilen ve etik gerekcelere dayali ¢cézim
onerileri gelistirebilen medya profesyonelleri olarak yetismelerine katkida bulunmaktir. Ders, 6grencilerin
etik ilkeleri yalnizca normatif kurallar olarak dedil, toplumsal sorumluluk, insan onuru, kamusal yarar ve
bakim perspektifi cercevesinde degerlendirmelerini; kuram ile pratik arasinda bag kurarak medya
Uretimlerini etik agidan sorgulayabilmelerini ve alternatif, etik medya pratikleri tasarlayabilmelerini
hedefler.

Bu ders, iletisim ve medya alanini felsefi bir perspektiften ele alarak etik disiincenin temel kavram ve
yaklagimlarini medya pratikleriyle iliskilendirmeyi amaclayan iki donemlik bir yapi tGzerine kuruludur. Ders
kapsaminda ilk asamada etik, ahlak, sorumluluk, kamusal yarar, mahremiyet, temsil, elestirel disinme ve
mantik hatalari gibi temel kavramlar felsefi iletisim baglaminda tartigilir; dil, iktidar ve medya iliskisi
kuramsal metinler ve érnekler iizerinden incelenir. Ikinci asamada ise gazetecilik, radyo, televizyon,
sinema, reklam, halkla iliskiler ve dijital medya alanlarina 6zg meslek etigi ilkeleri, ulusal ve uluslararasi
etik kodlar ve glincel medya vakalari Gzerinden ele alinir. Ders, etik ikilemlerin tespiti, analiz edilmesi ve
¢6zUm yollarinin gelistirilmesine odaklanan uygulamali ¢calismalarla desteklenir; 6grenciler donem
boyunca yuruttiukleri medya goézlem ve elestiri calismalari araciligiyla kuramsal bilgiyi somut medya
Uretimleriyle iligkilendirerek etik temelli alternatif medya pratikleri gelistirme deneyimi kazanirlar.

Alankus, S. (Ed.). (2007). Medyada etik. IPS iletisim Vakfi Yayinlari.
Arendt, H. (1958). The human condition. University of Chicago Press.

Arendt, H. (1983). Condition de 'homme moderne (G. Fradier, Trans.). Calmann-Lévy. (Original work
published 1958)

BBC. (2023). Editorial guidelines. https://www.bbc.com/editorialguidelines

Bourdieu, P. (1996). Sur la télévision. Liber-Raisons d'agir.

Bowen, S. A. (2007). Ethics and public relations. Institute for Public Relations. https://instituteforpr.org
Cardon, D. (2015). A quoi révent les algorithmes. Seuil.

Center for Media Engagement. (2023). Media ethics resources. University of Texas at Austin.
https://mediaengagement.org
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Christians, C. G., Fackler, M., Richardson, K. B., Kreshel, P. J., & Woods, R. H. (2016). Media ethics: Cases
and moral reasoning (10th ed.). Routledge.

Cornu, D. (2009). Journalisme et vérité: Pour une éthique de l'information. Labor et Fides.

Drumwright, M. E., & Murphy, P. E. (2009). Advertising ethics: Moral reasoning by practitioners. Pearson.
Dursun, C. (2010). Haberde gerceklik ve etik. Imge Kitabevi.

Floridi, L. (2013). The ethics of information. Oxford University Press.

Gillespie, T. (2018). Custodians of the internet: Platforms, content moderation, and the hidden decisions
that shape social media. Yale University Press.

Gilligan, C. (1982). In a different voice: Psychological theory and women’s development. Harvard University
Press.

inal, A. (2005). Medya, dil ve iktidar. Utopya Yayinlari.

International Documentary Association. (2021). Documentary ethics statement. https://documentary.org
Kovach, B., & Rosenstiel, T. (2014). The elements of journalism (3rd ed.). Three Rivers Press.

Kucuradi, I (1998). Etik. Tiirkiye Felsefe Kurumu Yayinlari.

Kuguradi, L (2011). insan haklari kavrami ve sorunlari. Turkiye Felsefe Kurumu Yayinlari.

Libaert, T. (2018). La communication de crise (5e éd.). Dunod.

Morin, E. (2011). La voie: Pour l'avenir de 'humanité. Fayard.

Neveu, E. (2013). Sociologie du journalisme. La Découverte.

Nichols, B. (2017). Introduction to documentary (3rd ed.). Indiana University Press.

Niney, F. (2009). Le documentaire et ses faux-semblants. Klincksieck.

Noddings, N. (1984). Caring: A feminine approach to ethics and moral education. University of California
Press.

Okay, A., & Okay, A. (2012). Halkla iliskiler kavram, strateji ve uygulamalari. Der Yayinlari.
Orwell, G. (1946). Politics and the English language. Horizon, 13(76), 252-265.

Orwell, G. (1949). Nineteen eighty-four. Secker & Warburg.

Orwell, G. (1954). La novlangue (Selected texts). Gallimard.

Renov, M. (2004). The subject of documentary. University of Minnesota Press.

Ricoeur, P. (1990). Soi-méme comme un autre. Seuil.

RTUK. (2023). Yayin ilkeleri. https://www.rtuk.gov.tr

Silverstone, R. (2007). Media and morality: On the rise of the mediapolis. Polity Press.
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Society of Professional Journalists. (2014). SPJ code of ethics. https://www.spj.org/ethicscode.asp
Suner, A. (2015). Hayalet ev: Yeni Turk sinemasinda aidiyet, kimlik ve bellek. Metis Yayinlari.
Turkiye Gazeteciler Cemiyeti. (2023). Basin meslek ilkeleri. https://www.tgc.org.tr

UNESCO. (2021). Journalism, fake news & disinformation. https://www.unesco.org

Ward, S. J. A. (2019). Disrupting journalism ethics. Routledge.

World Health Organization. (2022). Ethics in science communication. https://www.who.int
Zuboff, S. (2019). The age of surveillance capitalism. PublicAffairs.

Theory Topics

Week Weekly Contents
1 Introduction to the course structure and discussion of key concepts: from ethics to professional ethics

2 A critical examination of professional codes developed in the field of media ethics (1): Journalism ethics - codes; journalism
ethics - critical reading

3 A critical examination of professional codes developed in the field of media ethics (2): Radio and television ethics

4 A critical examination of professional codes developed in the field of media ethics (3): Cinema and documentary ethics
5 A critical examination of professional codes developed in the field of media ethics (4): Advertising ethics

6 A critical examination of professional codes developed in the field of media ethics (5): Public relations ethics

7 Midterm week

8 Digital media and online broadcasting

9 Artificial intelligence and media ethics

10 Ethical dilemma analysis - decision-making models

11 Field-specific workshop - drafting content in accordance with ethical principles

12 Ethical production

13 Final project presentations

14 Evaluation
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM212 Communication Law and Copyright 4 2 0 0 2 4
Law

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Compulsory

Course Level Bachelor Degree
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Objective Bu dersin amaci iletisim hukukunun temelinde yer alan ifade
ozgurluganan sinirlandiriimasi sorununu tartismak ve
farkli kitle iletisim araclarina iliskin yasal dizenlemeleri
incelemektir.

Content 1. Hafta: Tletisim Hukukuna Giris
2. Hafta: Vitoria ve Tletisim Hakki
3. Hafta: ifade 6zgiirliginin sinirlandiriimasi
sorunu/Spinoza ve John Stuart Mill
4. Hafta: ifade 6zgiirliigiiniin evrensel ve bélgesel denetim

mekanizmalarinin kararlarinda cizilen sinirlari

5. Hafta: ifade Ozgurlugiiniin genel ahlak nedeniyle
sinirlandiriimasi (1)

6. Hafta: ifade Ozglirligunin milli glivenligin ve toprak
butunlagunin korunmasi nedeniyle sinirlandiriimasi (2)
7. Hafta: Basin Hukuku: Temel Kavramlar (1)

8. Hafta: Basin hukuku: Donemsel Yayin (2)

9. Hafta: Basin suclarinda ceza sorumlulugu

10. Hafta: Radyo-Televizyon hukuku (1)

11. Hafta: Radyo-Televizyon hukuku (2)

12. Hafta: Reklam Hukuku

13. Hafta: Internet hukuku

14. Hafta: Genel tekrar

References -Cemal Bali Akal, Modern Dustincenin Dogusu, Dost Kitabevi
Yayinlari, 2003
-Ozden Cankaya, Melike Batur Yamaner, Kitle lletisim Ozgirluga,
Turhan Kitabevi, Ankara, 2012
-Kayihan Icel, Yener Unver, Kitle Haberlesme Hukuku, Beta, 2009
-inal Emrehan; Basak Baysal, Reklam Hukuku, On iki Levha
Yayinlari, 2008
-Emmanuel Derieux, Droit des Médias, Droit Frangais, Européen et
International, L.G.D.J, 2004
-Laurent Delpart, Céline Halpern, Communication et Internet:
pouvoir et droit, Vuibert, 2007

Theory Topics

Week Weekly Contents

1 Introduction to communication law

2 Vitoria and the right to communicate

3 The limits of the freedom of expression/ Spinoza and Mill

4 The limits of the freedom of expression according to the enforcement mechanisms of international human rights treaties
5 The limits of the freedom of expression (1) moral

6 Week 6. The limits of the freedom of expression (2) national security and territorial integrity
7 Written press/ Introduction (1)

8 Written press/ Periodics regime (2)

9 Penal liability in press crimes

10 Audiovisual media/Introduction (2)

11 Audiovisual media (2)
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Week  Weekly Contents

12 Law of Publicity
13 Internet law
14 Review
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM214 Theories of Information Society 4 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu ders kapsaminda teknolojik gelismelere bagh toplumsal olgular temel kuramsal yaklagimlardan

hareketle tartisiimaktadir. Ozellikle, yeni iletisim ve bilgi teknolojileri alanindaki gelismelerin olusturdugu
sosyal dedisim sureci kritik bir bakis acisiyla degerlendirilmektedir.

Content Girig : temel kavramlar
Daniel Bell, "enformasyon toplumuna dogru"
Enformasyon devrimi ve yeni toplumsal yapi
Manuel Castells, "Internet Galaxisi" - internetin gelisim siireci ve internet kiltarinin temel 6gleri
Manuel Castells, "Ag toplumu"
Anthony Giddens, « Moderligin sonugclari »
Alain Touraine, Yeni sosyal dinamikler

Enformasyon toplumunun sosyo-politik asamalari
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References

Theory Topics

BAUDRILLARD J. 1981, Simulacres et simulation, Paris, Galilée.

CASTELLS M., 1998, 1998, 1999, L'ére de linformation, Tome 1 : La société en réseaux, Tome 2 : Le pouvoir
de lidentité, Tome 3 : Fin de millénaire, Paris, Fayard.

GARNHAM N., 2000, « La théorie de la société de I'information en tant qu'idéologie : une critique »,
Réseaux, vol. 18, n° 101, pp. 53-91.

GIDDENS, A. (1991). Modernity and self-identity: Self and society in the late modern age. Stanford
university press.

GUILLAUME M. 2000, L'empire des réseaux, Paris, Descartes et Cie.

KUMAR K. 1995. The information society. In From Post-Industrial to Post-Modern Society: NewTheories of
the Contemporary World, London: Blackwell pp. 6-35.

LEVY P. 1995, Qu'est-ce que le virtuel ?, Paris, La Découverte,
MATTELART A. 2001, Histoire de la société de l'information, Paris, La Découverte
NEVEU E., 1994, Une société de communication ?, Paris, Montchrétien.

ROBINS K., WEBSTER F.1999,. The long history of the information revolution. In Times of the
Technoculture, London: Routledge, pp. 89-110.

Week Weekly Contents

1 Introduction: general definition

2 Daniel Bell, "Post Information Society"

3 Information Revolution, caracteristics of the information society

4 Manuel Castell , " Internet Galaxy"

5 Manuel Castell, " Network Society"

6 Political economy of the Internet

7 Partial Exam

8 Anthony Giddens, " Consequences of Modernity"

9 Anthony Giddens, separation of time and space

10 Alain Touraine, social movements

11 political economy steps of the information society

12 political economy steps of the information society

13 Big Data

14 General evaluation

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM258 Internship 4 2 0 0 2 5
Prerequisites
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Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu ders, 6grencilerin yapacaklari zorunlu stajin basvuru ve dederlendirme sirecleriyle ilgili

bilgilendirmeyi ve temel is sagligi ve gtvenligi editimini icerir. Ders kapsaminda ayrica, fakilteye staj
kontenjani taniyan kurumlarin temsilcileriyle bilgilendirme toplantilari yapilir. Ogrenciler, dersi takip eden
yaz doneminde, 22 isgiinl slUrecek olan zorunlu stajlarini tamamlarlar.

Content

References

Theory Topics

Week Weekly Contents

1

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

S0C244 Quantitative Data Analysis in 4 3 0 0 3 6
Sociological Research

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu dersin amaci, sosyal bilimler 6grencilerine SPSS yazilimini kullanarak nicel verilerin analizi konusunda

temel bilgi ve becerileri kazandirmaktir.

Content Derste 6grenciler, yazilim Gzerinde bir veri tabani olusturmak, veriler Gzerinde betimsel ve ¢ikarsamaci
istatistiki analizler yapmak, verileri analiz ederken uygulanacak farkli istatistiksel testler ve modeller
arasindan secim yapmak ve bu analizlerden istatistiksel grafikler ve tablolar olusturmak icin gerekli
becerileri edineceklerdir. Ders, haftalik vaka calismalari ile zenginlestirilmis uygulamali laboratuvar
oturumlarini icermektedir.
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References Martin, O. (2020). L'analyse quantitative des données. Armand Colin. URL: https://www.cairn.info/I-
analyse-quantitative-des-donnees--9782200626945.htm?ora.z_ref=cairnSearchAutocomplete

Carricano, M., Poujol F. et Laurent Bertrandias (2010) Analyse de données avec SPSS. Paris : Pearson

Education France.

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit
Jou204 Theories of Interactive Media 4 2 0 0 2

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci, medyanin niteligini oldugu kadar bireylerin medyayi

kullanim bicimlerini de koklu bir bicimde dedistiren sayisallasma,
etkilesim, ydondesme gibi kavramlari agiklamak; bu kavramlarin birey,
bireyler arasi iletisim, toplum ve toplumsal diizen agisindan dogurdugu
sonuglari elestirel bir bakis acisiyla incelemektir.

Content Bkz. Konu basliklari

References Dilruba Catalbag Urper (2011) A§ toplumu Kimin Toplumu,
Pazarlama lletisimi, Kis.
Kerem Rizvanoglu, (2011), Herkes i¢in Web” mumkin mu?:
Evrensel Kullanilabilirlik ve Tasarim, Pazarlama letisimi, Kis.
Donna Harraway (1985) "A Cyborg Manifesto: Science,
Technology, and Socialist-Feminism in the Late Twentieth
Century", Socialist Review.
Frank Webster (2006) Theories of the Information Society, 3rd ed.,
Routledge: New York.
Haluk Geray, Tletisim ve Teknoloji, Utopya Yayinevi, Ankara, 2003,
ss. 7-27
Manovich, Lev (2001) The Language of New Media. Cambridge:
MIT Press.
Manuel Castells (2005) A§ Toplumunun YUkselisi, Bilgi Universitesi
Yayinlari, Istanbul.
Manuel Castells (1996) La société en réseaux, L'ere de
I'information, Fayard,
Nicholas Negroponte (1996) Dijital Diinya, Istanbul: Tirk Henkel
Dergisi Yayinlari.
Niltfer Timisi, Yeni lletisim Teknolojileri ve Demokrasi, Dost
Kitabevi, Ankara, 2001, ss. 33-58.
Van Dijk, Jan (2006) The Network Society, 2nd ed. London: Sage.

Theory Topics

ECTS
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Week

10
1
12
13

14

Content

Course C

JOU208

Weekly Contents

Introduction

Media and technology in the media theories

Paradigms of old media and new media

The concept of interactivity and interactive media
Human-computer interaction

User interface: Design, usability and ergonomy

Mid-term exam

Reality, virtual reality, simulated reality

Identity, representation and body in the cyberspace
Cybernetic organisms and cyborg theory

Surveillance and panopticon in the age of interactive media
Digital culture, digital literacy

Mobile communication, mobility, connection and sociality

New media art: Conceptual art, virtual art, performance and installation

ode Course Name Semester Theory

Journalism and Interactive Media 4 2

Prerequisites

Admissio

n Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective

Content

Bu ders, 6grencilerin farkl dijital mecralar icin, etkilesimli yontem ve araglar kullanarak haber

Practice

1

Lab

Credit

3

ECTS

5

Uretmelerini amaglamaktadir. Bu 6ncelikli amacin yani sira ders, dijital haberciligin sektérel/ekonomik

gidisati ve dijital haber tiketimiyle ilgili glincel egilim ve tartismalari da konu etmektedir. Ders
kapsaminda, konuk gazetecilerle sdylesiler ve atdlyeler de yer almaktadir.

References

Theory To

Week

pics

Weekly Contents

Content
Course Code Course Name Semester Theory
RPP204 Basic Principles of Advertising Il 4 3

Practice

0

Lab

0

Credit

3

ECTS

5
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Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci reklam planlamasinin temel evreleri tGzerine bilgi vermektir. Reklamveren ve reklam

ajansinin bir reklam kampanyasi planlanma strecinde nasil calistiklari, reklam planmasi konusunda,
arastirma, planlama ve uygulama evrelerini gerceklestirirken nasil bir yol izledikleri islenecektir.

Content Reklam planlamasi kavrami
Reklam kampanyasinin amaclari
Uriin ve hizmet analizi
Hedef kitle (1)
Hedef kitle (2)
Reklamda yaratici strateji (UnlU kullanimi ve USP)
Reklamda yaratici strateji (Reklamda konumlandirma kavrami 1)

Reklamda yaratici strateji (Reklamda konumlandirma kavrami 2)
Reklam ortamlarina genel bir bakis

Basin icin reklam planlamasi
Televizyon icin reklam planlamasi Radyo icin reklam planlamasi
Reklam planlamasinda yeni ortamlar

Reklam kampanyasi dederlendirmesi

References Ders notlari
Fisun Kocabas, Miige Elden, ,Reklam ve Yaratici Strateji, Istanbul, Yayinevi yayincilik, 1997.
Robert Leduc, La Publicité: Une Force au Service de I'Entreprise, Paris, Dunod, 1990.

