Content

Course Code

COM 503

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Course Name

Semester Theory Practice Lab  Credit ECTS

Media and Communication Theories 1 3 0 0 3 6

Turkish
Compulsory
Masters Degree

Medya ve lletisim alaninda gelistiriimis olan temel kuramsal yaklasimlarin bilinmesini, tartigimasini
karsilastirilabilmesini saglamak béylece akademik galisma ve arastirmalarda yonelim secgimine temel
olusturmaktir. Ayrica medya ve iletisim alaninda glindelik yagsamda kargsilagilan konu ve sorunlara elestirel bakis
acisi kazandirmaktir.

. Hafta: Modern Toplum ve Kitle iletigimi
. Hafta: Sibernetik

. Hafta: Fonksiyonalizm

. Hafta: Makale

. Hafta:Tarihsel ve Ekonomik yaklagimlar: Innis ve McLuhan
. Hafta: Makale

. Hafta: Vize

. Hafta: Frankfurt Okulu

9. Hafta: Frankfurt Okulu

10. Hafta: Makale

11. Hafta:Althusser ve Gramsci

12. Hafta: Semiyoloji- R. Barthes

13. Hafta: Kulttrel Calismalar

14. Hafta: Genel Tartisma

O ~NO O~ WN =

1. ATTALAH, Paul. Théories de la Communication- Histoire, Contexte, Pouvoir, Québec: Eds. Télé-Université,
1989

2. ATTALAH, Paul. Théories de la Communication_Sens, Sujets, Québec:Eds. Télé- Université, 1989

3. MATTELARD, Armand. Histoire des Théories de la Communication, Paris: Eds. La Découverte, 1995

4. BRETON, Philippe et PROULX Serge. L'Explosion de la Communication, Paris: Eds. La Decouverte,1989
5. ALEMDAR, Korkmaz ve ERDOGAN, irfan. Oteki Kuram, Erk Yayinlari, 2005

Week Weekly Contents

1 Modern Society and mass communication
2 Cybernetics

3 Functionalism

4 Text

5 Innis and McLuhan

6 Text

7 Exam

8 Frankfurt School

9 Frankfurt School

10 Text

11 Althusser and Gramsci
12 Semiotics

13 Cultural Studies

11/14/2026 6:45:35 AM
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Week Weekly Contents

14 Evaluation
Content

Course Code Course Name Semester Theory Practice Lab  Credit ECTS
COM 505 Media and Communication Research 1 3 0 0 3 6

Methods

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Compulsory
Masters Degree

Medya ve lletisim Calismalarinda Yéntem dersi, genel olarak 6grencilere sosyal bilimler metodolojisinin temel
ilkelerini ve guncel uygulama alanlarini kazandirmayi hedefler. Bu genel gerceve icinde, ders 6zel olarak, medya
ve iletisim galismalari alanindaki arastirma paradigmalarini kuramsal ve uygulamali boyutlariyla ele alip
Ogrencilere aktarmaya calismaktadir. Temel bir ayrim olarak niceliksel ve niteliksel arastirma yéntemlerinin
epistemolojik temellerinden baslayarak; bilimsel arastirma evrelerine atifla veri toplama tekniklerinin belirlenmesi,
saha ¢aligsmalarinin ydnetimi ve bulgularin analitik bir cercevede yorumlanmasi suireglerine odaklanilir. Ders
kapsaminda 6grenciler, belirledikleri bir arastirma sorunsali etrafinda 6zgln bir élgme araci (anket
formu/derinlemesine gériisme kilavuzu) tasarlayarak saha uygulamasi gergeklestirecek; bdylece teorik bilgiyi
pratik bir yetkinlige donustiirme imkani bulacaklardir."

. hafta: Tanisma ve dersin genel ¢ergevesinin sunumu

. hafta: Temel kavramlar ve tanimlar (Veri, bulgu, kamuoyu arastirmasi, bilimsel arastirma yontemi vb.)

. hafta: Farkli arastirma tirleri ve kimler tarafindan ne amagla ve nasil kullanildiklari; arastirmanin kisa tarihgesi
hafta: Bilimsel arastirma sireci (evreleri); arastirma sorunsali

hafta: Niteliksel ydntem kapsamindaki arastirma teknikleri

hafta: Arastirma bulgularinin degerlendiriimesi ve okunmasi (arastirma okur-yazarligi)

hafta: Niceliksel ydntem kapsamindaki arastirma teknikleri

. hafta: Vize sinavi

. hafta: Sosyal bilimler alaninda kullanilan farkh dijital yéntem ve teknikler

Uygulama ¢alismasinin tanimlanmasi, konu segimi ve dagitimi; zaman planinin belirlenmesi

10. hafta: Ogrencilerin masabasi ¢alismalari, kuramsal okumalar; arastirma sorusunun/sorularinin belirlenmesi
11. hafta: Ornekleme teknikleri

Saha calismasi 6rnekleminin/érneklemlerinin belirlenmesi

12. hafta: Medya ve iletisim alaninda belgesel-etnografik arastirma tekniklerinin kullanimi

13. hafta: Ogrencilerin olusturduklari gériisme kilavuzari ve/veya soru formlari Gizerinde galisma

14. hafta: Ornek saha calismasinin baglatimasi

©CENO O A WN

Ders notlari ve ddonem iginde paylasilan gliincel makaleler
Pierre Bourdieu, “L’Opinion Publique N'existe Pas”, Questions de Sociologie, Paris : Editions de minuit, 1985,
222-235.

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM 509 Anthropology of Communication 1 3 0 0 3 6

Prerequisites

Admission Requirements

11/14/2026 6:45:35 AM
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Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Compulsory
Masters Degree

iletisim, toplumsal ve kiiltiirel yagsamin yalnizca bir parcasi degil, ayni zamanda insanlarin birbirleriyle iligki kurma,
ortak anlamlar tretme ve diinyayi deneyimleme bicimlerini belirleyen temel bir pratiktir. lletisim Antropolojisi
dersi, iletisimi yalnizca dil ve mesaj aligverisi lizerinden degil, gindelik yasamin farkli alanlarinda ortaya gikan
toplumsal ve kulturel iligkiler ¢cergevesinde ele almayi amacglamaktadir.

