Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM107  Methodology 1 1 1 1 0 2 5

Prerequisites

Admission Requirements

Language of Instruction French

Course Type Compulsory

Course Level Bachelor Degree

Objective Universite calsmalar kapsaminda gerekli ¢alisma yontemlerinin kazanimesi

Ortak bir tema etrafinda belgelerin 6zetini yazabilmek

Bu ders ti¢ amag etrafinda diizenlenmistir:

Content - Daha fazla bilgi edinmek ve bilgi vermek

- Karsilagtrma yapmak

- Analiz etmek ve sentezlemek
References Ogretmen tarafindan hazirlanan ders dosyast
Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM117  Design Thinking 1 2 1 0 3 4
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Conpulsory
Course Level Bachelor Degree
Tasarm odakl diistinme dersipin temel amaci, birinci smif 6grencilerine kullanictyr merkeze alan bir problem ¢6zme
Objective metodolojisi kazandirmaktir. Ogrenciler bu metodolojiyi kullanarak, tanimladiklar ¢esitli problemler i¢in movatif ve

yaratici ¢oziimler tiretebilecekler ve bu ¢oziimleri somut prototiplere doniistirebilime kapasitesine sahip olacaklardir.
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Content

References

Theory Topics

1. Hafta: Tasarim odakh diisinmeye giris;
Amag & kapsam, tarthi gelisim, popiilerlesime nedenleri, anlayish tasarmm odakh diisiince yontemlerine hizh baks.

2. Hafta: Empatinin tasarmm odakh diistinmede 6nem,
Hedef gruba & kullaniciya yonelik empati yontemleri gelistirmek, kullanict goriismeleri siiregleri, gozlem ve yaraticilik
icin dogru ortam olusturmak.

3. Hafta: Tasarim odakh diisinmede tanimlama asamast:
Yakmlik diyagrami olusturma adimlart ve persona tanimlamak, tasarim odakh diistinmede kiiltiirel arastrmalar.

4. Hafta: Tasarim odakh diistinmede tanimlama agamast: Tanimlanan problemi ¢6zmek tizerine bakis agisi olusturma
(POV), empati haritalandirma teknikleri.

5.Hafta:Tasarm odakh diisiinmede fikir tiretme asamast: Inovasyona giris, tasarimda diisiincelemenin Snemi ve
diisiinceleme yontemleri (Beyin firtmasi, SCAMPER, analoji metodlari).

6.Hafta: Tasarm odakh diistincede fikir tiretme asamast: Diisiincelemenin 6niindeki engellere yonelik varsaymmlar
olusturma yontemleri.

7.Hafta: Vize Smavi

8.Hafta:Tasarim odakh diistinmede prototipleme agamast:
Dogru prototiplemeye yonelik miimkiin ve uygulanabilir yontemler gelistirme teknikleri.

9. ve 10.Hafta:Tasarm odakh diisinmede prototipleme & test asamalar
Diisiik detaya sahip prototip gelistirmek, prototip olusturmakta sik karsilasilan tuzaklart tanmlamak.

11.Hafta: Tasarim odakh diisiinmede yapay zeka araglart kullanmi:Workshop

12. 13. ve 14. Hafta: Projeler ve vaka calsmalari

Buchanan, R. (2015). Wicked problems and design thinking. Design Issues, 31(3), 5-21.

Dam R. F., & Siang, T. Y. (2021). Design Thinking: New Innovative Thinking for New Problems. Interaction
Design Foundation.

Kelley, T., & Littman, J. (2001). The art of innovation: Lessons in creativity from IDEO, America's leading design
firm. HarperBusiness.

Limay, M. (2014). Design thinking: A practical guide to innovative problem solving. Taylor & Francis.
Moggridge, B. (2007). Designing experiences. MIT Press.

Rowe, P. G. (1999). Design Thinking. Cambridge, Massachusetts; London, England: The MIT Press.

Brown, T. (2009) Change by Design: How Design Thinking Transforms Organizations and Inspires Innovation
Introduction.

Interaction Design Foundation (2024). Design Thinking: The Ultimate Guide (Course).

Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM121 1 3 0 0 3 4
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Compulsory
Course Level Bachelor Degree
Sosyolojinin temel kuram ve kurameilarmm 6gretilecegi bu dersin
Objective amac1 6grencilerin toplumsal olgularm agiklanmasmda gecerli olan

farkli sosyolojik yaklasim ve yontemler hakkmda bilgi sahibi
olmalarm saglamak, iletisim kuramlar ve ¢alismalarma temel olusturmaktir.
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Content

References

Theory Topics

Week

Emile Durkheim
Karl Marx

Max Weber
Discussion
examen

O 0 1 N L A W N~

—_
—_ O

Chicago School
Chicago School
Interaction

Pierre Bourdieu

—_ = =
AW

Content

Course Code

Course Name

Toplumsal ve kiiltiirel kosullar ¢ergevesinde sosyolojinin dogusu.
Sosyolojiyi etkileyen felsefeciler.

Poztivizm, Auguste Comte.

Emile Durkheim: Is bélimii, mekanik ve organik

dayanigma, anom, toplunsal olgu.

Karl Marx: tarihsel materyalizm, toplumsal smiflar

ve catisma, yabancilagma.

Max Weber: toplumsal degerler, din, toplumsal

eylem, akilcilasma.

Fonksiyonalizm: Malinowski (gereksinim,

kiiltiir, islev)

Fonksiyonalizm: R. Merton (fonksiyonel analiz,

rol ve statiiler, gruplar, disfonksiyon)

Chicago Okulu (Cevresel analiz, kent sosyolojisi,

niteliksel yontem)

Etkilesimei akim

Pierre Bourdieu (habitus, sembolik siddet, kiiltiirel

sermaye, yeniden tiretim)

ARON Raymond, Les étapes de la pensée sociologique, Paris:
Gallimard, 1967.

AKOUN André, ANSART Pierre, Le dictionnaire de sociologie,
Paris: le Robert, 1999.

FERREOL Gilles, Introduction a la sociologie, Paris. Armand Colin,
1993.

GENISSEL Marc- Antoine, Introduction a la sociologie, Paris:
Ellipses, 1999.

L’école de Chicago : naissance de I'ecologie urbaine, textes traduits
et présentés par Yves Grafineyer, IsaacJoseph, Paris: Aubier, 1984.
Kuramcilarm eserlerinden metinler.

Weekly Contents

Birth of Sociologie
Philosophical Roots
Positivism Auguste Comte

FunctionalismMalinowski
Functionalism: Merton

Semester Theory Practice Lab Credit ECTS

COMI133  Political Science 1 3 0 0 3 4
Prerequisites

Admission Requirements

Language of Instruction French

Course Type Conpulsory

Course Level Bachelor Degree
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Bu dersin amaci birinci siif §grencilerine siyaset biliminin temel kavramlariny, yazarlarm ve akmmlarm aktarmaktir,

Objective Ayrica bu ders kapsaminda, iletisim 6grencilerinin siyasete iliskin aktarmmlari diger derslerde edindikleri bilgilerle
baglantilandrmalar hedeflenmektedir.

Content Bkz konu bagliklart

References Ders notlart

Theory Topics

Week Weekly Contents

1 Knowledge and presentation of the course and program

2 Definition of politics

3 The object of political science

4 State: The definition, elements, characteristics, philosophical foundations
5 Political power

6 Systemic analysis of political life (David Easton)

7 MIDTERM

8 Political culture

9 Political Socialization and Political Participation

10 Political actors

11 Political systems

12 Political parties

13 The elections and the democracy

14 The media and politics
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

ECONlg] iniroductonto 1 30 03 4
Economics
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Compulsory
Course Level Bachelor Degree
Bu dersin amaci 6grencileri iktisat bilimnin temel kavram ve ilkeleriyle tanistrmaktir. Bu amagla derste serbest piyasa
Objective sistemi, tam ve eksik rekabet piyasalari, tekel piyasasi, arz, talep, denge, tiiketici ve tiretici fazlasy, etkinlik, boliisiim,
degisim ve tiretim gibi temel iktisadi kavramlar incelenecektir.
Content Konu bagliklarma bakimniz.
References Mankiw, G.N. (1998). Principes De I’'Economie. Paris: Economica

Stiglitz, J. E., Walsh, C.E. & Lafay, J.D. (2007). Principes d’économie moderne. Paris : De Boeck.

Theory Topics

Week Weekly Contents
1 Introduction

2 The object of microeconomics

3 The Market forces of Demand and Supply

4 Elasticity and its application

5 Demand, Supply and government policies

6 Consumers, producers and the efficiency of markets

7 Midterm Exam

8 The costs of production Firms in Competitive Markets
9 Firms in Competitive Markets

10 Monopoly
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Week Weekly Contents
11 Monopoly

12 Oligopoly
13 Monopolistic Competition
14 The Markets for the Factors of Production

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
French CefB2.1

FLF101 Acadermic 1 4 0 0 2 2
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Compulsory
Course Level Bachelor Degree
- Fransizca dil 6grenimine devam edin ve hazrlk smifinn sonunda ulagilan seviyeyi pekistirin
Objective - Ogrencilerin Fransizca disiplin kursuna devam etmesine izin verin

- Ogrencileri Delf/Dalf sertifikalarma hazirlaym

Haftalik 4 saat ders - 2 tartisma
Bu kurs ti¢ amag etrafinda diizenlenmistir:

Content - Daha fazla bilgi edinin ve bilgi verin
- Karsilastrr
- Analiz etmek ve sentezlemek
References Teams'deki ¢cevrimici etkinlikler
Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Art of Diction and

COM127 Oratory 1 0 2 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Kendini dogru ve etkili ifade edebilme, dilimiz Tiirk¢e’yi kurallartyla dogru sekilde kullanabilme becerisi bireylerin
hem 6zel yasamlarindaki iletisim kalitelerini hem de profesyonel hayattaki basarilarin arttrabiimeleri i¢in Gnem
tagmmaktadir. Tiirkee yazldigi gibi konusulmayan, kendine has kurallar1 ve miizigi olan zengin bir lisandr.

Objective Tiirk¢e nin dogru kullanim ve diksiyon kurallarmm &grenilmesi olacaktir.

Universitemizden mezun bir 6grencinin Tiirkge’yi dogru kullanmasi ¢ok dnemlidir. Dersimizin dncelikli amact

Bununla birlikte kullanilan dilin dogrulugu kadar ifadenin de giiclii olmasi da kisiyi basariya tastyan temel unsurlardan
biridir. Antik Yunan’dan bu yana hitabet bir “sanat” olarak kabul gérmektedir. Bu dersimiz araciligryla 6grencilerin

bu sanata hakimiyetini arttrmay1 hedeflemekteyiz
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1. Hafta: Giris Dersi

2. ve 3. Hafta:

Temel Diksiyon Kurallart

| Seslerin dogru telaffuzu

| Yazim ve okunus farklart

I Kaln-ince tinliller ve kullanimlart
I Sert ve yumusak vokaller

! Ozel harfler

o G kullanmu

o R kullanmm

4. ve 5. Hafta:
Tonlama

| Degifre

0 Metnin dilsel ¢ziimlemesi

0 Metnin anlanmsal ¢oziimlemesi

i Dogru tonlama

o Unlemlerin tonlanmast

0 Duygularm tonlamayla aktariimast

0 Varyasyon

6, 7 ve 8. Hafta:
Content Ses ve Nefes Kullanmu
| Sesin olusumu
o Teknik a¢iklama
o Farkli rezonanslar; gogiis, gitlak, burun ve kafa sesleri
o Ses telleri
| Nefes ve dogru nefes almak
o Nefesin evreleri
o Diyafram nefesi ve nefes kullanim
| Ses ve nefes egzersizleri

9. Hafta:

Hitabet Sanatma Giris: Nasil soylemeliyim
| Bir sanat olarak Hitabet

| Etkili konugmanmn temel unsurlart

10. ve 11. Hafta:

Hitabet ve Beden Dili Kullanmm:: Nasil “en iyi ifade ederim”
| Beden dilinin ana kavramlart

| Durus, ifade

I Jest ve mimik kullanmmu

12, 13. Ve 14. Hafta:
Uygulama Cahsmalart
I Secili metinler ve dogaglamalarla uygulama galismalart
* Senbay, Niizhet (2008) S6z ve Diksiyon Sanati.
* Senbay, Nizhet (1972) Alstrmah Diksiyon Sanati.
+ ince, Levent (Ders notlari), Diksiyon Alistrma Kitabi
References + Augusta Boal (1992) Oyuncular ve Oyuncu Olmayanlar icin Oyunlar, ¢ev.Berk Ataman, Ozgiirol Oztiirk, Kerem
Rizvanoghu (2010), Bogazigi Universitesi Yaymlari.
+ Richards, Thomas (2005), Grotowski ile Fiziksel Eylemler Uzerine Cahsmak, Cev.Hiilya Yildiz, Aysmn Candan.
+ Ozdemir, Metin (2017), Hitabet: Giizel ve Etkili Konusma Sanat1,

Theory Topics
Week Weekly Contents

Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM129  Basic Design 1 1 1 0 2 5
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Tasarm egitiminin ilk adum olan bu derste tasarim ve sanat arasimdaki ince ayrim gozetilerek temel tasarim ilkeleri,

araglar1 ve prensipleri teorik ve uygulamali olarak yiiriitilecektir. Tki boyutly, iic boyutlu, hareketli ya da etkilesimli
Objective her tiir tasarim ortan i¢in gerekli temel ilke, prensip ve araglar ders kapsamindadir. Her tiir tasarim ve sanat

egitiminin temeli olan bu ders, iletisim fakiiltesi dgrencilerinin olusturdugu katiimer kitlesinin ihtiyaglari g6z 6niinde

bulundurularak yeniden sekillendirimistir.

1. Hafta: Temel Tasarma Girig

2. Hafta: Tasarim Elemanlar:: Kavramsal
Nokta, Cizgi, Alan, Hacim

3. Hafta: Tasarm Elemanlar: Gorsel
Sekil-Bigim, Isik-Golge

Tasarm ilkeleri: Sekil-Zemin

Tasarim Araglart: Indirgeme-Soyutlama

4. Hafta: Alan Calismast

5. Hafta: Tasarmm Elemanlart: Gorsel
Renk-Ton
Tasarm ilkeleri: Denge

6. Hafta: Tasarm Elemanlart: Gorsel
Desen-Doku

Tasarm ilkeleri: Uyum

Tasarim Araglart: Tekrar

7. Hafta: Alan Calismasi

Content
8. Hafta: Tasarmm Elemanlart: liskisel
Dogrultu-K onum-Boyut- Agirlik
Tasarm ilkeleri: Ritm/ Vurgu
Tasarim Araglart: Gegiskenlik

9. Hafta: Tasarim Elemanlart: Pratik
Sunum- Anlany Islev- Yapi

Tasarim Araglart:

Hiyerarsi- Sarmallik-Merkezilik-
Odaklama-Hizalama-Grid

10. Hafta: 3. Boyutta Tasarim

11. Hafta: Tasarmida Yaz Kullanm:
Tipografi

12. Hafta: Tasarmida Yaz Kullanm:
Tipografi

13. Hafta: Etkilesim Tasarmma Giris

14. Hafta: Alan Calismasi

- Graham, 1. (2002) Basics of Design: Layout and Typography for Begmners, Delmar.
References

- Ambrose, G. ve Harris, P. (2003) The Fundementals of Creative Design, AVA Publishing,
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Theory Topics

Week Weekly Contents

1 Introduction to Basics of Design

2 Elements of Design: Conceptual

3 Elements of Design: Visual Principals of Design: Figure-Ground Design Tools: Abstraction

4 Field Study

5 Elements of Design: Visual Principals of Design: Balance

6 Elements of Design: Visual Principals of Design: Harmony Design Tools: Repetition

7 Field Study

8 Elements of Design: Relational Principals of Design: Rithym Emphasis Design Tools: Gradition
9 Elements of Design: Practical Design Tools: Hierarchie- Radiality-Centrality- Concentricity- Axiality-Grid
10 Designing 3D

11 Designing with Text: Typography

12 Designing with Text: Typography

13 Introduction to Interactive Design

14 Field Study
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM137  Basic Programming 1 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
Course Level Bachelor Degree
Objective Ogremﬂeﬁ t.erml bilgi;ayar ve bilisim teknolojileri bilgisi vermek. Girig seviyesinde programlama dilleri ve basit
kodlar gelistirme yetisi kazandirmak
Content Bilgisayarlara giris, 'klsa tarihge, bilgisaygr bilesenler, i$le.tim'sistemleri, kelime islem ve tablolama yazilimlary,
programlama dilleri, programlamaya giris, baslangic seviyesi Python programlama.
Ders notlart ve sunumlart
References Charles R. Severance, "Python for Everybody - Exploring Data Using Python 3", 2016-Jul-05 First Complete
Python 3.0 version.
Theory Topics
Week Weekly Contents
1 Computer History
2 Hardware and Peripherals
3 Computer Operating Systems
4 Computer Networks and the Internet
5 Word Processing Softwares
6 Word Processing Softwares
7 Presentation Software
8 Midterm Exam
9 MS Excel
10 MS Excel
11 Vector Based Graphics Processing Softwares
12 Vector Based Graphics Processing Softwares
13 Pixel Based Graphics Processing Softwares
14 Page Editing Softwares
Content
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Course Code Course Name Semester Theory Practice Lab  Credit ECTS

Introduction to Artificial Intelligence in

COMI47 Media and Communication I ! ! ! 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Yapay zeka (YZ) ve makine 6greniminde (ML) temel kavram ve giincel pratiklerin, iletisim ve sosyal bilimler
alanindaki vaka analizleri tizerinden kavranmasin saglamak. Kuransal tartismalarin ve uygulamalarin yarattigy teknik,

Objective etik ve hukuki sorunlarm elestirel bir baksla irdelenmesi icin dgrencilere gerekli bilgi altyapisin edindirmek. Uretsel
YZ (Generative Al) alanndaki 6rnek uygulamalar tizerinden pratik beceriler kazandirmak, akademik ve ekonomik
sektorlerde kullanilan giincel ara¢ ve yontemleri tanitmak.
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Content

1. Hafta: Sosyal bilimciler ve iletigimeiler i¢in yapay zekaya giris

2. ve 3. Hafta:
| LeibnizZden giniimiize yapay zekanm tarihi: Yapay zeka tarihinde ¢1gir acan fikirlerin ve teknolojilerin evrimi ve
birbiriyle baglantist

| Yapay zeka nasil ¢alistyor? Makine 6grenme, derin Ggrenme, gozetimli/gdzetinsiz 6grenme, rastgele orman,
smiflandirma ve kiimeleme, regresyon, boyut azaltma, evrimisimli sinir aglari, NLP, LLM gibi anahtar kavramlar ve
teknik terimler

4., 5. ve 6. Hafta:

| Yapay zekanm etik boyutu. Insani ikilermler. YZ egitim veri setlerindeki sorunlar: Hatah 6rneklem,
Onyargilar/tarafliik, vb.

| Yapay zekanm yasal altyapisi ve hukuki boyutu. ABD, Avrupa Birligi, Cin ve Tiirkiye basta olmak tizere dinyada
yiirtirliige giren veya hazirhk asamasinda olan YZ mevzuati ile demokratik sivil toplumun ve diger paydaslarm bu
alandaki regiilasyon ¢abalarma yaklagmu

i Robotlar kimi igsiz birakacak? Yapay zekanmn ekonomik boyutu. Programlanabilir mantik denetleyicilerinin (PLC)
icat edildigi 1960'lardan bu yana otomasyonun ekonomiye ve insan kaynaklarma etkisi.

Ders konugu: YZ etigi alannda uluslararasi bir uzman
Egzersiz: “Tesla’yi siz kodlasaydmiz. . .”” tartismasi / uygulamasi
7. ve 8. Hafta:

! Uretsel yapay zekanmn tanim, temelleri ve modelleri. LDA, Markov zncirleri, Bayes aglar1 gibi “{iretsel” YZ
yontemleri. Bunlarm lojistik regresyon, karar agact, rastgele orman vb. “ayrimer” YZ yontemlerinden farki. Metin,
gorsel, kod, ses veya diger tiirden veriler tireten modellerin ¢calisma prensiplerine giris. GAN'lar, 'transformer’lar,
diftizyon modelleri...

! Uretsel yapay zekada araclar ve platformlar. Giiniimiizde kullanilan {iretsel YZ araglarma giris. Kodlama
gerektirmeden YZ kullanimmna imkén saglayan platformlar.

9. ve 10. Hafta:
| Her seye bir chatbot mu? Kullanic1 deneyimi ve insan odakh yapay zeka. LLM 'lerin gliclenip yaygmlasmastyla
diyaloga dayal arayiizlerin kullanic1 deneyimin eyaptig etkiler. Yan etkilerin insan odakh bir yaklasimla ¢oziimiine

yonelik bilimsel cabalar.
| Komut mithendisliginde anahtar kavramlar ve 6rnek uygulamalar. “Zero-shot,” “few-shot,” “Chain-of-Thought” ve

“priming” gibi tekniklere giris.

Ders konugu: Uretsel YZ alaninda uluslararasi bir uzman

Egzersiz: LLM ve GAN destekli medya tiretimi

11. ve 12. Hafta:

| Yapay zekayla medya tiretimi ve dagitiminda 6rnek uygulamalar. Giintimiizde iletisim sekt6riinde kullanilan YZ
uygulamalarinm irdelenmesi.

| Yapay zekayla veri toplama ve analizinde 6rnek uygulamalar. Giiniimiizde akademide ve saglik, bankacilik vb.
sektorlerde veri toplama ve isleme i¢in kullanilan YZ uygulamalarmmn irdelenmesi.

Egzersiz: YZ destekli akademik literatiir taramasi

13. ve 14. Hafta:

| Final proje atolyeleri, rehberlik ve yardim.
I Final proje sunumlart ve simif tartismast.

12/13/2025 4:32:05 PM

10/ 113



* Artificial Intelligence Basics — T. Taulli

* Artificial Intelligence: A Modern Approach—S. J. Russell & P. Norvig

* Quick Start Guide to Large Language Models — Sinan Ozdemir

* Life 3.0: Being Human in the Age of Artificial Intelligence — M. Tegmark, R. Shapiro
* The Alignment Problem: Machine Learning and Human Values — B. Christian

* Noise: A Flaw in Human Judgment — D. Kahneman, O. Sibony, C. R. Sunstein

« Iktidar ve Teknoloji: Bin Yilik Miicadele — D. Acemoglu, S. Johnson

* Gozetleme Kapitalizmi Cagi— S. Zuboff

* Adalet: Yapiimasi Gereken Dogru Sey Nedir? — M. J. Sandel

References

* Derse konu olacak yazilimlar ve dijjital uygulamalar: ChatGPT, Gemini, Microsoft Copilot, Claude, Mistral, Llama
3, Perplexity Al, Elicit, Consensus, DALL-E, Stable Diffusion Tools, Canva, Lex, Deepl, HeyGen, Opinionate,
Aino ve Google Colab

Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM225 Theories of Communication 3 3 0 0 2 5
Prerequisites

Admission Requirements

Language of Instruction French

Course Type Compulsory
Course Level Bachelor Degree
Bu dersin amac, kitle iletisimi kavrammin gelisimini 6grenmek; kitle iletisimi alanmdaki temel kuramsal yaklasmmlar
Objective hakkinda bilgi sahibi olmaktir. Bunlarin isiginda alandaki konu ve sorunlari kavrama ve elestirme bilgi ve becerisi
kazandwrmaktrr.
Derste iletisim alaninda tarihsel siireg igerisinde ortaya ¢ikan kuram ve okullarm yapisi, mantig ve bilimsel
Content . .
yaklasmmlart incelenecektir.

Alemdar,K,Erdogan, I, Iletisim ve Toplum, Bilgi Yaymlari, Ankara, 1990

McQuail,D,Windhal,S, Kitle Tletisim Modelleri, imge Yaymlari, Ankara, 1997

O'Sullivan, T ,Hartley ,J, Saunder,D, Montgomery,M, Fiske.J, Key Concepts in Communcation and Cultural
References Studies, Routledge,NY, 1994

Morva, O., Chicago Okulu: Pragmatik Sosyal Teoride Iletisimin Kesfi. Istanbul: Doruk, 2013

Mattelart A. ve M. Mattelart, Tletisim Kuramlar1. Istanbul: fletisim, 1998

Fiske,J, Iletisim Calsmalarma Giris, Ark Yaymlari, Ankara, 1994

Theory Topics

z
(¢
~

Weekly Contents
Introduction and sharing the course syllabus
An overview of the concepts of theory and school (école)
Strong effects
Chicago School
Functionalism and Limited effects
Return of powerful eftects
UNESCO: New World Information and Communication Order
Midterm exam

O 0 3 N i A W N —

Political economy of communications
Frankfirt School and the culture industry
Habermas and comnumnicative action
Cultural studies and reception
Technology oriented approaches

—_—
—_ O

—_ =
[SS I NS
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Week Weekly Contents
14 Overview

Content
Course Code Course Name Semester  Theory Practice Lab Credit ECTS
COM235 Research Methods i Social Sciences 3 1 1 0 2 5
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Compulsory
Course Level Bachelor Degree
Obiective Bu ders sosyal bilimler aragtrmalarma giris niteligindedir; amaci 6grencilere bir bilinsel aragtrma tasarlamak ve
) uygun verileri toplayip ¢6ziimlemek icin gerekli metodolojik becerileri kazandirmaktir.
Sosyal bilimlerin temel metodolojik tartismalar
Content Sosyal bilimlerde arastrma tasarmm
Veri toplama ve ¢oziimleme
Raymond Quivy, Luc van Campenhoudt, Manuel de recherche en Sciences sociales, Dunod, 2006.
Howard Becker, Tricks of the Trade How to think about your Research while you’re doing it, University of Cicago
Press, 1998.
Ted Benton, lan Craib, Philosophy of Social Science, Palgrave Macmillan, 2011.
References Karl Marx, Kapital, Yordam, 2011, s. 17-30.
Karl Marx, 1857 Girisi
Max Weber, Collected Methodological Writings, Routledge, 2013
Pierre Bourdieu, L’ opinion publique n’existe pas
Theory Topics
Week Weekly Contents
1 Basic concepts and debates
2 Nature, human, law and regularities
3 What do social sciences do? Comprehensive and explanatory approaches
4 Reason and sense as sources of knowledge / What is theory and how does it relate to method?
5 Fact-value tension
6 Universal, singular and reality
7 Midterm exam
8 Testability and objectivity
9 Correlation and causality
10 Abstraction
11 Ideaktype and social fact
12 Structure and agent
13 Ethical issues
14 Final exam
Content
Course Code Course Name Semester Theory Practice = Lab Credit ECTS
COMD37 Phﬂosophmal Communication and Media 3 ) 0 0 ) 3
Ethics I
Prerequisites
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Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week

Turkish

Conpulsory

Bachelor Degree

Bilgi olanla olmayan, giivenilir olanla olmayan kaynaklar arasmdaki alanin gittikge flulastigi dezenformasyon, “fake-
news” doneminde karsilastigimiz her tiirden “iletisim igerigi nin tiretiime ve/ya islenme siireglerine etik-felsefi
perspektife dayal elestirel diistinme becerileri kazandirmak.

elestirel diistinme ve mantik hatalari, felsefi iletisim, felsefi iletisim agismdan “‘letisim icerikleri nin ele alinmas.
AKARSU, Bedia. Mutluluk Ahlaky, Istanbul: Inkilap Kitabevi, 1998.

ALANKUS, Sevda. (Der.) Medya Etik ve Hukuk, IPS Tletisim Vakfi Yaymlari, Istanbul. 2003
ARISTOTELES. Nikomakhos’a Etik, ¢ev: Saffet Babiir, Ankara: Ayra¢ Yaymlari, 1998.

ARISTOTELES. Eudamos’a Etik, ¢ev: Saffet Babiir, Ankara: Dost Yaymevi, 1999.

ARSLAN, Ahnet. Felsefeye Giris, Adres Yaymlari, 2013.

BALLIARGEON, Normand. Aklin ve Bilimin Isigmda Elestirel Diistinme Kilavuzu

Cev. Ibrahim Yildiz, Dipnot Yaymlari, 2017.

BAUMAN, Zygnunt, Postmodern Etik, Cev. Alev Tiirker, Ayrmt1 Yay. Istanbul, 1998.

BOWELL, T. & KEMP, G. Elestirel Disinme Kilavuzu, Tibitak Yaymlari, Ankara. 2018.

GOKBERK, Macit. Degisen Diinya Degisen Dil, Cagdas Yaymlari, Istanbul. 1980

GOKBERK, Macit, Felsefe Tarihi, Renvi Kitabevi, Istanbul. 2019.

HOFFE, Otftied, Etik Bir Giris, Cev. Sergiil Vural Kara, Runik Kitap, Istanbul, 2020.

HUME, David, Insan Dogasi Uzerine Bir Sorusturma, BilgeSu,, Ankara, 2011.

HUME, David, Ahlak Ilkeleri Uzerine, Cev. Nil Demir, Fol Kitap, Ankara, 2019.

MOORE, G. E., Ethics, Thorton Butterworth Ltd., London, 1939.

OZLEM, Dogan, Etik-Ahlak Felsefesi, inkilap, istanbul, 2004.

OZLEM, Dogan. Mantik, Notos, 2011.

PLATON. Diyalogar 1, Istanbul: Renwi Kitabevi, Besinci Basim, 1998.

PLATON. Devlet, Cev. Sebahattin Eyiiboglu-M. Ali Cimcoz, 1. Baski, Tiirkiye is Bankast Kiiltiir Yaymlart:
Istanbul, 1999.

ROSS, David, Aristoteles, Kabalc1 Yay. Istanbul, 1999.

KANT, Immanuel. Ahlak Metafiziginin Temellendirilmesi, Tiirkiye Felsefe Kurunmu Yaymlari, Ankara. 1995.
KANT, Immanuel. Immanuel. Pratik Akhn Elestirisi, Tiirkiye Felsefe Kurumu Yaymlari, Ankara. 1999.
KROPOTKIN, Anarsist Etik, Cev. Isikk Ergiiden, Doruk, Ankara, 1999.

KUCURADI, Ioanna. Etik, Ankara: Tiirkiye Felsefe Kurumu Yaymlari, 1999.

KUCURADI, Ioanna. Uludag Konusmalari, Ankara: Tirkiye Felsefe Kurumu Yaymlari, 1997.
MACINTYRE, Alasdair, Ethik’in Kisa Tarihi, Cev. Hakki Hiinler-Solmaz Zelyut Solmaz, Paradgima, Istanbul,
2001.

MENGUSOGLU, Takiyettin. Felsefeye Giris, Dogu-Bat Yaymlari, 2022.

MILL, John Stuart. Utilitarianism, Liberty, Representative Government, London: Everyman’s Library, 1910.
NUSSBAUM, Martha. “Virtue Ethics: A Misleading Category?”’, Abstract, The Journal of Ethics, Number:3, 163-
201, 1999.

OZCAN, Muttalip, insan Felsefesi: insann Neligi Uzerine Bir Sorusturma, Bilim Sanat, 2006.

PIEPER, Annemarie, Etige Giris, Cev. Veysel Atayman-Goniil Sezer, Ayrmti, istanbul, 1999.

RUSSEL, Bertrand. Felsefe Sorunlari, Cev. Vehbi Hacikadiroglu, Say Yaymlari, 2019

RUGGIERO, Vincent Ryan. Elestirel Diisiinme I¢in Bir Rehber, Cev. Cagdas Dedeoglu, Alfa Yaymlari, 2020.
TEPE, Harun. Etik ve Metaetik, Ankara: Tiirkiye Felsefe Kurumu Yaymlari, 1992.

TEPE, Harun. Teorik Etik Etigin Bilgisel Sorunlari, BilgeSu, Ankara, 2016.

TEPE, Harun, “Insan ve Ahlak”, Ahlak Felsefesi Yazlari, Lokman Cilingir (ed.), Elis Yay., Ankara, 2015.
TEPE, Harun. “Etikte Yaklagmlar ve Kuguradi Etigi”, Essays in Honour of Ioanna Kucuradi, Sevgi Iyi (Guest
Editor), Journal Of Turkish Studies, Volume:25, Harvard University, 279-297, 2001.

TEPE, Harun. (Ed.) Etik ve Meslek Etikleri, Tirkiye Felsefe Kurumu, Ankara, 2000.

UYGUR, Nermi. Biitiin Eserleri I, Yap1 Kredi Yaymlari, 2016.

UYGUR, Nermi. Biitiin Eserleri II, Yap1 Kredi Yaymlari, 2017.

UZUN, Ruhdan. Tletisim Etigi Sorunlar ve Sorumluluklar, Dipnot Yaymlari, 2018.

Weekly Contents

1 Thinking from Homo Sapiens Sapiens to Homo Narras - Homo Videns

2 Fundamental concepts and problems of philosophy - 1

12/13/2025 4:32:05 PM
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Week Weekly Contents
Fundamental concepts and problens of philosophy - 2
Theoretical foundations of philosophical commumication
Concepts in terms of philosophical communication

Critical thinking - 1
Critical thinking - 2
Fallacies
10  Fundamental concepts and problens of ethics - 1
11 Fundamental concepts and problens of ethics - 2
12 FEthical evaluation
13 Fundamental concepts and problens of applied ethics
14 Fromtheory to practice

3
4
5
6 Commumication contents in terms of philosophical communication
7
8
9

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM291 Social Psychology 3 2 0 0 2 5
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Conpulsory
Course Level Bachelor Degree
Bu ders kapsaminda sosyal psikoloji alaninda gelistirilen temel kuramlarm, kavramlarin ve laboratuar deneylerin
Objective anlatiimasi ve giindelik yasamdan, iletisim alanmdaki farkh uygulamalardan 6rneklerle sosyal psikolojinin temel

agimlarmm yorumlanmast hedeflenmektedir
1. Ders planmnmn ve ders dahilinde yapilacak ¢alismalarin tanitim

2. Sosyal Psikoloji nedir?
Tanmlar — Ozellikler, Tarihsel Gelisim, Arastrma Yontermleri

3. Sosyal Iliski bicimleri
4. Sosyal Etki :Grup normunun olusumu
5. Sosyal Etki bigimleri: uyma ve itaat — Deney sonuglari
6. Sosyal Etki bigimlerini etkileyen ortamsal etkenler
7. Sosyal etki ve iletisim siiregleri
Content

8. Vize smavi

9. Sosyal Tensiller — Genel Tanimlar

10. Sosyal Temsillerin yapisal ve igerik dzellikleri
11. Sosyal Gergekligin olusumu

12. Onyarg, kalpyargl ve ayrmeik

13. Etkilegimli iletisim ortamlar1 ve sosyal etki

14. Etkilegimli iletisim ortamlarmda sosyal tensiller
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ALBOUY Serge, Elements de la Psychologie Sociale, 2e éd. Privot, Paris, 1990
ARONSON Elliot and PRATKANIS Anthony R. Social psychology, Aldershot, Edward Elgar Pub Hants , 1993.

BEAUVOIS Jean-1éon, Relations humaines groupes et influence sociale, Presses Universaitaires de Grenoble,
Grenoble 1995

BON Le Gustave, La psychologie des foules, PUF Quadrige, 5¢ ed. Paris, 1995
DEUTCH Morton, Les théories en psychologie sociale, Mouton, Paris, 1972

FISCHER Gustave-Nicholas, Les concepts fondementaux de la psychologie sociale, Presses de I'Université de
Montréal, BORDAS, Paris, 1987

GERGEN Kenneth et JUTRAS Slyvie, Psychologie Sociale, VIGOT, 2e éd. Paris, 1992
KAGITCIBASI Cigdem, Insan ve Insanlar, Sosyal Psikolojiye Giris, Sosyal Bilimler Demegi Yaymlari (G-8),

Seving Matbaasi, Ankara, 1976
MAISONNEUVE Jean, Psychologie Sociale, PUF Collection que sais-je?, Paris, 17¢ ed.

References
LEYENS J-P, YZERBYT V., Psychologie Sociale, Mardaga, 1997
MOSCOVICI Serge, Psychologie Sociale, PUF fondemental, Paris, 1984
PAICHELER Genevieve, The psychology of social influence, Cambridge University Press ; Cambridge ; New York
Paris, Editions de la Maison des sciences de Thomime, 1988.
Proshansky Harold and Seidenberg Bernard, Basic studies in social psychology, Rinehart and Winston, New York :
Holt 1965
ROUSSIAU Nicolas, Psychologie Sociale, Press Editions, Paris, 2000
STOETZEL Jean, Psychologie Sociale, Flammarion, Paris, 1978
http//www.ehess. fi/centres/lps/home. html
http//www.psychologie-sociale.org/
Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

Jou207 History of the Press 3 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
Bu dersin amacy, dgrencilerin Tiirkiye'de basmin dogusu ve toplunsal, siyasi ve ekonomik degjsimler paralelinde

Objective gelisimi hakkmda bilgi sahibi olmalarm saglamak, giiniimiiz gazeteciligini ve kamusal tartisma ortanmm anlamalarma
temel olusturmaktir.
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Diinyada ve Osmanl imparatorlugunda gazete, dergi ve gazeteciligin dogusu ve gelisimini hazirlayan tophinsal, siyasi
ve ekonomik kosullar.

