Content

Course Code

Siy 631

Course Name Semester Theory Practice Lab Credit ECTS

Visual Culture 1 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction

Course Type

Course Level

Objective

Content

References

Theory Topics

Turkish
Compulsory
Masters Degree

Bu dersin amaci, imgelerin Uretimini, dolagimini ve alimini gérsel evreni anlagilir kilan gostergebilim kuramlari
isidinda incelenecektir.

Gorsel kultarin ozellikleri
Gorsel kaltarian geligimi
imge kavrami
Gostergebilim

Gorsel gostergebilim

Joseph Courtés, Semiotique. Dictionnaire raisonné de la théorie du langage. Hachette. 1994.
Martine Joly, Introduction a l'analyse de l'image. Broché.

Mariette Julien, L'lmage Publicitaire des Parfums: Communication Olfactive, Paris, Harmattan, 1997.
Hal Niedzviecki, Dikizleme GUnlugu, Ayrinti Yayinlart.

Diana Crane, Moda ve Gundemleri, Ayrinti Yayinlari.

Jean Baudrillard, Tam Ekran, YKY.

Kevin Robins, imaj, Ayrinti Yayinlari.

Peter Burke, Tarihin Gorgl Taniklari, Kitap Yayinevi.

Rudolf Arnheim, Gorsel Disinme, Metis.

George Ritzer, BuyUsu Bozulmus Dunyayi Buyllemek, Ayrinti Yayinlari.

George Ritzer, Toplumun McDonaldlastiriimasi, Ayrinti Yayinlari

Halime Yiicel, Imgeden Yoruma, Nobel Yayincilik, 2021

Week  Weekly Contents

1 Characteristics of the visual culture
2 Evolution of the visual culture

3 Notion of image

4 Notion of image

5 Semiotics

6 Visual semiotics

7 Presentations

8 Presentations

9 Advertising image analysis

10 Advertising image analysis

11 Television image analysis

12 Movie image analysis

13 Movie image analysis
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Week

Weekly Contents

14 Movie image analysis
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Siy 601 Communication Theories and Models 1 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu derste iletisim kuram ve modelleri genel sosyal teori kapsaminda ele alinip 6grenciye elestirel farkindalk

kazandirmak amaglanmaktadir.

Content Basat Medya Medya Calismalari ve Bagsat Medya Teorilerinin Elestirisi, Frankfurt EkolU ve kiltir endUstrisi
elestirisi
References Fiske John, fletisim Calismalarina Giris..

Perry Anderson, Hapishane Defterlerinde Hegemonya ve Sosyalist Strateji.
Tom Bottomore, Frankfurt Okulu.

Adorno ve Horheimer, Aydinlanmanin Diyalektigi

Martin Jay, Diyalektik Imgelem

Thery Eagleton, Ideoloji.

Alain Swingewood, Kitle Kaltlru Efsanesi.

Micheal Hardt ve Antonio Negri, Imparatorluk.

Walter Benjamin Brecht ve Estetik .

Theory Topics

Week

1

2

10

11

12

13

14

Weekly Contents

On Importance of Media Studies

Media Effects Theories (Socialization, Cultivation, Agenda-Setting etc.)

Theories relating to Consuming Power (Two Way Flow, Uses and Gratifications, Cultural Capital, Media Literacy.
Normative Media Theories (Authoritarian, Liberal, Social Responsibility)

Normative Media Theories (ex-Soviet Communist/Totalitarian, Democratic Participation)

Hallin ve Mancini's Three Model (Trilogy) and Political Economy of the Media(Cultural Industries, Public Sphere)
Political Economy of the Media (Media Imperialism, Propaganda Model)

Midterm

Representation (Semiology, Ideology, Hegemony, Gender, Sexuality, Representations of Race and Ethnicity)
Postmodernism (Image, Hyper reality)

Information and Surveillance Society

New Media (Convergence/Remediation).

Presentation

Presentation
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Content

Course Code Course Name Semester

siy 621 Corporate Communication and 1

Reputation Management

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Compulsory

Masters Degree

Theory

2

Practice

0

Lab

0

Credit

2

ECTS

Bu derste, kurumsal iletisimin devamliligi ve basarisi i¢in énemi vurgulanarak, kurumsal iletisim kanallari,

araclari ve yontemleri aktarilacaktir. Kurumsal iletisimin itibar yonetiminde oynadidi rol ele alinacaktir.

1.Hafta:
Kurum, kurumsal iletisim kavram ve amaclari

2.Hafta:
Orgit Kuramlari

3.Hafta:

Kurumlarda iletisim Bicim ve Araclari, Kanallar

4.Hafta: Kurumsal Sosyal sorumluluk
5.Hafta:
Kurum Kimligi ve Imaji

6.Hafta:
Kurum Kaltara

7.Hafta:
Vize

8.Hafta:
Kurumsal itibar

9.Hafta:
Kurumsal ftibarin Degerlendirilmesi

10.Hafta:
Kurumsal Krizler

11.Hafta:
Liderlik ve Tletisim

12.Hafta:
Kurumlarda iletisim engel ve bozukluklari

13.Hafta:
Ornek ve Uygulamalar

14.Hafta: Ornek ve Uygulamalar

8/24/2025 9:58:24 PM
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References Haluk Giirgen. Orgiitlerde dletisim Kalitesi. Der Yayinlari, 1997.
Zeyyad Sabuncuoglu. Orgiitlerde Tletisim. Arikan Yayinlari, 2009.
Ayla Okay. Kurum Kimligi. Mediacat Yayinlari, 1999
Cees B.M. van Riel and Charles Fombrun. Essentials of Corporate Communication: Implementing Practices for
Effective Reputation Management. Routledge, 2007.
Peter Steidl and Garry Emery, Corporate Image and Identity Strategies Designing the Corporate Future.
Business & Professional Publishing, 1999.
John M.T. Balmer and Stephan A.Greyser, Revealing the Corporation: Pespectives on Identity, Image,
Reputation, Corporate Branding. Routledge.
John Doorley and Helio Fred Garcia. Reputation Management, Routledge, 2007
Naomi Langford and Woodand Brian Salter, Critical Corporate Communications: a Best Practice Blueprint. John
Wiley & Sons, 2003
James Horton, Integrating Corporate Communication, Quorum Books, 1995
Pekka Aula, Strategic Reputation Management: Towards Company of Good. Routledge, 2008.