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP212 Content Production and Media 4 2 0 0 2 4

Relations

Prerequisites

Admission Requirements
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Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Bachelor Degree

Bu dersin amaci 6grencilerin medya iliskileri stireglerini ve medya ile nasil iletisim kurulacagini
bilmeleridir. Dersin bir diger amaci basin bulteni yazmanin 6grenilmesi ve medya iliskileri araglarinin
tasarimi ve kullaniminin bilinmesidir. Ders kapsaminda markalarin haber degeri tasiyan icerik Gretimlerini
nasil gerceklestirebilecekleri Gizerinde de durulmaktadir.

Ders kapsaminda asagidaki konular ele alinacaktir:

Halkla iligkilerde medya ile iliskilerinin 6nemi

Medya iligkilerin kapsami

Medya iligkileri sorumlusunun goérevi

Halkla iligkiler ve gazeteciler arasindaki iletisim

Finansal Medya ile Tligkiler

Haber yazma teknikleri ve kurallari

Ambargolu Haber

Medya iligkileri araglari: Basin bulteni (basin bulteni yazarken dikkat edilmesi gereken kurallar, basin
bulteni gesitleri), Basin kiti

Basin toplantilari

Kurumsal Reklam

Yaratici Icerik ve icerik Uretimi

Medya iligkileri araglari: Basin Makaleleri, Basin Réportajlari Basin Gezisi / Faaliyet Raporlari
Halkla fliskilerde Kurumsal Yayinlar: Brosiir, kurumsal dergi.
El flanlar

Fotograf ve gorsel malzemeler,

Video news release

Online medya iligkileri

Sanal Basin odalari

Web yazarlidi (web sitesi- sosyal medya-bloglar)

Erdogan, irfan. Teori ve Pratikte Halkla liskiler. Ankara, Erk Yayinlari, 2006.

Girgin, Atilla. Haber Yazmak. Istanbul, Der Yayinlari, 2002.

Kazanci, Metin. Kamuda ve Ozel Kesimde Halkla lliskiler. 7. Basim, Ankara, Turhan Kitabevi, 2007.
Peltekoglu, Filiz Balta. Halkla fligkiler Nedir. 5. Baski, istanbul, Beta Yayinlari, 2007.

Smith, Ronald. Becoming a Public Relations Writer. 4. Basim, United Kingdom, Routledge, 2012.

Okay, Ayla ve Okay, Aydemir. Halkla fligkiler ve Medya. 6. Bas|, Istanbul, Derin Yayinlari, 2013.

Aydede, Ceyda. Profesyonel Bir dliski: Medya ve Halkla fligkiler. istanbul, Rota Yayinlari, 2004.

Sayimer, Idil. Sanal Ortamda Halkla liskiler. 2. Basim, Istanbul, Beta Yayinlari, 2012.

Asman AliKilic, Ozmen. Halkla Tliskiler 2.0. Ankara, Efil Yayinevi, 2011.

Sandra C. Duhé. New Media and Public Relations. Peter Lang, 2012.

Sancar, Gaye Asli. “Online Media Relations as a Strategy of Public Relations: A Research of Online Press
Rooms of The Most Liked Turkish Companies” lll. Uluslar arasi Yeni Medya Konferansi. Gelisim Universitesi,
21 Nisan 2017

Karsak, Banu ve Sancar, Gaye Asli “New Generation Opinion Leaders in Public Relations: a Research on
Snapchat” International Conference on New Trends in Communication, 4-5 Mayis 2017, Istanbul.
Sancar, Gaye Asli. “Press Releases as a Tool of Media Relations: An Analysis towards Public Relations News
on Newspapers”, 15th Annual International Conference on Communication and Mass Media, 8-11 May
2017, Athens, Greece.

Ferah Onat. Dijital Cagda Halkla liskiler Yazarligi. Ankara, Nobel Yayinlari, 2014.

Yesim Giicdemir. Sanal Ortamda fletisim. 2. Basim, Istanbul, Derin Yayinlari, 2012.

Ann Handley ve C.C. Chapmann Dijital Cagda Icerik Yénetimin Kurallari, Mediacat Yayinlari

Murat Cakirkaya Icerik Pazarlamasi. E§itim Yayinevi
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Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit
CTV208 History of Turkish Cinema 4 3 0 0 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Turkish
Elective
Bachelor Degree

Tark sinema tarihini, toplumsal olaylar dogrultusunda degerlendirmek,
Ozellikle Cumhuriyet'ten glinimuze Turk sinemasindaki dontdsumleri
dedisen siyasi ve ekonomik gelismelere paralel bir bicimde gozler
online sermek amacglanmaktadir. Buna paralel olarak, Turk Sinema
tarihini yoénlendiren énemli yénetmenleri ve onlarin eserlerini ayrintili
bir bicimde incelemek de dersin amaglari arasindadir.

1. Hafta: Genel girig ve kaynakg¢anin verilmesi

2. Hafta: Cumhuriyet 6ncesi Turkiye'de sinema

3. Hafta: Muhsin Ertugrul sinemasi ve Tiyatrocular Dénemi

4. Hafta: Belgesel goruntulerle Tiyatrocular Dénemi ve

toplum

5. Hafta: Gegis Donemi'nin sinemasal ve toplumsal 6zellikleri

6. Hafta: Sinemacilar Donemi sinemasi ve toplumsal yapisi

7. Hafta:Vize

8. Hafta: Turk sinemasinin ekonomik yapisi: Yesilcam sinemasi

9. Hafta: Yesilcam sinemasinin anlati 6zellikleri

10. Hafta: Yesilcam sinemasindan érnek bir film

11. Hafta: Yesilcam sinemasinda kriz ve nedenleri

12. Hafta: 1980 sonrasi darbe dénemi

13. Hafta: 1990'lardan giinimuze sinema ve topluma genel bakis
14. Hafta: GUnumuz Tark sinemasinin ekonomik ve anlati 6zellikleri

ESEN KUYUCAK Sukran, Turk Sinemasinin Kilometre Taslari
(Dénemler ve Yénetmenler), Ist: Agora yay. 2010;

ESEN Siikran, 80'ler Tirkiyesinde Sinema, Ist: Beta yay. 2000
BASUTCU Mehmet (ed), Le Cinema Turc, Paris: Centre Georges
Pompidou yay.1996

ONARAN Alim Serif, Tirk Sinemasi, (.- Il. cilt), Ist: Kitle yay.1994
SCOGNAMILLO Giovanni, Tirk Sinema Tarihi, Ist: Kabalci yay.
2001

AKAD Lutfi, Isikla Karanlik Arasinda, Ist: Is Bankasi Kiiltiir yay.
2004

AKCURA Gékhan, Aile Boyu Sinema, Ist: ithaki yay. 2004
GUCHAN Giilseren, Toplumsal Degisme ve Tiirk Sinemasy,Ist:imge
yay. 1992

KAYALI Kurtulug, Yonetmenler Cercevesinde Turk Sinemasi,
Ankara:Ayyildiz yay. 1994

KIREL Serpil, Yesilcam Oykii Sinemasi, Ist:Babil yay. 2005

ECTS

2/7/2026 3:50:07 AM

99 /157



Theory Topics

Week Weekly Contents

1 Overall introduction and presentation of bibliography.

2 Pre-republic Turkish Cinema.

3 Muhsin Ertugrul Cinema and Theater-styled Cinema

4 Theater-styled Cinema Era and society. (with documentary footage.)

5 Cinematographic and social features of Transitional Period

6 Cinematographic Films and society structure.

7 Exam

8 Cinema of Yesilcam

9 Characteristics of Yesilcam

10 Examining one sample of Yesilcam cinema

11 Reason for Yesilcam crises

12 Cinema after coup d'Etat

13 Turkish cinema from 1990's to 2000's

14 New cinema from 2000's
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTv210 Cinema and Narrative 4 3 0 0 3 5

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci; sinemada bicimin anlami nasil olusturdugunu incelemek, sinemasal anlatim

tekniklerinin islenen konudan bagimsiz olarak meydan verebilecedi farkli okumalara odaklanmaktir. Ders
kapsaminda yapilacak incelemeler 6zellikle zaman olgusunun ele alinig bi¢cimi etrafinda sekillenen anlatim
tekniklerini temel alacak, bunu yaparken de Todorov tarafindan ortaya atildiktan sonra Genette'in bir
disiplin olarak gelistirdigi "anlatibilim"e yaslanacaktir.
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Content

References

0 N o U1 A WWN =

9.

. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta:
. Hafta:
Hafta:
10. Hafta
11. Hafta
12. Hafta
13. Hafta
14. Hafta

Genel girig ve temel kavramlar

Anlatibilim nedir?

Film evreninin olusumu ve 6geleri

Anlatisallik kategorileri (anlatisal olan ve olmayan filmler, ¢coklu anlatilar)

Sinemada zaman

Sinemada mekan

Vize

Zamanin islenisi | (sira kavrami, dogrusal olan ve olmayan filmler, flashback, flashforward)
Zamanin iglenisi Il (hiz kavrami, elips, 6zet, pause, hizlandirma, yavaslatma, plan-sekans)
: Zamanin islenisi Il (es zamanlilik kavrami, bolunmusg ekran, paralel kurgu)

: Zamanin iglenisi IV (frekans kavrami, tekrar)

: Sinemada bilgi aktarimi

: Film soylemi Gzerine

: Ornek film ¢céziimlemesi

ADORNO W. Theodor (1995), Théorie Esthétique, Paris, Klincksieck

BUKER Secil (2010), Sinemada Anlam Yaratma, Hayalbaz Kitap
GAUDREAULT André, JOST Francois (2004), Le Récit Cinématographique, Nathan Cinéma

GENETTE Gérard (1966), « Frontieres du Récit », Communications, « L'Analyse Structurale du Récit », No. 8,

Editions du Seuil, pp. 158-169

GENETTE Gérard (1972), Figures lll, Editions du Seuil

JULLIER Laurent (2003), L'Analyse des Séquences, Paris, Nathan

ODIN Roger (1983), « Pour Une Sémio-pragmatique du Cinéma », Iris, Vol. 1, No. 1, Paris, pp. 67-82

TODOROV Tzvetan (1966), « Les Catégories du Récit Litteraire », Communications, « L'Analyse Structurale

du Récit », No. 8, Editions du Seuil, pp. 131-157
VANOYE Francis (1989), Récit Ecrit, Récit Filmique, Collection Nathan Cinéma
VASSE Claire (2003), Le Dialogue du Texte Ecrit a’ la Voix Mise en Scene, Cahiers du Cinéma

Theory Topics

Week

1

10

11

12

13

14

Content

Weekly Contents

General introduction and main concepts

Construction of diegesis and its elements

Time in the cinema

Partial exam

Time processing Il (the concept of speed, ellipse, summary, pause, acceleration, slow motion, long take)

Treatment of time IV (the concept of frequency, repetition)

Discourse of film

Time processing | (the concept of order, linear and non-linear films, flashback, flashforward)

Time processing Il (the concept of speed, ellipse, summary, pause, acceleration, slow motion, long take)

Time processing Ill (the concept of simultaneity, split screen, cross-cutting)

Treatment of time IV (the concept of frequency, repetition)

Regulation of information in cinema

Discourse of film

An exemplary analysis of film
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Course Code Course Name Semester

COM230 Camera, Lighting and Audio Il 4
Prerequisites COM257 - KAMERA AYDINLATMA VE SES |
Admission Requirements COM257 - KAMERA AYDINLATMA VE SES |

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective

Content

References

Theory To

Week

1

Theory

Practice

1

Lab

0

Credit

3

ECTS

3

Bu derste, RTS programini takip eden 6grencilere kamera, sinema aydinlatmasi ve sesin kullanimi gibi film

yapiminin temel uygulama konularinda bilgi verilmesi amaclanmaktadir.

Bu derste, hareketli géruntlintn kaydedilmesi icin gerekli olan film ve tv kameralarinin ¢alisma

prensiplerinin yani sira, sinemada aydinlatmanin 6nemi, sinemada dogru ses kaydi ve sesin kurguda

kullanimi gibi konular islenmektedir. Giz dénemi yapilan ¢alismalari tamamlayacak nitelikte kuramsal ve

uygulamali bir ders programi yurattlecektir.

Televizyon Teknidi (Ahmet Durmaz) Anadolu Universitesi Y.

Fotograf Sanatinda Kompozisyon (Sabit Kalfagil) Fotograf Y.

Sinemada GOruntl Yonetmeni (A.Sefik GUngor) Kitle Y.

Single-Camera Video Production (Barry J.Fuller, Steve Kanaba, ...)

Sinematografi Kuram ve Uygulama (Blain Brown) Hil Y.

pics
Weekly Contents

Video camera applications in the studio 1,

2 Video camera applications in the studio 2,

3 Light,

4 measuring light,

5 directing the light,

6 The use of light filters,

7 Midterm week 1,

8 Midterm week 2,

9 Definition of sound, microphones and directing,

10 The use of sound in optical and magnetic media,

11 Sound recording application in the studio 1,

12 Sound recording application in the studio 2,

13 Analysis of captured images and sounds,

14 Evaluation.

Content

Course Code Course Name Semester
COM232 Marketing Public Relations 4

Theory

2

Practice

0

Sinema ve Televizyon Goruntusdnun Temel Ogeleri (Dog. Bulent Vardar) Beta Y.

Lab

0

Credit

2

ECTS

3
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Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective
Bachelor Degree

Bu dersin amaci; 6grencinin, pazarlama yonelimli halkla iligkilerin, kurumun Grin ve hizmetlerinin
taninirhligini ve satiglarini artirmaya yonelik strateji ve programlarin planlama, uygulama ve
dederlendirme calismalarini kapsayan bir alan oldugu hakkinda bilgilendirilmesini; halkla iligkilerin katma
dederini orneklerle anlatilmasini; pazarlama halkla iliskilerinin en cok ise yaradigi alanlarla ilgili ulusal ve
uluslararasi 6rnekleri paylasarak, 6grencinin konuyla ilgili arastirmalara tesvik edilmesinin saglanmasidir.

1. Hafta: Pazarlama, Halkla lliskiler ve Pazarlama Halkla Tliskileri kavramlarinin tanimi.

2. Hafta: Pazarlama halkla iligkilerinin uygulama alanlari: Grin/hizmet PR'I ve marka PR'l

3. Hafta: Pazarla iletisimi bilesenlerinin tanimi: reklam, halkla iliskiler, kisisel satis, dogrudan pazarlama,
satig gelistirme

. Hafta: Proaktif ve Reaktif Halkla iligkiler

. Hafta: Pazarlama Uruin egrisine gore tutundurma karmasi uygulamalari - 1

. Hafta: Pazarlama Urtin egrisine gore tutundurma karmasi uygulamalari - 2

. Hafta: Ara sinav

0 N o U b~

. Hafta: Pazar bélimlendirme stratejileri

9. Hafta: Hedef kitle bolimlendirme stratejileri

10. Hafta: Dogrudan pazarlama kavrami ve 6rnek analizleri
11. Hafta:: Gerilla marketing kavrami ve 6rnek analizleri
12. Hafta: Cause-related marketing ve érnek analizleri

13. Hafta: Ogrenci sunumlari

14. Hafta: Ogrenci sunumlari

CAYWOOD, Clarke L. (1997). The handbook of strategic public relations & integrated communication,
McGraw-Hill, NewYork.

HARIS, Thomas L., WHALEN, Patricia T. (2006) The Marketer's Guide to Public Relations in the 21st Century,
South-Western Educational Pub; 1 edition.

KOTLER, Philip (2013). Marketing management, Prentice Hall, Upper Saddle River, N.J.
PELTEKOGLU, Filiz Balta (2018). Halkla iliskiler nedir?, Beta Basim Yayim, Istanbul.

THEAKER, Alison (2008). Halkla iliskilerin el kitabi, MediaCat Kitaplari, Kapital Medya Hizmetleri A.S.,
Istanbul.

WESTPHALEN, Marie-Héléne & LIBAERT, Thierry (2009). Mercator: le guide du marketing, Nouvelle édition,
Dunod.

WILSON, Laurie J. (2008). Strategic communications planning: For effective public relations and marketing,
Kendall/Hunt Pub., Dubuque, lowa.

1 The definition of the marketing public relations and the place of public relations in the integrated marketing

communication

2 The importance of confidence in the consumers’ choices and the benefit of public relations to this process.
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Week

10

11

12

13

14

Content

Course C

COM238

Weekly Contents

The process of added-value by the marketing public relations with examples of tactics and strategies | (Launching the new
products, repositioning and animation of the finished products in the market, the marketing of the opinion leaders)

The process of added-value by the public relations of marketing with examples of tactics and strategies Il (To draw the
attention of the customers to a category of determined product, to create new markets, to reach at the resale markets, to
reinforce the weak markets)

The process of added-value by the public relations of marketing with examples of tactics and strategies Ill (To reinforce the
impact of advertising, to present the categories of products for which advertising is prohibited, to reinforce the sales
promotions)

To prepare a strategic public relations planning

Midterm exam

Local and international examples of the marketing public relations in traditional and social media

The definition and importance of the qualitative and quantitative methods

Invitation of a marketing public relations specialist

Special “advertorials” and events

New applications in marketing public relations to place the product, experimental marketing and neuro-marketing
Guerrilla marketing, word of mouth marketing, causes-related marketing).

Presentation of homeworks

ode Course Name Semester Theory Practice Lab Credit ECTS

Online Radio and Digital Audio Design 4 0 3 0 3 3

Prerequisites

Admissio

n Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci dijital dénisim strecinde radyo yayinciligi alaninda meydana ¢ikan teknik ve iceriksel

gelismeler baglaminda online ve dijital radyo ve ses mecralarinda icerik tasarlamanin kogullarini ve
altyapisini aktarmaktir.

Content Bu dersin icerigi online ve dijital radyo ve ses mecralarinin cesitleri, bu mecralarin teknik ézellikleri,
iceriksel 6runtuleri ve bu alanlarda yapilan Gretimin nitelikleridir.
References Journal of Radio and Audio Media, Taylor & Francis
Carl Hausman & Frank Messere, Modern Radio and Audio Production: Programming and Performance,
CENGAGE Learning, 2015.
Theory Topics
Week Weekly Contents

Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM240 Sociological history of cinema in 4 3 0 0 3 3
Turkey

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

French
Elective
Bachelor Degree

Bu dersin baslica amaci 6zellikle Turkiye'de sinemanin gelisimine dair bilgi edinmek isteyen basta yabanci
ogrenciler olmak Uzere tum ilgilenenlere temel bilgileri sunmak, ginimuz sinemasini tarihsel bir
perspektif ile anlamaya ¢alismak ve bu sirecleri tartismaya acmak, Turkiye'nin toplumsal dinamiklerini
sinema lzerinden kavramaya calismaktir. Bu kapsamda bu dersin amaclari asagidaki gibi tanimlanmustir:

-1- Turk sinemasinin gelisimini toplumsal olaylar ¢ercevesinde degerlendirmek ve bu olaylarin sinemaya
yansimasini tartismak

2- Turk sinema tarihini olusturan dénemleri bilmek, yénetmen ve filmleri tanimak

3- Turk sinemasinin endustriyel yapisini tanimak

4 - Toplumsal hafizada Turkiye'de film endUstrisinin yerini kavramak.