Modernlesie siireci baglaminda Osmanli'da matbaanin kurulusundan Cumhuriyet dénemine kadar gazeteciligin
gelisimi: Basmn tarthine damga vurmus dergiler, gazeteler ve gazeteciler, yasal diizenleneler, gazeteciligin bir meslek
olarak dogus sancilar.

Kurtulug Savast ve Cumhuriyet'in kurulus siirecinde basinm ve gazetecilerin kamuoyu olusturma islevleri
Cumhuriyet doneminin farkh asamalarmda donemin toplumsal, kiltiirel ve siyasi ortam ¢ergevesinde basin, yasal
diizenleneler, gazetecilik meslek orgiitleri, sahiplik yapilari,

- INUGUR Nuri, Tiirk Basmn Tarihi, Gazeteciler Cemiyeti yay. 1991.

- GEZGIN S., POLAT V., ARCAN H.E., Tiirkiye Sozlii Basin Tarihi, 3 cilt, Is Bankasi yay., 2016.

- KOLOGLU O. “Tiirkiye’de Basm”, {letisim Yaymlary, Ist. 1992.

“Basmmizdan Resim ve Fotografin Baslamasi”, Engin Yaymlar, Ist. 1993.

“Tirk Basmt: Kuva-y1 Milliye’den Giniimiize”, Kiiltiir Bakanhg Yaymlari, 1993.

- TOPUZ H., Tiirk Basmn Tarihi,

- Tanzimattan Cumhuriyete Tiirkiye Ansiklopedisi, Tletisim Yaymlar1.

- Cumhuriyet Dénemi Tiirkiye Ansiklopedisi, Tletisim yay.

Content

References

Theory Topics

Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice = Lab Credit ECTS
JOU209 Wrrften Content Production and News 3 ) ) 0 4 7
Design
Prerequisites
Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
Bu dersin amacy, bir igerigin, 6zellikle de yazh bir igerigin hangi temel unsurlara sahip olmasi gerektigini 6grencilere
aktarmaktr. Icerigin kurgusalig ders srasnda 6grencilerle birlikte tartislacak konulardan biridir. Derste, belli bir
icerigin tiretilme amaci, yaym mecrasi, hedefkitlesi, konusu, bakis agisi, yaymlanma nedeni, vb. unsurlarmmn nasil
olusturulacady tizerinde durulacaktir. Derste ayrica, haber tizerine odaklanilacak, haberin ne oldugu, nasil
tanimlanabilecedi sorusundan baglayarak “haber” olarak nitelenen bir yazinin hangi unsurlari igermesi ve haberde

Objective nelere dikkat edilmesi gerektigi anlatilacaktir. Bu baglamda, haber nedir; haberin 6zellikleri nelerdir; neler haber
olabilir; haber yazma stirecinin asamalart, haberin bakis agismm nasil olusturulacagy; haberde bilgi toplama asamast;
haber yazmada kullanilan teknikler; ters piramit teknigi; haberin temel sorular; baslik, spot, haberde gorsel kullanm;
sozcetk segiminin 6nemi; haberde denetim ve dogrulama hakkmndaki bilgilerin teorik ve 6rnekler tizerinden aktarmmma;
smif igi ve smif dig1 uygulamalar {izerinden tartisma yoluna basvurulacaktir. Biitiin bu bilgilerin, haber metni dismdaki
iceriklerde nasil kullanilacag da dénem boyunca tizerinde durulacak konulardandir.

Content -

References

Theory Topics

Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP201 Theories and Models of Public Relations 3 3 0 0 3 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
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Course Level

Objective

Content

References

Theory Topics

Week
1 _
2 _

Bachelor Degree

Halkla iliskiler kuramlar1 ve modelleri dersinde halkla iligkilere ait temel kavramlar ele alinmaktadir. Halkla iliskiler
disiplinine ait kuramlar, strateji ve taktiklerin ele alindigi bu derste 6grencilerin halkla iliskiler meslegini tanimasi, halkla
iligkiler profesyonellerinin is yapim siireglerini §grenmesi amaglanmaktadir. Ders kapsaminda halkla iliskiler, sektorel
bakis agsiyla birlikte elestirel bir bakis agist ile alinacak ve 6grencilerin halkla iliskiler etigini tartismasi saglanacaktr.
Halkla iligkiler disiplinin tanmlanmast,

Halkla iligkiler tarihgesi

Halkla iligkiler kuram ve modelleri

Halkla iliskilere elestirel yaklasimlar

Uluslararast halkla iliskiler: kamu diplomasisi

Kurumsal sosyal sorumluluk

Kurumsal siirdiiriilebilirlik

Aktivist halkla iliskiler

Finansal halkla iliskiler

Halkla iliskiler ve etik.

Biber, Ayhan. “Bir Mesrulastirmm Yontemi Olarak Halkla Tliskilerin Mesruiyeti”, Amme Idaresi Dergisi. Cilt 36, Sayt
4, Aralik 2003, s. 43-53.

Chonsky, Noam Medya Denetimi: Immediast Bildirgesi. 2. Bask, Istanbul: Tiim Zamanlar Yaymcitk, 1995.

Coombs, Timothy., Holladay, Sherry. PR Strategy and Application, Wiley Blackwell. 2010.

Cutlip S.M., Center A.H. ve Broom G.M., Effective Public Relations, 8th. Edition, New Jersey: Prentice-Hall
International, 2000.

Cmarl, Inci. Stratejik Iletisim Yonetimi. 2. Baski, Beta Yaymlari, istanbul, 2013.

Cmarl, Inci. “Déngii Uzmanlar1 (Spin Doctors), Medyatik Yalan ve Kamu Manipiilasyonu”, Tleti-s-im, Galatasaray
Universitesi {letisim Fakiiltesi, Istanbul, No.1, Aralk 2004, ss:165-174.

Erdogan, irfan. Teori ve Pratikte Halkla Iliskiler, Erk Yaymlari, Ankara, 2006.

Jowett, Garth S. ve O’Donnell Victoria. Propaganda and Persuasion, 4th. Ed., California: Sage Publications, 2006.
L’Etang, Jacquie ve Pieczka, Magda (der.). Halkla Iliskilerde Elestirel Yaklagmlar. Ankara: Vadi Yaymlari, 2002.
Peltekoghu Balta, Filiz. Halkla Iliskiler Nedir?, 4. Basky, Beta Yaymlart: Istanbul, 2006.

Paul, Christopher. Strategic Communication: Origins, Concepts and Current Debates. Praeger, 2011.

Sancar, Gaye Ash. Kamu Diplomasisi ve Uluslararas1 Halkla Iliskiler. 2. Basim, Beta Yaymlari, istanbul, 2014.
Sancar, Gaye Ash. (Ed.) Kanu Diplomasisinde Yeni Yaklagmlar ve Ornekler. Beta Yaymlary, istanbul, 2016.
Sancar, Gaye Ash. (Ed.) Kurumlarmn Yeni [letisim Bicimleri. Beta Yaymlari. Istanbul, 2018

Sancar, Gaye Ash. Aktivist Halkla Iliskiler Baglamnda WWF Diinya Saati Kampanya Ornegi. Erciyes Akademia
Dergisi. Cilt 5, Say1 1. 2017.

Saymer, Idil. Halkla Iliskiler Etiginde One Cikan Modellerin Etik Sistemler A¢isindan Degerlendirilmesi, Kiiresel

Tletisim Dergisi. Say1 2 Giiz 2006.

Smith, Ayten Gérgiin. Tiirkiye’de Yeni Bir {letisim Egilimi: Spin Doctor. I1. Ulusal Halkla Tliskiler Sempozyunu, 27-
28 Nisan 2006

Yagmurhy, Ash. “Halkla {liskiler Yontemi Olarak Kamu Diplomasisi”, Tletisim Arastrmalar Dergisi. Ankara, Ankara
Universitesi {letisim Aragtrmalar1 ve Uygulama Merkezi, 2011, ss. 9-39.

Weekly Contents
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Content

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP203 Principles of Advertising 3 2 0 0 2 3

Prerequisites

Admission Requirements
Language of Instruction
Course Type

Course Level

Objective

Content

References

Theory Topics

\ooo\loxm-hww»—ag
I3
o
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—_
(=]

Advertising definition
Advertising institutions

The types of advertising
Advertising process functioning
Advertising history

Advertising history

Advertising in Turkey
Advertising in Turkey
Advertising codes

Advertising and creativity

Turkish

Elective

Bachelor Degree

Bu dersin amaci 6grencilere reklam konusunda gerekli temel bilgileri vermek, reklam kavran, reklameihgm gelisim,
giiniimizdeki durumu, hedefkitle tizerinde nasil etkili oldugu konusunda bilgillendirmektir.

Reklam tanm.

Reklam tiirleri.

Reklamm etki siireci.

Reklam tarihi

Tirkiye’de reklameilik

Reklam ve hukuksal diizenlemeler.

Mike Featherstone, Postmodernizm ve Tiiketim Kiiltiirii, Istanbul, Ayrmt1 Yaymlari, 1997.
Varda Langholz Leymore, Hidden Myth: Structure&Symbolizm in Advertising, New York, Basic Books Inc., 1975.
Nicolas Riou, Pub Fiction: Société Postmoderne et Nouvelles Tendances Publicitaires, Paris, Editions

d’Organisation, 1999. '
Halime Yiicel, Reklameciign Temel Ilkeleri, Nobel Yaymcilik, 2022.

Weekly Contents
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Week Weekly Contents
11 Advertising currents

12 Advertising and rhetoric

13 Advertising and Media

14 Advertising and law

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP207 Interpersonal 3 2 0 0 2 3
Communication

Prerequisites

Admission Requirements

Language of Instruction French

Course Type Elective

Course Level Bachelor Degree
Bu dersin amacy, kisilerarast iletisimde gegerli baz teorileri ve temel arastrma konularmi tartismaktr. Bunun yanisira
kisilerarasi iletisimin bazi konulari ayrmtih olarak ele alnmaktadir; dinleme, kendini ifade etme, benlik, alg, sozlii-

Objective sozsiiz iletisim, giic, etik gibi...Ders, 6grenciye kisilerarasi iletisimde etkili olma yolunda 6nemli bilgiler kazandirmay
amaglarken; kisiler arast iliskilerdeki en son goriis ve arastrmalar, giinlik yasamda degisik gegmisleri olan kisilerin
iliskilerinde ortaya ¢ikan iletisim sorunlari incelenecek, s6zli- sozsiiz sunumlarin ve kisisel, kiilttirel, mesleki,
psikolojik, dilsel,dinsel, cinsiyet ayriliklarm iletisimi nasil etkiledigi disiplinler arasi yaklasimla tartisilacaktir.
1.Hafta: Kigilerarast iletisimin tanimi ve kapsamu
2. Hafta: Kisilerarast iletisim stirecinde etkili olan sosyal evreler (aile, okul, arkadas, is gevresi, hobi gruplart...vs.)
3. Hafta: Kisilerarast iletisim stirecinde kullanilan iletisim araglar
4. Hafta: Temel kisilerarast iletisim teorileri I (Sosyal niifuiz,sosyal karar, bilissel uyum, biligsel uyunmsuziuk, belirsizlik
azaltma)
5.Hafta: Temel kisilerarasi iletisim teorileri IT (dort asamal iliski stireci )
6.Hafta: Kisilerarasiiletisim stirecinde ¢atisma yonetini
7.Hafta: Vize smavi

Content

8.Hafta: Dinlene, etkin dinleme ve dinlememe tiirleri. Kisilerarast iletisim siirecinde sessizlik kavraminm énemi ve

tirleri: “dolu sessizlk” ve “bos sessizlik™

9.Hafta: S6zlii iletisimin tanm s6zlii iletisimde “ben” dili ve “sen” dili ayrinu

10.Hafta: Sozsiiz iletisim I (jestler, mimikler, beden dili,dokunma, g6z ve bakislar, giyim, durus, ses tonu)

11.Hafta: Odev sunumu

12.Hafta: Sozsiiz iletisim I1 (mekanda mesafe tutma ve proxemics kavran)

13.Hafta: Mesleki, toplunsal rol ve statiilerin kisilerarast iletisim siirecine etkisi

14.Hafta: Cinsiyet ayriliklarmin kisilerarast iletisim siirecine etkisi

DESCAMPS, Marc-Alain (1993). Le langage du corps : et la communication corporelle, Presses Universitaires de

France, Paris.

GOFFMAN, Erving (1974). Les rites d’interaction, Les Editions de Minuit, Paris.

HALL, Edward T. (1971). La dimension caachée, traduit delaméricain par Amélie Petita, Editions du Seuil, Paris.
References HARTLEY, Peter (1993). Interpersonal Communication, Routledge,London.

MUCCHIELLI, Alex (1995). Psychologie de la communication, Presses Universitaires de France, Paris.

WATZLAWICK, Paul (1972). Une logique de la communication, Editions du Seuil , Paris.

WINKIN, Yves (1981). La nouvelle communication: textes recueillis et présentés de Bateson, Birdwhistell,

Goftiman, Hall, Jackson, Scheflen, Sigmon et Watzlawick, Editions du Seul, Paris.

Theory Topics

Week Weekly Contents
1 The definition and contents of interpersonal communication
Various important social institutions for interpersonal communication like the environment, the family, the neighbors, the school, the

2 friends, colleagues. .. etc

3 Communication tools in interpersonal communication

4 Fundamental theories of interpersonal communication I (the social penetration, the social decision, cognitive coherence, the cognitive
dissonance, the reduction of uncertainty)

5 Fundamental theories of interpersonal commumication II (to establish a relation, the opening of oneself, attachment and conservation)
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Week Weekly Contents

6 The conflict management in interpersonal communication

7 Midterm exam

] Listening, effective listening and types of “not listening” Importance of silence in interpersonal communication and its types: “‘empty”

silence and silence “full”.

9 The definition of oral communication and the difference between the use of the language of “me” and “you”

10 The definition of non-verbal communication I (gestures, body language, glance, tone of voice, touch, the personal behaviour)

11 Homework presentations

12 The definition of non-verbal communication II (personal space and proxemics)

13 Impact of the roles and the social and professionals statuses on interpersonal communication

14 Impact of sexual difference on interpersonal commumnication
Content

Course Code Course Name Semester Theory Practice Lab Credit ECIS
CTV201 History. and Theories of Radio- 3 ) 0 0 ) 4
Television

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Bu dersin sonunda 6grenci, dimyada veTiirkiye’de radyo-TV yaymcihigmm gelisimmnin sosyal, siyasal, kiiltiirel ve
ekonomik stireclerini kavrayacak ve 6grenecektir. Yaymeihigm teknolojik gelisiminin, icerikteki format degisiklignin
temel nedenlerini analiz edebilecek, bugiinkii radyo — TV yaymcihgmm degisim siireglerinin sonucunda geldigi
agamayi kavrayabilecektir. Bu derste, nitelikli bir radyo TV yaymcisi olabilmek i¢in gerekli bilgileri kazanacaktir.

Objective
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1. Hafta: 20. YY baslarmda diinyada radyo ve TV yaymciligmmn baslamas;, siyasal, sosyal ve ekonomik kosullar, ve
radyo TV yaymecihgmin geligimi.

2. Hafta: Sistem yaklagimlar agismdan, tarihsel stirecte radyo-TV yaymeihgmm isleyisi; medya-iktidar iligkileri.

3. Hafta: Kamu hizmeti-ticari yaymncilign uluslararasi diizenleneler, igerik diizenlemeleri ve medya miilkiyeti agismdan
analizi.

4. Hafta: Turkiye’de 1927-1964 arasinda radyo yaymciligmn sosyal, siyasal, hukuki, ve icerik agisindan degisim
stirecleri.

5. Hafta: Tiirkiye’de televizyon yaymciligmn baslamasi, sosyal, siyasal, ekonomik ve kiiltiirel kosullar ¢ercevesinde
yayn igeriginin degisini.

6. Hafta: Tirkiye’de 1964 — 1990 yillari arasinda, radyo ve televizyon yaymncihiginda, hukuki, kiiltiirel ve siyasal
degisimler baglammnda gelisim ve degisim siireci.

Content 7. Hafta: Kanmu Hizmeti yaymeiik modellerinin ¢6ziiimesi ve yaymcilikta yerellesme hareketinin dinamikleri.
8. Hafta: 1990 sonrasi kiiresellesime ¢ergevesinde diinyada ve Tiirkiye’de radyo — TV yaymciligmmn degiginni.

9. Hafta: Degisen teknolojinin radyo-Tv yaymeiigma getirdigi yeni kavramlar : Yiksek tanmmh, etkilesimli ve katilimet
radyo ve TV yymcilig.

10. Hafta: Alternatif radyo ve televizyon yayncilign ve kuransal yaklagmlar.
11. Hafta: Diinyadaki alternati televizyon yaymeiig deneyimleri.
12. Hafta: Topluluk radyolari ve televizyonlari, sivil toplum kuruluslart ve kamusal alanm kullanist.

13. Hafta: Tirkiye’de giinlimiizde radyo ve televizyon yaymeiigmmn yasal durumu, son degisiklikler, denetim
sistemleri. Avrupa smir 6tesi TV sozlesmesi.

14. Hafta: Giiniimiiz radyo televizyon yaymcihigr: Yeni kavramlar, internet-web-alternatif radyo televizyon yaymciligy,
kamusal alanin kullanminda degjsiklikler.

O. Cankaya, TRT- Bir Kitle fletisim Kurumunun Tarihi (1927-2000), YK, 2003.

R. Williams, Televizyon, Toplum ve Kiiltiirel Bigim, Dost Kitabevi, Ankara, 2003.
References E. Koksalan, Alternatif Televizyon, Punto, istanbul, 2010.

S. Giiney, Tiim Yonleriyle Topluluk Radyolari, Istanbul, 2009.

S. Irvan, Medya, Kiiltiir, Siyaset, Ankara, 2002.

Theory Topics

Week Weekly Contents

| Beginning of radio and tv broadcasting in the early years of 20th century. The social, political and economic conditions accompanying
the first broadcasts.

2 Functioning of radio and tv broadcasting in terms of system approach. Media-power relationships.
3 The analysis of public and commercial broadcasts in terms of international regulations, content and media possession.
4 Changing of radio broadcasting between 1927-1964 in terms of social, political, legal and content.
5 The beginning of tv in Turkey and the changing of broadcasts in years.
The proggressing and the changing of turkish audio visual environment between 1964 and 1990 in terns of legal, cultural and political

6 transformations.

7 Dissolving of public broadcasting systems and the dynamics of local broadcasting,

8 The transformation of radio and tv broadcasting after the globalistion process.

9 concepts accompanying thecnologiacal evolutions: HD, interactive broadcasting, participative broadcasting,

10 Alternative media theory.

11 Alternative TV experiences and applications across the world.

12 Community radios and televisions: uses of public sphere.

13 Recent conditions of radio and televison environment in Turkey in terms of regulations, last changings in legal prosedure and control

mechanismes. European convention on cross border television.
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Week

Weekly Contents

14 The exemples of web radio applications across the world.

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV205 History of Cinema 3 3 0 0 3 5
Prerequisites

Admission Requirements

Language of Instruction ~ French

Course Type Elective

Course Level Bachelor Degree

Objective

Content

References

Theory Topics

g
o
~

Post war cinema

0N N AW N~

Italian Neo realism
Modern Cinema and Occidental Countries

Dersin temel amact, sinema alaninda ilerlemeyi diisiinen 6grencilere
gerekli sinema tarihi bilgisinin edindiriimesi; 6grencilerin sinemanmn
dogusundan bu yana gegirdigi degisimleri gézlemlemelerine yardimer
olunmasi ve sinemann tarihin farkh dénemlerinde, farkl toplumsal
yapilar ve teknolojik gelismelerle nasil sekillendiginin bilincine
vardmimasidr.

1. Hafta: Erken donem sinema (1895-1910)

2. Hafta: Sessiz Sinenmanmn Ozellikleri ve sinemanm kurumsallagmast
3. Hafta: Sanat/Siyaset/Endiistri Ekseninde Sinema: Avrupa

4. Hafta: Sanat/Siyaset/Endiistri Ekseninde Sinema: Hollywood un Dogusu,
5. Hafta: Sanat/Siyaset/Endiistri Ekseninde Sinema: Sovyet Sinemast
6. Hafta: Ornek film incelemesi

7. Hafta: Vize

8. Hafta: Sesl Simema

9. Hafta : ikinci Diinya Savasi ve Sinema

10. Hafta: Sairane Gergekgilik

11. Hafta: italyan Yeni-Gergekeiligi

12. Hafta: Ornek film incelemesi

13. Hafta:Modern Sinema:Fransiz Yeni Dalga'st

14. Hafta: Fransiz Yeni Dalgasi ve Dinyada “Yeni” Sinemalar

GAUDEREAULT André, Pour une nouvelle histoire du cine matographe, Paris, CNRS, 2008
BORDWELL David, STAIGER Janet, THOMPSON Kristin, The

Classical Hollywood Cinema, Routledge, 2004.

BORDWELL David, THOMSON Kristin, Film Art: An Introduction, McGraw-Hill Companies, 2003
CANUDO, Riciotto, 'Usine aux images, Séguier : Arte Editions, 1995

COUSINS Mark, The Story of Film, Pavillion Books, 2004

FRODON Jean-Michel, age moderne du cinéma frangais : de la nouvelle vague a nos jours, Flammarion, 1995
LAWTON Richard, World of Movies: 70 Years of Film History,

Vineyard Books Inc., 1974.

MITRY Jean, Histoire du cinéma, 4 Cilt, Editions universitaires, 1991

MICHAUD Juliette, 11 était une fois Hollywood, Reli¢, 2013

SADOUL Georges, Histoire du cinéma mondial. 9¢me édition Broché — 1990

SELLIER Genevieve, La Nouvelle Vague, Broché, 2005

TRUFFAUT Frangois, Hitchcock, Simon & Schuster 2nd edt. 1985

Weekly Contents

Birth of Cinema ( 1895-1910)

Properties of silent cinerma

Cinema in the axis of art/ politics/ industry : Soviet and European cinema, birth of Hollywood.
Sound cinematography

Second World War and cinema
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Week Weekly Contents

9 Modern cinema and Other Countries

10 French new wave and “New” cinema in the world

11 Cinema and technological evolutions: Production

12 Cinema and technological evolutions: Medium (TV,video,new technologies)
13 .Commercial cinema and industrial aspect.

14 Everydaylife cinema, documentaries, short films,independent cinena)

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM207  Photography 3 2 2 2 2 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Dijital fotograf tekniginin gelismesi ile birlikte herkes fotograf
cekmeye basladi ama etkili fotograf cekenlerin sayisinda bir artis
Objective olmadt. Dersin amacy; fotografin bir dilinin oldugunu gostermek ve
Ozellikle fotografin bir diisiince cercevesinde olustugunun altm
cizmektir.
1. hafta: Kisa bir fotograf tarihi
2. hafta: Fotograf makinesi
3. hafta: PozZlandirma
4. hafta: Objektifler
5. hafta: Dijital Fotograf'1
6. hafta: Dijital Fotograf Il
7. hafta: Fotograf¢ca bakis nasil 6grenilir? Ustalardan

Content Ornekler
8. hafta: Ara Smav
9. hafta: Fotografta 1513m 6nemi
10. hafta: Fotografta arka planm 6nemi, ayrmtilarm segilmesi
11. hafa: Bakis acist
12. hafta: istanbul Bogaz Projesi “Tki Kita iki Yaka
Istanbulun sergi fotograflar:
13. hafta: Onemli fotogaf kitaplarma genel bir bakis
14. hafta: Ahstrmalar, Y1l sonu degerlendirme
Nigel Atherton, Steve Crabb, “Digitale Fotographie von A-7,
Hamburg 2005

References Andreas Femninger, “Feiningers Kleine Fotolehre”, Diisseldorf 1982
Andreas Feininger, “Die Neue Foto-lehre”, Diisseldorf 1965
“Annie Leibovitz at Work™, Miinchen 2008
“Fotograf Neyi Anlatir?”” Derleyen: Caner Aydemir, Kasim 2007

Theory Topics

Week Weekly Contents

1 Week 1. History of photography

2 Week 2. The camera

3 Week 3. Exposition

4 Week 4. Lenses

5 Week 5. Digital Photography I

6 Week 6. Digital Photography 11

7 Week 7. How to learn photographic eye? Exanples from masters

8 Week 8. Partial Exam

9 Week 9. The mportance of light in photography

12/13/2025 4:32:05 PM 237113



Week

Weekly Contents

10 Week 10. The importance of background in the photo, the selection of details

11 Week 11. Viewpoint

12 Week 12. The photos from the exhibition “Two Continents Two Shores Bosphorus”
13 Week 13. Anoverview of important photography books
14 Week 14. Application and evaluation

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
com221 Linguistics and 3 2 0 0 2 3
Communication
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree

Objective

Content

References

Theory Topics

Week

1 What is Language
2 Linguistics Language

Onemli Dilbilimeiler ve 6nemli Tletisimciler araciligryla, Tletisim metinlerinin dilbilimsel ¢éziimlenmesidir. Onemli
Dibvilimciler ve Tletisimciler arasmda: " Ferdinand de Saussure, Andre Martinet, Edward Sapir, Leonard Bloomfield,
Charles Sandres Peirce, Vladimir Propp, Roland Barthes, Algirdas Julien Greimas, Mihail Mihalovig Bakhtin,
Jacques Derrids, Umberto Eco, Ludwing Wittgenstein, John Austin, John Searle, Jurgen habermas, Teun A.van
Dijk" araciligryla,metinlerin yontemleri ve séylem ¢oziimlenmeleri de ele almacaktir.

1.Hafta: Dil Nedir?

2. Hafta: Dilbilim Nedir?

3.Hafta:Dilbilim ve letisim

4.Hafta: Dilbilimin Tarihgesi

5.Hafta: Dilbilim Okullar1 ve Tletisim

6.Hafta: Dilbilim Kuramiar ve Tletisim

7. Hafta: Dilbilim- Yapisalcilik- Tletisim

8.Hafta: Dilbilim-Islevselcilik-Tletisim

9.Hafta: Uretici- Doniistimsel Dilbilim ve Tletisim

10.Hafta: Dilbilim Gostergebilim- Iletisim

11.Hafta: Onemli Dilbilimciler

12.Hafta: Onemli Gostergebilimeiler

13.Hafta: Onemli fletisimciler

14.Hafta: fletisim Metinlerinin Dilbilimsel Céziimlenmesi

AUSTIN J.(1962) How to do Things with Words. Oxford. Clarendes Press.

BAKHTIN M. (1986) Speech Genres and Other Late Essays. University of Texas Press.

COMAK AN. (1995) Yaznn Islevsel Kullanm. Der Yaymlart. Istanbul.

FAIRCLOUGH N. (1989) language and Power. London. Logman.

FAIRCLOUGH N. (1992 a) Discource and Social Change. Cambridge. Polity Press.

FAIRLOUGH Norman (1992b) Discource and Text: Linguistics and Intertextual Analysis Within Discource
Anaysis.

GOKTURK A. (1983) Okuma Ugrast. Inkilap Kitabevi. Istanbul.

GREIMAS A. (1983) Structurel Semmantics. Lincoln: University of Nebraska Press.

GREIMAS A. (1978) On Meaning, Selected Writing in Semiotic Theory. London.

INCEOGLU Y.-COMAK A.N. (2016) Metin Cozimlemeleri. Ayrmt1 Yaymlart istanbul.

HALLIDAY Michael (1976) language as Social Semiotic. London.

PROPP Vladimir (1958) Morphology of the Folktale. The Hague: Mouton.

SEARLE J.R.(1982) Theory of Speech Acts. Cambridge: University Press.

VAN Dijk T.A. (1977) Text and Context, Explorations in the Semantics and Pragmatics of Discource. Longman.

Weekly Contents

3 Linguistics and Communication
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Week Weekly Contents
4 History of Linguistics

5 Lisnguistics Schools and Communication

6 Linguistics Theories and Communication

7 Linguistics- Structuralism- Communication

8 Linguistics- Functionalism- Communication

9 Produce- Transformational-Communication
10 Linguistics-Semiotics-Communication

11 Important Linguists

12 Important Semiotist

13 Important Comnumicators

14 Linguistic Anaysis of Communications Text.

Content

Course Code Course Name Semester Theory Practice Lab Credit ECITS

COM229 History of Science and Technology 3 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction French

Course Type Elective

Course Level Bachelor Degree

Objective Ozellikle de iletisimle baglantih olarak, bilim ve teknoloji tarihi hakkinda genel bir bakisa sahip olmak.
Ders, ti¢ boliimden olusur:
1. Bilimsel diistiniis. Bilim, teknik ve teknoloji terimlerinin tanmmlanmasi. Bilinsel yaklagmmn kesfi ve bilimsel aragtrma
yontemlerine genel bakis

Content 2. Tarih 6ncesinden 21. yiizyila, bilimin genel tarihi. Bilimin dogusundan yakm zaandaki gelisimelere kadar, biiyiik
kesifleri tarihsel ve toplumsal baglamina oturtmak amaciyla bir toplumsal tarih calismasi.
3. lletisim bilim ve teknolojileri. Moderm iletisim kavrammm dogusu ve baslica diisiince akmlart (medyanm dolayh ve
dolaysiz etkileri, iletisim {itopyalart, elestirel ve sosyolojik yaklasimlar)
Conrer Clifford D., 2011 (2005). Histoire populaire des sciences, Montreuil : L Echappée.
Flichy Patrice, 1997 (1991). Une histoire de la communication moderne. Espace public et vie privée, Paris : La
Découverte.
Mattelart Armand, 1997 (1994). L’Invention de la commumnication, Paris : La Découverte.

Mondoux André, 2011. Histoire sociale des technologies numériques. De 1945 & nos jours. Québec : Editions Nota
Bene.

References

Theory Topics

g
o
~

Weekly Contents
Introduction. Technics and sciences applied to communication
Book history. From volumen to screens
Telegraph and politics
Telegraph and traders
Telephone. History of remote conversation
Radio. War and mass communication
Photography. Esthetics of proof
Midterm
History of networks. Transoceanic cables
Internet. Raise of the network
Internet. Internationalisation of the network
Digital Social networks
Government, big data and algorithmes
Conclusion
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

Introduction to Computer
COM231 Graphics w 3 1 1 0 2 6
Prerequisites
Admission Requirements
Language of Instruction English
Course Type Elective
Course Level Bachelor Degree
Objective Onceki dé'??em.l.er"de edinilen tasarm ilke ve prensiplerine dair bilgilerin pekistirilerek bilgisayar yaziimlari araciigryla
basih ve dijital tirtinler tasarlanmas1 amaglanmaktadir.
1. Hafta :Adobe Illustrator, temel araglar
2. Hafta: Adobe Illustrator, kitap kapag tasarmu
3. Hafta: Adobe Illustrator, kitap kapag tasarmu
4. Hafta: Adobe Illustrator, afis tasarmu
5. Hafta: Adobe Illustrator, afis tasarm - otoportresi
6. Hafta: Adobe Illustrator, afis tasarm - afis serisi
Content 7. Hafta: Adobe Illustrator, tipografik tasarim
8. Hafta: Adobe Photoshop temel araglar
9. Hafta: Adobe Photoshop kitap kapag tasarmmu
10. Hafta: Adobe Photoshop afis tasarmu
11. Hafta: Adobe Photoshop fotograf manipiilasyonu
12. Hafta: Adobe Photoshop animasyon
13. Hafta: Yapay zeka temelli goriintii tiretimi
14. Hafta: Yapay zeka temelli goriintii tiretimi
References https:/helpx.adobe.com
Theory Topics
Week Weekly Contents
1 Adobe Illustrator
2 Adobe Illustrator
3 Adobe Illustrator
4 Adobe Illustrator
5 Adobe Illustrator
6 Adobe Illustrator
7 Adobe Illustrator
8 Adobe Photoshop
9 Adobe Photoshop
10 Adobe Photoshop
11 Adobe Photoshop
12 Adobe Photoshop
13 Al
14 Al
Content
Course Code Course Name Semester Theory Practice  Lab Credit ECTS
COM255 Altemaj[ive Media and Human-Rights 3 3 0 0 3 3
Journalism
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
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Bu derste grencilerin ana akim medyada seslerini duyuramayanlarin sesi olma iddiasindaki alternatif medyalarmn
Objective olanaklarm tanmasi ve en ¢ok alternatif medyada kendine yer bulabilen cinsiyet, 1k, kiiltiirel ve dini farkliiklara
saygil hak haberciliginin gerekliliklerini benimsemesi amaglanmaktadir.

1. Hafta: Katime1 Demokratik Medya Modeli
2. Hafta: Alternatif— Radikal Medya Kavramlari
3. Hafta: Anaakim— Alternatif Medya Karsithg
4. Hafta: Sivil Toplumun Gelisimi ve Medyanin Rolii
5. Hafta: Topluluk Tletisimi — Toplluk Radyolari
6. Hafta: Alternatif Medyanm Orgiitlenmesi ve Siirdiirtilebilirligi
7. Hafta: Vize
Content _
8. Hafta: Insan Haklar1 ve Medya
9. Hafta: Ayrmeiliga Karsi Dizenlemeler
10. Hafta: Medyada Cocuk Haklar1 Ihlalleri
11. Hafta: Medyada Nefiet Sugu ve Nefret Soylemi
12. Hafta: Medyada Kadmlara Yonelik Ayrmeitk ve Kadmn Tensilleri
13. Hafta: Yurttas Gazeteciligi — Hak Habercilig liskisi

14. Hafta: Yeni Teknolojiler Alternatif Medya i¢in Firsat mi?

Anti-Homofobi Kitabr: Uluslararast Homofobi Karsiti Bulusma, (haz: Ali Erol), Kaos GL Yaymlari, Ankara
Cengiz Algan — Levent Sensever, Ulusal Basinda Nefret Suglart: 10 Yil, 10 Ornek, Istanbul, Sosyal Degisim Dernegi
Yaymlari, 2010

LGBTT nin Medyadaki 6 Aylk Seyri Raporu, Kaos Gl, Ankara, 2009.
M.Enre Koksalan, Alternatif Televizyon: Olanaklar ve Uygulamalar, Punto Yaymlari, 2010

Serhat Giiney, GUNEY, Serhat, Tiim Yénleriyle Topluluk Radyolari, istanbul, Punto Yaymlari, 2009

References Sevda Alankus, Insan Haklari Haberciligi, Istanbul, IPS Iletisim Vakfi Yaymlary, 2007

Sevda Alankus, Cocuk Odakh Habercilik, istanbul, IPS Tletisim Vakfi Yaymlari, 2007
Sevda Alankus, Kadin Odakh Habercilik, istanbul, IPS Tletisim Vakfi Yaymlari, 2007
Yasemin Inceogly, Disilik, Giizellk ve Siddet Sarmalnda Kadm ve Bedeni

Yasemin Inceogl-Nurdan Akmer(ed),Medya ve Cocuk Rehberiiletisim Arastrmalar I¢in Rehber Kitap, Egitim
Kitabevi, Konya, 2008

Theory Topics

Week Weekly Contents
1 Participative Democratic Media Model

2 Alternative-Radikal Media Concepts

3 Anti-Mainstream+Alternative Media

4 The Development of Civic Society and Media’s Role

5 Community Communication-Community Radios

6 The Organiation and Sustainability of Alternative Media

7 Mid-Term
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Week Weekly Contents

8 Human Rights and Media

9 Regulations Against Discrimination

10 The Violations Of Children Rights in the Media

11 Hate Crimes in the Media and Hate Discourse

12 Discrimnation Against Women in the Media and Representations (mis-ripresentations) of Women
13 The Relation between Civic Journalism and Rights Journalism

14 Are the New Technologies a Chance For Alternative Media

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM257 famera’ Lighting and Audio 5 2 1 0 3 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Bu derste, hareketli goriintiiniin kaydedilmesi i¢in gerekli olan film ve dijital kameralarin ¢alisma prensipleri, goriintii
Objective olusumuna dair temel bilgiler ve gergeve bilgisi (kompozisyon kurallarr) konulart iglenmektedir. Giiz déneminde
kuransal ve uygulamah bir ders progranu yiriitiimektedir.
-Goziin yapist ve goriintii olusumu,
-Is1gm ve rengin dzellikleri,
Content -Film kameralarmm yapist,
-Dyjital kameralarm yapist,
-Stiidyoda kamera uygulamalar.

Kamera ders notlar1 I

References Fotograf Sanatmda Kompozisyon (Sabit Kalfagil) FotografY.