Theory Topics

Week  Weekly Contents

1 Introduction, definitions.

2 Management theories

3 Organizational communication tools and techniques

4 Functions of organizational communication

5 Corporate Identity and corporate image.

6 Corporate culture

7 Midterm exam

8 Corporate reputation

9 Reputation Management and Protection of Corporate Reputation

10 Leadership and communication

11 Obstacles in organizational communication

12 Presentations and case study

13 Presentations and case study

14 Presentations and case study
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Siy 619 New Approaches in Strategic 1 2 0 0 2 4

Communication

Prerequisites

Admission Requirements

Language of Instruction Turkish
Course Type Compulsory

Course Level Masters Degree
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Objective

Content

Bu ders kapsaminda 6grencilerin stratejik iletisim yonetimi hakkinda bilgi sahibi olmasi amaglanmaktadir.
Stratejik fletisim Yénetiminin kamuoyunu olusturma tizerindeki roliiniin yeni yaklagimlar nezdinde ele alinmasi

dersin bir diger amacidir.

Bu ders kapsaminda stratejik iletisim yonetimi kavraminin ne oldudu, stratejik iletisim yonetimi ile halkla
iliskiler disiplininin arasindaki iliski anlatilacaktir. Yeni kavramlarin stratejik iletisim yonetimi Gzerindeki roline
deginilecektir. Yine stratejik iletisim yonetiminin kullandigi uygulama stratejileri elestirel bir bakis agisi ile

aktarilacaktir.
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References

Theory Topics

Week  Weekly Contents

Content

Ders notlari.

Bernays, Edward. Propaganda. Pegasus Yayinlari, 2023, Istanbul.

Biber, Ayhan. “Bir Mesrulastirim Yéntemi Olarak Halkla dliskilerin Megruiyeti”, Amme Idaresi Dergisi. Cilt 36,
Sayi 4, Aralik 2003, s. 43-53.

Blowfied M ve Murray A (2008) Corporate Responsibility A Critical Introduction, Oxford University Press,
Oxford.

Candz, Kadir. Halkla Tliskiler Uygulamasi Olarak Lobicilik. Konya, Nive Kiiltiir Merkezi, 2007.

Chomsky, Noam. Medya Denetimi: Immediast Bildirgesi. 2. Baski, Istanbul: Tum Zamanlar Yayincilik, 1995.
Coombs, Timothy., Holladay, Sherry. Managing Corporate Social Responsibility: A Communication Approach.
Wiley Blackwell. 2012.

Coombs, Timothy., Holladay, Sherry. PR Strategy and Application, Wiley Blackwell. 2010.

Cutlip S.M., Center A.H. ve Broom G.M., Effective Public Relations, 8th. Edition, New Jersey: Prentice-Hall
International, 2000.

Cinarli, Inci. Stratejik fletisim Yénetimi. 2. Baski, Beta Yayinlari, Istanbul, 2013.

Cinarh, Inci. “Déngli Uzmanlari (Spin Doctors), Medyatik Yalan ve Kamu Manipilasyonu”, fleti-s-im, Galatasaray
Universitesi Tletisim Fakdiltesi, Istanbul, No.1, Aralik 2004, ss:165-174.

Erdogan, iIrfan. Teori ve Pratikte Halkla dliskiler, Erk Yayinlari, Ankara, 2006.

Fitzpatrick, Kathy ve Bronstein., Carolyn. Ethics in Public Relations. Sage Publications. 2006.

Jowett, Garth S. ve O'Donnell Victoria. Propaganda and Persuasion, 4th. Ed., California: Sage Publications, 2006.
L'Etang, Jacquie ve Pieczka, Magda (der.). Halkla dliskilerde Elestirel Yaklagimlar. Ankara: Vadi Yayinlari, 2002.
Okay, Ayla ve Okay, Aydemir. Halkla dligkiler Teori ve Yaklagimlarina Giris. Der Yayinlari, Istanbul, 2022.

Ozden, Zafer ve Saran, Mine. Halkla dliskiler Alaninda Etik Sorunlar. Dokuz Eylil Universitesi Sosyal Bilimler
EnstitlsU Dergisi. Cilt 8 Sayi 3, 2006, ss. 242-261.

Peltekoglu Balta, Filiz. Halkla Tliskiler Nedir?, 4. Baski, Beta Yayinlari: Istanbul, 2006.

Paul, Christopher. Strategic Communication: Origins, Concepts and Current Debates. Praeger, 2011.

Pratkanis, Anthony. ve Aronson Elliot, Propaganda Cagi: tknanin Giindelik Kullanimi ve Suistimali, Cev.Nagihan
Haliloglu, Istanbul: Paradigma Yayinlari, 2008.

Sancar, Gaye Asli. Kamu Diplomasisi ve Uluslararasi Halkla fligkiler. 2. Basim, Beta Yayinlari, Istanbul, 2014.
Sancar, Gaye Asli. (Ed.) Kamu Diplomasisinde Yeni Yaklasimlar ve Ornekler. Beta Yayinlari, istanbul, 2016.
Sancar, Gaye Asl. (Ed.) Kurumlarin Yeni fletisim Bicimleri. Beta Yayinlari. Istanbul, 2018

Sancar, Gaye Asli. Aktivist Halkla liskiler Baglaminda WWF Diinya Saati Kampanya Ornegi. Erciyes Akademia
Dergisi. Cilt 5, Say1 1. 2017.