Antropolojinin etnografik yaklasimindan hareket eden ders, iletisim pratiklerinin farkh kilttrel baglamlarda nasil
sekillendigini ve guindelik yasam igerisinde nasil stirdurtldigini inceler. Dil ve konusmanin yani sira beden
hareketleri, gérsel imgeler, sesler, dinleme bigimleri ve duyusal deneyimler de iletisimin farkl boyutlari olarak ele
alinr.

- Hafta 1: iletisim Antropolojisine Girig: lletisim ve Kultiirel Baglam
- Hafta 2: iletigim, Kiltir ve Anlam Uretimi

- Hafta 3: Beden Teknikleri: Bedenin Kulttrel Kullanimi

- Hafta 4: Gorsel Antropoloji: Beden, Goriinti ve Temsil

- Hafta 5: Duyusal Antropoloji: Duyular ve Kiltirel Deneyim

- Hafta 6: isitsel Kiltirler I: Ses, Sessizik ve Isitsel Cevre

- Hafta 7: ARA

- Hafta 8: isitsel Kilturler Il: Acoustemology ve Dinleme Pratikleri
- Hafta 9: Gérsel-Isitsel Etnografi: Duyular ve Etnografik Arastirma
- Hafta 10: Sinema-Etnografi: Diyalog, Katilimcilik ve Temsil

- Hafta 11: Maddi Kultir ve lletisim: Nesneler ve Giindelik Yasam
- Hafta 12: Otoetnografi ve Duyusal Etnografi

- Hafta 13: Ses ve Beden: Sesin Tinisi ve Kultirel Anlami

- Hafta 14: Ogrenci Sunumlari ve Dénem Projelerinin Tartigimasi

Ahmed, S. (2004). The Cultural Politics of Emotion. Edinburgh: Edinburgh University Press.
Becker, H. S. (1982). Art Worlds. Berkeley: University of California Press.

Goffman, E. (1959). The Presentation of Self in Everyday Life. New York: Doubleday.

Hall, E. T. (1959). The Silent Language. Garden City, NY: Doubleday.

Pink, S. (2015). Doing Sensory Ethnography (2nd ed.). London: SAGE.

Schiill, N. D. (2012). Addiction by Design: Machine Gambling in Las Vegas. Princeton: Princeton University
Press.

Winkin, Y. (1996). Anthropologie de la Communication. Bruxelles: De Boeck & Larcier.

Week Weekly Contents

1 Introduction to the

Body Techniques:

2
3
4
5
6
7 MIDTERM BREAK
8

9

Anthropology of Communication: Communication and Cultural Context

Communication, Culture, and the Production of Meaning

The Cultural Use of the Body

Visual Anthropology: Body, Image, and Representation
Sensory Anthropology: The Senses and Cultural Experience

Auditory Cultures I: Sound, Silence, and the Sonic Environment

Auditory Cultures II: Acoustemology and Listening Practices

Audiovisual Ethnography: The Senses and Ethnographic Research

10 Cine-Ethnography: Dialogue, Participation, and Representation

11 Material Culture and Communication: Objects and Everyday Life

12 Autoethnography and Sensory Ethnography

11/14/2026 6:45:35 AM
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Week Weekly Contents

13 Sound and the Body: Vocal Timbre and Cultural Meaning

14 Student Presentations and Discussion of Final Projects
Content

Course Code Course Name Semester Theory Practice Lab  Credit ECTS
COM 507 Political Culture and Media 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu dersin amaci, siyasal kultir kavramini genis bir bakis acisiyla ele alinarak, siyasal katilm, kamuoyu, kamusal

alan, siyasal iletisim, toplumsal cinsiyet gibi farkli kavramlar ¢ergcevesinde medyanin roltini/etkisini, giincel
sorgulamalar ve galismalari temel alarak, elestirel bir bakis agisiyla incelemektir.

Content Bkz. konu basliklari
References Konu basliklariile ilgili, 63rencilere haftalik olarak verilecek gtincel makaleler
Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
COM 511 Corporate Communication Management 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu derste, kurumsal iletisimin devamliigi ve basarisi icin 6nemi vurgulanarak, kurumsal iletisim kanallari, araglari

ve yontemleri aktarilacaktir. Kurumsal iletisimin itibar ydnetiminde oynadidi rol ele alinacaktir.

11/14/2026 6:45:35 AM 4/17



Content

References

Theory Topics

1.Hafta:
Kurum, kurumsal iletisim kavram ve amaclari

2 Hafta:
Orgiit Kuramlari

3.Hafta:
Kurumlarda lletisim Bigim ve Araclari, Kanallar

4. Hafta: Kurumsal Sosyal sorumluluk
5.Hafta:
Kurum Kimligi ve imaji

6.Hafta:
Kurum KultirG

7 .Hafta:
Vize

8.Hafta:
Kurumsal ltibar

9.Hafta:
Kurumsal ltibarin Degerlendirilmesi

10.Hafta:
Kurumsal Krizler

11.Hafta:
Liderlik ve lletisim

12.Hafta:
Kurumlarda iletigsim engel ve bozukluklari

13.Hafta:
Ornek ve Uygulamalar

14.Hafta: Ornek ve Uygulamalar

Haluk Gurgen. Orgiitlerde lletisim Kalitesi. Der Yayinlari, 1997.

Zeyyad Sabuncuoglu. Orgiitlerde lletisim. Arikan Yayinlari, 2009.

Ayla Okay. Kurum Kimligi. Mediacat Yayinlari, 1999

Cees B.M. van Riel and Charles Fombrun. Essentials of Corporate Communication: Implementing Practices for
Effective Reputation Management. Routledge, 2007.

Peter Steidl and Garry Emery, Corporate Image and Identity Strategies Designing the Corporate Future.
Business & Professional Publishing, 1999.

