Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G563 Research Methodology 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Compulsory
Masters Degree

Bu ders, arastirma yontemlerine iliskin temel kavramlari, ilke ve uygulamalari ile analiz tekniklerini
dgretmeye yoneliktir.

1. Hafta : Girig, arastirma projesinin adimlari, érnekleme kavrami.

2. Hafta : Istatistik tahmin yéntemleri, ana kitle ortalama ve oran tahmini.

3. Hafta : Istatistik tahmin yéntemleri, ana kitle ortalama ve oran tahmini, rneklem biytkliginin
belirlenmesi.

4. Hafta : Hipotez testleri : Hipotezlerin yazilmasi, anlamlilik dizeyinin belirlenmesi, I. ve Il. tip hatalar,
karar kriterleri.

5. Hafta : Hipotez testleri - Parametrik yontemler, bir ana kitle ortalama ve oran testleri.

6. Hafta : Hipotez testleri - Parametrik yontemler, iki ana kitlenin ortalama ve oranlarinin karsilastiriimasi.
7. Hafta : Ara Sinav 1.

8. Hafta : Hipotez testleri - Parametrik olmayan testler (ikiden fazla ana kitle oranlarinin karsilastiriimasi,
kontenjans tablolari, Chi kare bagimsizlik, homojenlik ve uygunluk testleri).

9. Hafta : Hipotez testleri - Parametrik olmayan testler (Kolmogorov-Smirnov tek érnek testi, Wilcoxon sira
testi, Mann-Whitney U testi).

10. Hafta : Istatistikte iligki analizi, serpilme diyagramlari. Regresyon ve korelasyon analizi ve varsayimlar.
11. Hafta : Ara Sinav 2

12. Hafta : Basit dogrusal regresyon analizi, regresyon katsayilarinin en kictk kareler yéntemi ile
belirlenmesi. Regresyon ve korelasyon katsayilarinin testi.

13. Hafta : Coklu regresyon ve korelasyon analizi. Kismi korelasyon katsayilari.

14. Hafta : Parametresiz iliski analizi - Spearman sira korelasyonu ve Kendall uygunluk testleri.

Daniel Wayne W. & Terrell James C., Business Statistics, 5. edition, Houghton Miflin, USA.

Newbold, Paul, Statistics for Business and Economics, Pearsons Education

Newbold, Paul, sletme ve iktisat icin Istatistik, Ceviren Umit Senesen, Literatiir Yayincilik

Orhunbilge, Prof. Dr. Neyran, Ornekleme Yéntemleri ve Hipotez Testleri, 1.U.isletme Fak. Yayinlari Avciol
Basim Yayin, 2. Baski, Istanbul 2000.

Orhunbilge, Prof. Dr. Neyran, Uygulamali Regresyon ve Korelasyon Analizi, 2. B., L.U.Isletme Fak. Yayinlari,
1.U. Basim ve Yayinevi Md., istanbul 2002

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
G565 Marketing Theory 1 3 0 0 3 6

Prerequisites
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Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Week Weekly Contents

Turkish
Compulsory
Masters Degree

Bu ders, pazarlama bilimi hakkinda teorik dederlendirmeler yapabilme kabiliyeti kazandirmayi
amaclamaktadir.

Ders kapsaminda, etkili pazarlama anlayislari gelistirmek icin incelenmesi gereken pazarlama kavramlari
ele alinacak, teori ve pazarlama teorisine yonelik yaklasimlar detaylica irdelenecek ve uluslararasi
pazarlama, strdurulebilir pazarlama gibi kimi 6éne ¢ikan pazarlama alt alanlarinda teorik incelemelerin
nasil yon buldugu Gzerinde durulacaktir.

o Philip Kotler, Kevin Lane Keller, & Alexander Chernev, Marketing Management, Pearson.

o Jagdish N. Sheth, David M. Gardner, Dennis E. Garrett, Marketing Theory: Evolution and Evaluation,
Wiley.

o Mehmet Karafakioglu, Pazarlama ilkeleri, Beta.

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
G567 Business Management 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Compulsory
Masters Degree

Bu dersin temel amaci lisansistd 6grencilerine glinimz modern isletmelerinin yonetilmesi icin gerekli
olan kuram, kavram ve teknikleri 6gretebilmektir. Bu derse katilanlar ayrica planlama, ¢rgttleme,
yoneltme ve denetim gibi temel yénetim fonksiyonlari ve uygulamalari ve bu alandaki ¢zellikle Tarkiye
baglaml akademik calismalar hakkinda da bilgi sahibi olacaklardir.