Sayimer, Idil. Halkla fligkiler Etiginde One Cikan Modellerin Etik Sistemler Acisindan Degerlendirilmesi, Kiiresel
Tletisim Dergisi. Sayi 2 Gliz 2006.

Smith, Ayten Gérglin. Turkiye'de Yeni Bir Tletisim Egilimi: Spin Doctor. II. Ulusal Halkla fliskiler Sempozyumu, 27-
28 Nisan 2006

Tench Ralph., Sun, William., Jones, Brian. Corporate Social Irresponsibility: A Challengig Concept. Emerald
Books, 2012.

Toth, Elisabeth L. and Heath, Robert L.(ed.), Rhetorical and Critical Approaches to Public Relations, New Jersey:
Lawrence and Erlbaum Associates, 2002.

Yagmurlu, Asli. “Halkla Tliskiler Yéntemi Olarak Kamu Diplomasisi”, Tletisim Arastirmalari Dergisi. Ankara,
Ankara Universitesi fletisim Arastirmalari ve Uygulama Merkezi, 2011, ss. 9-39.

Zerk, Jennifer. Multinationals and Corporate Social Responsibility. Cambriddge University Press, 2006.

Diger Kaynaklar

Aristotales, Retorik. Yapi Kredi Yayinlari, 2006.

Berger, John. Gérme Bicimleri. Metis Yayinlari, 1999.

Habermas, Jurgen, Kamusalligin Yapisal Dénusimd, Tletisim Yayinlari, 12. Baski, 2014.
Huxley, Aldous. Cesur Yeni Dinya. ithaki Yayinlari. 2003.

Machiavelli, Niccolo. Prens. Alfa Yayincilik, 2015.

Orwell George. 1984. Can Yayinlari, 2000.

Postman. Neil. Teknopoli. Paradigma Yayinlari.
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

siy 616 Seminar 1 0 0 0 0 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu derste stratejik iletisim yonetimi ile baglantili konularda gesitli bilimsel dergilerde yayinlanmis makaleler,

arastirmalar, projeler incelenecektir. Ayrica konuk 6gretim elemanlarinin katilimlariyla iletisim alanindaki
glincel sorunlar tartisilacaktir. Ogrencilerin sektérin icinden profesyonellerden alacaklari derslerle stratejik
iletisim yonetimiyle iligkili farkli alanlar hakkinda bilgi sahibi olmasi amaclanmaktadir.

Content 1.Hafta: Sunum teknikleri
2.Hafta: Tez yazimina giris, veri toplama
3.Hafta: Tez yazimi; problematik ve hipotez olusturma
4.Hafta: Tez yazimi; kaynak gosterme
5.Hafta: Bilimsel yazi ve sunusg
6.Hafta: Sektérden konuklar
7.Hafta: Sektoérden konuklar
8.Hafta: Sektérden konuklar
9.Hafta: Sektérden konuklar
10.Hafta: Sektdérden konuklar
11.Hafta: O§renci sunumlari
12.Hafta: Ogrenci sunumlari
13.Hafta: Ogrenci sunumlari

14.Hafta: Ogrenci sunumlari

References Halil Seyidoglu. Bilimsel Arastirma ve Yazma Teknikleri. 8. Baski, Istanbul: 2000

Theory Topics

Week  Weekly Contents

1 Tecniques of presentation

2 Introduction of thesis writing and research
3 Thesis writing; problematic and hypothesis
4 Thesis writing: scientific citation

5 Scientific writing and presentation
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Week

10

11

12

13

14

Content

Course Code

Siy 681

Weekly Contents
Visitors

Visitors

Visitors

Visitors

Visitors
Presentations
Presentations
Presentations

Presentations

Course Name Semester Theory Practice Lab Credit ECTS
Process of Social Influence and the 1 2 0 0 2 4
Media

Prerequisites

Admission Requirements

Language of Instruction

Course Type

Course Level

Turkish
Compulsory

Masters Degree

Objective Bu ders kapsaminda medyanin ve 6zellikle sosyal medyanin iletisim strecinde etki yaratmak igin kullandigi
sosyal etki formlari tartisilacaktir. Tutum ve davraniglarin olusturulmasinda temel bir isleve sahip olan sosyal
etki kavrami sosyal psikoloji alaninda gelistirilen laboratuvar ¢alismalari cercevesinde irdelenecektir. Ders
temelde sosyal medyanin bireylerin tutum ve davranislari ve toplum genelinde olusturdugu etkinin kritik bir
perspektifle sorgulanmasini amaglamaktadir.

Content 1. Girig: Medya Toplum iliskisi cercevesinde olusan genel sorular, kritik perspektif
2. G. Le Bon “ Kitleler Psikolojisi”

3. G. Tarde " Taklit Kanunlari”

4. Normlar nasil olusur?

5. Neden Uyum gosteririz? S. Asch Deneyi

6. Otoriteye itaat ve sosyal rollerin etkisi - S.Milgram ve P. Zimbardo deneyleri

7. Yale Universitesi “ Temel fletisim ve Tutum Degisimi " Laboratuvar deney sonuclari
8. Vize

9. Sosyal medyanin kullandigi sosyal etki formlari |

10. Sosyal medyanin kullandigi sosyal etki formlari II

11. Proje calismalari ve 6grenci sunumlari

12. Proje calismalari ve 6grenci sunumlari

13.Proje calismalari ve 6grenci sunumlari

14. Genel Dederlendirme, sosyal medyanin gelecegine iliskin perspektif olusturma

References Fuchs, Christian. Social media: A critical introduction. Sage, 2017.