John M.T. Balmer and Stephan A.Greyser, Revealing the Corporation: Pespectives on Identity, Image,
Reputation, Corporate Branding. Routledge.

John Doorley and Helio Fred Garcia. Reputation Management, Routledge, 2007

Naomi Langford and Woodand Brian Salter, Critical Corporate Communications: a Best Practice Blueprint. John
Wiley & Sons, 2003

James Horton, Integrating Corporate Communication, Quorum Books, 1995

Pekka Aula, Strategic Reputation Management: Towards Company of Good. Routledge, 2008.

Week Weekly Contents

Content

Course Code

COM 513

Prerequisites

Course Name Semester Theory Practice Lab Credit ECTS

International Communication 1 3 0 0 3 6

11/14/2026 6:45:35 AM
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Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Masters Degree

Bu dersin amaci, uluslararasi iletisim alaninda gegmisten giiniimiize ortaya atilan kuramsal perspektifleri, 6n
plana ¢ikan kavram ve yaklagimlari dénemlerinin siyasal ve sosyo-kultlrel baglami iginde ve belli basli yazarlarin
6nemli ¢galismalarini temel alarak elestirel bir bakis agisiyla incelemektir.

Bkz. Konu basliklari

Secme Kaynaklar:
Ole R. Holsti (no date), Theories of International Relations, http:/people.duke.edu/~pfeaver/holsti.pdf

Scott Burchill, Andrew Linklater, Richard Devetak, Jack Donnelly, Matthew Paterson, Christian Reus-Smit and
Jacqui True (2005) Theories of International Relations, Third edition,
http://lib.jnu.ac.in/sites/default/files/RefrenceFile/Theories-of-IR.pdf

Emel Akga (2004) “1990 Sonrasi Tirk-Amerikan lliskileri ve iki Ulke Basininda Temsili: Karsilagtirmali Séylem
Coziimlemesi (Afganistan ve Irak Miidahaleleri), yayimlanmamis doktora tezi, Ege Universitesi.

Benedict Anderson (1983) Imagined Communities, https://www2.bc.edu/marian-
simion/th406/readings/0420anderson.pdf

Armand Mattelart iletisimin Diinyasallasmasi, lletisim yaymnlari, 2001.

irfan Erdogan (1995) Uluslararasi lletisim, Kaynak yay.

William B. Gudykunst, Molefi Kete Asante , Eileen Newmark (2000) Handbook of international and intercultural
communication, Sage Publications.

Hamid Mowlana (1997) Global information and world communication : new frontiers in international relations,
London : SAGE Publications, 2nd ed.

irfan Erdogan (1994) Uluslararasi iletisim : diinyanin garpik diizeni,
https://www.researchgate.net/publication/235915757_Uluslararasi_lletisim_Dunyanin_carpik_duzeni

Armand Mattelart (1996) La mondialisation de la communication, Paris: Presses Universitaires de France.
Robert W. McChesney, Ellen Meiksins Wood, and John Bellamy Foster (1998) Capitalism and the information
age: the political economy of the global communication revolution, New York, NY : Monthly Review Press.
Sean MacBride...[ve 6te.] Bir gok ses tek bir diinya: iletisim ve toplum - bugiin ve yarin /; cev. Ertugrul Ozkok...
[ve 6te.] Ankara : Unesco Turkiye Milli Komisyonu, 1993.

Harold Lasswell (1927) Propaganda Techniques in World War I. London: M.L.T. Press,
https://babel.hathitrust.org/cgi/pt?id=mdp.39015000379902;view=1up;seq=269

Hallin, D. C., & Mancini, P. (2004). Comparing media systems: Three models of media and politics. Cambridge:
Cambridge University Press.

Hallin, D. C., & Mancini, P. (Eds.) (2012). Comparing media systems beyond the western world. Cambridge:
Cambridge University Press.

Ercebe, Ozge (2016) Tirkiye’nin Medya Sistemi ve Otoriterlesme Egiliminin Yapisal Temelleri, Atilim Sosyal
Bilimler Dergisi 6 (1), 51-88.

Week Weekly Contents

—_

Introduction

Mid-term exam

© O N o a b~ w N

Theories of international relations
Propaganda Studies:1st World War
Propaganda Studies: 2nd World War
Modernization theory

Development theory

Dependency theory

Imperialism and cultural imperialism

11/14/2026 6:45:35 AM
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Week Weekly Contents

10 New World Infiormation and Communication Order (NWICO) and UNESCO
11 Comparative International Media Systems
12 Globalisation and global media
13 Orientalism and postcolonialism
14 New media and informational capitalism
Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
COM 517 Linguistics and Communication 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Elective
Masters Degree

Onemli Dilbilimciler ve énemli iletisimciler araciligiyla, iletisim metinlerinin dilbilimsel ¢dziimlenmesidir. Onemli
Dilbilimciler ve lletisimciler arasinda: " Ferdinand de Saussure, Andre Martinet, Edward Sapir, Leonard
Bloomfield, Charles Sandres Peirce, Vladimir Propp, Roland Barthes, Algirdas Julien Greimas, Mihail Mihalovig
Bakhtin, Jacques Derrids, Umberto Eco, Ludwing Wittgenstein, John Austin, John Searle, Jurgen habermas,
Teun A.van Dijk" araciligiyla,metinlerin ydntemleri ve séylem ¢éziimlemeleri de ele alinacaktir.

1.Hafta: Dil Nedir?

2 Hafta: Dilbilim Nedir?

3.Hafta:Dilbilim ve lletisim

4 Hafta: Dilbilimin Tarihgesi

5.Hafta: Dilbilim Okullari ve lletigim

6.Hafta: Dilbilim Kuramlari ve lletisim

7 Hafta: Dilbilim-Yapisalcilk-iletisim

8.Hafta: Dilbilim-islevselcilik-lletigim

9.Hafta: Uretici-Déntstimsel Dilbilim ve lletigim
10.Hafta: Dilbilim-Géstergebilim-iletisim
11.Hafta: Onemli Dilbilimciler

12.Hafta: Onemli Géstergebilimciler

13.Hafta: Onemi iletisimciler

14.Hafta: iletisim Metinlerinin Dilbilimsel Céziimlenmesi

AUSTIN J.(1962) How to do Things with Words. Oxford. Clarendes Press.