Theory Topics

z
(¢
=

Weekly Contents
Vision and Optics
Movie Camera and Video/DSLR Camera
Recording Formats (Analog, Digital)
lenses
Shooting Accessories, Filters, Additional Lenses
Repetition of Learned Information
Midterm
Midterm
Camera App
Camera App
Frame Knowledge (Proper Composition Rules)
Camera App
Camera App
Analysis of Courses Taught in the Term
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM259  Introductionto Editng 3 2 0 0 2 3
Prerequisites

Admission Requirements
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Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective Film kurgusunun temel bilgilerinin gretilmesi ve uygulanmasi amaglanmaktadir.
- Kurgunun tanmm, 6zellikleri,
- Kuleshov deneyi ve yeniden anlam tiretmek,

Content - Kurgu kurallar1 ve goriisler,
- Linear ve non-linear kurgu sistemleri,

- Bilgisayarh kurgunun yapist ve kullanim.
"Dijital Video Tle Sinema" (I.Canikligil),
References "Gz Kirparken" (W. Murch),
"Sinema Ve Televizyonda Goriintii Kurgusu'" (A.G.Sokolov)

Theory Topics

g
o
~

Weekly Contents
Wide definition of fiction, features, concepts of cinematic time and space,
Kulesov experiment and reproduce meaning,
Linear and non-linear editing systemns,
The use of interfaces in computerized kugu system,
Transition effects and their meanings in cinea,
Basic principles of editing (examples of Walter Murch and A.G. Sokolov)
Midterm exam weeks 1
Midterm exam weeks 2
Case studies via Adobe Premiere Pro software,
Examination of the prominent scenes,

O 0 3 &N i B W N —
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Editing previously shot scenes,
Color Correction in editing,

Sound editing,
Evaluation
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Content

Course Code Course Name Semester Theory Practice = Lab Credit ECITS

COM265 IOral And Written Expression in French 3

Prerequisites

Admission Requirements

Language of Instruction French

Course Type Elective

Course Level Bachelor Degree

Le but de ce cours est de renforcer les compétences des étudiants en production orale et production écrite, dans le

Objective cadre d'une préparation a un examen de langue, ou bien de I'élaboration d'un projet universitaire ou professionnel.

Dans ce cours, les étudiants apprendront & maitriser les techniques de I'exposé oral, de l'argumentation (a l'oral et a
Content ['écrit), de la rédaction d'une lettre formelle, d'un essai, d'un projet. Le cours prendra appui sur des articles traitant
de syjets d'actualité qui concernent la société francaise.

References
Theory Topics

Week Weekly Contents

1 Get to know each other, define your objectives, express yourselfon a current issue
2 Justify interest and disinterest in various subjects

3 Finding arguments for and against an object

4 Formulate a problem based on short articles
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Week Weekly Contents
5 Construct a plan based on a problematic

6 Organize your arguments logically

7 Differentiate between arguments and exanmples

8 Ecrire une lettre formelle

9 Reformulate (orally and in writing)

10 Debate practice

11 Writing an argumentative essay

12 Writinga cover letter

13 Present a personal project (written and oral)

14 Making a presentation

Content

Course Code Course Name Semester Theory Practice  Lab  Credit ECTS
COM2T5 g;z)glz(;;atle Social Responsibility (CSR) 3 4 0 0 4 4
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree

Bu ders kapsaminda 6grencilerin kurunsal sosyal sorumiuluk alanmda biE uygulama gergeklestirmeleri
Objective amaclanmaktadr. Toplunsal fayda kapsaminda Universite iginde ya da Universite'nin sosyal paydaslari nezdinde

gergeklestiriimesi hedeflenen uygulama ders ¢iktisi olarak degerlendirilecektir.
Bu ders kapsaminda 6grencilere sosyal sorumluluk kavrami, kavramm gelisini, sosyal sorumluluk yaklagmlari

Content aktarilarak 6grencinin bir kurumsal sosyal sorumluluk kampanyasi hayata gecirmesi saglanacaktir.
Blowfied M ve Murray A (2008) Corporate Responsibility A Critical Introduction, Oxford University Press,
References Oxford.. ; ;
(;marh, Inci. Stratejik Ilqtisim Yonetimi. 2. Baski, Beta Yaymlary, Istanbul, 2013.
Ouziipek, Nejat. Kurum Imaji ve Sosyal Sorumluluk. 2. Baski Egitim Yaymevi
Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

comze7 ~ Communication 5 3 0 0 3 4
Researches
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Conpulsory
Course Level Bachelor Degree
Bu derste 6ncelikle medyatik ve iletisimsel olgulara dair ne tiir
Objective Iletisim arastrmalarmm 15181 altmda toplunsal, politik ve kiiltiirel boyutlartyla cagimiza dair elestirel bir perspektif
gelistirmek.
Tletisim bilimlerinin mesru '
Content sorunsallari. Enformasyon toplumu, denetim toplunu, medya ve siyasette propaganda (Nazi Almanyasi ve Italyan

fagizmi), tiketim toplumu elestirisi.
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Susan Sontag Biiyiilleyen Fasizm
Rienfenstal'm Nazi Almanyasi Donemi icin ¢gektigi belgeseller
Bernardo Bertolucci, Il Conformista

References Michel Haneke Filmleri
Paul- André Rosental, Faits et utophie chez Gabriel Tarde
D. Gaxie, Le cens caché
Alex Boren A rhetorical analysis of Black Mirror

Theory Topics

z
(¢
=

Weekly Contents
Presentation of courses
Leni Rienfenstal 's films and Susan Sontag 1
Leni Rienfenstal 's films and Susan Sontag 2
Leni Rienfenstal 's films and Susan Sontag 3
Bernardo Bertoulucci Il Conformista 1
Bernardo Bertoulucci Il Conformista 2
Exam
Michael Haneke's cinematografie
Seven Continent and comsumption society

O 0 3 N U B W N —

10 Benny's Video and violence on media
11 Black Mirror and new media 1
12 Black Mirror and new media 2
13 society of control and surveillance 1
14 society of control and surveillance 2
Content
Course Code Course Name Semester ~ Theory  Practice @~ Lab Credit ECTS
COM3T1 }Jser Experience and Interface Design 5 ) 0 0 ) 4
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Compulsory
Course Level Bachelor Degree
Ozellikle sayisal ortamlar tizerinden yiiriitilen pazarlama iletisimi yonetimi siireclerinde éne ¢ikan bir unsur olan
kullanict deneyimi ve kullanilabilirlik , ister bir web sitesi olsun, ister bir mobil site veya uygulama olsun herhangi bir
dijital mecranin hedef'kitle tarafindan etkili, verimli ve memnuniyet saglayacak sekilde kullanilabilmesi ve bu
deneyimin bahsi gegen parametreler tizerinden 6lgtilebilmesidir.
Son dénemde yapilan arastirmalar, web sitelerinde kullanilabilirlig arttrmaya ve kullanic1 deneyimini desteklemeye
Objective yonelik iyilestirmelerin, meveut trafigi arttrmaya yonelik ¢abalara kiyasla ROI baglaminda ¢ok yiksek oranda bir

doniisiim sagladigm ortaya koymustur. Bu anlamda 6zellikle dijital medya profesyonellerinin kullanilabilirlik
paradigmasi ve bu baglamda etkilesimli medya tasarmu hakkmnda bilgi sahibi olmalari, s6z konusu stireglerin etkili
olarak yonetilmesi ve degerli katkilar sunmasi agismdan 6nem tagmmaktadir.

Bu baglamda bu dersin amaci katilimeilara s6z konusu kavramlar hakkinda giichii bir farkindalik saglamak ve hem
masaiistii hem de mobil ortamda sunulan etkilesimli arayiizlere yonelik uygulamali olarak analiz bilgi ve becerisi
kazandrmaktir.

1. Hafta: Giris Dersi

2. ve 3. Hafta:

Anahtar Kavramlar

! Insan-bilgisayar etkilesimi (Human-Computer Interaction (HCI))
| Grafik kullanic1 arayiizii (Graphical User Interface (GUI))

| Kullanilabilirfik

o Kullanilabilirlik neden 6nemlidir?
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Content

o E-ticaret diinyasma kullanilabilirlik perspektifiyle genel bir bakis
o Kullanilabilirlik nasil 6lgiiliir?

I Kullanict deneyimi

o Bir fenomen olarak kullanict deneyimi

* Kullanic1 Cesitliligi vs. Teknoloji Cesitliligi

* Yeni ¢ok ekranl-diinyada kullanict deneyimi

+ Tyi kullanic1 deneyimi: Context/Convenience vs. Taste/Appeal
o Kurunsal organizasyon i¢inde kullanict deneyimi

* Organizasyonel zorluklar

* Organazisyonel hedefler

o Bir meslek olarak kullanici deneyini

* Yeni Roller ve Sorumluluklar

I Bir siire¢ olarak “Ftkilesim Tasarm”

o Siireclerin Evrimi: Waterfall vs. Agile vs. Lean UX

o “Kullanic1 Deneyimi Merkezli yeni bir bakis™ Etkilesim Tasarminda Siire¢ ve Yinelemeli Is Akist

4. ve 5. Hafta:
Evrensel Kullanilabilirlik: Tlgjli Kavramlar, Rehber Kurallar, Standartlar

i Herkes icin Web ne kadar miimkiin?
o Kullanic1 Cesitliligi
o Teknolojik Cesitlilik

| Evrensel Kullanilabilirlik Stratejileri

0 Destek Teknolojiler

o BEvrensel Tasarm

o Farkh Kullanuc1 Gruplar i¢in Evrensel Kullanilabilirlik Stratejileri

6. Hafta:

Kiiltiirellestirme ve “Kiiresel Mecralar”

| Uluslarasilastrma

| Yerellestirme

| “Kiiresel Mecralar” Tasarlamak igin Parametreler
! Ornek Vaka Cahsmalari

7. Hafta:

Kullanilabilirlik Perspektifinde Arayiiz Tasarmm Okumak: Patterns and Guidelines
i Bilgi Mimarisi

o Bilgiyi diizenlemek

o Bilgi Mimarisinin Sunumu

0 Arama Motoru Optimizasyonu

Egzersiz: Analiz AtSlyesi

8. ve 9. Hafta:

Kullanilabilirlik Perspektifinde Arayiiz Tasarmm Okumak: Patterns and Guidelines
| Masatistii Arayiizlerde Sayfa Yapisi ve Tasarmu

Egzersiz: Arayiiz Analiz Atolyesi

10. ve 11. Hafta:

Kullanilabilirlik Perspektifinde Arayiiz Tasarmm Okumak: Patterns and Guidelines
| Mobil Arayiizlerde Sayfa Yapisi ve Tasarmu

Egzersiz: Arayiiz Analiz Atolyesi

12. ve 13. Hafta:

Kullanilabilirlik Perspektifinde Arayiiz Tasarmum Okumak: Patterns and Guidelines
| Araylizde Tasarmunda Tipografi ve Gorsel Malzeme Kullanmu

Egzersiz: Arayliz Analiz Atolyesi
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14. Hafta:
Kullanilabilirlik Perspektifinde Arayiiz Tasarmm Okumak: Patterns and Guidelines
| Form Tasarmu

151z Arayiiz Analiz AtOlyesi
1e]sen, J. (}éuz 012) Usability 101: Introduction to Usability.

* User Experience White Paper: Bringing Clarity to the Concept of User Experience (2011)

* Shneiderman, B. (2000) Pushing Human-Computer Interaction Research to Empower Every Citizen: Universal

Usability, Communications of the ACM, Vol. 43, No: 5, 85-91.

* Marcus, A. (2008) Global And Intercultural User-Interface Design. J. A. Jacko ve A. Sears (eds.) The Human-

Computer Interaction Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human Factors
References And Ergonomics) 2nd Edition. New York: Lawrence Erlbaum Assoc, 355-380.

* Resmini, A. and Rosati, L. (2011) A Brief History of Information Architecture, Journal of Information

Architecture, Vol. 3, Issue 2, p. 33-45.

* Holst, C., (2021), The Current State Of E-Commerce Search,

* Kirmani, A. (2016) Mobile-First eCommerce: What Customers Expect and Value in Mobile Shopping

Experiences.

» Wreblovski, L. (2012) Best Practices for Form Design.

Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

JOu305 Media Economics 5 3 0 0 3 4
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Bu derste 6grencinin medya ekonomisinin teorik arka planmi, medya ekonomisine iliskin kavramlari, farkh
Objective sektorlerden olusan medyanm maliyet ve pazar yapilarm 6grenmesi, Tiirkiye'de medyanin ekonomi politigine iliskin

elestirel bir bakis agis1 kazanmasi hedeflenmistir.

Medya Ekonomisine Giris, Medyanmn Kendine Ozgii Nitelikleri

Medya Ekonomisi Teorileri ve Medya Ekonomisine Ozg{i Kavramlar

Medya Ekonomisini igeriden ve Disaridan Etkileyen Faktorler

Medya Piyasalarmn Yapisi ve Ozellikleri

Medya Piyasalarmda Yogunlasma

Diinyada Medya Piyasalart

Basm Ekonomisi

Ara Smav

Radyo ve Televizyon Ekonomisi

Yeni Medya Ekonomisi

Tirkiye’de Medya Ekonomisinin Analizi : Pazar Yapilari, Sirketler ve Gelir Dagilimlart
Tirkiye’de Medya Ekonomisinin Analizi : Diizenleyici Kurumlar ve Kamu Yaymncili§ Yapist
Tiirkiye’de Medya Ekonomisinin Analizi : Ornekler Uzerinden Degerlendirme
Alternatif Medyalarm Siirdiirillebilirligi ve Is Modelleri

Content
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Alev S6ylemez, Medya Ekonomisi ve Tiirkiye Ornegi, Ankara, Haberal Egitim Vakfi, 1998

Giilseren Adakh, Tiirkiye’de Medya Endiistrisi / Neoliberalizm Cagnda Miilkiyet ve Kontrol iliskileri, Ankara,
Utopya Yaymevi, 2006

Semra Atilgan, Basm Isletmeciligi, Istanbul Beta Basim Yaym Dagtm A.S, 1999
Ben Bagdikian, Boston, The New Media Monopoly, Beacon Press, 2004

Richard J. Barnet - John Cavanagh, Kiiresel Diisler imparator Sirketler ve Yeni Diinya Diizeni, ¢ev.Giilden Sen,
Istanbul, Sabah Kitaplar1

T. Ugur Dai, Basm Isletmelerinin Finansal Yapisy, Istanbul, Beta Basim Yaym Dagitim A.S, 2008
Selcuk Demirbulak, 21. Yiizyll Esiginde Tiirkiyemizde Medya Ekonomisi, 1995
Nadine Toussaint Desmoulins, Economie des média, Medya Ekonomisi, Istanbul Tletisim Yaymlari, 1993

Gillian Doyle, Media Ownership: The Economics and Politics of Convergence and Concentration in the UK and
Europeen Media, London, Sage Publication, 2002
References

GERAY, Haluk, {letisim ve Teknoloji: Uluslararasi Birikim Diizeninde Yeni Medya Politikalari, Ankara, Utopya,
2003

Yasemin Inceogly, Uluslararast Medya, istanbul, Der Yaymlari, 2004

Beybin Kejanlogly, Tiirkiye’de Medyanmn Déniistimii, Ankara, Imge Kitabevi, 2004

Armand Mattelard, letisimin Diinyasallasmasi, Istanbul, Tletisim Yaymlari, 2001

Robert G. Picard, Media Economics Concepts and Issues, New York, Sage Publications, 1989
RAMONET, Ignacio, La Tyrannie de la communication, Paris, Gallimard, 2001

Levent Yaylagiil, Kitle Iletisiminin Ekonomi Politigi, Ankara, Dalbaz Yaymcitk, 2006

Aydin Cam, Ilke Santer Yiiksel, “Tiirkiye’de Medyanm 2002 Sonrast Doniistimii: Ekonomi Politk Bir Yaklagm,
Neoliberal Muhafazakar Medya i¢inde, ed. U.Uraz Aydn, Ayrmti, 2015-10-14

Ceren Sozeri, “Tiirkiye’de Medya-Iktidar Iliskileri Sorunlar ve Oneriler”, Istanbul Enstitiisi, 2015,
http//platforn24.org/Content/Uploads/Editor/ T%C3%BCrkiye%E2%680%99de%:20Medya-
9%C4%B0ktidar%20%C4%B01%C5%9Fkiler- BASKI.pdf

Theory Topics

Week Weekly Contents
Introduction to the media economics

The theories of media economics and the concepts

The factors affecting the media economics from inside and outside
The Structures of Media Markets

Media Markets Concentration

Media Markets in the World

Press Economy

Mid-Term

Radio and Television Economy
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New Media Economy
Analysis of Media Economy in Turkey: Market Structures, Companies and Income Distributions

—_—
]

12 Analysis of Media Economy in Turkey: Regulatory Bodies and Public Service Broadcasting
13 Analysis of Media Economy in Turkey: Exanmples
14 Sustainability of Alternative Media and the business models
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOU309 IJ;)eL:;;alhsm and Broadcast 5 ) ) 0 4 7
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Objective -

Bu derste, haber yazimu ve tasarim paralel olarak islenecektir. Ugiincii yariyilda verilen JOU209 Yazh Igerik Uretimi
ve Haber Tasarmu dersinin devanm niteliginde, haber yaziminm temel gereksinimlerini goren 6grenciler igin bu
yartyllda da diizenli haber yazimi s6z konusudur. S6z konusu dersi almamig 6grencilerin, giris niteliginde dersler ve
yazili notlar aracilifiyla temel bilgilere sahip olmasi ve uzmanlasacaklari alan 6zelinde igerik tiretmesi beklenmektedir.
Biitiin bu igeriklerin gorsel tasarmm da dgrenciler tarafindan yapilacaktr.

Content Yaymn tasarmun diger basih tasarim tiriinlerinden aymran en temel 6zelliklerden birisi olan “stirelilik” ve ‘okutma’
hedefleri, tasarim problemlerini artrmakta ve tasarmmn kendine 6zgii bir karaktere sahip olmasmi gerektirmektedir.
Sadece gorsel degil dokunsal kalite ve algnmn da isin igine girmesi nedeniyle yaymn tasarmcilarmmn tiretimin tiim
asamalarma dair fikir sahibi olmasi gerekmektedir. Bu ders, 6grencilere s6z konusu tiretim stireci hakkmnda kapsaml
bilgi sunmay1 hedeflemektedir. Bu ders kapsaminda, baski teknolojileri ve malzeme bilgisinin yani sira yaym
tasarmmnin terel ilkeleri anlatilacaktir. Buna ek olarak dgrencilere profesyonel tasarim araglarmmn kullanim
uygulamal olarak 6gretilecektir.

- The BBC News Styleguide
- Jean-Pierre Ilboudo TECHNIQUES DE COLLECTE ET TRAITEMENT DE L’INFORMATION
- News reporting and writing / The Missouri Group, Brian S. Brooks vd., 2002.

- Gazetecilige Baglarken-Okuldan Haber Odasma, haz Sevda Alankus, IPS Tletisim Vakfi Yaymlari, Istanbul,
Haziran 2009.

- Ketenci, H. F. ve Bilgili, C. (2006) Yongalarm 10000 Yilik Danst: Gorsel letisim ve Grafik Tasarim, Beta
References Yaymlart.

- Ugar, T. F. (2004) Gorsel Iletisim ve Grafik Tasarm, Inkilap Yaymlar1.

- Becer, E. (2005) Tletisim ve Grafik Tasarm, Dost Yaymlar1.

- Lawler, B. P. (2006) Masatistii Yaymcilk ve Basim Klavuzu, Alfa Yaymlart.

- Ambrose, G. ve Harris, P. (2005) Layout, Ava Publishing,

- Ambrose, G. ve Harris, P. (2003) Fundamentals of Creative Design, AVA Publishing,
Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

Media Planning and

RPP305 Execution

5 2 0 0o 2 4
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
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Course Level

Objective

Content

References

Theory Topics
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Content

Bachelor Degree

En etkili pazarlama araglarmdan bir tanesi medya planlamadir. Medya araglarmm artmastyla beraber dogru ve etkin
bir planlama yapmak, kampanyalarin ne zaman ve nerede yaymlanmasm tespit etmek ve hedefkitleye en etkin bir
sekilde ulasabilmek amaciyla biitgeyi en etkin sekilde yonetmek en temel amaglar olarak siralanabilir.

1. Hafta Medya Planlama Nedir?

2. Hafta Medya Planlamann Amaci Nedir?

3. Hafta Medya Planlama Nasil Bir Siiregtir?

4. Hafta Mecralarm SWOT Analizi

5. Hafta Genel Medya Terimleri

6. Hafta Tirkiye Medya Ortanu

7. Hafta Mecra Bazinda Detayh Planlama Siirecine Giris

8. Hafta TV Planlama

9. Hafta Radyo Planlama

10. Hafta Dergi ve Gazete Planlama

11. Hafta Sinema Planlama

12. Hafta Dijital Planlama

13. Hafta Ag¢ikhava Planlama

14. Hafta Omek Medya Plani Sunumlart

Geskey R. D. (2011). Media Planning & Buying In the 21st Century. CreateSpace Independent Publishing Platform
Katz, H. (2016). The Media Handbook: A Complete Guide to Advertising Media Selection, Planning, Research,
and Buying. Routledge.

Sissors, J. Z. (2010). Advertising Media Planning. McGraw-Hill Education

Young A. (2014). Brand Media Strategy: Integrated Communications Planning in the Digital Era. Palgrave
Macmillan.

Weekly Contents

1. Week: What is media planning?

2. Week: What is the aim of media planning?

3. Week: Media planning process

4. Week: SWOT Analysis of media channels

5. Week: General media planning terns

6. Week: Turkey media planning environment

7. Week: Introduction to detail media planning process depending on channels
8. Week: TV planning

9. Week: Radio planning

10. Week: Magazine and newspaper planning

11. Week: Cinema planning

12. Week. Digital media planning

13. Week: Outdoor planning

14. Week: Examples of media planning presentations

Course Code Course Name Semester Theory Practice Lab Credit ECTS

RPP309 Process of Persuasion 5 2 0 0 2 4
Prerequisites

Admission Requirements

Language of Instruction French

Course Type Elective

Course Level Bachelor Degree
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Bu dersin amacy, ikna siireglerinin tarihsel gelisimini tartismak ve bilgi ve iletisim teknolojilerindeki gelismelere bagh

olarak ikna yontemlerindeki degisimi degerlendirmektir. Tkna etme bigimlerinin tarihsel propaganda siireglerinden

djjital doniistime nasil evrildigi, giintimiiz iletisim teknolojilerinin ve medya ortamlarmm etkisi de g6z 6niinde
Objective bulundurularak, 6mekler ve kavramsal a¢ilmlarla incelenecektir.

Ders kapsaminda, ikna kavrami, sosyal psikoloji ve iletisim teorileri temel alnarak, djjital medya, sosyal aglar ve
yapay zeka alanlarmda yasanan gelismelerin ikna siireclerine nasil entegre edildigi tartisilacaktr.
I. BOLUM: KAVRAMSAL YAKLASIMLAR

[k sorgulanalar

Aristoteles ve Retorik

G. Le Bon “Kitleler Psikolojisi”
G. Tarde “ Taklit Kanunlari”

I1. Diinya Savast Propaganda 6rekleri

Sosyal Etkinin Giicii

Normilar nasil olusur?

Neden Uyum gosteririz? S. Asch Deneyi

Otoriteye itaat ve sosyal rollerin etkisi - S.Milgram ve P. Zimbardo deneyleri

Tutumlar arast tutarhhk ve Tutum- Davranss Iliskisi

Tutumlarmmiz nasil olusur?

Heider’in “Denge Kuramy” - Sevdigim diger sevdigimi sevimezse ne yaparim?

Festinger’in “Biligsel Celiski Kurani’” - Neden yanls oldugunu diistindiigiimiiz seyleri yapmaya devam ederiz?

C. Hovland, Yale Universitesi “ Temel {letisim ve Tutum Degisimi ” Laboratuvar deney sonuglari
Hangi kaynaktan gelen bilgi daha nandiricidir?
Cekicilik, Sempati ikna eder mi?
Mesaji nasil olusturmaltymm?
Kimler daha kolay ikna olur?
I.BOLUM: DIJITAL YASAM VE IKNANIN DEGISEN PARADIGMALARI
Sosyal Medya Nasil Ikna Ediyor?
Content
Etkilesim Nedir? Neden Etkilidir?
Daha giiclii Sosyal Etki
Kim oldugunu bilmedigim kisi beni nasil ikna edebiliyor?
Sosyal Aglarm anlattiklart
Teknoloji Kullanarak Ikna -Stanford Universitesi, Captology Laboratuvari arastrma sonuglart
Ornek calisma - Adimsayar dijital uygulamalar daha saghkh yasam icin davrans degisikligi yaratir mi?
1. BOLUM: YENILIKCI IKNA STRATEJILERI
“Big Data” - Biiytk Veri kullanimu
Yeni giiclii ikna aract: kisisel veriler
Hikayelerin Giicti
Hikayelestirmenin tarihgesi
Hikayelestirme tiirleri

Neden etkili?
Ornekler

Oyunlastrma
Oyun 6glerinin stratejik kullanm - Grnekler

PROJE CALISMALARI- SUNUMLAR
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BARTHES, Roland. ['ancienne rhétorique. Communications, 1970, 16.1: 172-223.

CIALDINI Robert B., iknanm Psikolojisi, Tirkgeye ceviri Fevzi Yalm, MediaCat Kitaplari, Ankara, 2001
CIALDINI Robert B., Influence: Science and Practice, Allyn & Bacon, 2003

D’ALMEIDA, Fabrice. Propagande, histoire d’un mot disgraci¢. Mots. Les langages du politique, 2002, 69: 137-
148.HOGAN Kevin, The Psychology of persuasion: how to persuade others to your way of thinking, Pelican
Publisging Company, Gretna, Louisiana, 2002

LEVINE Robert V., Power of Persuasion: How we’re bought and sold, John Wiley & Sons, New Jersey, 2003
KAGITCIBASI Cigdem, Insan ve insanlar : sosyal psikolojiye giris, Evrim Basm Yaym Dagitim, Istanbul, 1988
MARKOVA, Ivana. Persuasion et propagande. Diogéne, 2007, 1: 39-57.MILLS Harry, Artful Persuasion: How to
Command Attention, Change Minds, and Influence People, Publication Data, New York, 2000

MORTENSEN Kurt W, Maximum Influence: the 12 universel laws of power persuasion, Publication Data, New
York, 2004

PERLOFF Richard, The dynamics of Persuasion: communication and attitudes in the 21st century, Lawrence
Erlbaum, London, 2003

Harvard Business Essentials, Power, Influence, and Persuasion: Sell Your Ideas and Make Things Happen, Harvard
University, 2004

captology.stanford.edu

Bon, Le G. "Psychologie des foules." Revue Frangaise de Sociologie 5.4 (1964): 484.
http//classiques.uqac.ca/classiques/tarde gabriellois_imitation/lois_imitation. html
http//classiques.uqac.ca/classiques/tarde gabriellois_imitation/lois_imitation. html

References

Theory Topics
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Weekly Contents
Introduction
Aristotle's rhetoric model
The psychology of the Masses
The Lows of Imitation
World War II and propaganda
Propaganda exenples
Partiel
Attitudes change Model
The source of communication
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The messages caracteristics
The nature of the audiance
Mc Guire model
Greenwald model
Discussions
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV335 Visual Culture 5 2 0 0 2 6
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

L’objectif de ce cours est d’apprendre aux étudiants que regarder et voir sont des phénomenes culturels qui
dépassent leur base bio- psychologiques; de les habituer a aborder avec une approche anthropologique et un esprit
critique la culture visuelle contemporaine médiatisée par les ceuvres d’art, la photographie, la télévision, la vidéo, le
cinéma et I'informatique.

Objective
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ler cours : Introduction : Le monde de I'homme-I’entourage culturel
2éme cours : Les bases de la culture visuelle
3éme cours : L’art et la culture visuelle
4eéme cours : La photographie et la culture visuelle Seme cours : L’ Anthropologie et la visualité
6eme cours 7eme cours 8eéme cours 9¢me cours
: La culture populaire et les représentations visuelles
: L’Examen Partiel
: Encadrer la culture : Les films documentaires
Content : La communication interculturelle et le film documentaire
10eme cours : La communication interculturelle et le film documentaire

11éme cours vidéo

12éme cours vidéo

13¢me cours 14ene cours

: La vie quotidienne, les relations culturelles et la

: La vie quotidienne, les relations culturelles et la

: L’Internet et la culture visuelle : L’Internet et la culture visuelle

Tansug Sezer (1982) Sanatm Gérsel Dili, Istanbul: Urart Sanat Galerisi Yaymlari.
Bernard Malcolm (2002) Sanat, Tasarm ve Gorsel Kiiltiir, Ankara: Utopya Yaymlart.
Toplum Bilim, Gorsel Kiiltiir Ozel Sayss, 22 Eyliil 2007.
Robins Kevin (1999) Imaj: Gérmenin Kiiltiir ve Politikas (Cev: Nurgay Tiirkoglu), istanbul: Ayrmnt1.
Mirzoeff Nichola (1999) An Introduction to Visual Culture, London, NY, Routledge.
Auggé Marc, La Rancune et le Prophete, Paris: EHESS, 1990
Berger John, Gérme Bigimleri, Istanbul: Metis, 2009

References ) )
Gombrich E.H., Sanatn Oykdisti, [stanbul: Renwzi, 2008
Giiveng Bozkurt (1999)insan ve Kiiltiir, Istanbul: Remvzi Kitabevi.
Cassirer, E. (2005)insan Ustiine Bir Deneme, Istanbul: Say Yaymlar1.
Mead Margaret (1971) Le Fossé des Générations, Paris: Seuil.

Piault Marc Henri, Anthropologie et Cinéma, Paris: Nathan, 2000 Jenks Chris, “The Centrality of The Eye in
Western Civilization”, Visual Culture, Routledge, 1995

De Certeau Michel, L’ Invention du Quotidien, Paris: Gallimard, 1990 Lefebvre Henri, Modern Diinyada Giindelik
Hayat (Cev: Ismn Giirgiiz), Istanbul: Metis, 1998

Theory Topics

Week Weekly Contents
What is visual culture?

Basics of visual culture

Art and visual perception

Art and visual culture

Photography and visual culture

Antropology and visual culture

Popular culture and visual representations

Popular culture and visual representations
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Popular culture and visual representations
Intercultural communication
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Intercultural communication
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Intercultural communication
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Week

Weekly Contents

13 Painting and visual culture
14 Visual culture on the mternet

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV337 Directors in Turkish Cinema 5 3 0 0 3 6
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Obicctive Bu derste Tirkiye Sinemasi’'nda sinema tarihine damgasimt varmuss, yeni Usliiplar denemis, ahsimisn dismda konulart
) ele almig yonetmenleri mercek altma almak amaglanmaktadir.
Content Tirk Sinemast’na yon vermis yonetmenler ve eserleri.
Akad L. (2004). Iskla Karanlk Arasinda. Is Bankasi Kiiltiir Yay.
Basutgu M. (ed), (1996). Le Cinema Turc. Centre Georges Pompidou yay.
References EsenK. S. (2010). Tirk Sinemasmnm Kilometre Taslar1 (Dénemler ve Yonetmenler). Agora.
Esen S., (2000). 80’ler Tirkiyesi’'nde Sinema. Beta Yay.
Evren B. (2006), Tirk Sinema Yo6netmenleri SozIiigi, 43. Altin Portakal Film Festivali Yay.
Scognamillo G. (2001). Tirk Sinema Tarihi. Kabalc1 Yay.
Theory Topics
Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
comss7  Lckvision Studio 5 21 0 3 3
Production
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
o Televizyon Stiidyosunda birden ¢ok kamera kullanimina uygun projeler tasarlamak, canh yaym akismna uygun
Objective . )
cekimler gergeklestirmek.
01. hafta: Stiidyo ve ekipmanlarm tanitumi (kamera, ses, 15k, video mixer ve kayit ekipman),
02. hafta: Stiidyoda ¢ekilimesi diisiintilen projelerin hazirhg ve 6rneklenmesi,
03. hafta: Stiidyo kameralartyla calisma,
04. hafta: Kontrol odasmm tantimi ve ¢alismasi (resim segime masasi ve kamera kontrolleri),
05. hafta: Ses mikseri tanitimt ve galismast,
06. hafta: Ogrenci projelerinin hazirhg,,
Content 07. hafta: Ara smav haftasi,
08. hafta: Projelerin degerlendiriimesi I,
09. hafta: Projelerin degerlendirilmesi I,
10. hafta: Cekim provalari,
11. hafta: VIR hazrlanmasi,
12. hafta: Segilen projenin ¢ekilmesi,
13. hafta: Cekilen programm kurgusu,
14. hafta: Donem sonu degerlendirmesi.
GOKCE Giirol, Televizyon Program Yapimcilig ve Yonetmenligi, Der Yaymlari, Istanbul, 1997.
References KAFALI Nadi, TV Yapmilarinda Teknik ve Kuransal Temeller, Umit Yaymncilk, Ankara, 1993.

VALE, Andrew, Kamera ve Camcorder Ekipleri, BBC Training & Development.
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Theory Topics

Week Weekly Contents
1 Introduction of studio and equipment (camera, sound, light, video mixer and recording equipment),
2 Preparation and sampling of the projects planned to be shot in the studio,
3 Working with studio cameras,
4 Introduction and operation of the control room (picture selection table and camera controls),
5 Introduction and operation of sound mixer,
6 Preparation of student projects,
7 Midterm exam week,
8 Evaluation of projects 1,
9 Evaluation of projects 1I,
10 Shooting rehearsals,
11 Preparation of VIR,
12 Taking the selected project,
13 Editing of the program,
14 End-of-term evaluation.
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM359  World Cinemas 5 3 0 0 3 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective Bu derste ulusal sinerma kavram hakkmnda teorik tartismalar yapiimasi ve secilen farkh tilke sinemalart vasttastyla

sinematografik evrenin ¢esitliliginin 6grencilere aktarihmasi amaglanmaktadir.
Ulusal sinema kurameilarmm ulusal sinema kriterleri ve bunlar {izerine yapilan tartismalar ve farkh tilke smemalarma

Content dair bilgiler ve filmler.
Crofts Stephen « Reconceptualising National Cinema(s) » dans Alan Williams (ed.), Film and Nationalism, Rutgers
‘The State University Press,2002.

References Higson Andreyv, « The Concept of National Cinema » dans Alan Williams, Film and Nationalisme, Rutgers :The
State University Press,2002.
Frodon Jean-Michel, La projection nationale : cinéma et nation, Paris : Editions Odile Jacob, 1998.
Naficy Hamid, An Accented Cinema: Exilic and Diasporic Filmmaking, Princeton: Princeton University Press, 2001.

Theory Topics

Week Weekly Contents

1 Introduction

2 Concepts and théories of national cinemas [

3 Concepts and théories of national cinemas 11

4 Iranian cinema

5 American cinema

6 French cinema

7 exam

8 Presentation of students and debat on chosen national cinema

9 Presentation of students and debat on chosen national cinema

10 Presentation of students and debat on chosen national cinenma
11 Presentation of students and debat on chosen national cinema
12 Presentation of students and debat on chosen national cinema
13 Presentation of students and debat on chosen national cinema
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Week Weekly Contents
14 Presentation of students and debat on chosen national cinema

Content
Course Code Course Name Semester  Theory Practice Lab Credit ECTS
Film Project Development
COM361 Worksh(J)p P 5 2 0 0 2 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Dersin amact, farkh tiirde film projeleri gelistirme stirecine iliskin temel bilgilerin ve 6rneklerin veriimesi
Objective ve bu bilgilerin 1s18mda proje olusturma, sunma, biitgelendirme, kaynak arama alanlarmda uygulama
calismalarmmn yapiimasidir.
1. Hafta: Tanisma
2. Hafta: Diinyada Sinema Sektorii ve Tqrml Kavramlar
3. Hafta: Tirkiye’de Sinema Sektoriiniin [sleyisi ve Sorunlart
4. Hafta: Film Projesinin Asamalart: Senaryodan Ekrana Filmin Yolculugu
5. Hafta: Bir Film Sirketi Ne Yapar?
6. Hafta: Bir Film Seti Nasil Isler?
7. Hafta: Sinemada Pazarlama ve Dag
Content 8. Hafta: Vize Stavi o
9. Hafta Tirk Sinemasinda Gise Rakamlari Analizi
10. Hafta: Film Haklar1 Yonetimi .
11. Hafta: Festivaller ve Film Marketleri Nasil Isler?
12. Hafta: Dyjitallesme ve Alternatif Dagitim Modelleri
13. Hafta: Film Projesi Sunum Teknikleri
14. Hafta: Atolye Genel Degerlendirme
CNC, Coll.Dixit, Eyrolles, Paris, 2006
Robert Edgar HUNT, Réalisation de films, Pyramyd, Paris, 2008
Jane BARNWELL, Les fondamentaux de la réalisation de filims,
Pyramyd, Paris, 2010
Elliott GRAVE, 130 exercices pour réussir son premier film,
References Eyrolles, Paris, 2010
J.-P. FOUGEA, - P.ROGARD, Les aides au financement, Dixit, Paris,
2009
Olivier AMIEL, Le financement public du cinéma dans I'Union
Européenne, LGDJ, 2008
Ph.LAURIER, Producteur du cinéma : un métier, Chiron, 2005
Theory Topics
Week Weekly Contents
1 Introduction: Types of film project
2 Description and budgeting criteria
3 Goals and strategic planning
4 Presentation and budgeting examples
5 Features of a producer and communication
6 Features of co-productions
7 Searching for support: national public support
8 T.C. Cultural Ministry submissions: case studies
9 T.C. Cultural Ministry submissions: practice

10 Searching for support: regional public support
11 Eurimages submissions: case studies
12 Eurimages submissions: practice
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Week Weekly Contents
13 Other public support: foreign, regional, multinational support opportunities
14 Private sector support: examples such as sponsorship, television pre-emption etc.