12/13/2025 4:32:26 PM
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. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
9. hafta:

Content

0 N o U1 AN =

10. hafta:
11. hafta:
12. hafta:
13. hafta:
14. hafta:

References Kogel, T.

Daft, R.L.

Yonetime Giris: Yonetim ve Yoneticiler

Yonetim kuramlari ve yonetimde glincel yaklagimlar
Karar verme ve suregleri

Planlama ve ilgili akademik ¢alismalar

Stratejik planlama ve yonetim sireci

Orgutleme, érglt yapilari ve ilgili akademik calismalar
Ara sinav

Grup ve motivasyon yonetimi: Uygulamalar ve akademik ¢alismalar
Liderlik: Kuram, uygulama ve akademik caligmalar
Kisilerarasi iliskiler yonetimi ve akademik ¢alismalar
Denetleme ve ilgili akademik ¢alismalar

Proje sunumlari

Proje sunumlari

Proje sunumlari

(2018). Isletme Yoneticiligi, 17.Baski, Beta: Istanbul 2018.
(2011). New Era of Management, 10th edition, New York: SOUTH-WESTERN.

Makalelerden olusan okuma listesi

Theory Topics

Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
G561 Financial Analysis 1 3 0 0 3 6
Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory

Course Level Masters Degree

Objective Isletme Yiiksek Lisans Programi égrencilerine yonelik olan bu dersin iki temel amaci vardir. Bunlardan

birincisi finansal analiz konularini 6gretmek digeri ise bu alandaki bilimsel arastirma ve yayinlari analiz

etmektir.

Bu ders kapsaminda 6grencilere, finansal tablolarin okunabilmesine yonelik bilgiler

kazandirilmaktadir. Ayrica, finansal tablo analizi baglaminda, isletmelerin, yukimlultklerini yerine getirme

kabiliyetlerini, finansal yapilarini, finansal performanslarini ve karliliklarini analiz etmek icin kullanilan ve

mali durumlarinin yatirim yapmaya uygunlugunu belirlemek igin yapilan dederlendirme surecleri ile

finansal analiz ve kontrol konulari 6gretilmektedir. Finansal analiz alanindaki bilimsel arastirma ve yayinlar

analiz ed

ilmekte 6grencilerin bu alandaki arastirma bilgi ve becerileri gelistirilmektedir.

12/13/2025 4:32:26 PM
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Content

References

Theory Topics

Week Weekly Contents

Finansal tablolar ve finansal analiz teknikleri cercevesinde oran analizi, nakit akis analizleri kisa vadeli
bor¢ 6deme glicinun analizi, karhlik analizi ve piyasa oranlarinin kullaniimasi yoluyla hisse senedi
analizlerinin ardindan finansal basarisizligin 6nceden tahmin edilmesi: Altman Z-skor Modeli
incelenmektedir. Suiistimal géstergelerinin analizinde Beneish modeli ve dider analiz ele alinmaktadir.
Sermaye yapisi ve uzun dénemli bor¢ 6deme glclinUn analizi ile birlikte sermaye-finansman kararlarinda
hisse basina etkinin analizi ve sermaye kararlari ele alinmaktadir.

Finansal 6ngoru konusunda proforma finansal tablolar dizenlenmektedir.

Isletme degerinin belirlenmesinde yéntemler incelenmektedir.

Enflasyona gore dizeltilmis finansal tablolarda dikkate alinmasi gereken hususlar ve ayrica analizlerde
sektorel farkhliklarin énemi vurgulanmaktadir. Ayrica bu alanlardaki bilimsel arastirma ve yayinlar
incelenmektedir.

Fridson, M.; Alvarez, F. (2022) Financial Statement Analysis: A Practitioner’s Guide, Fifth Edition; John Wiley
& Sons, Inc.

Alexander, D.; Britton, A.; Jorissen, A. (2007); “International Financial Reporting and Analysis”, (3rd Edition),
Thomson Learning.

Subramanyam, K. (2014) Financial Statement Analysis, Eleventh Edition, McGraw Hill.