BAKHTIN M. (1986) Speech Genres and Other Late Essays. University of Texas Press.

COMAK A.N. (1995) Yazinin islevsel Kullanimi. Der Yayinlar!. istanbul.

FAIRCLOUGH N. (1989) language and Power. London. Logman.

FAIRCLOUGH N. (1992 a) Discource and Social Change. Cambridge. Polity Press.

FAIRLOUGH Norman (1992b) Discource and Text: Linguistics and Intertextual Analysis Within Discource
Anaysis.

GOKTURK A. (1983) Okuma Ugrasi. inkilap Kitabevi. istanbul.

GREIMAS A. (1983) Structurel Semantics. Lincoln: University of Nebraska Press.

GREIMAS A. (1978) On Meaning, Selected Writing in Semiotic Theory. London.

INCEOGLU Y.-COMAK A.N. (2016) Metin Céziimlemeleri. Ayrinti Yaynlari.istanbul.

HALLIDAY Michael (1976) language as Social Semiotic. London.

PROPP Vladimir (1958) Morphology of the Folktale. The Hague: Mouton.

SEARLE J.R.(1982) Theory of Speech Acts. Cambridge: University Press.

VAN Dijk T.A. (1977) Text and Context, Explorations in the Semantics and Pragmatics of Discource. Longman.

11/14/2026 6:45:35 AM
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Week
1

2
3
4
5
6
7
8
9

10
11
12
13
14

Content

Course Code

COM 519

Weekly Contents

What is Language

Linguistics Language

Linguistics and Communication

History of Linguistics

Lisnguistics Schools and Communication
Linguistics Theories and Communication
Linguistics-Structuralism-Communication
Linguistics-Functionalism-Communication
Produce- Transformational-Communication
Linguistics-Semiotics-Communication
important Linguists

important Semiotist

important Communicators

Linguistic Anaysis of Communications Text.

Course Name Semester

Screen studies 1

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

Turkish
Elective

Masters Degree

Theory Practice Lab  Credit ECTS

3 0 0 3 6

“Ekran calismalarinda aciklamaya ve anlamaya calistigimiz, en genis bigimiyle ifade edecek olursak, hareketli
gOrintiinin ekran veya ekranlari, bu ekranlar araciligi ile gériintilenenler ve ekranlarla olan iliskimizin dogasidir.
Bunlari distinirken bizzat ekranin kendisine, zihinsel streglerimize, bedenlerimize veya heterojen ‘cevre’ye
odaklanabiliriz. Bu ¢ok kapsamli bir gérev. Dahasi, agiklamaya ve anlamaya ¢alistigimiz sey sadece ¢ok gesitli
degil, ayni zamanda da stirekli bir degisim surecinde.” Annette Kuhn’un (2009) bu tespitinden yola ¢ikan Ekran
Calismalari dersi; Platon’'un magara duvarindan c¢oklu sistemlere farkli ekranlari konu edinerek alana dair
kilturel, ekonomik ve teknolojik gelismeleri giincel literatur 1siginda kapsamli bir bigimde tartismaya acacaktir. Bu
dogrultuda sinema perdesi, televizyon, mobil ekranlar, dijital platformlar ekseninde izleyici/kullanici davraniglari
incelenirken, sosyo-ekonominin yani sira, kesintileri vurguladigi kadar devamliliklari da gérmeyi saglayan medya

arkeolojisinden faydalanilacaktir.

. Hafta: iZlemenin tarihi
. Hafta: Aygit teorisi (Apparatus theory)
Hafta: Medya arkeolojisi

©NO oA ON

. Hafta: Veriyi iZzemek

. Hafta: Dersin, temel kavram ve okumalarin tanitimi

Hafta: Remediation kurami: Kesinti ve devamliliklar
Hafta: Relocation kavrami: Gé¢men gérintiler ve ekranlar devri
Hafta: Ekranlar, ekran baglantili araglar (kumanda, klavye, fare) ve zamansallik

9. Hafta: Tasinabilir ekranlar ve performans olarak izieme

10. Hafta: Dokunmatik ekranlar ve beden teknikleri

11. Hafta: Home, Screen ve Homescreen: (Ana) ekranin organizasyonu
12. Hafta: Ekran ve kontrol: Sinefili teknofili arasinda ekran teknolojisine dair reklamlar

13. Hafta: Ekran politikalari
14. Hafta: Ekran nostaljisine dogru

11/14/2026 6:45:35 AM
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References Bolter, J. D., & Grusin, R. (2000). Remediation: Understanding New Media. London: The MIT Press.
Casetti, F. (2015). The Lumiere Galaxy. New York: Columbia University Press.
Christie, I. (2012). Audiences. Defining and Researching Screen Entertainment Reception. Amsterdam
University Press.
Elsaesser, T. (2004). The New Film History As Media Archeology. Cinémas: revue d'études
cinématographiques/Cinemas: Journal of Film Studies, Vol. 14, No. 2-3 , p. 75-117.
Everett, A. (2003). Digitextuality and Click Theory: Theses on Convergence Media in Digital Age. In A. Everett, &
J. Caldwell (éd), New Media: Theories and Pratices of Digitextuality (p. 3-28). London, New York: Routledge.
Friedberg, A. (2006). The Virtual Window. From Alberti to Microsoft. The MIT Press.
Friedberg, A. (1993). Window shopping. Cinema and the postmodern. Los Angeles: Oxford : University of
California Press.
Lobato, R. (2017). Rethinking International TV Flows Research in the age of Netflix. Television&New Media.
Gunning, T. (1997). From the Kaleidoscope to the X-Ray: Urban Spectatorship, Poe, Benjamin, and Traffic in
Souls (1913) . Wide Angle, 19.4 , p. 25-61.
Hudson, D., & Zimmerman, P. (2009). Cinephilia, technophilia and collaborate remix zones. Screen, 50 (1), p.
135-146.
Klinger, B. (2006). Beyond The Multiplex. Cinema, New technologies and the Home. University of California
Press.
Kuhn, A. (2009). Screen and screen theorizing today. Screen, 50 (1) , p. 1-12.
Lessig, L. (2008). Remix. Making art and commerce thrive in the hybrid economy. London: Bloomsbury
Academic.
Odin, R. (2012). Spectator, Film and the Mobile Phone. In I. Christie (éd), Audiences (p. 155-169). Amsterdam
University Press.
Parente, A., & De Carvalho, V. (2008). Cinema as dispositif: Between Cinema and Contemporary Art. Cinémas:
revue d'études cinématographiques, 19 (1) , p. 37-55.
Parikka, J. (2017). Medya Arkeolojisi Nedir? Istanbul: Kog Universitesi Yayinlari.
Srinivas, L. (2002). The active audience: spectatorship, social relations and the experience of cinema in India .
Media Culture Society, No. 24 , p. 155-173.
Verhoeff, N. (2012). Mobile Screens. The Visual Regime of Navigation. Amsterdam University Press.
Werning, S. (2016). The home screen as an anchor point for mobile media use: Technologies, practices,
identities. Necsus, Home Issue.
White, M. (2006). The Body and the Screen. Theories of Internet Spectatorship. The MIT Press.