Content
Course Code Course Name Semester Theory Practice  Lab  Credit ECTS
Cultural Products and Identity
COM365 Construction 5 2 0 0 2 3
Prerequisites
Admission Requirements
Language of Instruction English
Course Type Elective
Course Level Bachelor Degree
Objective -

Bu ders, kiiltiirel tirtinler ile hem bireysel hem de toplumsal kimliklerin olusumu arasmdaki iliskiyi inceleyecektir.
Sarkilar, fotograflar, filmler, TV, sosyal medya icerikleri ve miize sergileri gibi kiiltiirel tiriinlerin yani sira haritalar ve

Content kimlik kartlar gibi baz giinliik tirtinlerin, cinsiyet, k, etnik kéken, smif ve milliyet tizerinde 6zellikle vurgu yaparak
farkh toplumsal ve kiiltiirel gruplar nasil tensil ettigini ve olusturdugunu inceleyecegiz. Her oturum iki boliimden
olusur: okumalara dayah teorik bir giris ve kiiltiirel tirtinlerin smifta analiz edilmesi.
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* Myria Georgiou, "ldentity." Keywords for Media Studies. Eds. Jonathan Gray and Laurie Ouellette. New York:
New York University Press, 2015. http//keywords.nyupress.org/media-studies/essay/identity/

* Carla Kaplan, "Identity." Keywords for American Cultural Studies, Second Edition. Eds. Bruce Burgett and Glenn
Hendler. New York: New York University Press, 2014. httpz/keywords.nyupress.org/american-cultural-
studies/essay/identity/

* Ella Shohat and Robert Stam, “Introduction’” and “From Eurocentrism to Polycentrsimi” Unthinking Eurocentrism:
Multiculturalism and the Media. London and New York: Routledge, 1994. 1-12 and 13-54.

* Edward Said, “Introduction” “Chapter 1: Scope of Orientalism: I1. Imagmnative Geography and its Representation”
Orientalism 1-28 and 49-73.

* Benedict Anderson, “Introduction,” “Chapter 3: The Origins of the National Consciousness,” “Chapter 5: Old
Languages, New Models,” “Chapter 7: The Last Wave,” and “Chapter 10: Census, Map, Museum’” in Imagined
Communities. London and New York: Verso, 1983 (2006).

* Helga Tawil-Souri, “Colored Identity: The Politics and Materiality of ID Cards in Palestine/Israel.”” Social Text
29(2): 67-97. 2011.

* John C. Torpey, The Invention of the Passport: Surveillance, Citizenship and the State, Cambridge UP, 2018.
* Frances Stonor Saunders, “Where in the world are you?” London Review of Books.

* John Tagg, “Introduction” “Chapter 2: Evidence, Truth and Order: Photographic Records and the Growth of the
State” and “Chapter 3: A Means of Surveillance: The Photograph as Evidence in Law” in The Burden of
Representation: Essays on Photographies and Histories, Minneapolis, University of Minneapolis Press, 1988. 1-33,
60-65, 66-102.

* Michel Foucault, “Panopticism.”” Discipline and Punish. Reprinted in Neal Leach, ed. Rethinking Architecture.
London/New York: Routledge, 1997. [1958, trans. 1969]

* Byung-Chul Han, “Big Data” in Psychopolitics: Neoliberalism and New Technologies of Power. London and New
York: Verso. 2017. 55-76.

¢ Alan Feldman “On Cultural Anesthesia: From Desert Storm to Rodney King”” American Ethnologist. Vol 21, No.
2, May 1994. 404-418.

* Jean Baudrillard. “The Precession of Simulacra,” in Simulacra and Simulation. Ann Arbor, MI: University of
Michigan Press, 1994. pp. 1-42.

* Roland Barthes, “The Death of the Author” in Image, Music, Text. McMillan, 1978. 142-148.

* Guy Debord. “The Culmination as Separation” and “The Commodity as Spectacle,” in Society of the Spectacle.
London: Rebel Press, 2006. pp. 6-25.

* Brian Fugenio Herrera. “Prologue’ and “Chapter 3: How the Sharks Became Puerto Rican?” in Latin Numbers:
Playing Latino in the Twentieth Century US Popular Performance. Ann Arbor: U Michigan Press. 2015. 1-17 and
96-127.

* Excerpts from Meg-John Barker and Julia Scheele, Queer: A Graphic History. London: Icon Books, 2016.
* Robert T. Tally, Spatiality. London: Routledge, 2013.

* Svetlana Boym, The Future of Nostalgia, New York: Basic Books, 2001.

+ {lker Hepkaner, "Heritage at Display: The Quincentennial Museum of Turkish Jews in Istanbul as a Flagship
Cultural Institution" in Picturing the Past: The Formation of Jewish Heritage in Turkey and Israel (1948-2018),
NYU, 2019, Unpublished dissertation.

* Joe J. Phua "Sports fans and media use: Influence on sports fan identification and collective self-esteem.”
International Journal of Sport Communication 3, no. 2 (2010): 190-206.

* Andy Bennett, Music, space and place: popular music and cultural identity. Routledge, 2017.

» Somogy Varga, "The politics of nation branding: Collective identity and public sphere in the neoliberal state."
Philosophy & Social Criticism 39, no. 8 (2013): 825-845.

Weekly Contents

1 Introductions / Course content, expectations, and introductions.

2 Key Concepts

12/13/2025 4:32:05 PM

44 /113



Week

Weekly Contents
Orientalism, Stereotypes, East-West (Cultural Product Example: Clips from Hollywood & Yesilgam films)
Nation, Print Capitalism, and Maps (Cultural Product Exanple: Various maps on the concept "nation" / Guest: Gilsin Harman - New

4 York Times)
5 Movement and Mediation of Identities (Cultural product example: Various ID cards / Guest lecturer: Assistant Professor Dr. Elif Sar1 -
UBC)
6 Dossier, Discipline, Data (Cultural product example: "Spying" apps on smart phones)
7 Midterm Week
8 Media, Race, and Ethnicity (Cultural product example: Black Lives Matter posters from the US, France, and Turkey)
9 The Image and the Internet (Cultural product example: Internet memes about identity in the US, France, and Turkey Guest: Serdar
Darendeliler - GAPO)
10 ;FV Representations of Regional Identities (Cultural product example: Clips from the sit-com Parks and Recreation and Avrupa Yakast
1 Gendef, Sexuality, and Place (Cultural product example: Queering the Map Website / Guest lecturer: Avinash Rajagopal - Metropolis
Magazine)
2 Nostalgia and Postmodern Representations of Identity (Dua Lipa's album Future Nostalgia and Facebook pages of 90s nostalgia from
the US and Turkey)
13 Mmorlty Ideptities and Institutior?al Belonging (Cultural product exanplc?: Students and the professor will do a field trip to the
Quincentennial Museum of Turkish Jews and the Galatasaray Museum in Beyoglu).
14 Musical Identities and Nation Branding (Cultural products: Various clips from the Eurovision Song Contest)
Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
COM369 ézanlly)salfg?g Creative Communication s ) 0 0 5 4
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Objective -
Content -
References
Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM373 Screenwriting 5 3 0 0 3 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Bu dersin sonunda 6grenci, senaryo yazarhg ile ilgili temel kuransal
Objective bilgileri edinecektir. Gorsel anlatim tekniginin i¢ dinamigini
olusturan yapiyi kavrayacaktr.
Senaryoda dramatik yapmmn asamalari olan konu,6nerme, sinopsis
Content ve tretmanin nasil olusturuldugu islenir. Ayrica karakter yaratim da

detayl bir bicimde ele alnr.
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R. Giddens, K. Suby, ¢. Wensley, Screening The Novel: The Theory
and Practice of Literary Dramatization, Hampshire, MacMillan,

References 1990
Z. Cetin Erus, Amerikan ve Tiirk Sinemalarmda Uyarlamalar, Es,
Istanbul, 2005

Theory Topics

Week Weekly Contents

1 Characterist,cs of script as a text and the relationship between visual arts and literature
2 Script and the dramatical structure

3 Subject, theme and proposal in script writing

4 Levels of script writing; 1- Synopsis

5 Levels of script writing: 2- Treatment

6 Visual narration in script writing and the use of sound(music and effect)

7 Constitution of clasical dramatical structure

8 Change and evolution of characters in script

9 The use of transition methods in script writing

10 Script writing and adaptations

11 Auteur cinema and script writing

12 Writing dialogs in script

13 The characteristics of script writing for TV

14 Script writing for serials
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM405  Final Project 7 2 0 0 2 4
Prerequisites

Admission Requirements

Language of Instruction French

Course Type Compulsory

Course Level Bachelor Degree

Bu ders kapsaminda 6grencilerin belirledikleri bir sorunsal kapsammnda 6zgiin bir arastrma gerceklestirmeleri
amaglanmaktadir.

Bu ders kapsaminda 6zgiin bir akademik arastirmanm arastirma sorularmi olusturmak, belirlenen sorunsal

Content kapsaminda hipoteZlerin belirlenmesi, ve arastrma yonteminin belirlenmesi, literatiir taramasi yapilmast gibi konular
ele almacaktrr.

Objective

References

Theory Topics

z
(¢
=~

Weekly Contents

counselor interview
counselor interview
counselor interview
counselor interview
counselor interview
counselor interview
counselor interview
Midterm exam

O 0 3 N v A W N —

counselor interview
counselor interview
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counselor interview
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Week

12 counselor interview
13 counselor interview
14 Examen final

Content

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS

JOU411 Journalism Practices I 7 2 2 0 4 6
Prerequisites

Admission Requirements

Language of Instruction French

Course Type Elective

Course Level Bachelor Degree

Objective
Content
References
Theory Topics

Week

Content

L'objectif de ce cours est de donner aux étudiants la possibilit¢ de réaliser d'abord Ia réalisation d'une magazine
d'nformation. Ainsi, du choix des thémes et de la rédaction des articles, de celui des images (photos, graphiques,
logos, etc), a la conception du magazine (répartition équilibrée des rubriques, chemin de fer), du travail éditorial a la
réalisation de la maquette, ils pourront expérimenter les pratiques journalistiques de chaque étape de la publication
d'une magazine.

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS

JOU415 Digital News Economy 7 2 0 0 2 5
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective

Content

References

Bu ders, dijital cagda gazeteciligin finansmaniyla ilgili giincel gelismeleri ve tartigmalar konu almaktadr. Ders,
mternetin ve dijital teknolojinin, gazeteciligin finansmanmda yarattig) giicliklerin yam sira beraberinde getirdigi firsatlari
ve yeni gelir modellerini, Tiirkiye’den ve dinyadan 6meklerle ele alip tartismay amaglamaktadir.

- Tamisma, dersin tanitumt

- Dijital ekonominin temel dzellikleri

- Gazeteciligin giincel finansman krizi

- Gazetecilikte reklama dayah gelir modeli

- Dijital platformlarm yiikselisi ve hakimiyeti

- Gazeteler ve dijjital platformlar iligkisi

- Vize smavi

- Odeme duvary, dijital abonelikler

- Bagslar, kitle fonlama

- Okur gelirlermin meveut durunmu ve gelecegi

- Tirkiye’de djjital gazetecilik ve finansmant

- Tirkiye’de dijital gazetecilik ve finansmant - devam

- Ogrenci sunumlart

- Ogrenci sunumlari - devam

Julia Cagg, 2016, Medyay1 Kurtarmak — Kapitalizm, Katilime1 Finans ve Demokrasi, Is Bankasi Kiiltiir Yaymlart
Tolga Cevikel, 2020, Dijital Cagda Gazeteciligin Krizi ve Finansmani, unmag Yaymlari

Tezcan Durna , Zeynep Ozarslan , Perrin Ogiin Ene, 2020, Sayisal Esitsizlikler ve Gazeteciligin Gelecegi, umag
Yaymlar
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Theory Topics

Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice  Lab  Credit ECTS
RPP409 Crea}tlve Communication Campaigns 7 4 0 0 4 6
Design

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective -

Content -

References

Theory Topics

Week Weekly Contents

Content

Course Code Course Name Semester  Theory  Practice Lab Credit ECTS

RPP415 Public Relations and Interactive Media 7 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
Bu dersin amact;, 6grencinin, halkla iliskilere yeni bilgi ve iletisim teknolojilerinin uyarlanmas, cok sayida yazlh, isitsel
ve gorsel materyalin ortaya ¢ikmasi, on-line gazetelerin ve dergilerin yaymlanmasy, MSNBC, Facebook, Twitter,
Friendfeed, Linkedin...vs. gibi networklerin ortaya ¢ikmasi, boylelikle enformasyonu depolama ve paylasma

Objective kapasitesinin artmasi ve yeni tilketici kitlelere bilgi dagitmmmm hiz kazanmasi, halkla iliskileri kullanan 6rgjitlerin
sayisinin artmasi ve halkla iligkiler 6rgiitlerinin sayismin artmasi,endiistriye uyarlanabilir yeni teknolojilerin miktari ve
cesitliliginin artmasi, miisterilere, medyaya, rakipler ve endiistriye iliskiye iliskin bilginin toplanmasi ve depolanmasi
gibi gelisimlerin halkla iliskiler alanma etkisini inceleyebilmesini ve 6rneklerle yorumlayabilmesini saglamaktir.
1.Hafta: Etkilesimli medya kavram, halkla iliskilerdeetkilesimli medya ile geleneksel medya kullanmikarsilastrmasi
2.Hafta: Sosyal medya ve sosyal mecra
3.Hafta: PR 2.0 kavranuve djjital diistince sistemi olugturna
4.Hafta: Bloglar, blog yaymciligi
5.Hafta: Sosyal aglarda icerik yonetimi
6.Hafta: Forumlar, vikiler ve e-posta gruplari
7.Hafta: Vize smavi

Content

8.Hafta: Etkilesimli medyada basm biilteni ve RSS beslemeleri

9.Hafta: On-line medya odasi, pod-casting ve arama motoru optimizasyonu
10.Hafta: Uzman konuk daveti

11.Hafta: Viral halkla iliskiler ve sosyaltopluluklar etkilegimi

12.Hafta: Markalarm yeni gii¢c kaynagr: Kisi odakluygulamalar

13.Hafta: Etkilesimli medyada stratejik halkla iliskiler plami hazirlama

14 Hafta: Odev sunumu
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Week

BREAKENRIDGE, Deirdre (2008). PR 2.0: new media, new tools,new audiences, FT Press.
DILENSCHNEIDER, Robert L. (2010). The AMA handbook ofpublic relations [electronicresource], AMACOM,
NewYork.

SCOTT, David Meerman (2010). Thenew rules of marketing and PR,MediaCat Kitaplart: digitalage, Kapital
Medya Hizmetleri A.S.Istanbul.

SOLIS, Brian (2009). Putting the public back in public relations : how social media is reinventing the aging business
of PR, Upper Saddle River, N.J. : FT Press.

Stireli yaymlar:

Journal of Public Relations Research

Public Relations Quarterly

Public Relations Review

Weekly Contents

The definition of the interactive media and the comparison of the use of the traditional and interactive media in public relations

Social media and social channel

PR 2.0 and the formulation of the system of digital thought

Blogs and the blogging

The content management in social networks

Forums, wikis and email groups

Midterm exam

Press release and feedbacks of RSS in the nteractive media

The online press office, the pod-casting and the optimization of the search engines
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV403 Film Analysis

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

7 3 0 0 3 6
French
Elective
Bachelor Degree

Dersin amact, farkh film bigimlerini ve tirlerini (kisa film, belgesel, kurmaca film...) tiretim baglamlarmin yan sira
ahmlamalarmi da dikkate alarak anlamak ve analiz etmektir. Bu anlamda ders, her yil degisebilen temalarda
gruplandiriims filmleri incelemeyi amaglamaktadir. Bu yil (24-25) bunlar: issizlik; toplumsal cinsiyet (gender); gog
. semaine : Film ¢6ziimlemeleri: agenel yaklasimlar: Teoriden ¢oziimlemeye

. semaine :Film ¢oziimlemelerinin yontem ve bigimleri

. semaine :Birinci temanmn islenmesi

. semaine :ilk 6rnegin incelenmesi;

. semaine : Coziimleme ve tartisma

. semaine :Ikinci 6mek- baglamsallastrma ve ikinci filmin gdsterimi

. semaine :Coziimleme ve tartisma

. semaine :Vize 6devi

. semaine : kinci temanin islenmesi, baglamsallastrma ve tartisma

. semaine : Ornek film gosterimi

. semaine : Coziimleme ve tartisma

. semaine :Ikinci film gdsterimi, baglamsallastma ve tartisma

. semaine kinci temanmn islenmesi, baglanmsallastirma ve film gosterimi

. semaine : Coziimleme ve tartisma
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Historical analysis
Sociological analysis
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Content

AUMONT Jacques, MARIE Michel, Analyse des Films, Armand Colin Cinéma, (2¢ éd.), Paris, 2006
VANOYE Francis, GOLIOT-LETE Anne, Précis d’analyse filmique, Nathan Université, Paris, 1992
AUMONT Jacques, Les théories des cinéastes, Armand Colin Cinéma, Paris, 2005

JOLY Martine, Introduction a I'analyse de I'image, Armand Colin, 128 image, Paris, 2005

GARDIES André, Le récit filmique, Hachette Supérieur, Coll. Contours Littéraires, Paris, 1993

NACACHE Jacques (sous la dir.de), L’ Analyse de films en question, Lharmattan, Paris, 2006

AARON Michele, Specatorship. The Power of Looking on, Wallflower, NY and London, coll. Short Cuts, 2007
JULLIER Laurent, MARIE Michel, Lire les Images de cinéma, Larousse, Paris, 2007

ADANIR Oguz, Kiiltiir, Politika ve Sinema, + 1 Kitap, Istanbul, 2006

Laurent GERVEREAU, Voir, comprendre, analyser les images, La Découverte, Guides Repéres, Paris, 2000
FISKE John, , Popiiler Kiiltiiri Anlamak, Ark Yaymlari, Ankara, 1999

MUTLU Erol, Televizyonu Anlamak, Ark Yaymlari, Ankara, 1995

ROMANET Ignacio, Propagandes silencieuses, Gallimard, Folio Actuel, Paris, 2004

PARSA Seyide (ed.), Film Cézimlemeleri, EU Yay., {zmir, 2009

BAKIR Burak, Sinema ve Psikanaliz, Hayalet Kitap. Sinema ve Elestiri, stanbul, 2008

GENCOZ Faruk, PSinema, HYB Yaymcilk, Ankara, 2007

Weekly Contents

Image analysis: General approaches and models
From film theories to film analysis

Techniques and tools of analysis

Film as text: Structural and aesthetic approaches
Film as narration: Thematic approaches

Content & discourse analysis

Intertextuality and film analysis
Psychoanalytic and feminist analysis

Analysis of different types of films: TV series
Analysis of different types of films: Advertisements
Analysis of different types of films: Short films and documentaries

Course Code Course Name Semester Theory Practice Lab Credit ECTS
CTV417 TV Series Industry in Turkey 7 2 0 0 2 5

Prerequisites
Admission Requirements

Language of Instruction
Course Type

Course Level
Objective

Content
References

Theory Topics

Week

Content

Turkish
Elective
Bachelor Degree

Hem meslek profesyonellerinin hem de diziler tizerine ¢alisan akademisyenlerin derslere katihmuyla Tirkiye’de dizi
sektoriinii tanmmak ve popiiler bir tiir olan dizilerin igeriklerini ve tophlumsal etkilerini incelemek.

Weekly Contents
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Course Code

Course Name

Semester Theory Practice Lab Credit ECTS

COM409  Lobbying 7 2 0 0 2 3
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Elective
Course Level Bachelor Degree
Objective Bu ders kapsamnda etkili fletisim siireclerinin kullanim sahas1 olan lobicilik uygulamalarnm Tiirkiye'den ve
Diinya'dan 6rneklerle tartisimast amaglanmaktadir.
Lobicilik Kavrammmn tanmianmast, tarihgesi ve uygulamalari gelistirilen iletisim stratejileri perspektifinden
Content N . .
degerlendirilecektir.
Miijde KER DINCER, Lobicilik, Alfa yaymlary, Izmir, 1998 ss. 4-46
Gilles LAMARQUIE, Le lobbying, PUF, que sais-je?,1994
Lionel ZETTER, Lobbying The Art of Political Persuasion, Harriman House, Ingiltere, 2008, ss. 3-6
Seyfettin ASLAN, Siyasal Tktidan Etkileme Yontemlerinden biri olarak Lobicilik, Dumiupmar Universitesi Sosyal
Bilimler Dergisi,23, 2009: ss 113-121
httpz//www.lobicilik.com/LobbyingBasics.htm
Kadir CANOZ, Halkla [liskiler Uygulamasi olarak Lobicilik, Niive Kiiltiir Merkezi Yaymlary, Istanbul, 2007, ss.53-
72
References Kollman, Ken. "Outside lobbying," Outside Lobbying. Princeton University Press, 2021.
Myers, Cayce. "Public relations or “grassroots lobbying”™? How lobbying laws are re-defining PR practice." Public
Relations Review 44.1 (2018): 11-21.
Haug, Magne, and Haavard Koppang. "Lobbying and public relations in a European context." Public Relations
Review 23.3 (1997): 233-247.
Arsava, F. U. S. U. N., and V. Cerci. "Avrupa Birligi'nde Lobicilik." Ankara Universitesi Sosyal Bilimler Enstitiisii
Uluslararast Iliskiler Anabilim Dah, Bitirme Projesi (2006).
https//www.oecd.org/corruption/ethics/lobbying/
https//www.opensecrets.org/Lobby/
Theory Topics
Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
Internet and Mobile
COM421 Marketing 7 2 0 0 2 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Teknoloji ve iletisim araglarmmn gelisim hiz1 bir hayli yiksektir. Bu dogrultuda, reklam ilke ve stratejilerinin de ayni
kalmasi beklenemez. Mobil araglarmn yaygn kullanmm ve djjital pazarlamann geligsimi vasitasiyla hedefkitle ve
Objective miisteriler daha erisilebilir hale gelmistir. Bu ders kapsaminda, mobil pazarlama ve reklamciliga dair teorik ve pratik
bilginin 6nde gelen sirketler vasitasiyla 6grencilere aktariimasi ve 6grencilerin, uygulama siireglerinde yer almasi
amaglanmaktadir.
Medya planlama, dijital ve sosyal medya reklameiligy, 6lgiim ve analitik, mobil uygulama gelistirme ve reklam
Content teknolojileri, mobil ticaret ve 6deme araglari, dijital igerik olusturma ve planlama gibi konular, teori ve uygulama

yonleriyle ele almacaktr.
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Zanville, S. J., & Roger, B. (2010). Advertising media planning,

Ephron, E. (2006). Media Planning,

Kotler, P., Armstrong, G. (2001). Principles of Marketing. Prentice Hall International, New York.

Aaker, A, D. (1996). Building Strong Brands The Free Press, New York.

Chaudhuri, A. (2002). How brand reputation affects the advertising brand equity link, Journal of Advertising
Research, May-June.

Edwards, H. and Day, D. (2005). Creating Passion Brands, Kogan Page, London

Ogretim elemaninm ders notlarr.

References

Theory Topics
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Weekly Contents
Introduction, Syllabus Evaluation and Review of the Plan
Media Planning
Google Advertising Solutions
Meta Creative Advertising
Measurement & Analytical
Turkey in the Digital Data - Numbers
Student Presentations
Student Presentations
Influencer Marketing
Application Development
Garres, gameplay, and e-sports
Mobile Commerce & Payment Tools
Best Cases on the Modern Marketing
Digital Content Creation & Planning
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM427  FilmProduction I 7 3 1 0 3 6

Prerequisites COM230 KAMERA AYDINLATMA VE SES 1T
Admission Requirements COM230 KAMERA AYDINLATMA VE SES 1

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Ogrenciler, kurmaca tiirii alannda yazdiklari kisa film senaryolarin, proje dosyasi (sinopsis, tretman, senaryo)
halinde gelistirirler. Her 6grenci 6zgiin bir kisa film projesi yapmak zorundadir.

Bu derste 6ncelikle kurmaca kisa metraj filmin 6zellikleri konusulur.

Bu konusma/tartisma siirecinin sonunda dnermeden baslayarak kisa metraj film yazmanin agsamalarma baglanr.
Sirastyla sinopsis, tretman ve senaryo yazilir.

01.hafta: Dersin yapsy, kisa filmin tanmm, 6nerme yazmak, karakter olusturmak,

02.hafta: Kisa film 6rneklerinin izlenmesi ve analiz,

03.hafta: Kurmaca filmin yapisi olusturan ana 6geler,

04.hafta: Onermelerin konusulmasi ve analizi,

05.hafta: Hikayelerin sinematografik 6zellikleri,

06.hafta: Sinopsis yazimas,

07.hafta: Ara smav haftalari,

08.hafta: Ara smav haftalari,

09.hafta: Odevlerin degerlendiriimesi ve tretman olusturma,

10.hafta: Tretman igerikleri ve diyalog yazlmasi,

11.hafta: Ogrenci projelerinin analizi ve olgunlastiriimast,

12.hafta: Senaryo yazimma dair detaylar,

13.hafta: Dénem sonu degerlendirmesi.

"Kisa Film Yazmak", Pat Cooper, Ken Dancyger, Snema Teknigi/16 ES Yaymlart.

"Film Yapmm Temelleri 04 - Film Dili" Robert Edgar-Hunt, John Marland, Steven Rawie, Literatir Yaymlart.

Objective

Content

References
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Theory Topics
Week Weekly Contents

The structure of the course, the definition of the short film, writing propositions, creating characters,
Monitoring and analysis of short film samples,

The main elements that make up the structure of fiction film,
Discussion and analysis of propositions,

Cinematographic features of stories,

Synopsis writing,

Midterm exam weeks,

Midterm exam weeks,

Evaluation of assignments and treatment,

Treatment content and dialogue writing,

Analysis and maturation of student projects,

Details of script writing,

End-of-term evaluation,
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An overview
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM437  Work Ethics 7 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

oo Ders, is etigi ile ilgili temel bilgilerin 6gretilmesini ve isletmelerde karsilasilacak farkh alanlardaki etik problemleri ve
Objective o e -
¢ozim yollarmm 6gretimesini amaglamaktadir.
1. Hafta: Etige giris ve genel kavramlar
2. Hafta: Felsefi etik kuramlart
3. Hafta: Ahlakm sosyolojisi
4. Hafta: Ahlak psikolojisinin temel kavramlart
5. Hafta: Ahlak psikolojisi ve kuramlar
6. Hafta: Etik korlesme
7. Hafta: ARA SINAV
8. Hafta: s etigine giris
9. Hafta: Isletmelerde karsilagilan etk problemler
10. Hafta: Isletmelerde etik sorumluluk ve KSS
11. Hafta: Etik karar verme ve liderlik
12. Hafta: Isletme ii etik program gelistirme
13. Hafta: s etigi ve hukuki diizenlemeler
14. Hafta: Saha aragtrmasi sunumlart

Armstrong, Walter (2008). Moral Psychology. Cambridge, MA: MIT Press.
Bloom, P. (2013). Just Babies: The Origins of Good and Evil. Penguin: New York.
Brenkert, G. (2010). The Oxford Handbook of Business Ethics. Oxford: UK.
Darwall, S. (1998). Philosophical Ethics. Westview: Oxford.
References Drumwright, M. & Murphy, P. (2004). How Advertising Practitioners View Ethics : Moral Muteness, Moral
Myopia, and Moral Imagination, Journal of Advertising, 33: 2
Hitlin, S & Vaisey, S. (eds) (2010). Handbook of the Sociology of Moralitly. Springer: New York.
Luetge, C. (2013). Handbook of the Philosophical Foundations of Business Ethics. Springer: New York.
Palazzo, G. (2012). Ethical Blindness, Journal of Business Ethics, 109 / 3.

Content

Theory Topics

Week Weekly Contents
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM443  Video Essay 7 3 0 0 3 6
Prerequisites

Admission Requirements

Language of Instruction English

Course Type Elective

Course Level Bachelor Degree

oo The aim of this course is to provide students with a comprehensive understanding of the video essay as a medium for

Objective . .. .
academic and artistic expression.

This course offers a blend of practical and theoretical knowledge on the video essay, encompassing a

comprehensive exploration of the essay genre and its relationship with audiovisual media. Throughout the course,

Content students will actively participate in individual video projects, enabling them to experiment and explore the video

essay as a versatile and expressive medium. The course covers a range of topics, including audiovisual film criticism,

the application of video essays in academic research, and the artistic aspects of the essay film.

Adorno, Theodor W. '"The Essay as Form." Essayson The Essay Film, edited by Nora M. Alter and Timothy
Corrigan, Columbia University Press, 1958, pp. 60-82.

Astruc, Alexandre. "The Birthof a New Avant-Garde: La Caméra-Stylo." Film Manifestos and Global Cinema
Cultures: ACritical Anthology, by Scott MacKenzie, 1st ed., University of California Press, 2014, pp. 603-07
Carroll, No€l. "Medium Specificity." The Palgrave Handbook of the Philosophy of Film and Motion Pictures, edited
by Noél Carroll et al., 1st Edition, Palgrave Macmillan, 2019, pp.29-47.

Corrigan, Timothy. The Essay Film: From Montaigne, after Marker. Oxford University Press, 2011.

Grant, Catherine. The Shudder ofa Cinephiliac Idea? Videographic Film Studies Practice as Material Thinking,"
ANIKI: PortugueseJournal of the Moving Image, vol. 1, no. 1, 2014, 7?. 49- 62.

Mulvey, Laura. Death 24x a Second: Stillness and the Moving Image. Reaktion Books, 2006.

References

Theory Topics
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Weekly Contents
Course Overview
The Essay as an Artistic Form
Theoretical Foundations
Academic Research and the Video Essay
Audiovisual Film Criticism
On Narrative Styles
On Audiovisual Storytelling
Midterm Exam
Sound Design in Video Essays
Project Presentations & Discussion
Case Studies-1
Case Studies-11
Multimodality and Multisensoriality
Final Project Presentations
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

Sustainabilty

COMa4T Communication

7 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
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Objective -
Content -

References

Theory Topics

Week

Content

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM449  Public Diplomacy 7 2 0 0 2 3

Prerequisites
Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

Turkish
Elective
Bachelor Degree

Bu dersin amaci 6grencilerin kanu diplomasisi kavran hakkinda elestirel diistinmelerini saglamak, bu kavramia ilgili
dogru strateji ve taktikleri segmeyi bilmelerini saglamaktir. Ders kapsaminda 6grencilerin uluslararasi kamuoyu
yonetimi kapsaminda ulusal itibar1 yerlestirmeyi ve siirdiirmeyi bilmelerini saglamaktr.
1. Hafta

Ders hakkmnda genel bilgilendirme

Kamu diplomasisi kavrammnmn kapsanu

2. Hafta

Kamu/ Oy/ Kamuoyu kavramlar ve halkla iligkiler araciligryla kamuoyu olusturma
Diplomasi kavramu

Kiiresellesme Sonrasinda Diplomaside Yeni Aktorler

3. Hafta

Kiiresellesme ile degisen giic kavram,

Sert giic / Yunusak giic / Akalh giic

Halkla iligkiler Araciigiyla Kamuoyu Olusturma

4. Hafta

Kamu diplomasisi tanimlart

Kamu diplomasisi tarihgesi

5. Hafta

Kamu diplomasisinde hedefkitle ve kaynak

Kamu diplomasisi aktorleri

6. Hafta

Uluslararas1 Halkla iliskiler: Imaj ve itibar Yénetimi

Kamu diplomasisi/stratejik iletisim yonetimv/algilama yonetimi/propaganda: arasmdaki iliskilerin analizi
7. Hafta

Kamu Diplomasisi Modelleri

8. Hafta

Vize (kesin tarih degil)

9. Hafta

Kamu diplomasisi strateji ve taktikleri

Kamu diplomasisi 2.0, dijital diplomasi

10. Hafta

Kamu diplomasisi faaliyetlerinden 6rnekler

Diinyada Kamu Diplomasisi (ABD, Fransa, Ingjltere,)

Tiirkiye nin Kamu Diplomasisi Ogeleri

11. Hafta

Ogrenci sunumiari

12. Hafta

Ogrenci sunumlari

13. Hafta

Ogrenci sunumlart

14. Hafta

Ogrenci sunumlari
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References

Theory Topics

Week

Content

Gaye Ash Sancar, Kamu Diplomasisi ve Uluslararas1 Halkla fliskiler. 2. Basim, Beta Yaymlary, Istanbul, 2014
Gaye Ash Sancar (Ed.) Kamu Diplomasisinde Yeni Yaklagmlar ve Ormekler. Beta Yaymlary, Istanbul, 2016

Gaye Ash Sancar. “Turizm Diplomasisi Kapsanmda Yer Markalama: Turkey Home Kampanya Analizi” Selguk
Iletisim Dergisi. Sayr: 9 (2017)

Inci Cmarh, Stratejik Tletisim Yonetimi. 2. Basky, Beta Yaymlary, Istanbul, 2013.

Senem Cevik ve Philip Seib, Turkey’s Public Diplomacy, Palgrave MacMillan, New York, 2015.

Senem Cevik ve Mehmet Sahin, Tiirk Dis Politikasi ve Kamu Diplomasisi, Nobel Yaymlari, Ankara, 2015.
Joseph Nye, Soft Power: The Means to Success in World Politics, Public Affairs, 2005.

Nancy Snow and Philip Taylor, ( Eds.) Handbook of Public Diplomacy, New York: Routledge, 2009

Kathy Fitzpatrick. The Future of U.S. Public Diplomacy: An Uncertain Fate. Leiden, Martinus Nijhoff Publishers,
2009.

Jan Melissen. The New Public Diplomacy: Soft Power in International Relations. Second Edition. New York:
Palgrave Macmillan, 2007

William Rugh. (Ed.), The Practice of Public Diplomacy. New York, Palgrave Macmillan, 2011.

Philip Seib. (Ed.) Toward a New Public Diplomacy. New York, Palgrave Macmillan, 2009.
Rhonda Zaharna. Battles to Bridges. New York, Palgrave Macmillan, 2010.

Philip Seib. Real-Time Diplomacy. New York, Palgrave MacMillan, 2012.

William Kiehl (Ed.) The Last Three Feet: Case Studies in Public Diplomacy. Washington, Public Diplomacy
Counclil, 2012.

James Pamment. New Public Diplomacy in the 21st Century. London, Routledge, 2012.

Gyorgy Szozndi “Public Diplomacy and Nation Branding: Conceptual Similarities and Differences”, Discussion
Papers in Diplomacy. Netherlands Institute of International Relations Clingendael, No:112, Netherlands, 2008

Ash Yagnurlu. “Halkla Tliskiler Yontemi Olarak Kamu Diplomasisi”, letisim Arastirmalar Dergisi. Ankara, Ankara
Universitesi letisim Aragtirmalar1 ve Uygulama Merkezi, 2011, ss. 9-39.

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS

com4s3 ~ DwopeanUnonand 2 0 0 2 3
Media
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Bu dersin amaci, Avrupa Birligi nin kiiltiir ve medya politikalarmz; tarihsel bir perspektifle, sosyal, kiiltiirel ve
Objective ekonomi-politk dinamikleriyle birlikte tartismak; bu politikalarm Tiirkiye’deki iletisim/medya politika ve
diizenlenelerine etkilerini elestirel bir bigimde analiz etmektir.
Content Bkz Konu basliklart
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AB ve Tiirkiye’de Bilgi Toplumu Politikalari, http://www.bilgitoplumu. gov.tr/Documents/4/Dokuman/2009 AB-
TRBilgiToplumuPolitikalari.pdf

Giilay HIZ, AVRUPA BIRLIGI BILGI POLITIK ASI: GELISMiS ULKELERDEKI BILGI
POLITIKALARININ AZ GELISMIS ULKELERE ISIK TUTMASI http/kaynak.unak.org tr/bildiriunak05/u05-
24 pdf

Bahar BERBEROGLU, YASAM BOYU OGRENME ILE BILGI VE ILETISIM TEKNOLOJILERI
ACISINDAN TURKIYE’NIN AVRUPA BIRLIGI’NDEKI KONUMU

httpr//dergipark.ulakbim gov.tr/beyder/article/view/5000098750/5000092039

Aysen Akkor Giil, Avrupa Birligi'nde Medya Okuryazarhigi: Diizenleme ve Calismalarda Gozlemlenen Egilimler,
http//www.acarindex.convdosyalar/makale/acarindex- 1423867607.pdf

AYSE ASKER, Avrupa Birligi’ne Uyum Siirecinde (1999-2005) Tiirkiye nin Degisen letisim Politikalary,
http//www.acarindex.convdosyalar/makale/acarindex- 1423901846.pdf

Mehmet Devrim AYDIN, eAVRUPA+ VE TURKIYE: BILGI TEKNOLOJILERI ALANINDA AVRUPA
BIRLIGI KRITERLERINE UYUM, httpv/dergipark.gov.tr/download/article-file/309109

Aydmn Diizgit, Senem, “Avrupa Birligi- Tiirkiye Tliskilerine Postyapisalct Yaklasm: Almanya Ormeginde Dis Politika
ve S6ylem Analizi”, Uluslararasi Tliskiler, Cilt 8, Say129 (Bahar 2011), s. 49-70.