Zutter, CJ.; Smart, S.B, (2022) Principles of Managerial Finance, Pearson International Edition, 16th Edition

1 Introduction to Financial Statements and Financial Analysis Techniques

2 Diagnosis of liquidity, efficiency of activities, financial structures and profitability of companies with ratio analysis
3 Cash Flow Analysis

4 Analysis of the solvency of short-term debt

5 Profitability Analysis

6 Perform stock analysis using market ratios

7 Predicting Financial Failure: Altman Z-Score Model

8 Fraud Indicators: The Beneish Model and Other Analytics

9 Analysis of the impact per share on capital financing decisions and the capital decision

10 Financial Forecast - Preparation of Forecast Financial Statements

11 Determination of Business Value

12 Items to Consider in the Inflation-Adjusted Financial Statements

13 Analysis of sectoral differences

14 International Financial Analysis, Management Planning and Control, and Financial Risk Management
Content

Course Code

G569

Prerequisites

Admission Requirements

Course Name Semester Theory Practice Lab Credit ECTS

Financial Reporting Techniques 1 3 0 0 3 6
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Language of Instruction  Turkish

Course Type Compulsory

Course Level Masters Degree

Objective Finansal raporlama teorisi ve finansal raporlama teknikleri hakkinda 6grencileri bilgilendirmek
Content Finansal Raporlama Teorisi

Finansal Raporlamada Farkli Yaklagimlar

Piyasa Ekonomisinde Finansal Raporlamanin Roll
Finansal Raporlamada Ol¢gme Sorunu

Alternatif Olgme Yaklagimlar

Tanima ve Finansal Tablolarin Niteliksel Ozellikleri
Normatif Muhasebe Teorisi

Pozitif Muhasebe Teorisi

Yénetici Menfaatleri Teorisi

Kazang Yonetimi Teorisi

Raporlama Manipulasyonlari

Uluslararasi Muhasebe (Finansal Raporlama)

References * Accounting Theory-Vernon Kam
** Financial Accounting Theory- Craig Deegan, Jeffrey Unerman

Theory Topics

Week Weekly Contents

1 Financial reporting theory

2 Financial reporting theory

3 Alternative approaches in financial reporting

4 The role of financial reporting in market economy

5 The problem of measurement in financial reporting

6 Alternative measurement approaches

7 Recognition and qualitative characteristics of financial statements

8 Normative accounting theory

9 Positive accounting theory

10 Management compensation theory

11 Earnings management

12 Reporting manipulations

13 International accounting (international financial reporting)

14 International accounting (international financial reporting)
Content

Course Code Course Name Semester Theory
G576 Strategic Management Approaches 2 3

Prerequisites

Admission Requirements

Practice

0

Lab

Credit

3

ECTS

6
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Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Ders, 6grencilerin farkli yonetim ve strateji kuramlariyla tanismalarini ve stratejik analiz icin gerekli teknik

donanimlari kazanmalarini hedeflemektedir.

Content 1. hafta: Temel Kavramlar
2. hafta: Ic Cevre Analizi
3. hafta: Ic Cevre Analizi
4. hafta: Dig Cevre Analizi
5. hafta: Dig Cevre Analizi
6. hafta: Strateji Olusturma - Uygulama
7. hafta: Ara Sinav
8. hafta: BCG Matrix - GE Matrix - Ansoff Matrix
9. hafta: SPACE Matrix - Risk Yonetimi
10. hafta: Blue Ocean Strategy
11. hafta: Uygulama - Vaka Analizi 1
12. hafta: Uygulama - Vaka Analizi 2
13. hafta: Uygulama - Vaka Analizi 3

14. hafta: Sunum ve Tartismalar

References Exploring Corporate Strategy, 2009. G.Johnson, K.Scholes, R.Whittington Prentice Hall.
Strategy: Theory and Practice, 2012. S.R.Clegg, C. Carter, M. Kornberger & J. Schweitzer. Sage
Whipp,1999 “Creative deconstruction: Strategy and organizations” (Eds) S.R.Clegg, C.Hardy & W.R. Nord
Managing Organizations : Current Issues Sage:UK.
Handy, C. 2002 « What's a business for ? » Harvard Business Review, 49-55.
Anthony, P.D. 2005. « Management Ideology »( Eds) C.Grey& H. Willmott Critical Management Studies
Oxford :UK

Theory Topics

Week Weekly Contents

1 Introduction

2 Basic Concepts in Management

3 The Evolution of “Strategy” Concept

4 Strategic Segmentation

5 Environmental Scanning and Industry Analysis
6 Internal Scanning: Organizational Analysis
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Week  Weekly Contents

7 Synthesis

8 Strategy Formulation

9 Strategy Formulation

10 Strategy Implementation

11 Mid term exam

12 Presentation

13 Presentation

14 Presentation
Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
G580 Marketing Strategies 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective -

Content -

References

Theory Topics

Week  Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
G564 Corporate Finance 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu dersin amaci, sirketlerin finansal karar verme surecine iliskin gelistirilmis teorileri incelemektir.