Theory Topics

Week Weekly Contents

1 Introduction to the course, key concepts and readings

2 The history of viewing

3 Apparatus theory

4 Media archaeology

5 The theory of remediation: Discontinuities and continuities

6 The concept of relocation: Migrant images and the era of screens

7 Screens, screen-connected devices (remote control, keyboard, mouse) and temporality
8 Watching the data

Portable screens and viewing as performance

10 Touchscreens and body techniques

11 Home, Screen and Homescreen: The organisation of the (main) screen

12 Screen and control: Advertisements on screen technology between cinephilia and technophilia

13 Screen policies

14 Towards screen nostalgia
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM 504 Culture Industries and Political Economy 2 3 0 0 3 6

of Mass Media

11/14/2026 6:45:35 AM 9/17



Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu ders kapsaminda kapitalist endUstriyel Gretim formlarina uygun olarak ¢alisan tretim araclari olarak

medyanin ve medya uriinlerinin toplumsal ve ideolojik sonuglari, ekonomi-politik gelenek iginde yazimis
metinlerden hareketle incelenecektir.

Content Bkz. Konu basliklari
References 1. Selda Bulut (2009) (der) Sermayenin Medyasi, Medyanin Sermayesi: Ekonomi Politik Yaklagimlar, Utopya:
Ankara.

2. Serife Cam (2008) Medya calismalarinda ideoloji, De Ki: Ankara.

3. Levent Yaylagiil (2006) Kitle iletisim Kuramlari, Dipnot Yayinlari: Ankara.

4. Haluk Geray (2005) (der) iletisim Aglarinin Ekonomisi, Siyasal Kitabevi: Ankara.

5. Glilseren Adakli (2006) Tirkiye'de Medya Endustrisi, Utopya: Ankara.

6. Mustafa Sénmez (2003) Filler ve Cimenler, lletigim: istanbul.

7. Funda Basaran (2000) iletisim ve Emperyalizm: Tirkiye’de Telekomiinikasyonun Ekonomi-Politigi, Utopya:
Ankara

Selected papers

Theory Topics

Week Weekly Contents

1 Introduction

Critical Approaches to Media and Communication Studies
Frankfurt School and Culture Industries

Cultural Studies

Critical Political Economy

Presentation and discussion of the selected papers

Presentation and discussion of the selected papers

o N o o b~ w N

Presentation and discussion of the selected papers

Presentation and discussion of the selected papers

10 Presentation and discussion of the selected papers

11 Presentation and discussion of the selected papers

12 Presentation and discussion of the selected papers

13 Presentation and discussion of the selected papers

14 Presentation and discussion of the selected papers

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM 508 Information Society 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
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Course Level Masters Degree

Objective Ce cours se concentrera sur |'impact de la technologie et de la société de I'information sur les changements
sociaux. Les étudiants seront exposés a différentes approches théoriques pour comprendre la société de
I'information et les problématiques sociales qui y sont associées. Les étudiants auront également 'occasion
d'examiner les tendances technologiques et les développements récents dans le contexte de leur impact sur la
société et le changement social.

Content Daniel Bell
“Vers la société post-industrielle”
Type de société
primaire préindustrielle
secondaire industrielle
société postindustrielle

Caractéristiques de la Société Post-Industrielle
Révolution Informationnelle
Manuel Castells

“La Galaxie d’Internet”

Ce que nous apprend I'histoire d’Internet
Les 4 acteurs principaux de la culture de I'internet
La Techno-méritocratie

Les Hackers

Les Communautés Virtuelles

Les Entrepreneurs

“Société en Reseaux’

Mondialisation de 'économie,

Production Informationnelle

Culture de la Réalité Virtuelle

Anthony Giddens

“ Conséquence de la Modernité”
Expériences quotidiennes
Relations Intimes

Dimensions Institutionnelles de la Modernité
Concepts :

La modernité réflexive
Dissociation

Délocalisation

Confiance

Systémes abstraits

Risques de la Modernité Réflexive

Jean Baudrillard

“ Société de Consommation”

Les enjeux nouveaux de la réflexion sur la consommation
Systéme de signes

Différenciation sociale

“Simulacre et Simulation”
Disparition du Monde Réel
Phases Successives de I'lmage
Hyperréel et Imaginaire
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References

Theory Topics

BAUDRILLARD J. 1981, Simulacres et simulation, Paris, Galilée.
BELL, D. 1999, Coming of Post-Industrial Society: A Venture in Social Forecasting , Basic Boks: New York.?
CASTELLS M., 1998, 1998, 1999, L’ére de l'information, Tome 1 : La société en réseaux, Tome 2 : Le pouvoir

de l'identite, Tome 3 : Fin de millénaire, Paris, Fayard.