Arzu KIHTIR (2006), AVRUPA BIRLIGI GORSEL iSITSEL POLITIKASI BAGLAMINDA AB MEDYA
HUKUKUNUN TEMEL CERCEVESI,

https//www.journals.istanbul.edu. tr/ifd/article/view/1019012318/1019011554

Arslan, Savas, Volkan Aytar, Defhe Karaosmanoglu, Sitheyla Kirca Schroeder (2009) (der) Avrupa'da medya,
kiiltiir ve kimlik, Istanbul: Bahgesehir Univ. Yaymlari.

Asker, Ayse (2010) Avrupa Birligi’'ne Uyum Siirecinde (1999-2005) Tiirkiye nin Degisen Iletisim Politikalari,
Global Media Journal, Fall, pp.1-16.

Cakir, Vedat (2007) Avrupa Birligine Uyum Stirecinde Tiirkiye’de Televizyon Reklamlarma Yonelik Diizenleneler,
Selguk letigim, 5:1, 198-209.

Cakir, Vedat ve Giilnar, Birol (2008) Avrupa Birligi'ne Uyum Siirecinde Tiirkiye’de Televizyon Yaymciligma
Yonelik Dizenlemeler, Selcuk Universitesi Sosyal Bilimler Enstitiisii Dergisi, Sayt: 18,s5.207-223.

Esra Arsan (2008) Avrupa Birligi ve Gazetecilik, Utopya Yaymevi, Ankara.

Gokmen Karadag (2006) AB’nin Medyasi, Medyanin AB’si, Giincel Yaymcilik, Istanbul.

Kutay, P. ve Ozgeri, A. (2006). Avrupa Birligi'nde Medya Hukuku ve Uygulamalari. istanbul: Televizyon
Yaymcilar1 Dernegi.

Mine Gencel Bek (der.) (2003) Avrupa Birligi ve Tiirkiye’de lletisim Politikalari, Umit Yaymcilk, Ankara.

Mine Gencel Bek, Deirdre Kevin (der.) (2005) Avrupa Birligi ve Tiirkiye’de {letisim Politikalart: Pazarm
Diizenlenmesi, Erisim ve Cesitlilik, Ankara Universitesi Basimevi, Ankara.

References

Theory Topics

Week Weekly Contents
Introduction

Globalization, the nation state and the EU

Historical development of the EU and Turkey-EU relations
Turkey-EU accession negotiations and current progress reports
Cultural and social integration of the EU

Execution of EU cultural policies and programs

EU audiovisual media policies and their legal basis

Mid-term exam

O 0 3 N L A W N~

EU telecommunications and information/information society policies
EU's cinema policy, Eurimages and Turkish cinema

—_—
—_ O

Freedom of expression and press in Turkey and harmonization with the EU
Radio and television broadcasting in Turkey and harmonization with the EU
Information/information society policies in Turkey and harmonization with the EU
EU journalism

—_—
AW N

Content

Course Code Course Name Semester Theory Practice Lab  Credit ECTS

Ataturk's Principles and History of Turkish |

ATA001 Revolution |

Prerequisites
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Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Bachelor Degree
InkilAp ve benzeri kavramlar, Osmanh imparatorlugu'nun yikiisin hazirlayan sebepler, 1. Diinya Savasy, Tiirkiye
Cumhuriyetinin kurulmasimi hazirlayan sebepler, Mondros Miitarekesi ve sonrasnda Anadolu'nun isgali tizerine

Objective baslayan ulusal uyans, Atatiirk'tin kisiligi ve Samsun'a ¢ikis, Milli Miicadele'ye hazirlk donemi (Kongreler, T. B. M.

M.'nin a¢ihs1) ve savagslar donen, Saltanatm kaldiriimasi. Lozan Baris Antlagmasi, Cumhuriyet'm ilani anlatilir ve

kavratilr.

Inkilap ve Inkilapla flgili Kavramlar

Tiirk inkilabin Hazirlayan Nedenler

Cokiisti Onleme Cabalari ve Islahat Hareketleri

XX. Yiizyl Baglarmda Osmanh Devleti'nin Durumu

L. Diinya Savast

Osmanh Devletinin Paylasm Antlagmalari

Milli Miicadelenin Baglamasi

Kurtulug Savasinin Hazirlik Dénemi

Sivas Kongresi, Amasya Gortismeleri

Misak-1 Milli

Turkiye Biiyiik Millet Meclisinin A¢iimast

Ulusal Ordunun Kuruhmast

Bat1 Cephesi

Sakarya Meydan Savast

References Moodle OYS Ders sayfasinda yer alan ders notlart

Content

Theory Topics

z
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Weekly Contents
Ottoman Empire before 19th Century
Furope and “modernities”
New Order
Politics of Mahmud 11
Bureaucratic reform in the times of Mahmud 11
Politics of Tanzimat
Reforms of Tanzimat
Midterm
reactions versus Tanzimat
The Ottoman Constitution
Istibdad
reforms of Sultan Abdiilhamid
reactions versus Istibdad
Evolution of thinking in 20th century
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

TUR001 Turkish Language [ 1 2 0 0 2 2
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Bachelor Degree

Ogrencilere, Tiirk dilinin yap1 6zellikleriyle isleyis diizenini ve zenginligini kavratarak onlarda ulusal birligimizin temel

Objective unsuru olan ana dil bilincinin ve sevgisinin uyanmasi saglamaktrr.
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Dil, Dilin Tanm ve Ozellikleri
Dil-Kiiltiir, Dil-Millet Tligkisi

Turk Dilinin Tarihi Devirleri ve Gelismesi, Tirk Yaz Dilinin Tarihi Geligimi

Tirk Yaz Dilinin Tarihi Geligimi
Content Turk Dilinin Tarihi Evreleri ve Gelisimesi
Ses Bilgisi
Bicim Bilgisi
Anlam Bilgisi
Ciimle Bilgisi
References Moodle OYS Ders sayfasmda yer alan ders notlari
Theory Topics
Week Weekly Contents
1 ‘What is language?
2 What is grammar?
3 Writing rules
4 Punctuation marks
5 Words and word usage
6 Writing skills (APA system)
7 Reading genres "story, novel, essay, criticism'”
8 Analysis of literary genres "21-K method"
9 Talk-discussion
10 Speech disorders
11 Text typing practice
12 Text typing practice
13 Phonetic diction
14 Writing and speaking practice
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COMI108  Methodology II 2 1 1 0 2 5
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Compulsory
Course Level Bachelor Degree
. Universite ¢alsmalar kapsaminda gerekli ¢alisma yontemlerinin kazanimasi
Objective . .
Kompozsyon yazabilmek
Haftalik 2 saatlik dersler
Bu ders asagidaki adimlar etrafinda diizenlenmistir:
- Bir kompozisyonun farkl unsurlarmm incelenmesi
- Bir kavramn tanmmlanmasi
- Bir problematigin olusturulmasi
Content - Bir plan tiiriiniin se¢ilmesi
- Argiimanlarm arastiriimasi ve diizenlenmesi
- Bagimsiz degiskenlerin 6rneklerle gosterilmesi
- Giris yazimi
- Sonug yazmnu
References Ogretim eleman tarafindan hazirlanan ders dosyasi
Theory Topics
Week Weekly Contents

1 Reflection on the dissertation
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Weekly Contents
Definition of a concept
Definition of the problematic
Definition of the problematic
Identification of different kinds of plan
Search for ideas and arguments
Categorization the arguments of the plan
Categorization the arguments of the plan
Finding exanples
Writing an introduction
Writing a conclusion
Writing an essay
Writing an essay

Course summary
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COMI10 f;“vlfmmamo“"ns of 3 0 0 3 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Bachelor Degree

Objective Medeni Hukuk ve Kisiler Hukukunun temel kavramlar ile ilgili temel bilgileri kazandmmak.

Toplumsal diizen ve hukuk kurallart
Medeni Hukukun Yiirtrlik Kaynaklar ve Uygulamast
Yazh Kaynaklar

Kanunlarm nitelik, yer ve zaman bakimindan uygulanmasi
Content Kanunda bosluk kavram
Dirtistlik Kural, hakkm kotiiye kullaniimast yasag
Tyiniyet
Haklarm korunmasi
Kisiler hukuku
Hukuka Giris, Kemal GoZzler, 2024
Medeni Hukukun Temel Kavramlari, Herdem Belen, Mehmet K6ksal, Istanbul 2020
Medeni Hukukun Temel Kavramlari, Bilge Oztan, Damla Giirpmar, Ankara 2022
References Medeni Hukuk, Temel Kavramlar, Kemal Oguzman / Nami Barlas, Istanbul 2021
Medeni Hukuk, Temel Kavramlar, Mustafa Dural/Suat Sari, istanbul 2024
Medeni Hukuk, Ahmet Kiligoglu, Ankara 2021
Kisiler Hukuku, Kemal Oguzman/Ozel Seligi/Saibe Oktay Ozdemir, 2024
Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM132  Cultural History 2 3 0 0 3 5
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Prerequisites

Admission Requirements
Language of Instruction Turkish
Course Type Conpulsory
Course Level Bachelor Degree
Bu dersin amaci, uygarlkla es anlamh olarak kiiltiir tarihine, baglca toplumsal, teknolojik diistinsel evrim ve
Objective devrimlere, bunlara iliskim temel kavramlar ¢ergevesinde bir giris sunmaktir. Konunun genisligi bir yartyih astigmdan

secici davranilms, lisans programmin geregi olarak bu se¢imde iletisim alanindaki gelismelere de yer verilmistir.
1. Hafta: Giris: Kiiltir Nedir?

2. Hafta: Neolitk devrim ve yazmnin icad

3. Hafta: Antik Yunan ve s6z sanati

4. Hafta: Roma Imparatorlugy, Tletisim Toplumu

5. Hafta: Bat1 Ortagag’1 (ekonomik ve toplunmsal yonleri)

6. Hafta: Bat1 Ortacag’1 (gelenek ve gorenekler)

7. Hafta: Vize

8. Hafta: Ronesans ve Matbaa

9. Hafta: 17. Ve 18. Yy’lar (diisiinsel, toplumsal gelismeler 1789) 10. Hafta: Endiistri Devrimi ve sonuglart
(diistinsel, toplumsal, siyasal bilimsel ve sanatsal)

11. Hafta: Avrupa’da ve ABD’de modernlesme

12. Hafta: Bireyligin Kiiltiirel Tarihi

13. Hafta 20yy.da modernlesme ve sanat

14. Hafta: Modern ¢aglar ve tartisma

Breton, Proutx: L’Explosion de la Comnunication
Fossier: L’Enfance de I'Europe I, I

Elias: La Civilisation des Moeurs

La société des Individus

Laurent: Histoire de I'Individualisme

Giiveng: Insan ve Kiiltiir

Content

References

Theory Topics

Week Weekly Contents
Content
Course Code Course Name Semester  Theory Practice Lab Credit ECTS
COMI34 Introduction To Communication ) ’ 0 0 ) 3
Jobs
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Compulsory
Course Level Bachelor Degree
Objective Ogrencilerin iletisim alandaki meveut ve giincel meslek tiirlerini tanmmalar amaclanmaktadr.
Content Ogrenciler derste genel olarak iletisim alanndaki temel disiplerini tanryacak, bu disiplinlere ait mesleki yapilanmalar
hakkmda bilgi sahibi olacaktir.

Wells, Moriarty, and Burnett, Advertising: Principles and Practice, Prentice Hall, USA, 2011.

Settel, F., The Practice of Public Relations, Global Edition, 13/E, Pearson, 2017.

Anderson, Downie, Schudson, The News Media: What Everyone Needs to Know, Oxford University Press, 2016.
Honthaner, The Complete Film Production Handbook, Fourth Edition, Focal Press, 2010.

References

Theory Topics

Week Weekly Contents
1 Overview Of Advertising Professions

2 Strategic Planning Department

3 Creative Dapartment
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Week Weekly Contents
4 Media Planning

5 Overview of PR professions

6 Corporate Communication Departmant
7 Midterm

8 Overview of RTC Professions

9 Director

10 Producer

11 Overview of Journalism Professions

12 Newspaper Editor

13 Entrepreneurship

14 CV writing techniques

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM116  Mythology 2 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

“Dogu’nun ve “Batrnin dykiistiniin toplumsal yapisim Mitoloji araciigryla 6grenciye dgretmektir.
Soylencelerin ortak toplumsal igleveri, yapisalc baglamdan yola ¢ikarak, diinyadaki biitiin sdylenceler arasmdaki
bicimsel bag ve

kiiltiirel yineleneler arastirilacaktr.

1. hafta: Tirk Mitolojisi

2. hafta: Destanlar

3. hafta: Masallar

4. hafta: Efsaneler

5. hafta: Simgeler

6. hafta: Pagan Soylenceleri

7. hafta: Yaratic1 Mitoloji

8. hafta: Tlkel Mitoloji

9. hafta: Yunan mitolojisi

10. hafta: Misrr Mitolojisi

11. hafta: Cin Mitolojisi

12. hafta: Hint Mitolojisi

13. hafta: Mitolojinin Kokenleri

14. hafta: Mitolojide Motifler

BORATAV Pertev Naili (1946) Halk Hikayeleri, Ankara.

Objective

Content

CAMPBELL Joseph (2003)Bat: Mitolojisi ( CevKudret Emiroghy) imge Kitabevi, Istanbul.
CAMPBELL Joseph (2003) Dogu Mitolojisi (Cev: Kudret Emirogiu) imge Kitabevi, Istanbul.
References CAMPBELL Joseph (2003) Yaratict Mitoloji (Cev: Kudret Emiroghi) ImgeKitabevi, Istanbul.
CAZENAVE Michel (1989) Encyclopedie des Symboles, Le Livre de Poche, Miinchen.
DEMIR Ali Faik- Comak A.N. (2020) Saman ve Tiirk Diinyas1. 3.Basim. Baglam Yaymlar1. Istanbul.
ERHAT Azra (1993) Mitoloji Siigii. Renvi Kitabevi. fstanbul.
Theory Topics

Week Weekly Contents
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Week Weekly Contents
Turkish Mythology materials about preliminary preparation
Epics

Fairy Tales

Legends

Symbols

Pagan Legends

Primitive Mythology

Egyptian Mythology

Grek Mythology

Indian Mythology

Chinise Mythology

Japanese Mythology

Creative Mythology

Motifs in Mythology
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM146  Career Planning 2 2 0 0 2 2
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Kariyer Planlama dersi 6grencilerin is diinyasm, farkh sektorleri ve bu sektorlerin gereksinimlerini tanmasin
saglayarak; is diinyasmna hazirlik siirecinde kariyer planlamasmm 6nemi hakkmda 6grencilerde farkindalik olusturmay

Objective hedefler. Ders, 6grencilerin, kisisel yetkinliklerini kesfetmesini ve is diinyasmmn beklentilerini dogru anlamasi
saglayarak; bilgi ve becerilerini, ilgili sektorlerin gereklilikleri ile paralellik arz edecek sekilde gelistirmelerine yardimet
olur.
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1. Hafta

Derse giris, dersin amacmin aktariimasi

Kariyer Merkeznin tanitiimasi ve verdigi hizmetlerin anlatimasi

2. Hafta

Zeka ve kisilik kavramlar / Zeka ile kisiligin kariyer ile baglantist

Bilgi, beceri, yetenek ve yetkinlik kavramlari

3. Hafta

Girisimeilerin kariyer hikayeleri hakkmda bilgilendirme ve 6grencilere tiniversite hayatlarmi nasil gegirmeleri gerektigi

konusunda tavsiyeler

Girisimei mezunlarimizin derse katilimu

4. Hafta

Ulusal ve uluslararasi sivil toplum kuruluglart faaliyetleri ve goniillii galisma olanaklar. Sivil toplum kurulusu

calisanlarmdan 6grencilere tiniversite hayatlarmi nasil gegirmeleri gerektigi konusunda tavsiyeler

STK’da galisan mezunlarimizin derse katihim

5. Hafta / 24 Mart

Ozgegmis Yazim Teknikleri

Insan kaynaklar1 alaninda ¢alisan uzmanlarm derse katilnu

6. Hafta / 31 Mart

Yetenek Kapisi Platformunun tanitimasi

Universite hayat1 boyunca dgrencilerin kariyerlerine katki saglamak igin yapabilecekleri faaliyetlerin agiklanmas
Content Ogrenci Kuliip Bagkanlarmnm derse katilmu

7. Hafta

Halkla iligkiler ve kurumsal iletisim sektorlerinde kariyer yonetimi

Sektor uzmaninm derse katiim

8. Hafta

Kariyer Kavran ve Kariyer Yolunda Fark Yaratmann Anahtar

Sektor uzmaninm derse katihm

9. Hafta

Is aramada online platformlarm kullanm

Sektor uzmanlarmmn derse katilim

10. Hafta

Uluslararasi kariyer yonetimi

Sektor uzmanlarmn derse katilin

11. Hafta

Miilakat teknikleri

12. Hafta

Gazetecilik Sektoriinde Kariyer Yonetimi

13. Hafta

Pazarlama Tletisimi alaninda kariyer yonetimi

14. Hafta

Kamu Sektorii / Akademik Kariyer Yonetimi

References

Theory Topics

Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice  Lab  Credit ECTS
Prerequisites COM147 - MEDYADA VE ILETISIMDE YAPAY ZEKAYA GIRIS 1

Admission Requirements COM147 - MEDYADA VE ILETISIMDE YAPAY ZEKAYA GIRIS 1

Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
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Objective

Content

References

Theory Topics
Week

Content

Yapay zeka (YZ) ve makine 6greniminde (ML) temel kavram ve giincel pratiklerle teknik, etik ve hukuki
tartismalara odaklanan, “no-code” gelistirme platformlarm (NCDP) giris diizeyinde tantan COM147 dersini
takiben, YZ teknolojilerinin imkan ve kisithliklarinm; sosyal bilimler arastwrmalar, pazarlama, halkla iliskiler,
gazetecilik, smema-TV ve yeni medya alanlarmdan vaka ¢aligmalartyla 6gretilmesi. Aym baglamda dgrencilere
Python dilinde YZ/ML odakh hafif kodlama (low-code) bilgi ve becerileri kazandiriimast.

-t Modiil 1 (3 ders): Tletisimeiler icin “low-code” YZ uygulamalarma giris, COM147 dersinden hatrlatmalar
(Ozetleme, Smiflandirma, Kiimeleme, Tahmin/Oneri/Regresyon, Boyut Azaltma, Goriintii Tanima ve Metin Isleme
gibi temel kullanim alanlart). Eglenceli bir low-code uygulama gelistiriimesi.

o Modiil 2 (2 ders): Tletisimeiler igin makine 6grenmede (ML) Python uygulamalarma giris (ince ayar -finetuning- ve
asir1 Ggrenme -overfitting- gibi kilit kavramlar, kullanic1 dostu kodlama platformlarmda uygulama.)

1 Modiil 3 (2 ders): Vaka Cahsmast 1 - YZ Destekli Arastrmalarda Etik Ikilemleri Cozmek. Senaryo: Bir arastrma
kurumu, biiyiik veri kiimelerini gorsellestirerek Oriintiileri ortaya ¢ikarmak i¢in YZ araglarm kullanmaya baslar ancak
sorunlarla karsilagr. Bumodiilde, sosyal bilimler aragtirmalar ve gazetecilik gibi alanlarda kullanilan byl dil
modellerinin komuta baghhig ve haliisinasyon sorunu, bir veri kiimesini hafif kodlama ile manipiile ederek kesfedilir.
Ogrencilerin ikilemler karsismda nasil hareket ettikleri; gecerli, seffaf ve etk bir yontemi nasil olusturduklart
degerlendirilir.

& Modiil 4 (2 ders): Vaka Calismasi 2 -Pazarlama Faaliyetlerinde YZ Destekli Kisisellestirme. Senaryo: Uluslararasi
bir e-ticaret platformu, miisteri deneyimini iyilestirmek i¢in dzellistiriimis bir sohbet botunu devreye almayi planliyor.
Ogrenciler, hafif kodlama kullanarak ihtiyaca uygun bir sohbet botu gelistirir.

o Modiil 5 (3 ders): Vaka Calsmast 4 - Entegre Igerik Stratejisinde YZ Kullanm. Senaryo: Gazete, TV, radyo,
haber sitesi ve dijital video akis platformlarma sahip bir medya holdingi; entegre icerik stratejisi gelistirmek icin YZ
kullanmaya karar verir. Ogrenciler ilk asamada, dijital platformda yaym planlanan video yapmmn basart ihtimalini
kestirmek i¢in; izlerkitle analizini, benzer yapmmlarm gegmis basarilari ve pazar trendlerini degerlendiren ML temelli
tahminsel analitk yontemleri kullanr. Ardndan igerigin holdinge bagh haber sitesi igin yaymn stratejisini, edit6ryel
karar alma ve icerik kiirasyonu is akiglarmi yine YZ destegiyle gelistirir.

Charles R. Severance, "Python for Everybody - Exploring Data Using Python 3"

Simon J.D. Prince, ‘“Understanding Deep Learning”, MIT Press, Ucretsiz: udlbook

Artificial Intelligence Basics — T. Taulli

Artificial Intelligence: A Modern Approach— S. J. Russell & P. Norvig

Quick Start Guide to Large Language Models — Sinan Ozdemir

Life 3.0: Being Human in the Age of Artificial Intelligence — M. Tegmark, R. Shapiro

The Alignment Problem: Machine Learning and Human Values — B. Christian

Noise: A Flaw in Human Judgment — D. Kahneman, O. Sibony, C. R. Sunstein

Iktidar ve Teknoloji: Bin Yillk Miicadele — D. Acemoglu, S. Johnson

Gozetleme Kapitalizmi Cagi— S. Zuboft

Adalet: Yapiimast Gereken Dogru Sey Nedir? — M. J. Sandel

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Art of Diction and

COM154 2 0 2 0 2 3
Oratory
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Kendini dogru ve etkili ifade edebilme, dilimiz Tiirk¢eyi kurallartyla dogru sekilde kullanabilime becerisi bireylerin
hem 6zel yasamlarindaki iletisim kalitelerini hem de profesyonel hayattaki basarilari arttirabilmeleri igin Gnem
t?smnktadlr. Tirkce yazldigi gibi konusulmayan, kendine has kurallart ve miizigi olan zengin bir lisandir.
Objective Universitemizden mezun bir 6grencinin Tiirk¢e’yi dogru kullanmasi ¢ok 6nemlidir. Dersimizin 6ncelikli amact

Tiirk¢e nin dogru kullanmu ve diksiyon kurallarmm dgrenilmesi olacaktir.

Bununla birlikte kullanilan dilin dogrulugu kadar ifadenin de giiclii olmasi da kisiyi basartya tastyan temel unsurlardan
biridir. Antik Yunan’dan bu yana hitabet bir “sanat” olarak kabul gormektedir. Bu dersimiz araciligryla 6grencilerin
bu sanata hakimiyetini arttrmayi hedeflemekteyiz
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1. Hafta: Girig Dersi

2. ve 3. Hafta:

Temel Diksiyon Kurallart

| Seslerin dogru telaffuzu

| Yazim ve okunus farklart

I Kaln-ince tinliller ve kullanimlart
I Sert ve yumusak vokaller

! Ozel harfler

o G kullanmu

o R kullanmm

4. ve 5. Hafta:
Tonlama

| Degifre

0 Metnin dilsel ¢ziimlemesi

0 Metnin anlanmsal ¢oziimlemesi

i Dogru tonlama

o Unlemlerin tonlanmast

0 Duygularm tonlamayla aktarimast
0 Varyasyon

6, 7 ve 8. Hafta:
Content Ses ve Nefes Kullanmu
| Sesin olugumu
o Teknik a¢iklama
o Farkli rezonanslar; gogiis, girtlak, burun ve kafa sesleri
o Ses telleri
| Nefes ve dogru nefes almak
o Nefesin evreleri
o Diyafram nefesi ve nefes kullanmm
| Ses ve nefes egzersizleri

9. Hafta:

Hitabet Sanatma Giris: Nasil soylemeliyim
| Bir sanat olarak Hitabet

| Etkili konugmanmn temel unsurlart

10. ve 11. Hafta:

Hitabet ve Beden Dili Kullanmm: Nasil “en iyi ifade ederim”
| Beden dilinin ana kavramlart

| Durus, ifade

I Jest ve mimik kullanmmu

12, 13. Ve 14. Hafta:
Uygulama Cahismalart
I Secili metinler ve dogaglamalarla uygulama ¢alismalart
* Senbay, Niizhet (2008) S6z ve Diksiyon Sanati.
* Senbay, Nizhet (1972) Alstrmah Diksiyon Sanati.
+ ince, Levent (Ders notlari), Diksiyon Alstrma Kitabi
References + Augusta Boal (1992) Oyuncular ve Oyuncu Olmayanlar i¢in Oyunlar, ¢ev.Berk Ataman, Ozgiirol Oztiirk, Kerem
Rizvanoghu (2010), Bogazigi Universitesi Yaymlari.
+ Richards, Thomas (2005), Grotowski ile Fiziksel Eylemler Uzerine Cahsmak, Cev.Hiilya Yildz, Aysmn Candan.
+ Ozdemir, Metin (2017), Hitabet: Giizel ve Etkili Konusma Sanat1,

Theory Topics
Week Weekly Contents

Content
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Course Code Course Name Semester Theory Practice Lab  Credit ECTS

Philosophical Commumication and Media
Ethics 11

Prerequisites COM237 - FELSEFI ILETISIM VE MEDYA ETIGI I
Admission Requirements COM237 - FELSEFI ILETISIM VE MEDYA ETIGI I
Language of Instruction Turkish

COM200 4 2 0 0 2 4

Course Type Conpulsory
Course Level Bachelor Degree

Bilgi olanla olmayan, giivenilir olanla olmayan kaynaklar arasindaki alanin gittik¢e flulastigi dezenformasyon, “fake-
Objective news” doneminde karsilastigimiz her tiirden “iletisim igerigi "nin tiretiime ve/ya islenme siireglerine etik-felsefi

perspektife dayali elestirel diistinme becerilerini uygulamaya ya da sahaya terciime etmek.
Felsefi iletisim agisindan gesitli mecralardaki “iletisim icerikler? nin elestirilmesi, felsefi iletisim agismdan “iletisim
icerigl” tiretimesi.
AKARSU, Bedia. Mutluluk Ahlaky, Istanbul: Inkilap Kitabevi, 1998.
ALANKUS, Sevda. (Der.) Medya Etik ve Hukuk, IPS Tletisim Vakfi Yaymlari, Istanbul. 2003
ARISTOTELES. Nikomakhos’a Etik, ¢ev: Saffet Babiir, Ankara: Ayrag¢ Yaymlari, 1998.
ARISTOTELES. Eudamos’a Etik, ¢ev: Saffet Babiir, Ankara: Dost Yaymevi, 1999.
ARSLAN, Ahnet. Felsefeye Girig, Adres Yaymlari, 2013.
BALLIARGEON, Normand. Akln ve Bilimin Isinda Elestirel Diistinme Kilavuzu
Cev. Ibrahim Yildiz, Dipnot Yaymlari, 2017.
BAUMAN, Zygmunt, Postmodern Etik, Cev. Alev Tiirker, Ayrmti Yay. Istanbul, 1998.
BOWELL, T. & KEMP, G. Elestirel Diisinme Kilavuzu, Tibitak Yaymlari, Ankara. 2018.
GOKBERK, Macit. Degisen Diinya Degisen Dil, Cagdas Yaymlari, Istanbul. 1980
GOKBERK, Macit, Felsefe Tarihi, Renwi Kitabevi, Istanbul. 2019.
HOFFE, Otfiied, Etik Bir Giris, Cev. Sergiil Vural Kara, Runik Kitap, Istanbul, 2020.
HUME, David, Insan Dogasi Uzerine Bir Sorusturma, BilgeSu,, Ankara, 2011.
HUME, David, Ahlak Ilkeleri Uzerine, Cev. Nil Demir, Fol Kitap, Ankara, 2019.
MOORE, G. E., Ethics, Thorton Butterworth Ltd., London, 1939.
OZLEM, Dogan, Etik- Ahlak Felsefesi, inkilap, istanbul, 2004.
OZLEM, Dogan. Mantik, Notos, 2011.
PLATON. Diyaloglar 1, Istanbul: Renwi Kitabevi, Besinci Basim, 1998.
PLATON. Deviet, Cev. Sebahattin Eyiibogli-M. Ali Cimcoz, 1. Baski, Tiirkiye is Bankasi Kiiltiir Yaymlarr:
Istanbul, 1999.
ROSS, David, Aristoteles, Kabalc1 Yay. Istanbul, 1999.
KANT, Immanuel. Ahlak Metafiziginin Temellendirilmesi, Tiirkiye Felsefe Kurumu Yaymlari, Ankara. 1995.
References KANT, Immanuel. Immanuel. Pratik Akhn Elestirisi, Tiirkiye Felsefe Kurumu Yaymlari, Ankara. 1999.
KROPOTKIN, Anarsist Etik, Cev. Isikk Ergiiden, Doruk, Ankara, 1999.
KUCURADI, Ioanna. Etik, Ankara: Tirkiye Felsefe Kurumu Yaymlari, 1999.
KUCURADI, Ioanna. Uludag Konusmalari, Ankara: Tirkiye Felsefe Kurumu Yaymlari, 1997.
MACINTYRE, Alasdair, Ethik’in Kisa Tarihi, Cev. Hakki Hiinler-Solmaz Zelyut Solmaz, Paradgima, Istanbul,
2001.
MENGUSOGLU, Takiyettin. Felsefeye Giris, Dogu-Bat1 Yaymlari, 2022.
MILL, John Stuart. Utilitarianism, Liberty, Representative Government, London: Everyman’s Library, 1910.
NUSSBAUM, Martha. “Virtue Ethics: A Misleading Category?”, Abstract, The Journal of Ethics, Number:3, 163-
201, 1999.
OZCAN, Muttalip, insan Felsefesi: insann Neligi Uzerine Bir Sorusturma, Bilim Sanat, 2006.
PIEPER, Annemarie, Etige Giris, Cev. Veysel Atayman-Goniil Sezer, Ayrmti, istanbul, 1999.
RUSSEL, Bertrand. Felsefe Sorunlari, Cev. Vehbi Hacikadiroglu, Say Yaymlari, 2019
RUGGIERO, Vincent Ryan. Elestirel Diisiinme I¢in Bir Rehber, Cev. Cagdas Dedeoglu, Alfa Yaymlari, 2020.
TEPE, Harun. Etik ve Metaetik, Ankara: Tiirkiye Felsefe Kurumu Yaymlari, 1992.
TEPE, Harun. Teorik Etik Etigin Bilgisel Sorunlari, BilgeSu, Ankara, 2016.
TEPE, Harun, “Insan ve Ahlak”, Ahlak Felsefesi Yazlari, Lokman Cilingir (ed.), Elis Yay., Ankara, 2015.
TEPE, Harun. “Etikte Yaklagmlar ve Kuguradi Etigi”, Essays in Honour of Ioanna Kucuradi, Sevgi Iyi (Guest
Editor), Journal Of Turkish Studies, Volume:25, Harvard University, 279-297, 2001.
TEPE, Harun. (Ed.) Etik ve Meslek Etikleri, Tirkiye Felsefe Kurumu, Ankara, 2000.
UYGUR, Nermi. Biitiin Eserleri I, Yap1 Kredi Yaymlari, 2016.
UYGUR, Nermi. Biitiin Eserleri II, Yap1 Kredi Yaymlari, 2017.
UZUN, Ruhdan. {letisim Etigi Sorunlar ve Sorumluluklar, Dipnot Yaymlari, 2018.

Content

Theory Topics
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Week Weekly Contents

1 Introduction to philosophical commumication: What is it? What is it not?
2 Concepts, issues, and debates regarding communication contents
3 Concepts, issues, and debates regarding communication contents
4 Project development
5 Critical reading and writing
6 Research, presentation, discussion
7 Research, presentation, discussion
8 Research, presentation, discussion
9 Research, presentation, discussion
10 Portfolio work
11 Portfolio work
12 Portfolio work
13 Reporting
14 Making contents digitally accessible
Content
Course Code Course Name Semester Theory Practice
COM212 f:vr:mmication Law and Copyright 4 ) 0
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Compulsory
Course Level Bachelor Degree
Bu dersin amaci iletigim hukukunun temelinde yer alan ifade
Objective Ozgiurlugintin smrlandmimast sorununu tartismak ve
farkh kitle iletisim araglarma iliskin yasal diizenlemeleri
mncelemektir.
1. Hafta: Tletisim Hukukuna Girig
2. Hafta: yﬁoﬁa ve lletisim Hakki
3. Hafta: Ifade 6zgiirliiginin smirlandriimast
sorunw/Spinoza ve John Stuart Mill
4. Hafta: Ifade 6zgiirliigiiniin evrensel ve bolgesel denetim
mekamm]a]armm kararlarnda ¢izilen smirlari
5. Hafta: Ifade Ozgiirliginiin genel ahlak nedeniyle
snrlandirimasi (1)
Content 6. Hafta: Ifade Ozgiirliginiin milli giivenligin ve toprak

biitinliigiiniin korunmasi nedentyle smirlandirihmas (2)
7. Hafta: Basm Hukuku: Temel Kavramlar (1)

8. Hafta: Basm hukuku: Donensel Yaym (2)

9. Hafta: Basin suglarinda ceza sorumlulugu

10. Hafta: Radyo- Televizyon hukuku (1)

11. Hafta: Radyo- Televizyon hukuku (2)

12. Hafta: Reklam Hukuku

13. Hafta: Internet hukuku

14. Hafta: Genel tekrar

Lab  Credit

0

2

ECTS
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-Cemal Bali Akal, Modern Diistincenin Dogusu, Dost Kitabevi

Yaymlari, 2003

-Ozden Cankaya, Melike Batur Yamaner, Kitle Tletisim Ozgiirliigi,

Turhan Kitabevi, Ankara, 2012

-Kayihan igel, Yener Unver, Kitle Haberlesme Hukuku, Beta, 2009
References -Inal Emrehan; Basak Baysal, Reklam Hukuku, On iki Levha

Yaymlari, 2008

-Emmanuel Derieux, Droit des Médias, Droit Frangais, Européen et

International, L.G.D.J, 2004

-Laurent Delpart, Céline Halpern, Communication et Internet:

pouvoir et droit, Vuibert, 2007

Theory Topics

Week Weekly Contents

Introduction to communication law

Vitoria and the right to commumnicate

The limits of the freedom of expression/ Spinoza and Mill

The limits of the freedom of expression according to the enforcement mechanisims of international human rights treaties
The limits of the freedom of expression (1) moral

Week 6. The limits of the fieedom of expression (2) national security and territorial integrity

Written press/ Introduction (1)

Wiritten press/ Periodics regime (2)

O 00 3 N L AW N~

Penal liability in press crimes
Audiovisual media/Introduction (2)
Audiovisual media (2)

Law of Publicity

Internet law

Review

— =
—_— O

—_ = =
AW N

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COoM214 Theories of Information Society 4 2 0 0 2 4
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Compulsory
Course Level Bachelor Degree

Bu ders kapsaminda teknolojik gelismelere bagh toplumsal olgular temel kuramsal yaklagmlardan hareketle

Objective tartisimaktadir. Ozellikle, yeni iletisim ve bilgi teknolojileri alanndaki gelismelerin olusturdugu sosyal degisim siireci
kritik bir bakis agistyla degerlendiriimektedir.
Giris : temel kavramlar
Daniel Bell, "enformasyon toplumuna dogru'”
Enformasyon devrimi ve yeni toplunsal yapi
Manuel Castells, "Internet Galaxisi" - Internetin gelisim siireci ve internet kiiltiirtiniin temel 6gleri
Content
Manuel Castells, "Ag toplumu"
Anthony Giddens, « Moderligin sonuglar »
Alain Touraine, Yeni sosyal dinamikler

Enformasyon toplumunun sosyo-politik asamalart
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References

Theory Topics
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Partial Exam

O 0 1 N L AW N~
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Big Data

—
~

Content

General evaluation

BAUDRILLARD J. 1981, Simulacres et simulation, Paris, Galilée.

CASTELLS M., 1998, 1998, 1999, L’¢ére de I'information, Tome 1 : La société en réseaux, Tome 2 : Le pouvoir
de I'identité, Tome 3 : Fin de millénaire, Paris, Fayard.

GARNHAM N., 2000, « La théorie de la société de I'information en tant qu’idéologie : une critique », Réseaux,
vol. 18, n° 101, pp. 53-91.

GIDDENS, A. (1991). Modermity and self-identity: Self and society in the late modern age. Stanford university
press.

GUILLAUME M. 2000, L’empire des réseaux, Paris, Descartes et Cie.

KUMAR K. 1995. The information society. In From Post-Industrial to Post-Modern Society: NewTheories of the
Contemporary World, London: Blackwell pp. 6-35.

LEVY P. 1995, Qu'est-ce que le virtuel ?, Paris, La Découverte,
MATTELART A. 2001, Histoire de la société de I'information, Paris, La Découverte
NEVEU E., 1994, Une société de communication ?, Paris, Montchrétien.

ROBINS K., WEBSTER F.1999,. The long history of the information revolution. In Times of the Technoculture,
London: Routledge, pp. 89-110.