Hovland, Carl Iver, Irving Lester Janis, and Harold H. Kelley. "Communication and persuasion." 1953.
Kagitcibagi, Cigdem. "Yeni insan ve insanlar." Istanbul: Evrim Yayinevi 326 1999.
Le Bon, Gustave, and Hasan Tlhan. Kitleler psikolojisi. Alter Yayincilik, 2009.
Tarde, Gabriel. Gabriel Tarde on Communication and social influence. Vol. 334. Chicago: University of Chicago
Press, 1969.
Tedeschi, James T., ed. The social influence processes. Routledge, 2017.
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Theory Topics

Week  Weekly Contents

1 The media as an instrument to social influence.

2 Theoretical approaches: The production of group norms.

3 Theoretical approaches: Conformity and Obedience.

4 Social Influence and Media Effects: Propaganda, Politics and Society.

5 Social Influence and Media Effects: Propaganda, Politics and Society.

6 Journalism and The Agenda-Setting Function of Mass Media.

7 The social impact of Turkish TV series.

8 Turkish Cinema.

9 Exam.

10 Evolution of the social network and new persuasion strategies I.

11 Evolution of the social network and new persuasion strategies Il.

12 The new functions of the Media.

13 Project studies.

14 Project studies.
Content

Course Code Course Name Semester Theory Practice
Sy 661 Analysis of Brand Management 1 2 0
Strategies

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Elective
Masters Degree

Marka, markalama ve marka 6zvarligi kavramlari tanimlariyla
verilecek ve 6zvarhgi yiksek markalarin stratejileri 6rneklerle
aktarilacak; marka yonetimi icin anahtar kavramlar olan marka
sadakati, bilinirligi, algilanan kalite ve cagrisimlar detayli sekilde
aciklanacak ve birbirleriyle olan etkilesimleri ve bagintilari verilecek;
markanin dogru yol almasi i¢in uygulanmasi gereken stratejik analiz
ve analizin komponentleri tanimlanacak; marka kimliginin vaz
gecilmez unsurlari olan Grun, kurum, kisilik ve sembol kavramlari ve
bunlarin marka ile olan bagintilari érneklerle aciklanacak; marka
esnetme/genisletme stratejilerinin uygulanabilecedi durumlar vaka'lar
aracilidiyla aciklanacak.

Lab

0

Credit

2

ECTS

8/24/2025 9:58:24 PM
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Content 1. Hafta: Marka, markalama ve marka 6z varligi kavramlari.
2. Hafta: Marka 6zvarhdini olusturan anahtar kavramlar.
3. Hafta: Marka sadakati, bilinirligi.
4. Hafta: Kalite ve algilanan kalitenin markaya yansimalari.
5. Hafta: Marka cagrisimlari.
6. Hafta: Cagrisimlar baglaminda isim, sembol ve slogan.
7. Hafta: Ara Sinav (vize).
8. Hafta: Stratejik marka analizi: musteri, rekabet, i¢sel
analiz.
9. Hafta: Stratejik marka analizi i¢in vaka'lar
10. Hafta: Marka kimligini olusturan anahtar kavramlar ve
tanimlar
11. Hafta: Uriin ve Kurum olarak marka
12. Hafta: Kisi ve Sembol olarak marka
13. Hafta: Marka genigletme kararlari
14. Hafta: Marka genisletme stratejileri

References Kapferer, N.J., The New Strategic Brand Management

Keller, K.L., Strategic Brand Management

David, A.A. (1996). Building Strong Brands, New York: The Free
Press.

David, A.A. (1991). Managing Brand Equity, New York: The Free
Press.

Haig, M. (2006). Brand Royalty, London: Kogan Page Limited.

Tigili Diger Glincel Makale ve Kitaplar

Theory Topics

Week  Weekly Contents

1 Week 1. Brand, branding and brand equity concepts

2 Week 2. Key concepts constituting brand equity

3 Week 3. Brand loyalty and familiarity

4 Week 4. Importance of quality and perceived quality for brands

5 Week 5. Brand associations

6 Week 6. Name, symbol and slogan and their relation with brand association

7 Week 7. Mid-term exam

8 Week 8.Strategic brand analysis: Customer, competition and internal analysis.

9 Week 9. Cases for strategic brand analysis.

10 Week 10. Key concepts constituting brand identity

11 Week 11. Brand as product and corporation

12 Week 12.Brand as person and symbol

13 Week 13. Brand stretching/extension decisions

14 Week 14. Brand stretching/extension strategies
Content

Course Code Course Name Semester Theory Practice Lab
siy 671 Web in Strategic Communication 2 2 0 0
Management

Credit

2

ECTS
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Prerequisites

Admission Requirements

Language  Turkish
of
Instruction

Course Compulsory
Type

Course Masters Degree
Level

Objective  Bu ders kapsaminda 6grencilerin, stratejik iletisim yonetimi baglaminda buytk bir cesitlilik gosteren etkilesimli medya
ortamlarina yonelik hem bicim hem de igerik diizeyinde analitik degerlendirme becerilerinin gelistirmesi hedeflenmektedir.
Ders kapsaminda o6ncelikle internet ve web fenomenleri tarihsellestirme ve gelecege yonelik 6ngoriler tizerinden detayli
olarak irdelenecektir. Hem kullanici hem de etkilesimli ortam dizeyinde blyuk bir cesitliligi beraberinde getiren s6z konusu
evrim, mevcut uygulamalar Gzerinden yapilacak kavramsallastirma egliginde ele alinacaktir. Bunu takiben “kullanici-bilgisayar
etkilesimi"nin tarihgesi egliginde “grafik araylizu” kavrami ve “kullanilabilirlik” kavrami, alandaki 6nemli ve giincel
arastirmalarin bulgulari ve vaka analizleri Gzerinden irdelenecektir. Bu baglamda kullanicilar ve etkilesimli medya ortamlari
arasinda kurulacak olan kullanici deneyimini desteklemek ve gelistirmek igin cesitli araylz tasarim kriterleri ve stirecleri, web
sitesi, portal, mobil araytiz, etkilesimli televizyon, vb. gibi farkl etkilesimli medya ortamlari Gzerinden sunulacaktir. Dénem
sonunda 6grencilerden, sectikleri populer etkilesimli medya ortamlarini oylumlu olarak analiz etmeleri ve gerekiyorsa
revizyon onerileri sunmalari talep edilecektir.