-Osmanli ve Cumhuriyet Dénemlerinde Gorsel Kultlr: Geleneksel gorsel sanat ve edlence bigimleri ile
sinemanin iliskisi; erken dénem sinemasi

- Osmanl déneminde cekilen ilk filmler

- Cumhuriyet déneminde sinemanin gelisimi: Muhsin Ertugrul sinemasi

- Populer sinemaya dogru : Yesilcam'in doguran etkenler

- Yesilcam Sinemasi : ¢zellikleri, seyircileri ile olan iliskileri, krizleri ve ona karsi gelisen alternatifler

- Turk sinemasinin gog ile olan iligkisi

- 1990'larda Turkiye'de sinema

- 2000'lerde Tlrkiye'de sinema: Populer / bagimisiz sinema

Mehmet BASUTCU, Le cinéma turc (1999), Edt. Centre Georges Pompidou

Rekin TEKSQY, History of Turkish Cinema (2008), Oglak Yay.

Savas ARSLAN, Cinema in Turkey: A New Critical History (2011), Oxford University Press

GOnul D6nmez COLIN, Turkish Cinema, Identity, Distance and Belonging (2008), (accessible en ligne de

'Université)

Theory Topics

Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM250 Image and Sound Editing 4 2 1 0 3 3
Prerequisites

Admission Requirements

Language of Instruction  Turkish
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Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Elective
Bachelor Degree

Gazetecilik alaninda editim goren 6grencilerin gorinttli haber yapabilmeyi 6grenmesi amaciyla icerigi
dizenlenmis bir derstir.

Sinema ve televizyon teknolojisinden yola ¢ikilarak, hareketli gérintinin olusturulmasi, kaydi, montaji ve
yayinlanmasi konulari uygulamali olarak islenecektir.

An Introduction to ENG (Bernard Hesketh and IvorYorke)
Kameradan Sonra, Tv haber érnekleri
Haberin Yol Haritasi (Kemal Aslan)

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM260 Film Festivals 4 1 1 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Bachelor Degree

Bu ders, film yapim ve dagditim sureclerinin oldugu kadar, bir filmi belirli bir kirasyon altinda gostererek
alimlama strecinin de énemli bir parcasi olan film festivallerini buattncul olarak ele alarak i¢gdru

kazandirmayr amaglar.

Ders, film festivali olgusuna yonelen akademik ilginin hala ¢ok yeni ancak buytimekte oldugu ginimuzde
tarihsel ve teorik bir cerceve sunacadi gibi ders ciktilarini Sinepark Kisa Film Festivalinde

deneyimlenmesini igerir.

de Valck, M. (2007). Film Festivals: From European Geopolitics to Global Cinephilia. Amsterdam University
Press.

de Valck, M.., Kredell, B., & Loist, S. (2016). Film festivals : history, theory, method, practice. Routledge.
de Valck, M. & Damiens, A. (2023). Rethinking Film Festivals in the Pandemic Era and After. Palgrave
Macmillan.

Turan, K. (2002). Sundance to Sarajevo: Film Festivals and the World They Made. University of California
Press.

Vallejo, A & Peirano, M.P. (2017). Film festivals and anthropology. Cambridge Scholars Publishing.

Wong, C. (2011). Film Festivals: Culture, People and Power on the Global Screen. Rutgers University Press.

Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
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Course C

COM266

ode Course Name Semester Theory Practice Lab

Oral and Written Expression in French 4 2 0 0
Il

Prerequisites

Admissio

n Requirements

Language of Instruction  French

Credit ECTS

2 3

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci, 6grencilerin Fransizca'yl Universite, is dinyasi veya kisisel gereksinimleri karsilamak

Uzere kullanabilmesi igin s6zIU ve yazili iletisim becerilerini gliclendirmektir.

Content Bu ders kapsaminda, 6grenciler s6zlt sunum tekniklerini, s6zIU ve yazili olarak argimantasyonu, bir
deneme, elestiri veya proje yazmayi 6greneceklerdir. Ders, Fransiz toplumunu ilgilendiren giincel konulari
ele alan makalelere dayanacaktir.

References

Theory Topics

Week Weekly Contents

1 Getting to know each other, understanding the purpose of the course and defining its objectives

2 Express oneself orally using news photos

3 Talking about a film with a questionable purpose

4 Formulating a problem based on short articles

5 Describe the causes and consequences of a problem and propose solutions

6 Find and classify arguments to defend an opinion

7 Debate a controversial topic and reach a conclusion

8 EXAM - Writing an essay

9 Identify and understand the main ideas of a document and reformulate them (work on vocabulary)
10 Oral presentation methodology

11 Practicing interaction in an argumentative conversation

12 Make an oral presentation and respond to questions and counter-arguments from classmates

13 Write a cover letter based on your projects

14 Reviewing the semester
Content

Course Code Course Name Semester Theory Practice Lab
COM270 Turkish Political Life 4 2 0 0

Prerequisites

Admission Requirements

Credit ECTS

2 3
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Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective
Bachelor Degree

Bu dersin amaci Cumhuriyetin ilk yillarindan ginimuze Turk siyasi hayatini konular, aktérler, 6nemli
olaylar ve yapisal degisim acisindan incelemektir. Ders, kronolojik olarak Turk siyasal hayatinda déntm
noktasi olmus énemli konular etrafinda anlatilacaktir.

(Bknz: Konu Bagsliklar)

-Erik Jan Ziircher, Modernlesen Tiirkiye'nin Tarihi, Cev. Yasemin Saner Goénen, 21. Baski, Istanbul: Tletisim
Yayinlari, 2007.

-Feroz Ahmad, Modern Tirkiye'nin Olusumu, Cev. Yavuz Alagon, Istanbul: Sarmal Yayinlari, 1995.

- Bernard Lewis, Modern Turkiye’'nin Dogusu, 5. Baski, Ankara: Turk Tarih Kurumu, 1993.

- Feroz Ahmad, Demokrasi Strecinde Turkiye (1945-1980), Cev. Ahmet Fethi, Istanbul: Hil Yayin, 1994.

- Tevfik Cavdar, Turkiye’nin Demokrasi Tarihi (1950'den Ginimiize), 3. Baski. Ankara: imge, 2004.

- Ersin Kalaycioglu ve Ali Yasar Saribay (Der.), Tiirkiye'de Politik Degisim ve Modernlesme, Istanbul: Alfa
yay., 2000.

- Emre Kongar, 21. Yizyilda Tirkiye, 8. Baski, Istanbul: Remzi Kitabevi, 1998.

- Ali Bayramoglu, “Asker ve Siyaset,” Bir Ziimre Bir Parti: Tiirkiye'de Ordu, der. Ahmet Insel ve Al
Bayramoglu, Istanbul, Birikim, 2004, ss. 59-118.

- Kemal Kiris¢i ve Gareth M. Winrow, Klrt Sorunu: Kékeni ve Gelisimi, Istanbul: Tarih Vakfi Yurt yayinlari,
1997, ss. 92-211.

Belgeseller
- Demirkirat Belgeseli, Haz. Bulent Capli ve Can Dundar, 10 Bélim, 1991.
- 12 Mart. Ihtilalin Pencesinde Demokrasi Belgeseli, Haz. Biilent Capli ve Can Diindar, 10 Bsliim, 1994.

1 Knowledge and presentation of the course and program

2 Government of the Union and Progress, the collapse of the Empire and the birth of the Republic
3 Unique party government

4 Transition to the multiparty system and the government of the Democratic Party
5 “Coup d'état” of May 27 1960

6 The years after 1960 and 1971

7 Political events between 1971 and 1980

8 MIDTERM

9 “Coup d'état” of September 12 1980

10 Political life of the years 90

11 The events of February 28

12 Intervention of a speaker

13 Democracy in Turkey

14 Turkish political life in the early 21st century
Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM274 Arts and Cultural Venues Management 4 3 0 0 3 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week  Weekly Contents

English
Elective
Bachelor Degree

Bu ders Galatasaray Universitesi 6grencilerine gelismekte olan bir calisma sahasi olan sanat ve kiltir
mekani yonetimi alaninda birikim saglamak ve bu alanda nitelikli is glicinu arttirmak dugtncesiyle Zorlu
PSM ile gerceklestirilen bir protokol sonucu tasarlanmistir. Derste, Zorlu PSM 6rnedinden hareketle
tiyatrodan konser salonlarina, agik hava alanlarindan farkl etkinlik mekanlarina kadar cesitli performans
mekanlarinin kesfedilmesi ve 6grencilere sanat ve kultir mekaninin nasil isletilecegine dair stratejik ve
pratik bir bakis acisi saglanmasi amaglanmaktadir. Derslerin tamami Zorlu PSM'de gerceklestirilecektir.

Basarili ve strdurdlebilir bir sanat ve kaltir mekani nasil isletilir? Bu ders, teorik stratejilere ve mekan
yonetiminin pratik modellerine bakarak bir mekani yénetmenin ilkelerini arastiriyor. Sanat ve kultir
mekaninin vizyonu ve misyonu nasil belirlenir? Uriinleri miisteriye nasil ulastirilir, bunun icin nasil fon
saglanir ve daha sonra sanat alanlarina yeniden yatirim yapmayi saglayacak geliri elde etmek icin nasil bir
pazarlama yapmak gerekir? Bu ders kapsaminda sanatsal programlamadan baslayarak, pazarlama
stratejilerini, sanat ve kultir mekanina sahip kurum etrafinda nasil bir ag/topluluk olusturulabilecegini,
sponsorluk ve alternatif finansman olanaklarini 6rnekler isiginda birlikte kesfetmeyi hedefliyoruz. Pratik
acidan ise bir performans/sergi dizenlemek igin nelere ihtiyac oldudu, bir gosteri ya da etkinlik sezonu
icin nasil butge ayirilmasi gerektigi, produksiyon gerekliliklerinin neler oldudu, lojistigi ve bilet satislari
incelenecektir. Alaninda uzman konuk konusmacilar sayesinde bilgiyi ilk elden alinacak ve yerinde
ziyaretler yapilacaktir.

Michael M. Kaiser: The Cycle: A Practical Approach to Managing Arts Organizations Co-author: Brett E.
Egan (2013) Michael M. Kaiser: The Art of the Turnaround: Creating and Maintaining Healthy Arts
Organizations Brandeis University Press, 2008 Tobie S. Stein and Jessica Bathurst, Performing Arts
Management: A Handbook of Professional Practices, New York: Allworth Press, 2008. Duncan Webb,
Running Theaters: Best Practices for Leaders and Managers, New York: Allworth Press, 2004. Jim Volz, How
to Run a Theater: Creating, Leading and Managing Professional Theater, Methuen Drama, 2011.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM276 Corporate Social Responsibility and 4 4 0 0 4 4

Volunteering Activities Il

Prerequisites

Admission Requirements

Language of Instruction

Course Type

Turkish

Elective
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Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Bachelor Degree

Bu ders kapsaminda 6grencilerin kurumsal sosyal sorumluluk alaninda bir uygulama gerceklestirmeleri
amaclanmaktadir. Toplumsal fayda kapsaminda Universite icinde ya da Universite'nin sosyal paydaslari
nezdinde gerceklestirilmesi hedeflenen uygulama ders ciktisi olarak degerlendirilecektir.

Bu ders kapsaminda 6grencilere sosyal sorumluluk kavrami, kavramin gelisimi, sosyal sorumluluk
yaklasimlari aktarilarak 6grencinin bir kurumsal sosyal sorumluluk kampanyasini hayata gecirmesi
saglanacaktir.

Blowfied M ve Murray A (2008) Corporate Responsibility A Critical Introduction, Oxford University Press,
Oxford.

Cinarli, inci. Stratejik fletisim Yénetimi. 2. Bask, Beta Yayinlari, istanbul, 2013.

Ozlpek, Nejat. Kurum Imaji ve Sosyal Sorumluluk. 2. Baski Egitim Yayinevi

Konu

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM308 International Communication 6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Compulsory
Bachelor Degree

Bu dersin amaci, uluslararasi iletisim alaninda ge¢misten giinimuze ortaya atilan kuramsal perspektifleri,
on plana ¢ikan kavram ve yaklagimlari dénemlerinin siyasal ve sosyo-kultarel baglami icinde ve belli bagli
yazarlarin énemli calismalarini temel alarak elestirel bir bakis acgisiyla incelemektir.

Bkz. Konu basliklari
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References

Theory Topics

Week Weekly Contents

Sec¢me Kaynaklar:
Ole R. Holsti (no date), Theories of International Relations, http://people.duke.edu/~pfeaver/holsti.pdf

Scott Burchill, Andrew Linklater, Richard Devetak, Jack Donnelly, Matthew Paterson, Christian Reus-Smit
and Jacqui True (2005) Theories of International Relations, Third edition,
http://lib.jnu.ac.in/sites/default/files/RefrenceFile/Theories-of-IR.pdf

Emel Akca (2004) “1990 Sonrasi Tirk-Amerikan liskileri ve ki Ulke Basininda Temsili: Kargilagtirmal Séylem
Coéziimlemesi (Afganistan ve Irak Midahaleleri), yayimlanmamis doktora tezi, Ege Universitesi.

Benedict Anderson (1983) Imagined Communities, https://www2.bc.edu/marian-
simion/th406/readings/0420anderson.pdf

Armand Mattelart letisimin Diinyasallagmasi, Tletisim yayinlari, 2001.

irfan Erdogdan (1995) Uluslararasi iletisim, Kaynak yay.

William B. Gudykunst, Molefi Kete Asante , Eileen Newmark (2000) Handbook of international and
intercultural communication, Sage Publications.

Hamid Mowlana (1997) Global information and world communication : new frontiers in international
relations, London : SAGE Publications, 2nd ed.

irfan Erdogdan (1994) Uluslararasi iletisim : diinyanin carpik diizeni,
https://www.researchgate.net/publication/235915757_Uluslararasi_lletisim_Dunyanin_carpik_duzeni
Armand Mattelart (1996) La mondialisation de la communication, Paris: Presses Universitaires de France.
Robert W. McChesney, Ellen Meiksins Wood, and John Bellamy Foster (1998) Capitalism and the
information age: the political economy of the global communication revolution, New York, NY : Monthly
Review Press.

Sean MacBride...[ve 6te.] Bir ¢ok ses tek bir diinya: iletisim ve toplum - bugln ve yarin /; cev. Ertugrul
Ozkék...[ve dte.] Ankara : Unesco Tiirkiye Milli Komisyonu, 1993.

Harold Lasswell (1927) Propaganda Techniques in World War I. London: M.I.T. Press,
https://babel.hathitrust.org/cgi/pt?id=mdp.39015000379902;view=1up;seq=269

Hallin, D. C., & Mancini, P. (2004). Comparing media systems: Three models of media and politics.
Cambridge: Cambridge University Press.

Hallin, D. C., & Mancini, P. (Eds.) (2012). Comparing media systems beyond the western world. Cambridge:
Cambridge University Press.

Ercebe, Ozge (2016) Tirkiyenin Medya Sistemi ve Otoriterlesme Egiliminin Yapisal Temelleri, Atilim Sosyal
Bilimler Dergisi 6 (1), 51-88.

1 Introduction

2 Theories of international relations

3 Propaganda Studies:1st World War

4 Propaganda Studies: 2nd World War

5 Modernization theory

6 Development theory

7 Mid-term exam

8 Dependency theory

9 Imperialism and cultural imperialism

10 New World Inflormation and Communication Order (NWICO) and UNESCO
11 Comparative International Media Systems

2/7/2026 3:50:07 AM

111/ 157



Week  Weekly Contents

12 Globalisation and global media

13 Orientalism and postcolonialism

14 New media and informational capitalism
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM366 Political Communication 6 2 0 0 2 5

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Compulsory
Course Level Bachelor Degree
Objective Bu dersin amaci 6grencilerin farkh yaklagimlarla siyasal iletisim kavramini, stratejisini, stirecini ve

asamalarini 6grenmelerine; bir kampanya slrecini analiz edebilmelerine ve siyasetteki yerine, nemine,
se¢cmenler ve secim sonuglari acisindan etkilerini degerlendirebilmelerine olanak saglayacak bilgi
birikimini kazandirmaktir.