Weekly Contents

Introduction: general definition

Daniel Bell, "Post Information Society"

Information Revolution, caracteristics of the information society
Manuel Castell, " Internet Galaxy"

Manuel Castell, " Network Society"

Political economy of the Internet

Anthony Giddens, " Consequences of Modernity"
Anthony Giddens, separation of time and space
Alain Touraine, social movements

political economy steps of the nformation society
political economy steps of the nformation society

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM258  Internship
Prerequisites

Admission Requirements
Language of Instruction
Course Type

Course Level

Objective

Content
References

4 2 0 0 2 5

Turkish

Compulsory

Bachelor Degree

Bu ders, 6grencilerin yapacaklari zorunlu stajm basvuru ve degerlendirme siirecleriyle ilgili bilgilendirmeyi ve temel is
saghg ve giivenligi egitimini ig:erir.: Ders kapsaminda ayrica, fakiilteye staj kontenjam tantyan kurumlarin tensilcileriyle
bilgilendirme toplantilari yapilr. Ogrenciler, dersi takip eden yaz doneminde, 22 isgiinii stirecek olan zorunlu stajlarmi
tamamlarlar.
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Theory Topics

Week Weekly Contents
1
2
3
4
5
6
7
Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
SOC244 Quantitative Data Analysis in Sociological 4 0 0 3 6
Research
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Conpulsory
Course Level Bachelor Degree
Objective Bu deI'Siljl anmacl, sosyal bilimler 6grencilerine SPSS yazilmmi kullanarak nicel verilerin analizi konusunda temel bilgi
ve becerileri kazandirmaktir.
Derste 6grenciler, yaziim {izerinde bir veri taban olusturmak, veriler tizerinde betinsel ve ¢ikarsamact istatistiki
Content analizler y;lpm&lk, Yerilgri analiz ederken uygulanacak farkh ist§ﬁ§tﬂ<sel tgstler ve npdgﬂer arasmdan secim yapmak
ve bu analizlerden istatistiksel grafikler ve tablolar olusturmak icin gerekli becerileri edineceklerdir. Ders, haftalik
vaka ¢alismalari ile zenginlestiriimis uygulamah laboratuvar oturumlarmt igermektedir.
Martin, O. (2020). L'analyse quantitative des données. Armand Colin. URL: https2//www.cairn.info/l-analyse-
quantitative-des-donnees--9782200626945.htm?ora.z_ref=cairmSearchAutocomplete
References

Carricano, M., Poujol F. et Laurent Bertrandias (2010) Analyse de données avec SPSS. Paris : Pearson Education

France.

Theory Topics

Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS

Jou204 Theories of Interactive Media 4 2 0 0 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
Bu dersin amaci, medyanin niteligini oldugu kadar bireylerin medyay1
kullanim bigimlerini de koklii bir bigimde degistiren sayisallagma,

Objective etkilesim, yondesme gibi kavramlar agiklamak; bu kavramlarmn birey,
bireyler arast iletisim, toplum ve toplunsal diizen agisindan dogurdugu
sonuglart elestirel bir bakis acistyla incelemektir.

Content Bkz Konu basliklart
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Dilruba Catalbas Urper (2011) Ag tophimu Kimin Tophun,
Pazarlanm Tletisimi, Kis.

Kerem Rizvanoglu, (2011), Herkes icin Web’” miimkiin mii?:
Evrensel Kullanilabilirlik ve Tasarim, Pazarlama Tletisimi, Kis.
Donna Harraway (1985) "A Cyborg Manifesto: Science,
Technology, and Socialist-Feminism in the Late Twentieth

Century", Socialist Review.

Frank Webster (2006) Theories of the Information Society, 3rd ed.,
Routledge: New York.

Haluk Geray, Tletisim ve Teknoloji, Utopya Yaymevi, Ankara, 2003,
ss. 7-27

Manovich, Lev (2001) The Language of New Media. Cambridge:
MIT Press.

Manuel Castells (2005) Ag Tophumunun Yiikselisi, Bilgi Universitesi
Yaymlar, Istanbul.

Manuel Castells (1996) La société en réseaux, L’ere de
I'information, Fayard,

Nicholas Negroponte (1996) Dijital Diinya, Istanbul: Tirk Henkel
Dergisi Yaymlar1.

Nilitfer Timisi, Yeni fletisim Teknolojileri ve Demokrasi, Dost
Kitabevi, Ankara, 2001, ss. 33-58.

Van Dijk, Jan (2006) The Network Society, 2nd ed. London: Sage.

References

Theory Topics

z
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Weekly Contents
Introduction
Media and technology in the media theories
Paradigims of old media and new media
The concept of interactivity and interactive media
Human-computer interaction
User interface: Design, usability and ergonomy
Mid-term exam
Reality, virtual reality, simulated reality
Identity, representation and body in the cyberspace
Cybernetic organisns and cyborg theory
Surveillance and panopticon in the age of interactive media
Digital culture, digital literacy
Mobile communication, mobility, connection and sociality
New media art: Conceptual art, virtual art, performance and installation

O 0 3 N L AW N~

—_ =
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOU208 Journalism and Interactive Media 4 2 1 0 3 5
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree

Bu ders, 6grencilerin farkh djjital mecralar i¢in, etkilesimli yontem ve teknikler kullanarak haber yapmalarm
amaglamaktadir.

Content Bkz Konu basliklart
References

Objective

Theory Topics
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Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP204 IIBIasm Principles of Advertising 4 3 0 0 3 5
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Bu dersin amaci reklam planlamasmm temel evreleri tizerine bilgi vermektir. Reklamveren ve reklam ajansmn bir
Objective reklam kampanyasi planlanma stirecinde nasil ¢abstiklar, reklam planmasi konusunda, arastima, planlama ve
uygulama evrelerini gergeklestirirken nasil bir yol izledikleri islenecektir.
Reklam planlamasi kavrami
Reklam kampanyasmm amaglart
Uriin ve hizmet analizi
Hedefkitle (1)
Hedefkitle (2)

Reklamda yaratici strateji (tinlii kullanmu ve USP)

Content Reklamda yaratici strateji (Reklamda konumlandrma kavram 1)
Reklamda yaratict strateji (Reklamda konumlandirma kavram 2)
Reklam ortamlarma genel bir bakis
Basm i¢in reklam planlamast
Televizyon i¢in reklam planlamasi Radyo i¢in reklam planlamast
Reklam planlamasmda yeni ortamlar
Reklam kampanyasi degerlendirmesi
Ders notlart .
References Fiisun Kocabag, Miige Elden, ,Reklam ve Yaratici Strateji, Istanbul, Yaymevi yaymcilk, 1997.
Robert Leduc, La Publicité: Une Force au Service de I’Entreprise, Paris, Dunod, 1990.
Theory Topics
Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice  Lab Credit ECTS
RPP212 Cont@nt Production and Media 4 ) 0 0 ) 4
Relations
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
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Objective

Content

References

Theory Topics
Week

Content

Bu dersin amac1 6grencilerin medya iliskileri stireglerini ve medya ile nasil iletisim kurulacagm bilmeleridir. Dersin bir
diger amaci basm biilteni yazmanin 6grenilmesi ve medya iligkileri araglarmn tasarm ve kullanmmmnmn bilinmesidir.
Ders kapsaminda markalarm haber degeri tastyan icerik {iretimlerini nasil gerceklestirebilecekleri {izerinde de
durulmaktadir.

Ders kapsaminda asagidaki konular ele alinacaktir:

Halkla iliskilerde medya ile iliskilerinin 6nemi

Medya iligkilerin kapsamu

Medya iliskileri sorumlusunun gérevi

Halkla iliskiler ve gazeteciler arasmdaki iletisim

Finansal Medya ile Tliskiler

Haber yazma teknikleri ve kurallari

Ambargolu Haber

Medya iligkileri araclart: Basm biilteni (basmn biilteni yazarken dikkat edilmesi gereken kurallar, basm biilteni gesitleri),
Basm kiti

Basm toplantilari

Kurumsal Reklam

Yaratici Igerik ve Ierik Uretimi

Medya iliskileri araglar: Basm Makaleleri, Basm Réportajlart Basm Gezisi / Faaliyet Raporlari

Halkla fliskilerde Kurumsal Yaymlar: Brosiir, kurumsal dergi.

El [lanlart

Fotograf ve gorsel malzeneler,

Video news release

Online medya iliskileri

Sanal Basm odalar

Web yazarhig (web sitesi- sosyal medya-bloglar)

Erdogan, irfan. Teori ve Pratikte Halkla Iliskiler. Ankara, Erk Yaymlari, 2006.

Girgin, Atilla. Haber Yazmak. Istanbul, Der Yaymlari, 2002.

Kazanci, Metin. Kamuda ve Ozel Kesimde Halkla iliskiler. 7. Basm, Ankara, Turhan Kitabevi, 2007.
Peltekoglu, Filiz Balta. Halkla Iliskiler Nedir. 5. Basks, Istanbul, Beta Yaymlari, 2007.

Smith, Ronald. Becoming a Public Relations Writer. 4. Basim, United Kingdom, Routledge, 2012.

Okay, Ayla ve Okay, Aydemir. Halkla liskiler ve Medya. 6. Bas, istanbul, Derin Yaymlari, 2013.

Aydede, Ceyda. Profesyonel Bir Iliski: Medya ve Halkla Iliskiler. Istanbul, Rota Yaymlari, 2004

Saymer, Idil. Sanal Ortamda Halkla iliskiler. 2. Basim, Istanbul, Beta Yaymlari, 2012.

Asman AliKih¢, Ozmen. Halkla iligkiler 2.0. Ankara, Efil Yaymevi, 2011.

Sandra C. Duhé. New Media and Public Relations. Peter Lang, 2012.

Sancar, Gaye Ash. “Online Media Relations as a Strategy of Public Relations: A Research of Online Press Roomns
of The Most Liked Turkish Companies” I1I. Uluslar aras1 Yeni Medya Konferanst. Gelisim Universitesi, 21 Nisan
2017

Karsak, Banu ve Sancar, Gaye Ash “New Generation Opinion Leaders in Public Relations: a Research on
Snapchat” International Conference on New Trends in Communication, 4-5 Mayis 2017, Istanbul.

Sancar, Gaye Ash. “Press Releases as a Tool of Media Relations: An Analysis towards Public Relations News on
Newspapers”, 15th Annual International Conference on Communication and Mass Media, 8-11 May 2017,
Athens, Greece.

Ferah Onat. Dijital Cagda Halkla iliskiler Yazarhg. Ankara, Nobel Yaymlari, 2014.

Yesim Giigdemir. Sanal Ortamda Tletisim. 2. Basim, Istanbul, Derin Yaymlari, 2012.

Ann Handley ve C.C. Chapmann Dijital Cagda Icerik Yonetimin Kurallar, Mediacat Yaymlar

Murat Cakirkaya icerik Pazarlamasi. Egitim Yaymevi

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS

History of Turkish

CTV208 Cinerra 4 3 0 0 3 4
Prerequisites
Admission Requirements
Language of Instruction Turkish
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Course Type Elective

Course Level Bachelor Degree

Tirk sinema tarihini, toplunmsal olaylar dogrultusunda degerlendirmek,
Ozellikle Cumhuriyet’ten giiniimiize Tiirk sinemasmdaki doniistimleri
degisen siyasi ve ekonomik gelismelere paralel bir bigimde gozler
Oniine sermek amaglanmaktadir. Buna paralel olarak, Tiirk Sinema
tarthini yonlendiren 6nemli yonetmenleri ve onlarin eserlerini ayrmtih
bir bigimde incelemek de dersin amaglari arasimdadir.

1. Hafta: Genel giris ve kaynakganin verilmesi

2. Hafta: Cumhuriyet 6ncesi Tiirkiye’de sinema

3. Hafta: Muhsin Ertugrul sinemasi ve Tiyatrocular Donemi

4. Hafta: Belgesel goriintiilerle Tiyatrocular Dénemi ve

toplum

5. Hafta: Gegis Dénemi’nin sinemasal ve toplumsal 6zellikleri

6. Hafta: Smemacilar Donemi sinemast ve toplunsal yapist
Content 7. Hafta:Vize

8. Hafta: Tiirk sinemasmm ekonomik yapist: Yesilgam sinemasi

9. Hafta: Yesilcam sinemasmnm anlat1 6zellikleri

10. Hafta: Yesilgam sinemasmdan 6rmek bir film

11. Hafta: Yesilcam sinemasinda kriz ve nedenleri

12. Hafta: 1980 sonrasi darbe donemi

13. Hafta: 1990'lardan giiniimiize sinema ve topluma genel bakig

14. Hafta: Giiniimiiz Tiirk sinemasmin ekonomik ve anlati 6zellikleri

ESEN KUYUCAK Siikran, Tirk Sinemasmin Kilometre Taslar
(Donemler ve Yonetmenler), Ist: Agora yay. 2010;

ESEN Siikran, 80’ler Tiirkiyesi'nde Sinemm, Ist: Beta yay. 2000
BASUTCU Mehnet (ed), Le Cinema Turc, Paris: Centre Georges
Pompidou yay.1996

ONARAN Alim Serif, Tirrk Sinemas, (L.- I1. cilt), Ist: Kitle yay.1994
SCOGNAMILLO Giovanni, Tiirk Sinema Tarihi, Ist: Kabalci yay.
2001

AKAD Liitfi, Iskla Karanlk Arasinda, Ist: is Bankas1 Kiiltiir yay.
2004

AKCURA Gokhan, Aile Boyu Sinema, st: Ithaki yay. 2004
GUCHAN Giilseren, Toplumsal Degisme ve Tiirk Sinermast, [st:imge
yay. 1992

KAYALI Kurtulus, Yonetmenler Cercevesinde Tiirk Sinemast,
Ankara:Ayyildiz yay. 1994

KIREL Serpil, Yesilcam Oykii Sinemas, Ist:Babil yay. 2005

Objective

References

Theory Topics

z
(¢
a3

Weekly Contents
Overall introduction and presentation of bibliography.
Pre-republic Turkish Cinema.
Muhsin Ertugrul Cinema and Theater-styled Cinema
Theater-styled Cinema Era and society. (with documentary footage.)
Cinematographic and social features of Transitional Period
Cinematographic Films and society structure.
Exam
Cinerma of Yesilcam
Characteristics of Yesilcam

Examining one sample of Yegilgam cinema
Reason for Yesilcam crises

O 0 3 N i A W N —
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Cinema after coup d'Etat
Turkish cinema from 1990's to 2000's
New cinema from 2000's

—_—
NOWw

Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV210 Cinema and Narrative 4 3 0 0 3 5
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Bu dersin amacy; sinemada bigimin anlam nasil olusturdugunu incelemek, sinemasal anlatim tekniklerinin islenen
konudan bagmrsiz olarak meydan verebilecegi farkh okumalara odaklanmaktir. Ders kapsammnda yapilacak

Objective incelemeler 6zellikle zaman olgusunun ele alinig bigimi etrafinda sekillenen anlatim tekniklerini temel alacak, bunu
yaparken de Todorov tarafindan ortaya atildiktan sonra Genette'in bir disiplin olarak gelistirdigi "anlatibilim'e
yaslanacaktir.

1. Hafta: Genel giris ve temel kavramlar

2. Hafta: Anlatibilim nedir?

3. Hafta: Film evreninin olugumu ve 6geleri

4. Hafta: Anlatisallik kategorileri (anlatisal olan ve olmayan filmler, coklu anlatilar)
5. Hafta: Sinemada zaman

6. Hafta: Sinemada mekan

Cortent 7. Hafta: Vize

8. Hafta: Zamanm islenisi [ (sira kavranm, dogrusal olan ve olmayan filmler, flashback, flashforward)
9. Hafta: Zamanm islenisi II (hiz kavramy, elips, 6zet, pause, hizlandirma, yavaslatma, plan-sekans)
10. Hafta: Zamanm iglenisi I11 (es zamanliik kavram, bolinmiis ekran, paralel kurgu)

11. Hafta: Zamanm islenisi [V (frekans kavran, tekrar)

12. Hafta: Smemada bilgi aktarmu

13. Hafta: Film soylemi tizerine

14. Hafta: Ormek film ¢oziimlemesi

ADORNO W. Theodor (1995), Théorie Esthétique, Paris, Klincksieck

BUKER Segil (2010), Sinemada Anlam Yaratma, Hayalbaz Kitap

GAUDREAULT André, JOST Frangois (2004), Le Récit Cinématographique, Nathan Cinéma

GENETTE Gérard (1966), « Frontieres du Récit », Communications, « L’ Analyse Structurale du Récit », No. &,
Editions du Seuil, pp. 158-169

References GENETTE Gérard (1972), Figures 111, Editions du Seuil
JULLIER Laurent (2003), L’ Analyse des Séquences, Paris, Nathan
ODIN Roger (1983), « Pour Une Sémio-pragmatique du Cinéma », Iris, Vol. 1, No. 1, Paris, pp. 67-82
TODOROYV Tzvetan (1966), « Les Catégories du Récit Litteraire », Communications, « L’ Analyse Structurale du
Réctt », No. 8, Editions du Seull, pp. 131-157
VANOYE Francis (1989), Récit Ecrit, Récit Filmique, Collection Nathan Cinéma
VASSE Claire (2003), Le Dialogue du Texte Ecrit a' la Voix Mise en Scene, Cahiers du Cinéma

Theory Topics

Week Weekly Contents

1 General introduction and main concepts

2 Construction of diegesis and its elements

3 Time in the cinema

4 Partial exam

5 Time processing II (the concept of speed, ellipse, summary, pause, acceleration, slow motion, long take)

6 Treatment of time [V (the concept of frequency, repetition)

7 Discourse of film

8 Time processing I (the concept of order, linear and non-linear films, flashback, flashforward)

9 Time processing II (the concept of speed, ellipse, summary, pause, acceleration, slow motion, long take)

10 Time processing 111 (the concept of simultaneity, split screen, cross-cutting)

11 Treatment of time [V (the concept of frequency, repetition)

12 Regulation of information in cinema

13 Discourse of film

14 An exemplary analysis of film
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Course Code Course Name Semester Theory  Practice @~ Lab Credit ECTS

COM206 Techniques of writing and text analysing 4 2 0 0 2 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Bilimsel Yaz, {letisim arac1 olarak dil kullanin baglaminda, dilin islevselliklerini de kullanarak yeniden ( anlatim dili,
Objective metin diizeni, konu secimi, kaynak taramasi, giris ,tartisma, metinler arasi géndermeler, inceleme, arastirma,

dipnotlar, kaynak taramasi,. . .) arastrma ve sonug olgularmi bigimsel ve igerik olarak yeniden tiretebilmektir.
1. hafta: fletisim Arac1 Olarak Dil Kullanmu

2. hafta: Dilin Islevsellikleri

3. hafta: Parca Ustii Birimler

4. hafta: Bilimsel Arastrma Yontemleri

5. hafta:Omekler ve Uygulama

6. hafta: Yazma Becerileri

7. hafta: Makale Yazma Calismasi

Content 8. hafta: Bildiri Yazma Cabsmast
9. hafta: Rapor Yazma Calismasi
10. hafta:Proje Yazma Calismast
11. hafta: Deneme Yazma Calismast
12. hafta: Tez yazma Calismasi
13. hafta: Ornek Caligmalar
14. hafta: Uygulamalar
COMAK Akgiin Nebahat (1995)Yazinm Islevsel Kullanm, Der Yaymlari, istanbul.
References . 5 .
INCEOGLU Y.-COMAK A.N. (2016) Metin Cozimlemeleri. Ayrmti Yaymlart. 2. Baski. Istanbul.
Theory Topics
Week Weekly Contents
1 The use of language as a means of communication
2 Language functionality
3 Upper parts units
4 Scientific research methods
5 Examples and practice
6 Writing skills
7 Writing articles
8 Writing report
9 Writing projects
10 Writing text
11 Writing thesis
12 Graduation thesis
13 Case studies
14 Exanples and practice
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM230 Canmera, Lighting and Audio I 4 2 1 0 3 3
Prerequisites COM257 - KAMERA AYDINLATMA VE SES I

Admission Requirements COM257 - KAMERA AYDINLATMA VE SES 1
Language of Instruction Turkish
Course Type Elective
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Course Level Bachelor Degree

Bu derste, RTS programim takip eden 6grencilere kamera, sinema aydmlatmasi ve sesin kullanm gibi film yapmunm
temel uygulama konularmda bilgi veriimesi amaglanmaktadir.

Bu derste, hareketli goriintiiniin kaydedilimesi i¢in gerekli olan film ve tv kameralarmin ¢alisma prensiplerinin yan sira,
Content sinemada aydmlatmanin 6nemi, sinemada dogru ses kaydi ve sesin kurguda kullanim gibi konular islenmektedir. Giiz
donemi yapilan calismalar tamamlayacak nitelikte kuramsal ve uygulamah bir ders program yiirtitiilecektir.

Sinema ve Televizyon Goriintiisiiniin Temel O gf:leri (Dog. Biilent Vardar) Beta Y.

Televizyon Teknigi (Ahmet Durnaz) Anadolu Universitesi Y.

Fotograf Sanatinda Kompozisyon (Sabit Kalfagil) Fotograf'Y.

Objective

References Sinenrada Goriintii Yonetmen (A Sefik Giingor) Kitle Y.
Single-Camera Video Production (Barry J.Fuller, Steve Kanaba, ...)
Sinematografi Kuram ve Uygulama (Blain Brown) Hil Y.

Theory Topics

Week Weekly Contents

1 Video camera applications in the studio 1,

2 Video camera applications in the studio 2,

3 Light,

4 measuring light,

5 directing the light,

6 The use of light filters,

7 Midterm week 1,

8 Midterm week 2,

9 Definition of sound, microphones and directing,

10 The use of sound in optical and magnetic media,

11 Sound recording application in the studio 1,

12 Sound recording application in the studio 2,

13 Analysis of captured images and sounds,

14 Evaluation.

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

compzy ~ Marketing Publi 4 20 0 2 3
Relations

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Bu dersin amacy;, 6grencinin, pazarlama yonelimli halkla iliskilerin, kurumun tiriin ve hizmetlerinin tanmirligim ve
satiglarmi artrmaya yonelik strateji ve programlarm planlama, uygulama ve degerlendirme ¢alismalarim kapsayan bir

Objective alan oldugu hakkinda bilgilendiriimesini; halkla iliskilerin katma degerini 6reklerle anlatitmasim; pazarlama halkla
ligkilerinin en ¢ok ise yaradig alanlarla ilgili ulusal ve uluslararasi 6rnekleri paylasarak, 6grencinin konuyla ilgili
aragtrmalara tesvik edilmesinin saglanmasidir.
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1. Hafta: Pazarlama, Halkla [liskiler ve Pazarlana Halkla Iliskileri kavramlarmm tanm.
2. Hafta: Pazarlanma halkla iliskilerinin uygulama alanlart: tirtin/hizmet PR'1 ve marka PR'1
3. Hafta: Pazarla iletisimi bilesenlerinin tanm: reklam, halkla iliskiler, kisisel satig, dogrudan pazarlama, satis
gelistirme
4. Hafta: Proaktif ve Reaktif Halkla iligkiler
5. Hafta: Pazarlama {iriin egrisine gore tutundurma karmasi uygulamalari - 1
6. Hafta: Pazarlama {iriin egrisine gore tutundurma karmasi uygulamalari - 2
Content 7. Hafta: Ara smav
8. Hafta: Pazar boliimlendirme stratejileri
9. Hafta: Hedefkitle bolimlendirme stratejileri
10. Hafta: Dogrudan pazarlama kavrami ve 6rnek analizleri
11. Hafta:: Gerilla marketing kavranu ve 6rnek analizleri
12. Hafta: Cause-related marketing ve 6rnek analizleri
13. Hafta: Ogrenci sunumlari
14. Hafta: Ogrenci sunumlari

CAYWOOD, Clarke L. (1997). The handbook of strategic public relations & integrated communication, McGraw-
Hill, NewYork.

HARIS, Thomas L. , WHALEN, Patricia T. (2006) The Marketer’s Guide to Public Relations in the 21st Century,
South-Western Educational Pub; 1 edition.

KOTLER, Philip (2013). Marketing management, Prentice Hall, Upper Saddle River, N.J.
References PELTEKOGLU, Filiz Balta (2018). Halkla iliskiler nedir?, Beta Basm Yaymm, Istanbul.
THEAKER, Alison (2008). Halkla iliskilerin el kitabi, MediaCat Kitaplari, Kapital Medya Hizmetleri A.S., Istanbul.

WESTPHALEN, Marie-Hélene & LIBAERT, Thierry (2009). Mercator: le guide du marketing, Nouvelle édition,
Dunod.

WILSON, Laurie J. (2008). Strategic communications planning: For effective public relations and marketing,
Kendal/Hunt Pub., Dubuque, lowa.

Theory Topics

Week Weekly Contents
1 The definition of the marketing public relations and the place of public relations in the integrated marketing communication
2 The importance of confidence in the consumers’ choices and the benefit of public relations to this process.

The process of added-value by the marketing public relations with examples of tactics and strategies I (Launching the new products,

3 repositioning and animation of the finished products in the market, the marketing of the opinion leaders)

4 The process of added-value by the public relations of marketing with examples of tactics and strategies I (To draw the attention of the
customers to a category of determined product, to create new markets, to reach at the resale markets, to reinforce the weak markets)

5 The process of added-value by the public relations of marketing with examples of tactics and strategies 111 (To reinforce the impact of

advertising, to present the categories of products for which advertising is prohibited, to reinforce the sales promotions)
6 To prepare a strategic public relations planning
7 Midterm exam
8 Local and international examples of the marketing public relations in traditional and social media
9 The definition and importance of the qualitative and quantitative methods

10 Invitation of a marketing public relations specialist

11 Special “advertorials” and events

12 New applications in marketing public relations to place the product, experimental marketing and neuro-marketing

13 Guerrilla marketing, word of mouth marketing, causes-related marketing).

14 Presentation of homeworks
Content

Course Code Course Name Semester ~ Theory  Practice Lab Credit ECTS
COM238 Onhpe Radio and Digital Audio 4 0 3 0 3 3
Design
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Prerequisites
Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Bachelor Degree

Bu dersin amaci djjital doniistim siirecinde radyo yaymciligi alannda meydana ¢ikan teknik ve igeriksel gelismeler
baglaminda online ve dijjital radyo ve ses mecralarmnda igerik tasarlamanm kosullarin ve altyapisi aktarmaktr.
Bu dersin igerigi online ve dijital radyo ve ses mecralarinm ¢esitleri, bu mecralarm teknik 6zellikleri, iceriksel
Ortintiileri ve bu alanlarda yapilan tiretimin nitelikleridir.

Journal of Radio and Audio Media, Taylor & Francis

Carl Hausman & Frank Messere, Modern Radio and Audio Production: Programming and Performance,
CENGAGE Learning, 2015.

Week Weekly Contents
Content
Course Code Course Name Semester Theory  Practice @ Lab Credit ECTS
COMR40 Sociological history of cinena in 4 3 0 0 3 3
Turkey
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Elective
Course Level Bachelor Degree
Bu dersin bashca amaci 6zellikle Tiirkiye'de sinemanm gelisimine dair bilgi edinmek isteyen basta yabanci 6grenciler
olmak tizere tiim ilgilenenlere temel bilgileri sunmak, giintimiiz sinemasimi tarihsel bir perspektifile anlamaya calismak
ve bu stiregleri tartismaya agmak, Tiirkiye'nin toplunmsal dinamiklerini sinema tizerinden kavramaya ¢alismaktir. Bu
kapsamda bu dersin amaglari asagidaki gibi tanmmlannustir:
Objective o . . - . .
- 1- Tirk sinemasmnn gelisimini toplunsal olaylar ¢ergevesinde degerlendirmek ve bu olaylarmn sinemaya yansmasint
tartismak
2- Tiirk sinema tarihini olusturan dénemleri bilmek, yonetmen ve filmleri tanmak
3- Tirk sinemasmmn endiistriyel yapism tanmmak
4 - Toplumsal hafizada Tiirkiye'de film endiistrisinin yerini kavramak.
-Osmanh ve Cumhuriyet Dénemlerinde Gorsel Kiilttir: Geleneksel gorsel sanat ve eglence bigimleri ile sinemanin
iliskisi; erken dénem sinemast
- Osmanh doneminde ¢ekilen ilk filmler
- Cumhuriyet déneminde sinemanin gelisimi: Muhsin Ertugrul sinemast
Content - Popiiler sinemaya dogru : Yesilcam'm doguran etkenler
- Yesilcam Sinemast : 6zellikleri, seyircileri ile olan iliskileri, krizleri ve ona karsi gelisen alternatifler
- Tirk sinemasmnn gog ile olan iliskisi
- 1990'larda Tiirkiye'de sinerma
- 2000'lerde Tiirkiye'de sinema: Popiiler / bagimisiz sinema
Mehmet BASUTCU, Le cinéma turc (1999), Edt. Centre Georges Pompidou
Rekin TEKSOY, History of Turkish Cinema (2008), Oglak Yay.
References Savas ARSLAN, Cinema in Turkey: A New Critical History (2011), Oxford University Press
Gonill Donmez COLIN, Turkish Cinema, Identity, Distance and Belonging (2008), (accessible en ligne de
I'Université)
Theory Topics
Week Weekly Contents
Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM250  Image and Sound Editing 4 2 1 0 3 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective dG:rzse;recilik alaninda egitim goren 6grencilerin goriintiilii haber yapabilmeyi 6grenmesi amaciyla icerigi diizenlenmis bir

Sinema ve televizyon teknolojisinden yola ¢ikilarak, hareketli goriintiiniin olusturulmasi, kaydi, montaji ve

Content yaymlanmasi konulari uygulamah olarak islenecektir.
An Introduction to ENG (Bernard Hesketh and IvorYorke)
References Kameradan Sonra, Tv haber drnekleri
Haberin Yol Haritas1 (Kemal Aslan)
Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM260  Film Festivals 4 1 1 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective Bu de?r?, ﬁ]m yapim ve dagitim stireclerinin Qldugq k.ad.}'.il:., bif filmi belirli bir k[jra.sy?n. 'altmda gostererek alimlama
stirecinin de 6nemli bir parcasi olan film festivallerini biitiinciil olarak ele alarak i¢gorii kazandrmayi amaglar.

Content Ders, ﬁ]m festivali olgusuna yépelen akademik ilglnln hala ¢ok y'eni ancgk bi.iyﬁmekte qldugu gunuszde tarihsel ve
teorik bir cergeve sunacag gibi ders ¢iktilarmu Sinepark Kisa Film Festival’inde deneyimlenmesini igerir.
de Valck, M. (2007). Film Festivals: From European Geopolitics to Global Cinephilia. Ansterdam University Press.
de Valck, M.., Kredell, B., & Loist, S. (2016). Film festivals : history, theory, method, practice. Routledge.

References de Valck, M. & Damiens, A. (2023). Rethinking Film Festivals in the Pandemic Era and After. Palgrave Macmillan.

Turan, K. (2002). Sundance to Sarajevo: Film Festivals and the World They Made. University of California Press.
Vallejo, A & Peirano, M.P. (2017). Film festivals and anthropology. Cambridge Scholars Publishing.
Wong, C. (2011). Film Festivals: Culture, People and Power on the Global Screen. Rutgers University Press.

Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM270  Turkish Political Life 4 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
Bu dersin amaci Cumhuriyetin ik yillarmdan giintimiize Tiirk siyasi hayatm konular, aktorler, dnemli olaylar ve

Objective yapsal degisim agisimdan incelemektir. Ders, kronolojik olarak Tiirk siyasal hayatmda doniim noktast olmug 6nembi
konular etrafinda anlatilacaktir.
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Content

References

Theory Topics
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Content

Course Code
COM276

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Corporate Social Responsibility and
Volunteering Activities 11

(Bknz: Konu Bagliklarr)

-Erik Jan Ziircher, Modernlesen Tiirkiye nin Tarihi, Cev. Yasemin Saner Gonen, 21. Basky, Istanbul: fletisim
Yaymlari, 2007.

-Feroz Ahmad, Modern Tiirkiye nin Olusumu, Cev. Yavuz Alagon, Istanbul: Sarmal Yaymlari, 1995.

- Bernard Lewis, Modern Tiirkiye nin Dogusu, 5. Baski, Ankara: Tiirk Tarih Kurumu, 1993.

- Feroz Ahmad, Denokrasi Siirecinde Tiirkiye (1945-1980), Cev. Ahmet Fethi, Istanbul: Hil Yaym, 1994

- Tevfik Cavdar, Tiirkiye’nin Demokrasi Tarihi (1950’den Giiniimiize), 3. Baski. Ankara: Imge, 2004.

- Ersin Kalaycioghu ve Ali Yasar Saribay (Der.), Tiirkiye’de Politk Degisim ve Modernlesne, Istanbul: Alfa yay.,
2000.

- Enre Kongar, 21. Yiizylda Tiirkiye, 8. Basky, Istanbul: Renwi Kitabevi, 1998.

- Ali Bayramogh, “Asker ve Siyaset,” Bir Ziinre Bir Parti: Tirkiye’de Ordu, der. Ahmet insel ve Ali Bayramoghu,
Istanbul, Birikim, 2004, ss. 59-118.

- Kemal Kiris¢i ve Gareth M. Winrow, Kiirt Sorunu: K6keni ve Gelisimi, Istanbul: Tarih Vakfi Yurt yaymlari, 1997,
ss. 92-211.

Belgeseller

- Demirkirat Belgeseli, Haz Biilent Caph ve Can Diindar, 10 Bolim, 1991.
- 12 Mart. ihtilalin Pengesinde Demokrasi Belgeseli, Haz. Biilent Caph ve Can Diindar, 10 Bélim, 1994.

Weekly Contents

Knowledge and presentation of the course and program

Government of the Union and Progress, the collapse of the Empire and the birth of the Republic
Unique party government

Transition to the multiparty system and the government of the Democratic Party

“Coup d’état” of May 27 1960

The years after 1960 and 1971

Political events between 1971 and 1980

“Coup d’état” of September 12 1980
Political life of the years 90

The events of February 28

Intervention of a speaker

Democracy in Turkey

Turkish political life in the early 21st century

Course Name Semester Theory Practice Lab  Credit ECTS

4 4 0 0 4 4

Turkish

Elective

Bachelor Degree

Bu ders kapsaminda 6grencilerin kurunsal sosya!. sorumluluk alaninda bi{ uygulama gerceklestirmeleri
amaglanmaktadir. Toplumsal fayda kapsaminda Universite iginde ya da Universite'nin sosyal paydaslart nezdinde
gergeklestiriimesi hedeflenen uygulama ders ¢iktisi olarak degerlendirilecektir.

Bu ders kapsaminda 6grencilere sosyal sorumluluk kavram, kavramn gelisini, sosyal sorumluluk yaklagmlari
aktarilarak 6grencinin bir kurumsal sosyal sorumluluk kampanyasin hayata gecirmesi saglanacaktr.

Blowfied M ve Murray A (2008) Corporate Responsibility A Critical Introduction, Oxford University Press,
Oxford.

Cmarl, Inci. Stratejik Hqti@n Yénetimi. 2. Baski, Beta Yaymlary, Istanbul, 2013.

Ozipek, Nejat. Kurum Imaji ve Sosyal Sorumiuluk. 2. Baski Egitim Yaymevi

Konu
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Theory Topics

Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM308 International Commumication 6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Conmpulsory

Course Level Bachelor Degree
Bu dersin amaci, uluslararasi iletisim alaninda gegmisten giiniimiize ortaya atilan kuramsal perspektifleri, 6n plana

Objective ¢ikan kavram ve yaklagimlari donemlerinin siyasal ve sosyo-Kkiiltiirel baglam iginde ve belli bagh yazarlarm 6nemli
cahsmalarmi temel alarak elestirel bir bakis agistyla ncelemektir.

Content Bkz Konu baglklart
Secme Kaynaklar:

Ole R. Holsti (no date), Theories of International Relations, httpz/people.duke.edw/~pfeaver/holsti.pdf

Scott Burchill, Andrew Linklater, Richard Devetak, Jack Donnelly, Matthew Paterson, Christian Reus-Smit and
Jacqui True (2005) Theories of International Relations, Third edition,
http//lib.jnu.ac.m/sites/default/files/RefrenceFile/ Theories-of- IR.pdf

Emel Ak¢a (2004) “1990 Sonrasi Tiirk- Amerikan iliskileri ve Tki Ulke Basmmnda Temsili: Karsilagtrmah Soylem
Coziimlemesi (Afganistan ve Irak Miidahaleleri), yaymlanmams doktora tezi, Ege Universitesi.

Benedict Anderson (1983) Imagined Communities, httpsz//www?2.bc.edw/marian-
simion/th406/readings/0420anderson.pdf

Armand Mattelart letisimin Diinyasallasmast, {letisim yaymlari, 2001.

Irfan Erdogan (1995) Uluslararast fletisim, Kaynak yay.

William B. Gudykunst, Molefi Kete Asante , Eileen Newmark (2000) Handbook of international and intercultural
communication, Sage Publications.

Hamid Mowlana (1997) Global information and world communication : new frontiers in international relations,
London : SAGE Publications, 2nd ed.