Content 1.Hafta:
Giris. Temel Kavramlar, Teknolojiler ve Uygulamalar.

2.Hafta:
internet ve Web Fenomenlerinin Evrimi

3.Hafta:

Kullanici Merkezli Tasarim: Araylz Tasarimi ve Kullanilabilirlik

“Grafik Kullanici Araylzi"nun tarihsel gelisimi

Kullanilabilirlik Yaklagimi: Amac, Kullanilan Parametreler ve Olcme Teknikleri

4.Hafta:

Evrensel Kullanilabilirlik “Herkes icin Web”

-Kullanicr Cesitliligi: Farkli kilttrlerden kullanicilar, ¢ocuk, yasli, 6zurla, vb. kullanicilar

- Teknoloji Cesitliligi

-Evrensel Kullanilabilirlik icin Stratejiler: Destek Teknolojileri, Cok-Katmanli Araylz Tasarimi, Evrensel Tasarim
- Farkli Kullanici Gruplariicin Araytz Tasarim Kriterleri

5.Hafta:
“Kulturellestirme” ve Klresel Web Siteleri
-Farkh kiltarlerden gelen kullanicilarin ihtiyaclarina yonelik web tasarimi: Sorunlar, ¢c6zim oOnerileri

6.Hafta:

Etkilesim Ortam Gelistirme Sureci
Surecin tasarlanmasi ve yonetimi
Ekiplerin yapisi, dagilimi, is bolimu

7. Hafta:

Bilgi Mimarisi

Bilginin etkilesimli ortamlar icin dizenlenmesi ve sunumu
Site yapisi

Arama Motoru Optimizasyonu
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8.Hafta:

Etkilesimli Ortamlarda Sayfa Yapisi ve Tasarimi
- Sayfa Bilegenleri: Header, Footer, Content Area
- Sayfa Olciileri ve Dolagim

- Ana sayfa Bilegsenleri ve Tasarimi

9.Hafta:

Etkilesimli Ortamlarda Tipografi
Web'de Metin

Okunabilirlik

Yazi Karakterleri

Vurgu

Tipografi ve grafik

Editoryal Yaklagim

10.Hafta:
Form Tasarimi

11.Hafta:

Etkilesimli Ortamlarda Gorsel Malzemenin Kullanimi
Web gorsellerinin ozellikleri

Grafik dosya formatlari

Renk Teorisi ve Etkilesimli Ortamlarda Renk Kullanimi

12.Hafta:

Etkilesimli Ortamlarda Coklu-Ortam Iceriginin Kullanimi

Gorsel ve Isitsel Malzemeler: Ses, video, animasyon, vs.

Goklu-ortam iceriginin hazirlanmasi ve sunulmasi: Formatlar, oynaticilar, vs...

13.Hafta:
Ogrenci Sunumlari

14.Hafta:
Ogrenci Sunumlari

References 1 Key Concepts

* Brown, T. (2008) Design Thinking, Harward Business Review, June. ? Nielsen, J. (2012) Usability 101: Introduction to Usability,
http://www.nngroup.com/articles/usability-101-introduction-to-usability/

+ User Experience White Paper: Bringing Clarity to the Concept of User Experience (2011)

+ Grudin, J. (2008) A Moving Target: The Evolution of HCl, in The Human-Computer Interaction Handbook: Fundamentals,
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http://www.measuringusability.com/blog/rating-severity.php

+ Sauro, J. (2013) 10 Ways to Get a Horrible Survey Response Rate, ?Measuring Usability,
http://www.measuringu.com/blog/horrible-responserate.php

+ Baer, D. and Lubin, G. (2014), ?58 Cognitive Biases That Screw Up Everything We Do, Business Insider?, ?
http://www.businessinsider.com/cognitive-biases-2014-6?op=1

+ Bethlehem, J. (2009), Chapter3: Questionnaire Design, in ?Applied Survey Methods: A Statistical Perspective, Wiley Series in
Survey Methodology.

8.4 Usability Testing Instruments

+ USABILITY AND USER EXPERIENCE?: ?Society for Technical Communication UUX Special Interest Group? (2014) Usability
Toolkit, http://www.uuxsig.org/usability-toolkit/?doing_wp_cron=1416828178.1387839317321777343750&ut
m_source=twitterfeed&utm_medium=twitter

8.5 UX Research and Design Tools

+ Sullivan Craig (2016) The List of UX Tools to Rule Them All, https://medium.com/muzli-design-inspiration/login-sign-up-
énspiration—for—mobile—apps—aeff34090b bd#.ocoezqreq

Week Weekly Contents

1 Discussion

2 Discussion

3 Case Study

4 Case Study

5 Case Study

6 Case Study

7 Case Study

8 Case Study

9 Case Study

10 Case Study

11 Case Study

12 Case Study
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
siv 612 Public Relations Writing 2 2 0 0 2 4

Prerequisites

Admission Requirements

Language of

Instruction Turkish
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Course Type Compulsory
Course Level Masters Degree
Objective -

Content -

References

Theory Topics

Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
Siy 622 Crisis Communication Management 2 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Theory Topics

Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
Siy 662 Seminar 2 0 0 0 0 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu derste stratejik iletisim yonetimi ile baglantili konularda cesitli bilimsel dergilerde yayinlanmis makaleler,

arastirmalar, projeler incelenecektir. Ayrica konuk 6gretim elemanlarinin katihmlariyla iletisim alanindaki
glincel sorunlar tartisilacaktir. Ogrencilerin sektériin icinden profesyonellerden alacaklari derslerle stratejik
iletisim yénetimiyle iligkili farkli alanlar hakkinda bilgi sahibi olmasi amaclanmaktadir.
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Content 1.Hafta: Sunum teknikleri
2.Hafta: Tez yazimina giris, veri toplama
3.Hafta: Tez yazimi; problematik ve hipotez olusturma
4.Hafta: Tez yazimi; kaynak gosterme
5.Hafta: Bilimsel yazi ve sunusg
6.Hafta: Sektérden konuklar
7.Hafta: Sektérden konuklar
8.Hafta: Sektérden konuklar
9.Hafta: Sektérden konuklar
10.Hafta: Sektérden konuklar
11.Hafta: Ogrenci sunumlari
12.Hafta: Ogrenci sunumlari
13.Hafta: Ogrenci sunumlari

14.Hafta: O§renci sunumlari

References Halil Seyidoglu. Bilimsel Arastirma ve Yazma Teknikleri. 8. Baski, Istanbul: 2000

Theory Topics

Week  Weekly Contents

1 1.st course : Introduction

2 2.nd course : Introduction to research

3 3.rd course : Identify a research question

4 4.th course : Make a simple retrieval

5 5.th course : Concepts related to descriptive research

6 6.th course : Survey

7 7.th course : Observation

8 8.th course : Concepts related to experimental research
9 9.th course : Concepts related to data analysis

10 10.th course : Analysis

11 11.th course : Analysis of research papers and discussions
12 12.th course : Presentation

13 13.th course : Mid-term

14 14.th course : Presentation (Researches and Reports)
Content
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Course Code Course Name Semester Theory Practice Lab Credit ECTS
Sive92 Virtual Communities and Media 2 2 0 0 2 4
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Masters Degree

Objective

Content

References
Theory Topics

Week  Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Sy 603 Social Media in Strategic 2 2 0 0 2 4

Communication

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Elective
Masters Degree

Dijital dontistm, markalarin dijital zamana ayak uydurmak icin teknolojiyi tim streglerinde kullanmalari olarak
tanimlanabilir. Dijitallesme sadece bireylerin, kurumlarin degil nesnelerin, makinelerin de birbirleriyle
baglantili oldugu yeni bir asamaya dogru gelismektedir. Dijital streclerin rekabeti artirmasi, fiyatlari
seffaflastirmasi, glict musterinin eline gecirmesi ve online itibari 6nemli kilmasi; markalari dijital ile yagsanan
hizli dontstime ayak uydurmak zorunda birakiyor.

Markalarin ve onlari kullanan bireylerin yasamlarinda yeni olan kavram “baglantili olmak” seklinde
tanimlanmaktadir. Birgok cihazdan bireyin markalar ve icerikleriyle baglantida kalmasinin bir getirisi de, veri
toplayip kullanma yetenedidir. Sosyal medya araglari basta olmak Gizere tim dijital iletisim kanallarindan
markayi takip eden veya etkilesimde bulunan kullanicilara trin ve hizmetler ile ilgili bilgi aktarmaya devam
ederken, diger yandan dijital mecralarin tamaminda marka hakkinda yapilan tim konusmalari dinlenmesi,
gerektiginde markanin konugmalara katilmasi, Grtin ve hizmetlerin bu konusmalardan alinacak geri dénuslerle
gelistirilmesi gerekmektedir. Bu dersin amaci kreatif ve iletisim yeteneklerinin yani sira yukarida sayilan dijital
verileri anlamlandirma konusunda da 6grencilerin 6rneklerle dederlendirme yapabilmesidir.
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Content 1. Hafta: Dijital ve sosyal medya kavrami, iletisim stratejilerinde dijital medya ile geleneksel medya kullanimi
karsilagtirmasi

2. Hafta: PR 2.0 kavrami ve dijital dustince sistemi olusturma

3. Hafta: Dijital Dontstim ve 4'li medya turleri

4. Hafta: Geleneksel ve Dijital Medyada Tuketici Davraniglari (customer, consumer, shopper)
5. Hafta: Dijital aglarda icerik yonetimi

6. Hafta: Buyiik Veri ve Stratejik fletisim Uygulamalarindaki Rolii (Ornek olay incelemeleri)

7. Hafta: Vize sinavi

8. Hafta: Sosyal Medyada Pazarlama lletisimi (icerik tretimi, etkilesim ve musteri deneyimi, influencer
marketing, web takip ve monitoring, marka dili)

9. Hafta: Dijital Kampanya Stratejisi Olusturma (i¢ goriyi dogru okuma, basari kriterlerini belirleme, mesaj
hedefi, mecra hedefi, hedef kitle belirleme, takvim)

10. Hafta: Uzman konuk daveti

11. Hafta: Icgérii elde etmeden yeni nesil yontemler: yapay zeka, makine 6grenme ve derin égrenme
12. Hafta: Dijital itibar yonetimi ve kriz yonetimi

13. Hafta: Viral halkla iliskiler ve sosyal topluluklar etkilesimi

14. Hafta: Odev sunumu

References Gartner Raporlari
BREAKENRIDGE, Deirdre (2008). PR 2.0: new media, new tools, new audiences, FT Press.
DILENSCHNEIDER, Robert L. (2010). The AMA handbook of public relations [electronic resource], AMACOM,
NewYork.
SCOTT, David Meerman (2010). The new rules of marketing and PR, MediaCat Kitaplari: digitalage, Kapital
Medya Hizmetleri A.S., Istanbul.
SOLIS, Brian (2009). Putting the public back in public relations : how social media is reinventing the aging
business of PR, Upper Saddle River, N.J. : FT Press.