Content 1. hafta: Tanisma ve dersin genel ¢ergevesinin sunumu
2. hafta: Temel kavramlar ve tanimlar
3. hafta: Siyasal iletisimin farkli boyutlari ve teorik yaklagimlar
4. hafta: iletisim ve siyaset: Anahtar kavramlar
-kamusal alan
-kamuoyu
-siyasal aktorler
-siyasal toplumsallagma
-siyasal kultar
. hafta: Siyasetin “medyatiklesmesi” ve sonuclari
. hafta: Kamuoyu arastirmalari ve siyasette kullanimi
. hafta: Vize sinavi
. hafta: Siyasal iletisimde medyanin konumuna iliskin kuramsal yaklagimlar ve modeller
. hafta: Suskunluk sarmali, Gindem belirleme

N O 00 NN O U

. asama glndem belirleme (cerceveleme, 6ne

¢ikartma, gindemden dusirme

10. hafta: Siyasal kampanya slreci ve agamalari

11. hafta: Siyasal reklam

12. hafta: Ulusal ve uluslararasi kampanya orneklerinin dederlendirilmesi
13. hafta: Siyasal iletisim alanina elestirel yaklagimlar

14. hafta: Uzman konuk ile tartisma
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References - Ders notlari
- Pierre Bourdieu, L'Opinion Publique N'Existe Pas, Questions de Sociologie, Paris : Editions de minuit,
1985, 222-235.
- Eser Koker, Politikanin Tletisimi Tletisimin Politikasi, Ankara: Vadi yay., 1998
- Sevda Alankus (Der.), Medya ve Toplum, Habercinin El Kitabi Dizisi: 1, istanbul: BIA yay., 2003
- Elisabeth Noelle-Neumann, Kamuoyu. Suskunluk Sarmalinin Kesfi, 4. Baski, Cev. Murat Ozkék,
Ankara:Dost Kitabevi, 1998
- Ferruh Uztug, Siyasal Tletisim Yénetimi, istanbul: MediaCat, 2004
- Erkan Yiksel, Medyanin Gindem Belirleme GlcU, Konya: Cizgi Kitabevi yay., 2001
- Necati Ozkan, Secim Kazandiran Kampanyalar, Istanbul: MediaCat, 2002
- Arsev Bektas, Kamuoyu, Tletisim ve Demokrasi, Istanbul: Baglam yay., 1996
- Abdullah Ozkan (Ed.), Siyasetin letisimi, Istanbul: Tasam yay., 2009
- Abdullah Ozkan, Siyasal fletisim Stratejileri, Istanbul: Tasam yay., 2007
- Aysel Aziz, Siyasal Tletisim, 2. Baski, Ankara: Nobel Yay., 2007
- Darren G. Lilleker, Siyasal iletisim. Temel Kavramlar, Y. Devran, A. Nas, B. Eksi, Y. Goksun (Eds), Istanbul:
Kaknus yay., 2013
- Jacques Gerstlé, La Communication Politique, Paris: Armand Colin, 2007
- Andrew Chadwick, Internet Politics, New York: Oxford University Press, 2006
- www.siyasaliletisim.org

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOU300 Sociology of Journalism 6 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin U¢ temel amaci bulunmaktadir:

* Oncelikle, gazetecilik diinyasinin, kendi ézellikleri, farkliliklari, ilerlemesi, organizasyonel ve teknik
kisitlari, yazim ve olaylarin islenisine dair tarzlariyla tanitiimasi hedeflenmektedir;

* Daha sonra, gazeteciligin toplum ve iktidarlarla (siyasi ve ekonomik iktidarlarla) olan surekli iligkisinin
analizi, demokratik bir toplumdaki rollerini, deontoloji sorunu cercevesinde incelemek amaclanmaktadir.
* Son olarak, gazetecilerin, kaynaklari ve kitlelerle iliskisi ile, bir toplumsal insa olarak haberin analizinin
yapilmasi 6ngoérilmektedir.

Content Bir meslek olarak gazetecilik
Kaynakla ve kitlelerle iligki
Gazetecilerin toplumdaki rolleri
Siyasi karar sure¢lerinde medyanin rolu
Gazetecilerin gelecedi
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References “Rethinking the sociology of Journalism: Source strategies and the limits of media centrism “, in Public
communication: the new imperatives, Margorie Fergusson (ed.), Sage, 1990.

Accord A. (dir), Journalistes précaires, Bordeaux, Le Mascaret, 1998

Alemdar K., Medya glicii ve demokratik kurumlar, Istanbul: AFA, 1999.

Antoine F., Ecrire au quotidien: pratiques du journalisme, Bruxelles: EVO Asbl., 1995.

Bourdieu P., Sur la télévision : suivi de 'emprise du journalisme, Paris: Liber, 1996.

Charron J., La production de I'actualité, Montréal: Boréal, 1994.

Chupin I. Et Nollet J. (dir.), Journalisme et Dépendance, Paris: 'Harmattan, 2006.

Cornu D., Journalisme et Vérité, Geneve: Labor et Fides, 1994.

Freund A., Journalisme et mésinformation, Paris: La Pensée sauvage, 1991.

Keane J., Cev. H. Sahin, Medya ve Demokrasi, Istanbul:Ayrinti, 1991.

Maigret E., Sociologie de la communication et des médias, Paris, Armand Colin, 2003

Marchetti D., « Les sous-champs spécialisés du journalisme », Réseaux 111, 2002, pp. 23-55.

Maria Santos, L'élite journalistique et son pouvoir, Paris, Apogée, 2006.

Mathien M., Les journalistes et le systeme médiatique, Paris, Hachette,1992.

Mathien M., Les journalistes, PUF, 1995.

Mathien M., Les journalistes. Histoire, pratiques et enjeux, Paris, ellipses, 2007.

Neveu E., Sociologie du journalisme, Paris: la Découverte, 2001.

Poyraz B., Haber ve haber programlarinda ideoloji ve gerceklik, Istanbul: Utopya, 2002.

RingootT R., Rochard Y, « Normes et usages des genres journalistiques », Mots, n°77, 2005.

Ruellan D., Les pro du journalisme, de I'état au statut, la construction d'un espace professionnel, PUR,
1997.

Schneidermann D., Du journalisme apres Bourdieu, Paris: Fayard, 1999.

Véron E, Construire 'événement, Paris, Minuit, 1981.

Theory Topics

Week Weekly Contents

1 Introduction + sociology approach of Journalism

2 Journalism as a profession, different jobs, training and structuring of the field

3 Media companies, professional organizations, figures and findings

4 Journalists in context: social class, competition, conflicts of interest, social climbing, the kind of journalism ...
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Week Weekly Contents

5 Reports to the source: power, strategies, interaction and professionalization of sources

6 Relations to public, interaction, sociology of public

7 Conditions of production of information (writing rules, angle, journalistic genres, rationalization of work, decision-making

process)

8 Midterm

9 Relations to authorities (political, economic, etc.) Propaganda, collusion, censorship.

10 The roles of journalists in contemporary society (socio-political approach)

11 The role of media in policy making (agenda setting)

12 Journalists face the future: journalism in the age of Internet and new technologies.

13 Results of investigations (oral presentations and discussions)

14 Results of investigations (oral presentations and discussions and general conclusion)
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOou308 Data journalism 6 1 2 0 3 4

Prerequisites

Admission Requirements

Language of Instruction  English

Course Type Elective
Course Level Bachelor Degree
Objective Veri Gazeteciligi dersinin amaci, bu alanin temel agsamalari olan veri bulma, veri toplama, veri temizleme,

veri analiz etme, veri gorsellestirme surecini pratik ve teorik olarak anlamak ve bilgi edinme hakkini
kullanarak acik veri iliskisini kavramaktir. Gelisen Internet diinyasinda veri gazeteciliginin; bilgisayar
destekli habercilik ve veri tabanli haberciligin bir sonucu olarak nasil gelisiyor oldugunu, gazeteciligin
gelecegi olarak haber merkezlerinde haberin daha etkin aktariimasinda nasil giclt bir rol Ustlendigini
gelisen cevrim ici acik kaynaklar, araglar ve tekniklerle 6gretmektir.
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Content

References

Theory Topics

Week Weekly Contents

Veri Okuryazarhgimin Onemi

Veri Turleri

Acik Veri, Verinin Agilma Yoéntemleri ve Etik

Veri Gazeteciliginin Tanimi/Tarihi - Nereden Geldigi
Dadinik Verinin Tanimi, Verinin Dogrulugu

Veri Formatlarini Tanima ve Anlama

Veri Nasil Bulunur

Veri Kaynaklari ve Veri Tabani Yonetimi

Veri ile Hikaye Bulma - Nasil Yapilir

Veri Temizleme - Veri Nasil Anlamlandirihr

Veri Kazima - Bir veri kaynagi olarak internet siteleri
Veri Gorsellestirme Araclarina Giris (Acik Kaynak)
Konuya Goére Dogru Grafigi, Haritayl Secme

Temel Istatistik ve Excel'de Calisma Pratikleri

Bilgi Edinme Hakki Talebi ve Acik Veri Tliskisi
Kaynaklar ve Teknikler

Sosyal Medya Veri Analizi /Kullanimi

Dijital Icerigi Dogrulama

AWG http://www.avvg.org.tr/yazilar/94-acik-veri-ve-veri-okuryazarligi-egitimleri% C2%A0herkesin-
erisimine-acildi.html

Data Journalism: Inside the global future
http://www.slideshare.net/mrdamian/data-journalism-inside-the-global-future
https://www.amazon.co.uk/d/Books/Data-Journalism-Inside-global-future-Tom-Felle/1845496639
Data Journalism: Mapping the Future
http://www.abramis.co.uk/books/bookdetails.php?id=184549616

Scraping for Journalists
https://leanpub.com/scrapingforjournalists

NUMBERS IN THE NEWSROOM: USING MATH AND STATISTICS IN NEWS, SECOND EDITION, E-VERSION

http://store.ire.org/products/numbers-in-the-newsroom-using-math-and-statistics-in-news-second-
edition-e-version

Open Data Institute / http://theodi.org/

School of Data / http://schoolofdata.org/

Getting Started with Data Journalism /Writing data stories in any size newsroom /by Claire
Miller/https://leanpub.com/datajournalism

Data Journalism HandBook /Edited by Jonathan Gray,Lilliona Bounegry and Lucy Chambers
/http://datajournalismhandbook.org/

Data Journalism Heist /by Paul Bradshawhttps://leanpub.com/DatajournalismHeist

Gazeteciligin Gelecedi:Veri Gazeteciligi-Pinar Dag
https://docs.google.com/document/d/TueHNSvev8C5FRf9c-wwfoTrdbTLfrRPYakpphCOj2Ig/edit

Finding Stories in Spreadsheets
https://leanpub.com/spreadsheetstories

1 Basic Data Concepts
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Week  Weekly Contents

2 Data Research Techniques

3 Data Cleaning

4 Data Literacy, Metadata, Open Data

5 Effective Utilization Methods of BEH

6 Thinking Like a Data Journalist

7 What Does Good/Bad Datasets Mean?

8 Midterm exam

9 Data Analysis and Interpretation

10 Data Visualization Principles

11 Data Visualization Applications

12 R Visualization for Data Journalism

13 Storytelling with Data

14 Presentation of Group and Solo Projects
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP304 Crisis and Risk Communicaton 6 2 0 0 2 3
Management

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu ders 6grencilere kriz-risk-sorun yonetimi konularinda temel bilgileri aktarmayi ve pratik kazandirmayi,

ayni zamanda da elestirel ve sistematik/analitik bakis acisini gelistirmeyi amaclamaktadir.

Content Kriz, risk ve sorun yénetimi / Kuramsal gerceve ve kavramlar
Kriz ve risk iletisimi yonetimi
Kriz iletisimi stratejileri
Ornek vaka analizleri
Risk Toplumu Kurami
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References

Theory Topics

Week  Weekly Contents

1 -

10 -
11 -
12 -
13 -

14 -

Content

Ders notlari.

BECK Ulrich, “Living in the World Risk Society”, Hubhouse Memorial Public Lecture at LSE, 15 February
2006.

BECK Ulrich, Risk Society: Towards a New Modernity, Cev. Mark Ritter, London: Sage Publications, 1992.

COOMBS, Timothy W. ve HOLLADAY Sherry J. (ed.). The Handbook of Crisis Communication, Massachusetts,
MA: Blackwell.

DELAHAYE PAINE Katie. “How to Measure Your Results in Crisis”, (2003),
http://www.instituteforpr.com/pdf/HowtoMeasureYourResultsinaCrisis, KatieDelahayePaine2002.pdfIPR,
11.06.2006.

GIDDENS Anthony, “Risk”, BBC/Reith Lectures, Hong Kong, 1999.

FUREDI Frank, How Fear Works: Culture of Fear in the Twenty-First Century, London: Bloomsbury, 2018.

GEORGE, Amiso M. ve PRATT, Cornelius B. (Eds.). Case Studies in Crisis Communication: International
Perspectives on Hits and Misses, NY: Routledge, 2011.

LERBINGER, Otto. The Crisis Manager: Facing Disasters, Conflicts and Failures, 2.Baski, NY: Routledge,
2012.

REGESTER, Michael ve LARKIN, Judy. Risk Issues and Crisis Management in Public Relations, 4th ed.,
London: Kogan Page, 2008.

SELLNOW Timothy L. ve SEEGER, Matthew W. Theorizing Crisis Communication, UK: Wiley&Sons, 2013.
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

RPP312 Corporate Communication 6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Bachelor Degree

Bu derste orgltsel iletisimin 6rgattiin devamlilidi ve basarisi icin 6nemi vurgulanarak orgitsel iletisim
kanallari, araclari ve yontemleri aktarilacaktir

. Hafta: Orglt/ érgitsel iletisim kavram ve amaclari
. Hafta: Orgut kuramlari

. Hafta Orgutlerde iletisim bicim ve araclari

. Hafta Orgutsel iletisim kanallari

. Hafta: Kurum Kimligi/ Kurum imaiji

. Hafta: Kurum Kaltura

. Hafta: Ara sinav

0 N o L1 AW N =

. Hafta: Kurumsal itibar

9. Hafta: Liderlik ve Tletisim

10. Hafta: Tletisim Engel ve Bozukluklar
11. Hafta: Ornek ve Uygulamalar

12. Hafta Ornek ve Uygulamalar

13. Hafta: Ornek ve Uygulamalar

14. Hafta: Ornek ve Uygulamalar

Haluk GURGEN, Orgiitlerde iletisim Kalitesi, Der Yayinlari, 1997

Zeyyad SABUNCUOGLU, OrgUtlerde iletisim, Arikan Yayinlari,2009

Ayla OKAY, Kurum Kimligi, Media Cat Yayinlari,1999.

Beril Akinci VURAL Kurum Kiiltiird, Tletisim Yayinlari, 2003.

Cees B.M. Van RIEL, Principles of Corporate Communication, Prentice Hall, 1995.

Peter STEIDL- Garry EMERY, Corporatelmage and Identitiy Strategies Designing the corporate Future,
Business & Professional Publishing, 1999.

John M.T. BALMER and Stephan A. GREYSER, Revealing the Corporation: perspectives on identity, image,
reputation, corporate branding, Routledge.

John DOORLEY and Helio Fred GARCIA, Reputation Management, Routledge, 2007.

Naomi LANGFORD and Woodand Brian SALTER, Critical Corporate Communications- a best practice
blueprint, John Wiley & Sons , 2003

James HORTON, Integrating Corporate Communication,Quorum Books, 1995
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Week  Weekly Contents

1 Introduction, definitions.

2 Management theories

3 Organizational communication tools

4 Functions of organizational communication
5 Corporate Identity and corporate image.

6 Corporate culture

7 Midterm exam

8 Corporate reputation

9 Leadership and communication

10 Obstacles in organizational communication
11 Presentations and case study

12 Presentations and case study

13 Presentations and case study

14 Presentations and case study
Content

Course Code Course Name

RPP314 Principles of Marketing

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective
Course Level Bachelor Degree

Objective

Semester

6

Theory Practice Lab Credit

2 0 0 2

Pazarlama stratejik kararlarindan ‘Konumlandirma’nin tanimi

verilecek ve rekabetci avantaj yaratmadaki 6nemi aciklanacak;

konumlandirma stratejileri ve uygulama alanlari érnekler bazinda

aciklanacak; Urunun farkli dizeylerde tanimlari verilecek ve Granu

olusturan katmanlar detaylandirilarak agiklanacak; Grin hatti ve

karmasi kararlarinin stratejik 6nemi belirtilecek; Grin hayat dongusu

asamalari érneklerle desteklenerek agiklanacak; trin fiyatlandirma

politikalari genel hatlariyla tanimlanacak; dagitim kanallari ve

lojistigin pazarlama kararlarindaki yeri ve 6nemi agiklanacak; rekabet

stratejileri tanimlanacak.

ECTS
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Content

1. Hafta: Pazarlama Stratejik Karar Strecinin 3. asamasi
Konumlandirma'daki rekabetci avantaj yaratmanin
onemi.

2. Hafta: Konumlandirma stratejileri ve strateji secme ve
uygulama alanlari.

3. Hafta: Urtind fakli dizeylerde tanimlama ve katmanlar.
4. Hafta: Urin klasifikasyonu, bireysel Grin kararlari: 1)
Urain ézellikleri.

5. Hafta: 2) Markalama ve stratejiler.

6. Hafta: 3) Ambalaj 4) Satig sonrasi hizmet.

7. Hafta: Ara Sinav (vize).

8. Hafta: Urtin hatti ve Griin karmasi kararlari.

9. Hafta: Hizmet pazarlamasi ve &zellikleri.

10. Hafta: Uriin hayat dénglisii stratejileri ve asamalari I.
11. Hafta: Urin hayat dénglist stratejileri ve agamalari 1.
12. Hafta: Uriin fiyatlandirma politikalari.

13. Hafta: Dagitim kanallari ve lojistik.

14. Hafta: Rekabet stratejileri.

References Kotler, P., Armstrong, G. (17.Edition). Principles of Marketing, New

Jersey: Prentice Hall.
figili diger giincel makale ve kitaplar.

Theory Topics

Week Weekly Contents

1 Week 1. “Positioning” and its importance in creating competitive advantage

2 Week 2. “Positioning” strategies, choosing and executing the right strategy for the brand
3 Week 3. Defining the product in various levels

4 Week 4. Product classification, individual product decisions 1) Product attitudes

5 Week 5. 2) Branding and branding strategies

6 Week 6. 3) Packaging 4) After sale service

7 Week 7. Mid-term exam

8 Week 8. Product line and product mix decisions

9 Week 9. Service marketing

10 Week 10. PLC strategies and stages |

11 Week 11. PLC strategies and stages Il

12 Week 12. Product placing periods

13 Week 13. Distribution channels and logistics

14 Week 14. Competitive strategies.
Content

Course Code Course Name Semester Theory Practice
CTV314 Film Theory and Criticism 6 2 1

Prerequisites

Admission Requirements

Lab

0

Credit

2

ECTS

6
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Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

French
Elective
Bachelor Degree

Dersin baslica amaci, kurumsallastigi ilk yillardan ginimuze sinemanin hem bir sanat dali olarak kabul
edilmesinde hem de toplumu etkileyen, onu donustiren bir arag olarak degerlendirilmesinde etkili olan
kuramlari 6grenmektir.

1-Girig : Kuramin anlami, amaci

2- Yeni bir estetik form, yeni bir media?