[rfan Erdogan (1994) Uluslararast iletisim : diinyanm carpik diizeni,
https//www.researchgate.net/publication/235915757 Uluslararasi Iletisim Dunyanin_carpik duzeni

Armand Mattelart (1996) La mondialisation de la communication, Paris: Presses Universitaires de France.
Robert W. McChesney, Ellen Meiksins Wood, and John Bellamy Foster (1998) Capitalism and the information age:
the political economy of the global communication revolution, New York, NY : Monthly Review Press.

Sean MacBride...[ve te.] Bir ¢ok ses tek bir diinya: iletisim ve toplum - bugiin ve yarm /; gev. Ertugrul Ozkok...[ve
ote.] Ankara : Unesco Tirkiye Milli Komisyonu, 1993.

Harold Lasswell (1927) Propaganda Techniques in World War I. London: M.L.T. Press,

httpsz/babel. hathitrust.org/cgi/pt?id=mdp.39015000379902;view=1up;seq=269

Hallin, D. C., & Mancini, P. (2004). Comparing media systems: Three models of media and politics. Cambridge:
Cambridge University Press.

Hallin, D. C., & Mancini, P. (Eds.) (2012). Comparing media systems beyond the western world. Cambridge:
Cambridge University Press.

Ercebe, Ozge (2016) Tiirkiyenin Medya Sistemi ve Otoriterlesme Egiliminin Yapisal Temelleri, Atiim Sosyal
Bilimler Dergisi 6 (1), 51-88.

References

Theory Topics

Week Weekly Contents
1 Introduction

2 Theories of international relations

3 Propaganda Studies:1st World War

4 Propaganda Studies: 2nd World War
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Week Weekly Contents
Modernization theory
Development theory

Dependency theory
Imperialism and cultural imperialism
10 New World Infiormation and Communication Order NWICO) and UNESCO
11 Comparative International Media Systems
12 Globalisation and global media
13 Orientalism and postcolonialism
14 New media and informational capitalism

5
6
7 Mid-term exam
8
9

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM366  Political Commumication 6 2 0 0 2 5
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Conpulsory
Course Level Bachelor Degree
Bu dersin amaci 6grencilerin farkh yaklagmlarla siyasal iletisim kavranmm, stratejisini, stirecini ve agamalari
Objective Ogrenmelerine; bir kampanya siirecini analiz edebilmelerine ve siyasetteki yerine, 6nemine, secimenler ve segim

sonuglart agisndan etkilerini degerlendirebilmelerine olanak saglayacak bilgi birikimini kazandirmaktir.
1. hafta: Tamisma ve dersin genel gergevesinin sunumu
2. hafta: Temel kavramlar ve tanimlar
3. hafta: Siyasal iletisimin farkh boyutlar ve teorik yaklagimlar
4. hafta: Iletisim ve siyaset: Anahtar kavramlar
-kamusal alan
-kamuoyu
-siyasal aktorler
-siyasal toplunsallagsma
-siyasal kiiltiir
5. hafta: Siyasetin “medyatiklesmesi” ve sonuglart
Content 6. hafta: Kamuoyu arastrmalari ve siyasette kullanim
7. hafta: Vize smavi
8. hafta: Siyasal iletisimde medyanm konumuna iligkin kuransal yaklagimlar ve modeller
9. hafta: Suskunluk sarmal, Giindem belirleme
2. asama giindem belirleme (cerceveleme, 6ne
¢ikartma, giindemden diistirme
10. hafta: Siyasal kampanya siireci ve asamalari
11. hafta: Siyasal reklam
12. hafta: Ulusal ve uluslararasi kampanya 6rneklerinin degerlendiriimesi
13. hafta: Siyasal iletisim alanma elestirel yaklagmlar
14. hafta: Uzman konuk ile tartisma
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- Ders notlar
- Pierre Bourdieu, L’Opinion Publique N’Existe Pas, Questions de Sociologie, Paris : Editions de minuit, 1985,
222-235.
- Eser Koker, Politikanm letisimi fletisimin Politikasi, Ankara: Vadi yay., 1998
- Sevda Alankus (Der.), Medya ve Toplum, Habercinin El Kitabi Dizisi: 1, Istanbul: BIA yay., 2003
- Elisabeth Noelle-Neumann, Kanuoyu. Suskunluk Sarmalinm Kesfi, 4. Baski, Cev. Murat Ozkok, Ankara:Dost
Kitabevi, 1998
- Ferruh Uztug, Siyasal fletisim Yonetimi, Istanbul: MediaCat, 2004
- Erkan Yiiksel, Medyann Giindem Belirleme Giicti, Konya: Cizgi Kitabevi yay., 2001
References - Necati Ozkan, Se¢im Kazandran Kampanyalar, Istanbul: MediaCat, 2002
- Arsev Bektas, Kamuoyu, Tletisim ve Demokrasi, Istanbul: Baglam yay., 1996
- Abdullah Ozkan (Ed.), Siyasetin fletisimi, Istanbul: Tasam yay., 2009
- Abdullah Ozkan, Siyasal letisim Stratejileri, Istanbul: Tasam yay., 2007
- Aysel Aziz, Siyasal Tletisim, 2. Baski, Ankara: Nobel Yay., 2007
- Darren G. Lilleker, Siyasal letisim Temel Kavramlar, Y. Devran, A. Nas, B. Eksi, Y. Goksun (Eds), Istanbul:
Kaknis yay., 2013
- Jacques Gerstlé, La Communication Politique, Paris: Armand Colin, 2007
- Andrew Chadwick, Internet Politics, New York: Oxford University Press, 2006

- www.siyasaliletisim.org
Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

JOu300 Sociology of Journalism 6 2 0 0 2 4
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Elective
Course Level Bachelor Degree
Bu dersin ti¢ temel amaci bulunmaktadir:

* Oncelikle, gazetecilik diinyasmmn, kendi 6zellkleri, farkliklary, ilerlemesi, organizasyonel ve teknik kisitlari, yazim
ve olaylarm islenisine dair tarzlartyla tanitilmas1 hedeflenmektedir;

Objective * Daha sonra, gazeteciligin toplum ve iktidarlarla (siyasi ve ekonomik iktidarlarla) olan siirekli iliskisinin analizi,
demokratik bir toplumdaki rollerini, deontoloji sorunu gergevesinde incelemek amaglanmaktadir.
* Son olarak, gazetecilerin, kaynaklari ve kitlelerle iliskisi ile, bir toplumsal inga olarak haberin analizinin yapiimasi
ongoriilmektedir.
Bir meslek olarak gazetecilik
Kaynakla ve kitlelerle iliski

Content Gazetecilerin toplumdaki rolleri
Siyasi karar siire¢lerinde medyanmn rolii
Gazetecilerin gelecegi
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“Rethinking the sociology of Journalism: Source strategies and the limits of media centrism “, in Public
communication: the new imperatives, Margorie Fergusson (ed.), Sage, 1990.

Accord A. (drr), Journalistes précaires, Bordeaux, e Mascaret, 1998
Alemdar K., Medya giicii ve demokratik kurumlar, Istanbul: AFA, 1999.

Antoine F., Ecrire au quotidien: pratiques du journalisme, Bruxelles: EVO Asbl., 1995.

Bourdieu P., Sur la télévision : suivi de 'emprise du journalisme, Paris: Liber, 1996.
Charron J., La production de I’actualité, Montréal: Boréal, 1994.
Chupin I. Et Nollet J. (dir.), Journalisme et Dépendance, Paris: 'Harmattan, 2006.

Cornu D., Journalisme et Vérité, Genéve: Labor et Fides, 1994.

Freund A., Journalisme et mésinformation, Paris: La Pensée sauvage, 1991.
Keane J., Cev. H. Sahin, Medya ve Demokrasi, Istanbul:Ayrmti, 1991.

References Maigret E., Sociologie de la communication et des médias, Paris, Armand Colin, 2003

Marchetti D., « Les sous-champs spécialisés du journalisme », Réseaux 111, 2002, pp. 23-55.
Maria Santos, L’¢lite journalistique et son pouvorir, Paris, Apogée, 2006.
Mathien M., Les journalistes et le systéme médiatique, Paris, Hachette,1992.

Mathien M., Les journalistes, PUF, 1995.

Mathien M., Les journalistes. Histoire, pratiques et enjeux, Paris, ellipses, 2007.

Neveu E., Sociologie du journalisime, Paris: la Découverte, 2001.
Poyraz B., Haber ve haber programlarmnda ideoloji ve gerceklik, Istanbul: Utopya, 2002.

RingootT R., Rochard Y, « Normes et usages des genres journalistiques », Mots, n°77, 2005.

Ruellan D., Les pro du journalisme, de Iétat au statut, la construction d un espace professionnel, PUR, 1997.
-Schneiderrmnn D., Du journalisme apres Bourdieu, Paris: Fayard, 1999.
;/éron E, Construire I'événement, Paris, Minuit, 1981.

Theory Topics

Week Weekly Contents
Introduction + sociology approach of Journalism
Journalism as a profession, different jobs, training and structuring of the field
Media companies, professional organizations, figures and findings
Journalists in context: social class, competition, conflicts of interest, social climbing, the kind of journalism ...
Reports to the source: power, strategies, interaction and professionalization of sources
Relations to public, interaction, sociology of public
Conditions of production of information (writing rules, angle, journalistic genres, rationalization of work, decision-making process)
Midterm
Relations to authorities (political, economic, etc.) Propaganda, collusion, censorship.

O 0 3 N U A W N —

10 The roles of journalists in contemporary society (socio-political approach)
11 The role of media in policy making (agenda setting)
12 Journalists face the fiture: journalism in the age of Internet and new technologies.
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Week Weekly Contents

13 Results of nvestigations (oral presentations and discussions)
14 Results of investigations (oral presentations and discussions and general conclusion)
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

JOu308 Data journalism 6 1 2 0 3 4
Prerequisites

Admission Requirements

Language of Instruction English

Course Type Elective

Course Level Bachelor Degree

Veri Gazeteciligi dersinin amaci, bu alanin temel asamalari olan veri bulma, veri toplama, veri temizleme, veri analiz
etme, veri gorsellestirme stirecini pratik ve teorik olarak anlamak ve bilgi edinme hakkin kullanarak agik vert iliskisini
Objective kavramaktrr. Gelisen Internet diinyasinda veri gazeteciliginin; bilgisayar destekli habercilik ve veri tabanh haberciligin
bir sonucu olarak nasil gelisiyor oldugunu, gazeteciligin gelecegi olarak haber merkezlerinde haberin daha etkin
aktariimasinda nasil giiclii bir rol tistlendigini gelisen cevrim ici agik kaynaklar, araglar ve tekniklerle 6gretmektir.
Veri Okuryazarhgmm Onemi
Veri Tiirleri
Acik Veri, Verinin Acilma Yontemleri ve Etik
Veri Gazeteciliginin Tanmw/ Tarihi - Nereden Geldigi
Dagmik Verinin Tanimi, Verinin Dogrulugu
Veri Formatlarmi Tanma ve Anlama
Veri Nasil Bulunur
Veri Kaynaklari ve Veri Tabam Yonetimi
Veri ile Hikaye Bulma - Nasil Yapilr
Veri Temizleme - Veri Nasil Anlamlandirilr
Veri Kazima - Bir veri kaynag olarak Internet siteleri
Veri Gorsellestirme Araglarma Giris (Agik Kaynak)
Konuya Gore Dogru Grafigi, Haritay1 Se¢gme
Temel Istatistik ve Excelde Calisma Pratikleri
Bilgi Edinme Hakk Talebi ve Agik Veri Iliskisi
Kaynaklar ve Teknikler
Sosyal Medya Veri Analizi /Kullanmm

Dijital igerigi Dogrulama

Content
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AVVG http//www.avvg,org,tr/yazilar/94-acik-veri-ve-veri-okuryazarligi-egitimleri%oC2%A0herkesin-erisimine-

acildihtml

Data Journalism: Inside the global future

http//www.slideshare.net/mrdamian/data-journalism+inside- the- global- future
https://www.amazon.co.uk/d/Books/Data-Journalism-Inside- global- future- Tom-Felle/ 1845496639

Data Journalism: Mapping the Future

http://www.abramis.co.uk/books/bookdetails.php?id=184549616

Scraping for Journalists
https/leanpub.conyscrapingforjournalists

NUMBERS IN THE NEWSROOM: USING MATH AND STATISTICS IN NEWS, SECOND EDITION, E-

VERSION

References httpy/store.ire.org/products/numbers-in-the-newsroom-using-math-and- statistics- in-news- second-edition-e-version

Open Data Institute / http/theodi.org/
School of Data / http/schoolofdata.org/

Getting Started with Data Journalism /Writing data stories in any size newsroom /by Claire

Miller/https//leanpub.conydatajournalism

Data Journalism HandBook /Edited by Jonathan Gray, Lilliona Bounegry and Lucy Chambers

/http7//datajournalismhandbook.org/

Data Journalism Heist /by Paul Bradshawhttps/leanpub.conyDataJournalismHeist

Gazeteciligin Gelecegi:Veri Gazeteciligi-Pmar Dag https//docs.google.convdocument/d/1ueHNSvev8CSFROc-

wwioTrdb TLrRPYakpphCOj2Ig/edit

Finding Stories in Spreadsheets
https/leanpub.conyspreadsheetstories

Theory Topics

Week Weekly Contents
Basic Data Concepts

Data Research Techniques

Data Cleaning

Data Literacy, Metadata, Open Data
Effective Utilization Methods of BEH
Thinking Like a Data Journalist

‘What Does Good/Bad Datasets Mean?
Midterm exam

Data Analysis and Interpretation

Data Visualization Principles

Data Visualization Applications

R Visualization for Data Journalism
Storytelling with Data

Presentation of Group and Solo Projects

O 0 3 N L A W N —

—_
—_ O

—_
AW N

Content

Course Code Course Name Semester

RPP304 Crisis and Risk Communicaton 6
Management

Prerequisites
Admission Requirements
Language of Instruction Turkish

Theory

Practice

0

Lab

Credit

ECTS
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Course Type
Course Level

Objective

Content

References

Theory Topics

Week

O 0 1 O L A W N —
1

—_ =
—_ O
1

—_
AW N
1 1 1

Content

Elective
Bachelor Degree

Bu ders 6grencilere kriz-risk-sorun yonetimi konularmda temel bilgileri aktarmay ve pratik kazandirmayi, aynt
zamanda da elestirel ve sistematik/analitk bakis acisi gelistimmeyi amaclamaktadir.

Kriz, risk ve sorun yonetimi / Kuramsal ¢ergeve ve kavramlar

Kriz ve risk iletigimi yonetini

Kriz iletisimi stratejileri

Ornek vaka analizleri

Risk Toplumu Kuranmi

Ders notlart.
BECK Ulrich, “Living in the World Risk Society”, Hubhouse Memorial Public Lecture at LSE, 15 February 2006.

BECK Ulrich, Risk Society: Towards a New Modemity, Cev. Mark Ritter, London: Sage Publications, 1992.

COOMBS, Timothy W. ve HOLLADAY Sherry J. (ed.). The Handbook of Crisis Communication, Massachusetts,
MA: Blackwell.

DELAHAYE PAINE Katie. “How to Measure Your Results in Crisis”, (2003),
https//www.instituteforpr.com/pdf/HowtoMeasure Y ourResultsinaCrisis, KatieDelahayePaine2002.pdfIPR,
11.06.2006.

GIDDENS Anthony, “Risk”, BBC/Reith Lectures, Hong Kong, 1999.

FUREDI Frank, How Fear Works: Culture of Fear in the Twenty-First Century, London: Bloonsbury, 2018.

GEORGE, Amiso M. ve PRATT, Cornelius B. (Eds.). Case Studies in Crisis Communication: International
Perspectives on Hits and Misses, NY: Routledge, 2011.

LERBINGER, Otto. The Crisis Manager: Facing Disasters, Conflicts and Failures, 2.Baski, NY: Routledge, 2012.

REGESTER, Michael ve LARKIN, Judy. Risk Issues and Crisis Management in Public Relations, 4th ed., London:
Kogan Page, 2008.

SELLNOW Timothy L. ve SEEGER, Matthew W. Theorizing Crisis Communication, UK: Wiley&Sons, 2013.

Weekly Contents

Course Code Course Name Semester Theory Practice Lab Credit ECTS
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

Corporate

RPP312 Comnunication

6 2 0 0 2 3

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Bu derste orgiitsel iletisimin 6rgiitin devamiih ve basarist igin 6nemi vurgulanarak Srgiitsel iletisim kanallar, araglart
ve yontemleri aktarilacaktir

1. Hafta: Orgiit/ orgiitsel iletisim kavram ve amaglari
2. Hafta: Orgiit kuramlari

3. Hafta Orgiitlerde iletisim bicim ve araglart
4. Hafta Orgjitsel iletisim kanallari

5. Hafta: Kurum Kimligi/ Kurum fnaji

6. Hafta: Kurum Kiiltiir(i

7. Hafta: Ara smav

8. Hafta: Kurumsal itibar

9. Hafta: Liderlik ve Tletisim

10. Hafta: Tletisim Engel ve Bozukluklart

11. Hafta: Ornek ve Uygulamalar

12. Hafta Ornek ve Uygulamalar

13. Hafta: Ornek ve Uygulamalar

14. Hafta: Ornek ve Uygulamalar

Haluk GURGEN, Orgiitlerde Tletisim Kalitesi, Der Yaymlari, 1997

Objective

Content

Zeyyad SABUNCUOGLU, Orgiitlerde Tletisim, Arkan Yaymlari,2009

Ayla OKAY, Kurum Kimlig, Media Cat Yaymlari, 1999.

Beril Akine1 VURAL Kurum Kiiltiirii, {letisim Yaymlari, 2003.

Cees B.M. Van RIEL, Principles of Corporate Communication, Prentice Hall, 1995.

Peter STEIDL~ Garry EMERY, Corporatelmage and Identity Strategies Designing the corporate Future, Business

References & Professional Publishing, 1999.

John M.T. BALMER and Stephan A. GREYSER, Revealing the Corporation: perspectives on identity, image,
reputation, corporate branding, Routledge.

John DOORLEY and Helio Fred GARCIA, Reputation Management, Routledge, 2007.

Naomi LANGFORD and Woodand Brian SALTER, Critical Corporate Communications- a best practice blueprint,
John Wiley & Sons , 2003

James HORTON, Integrating Corporate Communication,Quorum Books, 1995

Theory Topics

Week Weekly Contents
1 Introduction, definitions.

2 Management theories

3 Organizational communication tools

4 Functions of organizational communication

5 Corporate Identity and corporate mmage.

6 Corporate culture

7 Midterm exam

8 Corporate reputation
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Week Weekly Contents
9 Leadership and communication

10 Obstacles m organizational communication

11 Presentations and case study

12 Presentations and case study

13 Presentations and case study

14  Presentations and case study

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP314 Principles of Marketing 6 2 0 0o 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Pazarlama stratejik kararlarmdan ‘Konumlandirma’nin tanm
verilecek ve rekabetci avantaj yaratmadaki 6nemi agiklanacak;
konumlandirma stratejileri ve uygulama alanlart 6rnekler baznda
aciklanacak; tiriiniin farkh diizeylerde tanimlari verilecek ve tirlinii
olusturan katmanlar detaylandirilarak agiklanacak; tiriin hatt1 ve
karmasi kararlarmm stratejik 6nemi belirtilecek; tirtin hayat dong{isii
asamalar1 6rneklerle desteklenerek aciklanacak; {iriin fiyatlandirma
politikalari genel hatlartyla tanmlanacak; dagitim kanallari ve
lojistigin pazarlama kararlarndaki yeri ve 6nemi agiklanacak; rekabet
stratejileri tanmmlanacak.

1. Hafta: Pazarlama Stratejik Karar Stirecinin 3. agamast
Konumlandirma’daki rekabetci avantaj yaratmanm

Onemi.

2. Hafta: Konumlandirma stratejileri ve strateji segme ve

uygulama alanlari.

3. Hafta: Uriinii fakh diizeylerde tanmlama ve katmanlar.

4. Hafta: Uriin klasifikasyonu, bireysel tiriin kararlarr: 1)

Uriin 6zellikleri.

5. Hafta: 2) Markalanm ve stratejiler.

6. Hafta: 3) Ambalaj 4) Satig sonrasi hizimet.

7. Hafta: Ara Smav (vize).

8. Hafta: Uriin hatti ve tiriin karmasi kararlart.

9. Hafta: Hizmet pazarlamasi ve 6zellikleri.

10. Hafta: Uriin hayat dongiisii stratejileri ve asamalari I.

11. Hafta: Uriin hayat dongiisii stratejileri ve asamalari I1.

12. Hafta: Uriin fiyatlandirma politikalart.

13. Hafta: Dagitim kanallart ve lojistik.

14. Hafta: Rekabet stratejileri.

Kotler, P., Armstrong, G. (17.Edition). Principles of Marketing, New
References Jersey: Prentice Hall.
Ilgili diger giincel makale ve kitaplar.

Objective

Content

Theory Topics

Week Weekly Contents

Week 1. “Positioning” and its importance in creating competitive advantage

Week 2. “Positioning” strategies, choosing and executing the right strategy for the brand
Week 3. Defining the product in various levels

Week 4. Product classification, individual product decisions 1) Product attitudes

Week 5. 2) Branding and branding strategies

W AW N =

12/13/2025 4:32:05 PM 91/113



Weekly Contents

6 Week 6. 3) Packaging 4) After sale service

7 Week 7. Mid-term exam

8 Week 8. Product line and product mix decisions
9 Week 9. Service marketing

10 Week 10. PLC strategies and stages |

11 Week 11. PLC strategies and stages 11

12 Week 12. Product placing periods

13 Week 13. Distribution channels and logistics

14 Week 14. Competitive strategies.

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV314 6 2 1 0 2 6
Prerequisites
Admission Requirements
Language of Instruction French
Course Type Elective
Course Level Bachelor Degree
Objective Dersin baslica amaci, kurunsallastigy ilk yillardan giiniimiize sinemanm hem bir sanat dal olarak kabul edilmesinde
hem de toplumu etkileyen, onu doniistiiren bir arag olarak degerlendiriimesinde etkili olan kuramlari 6grenmektir.
1-Giris : Kuramin anlami, amaci
2- Yeni bir estetik form, yeni bir media?
3- Gergekeilik sorunsah
Content 4- Pgikanaliz ve sinema .
5- Sinema, tarih, kiiltiir: filmlerin tarthsel okumalarma yaklagimlar
6- Auteur Kuranmu
7- Femmist kuram ve Gender Studies
9- Yeni Sinerma Tarihi
AUMONT Jacques, Les théories des cinéastes, Armand Colin Cinéma, Paris, 2005SCASSETTI Francesco, Les
théories du cinéma depuis 1945, Nathan Cinéma, Paris, Paris, 1999
AUMONT Jacques, BERGALA Alain, MARIE Marie, VERNET Marc, Esthétique du film : 120 ans de théorie et
de cinéma, Broché, 2016
BRAUDY Leo, COHEN Marshall, Film Theory and Criticism, Oxford University Press, 2009
CORRIGAN Timothy, Film Elestirisi El kitabs, Dipnot Yaymlari, Ankara, 2007FERRO Marc, Cinéna et Histoire,
References Gallimard, Folio Histoire, Paris, 1993
DUDLEY Andrew, Concepts in Film Theory, 2008
ELSAESSER Thomas, Film Theory: An Introduction through the Senses, Routledge, 2015
FREDON Jean-Michel , La Critique de cinéma, Cahiers du cinéma, Petits Cahiers, 2008PREDAL René, LA
Critique de cinéma, A.Colin 128, Paris, 2004
KRACAUER Siegfried, Théorie du film : La rédemption de la réalit¢ matérielle, Flammarion, 2010
OZARSLAN Zeynep; Sinema Kuramlari 1 ve 2, Su, 2019
Theory Topics
Week Weekly Contents
1 Introduction to film theories
2 The question of reality: G. Mélies, M. Gorki, A. Appolinaire, R. Canudo
3 A new aesthetic? A new media? Hugo Miinsterberg, Louis Delluc
4 A new aesthetic? A new media? Jean Epstein, Rudolph Arnheim
5 Film analysis and text study
6 The realism: Siegfried Krackauer, Gyorgy Lukasc, André Bazin
7 Text study
8 Exam
9 Formalism and Aparatus theory: Cristian Metz, Jean-Louis Baudry
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Week Weekly Contents
10 Cinema and psychoanalysis: S. Freud and J. Lacan

11 Textstudy

12 Feminist Film Theories : Laura Mulvey, Tania Modleski
13 Fimanalysis and text study

14 Audiance theories

Content

Course Code Course Name Semester ~ Theory  Practice
Popular Culture, Media and

CTV316 Literature 6 3 0

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Objective Popiiler kiiltirii tarthsel, kiiltiirel ve ekonomik ve politk boyutlariyla ele almak.
1. Hafta Dersin genel ¢ercevesinin ¢izilimesi
2. Hafta Kapitalist sistemde kiiltiirtin yapisal dzellikleri
3.Hafta Tiketim toplununda tikketim davranislarmm nasil yonlendirildigi
4. Hafta Post-modernligin kiiltiirel 6zellikleri
5. Hafta Post-modern toplumlarda kamusal alanmn ¢6kiisti

Content 6. Hafta Kiiltiirin yeniden tiretim stiregleri

onte 7. Hafta Vize smawvi

8. Hafta Moda, kiiltir ve kimlik
9. Hafta Popiiler kiiltiire kiiltiirel cahsmalarmn yaklagmu
10. Hafta 1980"lerde Tirkiye'de popiiler kiiltiir
11. Hafta Popiiler edebiyatta endise
12. Dersin genel degerlendirmesi
Ali Akay, Kapitalizm ve Pop Kiiltiirii
Philip Goodchild, Deleuze ve Guattari Arzu Politikasina Giris
David Harvey, Postmodem]@in Durumu
Richard Senett, Kamusal Insann Cokiisti

References Fred Davis, Moda, Kiiltiir ve Kimlik
David Rowe, Popiiler Kiiltiirler
Nurdan Giirbilek, Vitrinde Yasamak
Nurdan Giirbilek, K&r Ayna Kayip Sark
Ahmet Oktay, Tiirkiye'de Popiiler Kiiltiir

Theory Topics

Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM316  Creativity in Publicity 6 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Lab Credit

0

3

ECTS
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Objective

Content

Tiketim, haz, zaman, ahlak ve sorumluluk, arzu, mutluluk, dil, sanat, nsan emegi, adalet gibi temel kavramlan felsefi
agidan incelemek.

Pazarlama tarihine kisa géndermeler yaparak; otomobil, sabun ve ila¢ sektdrlerinde lider markalarn ortaya ¢ikis
kogullarm kavramak.

Reklam, pazarlama ve yaratic1 diisiince iliskilerine bakmak. Firmalarm, yaratict pazarlama ve reklam fikirleri ile nasil
kalict markalar ¢ikarabildiklerini 6rneklerle ortaya koymak.

Yaratic1 beymn, yaratici diigtince, teknikler ve kurallari hatilatmak.

Dijital doniistimii tartisirken yeni pazarlama iletisim tekniklerini vurgulamak. Kitle iletisiminin yeni boyutlari ve
pazarlamanin 21. Yiizyilda evrilebilecegi noktalart tartismak.

Bu derste, pazarlama, yaraticilik, reklam ve dijital iletisim alanlarmdaki kavram ve uygulamalar, basarili / basarisiz,
Ornekler aracihi@ ile ele alnacaktur.
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-David Ogilvy , Confession of an Advertising Man , 2011 South Bank publishing ( 1963°te

yapilms birinci baskinmn yazar tarafindan revize edilmis hali).

-Marcel Bleustein -Blanchet , Tkna Hirs1, Bir Fransiz reklamcinm anilary, gev: Ciineyt Akahn

,Yorum Ajans yaymlart ,1995.

-Jim Aitchison , Basm flam Boyle Yapilr , ¢ev: Serkan Balak, Okuyan Us yaymlari, 2006.

-Pat Fallon, Fred Senn , Portakah Skmak, ¢ev: Umit Sensoy , Optimist yaymlar1, 2007.

-Robert Heath , Bilingaltimdaki Reklamlar , reklamlar bizi nasil etkiler? Cev: Emrah Bilge,

MediaCat kitaplari , 2013.

-How To Be More Creative , David Edwards ,Occasional Productions, 1996.

-Claude Hopkins , Reklamcilik Yasantim & Bilimsel Reklameilik , Yapi1 Kredi yaymnlart ,1996.

-AlRies , Jack Trout , Marketing Warfare, 20.th Anniversary edition , McGraw-Hill ,2006.

-Gilles Lipovetsky , Le Bonheur Paradoxal , Gallimard, col: Folio essais,2006.

-Thierry Maillet , Le Marketing et son histoire , ou le mythe de sisyphe réinventé ,

Pocket,2010.

- Jean Marie Dru, La publicité autrement, Gallimard, Le Débat , 2007.

- Richard Susskind , Daniel Susskind, The future of the professions , How

technology will transform the work of human experts , Oxford University Press 2015.

- Dominique Cardon , A quoi revent les algoritmes ,Nos vies a I'heure des big data , Seuil

République des idées, 2015

- Philippe Jourdan , Valérie Jourdan , Jean-Claude Pacitto Le Marketing de la Grenouiille ,

Nouvelle strategies des marques pour nouveaux consommateurs , Editions Kawa 2017.

- Giles Lipovetsky, Plaire et Toucher , essai sur la société de seduction , Gallimard 2017.

- Jean-Marie Dru, NEW, 15 approches disruptives de I'nnovation, Pearson, 2016.

- John Hegarty , Hegarty On Advertising , Thames &Hudson 2017, Turning intelligence into
References magic.

- Celil Oker , Geng Yazarlar i¢in hikaye Anlaticihgi Kilavuzu , Altm Kitaplar 2018 .

Biraz farkl sulara agihmak i¢in:

- Walter Benjamin, Sur le Concept de I'Histoire, Petite Bibliotheque de Payot,2013.

-Karl Jaspers , La Culpabilit¢ Allemande , Les Editions de Minuit , col: arguments, 1990.

Max Horkheimer — Theodor W.Adorno , La Dialectique de la Raison , fragments

philosophiques, ik baski 1944 NewYork , 1974 pour la traduction Francaise , Gallimard ,

1974.

- Le Temps des Magiciens , 1919 -1929 I'invention de la pensée moderne , Wolfram

Ellenberger , 2019.

-Benjamin,Barthes ve Fotografin Tekilligi , Kathrin Yacavone ,¢cev: Simber Atay ve

MelihTumen ,Hayalperest Yaymlar1 2015.

-Michel Bourse , Halime Yiicel, {letisim Bilimlerinin Seriiveni , Ayrinti yaymlari, Schola Ayrmti

dizsi, 2012.

-Richard Appignanesi, Chris Garratt, Post-Modernism Icon Books Limited, 2013

-Catherine Dedieu, Christine Removille , Métamorphoses du Marketing , Economica , 2012.

-Philip Kotler , Marketing 4.0 , Le Passage au Digital , De Boeck supérieur , 2017

-Atilla Aksoy , Yeni Reklamcilik , istanbul Bilgi Universitesi yaymlar1,2005.

-Guilano da Empoli, Les Ingénieurs du Chaos , Ed. JCLattés, 2019.

- Anti bible du marketing et du management , 30 principes fondamentaux a I'épreuve des

faits, Paul Millier , Pearson Education , France , 2007

- Gerald Bronner , Apocalypse cognitive , PUF , 2021

- Jean Marc Bally , Xavier Desmaison , Comment la Silicone Valley a gagné la guerre de

marketing , Harmann , 2020

-Cynthia Fleury, Les irremplagables, essais folio, Gallimard,2015

Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM318  Publc Opmion Research 6 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish
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Course Type Elective
Course Level Bachelor Degree

Bu dersin amaci aragtirma yontemlerini genel hatlartyla aktararak, niceliksel ve niteliksel arastirma tekniklerinin
kullanim alanlar, hazirlanma siirecleri ve uygulanmalari (sahasi), sonuglarmm degerlendiriimesi ve yorumlanmasi

Objective konular1 tizerinde yogunlagmaktir. Belirtilen amag dogrultusunda 6grencilerin segtikleri bir konuda soru
formw/goriisme kilavuzu tasarlamalar ve sahada uygulamalari, tamamlayict bir ¢calisma olarak ders kapsamndadir.
1. hafta: Tanisma ve dersin genel gergevesinin sunumu
2. hafta: Temel kavramlar ve tanimlar (Veri, kamuoyu arastirmasi, arastirma yontemi vb.)
3. hafta: Farkh arastrma tiirleri ve kimler tarafindan ne amagla ve nasil kullanildiklari; arastrmanmn kisa tarthgesi
4. hafta: Bir arastrmanm akist (evreleri)
5. hafta: Niteliksel yontem kapsammndaki arastirma teknikleri
6. hafta: Arastirma sonuglarmmn degerlendirilmesi ve okunmast (arastirma okur-yazarhgi)
7. hafta: Vize smavi
8. hafta: Omekleme teknikleri

Content Uygulama ¢alismasmin tanmlanmasi, konu se¢imi ve
dagitum; zaman plannm belirlenmesi
9. hafta: Ogrencilerin masabasi ¢alismalari, okumalart; goriisme kilavuzlarnm olusturulmasi, Srneklemin belirlenmesi
10. hafta: Arastrmaci konuk
11. hafta: Derinlemesine goriisme dokiimlerinin degerlendirilmesi
Ogrencilerin arastirma konularma gore 6rneklem
degiskenlerini belirlemeleri
12. hafta: Ogrencilerin olusturduklari soru formlari tizerinde ¢alisma
13. hafta: Pilot arastrma
14. hafta: Soru formlarma son hallerinin verilmesi ve saha aragtirmasi
- Ders notlari

References - Pierre Bourdieu, L’Opinion Publique N’Existe Pas, Questions de Sociologie, Paris : Editions de minuit, 1985,
222-235.

Theory Topics

Week Weekly Contents

1 Knowledge and presentation of the course and program

2 Introduction and definition of key concepts (data, surveys, research method, sample etc.)

3 Usage of'the different methods and technical of research; brief history of surveys (pools)

4 Stages of a survey

5 Qualitative research techniques (methods)

6 Processing, presentation and reading of results

7 MIDTERM EXAM

8 8. Week: Sanmpling techniques Presentation of the work of students; choice of subjects and construction of working groups

9 9. Week: Implementation of the exploratory work by students (readings, construction of the guides of discussion and the corpus)

10 Intervention of a speaker

11 Qualitative evaluation in class: Sampling works

12 Works in class on the structure of the questionnaires

13 Field for the pilot works

14 Formatting the questionnaire and put in road of the field

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM320  Documentary Arts 6 2 1 0 3 6
Prerequisites
Admission Requirements
Language of Instruction English
Course Type Elective
Course Level Bachelor Degree
o Bu ders, uygulama temelli bir yaklagimla, gorsel-isitsel sanatlarda belgesel ifadeyi ¢esitli medya formatlarmda ele
Objective almayr amaclamaktadrr. .
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Belgesel film, fotograf, ses ¢alismalart ve performans sanati arasindaki etkilesimlere odaklanan 6grenciler, meveut
beceri setleriyle 6zgiin yaklasimlar denemeye yonlendirilecektir.