Sureli yayinlar:

Journal of Public Relations Research
Public Relations Quarterly

Public Relations Review

Theory Topics

Week  Weekly Contents

1 The definition of the social media and the comparison of the use of the traditional and social media in public relations
2 Social media and social channel

3 PR 2.0 and the formulation of the system of digital thought

4 Blogs and the blogging

5 The content management in social networks

6 Forums, wikis and email groups

7 Midterm exam
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Week  Weekly Contents

8 Press release and feedbacks of RSS in the social media

9 The online press office, the pod-casting and the optimization of the search engines

10 Invitation of a specialist

11 Viral public relations and the interaction with social groups

12 New source of brands’ power: individual based examples

13 The strategic public relations planning in social media

14 Presentation of the homeworks
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Siy 632 Health Communication 2 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu ders iletisim stratejilerinin saghgin gelistirilmesi yoninde, kamu cikari esas alinarak incelenmesini ve alan

ile ilgili bilgi ve becerilerin kazandirilmasini amaglamaktadir.

Content Sagligin tibbi ve sosyal modeli
Saghdin tibbilestirilmesi
Saglik iletisiminde kisilerarasi ve kitle iletisimi boyutlari
Saglik iletisiminde kullanilan yéntemler
Sadlik iletisimi kuramlari ve modelleri
Saglik okuryazarligi
Bilim ve saglik haberciligi
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References Ders notlarr.
Ivan ILLICH, Sagligin Gaspi, Cev: Siiha Sertabipoglu, Istanbul: Ayrinti Yayinlari, 1995.
inci CINARLI, Saglik Tletisimi ve Medya, istanbul: Nobel Yayinlari, 2008.

Lawrence WALLACK vd., Media Advocacy and Public Health: Power for Prevention. California: Sage Publications,
1993.

Charles ATKIN ve Lawrence WALLACK (ed.). Mass Communication and Public Health: Complexities and
Conflicts. Newbury Park: Sage Publications, 1990.

Ruhi Selcuk TABAK. Saglik fletisimi, Istanbul: Literatiir Yayimlari, 1999.

Michel FOUCAULT, Naissance de la Clinique, 3eme ed., Paris: Presse Universitaire de France, 1993.

inci CINARLI, “Bilim ve Saglik Haberciligi: Kamu Yararina Dogru, Ulagilabilir ve Kullanilabilir Enformasyon letimi
ve Sorumluluklar”, Tim Yénleriyle Medya ve Tletisim, Metin Isik ve Ayhan Erdem (ed.), Konya: Egitim Kitabevi

Yayinlari, 2008.

Inci CINARLI ve Elgiz YILMAZ, “Saglik Bilincinin Olusturulmasinda ‘Medya Okuryazarliyinin Onemi”, Medya
Okuryazarhg, istanbul: Kalemus Yayinlari, 2007.

Kevin B.Wright, Lisa Sparks and Dan O’Hair, Health Communication in the 21st Century, Blackwell Publishing,
2008.

inci CINARLI ve Elgiz YILMAZ, “The Media Manufacturing the Sense of Health, lliness and Disease: Health
Coverage in Turkish Newspapers", lliness, Bodies and Contexts. Isabelle Lange, Zoe Norridge (eds.), Oxford:
Interdisciplinary Press, 2010.

Mustafa SUTLAS, Medya icin Saglik, Saglik icin Medya, Bas-Has: Istanbul, 2007.

Daniele CARICABURU ve Marie MENORET, Sociologie de la Santé, Paris: Colin, 2004.

Keith J. Petrie ve John A.Weinman, Perceptions of Health and Iliness, Amsterdam: Harwood Academic
Publishers, 1997.

Peter Conrad, The Sociology of Health& lliness, 7th ed., New York: Worth Publishers, 2005.

Ayrica bkz. T.C. Saglik Mevzuati: http://www.istabip.org.tr
http: //www.sanayi.gov.tr : (Reklam Kurulu kararlarr)

Theory Topics

Week  Weekly Contents

1 _
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Week  Weekly Contents

9 -

10 -

11 -

12 -

13 -

14 -

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

Siy 623 Intercultural Communication 2 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

Turkish

Elective

Masters Degree

Bu dersin amaci, kulturlerarasi iliskilerde iletisimsel sorulari anlamaktir.

Kalturlerarasi iligskilerde iletisimsel sorular.
Tletisim engelleri: dil stereotipler, davranis.

R. Amossy, A. Herschberg-Pierrot, Stéréotypes et clichés : langue, discours, société.

+J.L. Austin, Quand dire, c'est faire! Points Seuil, Paris 1991

* P. Bourdieu, Ce que parler veut dire. Fayard, Paris, 1982

* Byram, M., Neuner, G., Zarate, G., La compétence socioculturelle dans I'apprentissage des langues, Editions
du Conseil de I'Europe, Strasbourg, 1997

+ E. Goffman, La Mise en scene de la vie quotidienne (tome 1 : "La Présentation de soi" ‘tome 2: "Les relations
en public"), 1973.;

+ E. Goffman, Les rites d'interaction, 1974. Editions de Minuit

+ E. Goffman, Fagons de parler, trad. Paris, Minuit, 1987

+ R. Gori, Le corps et le signe dans I'acte de parole. Dunod, Paris, 1978.

+J.J. Gumperz, Engager la conversation. Introduction a la sociolinguistique interactionnelle. Minuit

+ C. Hagége, L'homme de paroles. Contribution linguistique aux sciences humaines. Fayard, Paris, 1985.

+ C. Hagege, Le souffle de la langue. Voies et destins des parlers d'Europe. Paris, Odile Jacob. 1992.

« E.T. Hall, La dimension cachée, Points Seuil, Paris. 1971.

+ E.T. Hall, Le langage silencieux Points Seuil, Paris. 1973.

« E.T. Hall, Au dela de la culture. Le Seuil, Paris, 1979.

* B. Lahire, L'Homme pluriel, Nathan, coll."Essais et recherches", 1998

+ D. Sperber, et D. Wilson, La Pertinence. Editions de Minuit, 1989.

+ P.Watzlawick, Janet Helmick-Beavin et Don D. Jackson, Une logique de la communication, Paris, Points Seuil,
1979.