3- Gergekgilik sorunsali

4- Psikanaliz ve sinema

5- Sinema, tarih, kiltar: filmlerin tarihsel okumalarina yaklagimlar
6- Auteur Kurami

7- Feminist kuram ve Gender Studies

9- Yeni Sinema Tarihi

AUMONT Jacques, Les théories des cinéastes, Armand Colin Cinéma, Paris, 2005CASSETTI Francesco, Les
théories du cinéma depuis 1945, Nathan Cinéma, Paris, Paris, 1999

AUMONT Jacques, BERGALA Alain, MARIE Marie, VERNET Marc, Esthétique du film : 120 ans de théorie et
de cinéma, Broché, 2016

BRAUDY Leo, COHEN Marshall, Film Theory and Criticism, Oxford University Press, 2009

CORRIGAN Timothy, Film Elestirisi El kitabi, Dipnot Yayinlari, Ankara, 2007FERRO Marc, Cinéma et Histoire,
Gallimard, Folio Histoire, Paris, 1993

DUDLEY Andrew, Concepts in Film Theory, 2008

ELSAESSER Thomas, Film Theory: An Introduction through the Senses, Routledge, 2015

FREDON Jean-Michel , La Critique de cinéma, Cahiers du cinéma, Petits Cahiers, 2008PREDAL René, LA
Critique de cinéma, A.Colin 128, Paris, 2004

KRACAUER Siegfried, Théorie du film : La rédemption de la réalité matérielle, Flammarion, 2010
OZARSLAN Zeynep; Sinema Kuramlari 1 ve 2, Su, 2019

1 Introduction to film theories

2 The question of reality: G. Mélies, M. Gorki, A. Appolinaire, R. Canudo
3 A new aesthetic? A new media? Hugo Munsterberg, Louis Delluc
4 A new aesthetic? A new media? Jean Epstein, Rudolph Arnheim

5 Film analysis and text study

6 The realism: Siegfried Krackauer, Gyorgy Lukasc, André Bazin

7 Text study

8 Exam

9 Formalism and Aparatus theory: Cristian Metz, Jean-Louis Baudry
10 Cinema and psychoanalysis: S. Freud and J. Lacan

11 Text study

12 Feminist Film Theories : Laura Mulvey, Tania Modleski

13 Film analysis and text study

14 Audiance theories
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Content

Course Code Course Name

CTV316 Popular Culture, Media and Literature 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective

Bachelor Degree

Semester

Theory Practice Lab

3 0 0

Populer kulturu tarihsel, kulturel ve ekonomik ve politik boyutlariyla ele almak.

1. Hafta Dersin genel cercevesinin cizilmesi

2. Hafta Kapitalist sistemde kultirun yapisal 6zellikleri

3.Hafta Tuketim toplumunda ttketim davraniglarinin nasil yonlendirildigi

4. Hafta Post-modernligin kultirel ozellikleri

. Hafta Kaltlrin yeniden Uretim siregleri
. Hafta Vize sinavi
. Hafta Moda, kulttr ve kimlik

0 N o u»n

. Hafta Post-modern toplumlarda kamusal alanin ¢okusu

9. Hafta Populer kdlture kulturel calismalarin yaklagimi

10. Hafta 1980'lerde Turkiye'de populer kulttr

11. Hafta Populer edebiyatta endise
12. Dersin genel dederlendirmesi

Ali Akay, Kapitalizm ve Pop Kulturu

Philip Goodchild, Deleuze ve Guattari Arzu Politikasina Giris

David Harvey, Postmodernligin Durumu
Richard Senett, Kamusal Insanin Cékiisii
Fred Davis, Moda, Kultar ve Kimlik
David Rowe, Populer Kulttrler

Nurdan Gurbilek, Vitrinde Yasamak
Nurdan Gurbilek, Kér Ayna Kayip Sark
Ahmet Oktay, Turkiye'de Populer Kiltur

Content
Course Code Course Name Semester
COM316 Creativity in Publicity 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Turkish
Elective

Bachelor Degree

Theory Practice Lab

2 0 0

Credit

3

Credit

2

ECTS

ECTS

3
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Objective

Content

Tuketim, haz, zaman, ahlak ve sorumluluk, arzu, mutluluk, dil, sanat, insan emedi, adalet gibi temel
kavramlari felsefi agidan incelemek.

Pazarlama tarihine kisa gdndermeler yaparak; otomobil, sabun ve ilag sektorlerinde lider markalarin
ortaya ¢ikis kogullarini kavramak.

Reklam, pazarlama ve yaratici duslnce iliskilerine bakmak. Firmalarin, yaratici pazarlama ve reklam
fikirleri ile nasil kalici markalar ¢ikarabildiklerini 6rneklerle ortaya koymak.

Yaratici beyin, yaratici distnce, teknikler ve kurallari hatirlatmak.

Dijital donUstimu tartisirken yeni pazarlama iletisim tekniklerini vurgulamak. Kitle iletisiminin yeni
boyutlari ve pazarlamanin 21. Yiuzyilda evrilebilecedi noktalari tartismak.

Bu derste, pazarlama, yaraticilik, reklam ve dijital iletisim alanlarindaki kavram ve uygulamalar, basaril /
basarisiz, 6rnekler araciligi ile ele alinacaktir.
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References

Theory Topics

Week Weekly Contents

Content

-David Ogilvy , Confession of an Advertising Man, 2011 South Bank publishing ( 1963'te
yapilmig birinci baskinin yazar tarafindan revize edilmis hali).

-Marcel Bleustein -Blanchet, kna Hirsi, Bir Fransiz reklamcinin anilari, cev: Ciineyt Akalin
,Yorum Ajans yayinlarr ,1995.

-Jim Aitchison , Basin flani Béyle Yapilir , cev: Serkan Balak, Okuyan Us yayinlari, 2006.
-Pat Fallon, Fred Senn , Portakali Sikmak, cev: Umit Sensoy , Optimist yayinlari, 2007.
-Robert Heath , Bilincaltimdaki Reklamlar , reklamlar bizi nasil etkiler? Cev: Emrah Bilge,
MediaCat kitaplari, 2013.

-How To Be More Creative , David Edwards ,Occasional Productions,1996.

-Claude Hopkins , Reklamcilik Yagsantim & Bilimsel Reklamcilik, Yapi Kredi yayinlari ,1996.
-Al Ries , Jack Trout , Marketing Warfare, 20.th Anniversary edition , McGraw-Hill ,2006.
-Gilles Lipovetsky , Le Bonheur Paradoxal , Gallimard, col: Folio essais,2006.

-Thierry Maillet, Le Marketing et son histoire , ou le mythe de sisyphe réinventé,
Pocket,2010.

- Jean Marie Dru, La publicité autrement, Gallimard, Le Débat, 2007.

- Richard Susskind , Daniel Susskind, The future of the professions, How

technology will transform the work of human experts , Oxford University Press 2015.

- Dominique Cardon, A quoi revent les algoritmes ,Nos vies a I'heure des big data , Seuil,
République des idées, 2015

- Philippe Jourdan , Valérie Jourdan , Jean-Claude Pacitto Le Marketing de la Grenouille ,
Nouvelle strategies des marques pour nouveaux consommateurs , Editions Kawa 2017.

- Giles Lipovetsky, Plaire et Toucher, essai sur la société de seduction , Gallimard 2017.

- Jean-Marie Dru, NEW, 15 approches disruptives de I'innovation, Pearson, 2016.

- John Hegarty , Hegarty On Advertising , Thames &Hudson 2017, Turning intelligence into
magic.

- Celil Oker, Geng Yazarlar icin hikaye Anlaticiligr Kilavuzu , Altin Kitaplar 2018 .

Biraz farkh sulara agiimak icin:

- Walter Benjamin, Sur le Concept de I'Histoire, Petite Bibliothéque de Payot,2013.

-Karl Jaspers , La Culpabilité Allemande , Les Editions de Minuit, col: arguments, 1990.
Max Horkheimer - Theodor W.Adorno, La Dialectique de la Raison , fragments
philosophiques, ilk baski 1944 NewYork, 1974 pour la traduction Francaise , Gallimard ,
1974.

- Le Temps des Magiciens, 1919 -1929 l'invention de la pensée moderne , Wolfram
Ellenberger, 2019.

-Benjamin,Barthes ve Fotografin Tekilligi , Kathrin Yacavone ,cev: Simber Atay ve
MelihTumen ,Hayalperest Yayinlari 2015.

-Michel Bourse , Halime Ycel, iletisim Bilimlerinin Serlveni , Ayrinti yayinlari, Schola Ayrinti
dizisi, 2012.

-Richard Appignanesi, Chris Garratt, Post-Modernism Icon Books Limited, 2013
-Catherine Dedieu, Christine Removille , Métamorphoses du Marketing , Economica, 2012.
-Philip Kotler , Marketing 4.0, Le Passage au Digital , De Boeck supérieur, 2017

-Atilla Aksoy , Yeni Reklamcilik , Istanbul Bilgi Universitesi yayinlari,2005.

-Guilano da Empoli, Les ingénieurs du Chaos , Ed. JCLattés, 2019.

-Anti bible du marketing et du management, 30 principes fondamentaux a I'épreuve des
faits, Paul Millier , Pearson Education , France , 2007

- Gerald Bronner , Apocalypse cognitive , PUF, 2021

- Jean Marc Bally , Xavier Desmaison , Comment la Silicone Valley a gagné la guerre de
marketing , Harmann, 2020

-Cynthia Fleury, Les irremplacables, essais folio, Gallimard,2015
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM318 Public Opinion Research 6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci arastirma yontemlerini genel hatlariyla aktararak, niceliksel ve niteliksel arastirma

tekniklerinin kullanim alanlari, hazirlanma surecleri ve uygulanmalari (sahasi), sonuclarinin
dederlendirilmesi ve yorumlanmasi konulari tizerinde yogunlasmaktir. Belirtilen amacg dogrultusunda
ogrencilerin sectikleri bir konuda soru formu/gérisme kilavuzu tasarlamalari ve sahada uygulamalari,
tamamlayici bir caligma olarak ders kapsamindadir.

Content 1. hafta: Tanisma ve dersin genel ¢ergevesinin sunumu
2. hafta: Temel kavramlar ve tanimlar (Veri, kamuoyu arastirmasi, arastirma yéntemi vb.)
3. hafta: Farkh arastirma turleri ve kimler tarafindan ne amacgla ve nasil kullanildiklari; arastirmanin kisa
tarihcesi
4. hafta: Bir arastirmanin akisi (evreleri)
5. hafta: Niteliksel ydntem kapsamindaki arastirma teknikleri
6. hafta: Arastirma sonuglarinin dederlendirilmesi ve okunmasi (arastirma okur-yazarhgi)
7. hafta: Vize sinavi
8. hafta: Ornekleme teknikleri
Uygulama calismasinin tanimlanmasi, konu secimi ve
dagitimi; zaman planinin belirlenmesi
9. hafta: Ogrencilerin masabasi calismalari, okumalari; gériisme kilavuzlarinin olusturulmasi, érneklemin
belirlenmesi
10. hafta: Arastirmaci konuk
11. hafta: Derinlemesine gorisme dokimlerinin dederlendirilmesi
Ogrencilerin aragtirma konularina gore érneklem
dediskenlerini belirlemeleri
12. hafta: Ogrencilerin olusturduklari soru formlari (izerinde calisma
13. hafta: Pilot arastirma
14. hafta: Soru formlarina son hallerinin verilmesi ve saha arastirmasi

References - Ders notlari
- Pierre Bourdieu, L'Opinion Publique N'Existe Pas, Questions de Sociologie, Paris : Editions de minuit,
1985, 222-235.

Theory Topics

Week Weekly Contents

1 Knowledge and presentation of the course and program

2 Introduction and definition of key concepts (data, surveys, research method, sample etc.)
3 Usage of the different methods and technical of research; brief history of surveys (pools)
4 Stages of a survey

5 Qualitative research techniques (methods)

6 Processing, presentation and reading of results
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Week Weekly Contents

7 MIDTERM EXAM

8 8. Week: Sampling techniques Presentation of the work of students; choice of subjects and construction of working groups
9 9. Week: Implementation of the exploratory work by students (readings, construction of the guides of discussion and the

corpus)

10 Intervention of a speaker

11 Qualitative evaluation in class: Sampling works

12 Works in class on the structure of the questionnaires

13 Field for the pilot works

14 Formatting the questionnaire and put in road of the field
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM320 Documentary Arts 6 2 1 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

English
Elective
Bachelor Degree

Bu ders, uygulama temelli bir yaklasimla, gorsel-isitsel sanatlarda belgesel ifadeyi ¢esitli medya
formatlarinda ele almayi amaglamaktadir. .

Belgesel film, fotograf, ses calismalari ve performans sanati arasindaki etkilesimlere odaklanan ¢grenciler,
mevcut beceri setleriyle 6zgun yaklagimlar denemeye yonlendirilecektir.

Bu ders, ayni zamanda, belgesel temsil bigimleri Gzerine dikkatli ve yogun okumalar icermektedir. Derste
onerilecek gorsel-isitsel icerigi dinlemek/izlemek icin dénemli miktarda ders hazirlik stresi ayrilmahdir.

Bondebjerg, Ib. 2014 Documentary and Cognitive Theory: Narrative, Emotion and Memory. Media and
Communication 2: 13-22,

Bruzzi, Stella: New Documentary. Second Edition, 2006

Novak D. and Sakakeeny M. (eds.) 2015. Keywords in Sound. Durham and London: Duke UniversityPress.

Nichols, Bill: Introduction to Documentary. Second Edition, 2010

Wang, C., & Burris, M. A. (1997). Photovoice: Concept, Methodology, and Use for Participatory Needs
Assessment. Health Education & Behavior, 24(3), 369-387. https://doi.org/10.1177/109019819702400309

1 Introduction to the course

2 Art and Everyday Life |
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Week

10

11

12

13

14

Content

Course Code

COM340

Weekly Contents

Art and Everyday Life Il

Documentary Film Aesthetics

Modes of Documentary Representation
Sensory Engagements: On Sound
Sensory Engagements: On Photography
Oral History

Autobiographical Documentary
Photovoice Practice

Photovoice Practice

Synesthesia/Visual Music

Final Project Presentations

Final Project Presentations

Course Name Semester

Broadcast Journalism 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

Turkish
Elective

Bachelor Degree

Theory Practice Lab Credit ECTS

3 3 3 3 3

Ogrencilerin teorik okuma, elestirel diisinme ve uygulama yoluyla gérsel isitsel haberciliginin ve hikaye

anlaticihidinin temelleri hakkinda bilgi sahibi olmalari amaclanmustir.

Gorsel isitsel haber Uretiminde hem teorik hem de uygulama agisindan gerekli becerileri edinmeleri

hedeflenmektedir.

Ogrencilerin gorsel-isitsel medya prodiksiyonu (haber réportaj/ belgesel program) icin arastirma,

gelistirme, planlama, yazma, ¢ekme ve kurgulama sureclerini uygulamali olarak deneyimlemeleri

amaclanmaktadir.

Ders atolye calismasi seklinde tasarlanmis olup 6devler ve egzersizlerle, 6grencilerin 'yaparak'

o6grenmelerine olanak taniyan deneyimsel bir 6grenme yaklasimina dayanmaktadir.

Bilgi toplama, yazma, roportaj yapma ve hikaye anlatma pratik becerilerini gelistirme ve bunlari gorsel-

isitsel ciktilara uygulama olanagi bulur.
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References

Theory Topics

Argila, Judith. (2017). “How To Create Video News That Rocks in Social Media”, Reuters Institute Fellowship
Paper University of Oxford.

Askanius, Tina. (2014). “Video for Change”, Ed. Wilkins, Karin G. vd., Handbook of Development
Communication and Social Change, John Wiley & Sons, Inc.pp.453-470.

Aslan, Kemal. (2005). Soru Nasil Sorulur?, istanbul: Anahtar Kitap Yayinlari.

Canikligil, IIker. (2014). Dijital Video ve Sinema, Istanbul: Alfa Yayincilik.

Gregory S., Avni R. (2007), Degistirmek icin Video, istanbul: Versus.

Kaptan, Ali. (1999) Radyo-Televizyon Haberciligi ve Metin Yazma-Roportaj Teknikleri, istanbul: Maltepe
Universitesi Yayinlari.

Kemal Yasar. (2004). Bu Diyar Bastan Basa (1-2-3-4), Istanbul:YKY.

Kobré, Kenneth. (2024). Video Journalism Multimedia Storytelling for Online, Broadcast, and Documentary
Journalist UK: Routledge.

Sokolov, A.G. (2007). Sinema Ve Televizyonda Gériintii Kurgusu, Istanbul:Agora Kitaphgr.

Sen, Ayse F. (2020). “Bir Dijital Gazetecilik Uygulamasi Olarak Video Gazeteciligi Ve Cevrimici Haber
Videolari”. Der. Erkmen O, Ataman B., Coban B., Yeni Gazetecilik Mecralar, Deneyimler, Olanaklar, Kafka,
pp.177-214.

Topbas, Benan. (2021). “Video Icerik iretiminde Geleneksel Medya Organlarinin Yeni Medyaya
Adaptasyonu: CNN Turk Ornegi”, The Turkish Online Journal of Design Art and Communication, 11(2), pp.
393-402.

Vertov, Dziga (Yon.). (1929). Kamerali Adam [Sinema Filmi].

Vertov, Dziga. (2007). Sine-géz. Ergenc A.(cev.), Istanbul: Agora Kitaphg.

White, Ted (2005). Broadcast News Writing, Reporting and Producing, Boston: Focal Press.

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM346 Film Editing Workshop 6 2 1 0 3 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Bachelor Degree

GUz déneminde okutulan Kurguya Girig dersinde edinilen temel bilgilerin uygulanmasi amacina yonelik
olarak, bu ders bir film yapim atélyesi seklinde yapilir.

GSU sinirlari icinde kalmak kosuluyla; her 6grencinin kisa bir senaryo yazmasi ve bunu éncelikle kagit
Uzerinde cekmesi istenir. Daha sonra segilen projelerden bazilari filme cekilir. Sinifca birlikte
gerceklestirilen uygulama calismasi, 7. ve 8. donemlerde secilecek olan ve kisisel yapim suregleriyle
ilerleyecek olan Film Yapimi derslerinin bir eskizi niteligindedir.

Sinemada GOrUntl Kurgusu (A.G. Sokolov) Antrakt Sinema Kitaplari
Film Dilinin Grameri 1-2-3 (Daniel Arijon) Es Yayinlari
Video Editing (Steven E. Browne)
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Week  Weekly Contents

1 Defining fiction in a broad sense,

2 The rules of the language of cinema,

3 Action line (180 degree rule), past examples,

4 Introduction and use of non-linear editing system,

5 Structural features of the short film,

6 Evaluation of short film suggestions,

7 Midterm exam (homework submission),

8 Exam week II,

9 Shooting scenario, storyboard and sketch applications,

10 Identification of projects for collaborative work,

11 Video filming of selected short film samples 1,

12 Video filming of selected short film samples 2,

13 Editing and dubbing of the films shot,

14 Evaluation.
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM360 Digital Broadcasting Platforms 6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Bachelor Degree

Dijital Yayincilik Platformlari dersinin odagi dijital televizyonculuktur. 2016 yilinin ilk aylarinda Netflix ve
hemen ardindan blutv'nin yayin hayatina baslamasiyla hizlica yasamimizin pargasi haline gelen dijital
televizyonculugun etraflica incelenecedi bu ders; blutv'nin kurulusundan yatirim aldigi giine dek
yoneticileri arasinda yer alan, buglinlerde ortadi oldugu Inter Yapim ile GAIN'e Dengeler - Biri Olmak
dizisini Ureten Sarp Kalfaoglu tarafindan verilmektedir. Ders, dijital televizyonculugun hikayesini;
varhginin gerekgesini, yapisini ve muhtemel gelecedini teori ve pratigiyle incelemeyi, anlamlandirmayi
amaglamaktadir.