12/13/2025 4:32:26 PM 7117



Content

0 N oA WwN =

. Ders:
. Ders:
. Ders
Ders:
. Ders:
. Ders:
. Ders:
. Ders:
9. Ders:
10. Ders
11. Ders
12. Ders
13. Ders
14. Ders

Kurumsal finansmana giris ve kurumsal ydnetimin temelleri
Temel finansal tablolar ve finansal analiz

: Paranin zaman dederi ve tahviller

Portfdy teorisi ve varlik fiyatlama modelleri
Hisse senetleri ve sermaye piyasalari etkinligi
Finansal planlama - |

Finansal planlama - Il

Vize sinavi

Karar alma - |

: Karar alma - I

: Karar alma - 1lI

: Sermaye yapisi

: Temettl politikalari

: Tarev finansal Grunler

References Berk, J. & DeMarzo, P., Corporate finance, Pearson International Edition.

Bolak, M., Isletme finans, Birsen Yayinevi.

Okka, O., Finansal yonetim: Teori ve ¢6zimlU problemler. Nobel Bilimsel Yayincilik.

Theory Topics

Week Weekly Contents

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
G566 Audit 2 3 0 0 3 6
Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree

Objective Ce cours destiné aux étudiants de master recherche en Gestion vise a enseigner les concepts d'audit et le

recherche dans ce domaine. Dans le contexte de la prise de décision de l'auditeur pendant le processus

de vérification des états financiers, I'étudiant se familiarise avec la nature et la quantité de preuves que

I'auditeur doit obtenir, et comprend les risques liés a I'engagement, I'évaluation des risques, la

technologie, la fraude et la vérification du contréle interne. Il apprend également les audits de durabilité.

12/13/2025 4:32:26 PM
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Content

References

: La profession de l'audit
. Rapports d'audit
. Responsabilités et objectifs de l'audit
. Nature et type du preuve d'audit.

. Controle interne

1
2
3
4
5. Matérialité et risque d'audit
6
7. Risque de fraude

8

. Application des processus de vérification des ventes et du cycle de collecte
9. Application des processus de vérification des autres cycles
10. L'échantillonnage d'audit pour les tests de contréles et de détail des soldes

11. Audit Data Analytics

12. Achévement de l'audit

13. Gestion de qualité en audit

14. Méthodes de Recherche en Audit

2011.

Giredin, Ersin Denetim ve Givence Hizmetleri,13. Baski, Tirkmen Kitabevi, Istanbul,

Arens, Alvin A., Randal J. Elder and Mark S. Beasley, Auditing and Assurance Services An Integrated

Approach, Fourteenth Edition, Pearson, Boston, 2012.

Theory Topics

Week Weekly Contents

1 The Profession of Auditing

2 Audit Reports

3 Audit Responsibilities and Objectives

4 Nature and Type of Audit Evidence

5 Considering Materiality and Audit Risk

6 Internal Control

7 Risk of Fraud

8 Application of Audit Process to the Sales and Collection
9 Application of Audit Process to Other Cycles

10 Audit Sampling for Test of Controls

11 Audit Sampling for tests of Details of Balances

12 Assurance services

13 Sustainability Assurance

14 Research Methods in Auditing

Content

Course Code Course Name Semester
G568 Managerial Accounting 2

Prerequisites

Admission Requirements

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

6
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Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
G570 Risk Management 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Dersin amaci, 6grencilere finansal risk kavramini tanitmak, riskli projelerin degerlendirilmesi ve risk

yonetimi hakkinda temel bilgileri vermektir.