GIDDENS A. (2010), Modernite ve Bireysel Kimlik : Ge¢ Modern Gagda Benlik ve Toplum, Cev. Tatlican U. Say
yayinevi.

GARNHAM N., 2000, La théorie de la société de l'information en tant qu’idéologie : une critique, Réseaux,
vol. 18, n° 101, pp. 53-91.

GUILLAUME M. 2000, L’empire des réseaux, Paris, Descartes et Cie.

?KUMAR K. 1995. The information society. In From Post-Industrial to Post-Modern Society: NewTheories of the
Contemporary World, London: Blackwell pp. 6-35.

LEVY P. 1995, Quest-ce que le virtuel ?, Paris, La Découverte. ?

MATTELART A. 2001, Histoire de la société de I'information, Paris, La Découverte.

MUSSO P. 1997, Télécommunications et philosophie des réseaux : la postérité paradoxale de Saint-Simon,
Presses Universitaires de France, Paris.

NEVEU E., 1994, Une société de communication ?, Paris, Montchrétien.

ROBINS K., WEBSTER F.1999,. The long history of the information revolution. In Times of the Technoculture,
London:

Routledge, pp. 89-110.

WEBSTER, Frank, and Raimo Blom, eds. The information society reader. Psychology Press, 2004.
TOURAINE , A. (2014). Critique de la modernité. Fayard.

SFEZ L. 2002, Technique et ideologie: un enjeu de pouvoir, Editions du Seuil, Paris.

Week Weekly Contents

Content

Course Code

COM 510

Prerequisites

Admission Requirements

Language of Instruction

Course Type

Course Level

Course Name Semester Theory Practice Lab  Credit ECTS
Seminar/Communication and Media 2 0 0 0 0 6
Research

Turkish
Compulsory

Masters Degree

11/14/2026 6:45:35 AM

12/17



Objective

Content

References

Theory Topics

Bu seminer dersi, medya ve iletisim ¢alismalari alaninda ylksek lisans diizeyinde kuramsal derinlik ve arastirma
yetkinligi kazandirmay1 amaclamaktadir. Dersin temel amaci, 6grencilerin medya ve iletisim kuramlarini tarihsel,
epistemolojik ve metodolojik baglamlari icinde elestirel bicimde dederlendirebilmelerini; glincel akademik
tartismalari analiz ederek kendi arastirma problemlerini kuramsal bir cergeveye yerlestirebilmelerini saglamaktir.
Bu kapsamda ders, 6grencilerin:

Kavramsal gerceveyi olusturabilme,

Farkl kuramsal perspektifleri karsilastirmali olarak ¢éziimleyebilme,

Ozgiin ve arastiriabilir bir problematik gelistirebilme,

Akademik tartisma kulttrd icinde argimantasyon kurabilme,

Yiksek lisans tezine zemin olusturacak nitelikte bir arastirma dnerisi ve yazh ¢calisma tretebilme

becerilerini gelistirmeyi hedefler.

Ders, arastirma ve uygulama bir seminer formatinda yiritulerek, 6grencilerin akademik 6zerklik ve elestirel
dustunme kapasitelerini gliglendirmeyi esas alir.

Bu seminer dersi, medya ve iletisim ¢alismalari alaninda uygulama ve arastirma tasarimi odakli olarak
yapilandiriimistir. Dersin merkezinde 6grencilerin kendi tez veya makale caligmalarina dogrudan zemin
olusturacak sekilde arastirma slrecini insa etmeleri yer almaktadir.

Arastirma Problemi ve Soru Formilasyonu

Literatur Taramasi ve Kuramsal Cerceve Olusturma

Yoéntem Secimi ve Arastirma Tasarimi

Veri Toplama ve Analiz Planinin Gelistirilmesi

Akademik Yazim, Argiimantasyon ve Atif Standartlari

Arastirma Onerisi Sunumu ve Revizyon Atélyesi

Saha Arastirmasi Tasarimi

Floridi, L. (2024). The Ethics of Artificial Intelligence: Principles, Challenges, and Opportunities (giincel
baski/edisyon).

Crawford, K. (2024). Atlas of Al (glincellenmis edisyon).

European Commission. (2024). Artificial Intelligence Act: Regulation (EU) 2024/1689.

UNESCO. (2024). Guidance for Generative Al in Education and Research.

OECD. (2024). Al in Science, Technology and Innovation: 2024 Report.

Nature Machine Intelligence. (2024 ). “Generative Al and Scientific Research” (6zel sayi ve guincel makaleler).
Journal of Communication (2024 ). “Al, Automation and Communication Research” (glincel makaleler dosyasi).

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, Quantitative, and Mixed Methods
Approaches.

Denzn, N. K., & Lincoln, Y. S. (Ed.). (2018). The SAGE Handbook of Qualitative Research.
Flick, U. (2018). An Introduction to Qualitative Research.
Silverman, D. (2016). Qualitative Research.

Wimmer, R. D., & Dominick, J. R. (2014). Mass Media Research: An Introduction.
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Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
COM 524 Alternative and activist media 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu dersin amaci alternatif ve aktivist medyanin teorik alt yapisini, tarihsel arka planini, etik boyutlarini analiz

etmek, aralarindaki giderek belirsizlesen sinirlari tartismaya agmak, bicim ve igerik olarak yaratici formlari
kesfetmek, sosyal hareketler ve teknolojiyle birlikte gelisen etnik, dini, insan haklari, muhalefet odakl alt kultir
orneklerini kamusal alan ve basta ekonomi politik olmak tzere elegtirel kuramlar gercevesinde incelemektir.

Content Ogrencilerin ders dénemi siiresinde ders icin secilmis dort makaleye iliskin yazacagi cevap makaleleri (response
papers) ara sinav yerine geger. Ayrica her 6grenci alan arastirmasi kapsaminda segtigi bir konu tzerine bir
arastirma makalesi yazar.