Bu ders kapsaminda dijital televizyon tarihi, turleri, gelir modelleri, icerik ve pazarlama stratejileri
sektorden konuklarla islenecek; set ziyaretleri yapilacak, dijital televizyona tretimin safhalari analiz
edilecektir.

1. Landau, N. (2016). TV outside the box: Trailblazing in the new Golden Age of Television. Focal Press.

2. Melvoin, J. (2023). Running the Show: Television from the Inside. Applause.

3. Unal, Z. & Saglam, K. (2016). Bir Filmin Seriiveni. Mithat Alam Film Merkezi Sinema Seminerleri (2. Cilt).
ithaki Yayinlari.
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Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM364 International Relations 6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  French

Course Type Elective
Course Level Bachelor Degree
Objective L'objectif de ce cours est de familiariser les étudiants a I'étude des relations internationales. Le professeur

vise a préparer les étudiants a la suite de leurs études en présentant les concepts fondamentaux, les
approches théoriques, les outils d'analyse des relations internationales en tenant compte de leurs liens
avec I'évolution de I'histoire politique.

Content Il s'agira plus particulierement d'acquérir des connaissances de base sur un certain nombre des
phénomeénes autour desquels s'organisent des efforts de compréhension de la réalité politique
internationale. Sur la base de ce cadre méthodologique, le cours s'oriente vers I'analyse du systeme
international et le r6le des acteurs étatiques et non-étatiques. Le cours est dispensé en frangais, les
lectures sont en francais et en anglais.
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References

Theory Topics

Week Weekly Contents

JACKSON Robert and George SORENSEN, Introduction to international relations, New York, Oxford
University Press, 1999

LECLER Romain, Sociologie de la mondialisation, Paris, La Découverte, 2013

MACLEOD Alex, Evelyne Dufault, F. Guillaume Dufour... [et al.], Relations internationales : Théories et
concepts, Outremont (Québec), Athéna, 2008

ROCHE Jean-Jacques, Théorie des relations internationales, 7e édition, Paris, Montchrestien, Cléfs
Politique, 2008

ROCHE Jean-Jacques, Relations Internationales, 4e édition, Paris, LGDJ, 2009

SMOUTS Marie-Claude, Dario BATTISTELLA, Pascal VENNESSON, Dictionnaire des relations internationales,
Paris, Dalloz, 2006

SONMEZOGLU Faruk (Ed. ), Uluslararasi iliskiler Sozlagu, Istanbul, Der Yayinlari, 2017

SONMEZOGLU Faruk, Uluslararasi lliskilere Giris, Istanbul, Der Yayinlari, 2006

SUR Serge, Relations internationales, 5e édition, Paris, Montchrestien, 2009

VIOTTI, Paul R. ; Mark V. Kauppi, (Traduit par Ayse Ozbay Erozan), Uluslararasi dligkiler ve Diinya Siyaseti,
Ankara, Nobel Akademik Yayincilik, 2014

Périodiques :

Le courrier international (Réveil Courrier international, Application disponible sur Google Play-App Store)
Politique étrangeére - de I'lFRI (Institut francais des relations internationales)

La revue internationale et stratégique - de I'IRIS (Institut des relations internationales et stratégiques)
Questions internationales - de la Documentation francaise

Le Monde Diplomatique
Radio France Internationale (RFI ) (Application disponible sur Google Play-App Store)

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM370 Analysis of Advertising Campaigns 6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Elective
Bachelor Degree

Bu dersin amaci vaka analizleriyle 6grencilere reklam kampanyalarinin cesitli agilardan nasil analiz
edilebilecedi konusunda bilgi kazandirmaktir.
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Content

Reklam kampanyalari analizinde yéntemler

Vaka ana
1. Hafta:

2. Hafta:

3. Hafta:

4. Hafta:

5. Hafta:

6. Hafta:

7. Hafta:

8. Hafta:

9. Hafta:

10. Hafta
11. Hafta

12. Hafta

13. Hafta

14. Hafta

References Ders notl

lizleri
Basarili bir reklam kampanyasinin ilkeleri

Reklam kampanyalari analizinde farkli yéntemler (1)

Reklam kampanyalari analizinde farkli yéntemler (2)

Hedef kitleye agisindan reklam kampanyalari analizleri

Reklam kampanyalarinda goérsel ikna

Reklamda mizah kullaniminin etkileri

GUnUmuz reklam kampanyalarinda temel izlekler

Konumlandirma acisindan analiz

USP kullanilan reklam kampanyalari analizi

: Marka imaji agisindan reklam kampanyalari analizi
rsunum

ssunum

.sunum

.sunum

ar1, reklam filmleri ve dokiimanlari

Paul Rutherford,. Yeni ikonalar, Cev.Mustafa K. Gergeker, Istanbul, Yapi Kredi Yayinlari, 1996.

Judith Wi

Yayinevi,

lliamson. Reklamlarin Dili: Reklamlarda Anlam ve ideoloji, Cev: Ahmet Fethi, Ankara, Utopya
2001.

John Tomlinson. Kiiltiirel Emperyalizm, Cev. Emrehan Zeybeko§lu, istanbul, Ayrinti Yayilari, 1999

Theory Topics

Week

1

2

10

11

12

Weekly Contents

How to analyze advertising campaigns target?

Various methods to analyze advertising campaigns (1)

Various methods to analyze advertising campaigns (2)

How to analyze advertising campaigns target?

Visual persuasion in advertising campaigns

Humor in advertising campaigns

Main themes in contemporary advertising campaigns

Effie Case studies (1)
Effie Case studies (2)
Effie Case studies (3)

Effie Case studies (4)

International advertising campaigns analysis (1)

2/7/2026 3:50:07 AM

133 /157



Week  Weekly Contents

13 International advertising campaigns analysis (2)

14 International advertising campaigns analysis (3)

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM372 User Experience and Interface Design1 6 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Elective
Bachelor Degree

Bu ders kapsaminda 6grencilere, birinci siniftan itibaren edindikleri tasarim bilgi ve becerisini, “Kullanici
Deneyimi ve Araylz Tasarimi 1" dersinde islenen teorik arka planla birlestirerek deneyim ve araytz
tasarimi streglerini farkli yontem yaklagimlariyla hayata gecirmek suretiyle bir etkilesimli medya ortamini
tasarlayabilecek bilgi ve beceriyi kazandirmak hedeflenmektedir.

Ders kapsaminda, 6grencinin 6nerdigi 6zgln bir etkilesimli medya ortami, ders yUritictsinin
gozetiminde planlama-projelendirme ve tasarim asamalarini kapsayacak sekilde adim adim
gelistirilecektir.

- Grudin, J. (2008) A Moving Target: The Evolution of HCl, in The Human-Computer Interaction Handbook:
Fundamentals, Evolving Technologies and Emerging Applications (Edi.) Sears, A and Jacko, J. A., Lawrence
Erlbaum Associates, Taylor and Francis Group. 1-24.

- Carrol, J. M. (2012) Human-Computer Interaction, Encyclopedia of Human-Computer Interaction,
http://www.interaction- design.org/encyclopedia/human_computer_interaction_hci.html

- Shneidermann, B. and Plaisant, C. (2005) Designing the User Interface 4th Edition, Addison-Wesley.

- Zaphiris, P. and Siang Ang, C. (2009) Human-Computer Interaction: Concepts, Methodologies, Tools and
Applications, Information Science Reference, Hershey, New York.

1 Introduction to User Experience and Interface Design: Concepts, Limits, Possibilities
2

3

4

5 Presentations and Discussion of Project Proposals: Goals and Objectives, Strategy

6 Presentation and Discussion of Persona and User Story Designs

7 Presentation and Discussion of User Journey Designs

8 Presentation and Discussion of User Journey Designs

9 Presentation and Discussion of Information Architecture Designs

10 Midterm
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Week

11

12

13

14

Content

Course Code

COM406

Prerequisites

Admissio

Language of Instruction
Course Type

Course Level

Objective

Content

Weekly Contents

Presentation and Discussion of Lo-Fi Prototype Designs

Presentation and Discussion of Lo-Fi Prototype Designs

Presentation and Discussion of Hi-Fi Prototype Designs

Presentation and Discussion of Hi-Fi Prototype Designs

Final Project Il

n Requirements COM405 - BITIRME PROJESI |

Course Name

COMA405 - BITIRME PROJESI |

French
Compulsory

Bachelor Degree

Semester Theory

8 2

Practice Lab Credit ECTS

0 0 2 5

Bu ders kapsaminda 6grencilerin 6zgln bir arastirma gerceklestirmeleri amaclanmaktadir.

Bu ders kapsaminda 6zglin bir akademik arastirmanin arastirma sorularini olusturmak, belirlenen

sorunsal kapsaminda hipotezlerin belirlenmesi, ve arastirma yénteminin belirlenmesi, literatir taramasi

yapilmasi gibi konular ele alinacaktir.

References

Theory To

Week
1

2

10
11
12
13

14

Content

pics

Weekly Contents
counselor interview
counselor interview
counselor interview
counselor interview
counselor interview
counselor interview
counselor interview
Midterm exam
counselor interview
counselor interview
counselor interview
counselor interview
counselor interview

Final exam
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

Jou414 Labour Relations and Organizationin 8 2 0 0 2 3
Media Sector

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Amac: Medya sektort diger sektorlerden farkli olarak farkli bir is kanununa tabi olup, ¢alisma iliskilerinde

de dlizenlemeler ve uygulamalar temelinde farklilik géstermektedir. Bu derste medya sektérinun tabi
oldugu duzenlemeler incelenecek, bu diizenlemelerin sonuglari ve varolan uygulamalar tartisilacak,
calisma iligkileri alanindaki érgutlenmeler, varolan orgutlerin tarihsel surecleri de dikkate alinarak, analiz
edilecektir.

Content « Calisma Tligkileri nedir, tarihsel arka plan
+ TUrkiye'de medya sektoriinde calisma iligkilerinin Tarihcesi
« Gazeteciligin Tanimi ve ligili Yasalar ve Yénetmelikler
+ Basin Is Kanunu - Taraflarin Borg ve Yikimlaltkleri - 11 Mart 2015
« Basin Is Kanunu - Isin Diizenlenmesi ve S6zlesmenin Sona Ermesi
« Basin Is Kanunu ve Is Kanunu Karsilastirmasi
* Yeni medyada calisma iliskileri
+ Gazetecilerin Calisma fliskilerindeki Temel Sorunlari - Siyasal ve Yasal Sorunlar

« Gazetecilerin Calisma fliskilerindeki Temel Sorunlari - Miilkiyet Yapisindan Kaynaklanan Sorunlar - 22
Nisan 2015

+ Basinda Sendikal Orgiitlenme
+ Yeni Teknolojiler ve érgutlenme
* Gazeteci Orgutleri

+ Ozdenetim Orgutleri

References Kaynaklar ders igleyisi sirasinda erisime acilacaktir.

Theory Topics

Week Weekly Contents

1 History of labor relations in the media sector in Turkey
2 Press Labor Law - Arrangement of Work and End of Contract
3 Journalists' Main Problems: Ownership issues
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Week

Weekly Contents

4 Presentations

5 Press Labor Law - Arrangement of Work and End of Contract

6 Press Labor Law and Labor Law Comparison

7 Midterm Exam

8 Journalists' Main Problems in Labor Relations - Political and Legal Issues

9 Journalists' Main Problems: Ownership issues

10 Journalists' Unions and Organizations

11 Labor relations and organization in the new media

12 Self-Regulatory Organizations

13 Presentations

14 Presentations
Content

Course Code Course Name Semester Theory Practice Lab Credit
RPP414 Brand Management 8 2 0 0 2

Prerequisites

Admissio

n Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Marka, markalama ve marka 6zvarligi kavramlari tanimlariyla

verilecek ve 6zvarhgi yuksek markalarin stratejileri 6rneklerle
aktarilacak; marka yonetimi icin anahtar kavramlar olan marka
sadakati, bilinirligi, algilanan kalite ve cagrigimlar detayh sekilde
aciklanacak ve birbirleriyle olan etkilesimleri ve bagdintilari verilecek;
markanin dogru yol almasi icin uygulanmasi gereken stratejik analiz
ve analizin komponentleri tanimlanacak; marka kimliginin vaz
gecilmez unsurlari olan trin, kurum, kisilik ve sembol kavramlari ve
bunlarin marka ile olan bagintilari 6rneklerle agiklanacak; marka
esnetme/genisletme stratejilerinin uygulanabilecedi durumlar vaka'lar
aracihigiyla agiklanacak.

ECTS
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Content

References

Theory Topics

Week  Weekly Contents

1. Hafta: Marka, markalama ve marka 6z varhdi kavramlari.
2. Hafta: Marka 6zvarhgini olusturan anahtar kavramlar.

3. Hafta: Marka sadakati, bilinirligi.

4. Hafta: Kalite ve algilanan kalitenin markaya yansimalari.
5. Hafta: Marka cagrisimlari.

6. Hafta: Cagrisimlar baglaminda isim, sembol ve slogan.
7. Hafta: Ara Sinav (vize).

8. Hafta: Stratejik marka analizi: musteri, rekabet, i¢sel
analiz.

9. Hafta: Stratejik marka analizi icin vaka'lar

10. Hafta: Marka kimligini olusturan anahtar kavramlar ve
tanimlar

11. Hafta: Uriin ve Kurum olarak marka

12. Hafta: Kisi ve Sembol olarak marka

13. Hafta: Marka genisletme kararlari

14. Hafta: Marka genisletme stratejileri

Kapferer, Strategic Brand Management

David, A.A. (1996). Building Strong Brands, New York: The Free
Press.

David, A.A. (1991). Managing Brand Equity, New York: The Free
Press.

Haig, M. (2006). Brand Royalty, London: Kogan Page Limited.
figili Diger Giincel Makale ve Kitaplar

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP482 Advertising Campaign Design 8 4 0 0 4 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Bachelor Degree

Bu dersin amaci 6grencilerin daha 6nce edindikleri bilgileri uygulamaya koyarak bir reklam kampanyasi
hazirlamalaridir.

Reklam kampanyasinin evreleri, brief yazma ve debrief, tiketici arastirmalari, strateji gelistirme ve
uygulama, yaratici strateji gelistirme ve yaratici ¢calisma.
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References Avery, Jim&Yount, Debbie. (2015). Advertising Campaign Planning: Developing an Advertising-Based

Marketing Plan. Melvin & Leigh, Publishers; 5th edition

Kocabas, Fiisun. & Elden, Miige. (1997). Reklam ve Yaratici Strateji, Istanbul, Yayinevi yayincilik.
Kumar, V., R. Rajkumar and W. Reinartz. 2006. Knowing what to sell, when, and to whom. Harvard
Business Review (March): 131-137.

Meyer, C. and A. Schwager. 2007. Understanding customer experience. Harvard Business Review
(February): 116-126.

Reinartz, W. and P. Saffert. 2013. Creativity in advertising: When it works and when it doesn't. Harvard
Business Review (June): 106-112.

Theory Topics

Week Weekly Contents

1 S

2 Research Technics Workshop,Research Technics Workshop

3 Evaluation of research studies - 1,Evaluation of research studies 2

4 Midterm,Strategical Planning Workshop - 1

5 Strategical Planning Workshop - 1,

6 Evaluation of research studies - 2,Evaluation of research studies - 2

7 Mid-Term,Mid-Term

8 Strategic Planning Workshop - 1

9 Strategic Planning Workshop - 2

10 Evaluation of strategic planning studies - 1

11 Evaluation of strategic planning studies - 2

12 Creative Workshop - 1

13 Creative Workshop -2

14 Campaign Presentation
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV404 Film Industries 8 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Dersin amaci, Turkiye ve dinyadaki drnekleriyle film endustrilerinin isleyis bicimleri ve modellerinin

incelenmesidir. Bu dogrultuda, endUstriyel stirecin edimcileri, katma deger Gretim modelleri ve sorunlu
alanlarinin tanitilmasinin yani sira, film enddstrileri ile sanatsal ve kulturel 6zellikler arasindaki iligkilerin
irdelenmesi de dersin kapsamindadir.
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Content 1. hafta: Film endUstrileri tanim ve alanlar
2. hafta: Ulusal bir “Gran” olarak film
3. hafta: Uretim (yapim), dagitim ve tuketim ozellikleri
4. hafta: Is modelleri ve endustriyel iligkiler
5. hafta: Pazar ve calisma kosullari
6. hafta: Meslek orgtleri ve yapilanma bicimleri
7. hafta: Film izleme pratikleri ve izleyici sosyolojileri
8. hafta: Film endustrilerine destek politikalari: ulusal kamu destekleri (Fransa CNC modeli ve Turkiye'deki
destek mekanizmalari)
9. hafta: Bolgesel kamu destekleri: Eurimages
10. hafta: Ozel sektér destekleri: televizyon, reklam ve sponsorluk
11. hafta: Film enddstrilerinin kulturel, bicimsel, estetik yansimalari: dinya sinemalarindan ornekler
(Avrupa ve ABD sinemalarr)
12. hafta: Film enddstrilerinin kulttrel, bicimsel, estetik yansimalari: dinya sinemalarindan 6rnekler
(Avrupa ve ABD digi sinemalar)
13. hafta: Film endustrilerinin kultlrel, bicimsel, estetik yansimalari: diinya sinemalarindan érnekler
(Avrupa ve ABD digi sinemalar)
14. hafta: Film enddstrilerinin kulturel, bigcimsel, estetik yansimalari: TUrkiye sinemasi
References CRETON Laurent Cinéma et Marché, Armand Colin, Paris, 1997

CRETON Laurent L'économie du cinéma, Armand Colin, Paris, 2005

BENGHOZI Jean-Pierre, Le cinéma entre l'art et I'argent, L'Harmattan, Paris, 1989

FARCHY Joelle, La fin de I'exception culturelle ?,

FERRO Marc, Cinéma et Histoire, gallimard, Folio Histoire, Paris, 1993

CASSETTI Francesco, Les théories du cinéma depuis 1945, Nathan Cinéma, Paris, Paris, 1999

HILL John and CHURCH GINSON Pamela (ed. by), World Cinema, Oxford University Press, 2000

HILL John and CHURCH GINSON Pamela (ed. by), American Cinema and Hollywood, Oxford University Press,
2000

POUCET Anne Marie (sous la dir. de), Yesilcam. L'dge d'or du cinéma turc, Festival International du Film
d’Amiens, 2009

KIREL Serpil, Yesilcam Oyki Sinemasi, Babil Yayinlari, Istanbul, 2005

SCOGNAMILLO Giovanni, Dunya Film EnduUstrileri, Sel Yayinlari,

Theory Topics

Week Weekly Contents

1 Definitions and field of film industries

2 Film as a national “product”

3 Features of production, distribution and consumption

4 Working models and industrial relations

5 Market and conditions of work

6 Unions and their structures

7 Practise of watching a film and sociology of audience

8 Support policies to film industries: national public support (CNC model in French and support mechanisms in Turkey)

9 Regional public supports: Eurimages

10 Private sector support: television, advertisement and sponsorship

11 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema in Europe)

12 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema out of Europe and USA)
13 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema out of Europe and USA)
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Week  Weekly Contents

14 Cultural, stylistic and aesthetic reflection of film industries: Turkish cinema
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV408 Film, Culture, Identity 8 3 0 0 3 5

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Content

Turkish
Elective
Bachelor Degree

Bu derste kulttr ve kimlik kavramlarinin sinema ile iligkisinin ve etkilesiminin incelenmesi
amaclanmaktadir. Bu amag kapsaminda kaltar ve kimligi bicimlendiren ve yeniden yapilanmasini,
dontsimunt ve dedisimini etkileyen gog ve gocmenlik kavramalarinin sinemaya yansimalari da ele
alinacaktir. Bu amaclar dogrultusunda Jean Michel Frodon'un ulusal sinema, Benedict Anderson'un hayali
cemaatler, Hamid Naficy'nin aksanli sinema, Edward Said'in oryantalizm kavramlari kuramsal izlek olarak
kullanilacaktir.