Content 1. hafta: Risk kavrami

2. hafta: Riskin él¢cilmesi

3. hafta : Belirsizlik ortaminda karar verme

4. hafta: Riskli projelerin dederlendirilmesi

5. hafta: Riskin yonetimi

6. hafta: Forward islemler

7. hafta: Futures kontratlari

8. hafta: Vadeli faiz orani anlasmalari

9. hafta: Vize

10. hafta: Swap islemleri

11. hafta: Alim ve satim opsiyonlari

12. hafta: Opsiyon bilesimleri

13. hafta: Melez ve sentetik varliklar

14. hafta: Riske maruz deger yaklagimi
References BOLAK, Mehmet ; “Finans Mihendisligi: Kavramlar ve Araclar”, Beta Basim, Yayim, Dagitim A.S., Ekim 1998,

Istanbul.
ERSAN, thsan ; “ Finansal Tirevler” Literatir Yayincilk, Dagitim, Pazarlama San. Ve Tic. Ltd., Istanbul, 1997

GALITZ, Lawrence C. ; “Financial Engineering: Tools and Techniques to Manage Financial Risk”, Pitman
Publishing Company, London, 1995

MARSHALL, John f., Vipul K. BANSAL; “Financial Engineering: A Complete Guide to Financial Innovation”,
New York Institute of Finance,
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Theory Topics

Week Weekly Contents

1 The concept of risk

2 The measurement of risk

3 Investment decisions under uncertainty
4 Investment decisions under risk
5 Risk management

6 Forwards

7 Futures

8 Forward rate agreements

9 Midterm exam

10 Swaps

11 Call and put options

12 Option combinations

13 Hybrid and synthetic instruments
14 Value at risk
Content

Course Code Course Name

G560 Seminar

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Theory Topics

Week Weekly Contents

Content

Course Code Course Name

G574 Strategic Human Resource
Management

Prerequisites

Semester

2

Semester

2

Theory

0

Theory

3

Practice

0

Practice

0

Lab

0

Lab

0

Credit

0

Credit

3

ECTS

2

ECTS

6
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Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu dersin temel amaci, katihmcilari Stratejik insan Kaynaklari Yénetimi (SiKY) alanlarindaki teorik ve

ampirik calisma ve arastirmalarla tanistirmak ve stratejik yénetim kavram ve yaklagimlarinin daha etkin iKY
icin katkilarini tartismaktir.

Content .hafta: Stratejik insan Kaynaklari Yénetimine (SIKY) Girig
. hafta: SIKY tarihsel gelisimi ve giincel yaklagimlar
. hafta: IKY hedefleri ve IK stratejileri

. hafta: Stratejik ve Operasyonel iKY

1
2
3
4
5. hafta: Is analizleri ve is tanimlari
6. hafta: insan Kaynaklari planlamasi

7. hafta: IK secme ve istihdam stratejileri

8. hafta: Vize sinavi

9. hafta: IK egitim ve gelistirme stratejileri

10. hafta: Is degerleme ve is siniflandirma yéntemleri

11. hafta: Ozendirici Uicret sistemleri ve stratejileri

12. hafta: Performans dederleme ve performans yonetimi stratejileri
13. hafta: Kariyer yonetimi ve stratejileri

14.hafta: Ornek olay calismalari ve final sinavi éncesi genel tekrar

References + Armstrong, M., Strategic Human Resources Management: A Guide to Action, Kogan Page Publ.
+ Anthony, W.P., P.L. Perrewé & K.M. Kacmar; Stretegic Human Resource Management, The Dryden Press
« Uyargil, C. ve digerleri, insan Kaynaklari Yénetimi, 5. baski, Beta Yayinlari, istanbul, 2010.

Theory Topics

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
G578 Organizational Behavior 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References

Theory Topics

Week Weekly Contents

12/13/2025 4:32:26 PM 12/17



Content

Course Code Course Name Semester Theory Practice Lab Credit

G582

Advertising Management 2 3 0 0 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree

Objective Teori ve pratik yoluyla reklamin nasil yaratilacaginin ve uygulanacaginin agiklanmasi
Content 1. Hafta: BUtlnlesik pazarlama iletisimi kavrami

2. Hafta: Tutundurmanin bir bileseni olarak pazarlama

3. Hafta: Reklam kavrami, siniflandirilmasi, avantaj ve dezavantajlari
4. Hafta: Reklam teorileri

5. Hafta: Reklam organizasyonu ve reklam ajanslari

6. Hafta: Reklam kampanyasi planlamasi

7. Hafta: Reklam amaclari

8. Hafta: Reklam butceleri

9. Hafta: Reklamda yaraticilik

10. Hafta: Reklamda yaraticilik Il

11. Hafta: Medya planlama

12. Hafta: Reklam etkinligi ve arastirmalari

13. Hafta: Reklamda gostergebilim

14. Hafta: Reklam yaratim calistay!

References Adversiting and Promotion-George Belch

Adversiting and Promotion-Chris Hackley

Theory Topics

Week

1

Weekly Contents

Integrated marketing communication concept

Advertising as a component of promotion mix.