Calisma makaleleri ddnem gézetmeksizin kapali bir grupta derse katilanlarin erisimine ve katki sunmasina olanak
verecek sekilde paylasilir.
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References

Theory Topics

Atkinson, Joshua D. (2015) Alternatif Medya ve Direnis Siyaseti: Bir iletisim Perspektifi, (cev) Gamze Onem ve
Aslinur Akdeniz, istanbul: Epsilon Yaymnevi

Atton, Chris (2002) Alternative Media, London: Sage Publication
Bailey, Olga G. et al (2007), Understanding Alternative Media, Open University Press
Coyer Kate et al. (2007), The Alternative Media Handbook, Routledge

Ceyhan, Cagdas (2008), “Anaakim Medyaya Karsi Alternatif Medya: Alternatsf Gazeteler Olarak Ahali ve
Milkstizier”, Anadolu Universitesi SBE Yayinlanmamig Yiksek Lisans tezi

Celenk, Sevilay (2008) Baska Bir iletisim Mimkiin, IPS lletisim Vakfi
Dijk, Jan Van (2012) Ag Toplumu, (gev) Ozlem Sakin, istanbul: Epsilon Yayinevi

Downing, John D.H. (2017) Radikal Medya: Isyancilarin lletisimi ve Toplumsal Hareketler, (cev) Ulkii Doganay
vd., Ankara: imge Yayinevi

Freire, Paulo (2017) Ezlenlerin Pedagojisi, (cev) Dilek Hattatoglu ve Erol Ozbek, istanbul: Ayrinti Yayinlar

Fuchs, Christian (2014) Dijital Emek ve Karl Marx, (cev)Tahir Emre Kalayci ve Senem Oguz, Ankara: NoteBene
Yayinlari

Giiney, Serhat (2009) Tiim Yénleriyle Topluluk Radyolari, istanbul, Punto Yayinlari

inceoglu, Yasemin & Coban, Savas (der.) (2015) internet ve Sokak, Istanbul: Ayrinti Yaynlar

inceoglu, Yasemin & Coban, Savas (der.) (2014) Azinliklar, Otekiler ve Medya, istanbul: Ayrinti Yayinlari
Kang, Jaeho (2015) Walter Benjamin ve Medya, (¢ev) Deniz Gedizlioglu, istanbul: Epsilon Yaynevi
Koksalan, Emre (2010), Alternatif Televizyon: Olanaklar ve Uygulamalar, Punto Yayinlari

Langlois, Andrfaa & Dubois, Frédéric (der) (2015) Otonom Medya: Direnis ve Muhalefeti Canlandirmak, (gev)
Gulim Sener, Istanbul: Epsilon Yayinevi

Lievrouw, Leah A. (2011) Alternative and Activist New Media, Cambridge: Polity Press

Marcus, Greil (2013) Ruj Lekesi: Yirminci Yiizyllin Gizli Tarihi, Istanbul: Ayrinti Yayinlari

Platon Sarah — Mark Deuze (2003), “Indymedia Journalism A radical way of making, selecting and sharing
news?”, Journalism, Vol. 4(3): 336-355

Waltz, Mitzi (2005), Alternative and Aktivist Media, Edinburgh University Press

Yanikkaya, Berrin & Coban Baris (der.) (2014) Kendi Medyani Yarat / Alternatif Medya-Kavramlar-Tartismalar-
Ornekler Cilt:1-2, istanbul: Kalkedon Yayinlari

Week Weekly Contents

1 Introduction: Alternative Media within Communication Theories

0 N o g b~ w N

Alternative Media within Communication History and Theories
Defining Alternative and Activist Media

New Social Movements — Public Sphere Debates

The Political Economy of Alternative and Activist Media

Alternative Media and Emerging Technologies

Boundaries between Alternative and Activist Media; Ethical Debates

Review of Response Papers
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Week Weekly Contents

9 Alternative Media and New Right Movements
10 Aesthetics of Alternative and Activist Media; Performance of Resistance
11 Activism and the Culture of Dissent
12 Autonomous Media, DIY, Participatory Culture
13 Presentation and Discussion of Field Research
14 Presentation and Discussion of Field Research
Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
COM 518 New Media Studies 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu ders, yeni/dijital medya c¢alismalari alanina sistematik bir giris sunmaya c¢alismaktadir. Derste yeni/dijital

medyayla ilgili temel kavramlar ve ampirik/kuramsal tartismalar ele alinmakta ve 6grencilerin yeni/dijital medya
arastirmalarinda kullanilan yéntem ve teknikler hakkinda bilgi ve deneyim sahibi olmalari amaglanmaktadir.

Bu amagla derste, 6drencilerin ilgi alanlarina uygun olarak farkl konularda, farkl ydontemlerle gerceklestirilmis
olan yeni/dijital medya arastirmalarindan érnekler incelenecektir. Ornek arastirmalarin incelenmesine paralel
olarak, ders kapsaminda 6grenciler kendi 6zgiin yeni/dijital medya arastirmalarini tasarlayacak ve hayata
gegcireceklerdir.

Content -
References
Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
COM 526 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction Turkish
Course Type Elective

Course Level Masters Degree
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Objective

Content

References

Theory Topics

--Bu ders, sinema tarihine Yeni Sinema Tarihi yaklagimi dogrultusunda yeniden bakmayi amagclar. Film merkezi
anaakim tarih yazminin sinirlarini agsmayi hedefleyen bu yaklasim, sinemayi yalnizca estetik bir triin olarak degil,
izleyicinin sinema perdesi karsisinda yasadigi deneyim, sinemaya gitme pratikleri ve bu deneyimlerin toplumsal
baglamlari Gzerinden ele alrr.

Bu gergevede ders, sinema mekanlarini, seyir deneyimlerini, sinemaya gitme eylemini ve sinema hatiralarini
tarihsel bir analiz nesnesi olarak konumlandirir. Gésterim ve dagitim pratikleri, programlama stratejileri ve yerel
sinema kultrleri, sinema tarihinin yeniden distinilmesinde merkez bir rol oynar.