Y. Winkin, (Textes choisis par): La nouvelle communication. Le Seuil, Paris. 1981.

Interculturalité

+ Abdallah-Pretceille, M., Vers une pédagogie interculturelle, Anthropos, Paris, 1996

+J.L. Amselle, Logiques métisses. Anthropologie de l'identité en Afrique et ailleurs, La Découverte, 1990
+J.L. Amselle, Branchements. Anthropologie de I'universalité des cultures, Flammarion, 2001

* Arjun Appadurai, Aprés le colonialisme : les conséquences culturelles de la globalisation. Payot. 2001
+ Kwame Anthony Appiah, Pour un nouveau cosmopolitisme. O. lacob, 2006 trad. francaise, 2008
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+ R. Bastide, Les Amériques Noires, I'Harmattan, 1996

* G. Bateson et ). Ruesch, Communication et société, Paris, Seuil, 1988

+ Homi K. Bhabha, Les Lieux de la culture. Une théorie postcoloniale, Payot, 2007

* H. K. Bhabha : Nation and Narration, Psychology Press, publié en 1990 et dans Les lieux de la culture : une
théorie postcoloniale, Paris, Payot, 2007, publié initialement en 1994,

+ J.F. Bayart, Lillusion identitaire, Fayard, 2000

« H. Becker - Outsiders, Paris, A.M. Métaillé, 1985

* Ruth Benedict, Echantillons de civilisation, Paris, Gallimard, 1950.

* M. Bourse et H. Ylcel, Pour comprendre les Cultural Studies, L'Harmattan, 2016

+ M. Bourse, "Des mots et des idées : Interculturel et /ou Multiculturel",Edition L'Harmattan, Paris.2017

+ C. Camilleri, M. Cohen-Emerique, Chocs des cultures : concepts et enjeux pratiques. L'Harmattan, 1989

+ Néstor Garcia Canclini, Cultures hybrides. Stratégies pour entrer et sortir de la modernité, PUL, Collection:
Americana 2010

* M. De Carlo, Linterculturel, Clé international, Paris, 1998

* F. Constant, Le multiculturalisme, Flammarion, 2000

+ D. Cuche, La notion de culture dans les sciences sociales. La Découverte, coll. Repéres, 1996

+J. Demorgon, L'exploration interculturelle. Armand Colin, Paris, 1989.

+J. Demorgon, Complexité des cultures et de l'interculturel. Anthropos, Paris, 1996

* M. Duchet, Anthropologie et histoire au siecle des Lumieres, Paris, Albin Michel, «Bibliothéque de I'évolution
de 'humanité », 1971, rééd.1995

* R. Kastoryano (dir.), Quelle identité pour I'Europe? Le multiculturalisme a I'épreuve, Presses de Sciences Po,
1998

« J. Kristeva, Etrangers & nous-mémes. Fayard, Paris, 1988

* W. Kymlycka, La citoyenneté multiculturelle : une théorie du droit des minorités, Montréal, Boréal, 2001,

+ C. Labat / G. Vermes, Cultures ouvertes, sociétés interculturelles : du contact a I'interaction. L'Harmattan,
Paris, 1994

+ D. Lacorne, "La crise de l'identité américaine", Paris, Fayard, 1997.

*J.R. Ladmiral, E.M.: Lipiansky, La communication interculturelle. Armand Colin, Paris, 1991.

+ Cl. Lévi-Strauss, Race et Histoire. Gonthier, Paris, 1968.

* R. Linton, Le fondement culturel de la personnalité,. Dunod, Paris, 1995

+ B. Malinowski, Une théorie scientifique de la culture. Maspero, Paris, 1968

* M. Mead, Mceurs et sexualité en Océanie. Plon, Paris, 1963

* Rivera, René Gallissot, Mondher Kilani, ouvrage collectif, L'imbroglio ethnique en quatorze mots clés, Payot,
Lausanne, 2001

+ D. Schnapper, La France de l'intégration. Sociologie de la nation en 1990, Gallimard, 374p.1991

+ D. Schnapper et C. Bachelier, Qu'est-ce que la citoyenneté? Gallimard/Folio, 2000.

« P.A. Taguieff, La force du préjugé. Essai sur le racisme et ses doubles. La Découverte, Paris, 1987.

* Taylor, Multiculturalisme, différence et démocratie. Aubier, Paris, 1994

* A.M. Thiesse, La création des identités nationales. Europe, 18éme-20eme siécles, Seuil, 1999

+ F. Thual, Les Conflits identitaires, Ed. Ellipses/Iris, 1995

+ E. Todd, Le destin des immigrés, Assimilation et ségrégation dans les démocraties occidentales

+T. Todorov, Nous et les Autres. Le Seuil, Paris, 1988.

* Touraine, Pourrons nous vivre ensemble? Egaux et différents. Fayard, 1997

* G. Vinsonneau, Culture et comportement. A. Colin, Paris, 1997

* M. Walzer, Pluralisme et Démocratie, Esprit, 1997

+ P. Weil, La France et ses étrangers. L'aventure d'une politique de I'immigration de 1938 a nos jours, Folio,
Gallimard, 1995

* M. Wieviorka, L'espace du racisme, Seuil, 1991

* M. Wieviorka (dir.) Une société fragmentée, le multiculturalisme en débat, La Découverte, 1997

* M. Wieviorka, Le racisme, une introduction, La Découverte -poche, "Essais", 1998

Theory Topics

Week  Weekly Contents
1 Basics notions on Globalization

2 Social, economic and cultural context of globalization
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Week  Weekly Contents

3 Technical Communication as a player in globalization

4 Myth communication

5 Information society

6 Intercultural communication and new communication technologies
7 Different paradigms and theories

8 Midterm

9 Civilization, diversity, universalism, particularism and exotism

10 Cultural gobalization and identity conflicts

11 Cultural Imperialism

12 Conflict between civilizations: Example of CNN Int.

13 The End of Eurocentrism?

14 Communication as normative value and ethics principles of the encounter with the other
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