. Hafta: Dersin tanitimi, genel girig ve temel kavramlar

. Hafta: Sinemada ulusallik tartismalari, ulusal kultlr ve sinema ilisikisi
. Hafta: Sinema ve goc iliskisi, 6rnek film gosterimi

. Hafta: Ulusasiri sinemalar

. Hafta: Sinemada melezlik ve aksanli sinemacilar

. Hafta: Ornek film ve ¢ézimlemesi

. Hafta: Vize

. Hafta: Sinemada kimlik temsilleri, toplumsal cinsiyet ve sinema

0 N oA WN =

9. Hafta: Ornek film ve ¢éziimlemesi

10. Hafta: Bir melez sinema 6rnedi olarak "kara film"
11. Hafta: Ornek Film ve Incelemesi

12. Hafta: Oryantalizm ve Sinema

13. Hafta: Ornek Film ve Incelemesi

14. Hafta: Genel degerlendirme

Anderson Benedict, Hayali Cemaatler, Cev.iskender Savagir, istanbul : Metis Yayinlari, 2004.Said Edward
W., Orientalism, Harmondsworth : Penguin Books, 1978.

Frodon Jean-Michel, La projection nationale : cinéma et nation, Paris : Editions Odile Jacob, 1998.

Crofts Stephen « Reconceptualising National Cinema(s) » dans Alan Williams (ed.), Film and Nationalism,
Rutgers:The State University Press,2002.Higson Andrew, « The Limiting Imagination of National Cinema »
dans Mette Hjort, Scott Mackenzie (eds.), Cinema and nation, London, NY : Routledge, 2002.

Barnier Martin, « Identite nationale des versions multiples », Positif, juin 2004.

Naficy Hamid, An Accented Cinema: Exilic and Diasporic Filmmaking, Princeton: Princeton University Press,
2001.

Yaren Ozgr, Altyazil riyalar: Avrupa gécmen sinemasl, Ankara: De Ki basim yayin, 2008.

2/7/2026 3:50:07 AM

141 /157



Course Code Course Name Semester Theory Practice

COM400 Digital Media and Society 8 2 0

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective

Bachelor Degree

Lab Credit

ECTS

Bu ders, dijital teknolojinin, ¢evrimici dagitim kanallarinin ve sosyal aglarin ortaya cikisi ve gelisimiyle

birlikte, medya ve iletisim sektorlerinde yasanan degisimi (agirlikli olarak toplumsal ve ekonomik etki ve

sonuglari tzerinden) ele almakta ve guincel literatlirin yani sira érnek olay incelemeleri Gzerinden

tartismayl amaclamaktadir.
Bkz. Konu Basliklari

Kitaplar

Chris Anderson (2008). Uzun Kuyruk. Istanbul: Optimist.

Yochai Benkler (2012). Penguen ve Leviathan. Istanbul: Optimist.
Jeff Howe (2010). Crowdsourcing. Istanbul: Optimist.

Jeremy Rifkin (2015). Nesnelerin interneti ve Isbirligi Cagi. istanbul: Optimist.
Clay Shirky (2010). Herkes Orgit-internet Gruplarinin Giici. Istanbul: Optimist.

TED Konferanslari (www.ted.com)

Chris Anderson: Technology's long tail

Yochai Benkler: The new open-source economics
Howard Rheingold: The new power of collaboration
Barry Schwartz: The paradox of choice

Clay Shirky: How social media can make history

Clay Shirky: Institutions vs. collaboration

Clay Shirky: How cognitive surplus will change the World
James Surowiecki: The power and the danger of online crowds
Luis von Ahn: Massive-scale online collaboration

Jimmy Wales: The birth of Wikipedia

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice
COM410 Copywriting 8 2 0

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Turkish
Elective

Bachelor Degree

Lab Credit

0 2

ECTS
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Objective

Content

References

Theory Topics

Week Weekly Contents

Derste yaratici dustincenin gelistirilmesi, reklam metni yaziminda kullanilan tekniklerin teorik altyapisinin
olusturulmasi ve uygulamali calismalarla pekistirilmesi amaclanmaktadir.

Reklam ajansinin yapisi ve bu yapida reklam yazarinin rold, yaratici sireg, fikir bulma ve reklam metni
yazma, reklamda kullanilan mecralarin 6zelliklerini ve olanaklarini kavrayarak mecraya uygun reklam
metinleri yazma, gorsel, tasarim ve metnin bitinligind olusturma gibi konular ele alinacaktir.

Bowdery, Rob. (2008). Copywriting. Bloomsbury Publishing. Lausanne

Elden, Miige. (2009). Reklam Yazarligi. Tletisim. Istanbul.

Jones, John Philip (ed). (1999). The advertising business: operations, creativity, media planning, integrated
communications. Thousand Oaks, Calif.: Sage Publications.

Klebba, Joanne M. Pamela Tierney. (1995). "Advertising Creativity". Journal of Current Issues and Research
in Advertising. 17(2), 3352

Sugarman, Joseph. (2016). Reklam Yazarinin Elkitabi. Mediacat. Istanbul.

1 Agency creative process, creative strategy and brief

2 Creativity and creativity theories in advertising - |

3 Creativity and creativity theories in advertising - Il

4 Techniques for finding creative ideas - |

5 Techniques for finding creative ideas - Il

6 Advertising writing in traditional media - |

7 Advertising writing in traditional media - Il

8 Midterm

9 Case Studies

10 Digital Copywriting - |

11 Digital Copywriting - Il

12 Case Studies

13 Presantations

14 Presantations
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
com428 Film Production I 8 3 1 0 4 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

COM427 - FILM YAPIMI |

COM427 - FILM YAPIMI |

Turkish
Elective

Bachelor Degree
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Objective Ogrenciler, gliz déneminde kurmaca tiri alaninda yazdiklari kisa film senaryolarini: cekim senaryosu,

cekim krokisi ve story board seklinde gelistirirler. Her 6grenci bir kisa film projesi (cekim, cekim sonrasi-

post production) yapmak zorundadir.

Content -Senaryolarin analizi,

-Cekim senaryosu, kroki ve story-board hazirlama,

-Cekim takviminin uygulanmasi,
-Kurgu takviminin uygulanmasi,

-Filmlerin analizi ve kurgu duzeltmeleri.

References Kurmaca film ornekleri.

Theory Topics

Week Weekly Contents

1 Evaluation of scenarios written in the previous period,

2 Writing shooting scenarios,

3 Preparation of draft sketches 1,

4 Preparation of draft sketches 2,

5 Storyboard preparation 1,

6 Storyboard preparation 2,

7 Midterm exam 1 (homework submission),

8 Midterm exam 2 (homework submission),

9 Determination of the shooting schedule,

10 Shooting weeks 1,

11 Shooting weeks 2,

12 Editing weeks 1,

13 Editing weeks 2,

14 Dederlendirme.
Content

Course Code Course Name Semester Theory
COM440 Corporate Behaviour and Social 8 2
Change

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective

Course Level Bachelor Degree

Practice

0

Lab

0

Credit

2

ECTS

3
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Objective

Content

Bu dersin amaci 6grencilere, érgitlerde insan davranislarinin yapisi ve fonksiyonu hakkinda kavramsal ve

deneysel

bir anlayis kazandirmaktir. Ayrica 6grencilere davranis bilimlerinin yontemlerini agiklamayi,

varolan perspektifleri sunmayi ve is yerinde bireysel davranigi etkileyen faktorleri degerlendirmeyi

amaglamaktadir. Orgitsel etkinlik ve verimliligi etkileyen davranigsal etkilerin yani sira, profesyonel

yoneticilerin roli ile iliskili teoriler ve beceriler incelenecektir. Islenecek konular arasinda algilama,

motivasy

1. Hafta:

2. Hafta:

3. Hafta:

4. Hafta:

5. Hafta:

6. Hafta
7. Hafta:

8. Hafta:

9. Hafta:

10. Hafta

11. Hafta

12. Hafta

13. Hafta

14. Hafta

on, iletisim, liderlik, degisim yonetimi gibi basliklar yer almaktadir.

Kavramsal Girig

Algi Yonetimi

Akilcr Olmayan Dustince Bicimleri ve Alternatif Diglince Bigimleri
Motivasyon Kavrami ve Teorileri

Grup-Ekip Doénusiim Siirecleri ve Tletisim

: Isveren Markalama ve Calisan Baglilig

Kusak Teorisi

Liderlik Teorileri ve Turleri

Vize Sinavi

: Liderlik Catisma ve Muzakere

: Kurumsal Yapi ve Degisim Yonetimi

: Davranigsal Ekonomi

: Vaka sunumlari

: Vaka sunumlari
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Istanbul Bilgi Universitesi Yayimlar
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Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM446 Health Communication 8 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Bu ders iletisim stratejilerinin saghdin gelistirilmesi yontinde, kamu ¢ikari esas alinarak incelenmesini ve

alan ile ilgili bilgi ve becerilerin kazandirilmasini amaclamaktadir.

Content Saghgin tibbi ve sosyal modeli
Saghdin tibbilestirilmesi
Saglik iletisiminde kisilerarasi ve kitle iletisimi boyutlari
Sadlik iletisiminde kullanilan yontemler
Saglik iletisimi kuramlari ve modelleri
Saglik okuryazarhgi
Bilim ve saglik haberciligi
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References

Theory Topics
Week  Weekly Contents
1 -

2 -

Ders notlari.
lvan ILLICH, Sagligin Gaspi, Cev: Siiha Sertabipoglu, Istanbul: Ayrinti Yayinlari, 1995.
inci CINARLI, Saglik Tletisimi ve Medya, Istanbul: Nobel Yayinlari, 2008.

Lawrence WALLACK vd., Media Advocacy and Public Health: Power for Prevention. California: Sage
Publications, 1993.

Charles ATKIN ve Lawrence WALLACK (ed.). Mass Communication and Public Health: Complexities and
Conflicts. Newbury Park: Sage Publications, 1990.

Ruhi Selcuk TABAK. Saglik Tletisimi, Istanbul: Literatiir Yayinlari, 1999.

Michel FOUCAULT, Naissance de la Clinique, 3eme ed., Paris: Presse Universitaire de France, 1993.

inci CINARLI, “Bilim ve Saghk Haberciligi: Kamu Yararina Dogru, Ulagilabilir ve Kullanilabilir Enformasyon
fletimi ve Sorumluluklar”, Tim Yénleriyle Medya ve lletisim, Metin Isik ve Ayhan Erdem (ed.), Konya: Egitim

Kitabevi Yayinlari, 2008.

inci CINARLI ve Elgiz YILMAZ, “Saglik Bilincinin Olusturulmasinda ‘Medya Okuryazarligrnin Onemi”, Medya
Okuryazarhg, Istanbul: Kalemus Yayinlari, 2007.

Kevin B.Wright, Lisa Sparks and Dan O'Hair, Health Communication in the 21st Century, Blackwell
Publishing, 2008.

Inci CINARLI ve Elgiz YILMAZ, “The Media Manufacturing the Sense of Health, lliness and Disease: Health
Coverage in Turkish Newspapers", lliness, Bodies and Contexts. Isabelle Lange, Zoe Norridge (eds.),
Oxford: Interdisciplinary Press, 2010.

Mustafa SUTLAS, Medya icin Saglk, Sadlik icin Medya, Bas-Has: Istanbul, 2007.

Daniele CARICABURU ve Marie MENORET, Sociologie de la Santé, Paris: Colin, 2004.

Keith J. Petrie ve John A.Weinman, Perceptions of Health and lliness, Amsterdam: Harwood Academic
Publishers, 1997.

Peter Conrad, The Sociology of Health& lliness, 7th ed., New York: Worth Publishers, 2005.

Ayrica bkz. T.C. Saglik Mevzuati: http://www.istabip.org.tr
http: //www.sanayi.gov.tr : (Reklam Kurulu kararlar)
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Week  Weekly Contents

10 -
11 -
12 -
13 -

14 -

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM448 Digital Game Design 8 3 0 0 3 3

Prerequisites

Admission Requirements

Language of Instruction  English

Course Type Elective
Course Level Bachelor Degree
Objective Oyun kavrami ve oyuncu deneyimi alanlarinin detaylica incelenecedi bu derste, 6grenciler temel oyun

tasarim kavramlarinin yani sira oyun deneyimi alaninda da bilgi edineceklerdir. Ogrencilerin bunun yani
sira tasarim sureclerinde faydalanabilecekleri oyunlardaki kullanilabilirlik prensipleri de 6gretilecek ve
uygulanacaktir.

Content Ders, var olan oyun alanina temel bir yaklasim getirerek 6grencilerin alana giris seviyesinde bilgi
edinmesini saglayacaktir. Ek olarak temel kavramlarin 6tesinde oyuncu psikolojisi alanina da deginilerek
oyunlarin deneyimleri nasil olusturduklari teorik ve pratik olarak analiz edilecektir. Bu ders 6grencilere
oyun psikolojisinin temelleriyle birlikte biligsel yetenekler, hafiza ve dikkat gibi temel kavramlari 6gretir.
Baglanma teorileri, eglence, kullanici deneyimi, oyun deneyimi, oyun sezgisel etkileri ve akis kurami gibi
oyun-odakli konulari da icermektedir.
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Week Weekly Contents

Caillois, R., (1961). Man, Play, and Games. University of lllinois press.
Costikyan, G, (2002). | Have No Words & | Must Design: Toward a Critical Vocabulary for Games. CGCD Conf.
Csikszentmihalyi, M., (1990). Flow: The Psychology of Optimal Experience. New York: Harper Perennial.

Hodent, C. (2017). The Gamer's Brain: How Neuroscience and UX Can Impact Video Game Design. Boca
Raton, FL: CRC Press.

Madigan, J. (2015). Getting gamers: the psychology of video games and their impact in the people who play
them. Ebook.

Gonzalez-Holland, E., Whitmer, D., Moralez, L., & Mouloua, M. (2017). Examination of the Use of Nielsen'’s
10 Usability Heuristics & Outlooks for the Future. Proceedings of the Human Factors and Ergonomics
Society Annual Meeting, 61(1), 1472-1475.

Bernhaupt, R. (2010). Evaluating User Experience in Games.

Aker, C., Rizvanoglu, K., & Bostan, B. (2017). Methodological Review Of Playability Heuristics. Proc. Eurasia
Graphics, Istanbul, Turkey, Nov, 405.

1 Introductory Course - Introduction to the course materials
2 Inspecting the play

3 Inspecting the game

4 Game elements and mechanics

5 Psychology and Games | (Perception)

6 Psychology and Games Il (Memory)

7 Psychology and Games Ill (Attention)

8 Psychology and Games IV (Motivation)

9 Psychology and Games V (Emotion)

10 Presentation Week

11 Hero's Journey and Player Journey

12 The field of HCI, User Experience & Usability
13 Player Experience (PX)

14 Final Project
Content

Course Code

COM278

Prerequisites

Admission Requirements

Course Name Semester Theory Practice Lab Credit ECTS

Investigative Journalism 4 2 0 0 2 3
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Language of Instruction
Course Type
Course Level

Objective

Content

References

English
Elective
Bachelor Degree

Bu dersin amaci, 6grencilere arastirmaci gazetecilik alaninda kapsamli bir kuramsal ve pratik temel
kazandirmaktir. Ders, Turkiye ve kiresel baglamda arastirmaci haberciligin tarihsel kékenlerini, temel
kavramlarini ve etik tartismalarini ele alirken; kamu kayitlarina erisim, insan kaynaklariyla ve kirilgan
gruplarla calisma ve veriyi bir habercilik araci olarak kullanma becerilerini gelistirmeyi hedefler.
Uygulamali aragtirma, mulakat ve hikaye anlatimi calismalari yoluyla ders, 6grencilerin karmagsik
arastirmalari dogru, etik ve etkili gazetecilik anlatilarina donustirebilmelerini ve ayni zamanda hukuki,
siyasal ve mesleki riskleri yonetebilmelerini amaclar.

Bu ders, arastirmaci gazetecilige kuramsal cerceveler ile uygulamali habercilik pratiklerini bir araya
getirerek kapsamli bir girig sunar. Ders kapsaminda, Turkiye ve kiresel baglamda arastirmaci gazeteciligin
tarihsel gelisimi ve temel tartismalari ele alinirken; kamu kayitlari, bilgi edinme mekanizmalari, insan ve
kirilgan kaynaklarla calisma ile veri haberciligi araglari Gzerinde durulur. Etik karar alma, anlati stratejileri
ve risk yonetimi vurgusuyla 6grencilerin titiz arastirmalari kamu yarari odakli, glicli aragtirmaci haberlere
donustirmeleri ve 6zgln bir final projesi tretmeleri hedeflenir.