Yeni Sinema Tarihi yaklasimi, insan ve toplum bilimlerinden beslenen disiplinlerarasi bir perspektifle, sinema
tarihini hem gegmis hem de glincel baglamlarda incelemeyi énerir. Bu dogrultuda ders, gésterim programlari,
sinema bdltenleri, yerel arsivler, sireli yayinlar ve edebi metinler gibi farkli kaynak tirlerine yonelmenin yani sira,
s62lU tarih ve mikrotarih ¢alismalari araciligiyla izleyici deneyimlerini gériinir kilmayr amaclar.

Ayrica ders, dijital beseri bilimler kapsaminda gelisen veritabani olusturma, bilgisayimsal analiz ve Cografi Bilgi
Sistemleri (GIS) gibi ydntemlerin sinema arastirmalarinda kullanimini tartisir; haritalama ve mekansal analiz gibi
yenilik¢i yaklagimlari degerlendirmeye acar.

Bu kapsamda dersin temel amaci, sinema tarih(ler)ini seyir deneyimi, sinema mekanlari ve film gésterim
pratiklerini merkeze alarak yeniden distinmek ve bu dogrultuda kuramsal ve yontemsel bir tartisma zemini
olusturmaktir.

* Yeni Sinema Tarihi yaklagiminin kuramsal temellerini kavramalari,

 Sinema tarihine yonelik alternatif metodolojileri tanimalari,

+ Sinemay bir toplumsal pratik olarak analiz edebilmeleri,

* izeyici deneyimi ve sinema bellegi lizerine elestirel diisiinme becerisi gelistirmeleri,
» Kendi arastirma projelerini tasarlayip uygulayabilmeleri beklenmektedir.

Allen, R. C. (1990). From exhibition to reception: reflections on the audience in film history. Screen, 31(4), 347-
356. Biltereyst, D., Maltby, R., & Meers, P. (Eds.). (2013). Cinema, audiences and modernity: New perspectives
on European cinema history. Routledge. Biltereyst, D., Maltby, R., & Meers, P. (Eds.). (2019). The Routledge
companion to new cinema history. Routledge. Biltereyst, D., & Meers, P. (2011). The political economy of
audiences. The handbook of political economy of communications, 415-435. Biltereyst, D., & Meers, P. (2016).
New cinema history and the comparative mode: Reflections on comparing historical cinema cultures. Alphaville:
Journal of Film and Screen Media, (11), 13-32. Biltereyst, D., & Meers, P. (2018). Film, cinema and reception
studies. Reception studies and audiovisual translation, 21-41. Biltereyst, D., & Van de Vijver, L. (Eds.). (2020).
Mapping Movie Magazines: Digitization, Periodicals and Cinema History. Springer Nature. Bowles, K. (2011).
Lost horizon: the social history of the cinema audience. History Compass, 9(11), 854-863. Casetti, F. (2009).
Filmic experience. Screen, 50(1), 56-66. Ercole, P., Treveri Gennari, D., & O'Rawe, C. (2017). Mapping cinema
memories: Emotional geographies of cinemagoing in Rome in the 1950s. Memory Studies, 10(1), 63-77. Fuller-
Seeley, K. (Ed.). (2008). Hollywood in the neighborhood: Historical case studies of local moviegoing. Univ of
California Press. Gennari, D. T., O’'Rawe, C., Hipkins, D., Dibeltulo, S., & Culhane, S. (2020). ltalian Cinema
Audiences: Histories and Memories of Cinema-going in Post-war ltaly. Bloomsbury Publishing USA. Gennari, D.
T., & Sedgwick, J. (2015). Memories in context: the social and economic function of cinema in 1950s Rome. Film
history: An international journal, 27(2), 76-104. Kuhn, A., Biltereyst, D., & Meers, P. (2017). Memories of
cinemagoing and film experience: An introduction. Memory Studies, 10(1), 3-16. Maltby, R., Biltereyst, D., &
Meers, P. (Eds.). (2011). Explorations in new cinema history: Approaches and case studies. John Wiley & Sons.
Meers, P., Biltereyst, D., & Van De Vijver, L. (2010). Metropolitan vs rural cinemagoing in Flanders, 1925-75.
Screen, 51(3), 272-280. Stokes, M., & Maltby, R. (Eds.). (2019). Hollywood spectatorship: Changing perceptions
of cinema audiences. Bloomsbury Publishing. Stokes, M., & Maltby, R. (Eds.). (1999). American movie
audiences: From the turn of the century to the early sound era. London: British Film Institute. Thissen, J., &
Zimmermann, C. (2017). Cinema beyond the City. Bloomsbury Publishing. Treveri-Gennari, D., O’'Rawe, C., &
Hipkins, D. (2011). In Search of Italian Cinema Audiences in the 1940s and 1950s: Gender, genre and national
identity. Participations: Journal of Audience & Reception Studies, 8(2), 539-553. Van de Vijver, L., & Biltereyst,
D. (2013). Cinemagoing as a Conditional Part of Everyday Life: Memories of Cinemagoing in Ghent from the
1930s to the 1970s. Cultural Studies, 27(4), 561-584; Bordwell, D. (2016). Hollywood’un Film Dili. Z. Atam vd.
(gev.), istanbul: Doruk Yayinlari. Bordwell, D. ve K. Thompson. (2012). Film Sanati. E. Yimaz & E. S. Onat
(cev.), Ankara: De Ki Basim Yayim. Biiker, S. & Topgu, Y. G. (Ed.) (2010). Sinema: Tarih—Kuram-Elestiri.
istanbul: Kirmizi Kedi Yayinevi. Elsaesser, T. & Hagener, M. (2014). Film Kurami — Duyular Yoluyla Bir Giris. B.
Soner & B. Yildirm (gev.), Ankara: Dipnot Yayinlari. Frampton, D. (2013). Filmozofi — Sinemayi Yepyeni Bir
Tarzda Anlamak igin Manifesto. C. Soydemir (gev.), istanbul: Metis Yayinlari. Kracauer, S. (2015). Thomson, D.
(2015). Filmler Hayatimizi Nasil Etkiler? A. Ay (gev.), Istanbul: Alfa. Wayne, M. (2009).
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