Content
Bu ders, aym zamanda, belgesel temsil bigimleri tizerine dikkatli ve yogun okumalar icermektedir. Derste Gnerilecek
gorsel-isitsel icerigi dinlemek/izlemek igin 6nemli miktarda ders hazirlik siiresi ayriimahdir.
Bondebjerg, Ib. 2014 Documentary and Cognitive Theory: Narrative, Emotion and Memory. Media and
Communication 2: 13-22,

Bruzz, Stella: New Documentary. Second Edition, 2006
References Novak D. and Sakakeeny M. (eds.) 2015. Keywords in Sound. Durham and London: Duke UniversityPress.
Nichols, Bill: Introduction to Documentary. Second Edition, 2010

Wang, C., & Burris, M. A. (1997). Photovoice: Concept, Methodology, and Use for Participatory Needs
Assessment. Health Education & Behavior, 24(3), 369-387. https://doi.org/10.1177/109019819702400309

Theory Topics

z
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Weekly Contents
Introduction to the course
Art and Everyday Life 1
Art and Everyday Life 1T
Documentary Film Aesthetics
Modes of Documentary Representation
Sensory Engagements: On Sound
Sensory Engagements: On Photography
Oral History
Autobiographical Documentary
Photovoice Practice
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Photovoice Practice
Synesthesia/Visual Music
Final Project Presentations
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Final Project Presentations
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM346  FimEditing Workshop 6 2 1 0 3 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Giiz déneminde okutulan Kurguya Giris dersinde edinilen temel bilgilerin uygulanmasi amacina yonelik olarak, bu

Objective ders bir film yapim atSlyesi seklinde yapilr.
GSU smirlart iginde kalmak kosuluyla; her 6grencinin kisa bir senaryo yazmast ve bunu éncelikle kagtt {izerinde
Content ¢ekmesi istenir. Daha sonra segilen projelerden bazlari filme ¢ekilir. Smif¢a birlikte gerceklestirilen uygulama
calismas, 7. ve 8. dénemlerde segilecek olan ve kisisel yapmm siiregleriyle ilerleyecek olan Film Yapmu derslerinin bir
eskizi niteligindedir.
Sinemada Gortintii Kurgusu (A.G. Sokolov) Antrakt Smema Kitaplart
References Film Dilinin Grameri 1-2-3 (Daniel Arijon) Es Yaymlart
Video Editing (Steven E. Browne)
Theory Topics
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Week Weekly Contents

1 Defining fiction in a broad sense,
2 The rules of the language of cinema,
3 Action line (180 degree rule), past examples,
4 Introduction and use of non-linear editing system,
5 Structural features of the short film,
6 Evaluation of short film suggestions,
7 Midterm exam (homework submiission),
8 Examweek II,
9 Shooting scenario, storyboard and sketch applications,
10 Identification of projects for collaborative work,
11 Video filming of selected short film samples 1,
12 Video filming of selected short film samples 2,
13 Editing and dubbing of the filns shot,
14 Evaluation.
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM360 Ellag;f‘zﬁoadcasmg 6 2 0 0o 2 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Dyjital Yaymeihk Platformiart dersinin odag djjital televizyonculuktur. 2016 yilmm ilk aylarmda Netflix ve hemen
ardmdan blutv'nin yaym hayatma baslamasiyla hizlica yasammuzin pargasi hiline gelen diital televizyonculugun
Objective etrat}lca mc?lemcegi bu dqrs; blutv'nin kurulusundan yatlrlrn alqg.g.ﬁl}e dek yoneticileri afasmda yer alan, .bugﬁnleyde
ortag oldugu Inter Yapm ile GAIN'e Dengeler - Biri Olmak dizisini tireten Sarp Kalfaoglu tarafindan verilmektedir.
Ders, dijital televizyonculugun hikayesini; varligmin gerekgesini, yapisini ve muhtemel gelecegini teori ve pratigiyle
mncelemeyi, anlamlandirmayr amaglamaktadir.
Content Bu ders kapsamlnda dgltal televizypn tarthi, tﬁrlfir.i, gelir qndelleri, i(;.en:k ve pazar]amg straFej leri gektérden
konuklarla islenecek; set ziyaretleri yapilacak, dijital televizyona tiretimin sathalari analiz edilecektir.
1. Landaw, N. (2016). TV outside the box: Trailblazing in the new Golden Age of Television. Focal Press.
References 2. Melvoin, J. (2023). Running the Show: Television ﬁonqthe Inside. Applause. o ' . '
3. Unal, Z. & Saglam, K. (2016). Bir Filmin Sertiveni. Mithat Alam Film Merkez Sinema Seminerleri (2. Cilt).
Ithaki Yaymiari.
Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM364  International Relations 6 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction French

Course Type Elective

Course Level Bachelor Degree
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Objective

Content

References

Theory Topics

L’objectif de ce cours est de familiariser les étudiants a I'étude des relations internationales. Le professeur vise a
préparer les étudiants a la suite de leurs études en présentant les concepts fondamentaux, les approches théoriques,
les outils d’analyse des relations internationales en tenant compte de leurs liens avec I'évolution de I'histoire
politique.

1l s’agira plus particulierement d’acquérir des connaissances de base sur un certain nombre des phénomenes autour
desquels s’organisent des efforts de compréhension de la réalité politique internationale. Sur la base de ce cadre
méthodologique, le cours s’oriente vers I'analyse du systéme international et le role des acteurs étatiques et non-
étatiques. Le cours est dispensé en francais, les lectures sont en frangais et en anglais.

JACKSON Robert and George SORENSEN, Introduction to international relations, New York, Oxford University
Press, 1999

LECLER Romain, Sociologie de la mondialisation, Paris, La Découverte, 2013

MACLEOD Alex, Evelyne Dufault, F. Guillaume Dufour... [et al.], Relations internationales : Théories et concepts,
Outremont (Québec), Athéna, 2008

ROCHE Jean-Jacques, Théorie des relations internationales, 7e édition, Paris, Montchrestien, CIéfs Politique, 2008
ROCHE Jean-Jacques, Relations Internationales, 4¢ édition, Paris, LGDJ, 2009

SMOUTS Marie-Claude, Dario BATTISTELLA, Pascal VENNESSON, Dictionnaire des relations internationales,
Paris, Dalloz, 2006

SONMEZOGLU Faruk (Ed. ), Uluslararas: fliskiler Soziigii, Istanbul, Der Yaymlari, 2017

SONMEZOGLU Faruk, Uluslararas liskilere Giris, istanbul, Der Yaymlari, 2006

SUR Serge, Relations internationales, Se édition, Paris, Montchrestien, 2009

VIOTTI, Paul R. ; Mark V. Kauppi, (Traduit par Ayse Ozbay Erozan), Uluslararast iliskiler ve Diinya Siyaseti,
Ankara, Nobel Akademik Yaymeitk, 2014

Périodiques :

Le courrier international (Réveil Courrier international, Application disponible sur Google Play- App Store)
Politique étrangere - de I'IFRI (Institut frangais des relations internationales)

La revue internationale et stratégique - de I'IRIS (Institut des relations internationales et stratégiques)
Questions internationales — de la Documentation frangaise

Le Monde Diplomatique
Radio France Internationale (RFI ) (Application disponible sur Google Play- App Store)

Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM370 Analysis of Advertising 6 2 0 0 2 3
Campaigns
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci vaka analizleriyle 6grencilere reklam kampanyalarmin gesitli agilardan nasil analiz edilebilecegi

konusunda bilgi kazandrmaktr.
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Reklam kampanyalar1 analizinde yontemler
Vaka analizleri
1. Hafta: Bagarih bir reklam kampanyasmm ilkeleri
2. Hafta: Reklam kampanyalar1 analizinde farkh yontemler (1)
3. Hafta: Reklam kampanyalar1 analizinde farkh yontemler (2)
4. Hafta: Hedef kitleye agismdan reklam kampanyalar analizleri
5. Hafta: Reklam kampanyalarinda gorsel kna
6. Hafta: Reklamda mizah kullanmmnm etkileri
Content 7. Hafta: Giiniimiiz reklam kampanyalarmda temel izlekler
8. Hafta: Konumlandirma agisindan analiz
9. Hafta: USP kullanilan reklam kampanyalar1 analizi

10. Hafta: Marka imaj1 agismdan reklam kampanyalari analizi
11. Hafta: sunum

12. Hafta: sunum
13. Hafta: sunum

14. Hafta: sunum
Ders notlari, reklam filmleri ve dokiimanlari
Paul Rutherford,. Yeni Ikonalar, Cev.Mustafa K. Gergeker, istanbul, Yap1 Kredi Yaymlari, 1996.
References Judith Williamson. Reklamiarm Dili: Reklamlarda Anlam ve Ideoloji, Cev: Ahmet Fethi, Ankara, Utopya Yaymevi,
2001.
John Tomlinson. Kiiltiirel Emperyalizm, Cev. Emrehan Zeybekoglu, Istanbul, Ayrmti Yaymlari, 1999

Theory Topics

z
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Weekly Contents
How to analyze advertising campaigns target?
Various methods to analyze advertising campaigns (1)
Various methods to analyze advertising campaigns (2)
How to analyze advertising campaigns target?
Visual persuasion in advertising campaigns
Humor in advertising campaigns
Main themes in contemporary advertising campaigns
Effie Case studies (1)
Effie Case studies (2)
Effie Case studies (3)
Effie Case studies (4)
International advertising campaigns analysis (1)
International advertising campaigns analysis (2)
International advertising campaigns analysis (3)
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Content

Course Code Course Name Semester Theory Practice  Lab  Credit ECTS

Artificial Intelligence Practices in Strategic

COM374 Comnmunication

6 2 0 0 2 3

Prerequisites
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Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
Objective

Content

References

Theory Topics
Week Weekly Contents
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM406  Final Project II 8 2 0 0 2 5
Prerequisites COMA405 - BITIRME PROJESI I

Admission Requirements COM405 - BITIRME PROJESI 1

Language of Instruction French

Course Type Conpulsory

Course Level Bachelor Degree

Objective Bu ders kapsaminda 6grencilerin 6zgiin bir arastrma gergeklestirmeleri amaglanmaktadir.
Bu ders kapsaminda 6zgiin bir akademik arastirmann arastrma sorularmi olusturmak, belirlenen sorunsal

Content kapsaminda hipoteZlerin belirlenmesi, ve arastrma yonteminin belirlenmesi, literatiir taramasi yapilmast gibi konular
ele almacaktir.

References

Theory Topics

Week Weekly Contents
counselor interview

counselor interview

counselor interview

counselor interview

counselor interview

counselor interview

counselor interview

Midterm exam

counselor interview
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Final exam
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
JOU412 Journalism Practices I~ 8 2 2 0 4 6
Prerequisites

Admission Requirements

Language of Instruction French

Course Type Elective

Course Level Bachelor Degree
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Objective

Content
References
Theory Topics
Week Weekly Contents
Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
JOU414 I.abqur Relations and Organization in 3 ) 0 0 ) 3
Media Sector
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Amag: Medya sektorii diger sektorlerden farkh olarak farkh bir is kanununa tabi olup, ¢ahisma iliskilerinde de
Obicctive diizenlemeler ve uygulamalar temelinde farklilik gostermektedir. Bu derste medya sektoriiniin tabi oldugu
) diizenleneler incelenecek, bu diizenlemelerin sonuglar ve varolan uygulamalar tartisilacak, ¢alisma iligkileri alanmdaki
orglitlenmeler, varolan orgiitlerin tarihsel stirecleri de dikkate alnarak, analiz edilecektir.
» Calsma Iliskileri nedir, tarihsel arka plan
* Tirkiye'de medya sektoriinde calisma iliskilerinin Tarihcesi
» Gazeteciligin Tanm ve lgili Yasalar ve Yonetmelikler
» Basin Is Kanunu - Taraflarm Borg ve Yikiimiilikleri - 11 Mart 2015
+ Basin [s Kanunu — sin Diizenlenmesi ve S6zlesmenin Sona Ermesi
+ Basin [s Kanunu ve Is Kanunu Karsilastrmast
Content * Yeni medyada ¢alisma iliskileri
» Gazetecilerin Calsma Iliskilerindeki Temel Sorunlari - Siyasal ve Yasal Sorunlar
» Gazetecilerin Calsma Iliskilerindeki Temel Sorunlari - Miilkiyet Yapismdan Kaynaklanan Sorunlar - 22 Nisan
2015
» Basmda Sendikal Orgiitlenme
* Yeni Teknolojiler ve orgiitlenme
» Gazeteci Orgiitleri
* Ozdenetim Orgjitleri
References Kaynaklar ders isleyisi sirasinda erisime agilacaktir.

Theory Topics

Week

Weekly Contents

1 Press Labor Law - Debts and Obligations of the Parties

2 Journalists' Main Problens in Labor Relations - Political and Legal Issues
3 Journalist Organizations

4 Press Labor Law - Debts and Obligations of the Parties
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Week Weekly Contents
5 Press Labor Law - Arrangement of Work and End of Contract

6 Press Labor Law and Labor Law Comparison

7 Midterm Exam

8 Journalists' Main Problens in Labor Relations - Political and Legal Issues
9 Journalists' Main Problens: Ownership issues

10 Journalists' Unions and Organizations

11 Labor relations and organization in the new media

12 Self-Regulatory Organizations

13 Presentations

14 Presentations

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP414 Brand Management 8 2 0 0 2 5
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Marka, markalama ve marka 6zvarhg kavramlar tanimlarryla
verilecek ve 6zvarlig yikksek markalarin stratejileri 6rneklerle
aktarilacak; marka yonetini i¢in anahtar kavramlar olan marka
sadakati, bilinirlig, algilanan kalite ve ¢agrisimlar detayh sekilde
aciklanacak ve birbirleriyle olan etkilesimleri ve bagmtilar verilecek;

Objective markanm dogru yol almasi i¢in uygulanmasi gereken stratejik analiz

ve analizin komponentleri tanmmlanacak; marka kimligmnin vaz

gecilmez unsurlart olan tiriin, kurum, kisilik ve sembol kavramlari ve

bunlarm marka ile olan bagmtilar1 6reklerle agiklanacak; marka

esnetme/genisletme stratejilerinin uygulanabilecegi durumlar vaka’lar

aracihgryla agiklanacak.

1. Hafta: Marka, markalama ve marka 6z varlig kavramiart.

2. Hafta: Marka 6zvarhgmi olugturan anahtar kavramlar.

3. Hafta: Marka sadakati, bilinirligi.

4. Hafta: Kalite ve algilanan kalitenin markaya yansmmalari.

5. Hafta: Marka cagrisimlart.

6. Hafta: Cagrisimlar baglammda isim, sembol ve slogan.

7. Hafta: Ara Smav (vize).

8. Hafta: Stratejik marka analizi: miisteri, rekabet, icsel

analiz.

9. Hafta: Stratejik marka analiz i¢in vaka’lar

10. Hafta: Marka kimligini olusturan anahtar kavramlar ve

tanmmlar

11. Hafta: Uriin ve Kurum olarak marka

12. Hafta: Kisi ve Sembol olarak marka

13. Hafta: Marka genisletme kararlart

14. Hafta: Marka genisletime stratejileri

Kapferer, Strategic Brand Management
David, A.A. (1996). Building Strong Brands, New York: The Free
Press.

References David, A.A. (1991). Managing Brand Equity, New York: The Free
Press.
Haig, M. (2006). Brand Royalty, London: Kogan Page Limited.
Tigili Diger Giincel Makale ve Kitaplar

Content

Theory Topics

12/13/2025 4:32:05 PM 103 /113



Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPP482 Advertising Campaign Design 8 4 0 0 4 6
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Objective Bu dersin amaci 6grencilerin daha 6nce edindikleri bilgileri uygulamaya koyarak bir reklam kampanyasi
hazrlamalardir.
Reklam kampanyasmm evreleri, brief yazma ve debrief; tiketici arastrmalar, strateji gelistirme ve uygulama, yaratict
Content strateji gelistirme ve yaratici ¢ahisma.
Avery, Jim&Yount, Debbie. (2015). Advertising Campaign Planning: Developing an Advertising-Based Marketing
Plan. Melvin & Leigh, Publishers; 5th edition .
Kocabas, Fiisun. & Elden, Miige. (1997). Reklam ve Yaratici Strateji, Istanbul, Yaymevi yaymeilik.
Kumar, V., R. Rajkumar and W. Reinartz. 2006. Knowing what to sell, when, and to whom. Harvard Business
References Review (March): 131-137.
Meyer, C. and A. Schwager. 2007. Understanding customer experience. Harvard Business Review (February):
116-126.
Reinartz, W. and P. Saffert. 2013. Creativity in advertising: When it works and when it doesn't. Harvard Business
Review (June): 106-112.
Theory Topics
Week Weekly Contents
1 7395959593955
2 Research Technics Workshop,Research Technics Workshop
3 Evaluation of research studies - 1,Evaluation of research studies 2
4 Midterm,Strategical Planning Workshop - 1
5 Strategical Planning Workshop - 1,
6 Evaluation of research studies - 2,Evaluation of research studies - 2
7 Mid-TermMid-Term
8 Strategic Planning Workshop - 1
9 Strategic Planning Workshop - 2
10 Evaluation of strategic planning studies - 1
11 Evaluation of strategic planning studies - 2
12 Creative Workshop - 1
13 Creative Workshop -2
14 Campaign Presentation
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV404 Film Industries 8 3 0 0 3 6
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Dersin amaci, Tiirkiye ve dinyadaki 6rmekleriyle film endiistrilerinin isleyis bigimleri ve modellerinin incelenmesidir.
Objective Bu dogrultuda, endiistriyel stirecin edimcileri, katma deger {iretim modelleri ve soruniu alanlarmn tanitiimasmm yan

sira, film endiistrileri ile sanatsal ve kiiltiirel 6zellikler arasmdaki iliskilerin irdelenmesi de dersin kapsammndadir.
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1. hafta: Film endiistrileri tanim ve alanlar
2. hafta: Ulusal bir “{irtin” olarak film
3. hafta: Uretim (yapm), dagitim ve titketim 6zellikleri
4. hafta: Is modelleri ve endiistriyel iliskiler
5. hafta: Pazar ve ¢alisma kogullart
6. hafta: Meslek orgiitleri ve yapilanma bigimleri
7. hafta: Film iZleme pratikleri ve izleyici sosyolojileri
8. hafta: Film endiistrilerine destek politikalart: ulusal kamu destekleri (Fransa CNC modeli ve Tiirkiye’deki destek
mekanizmalart)
9. hafta: Bolgesel kamu destekleri: Furimages
10. hafta: Ozel sektor destekleri: televizyon, reklam ve sponsorluk
11. hafta: Film enddistrilerinin kiiltiirel, bicimsel, estetik yansimalart: diinya smemalarmdan 6rekler (Avrupa ve ABD
sinemalart)
12. hafta: Film endistrilerinin kiiltiirel, bicimsel, estetik yansimalart: diinya sinemalarmdan 6rekler (Avrupa ve ABD
dis1 sinemalar)
13. hafta: Film endiistrilerinin kiilttirel, bigimsel, estetik yansmmalart: diinya sinemalarmdan drekler (Avrupa ve ABD
dis1 sinemalar)
14. hafta: Film endiistrilerinin kiilttirel, bigimsel, estetik yansmmalar: Ttrkiye sinemasi
CRETON Laurent Cinéma et Marché, Armand Colin, Paris, 1997
CRETON Laurent L’économie du cinéma, Armand Colin, Paris, 2005
BENGHOZI Jean-Pierre, Le cinéma entre I'art et 'argent, L’Harmattan, Paris, 1989
FARCHY Joelle, La fin de I'exception culturelle ?,
FERRO Marc, Cinéna et Histoire, gallimard, Folio Histoire, Paris, 1993
CASSETTI Francesco, Les théories du cinéma depuis 1945, Nathan Cinénma, Paris, Paris, 1999
References HILL John and CHURCH GINSON Panela (ed. by), World Cinema, Oxford University Press, 2000
HILL John and CHURCH GINSON Panela (ed. by), American Cinema and Hollywood, Oxford University Press,
2000
POUCET Anne Marie (sous la dir. de), Yesilcam L’age d’or du cinéma turc, Festival International du Film
d’ Amiens, 2009
KIREL Serpil, Yesilcam Oykii Sinemast, Babil Yaymlari, istanbul, 2005
SCOGNAMILLO Giovanni, Diinya Film Endiistrileri, Sel Yaymlart,

Content

Theory Topics

Week Weekly Contents

1 Definitions and field of film industries

2 Film as a national “product”

3 Features of production, distribution and consumption

4 Working models and industrial relations

5 Market and conditions of work

6 Unions and their structures

7 Practise of watching a film and sociology of audience

8 Support policies to film industries: national public support (CNC model in French and support mechanisis in Turkey)
9 Regional public supports: Eurimages

10 Private sector support: television, advertisement and sponsorship

11 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema in Europe)

12 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema out of Europe and USA)
13 Cultural, stylistic and aesthetic reflection of film industries: examples around the world (cinema out of Europe and USA)
14 Cultural, stylistic and aesthetic reflection of film industries: Turkish cinema
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CTV408 Film, Culture, Identity 8 3 0 0 3 5
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
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Course Level Bachelor Degree

Bu derste kiiltir ve kimlik kavramlarmm sinema ile iligkisinin ve etkilesiminin incelenmesi amaglanmaktadir. Bu amag
kapsaminda kiiltiir ve kimligi bigimlendiren ve yeniden yapilanmasini, doniistimiinii ve degisimini etkileyen goc ve

Objective gocmenlik kavramalarmmn sinemaya yansimalari da ele almacaktir. Bu amaglar dogrultusunda Jean Michel Frodon'un
ulusal sinema, Benedict Anderson'un hayali cemaatler, Hamid Naficy'nin aksanh sinema, Edward Said'in oryantalizm
kavramlar kuransal izlek olarak kullanilacaktur.

1. Hafta: Dersin tanitim, genel giris ve temel kavramlar

2. Hafta: Smemada ulusallik tartismalari, ulusal kiiltiir ve sinema iliikisi
3. Hafta: Sinema ve g iliskisi, 6rnek film gosterimi

4. Hafta: Ulusasir sinemalar

5. Hafta: Sinemada nelezlik ve aksanh sinemacilar

6. Hafta: Ornek film ve ¢oziimlemesi

7. Hafta: Vize

8. Hafta: Sinemada kimlik tensilleri, toplumsal cinsiyet ve sinema
9. Hafta: Ornek film ve ¢oziimlemesi

10. Hafta: Bir melez sinema 6rnegi olarak "kara film'"

11. Hafta: Ormek Film ve Incelemesi

12. Hafta: Oryantalizm ve Sinerma

13. Hafta: Ornek Film ve Incelemesi

14. Hafta: Genel degerlendirme

Anderson Benedict, Hayali Cemmaatler, Cev.Iskender Savasrr, Istanbul : Metis Yaymlari, 2004.Said Edward W.,

Orientalism, Harmondsworth : Penguin Books, 1978.

Frodon Jean-Michel, La projection nationale : cinéma et nation, Paris : Editions Odile Jacob, 1998.

Crofts Stephen « Reconceptualising National Cinema(s) » dans Alan Willians (ed.), Film and Nationalism,
References Rutgers:The State University Press,2002.Higson Andrew, « The Limiting imagination of National Cinerma » dans

Mette Hjort, Scott Mackenzie (eds.), Cinema and nation, London, NY : Routledge, 2002.

Barnier Martin, « Identite nationale des versions multiples », Positif, juin 2004.

Naficy Hamid, An Accented Cinema: Exilic and Diasporic Filmmaking, Princeton: Princeton University Press, 2001.

Yaren Ozgiir, Altyazih rityalar: Avrupa gdemen sinemasi, Ankara: De Ki basim yaym, 2008.

Content

Theory Topics
Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM410  Copywriting 8 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Derste yaratici diistincenin gelistirilmesi, reklam metni yaziminda kullanilan tekniklerin teorik altyapismmn olusturulmast
ve uygulamah calismalarla pekistiriimesi amaglanmaktadir.
Reklam ajansmin yapisi ve bu yapida reklam yazarmm rolii, yaratici stireg, fikir bulma ve reklam metni yazma,

Content reklamda kullanilan mecralarin 6zelliklerini ve olanaklarmi kavrayarak mecraya uygun reklam metinleri yazma, gorsel,
tasarm ve metnin biittinliigiinii olusturma gibi konular ele alnacaktir.

Bowdery, Rob. (2008). Copywriting, Bloomsbury Publishing, Lausanne

Elden, Miige. (2009). Reklam Yazarhgy. Tletisim. Istanbul.

Jones, John Philip (ed). (1999). The advertising business: operations, creativity, media planning, integrated
References communications. Thousand Oaks, Calif:: Sage Publications.

Klebba, Joanne M. Panela Tierney. (1995). "Advertising Creativity". Journal of Current Issues and Research in

Advertising, 17(2), 3352

Sugarman, Joseph. (2016). Reklam Yazarmm Elkitabi. Mediacat. Istanbul.

Objective

Theory Topics
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Week

Midterm
Case Studies
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Case Studies
Presantations
Presantations

-
~ W

Content

Weekly Contents

Agency creative process, creative strategy and brief
Creativity and creativity theories in advertising - |
Creativity and creativity theories in advertising - 1
Techniques for finding creative ideas - 1

Techniques for finding creative ideas - 11
Advertising writing in traditional media - |
Advertising writing in traditional media - 11

Digital Copywriting - 1
Digital Copywriting - 11

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM420  Digital Storytelling 8 2 0 0 2 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree
Dijital Oykii Anlaticilig, teknolojinin yikkselisi ile birlikte yeni deneyimler, kazanmmlar, bellek ya da kolektif bellek,
Objective anilar, yasanmighklar anlamlarm yitirmeye baslamistir. Dolayisiyla da, bir 6ykii ya da 6ykiiyii anlatanlar, modern
yagamla birlikte yitirilmeye baslanmistir. Giintimiizde, 6ykii anlaticiigi dijitalin en 6nemli anlaticilar olmuslardir.
1. Hafta: Oykii Anlaticihg Nedir?
2. Hafta: Kadim Kiiltiirlerden Itibaren Oykii Anlaticihg ve Dijitale Uygulanmast.
3. Hafta: Mitoloji ve Oykii Anlaticiigmmn Dijitale Uygulanmast.
4. Hafta: Edebiyat ve Oykii Anlaticihgnm Dijitale Uygulanmast.
5. Hafta: Dijital Oykii Anlaticiig ve Dijital Platformlarda Fark Yaratmak.
6.Hafta: Dijital Okur- Yazarlik
Content 7 Hafta: Kisisel Oykiiler Olusturma ve Dijitale Aktariimas

8.Hafta: Haberde Oykii Anlaticihg) ve Dijitale Aktariimast

9. Hafta: Reklamlarda Oykii Anlaticiig: ve Dijitale Aktariimast

10.Hafta: Markalarda Oykii Anlaticii ve Dijitale Aktariimas

11. Hafta: Dijital Oykii yazmada "21-K" Yontemi ve Dijitalde Uygulanmast
12. Hafta2 ya da Dakikalk Dijital Otobiyografik Anlati

13. Hafta: Dijital Oykii Anlatn ve Dijital Sunumlari

14. Hafta: Dijital Oykii Anlatm ce Dijital Sunumlari

12/13/2025 4:32:05 PM
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BEAUGRANDE Robert (2005) The Story of Gamimars and the Grammar of Story.
BOYD Brian (2010) On the Origin of Stories. Evolution. Cognition and Fiction.
BROOKS Peter ( 2016) Psikanaliz ve Hikaye Anlaticiig1. Bogazigi Universitesi Yaymevi.
COMAK A. Nebahat (1995) Yazmnmn Islevsel Kullanm. Der Yaymlari. Istanbul.

References ECK Jill (2006) An Analysis of the Effectiveness of Storytelling (Master of Science Degree) The Graduate Schooll.

University of Wisconsin. Stout.
ERGIN Muharrem (2009) Dede Korkut Hikayeleri. Bogazici Yaymlart. Istanbul.
INCEOGLU Y.-COMAK A. N. (2016) Metin Coziimlemeleri, Ayrmti Yaymlar1. 2. Bask1. Istanbul.

VAYNERCHUK Gary (2014) Sosyal Medya Caginda Hikaye Anlatmak. Mediacat Yaymcilik. Istanbul.

Theory Topics
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Weekly Contents
‘What is Digital Storytelling?
Old cultures and Digital Storytelling.
Mythology and Digital Storytelling.
Literature and Storytelling,
Digital Storytelling and Digital Platforns.
Digital literacy
Personel stories.
News and Storytelling.
Advertising and Storytelling,
Brands and Storytelling,
Storytelling and "21-K" Method.
2 or 3 minute Digital shooting,
Digital Storytelling and Digital Shooting.
Digital Storytelling and Digital Presentations.

O 0 3 N L AW N~

— =
—_ O

—_— = =
AW N

Content

Course Code Course Name Semester Theory Practice Lab Credit ECITS
COM440 glcl)arlpi];erate Behaviour and Social 3 ) 0 0 ) 3
Prerequisites
Admission Requirements
Language of Instruction Turkish
Course Type Elective
Course Level Bachelor Degree

Bu dersin amaci 6grencilere, orgiitlerde insan davraniglarmin yapisi ve fonksiyonu hakkinda kavramsal ve deneysel
bir anlayis kazandrmaktir. Ayrica 6grencilere davrans bilimlerinin yontemlerini agiklamayi, varolan perspektifleri
sunmay1 ve is yerinde bireysel davranis etkileyen faktorleri degerlendirmeyi amaglamaktadir. Orgiitsel etkinlik ve
verimlilig etkileyen davranigsal etkilerin yani sira, profesyonel yoneticilerin rolii ile iligkili teoriler ve beceriler
incelenecektir. Islenecek konular arasmda algilama, motivasyon, iletisim, liderlik, degisim yonetimi gibi bashklar yer
almaktadrr.

Objective
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Content

References

Theory Topics

Week

Content

Course Code

1. Hafta: Kavramsal Girig

2. Hafta: Alg1 Yonetimi

3. Hafta: Akilc1 Olmayan Diisiince Bicimleri ve Alternatif Diistince Bigimleri
4. Hafta: Motivasyon Kavran ve Teorileri

5. Hafta: Grup-FEkip Doniistim Siiregleri ve Tletisim

6. Hafta: Isveren Markalama ve Calisan Bagliig
7. Hafta: Kusak Teorisi

8. Hafta: Liderlik Teorileri ve Tiirleri

9. Hafta: Vize Smawvi

10. Hafta: Liderlik Catisma ve Miizakere

11. Hafta: Kurunsal Yap1 ve Degisim Yonetimi
12. Hafta: Davranigsal Ekonomi

13. Hafta: Vaka sunumlart

14. Hafta: Vaka sunumlari

Robbins,S.P. and Jude, T.A.( 2017),0rganizationalBehaviour, 17th Edition, Pearson Prentice Hall, N.J. Robbins
S.P. ve Judge, T.A.(2012) Orgiitsel Davrans, Ceviri Editorii: inci Erdem, 14.Basimdan Ceviri, Nobel Yaymeilik.

Essentials Of Organizational Behavior, Stephen P. Robbins & Timothy A. Judge, Pearson Education; 10 edition (2
Jan 2009).

The SAGE Handbook of Interpersonal Communication, Fourth Edition, Edited by: Mark L. Knapp & John A. Daly
Van Dik, J. (2016). Ag Toplumu, Kafka Yaymiari.

Castells, Manuel (2005). Ag Toplumunun Yiikselisi: Enformasyon Cagr: Ekonomi, Toplum ve Kiiltiir. Istanbul:
Istanbul Bilgi Universitesi Yaymlar1

Baumann, Zygmunt (2010). Sosyolojik Diisinmek. Cev. Abdullah Yiimaz, Ayrmti Yaymlart.

Walther, J.B. (2011). “Theories of Computer- Mediated Communication and Interpersonal Relations”, The
Handbook of Interpersonal Communication.

Erol Eren, Orgiitsel Davranis ve Yonetim Psikolojisi, 2018, Beta Basm Yaym.

Tamer Kogel, Isletme Yoneticiligi, 2012, Beta Basmn Yaym.

Weekly Contents

Course Name Semester Theory Practice Lab Credit ECTS

COM444  Film Adaptations 8 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
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Course Level Bachelor Degree
Bu derste, hikaye, roman ve tiyatro gibi alanlarda tiretilmis eserlerin sinema i¢in nasil uyarlandigi ve uyarlanacag

Objective islenmektedir,
Oncelikle uyarlamanm ne oldugu iizerinde durulur. Daha sonra ele alinan eserin 6zellikleri ve bu 6zelliklerin nasil
Content sinerma uyarlanabilecei iglenr,
References
Theory Topics
Week Weekly Contents
1 ‘What is adaptation? Analyzing the adaptation types
2 Analysis of Raymond Carver's Cathedral
3 Analysis of Cemil Kavukeu's Nolya and the short film of Nolya
4 Analysis of Ayfer Tung's "Mikail'in kalbi Durdu”
5 What id Tragedy? Analysing of Oedipus Rex
6 Mid term
7 Reading Shakespeare's Macbeth
8 Analysing the adaptation of Macbeth
9 George Orwell's novel 1984
10 Adaptation of 1984
11 Analysing of S.F.Abastyanik's stories "Havada Bulut" and adaptations
12 Analysing of "Anayurt Oteli" and its adaptation
13 student presentations
14 student presentations
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM446  Health Communication 8 2 0 0 2 3
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree

Bu ders iletisim stratejilerinin saghgin gelistiriimesi yoniinde, kamu ¢ikart esas alinarak incelenmesini ve alan ile ilgili
bilgi ve becerilerin kazandiriimasm amaglamaktadir.

Saghgm tibbi ve sosyal modeli

Saghgn tibbilestirilmesi

Saglik iletisiminde kisilerarasi ve kitle iletisimi boyutlari

Content Saglik iletisiminde kullanilan yontemler

Saglik iletigimi kuramlar1 ve modelleri

Saglk okuryazarhig

Bilim ve saglk haberciligi

Objective
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Ders notlart.
Ivan ILLICH, Saghgm Gasps, Cev: Sitha Sertabipoglu, Istanbul: Ayrmti Yaymlari, 1995.
Inci CINARLI, Saglik Tletisimi ve Medya, Istanbul: Nobel Yaymlari, 2008.

Lawrence WALLACK vd., Media Advocacy and Public Health: Power for Prevention. California: Sage
Publications, 1993.

Charles ATKIN ve Lawrence WALLACK (ed.). Mass Communication and Public Health: Complexities and
Contflicts. Newbury Park: Sage Publications, 1990.

Ruhi Selcuk TABAK. Saglik Tletisimi, Istanbul: Literatiir Yaymlari, 1999.
Michel FOUCAULT, Naissance de la Clinique, 3eme ed., Paris: Presse Universitaire de France, 1993.
Inci CINARLI, “Bilim ve Saghk Haberciligi: Kamu Yararma Dogru, Ulasilabilir ve Kullanilabilir Enformasyon Iletimi

ve Sorumluluklar”, Tiim Yénleriyle Medya ve Tletisim, Metin Isik ve Ayhan Erdem (ed.), Konya: Egitim Kitabevi
Yaymlari, 2008.

Inci CINARLI ve Elgiz YILMAZ, “Saghk Bilincinin Olusturulmasinda ‘Medya Okuryazarlgi'nn Onemi”, Medya
Okuryazarh,, Istanbul: Kalemus Yaymlari, 2007.

Kevin B.Wright, Lisa Sparks and Dan O’Hair, Health Comnumnication in the 21st Century, Blackwell Publishing,
2008.

Inci CINARLI ve Elgiz YILMAZ, “The Media Manufacturing the Sense of Health, Ilness and Disease: Health
Coverage in Turkish Newspapers", Illness, Bodies and Contexts. Isabelle Lange, Zoe Norridge (eds.), Oxford:
Interdisciplinary Press, 2010.

Mustafa SUTLAS, Medya icin Saghk, Saglik icin Medya, Bas-Has: Istanbul, 2007.

Daniele CARICABURU ve Marie MENORET, Sociologie de la Santé, Paris: Colin, 2004.

Keith J. Petrie ve John A.Weinman, Perceptions of Health and Iliness, Amsterdam: Harwood Academic Publishers,
1997.

Peter Conrad, The Sociology of Health& Iliness, 7th ed., New York: Worth Publishers, 2005.

Ayrica bkz T.C. Saghk Mevzuatr: http//www.istabip.org.tr
http: //www.sanayi.gov.tr : (Reklam Kurulu kararlar1)

Weekly Contents
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Content

Course Code Course Name Semester ~ Theory  Practice Lab Credit ECTS
COM2T4 Arts and Cultural Venues 4 3 0 0 3 3
Management

Prerequisites

Admission Requirements

Language of Instruction English

Course Type Elective

Course Level Bachelor Degree

Objective -

Content -

References

Theory Topics

Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

COM3T2 gser Experience and Interface Design 1 6 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective

Course Level Bachelor Degree
Bu ders kapsaminda 6grencilere, birinci smiftan itibaren edindikleri tasarim bilgi ve becerisini, “Kullanict Deneyimi ve

Objective Arayiiz Tasarm 17 dersinde islenen teorik arka planla birlestirerek deneyim ve arayiiz tasarm stireclerini farkh

) yontem yaklasimlartyla hayata gecirmek suretiyle bir etkilesimli medya ortamini tasarlayabilecek bilgi ve beceriyi

kazandirmak hedeflenmektedir.

Content Ders kapsaminda, 6grencinin 6nerdigi 6zgiin bir etkilesimli medya ortamy, ders yiiriitiictistiniin gézetiminde planlama-
projelendirme ve tasarmm asamalarm kapsayacak sekilde adim adim gelistirilecektir.
- Grudin, J. (2008) A Moving Target: The Evolution of HCI, in The Human-Computer Interaction Handbook:
Fundamentals, Evolving Technologies and Emerging Applications (Edi.) Sears, A and Jacko, J. A. , Lawrence
Erlbaum Associates, Taylor and Francis Group. 1-24.

References - Carrol, J. M. (2012) Human-Computer Interaction, Encyclopedia of Human-Computer Interaction,
http//www.interaction- design.org/encyclopedia/human_computer interaction hcihtml
- Shneidermann, B. and Plaisant, C. (2005) Designing the User Interface 4th Edition, Addison-Wesley.
- Zaphiris, P. and Siang Ang, C. (2009) Human-Computer Interaction: Concepts, Methodologies, Tools and
Applications, Information Science Reference, Hershey, New York.

Theory Topics

Week Weekly Contents

1 Introduction to User Experience and Interface Design: Concepts, Limits, Possibilities

2

3

4

5 Presentations and Discussion of Project Proposals: Goals and Objectives, Strategy

6 Presentation and Discussion of Persona and User Story Designs

7 Presentation and Discussion of User Journey Designs

8 Presentation and Discussion of User Journey Designs

9 Presentation and Discussion of Information Architecture Designs
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Week Weekly Contents
10  Midterm

11 Presentation and Discussion of Lo-Fi Prototype Designs
12 Presentation and Discussion of Lo-Fi Prototype Designs
13 Presentation and Discussion of Hi-Fi Prototype Designs
14 Presentation and Discussion of Hi-Fi Prototype Designs
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