Birinci hafta okuma ve izlemeleri:

Shapiro, Shaking the Foundations: 200 Years of Investigative Journalism in America
(https://www.amazon.com/Shaking Foundations-Investigative-Journalism-America-
ebook/dp/BO01TH84YM/ref=sr_1_1?
dchild=1&keywords=shaking+the+foundations+shapiro&qid=1622819178&sr=8-1), Introduction: Striking
Through The Mask Solnit, Break The Story (https://yale.instructure.com/courses/87756/files/7446829?
wrap=1)

Wallace, The End of Extractive Journalism (https://megaphone.link/CFQY7653566448) (podcast)
Vardar, Ugur Mumcu: The Foundation Continuing the Legacy of an Assassinated Turkish Investigative
Reporter

Dag, Counterfeit Cancer Drugs, Human Trafficking, and the Earthquake’s Toxic Aftermath: 2023's Best
Investigative Stories from Turkey

Dag, 2022's Best Investigative Stories from Turkey

ikinci hafta okuma ve referanslari:

Blaskey, Sarah et al, “Covid Cruises” (https://www.miamiherald.com/article241640166.html) (Miami Herald,
2020)

Eldridge, Taylor, “Why Prisons Get the Doctors No One Else Wants”
(https://www.typeinvestigations.org/investigation/2019/11/08/why prisoners-get-the-doctors-no-one-else-
wants/) (Type Investigations, 2019)

Ford, Andrew, “Five Ways to Hold Police Departments Accountable (https://www.propublica.org/article/i-
cover-cops-as-an investigative-reporter-here-are-five-ways-you-can-start-holding-your-department-
accountable)” (ProPublica, 2020)

Referans:

Fish, William, Connecticut Open Information Guide (https://www.rcfp.org/open-government-
guide/connecticut/) (Reporters Committee for Freedom of the Press, 2021)

“FOIA and Finding Data,” (https://www.journaliststoolbox.org/2021/06/04/public_records_1/) SP) Journalists’
Toolbox (2021)

Uciincli hafta okuma ve dinlemeleri:

Meek, Miki et al. “Our Town” (audio, This American Life, 2017)

Nalder, Eric "Loosening Lips: A Guide to Interviewing" (2009)

Philadelphia Inquirer, An Apology To Our Readers and Inquirer Employees
(https://www.inquirer.com/news/philadelphia-inquirer-black lives-matter-headline-apology-
20200603.html)

Philadelphia Inquirer, Diversity and Inclusion Audit 2020
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(https://drive.google.com/file/d/1M]B8laP4MC_kpP47ZGsVo5y1cAR3VByR/view)

Picturing Black Deaths: A Conversation with Emily Bernard and Jelani Cobb
(https://dartcenter.org/events/2020/07/picturing-black deaths-conversation-jelani-cobb-and-emily-
bernard), Dart Center for Journalism and Trauma, July 2020

Dordincu hafta okumalari:

Anas, “Name, Shame and Jail” (https://www.youtube.com/watch?v=Y8cRuyNHVmMA)
https://www.youtube.com/watch?v=Y8cRuyNHVmMA

Bruder, Jessica and Dale Maharidge, Snowden's Box
(https://yale.instructure.com/courses/87756/files/7446828?wrap=1) Chiquita Secrets Revealed Casebook
(%24CANVAS_COURSE_REFERENCE%24/file_ref/g3798ecffc797a1b128f9a3a86eb27e9e?wrap=1)

Besinci hafta okuma ve dinlemeleri:

Bernstein, Andrea, “Trump Inc.” (https://www.wnycstudios.org/podcasts/trumpinc/episodes/trump-inc-
corruption-profiteers) (podcast episode 1, 2020)

Walker, Marina et al. “The Panama Papers” (International Center for Investigative Journalism, 2016)

Altinci hafta okumalari:

Gillers, Stephen, from Journalism Under Fire: Protecting the Future of Investigative Reporting (Columbia
University Press, 2018) Lovato, Roberto, from Unforgetting: A Memoir of Family, Migration, Gangs and
Revolution in the Americas

Stillman, Sarah, “When Deportation is a Death Sentence”
(https://www.newyorker.com/magazine/2018/01/15/when-deportation-is-a death-sentence) (The New
Yorker, 2018)

Walter, Shoshana et al, American Rehab (https://revealnews.org/american-rehab/) (Reveal Podcast)

Genel referanslar:

Adornato, Anthony, Mobile and Social Media Journalism: A Practical Guide (Ithaca Univ Press, 2018)
Alexievitch, Svetalana, Voices from Chernobyl (Dalkey Archive Press, 2015)

Arendt, Hannah from Eichmann in Jerusalem (Penguin, 1963)

Armstrong, Ken and Miller, T. Christian. “An Unbelievable Story of Rape” (The Marshall Project, 2015)
Blaskey, Sarah et al, “Covid Cruises” (Miami Herald, 2020)

Coll, Steve and Coronel, Sheila, “A Failure That was Avoidable” (Columbia Journalism Review, 2015)
Eldridge, Taylor, “Why Prisons Get the Doctors No One Else Wants” (Type Investigations, 2019)

Erdley, Sabrina “A Rape on Campus” (Rolling Stone, 2014)

Houston, Brant and Mark Horvit, Investigative Reporters' Handbook: A Guide to Documents, Databases and
Techniques (Sixth Edition, 2020)

Investigative Reporting Ethics case study: Cincinatti Enquirer and Chiquita (online archive)

Gillers, Stephen, Journalism Under Fire: Protecting the Future of Investigative Reporting (Columbia
University Press, 2018) Hannah-Jones, Nikole, “Worlds Apart” (The New York Times Magazine, 2016)
MacGillis, Alec, “Jared Kushner's Other Real Estate Empire,” The New York Times Magazine, 4/28/18
Meek, Miki et al. “Our Town” (audio, This American Life, 2017)

Nalder, Eric "Loosening Lips: A Guide to Interviewing" (2009)

Philadelphia Inquirer, An Apology To Our Readers and Inquirer Employees
(https://www.inquirer.com/news/philadelphia-inquirer-black lives-matter-headline-apology-
20200603.html)

Philadelphia Inquirer, Diversity and Inclusion Audit 2020
(https://drive.google.com/file/d/1M)B8laP4MC_kpP47ZGsVo5y1cAR3VByR/view) Philips, Dave, “Other Than
Honorable” (Colorado Springs Gazette, 2014)

Roosevelt, Theodore, "The Man With the Muck-rake"(1906)

Shapiro, Bruce, Shaking The Foundations: 200 Years of Investigative Journalism in America (Nation
Books/Thunders Mouth Press, 2003) Sigal, Leon, "Sources Make the News" (1986)

Solnit. Rebecca, “Break the Story” (2016)

Smyth, Frank and Hight, Joe, "Tragedies and Journalists" (Dart Center for Journalism and Trauma, 2003)
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Steffens, Lincoln, "The Shame of Minneapolis" from McClure's (1903)

Stillman, Sarah “The Throwaways” (The New Yorker, 2014) and “When Deportation is a Death Sentence”
(The New Yorker, 2018) Stone, I.F., from I.F. Stone's Weekly (1967)

Tarbell, Ida,"The History of Standard Oil" from McClure's (1903)

Walker, Marina et al. “The Panama Papers” (International Center for Investigative Journalism, 2016)
Weber, Max, "Power and Authority" and "The Position of the Official"

Wells, Ida, "A Red Record"

Woodward and Bernstein, from the Washington Post (1973)

“The End of Extractive Journalism” (Links to an external site.) (https://megaphone.link/CFQY7653566448)
from The View From Somewhere Podcast (Lewis Raven Wallace)

The View from Everywhere (https://www.wnycstudios.org/podcasts/otm/episodes/on-the-media-view-from-
everywhere), On the Media, April 2 2021

Picturing Black Deaths: A Conversation with Emily Bernard and Jelani Cobb
(https://dartcenter.org/events/2020/07/picturing-black deaths-conversation-jelani-cobb-and-emily-
bernard), Dart Center for Journalism and Trauma, July 2020

Anas,

“Name, Shame and Jail” (https://www.youtube.com/watch?v=Y8cRuyNHVmMA)

(https://www.youtube.com/watch?v=Y8cRuyNHVmMA)

https://ijec.org/wp-content/uploads/2013/04/2015-BC-syllabus-NEW.pdf
https://elearning.aljazeera.net/en/courses/investigative-journalism
https://www.gu.se/en/study-gothenburg/masters-programme-in-investigative-journalism-s2jou
https://www.city.ac.uk/prospective-students/courses/postgraduate/investigative-journalism
Yale

Vaka incelemeleri

https://gijn.org/topic/case-studies/
https://gijn.org/stories/how-the-financial-times-exposed-a-billion-dollar-fraud/
https://gijn.org/stories/academic-research-fraud-errors/
https://www.propublica.org/article/university-of-illinois-chicago-mani-pavuluri-3-million-research-
breakdown

Theory Topics

Week

1

Weekly Contents

What is investigative journalism? Roots and historical background: Tlrkiye and global / Concepts of investigative journalism:
Consensus and contention

Fundamentals: Public records and government documents 1. Public documents: Access and strategy 2. Freedom of
Information law practice and global perspectives

Human Sources I: The theory and practice of interviewing 1. People with power 2. People without power

Human Sources II: Vulnerable sources, community and ethics 1. Interviewing and reporting on victims of trauma, violence
and loss 2. Reporting on vulnerable communities and neighborhoods

Investigative Reporting and Journalism Ethics: Challenges and controversies

Data reporting: Technological innovation, reporting method and teaching spreadsheets to sing 1. What makes effective data
reporting? 2. Turning Excel into a reporting tool 3. Connecting data to human stories

Getting real: From research to story 1. Developing the story: Idea to Hypothesis 2. Investigative narrative: strategies and
ethics 3. Legal and Political Hazards: Libel, Harassment and other threats

Getting real: Final projects

Getting real: Final projects
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Week  Weekly Contents

10 Getting real: Final projects

11 Getting real: Final projects

12 Getting real: Final projects

13 Getting real: Final projects

14 Getting real: Final projects

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM376 Arts and Culture Journalism 6 2 0 0 2 5

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Ders, 6grencilerin kulttr sanat giindemini takip ederken hikaye anlaticiligi, dramaturjik okuma, kultirel

alanin ekonomik-politik ve toplumsal-duygusal baglamini da gz 6ntinde bulundurabilmelerini saglamayi
amaclamaktadir.

Bu ders aracilidiyla 6grencilerin gazeteciligin, farkh alt uzmanlklari da gerektiren, bir alanina dair teorik
bilgi edinmenin yani sira uygulama araciligiyla da kiltlr-sanat alanina iceriden bakabilmeleri
amaclanmaktadir. Ders boyunca 6grencilerin, haber, tanitim, izlenim, sdylesi, elestiri gibi gazetecilik
pratiklerini gincel medya araclariyla birlestirmeleri; sahada deneyimli profesyonellerin derse etkin
katilimi aracihgiyla da 6grencilerin kultlr-sanat ekosistemine giris yapmalari hedeflenir.

Ders, 6grencilerin kultlr sanat giindemini takip ederken hikaye anlaticilidi, dramaturjik okuma, kilttrel
alanin ekonomik-politik ve toplumsal-duygusal baglamini da géz 6ntinde bulundurabilmelerini
amaclamaktadir.

Content Bu ders, kiltlr-sanat gazeteciligini kuramsal ve uygulamali bir cercevede ele alarak 6grencilere hikaye
anlaticihidi, dramaturjik okuma ve kultirel alanin ekonomik, politik, toplumsal ve duygusal baglamlarini
birlikte degerlendirme becerisi kazandirmayi amaclar. Ders boyunca 6grenciler; tiyatro, edebiyat, sergi ve
festivaller gibi farkli kulttr-sanat alanlarindan yola ¢ikarak haber, sdylesi, elestiri, tanitim ve dosya gibi
gazetecilik turlerini uygulamali olarak deneyimler. Alaninda deneyimli profesyonellerle etkilesim ve farkli
medya mecralarina yonelik icerik Gretimi aracihgiyla 6grenciler, kiltir-sanat ekosistemini iceriden tanima
ve ¢cok mecrali gazetecilik becerileri gelistirme olanadi bulur.

References Anne Ben DUstim mu?, Beliz GUg¢bilmez, Kolektif Kitap
Sanat Neye Yarar, John Carey, Vakifbank Kaltir Yayinlari
Sanat Bagkaldirir, Jeanette Winterson, Sel Yayincilik
Zihinde Bir Dalga, Ursula K. Le Guin, Metis
Yoruma Karsi, Susan Sontag, Can Yayinlari
Hayatin Gizli Hazlari, Theodore Zeldin, Ayrinti
Su Edebiyat Denen Sey Okumak, Disiinmek, Yazmak, Andrew Bennett, Nicholas Royle, Notos
Sanat ve Siyaset Konugmalari, Edouard Louis, Ken Loach, Can Tellek
Bos Mekan, Peter Brook, Hayalperest Kitap (icinden bolimler)
Alternatif Tiyatrolar, Cansu Karagul, Habitus Kitap.

Theory Topics
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Week

Weekly Contents

Introduction. Discussion on why we need stories and arts & culture journalism. Presentation of the semester program.
Conversation on the cultural and artistic fields we follow.

2 An overview of the recent history and current state of arts & culture journalism in Turkey (examples from Radikal
newspaper and Milliyet Sanat magazine). Contemporary arts & culture publications (Sanat Atak, BantMag, ArtDog, etc.). The
functioning of an arts & culture desk; the position of capital groups within the arts & culture ecosystem. Examples of arts &
culture journalism in the Turkish press (Radikal, Radikal Kitap, Milliyet Sanat, Bluejean, Hurriyet Kitap Sanat, Gosteri
magazines).

3 News genres in the arts & culture field: interview, impression, short news, profile, agenda, selection, feature story, criticism,
promotion. Producing news from a press release. Developing story ideas based on the current arts & culture agenda.
Explaining how a news pitch is presented in an editorial meeting and how visibility is managed across platforms.

4 Developments in Turkish theatre after 2000. Differences between promotion and criticism. Why do we need criticism?
Ethical boundaries of the critic. The technical and emotional tone of a critical review. Participation of a theatre practitioner
in the class. In the following days, a visit to an independent theatre play organized by the instructor.

5 Discussion of the watched play; mapping the dramaturgy; preparing questions; writing short news, a promotional text, and
a press release about the play. Taking collective notes for writing a critical review.

6 Book supplements (Radikal Kitap, Cumhuriyet Kitap, etc.). Their revenue-generating potential. Examination of new-
generation book journalism. Instruction on writing book reviews, interviews, and critical essays. Students will prepare a
short promotional text in class by examining a book they bring with them.

7 Midterm week.

8 Contemporary art/exhibition journalism. A class visit to an exhibition, followed by discussion with students on artworks,
curation, and the socio-political context of the exhibition. Students will be asked to produce a news piece/content based on
the visit.

9 Independent local festivals. Examples of theatre festivals in Bergama, Borcka, and Kas (content, funding model, relationship
with the local community). The meaning of “organizing a festival at the local level.”

10 Preparing interview questions, writing opening paragraphs, turning a question-answer text into a feature story;
communication with arts & culture institutions; headline crafting; examples of high-quality and low-quality interviews and
profiles. Under the instructor’s guidance, selecting individuals or institutions from the arts & culture world to conduct short
interviews/profile studies. Initial preparations will be carried out during class.

11 Production of new-generation arts & culture content. How the content prepared by students so far can be presented across
different platforms. Current examples of newsletters, reels, etc.

12 Division into groups to create an arts & culture platform as the final project. Determining the platform’s content, name,
purpose, medium, ideas for community-building with readers/viewers, funding models, and thematic scope.

13 Continuation of arts & culture platform development.

14 Group project presentations.
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Course Type
Course Level

Objective

Content

Elective
Bachelor Degree

Bu dersin amaci, glincel yapay zeka (YZ) pratik ve uygulamalarini stratejik iletisim, halkla iliskiler,
reklamcilik ve pazarlama iletisimi odaginda araglari, kullanimlari ve 6rnek uygulamalari irdelemek,
tanitmak. YZ destekli yaraticilik temelli iletisim kampanyalarinda arastirma, planlama, uygulamalara iligkin
pratik beceri ve yetkinlikler kazandirmak. Uretken YZ'ya iliskin iletisim sektériindeki giincel, akademik ve
pratik tartismalar baglaminda bu uygulamalari elestirel bir sekilde incelemek, gelisimsel bir sekilde
sinirlarini gézlemlemek, tartismaktir.

1. Hafta: Tanisma ve Ders Tanitimi

2. Hafta: Stratejik Tletisim ve YZ Tarih ve Gelisimine Kisa Bir Bakis, Glincel Arac ve Yénelimler

3. Hafta: YZ Nasil Caligiyor: Machine Learning, Deep Learning, Istem Muhendisligi Teknikleri |

4. Hafta: Uzman Konuk: Kreatif Islerde YZ Nasil ve Ne Kadar Miimkiin? Kreatif Ajanslarda Giincel
Uygulama, Deneyim, Surecler

5. Hafta: Prompt Engineering Il Uygulamalari, letisim Kampanya Tasarimi: Yaratici Fikir, Stratejik Planlama,
Senaryo ve Icerik Uretimi, Use Case Workshop (Uygulama Atélyesi)

6. Hafta: YZ Yaratici Tletisim Kampanya Tasarimi: Arastirma, Yaratici Fikir, Strateji ve Planlama

7. Hafta: YZ Destekli fletisim Kampanyasinda Uygulama: Stratejiye Uygun Gorsel, Video ve Ses Uretim
Araglari, Use Case Workshop (Uygulama Atolyesi)

8. Hafta: Vize Sinavi

9. Hafta: YZ Glincel Tartismalar, Telif ve Etik Sorunlar

10. Hafta: Halkla dliskilerde YZ ve Ornek Uygulamalar, Use Case Workshop (Uygulama Atélyesi)

11. Hafta: Reklamcilik ve Pazarlamada YZ ve Ornek Uygulamalar, Use Case Workshop (Uygulama Atélyesi)
12. Hafta: Akademik Arastirmalarda Yapay Zeka Kullanimi: Yontem, Arac ve Uygulamalar

13. Hafta: Final Sunumlari |

14. Hafta: Final Sunumlari II
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Modernization and Media in Turkey 5
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Bachelor Degree

Theory

2

Practice

0
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0

Credit

2
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3

2/7/2026 3:50:07 AM

157 /1 157



	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics
	Content
	Theory Topics