Advertising concept, classification, advantages and disadvantages.
Advertising theories.

Advertising organization and ad agencies

ECTS
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Week Weekly Contents

6 Advertising campaign planning

7 Advertising objectives

8 advertising budgeting

9 Mid-term

10 Creativity in advertising

11 Media planning

12 Advertising effectiveness and ad research

13 Advertising semiology

14 Ad creation workshop

Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
G584 International Marketing 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu dersin amaci uluslararasi pazarlama yénetiminin temel ilkelerini ve stratejilerini 6gretmektir. Bu

kapsamda 6grencilerin kiresel ¢evre unsurlarini anlamasi ve analiz etmesi, pazara giris stratejileri
gelistirebilmesi ve uluslararasi pazarlara yonelik olarak pazarlama karmasi unsurlarini analiz ederek
politika ve stratejileri planlayabilmesi hedeflenmektedir.

12/13/2025 4:32:26 PM 14 /17



Content 1. Hafta: Klresellesme
2. Hafta: Kiresellesme
3. Hafta: Ekonomik ve finansal ¢evre
4. Hafta: Kulturel, yasal ve politik cevre
5. Hafta: Kiresel pazarlama arastirmasi, kiiresel bélimlendirme ve konumlandirma
6. Hafta: Kiresel Pazarlama Stratejileri
7. Hafta: Pazara Girig
8. Hafta: Ara sinav
9. Hafta: Uriin Gelistirme
10. Hafta: Fiyatlandirma
11. Hafta: Satis
12. Hafta: Tletisim Dagitim
13. Hafta: Gelisen Pazarlar

14, Hafta: Ithalat Ihracat

References Masaaki Kotabe ve Kristiaan Helsen, “Global Marketing Management”, 4th edition, USA: John Wiley and
Sons Inc.

Theory Topics

Week Weekly Contents

1 Globalization

2 Globalization

3 Economic and financial environment

4 Cultural, legal and political environment
5 Global marketing research, global segmentation and positioning
6 Global marketing strategies

7 Marketing entry

8 Midterm Exam

9 Product development

10 Pricing Policies

11 Sales Management

12 Communication, distribution

13 Developing/emerging markets

14 Import export
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
G572 Corporate Sustainability Practices in 2 3 0 0 3 6
Accounting

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

Theory Topics

Turkish

Elective

Masters Degree

Kurumsal Strdurdlebilirlik ve Muhasebe hakkinda 6grencileri bilgilendirmek

Hafta 1: Kurumsal Strddrulebilirlik Kavrami ve Tarihsel Geligimi

Hafta 2: Kurumsal Sosyal Sorumluluk ve Kurumsal Sturdurulebilirlik Temelleri
Hafta 3: Kurumsal Strdurilebilirlik Acisindan Finansal Raporlamanin Onemi
Hafta 4: Geleneksel Raporlama ile Surdurdlebilirlik Uygulamalari Karsilastiriimasi
Hafta 5: Cevre Muhasebesi ve Surdurulebilirlik Raporlamasi

Hafta 6: Vaka Cozumu 1

Hafta 7: Vaka Cozimu 2

Hafta 8: Vize Sinavi

Hafta 9: Strdurulebilirlik Raporlamasi ile ilgili Kiresel Dizenlemeler

Hafta 10: Dunya'dan ve Turkiye'den Surdurulebilirlik Raporlamasi Uygulamalari
Hafta 11: Strdirdlebilirlik Raporlamasi ve iklim Degisikligi Uygulamalar

Hafta 12: Surdurulebilirlik Raporlamasi ve Gelir Esitsizligi Uygulamalari

Hafta 13: Vaka C6zUmu 3

Hafta 14: Uygulama Ornekleri

Tavsiye edilen okumalar;

Adam, C. (2022). Climate change and the private sector: the role of internati onal reporting frameworks in
promoting private sustainable investment. Denver Law Review, 99(3), 635-651.

Blanco, C., Caro, F., & Corbett, C.J. (2017). An inside perspective on carbon disclosure. Business Horizons,
60(5), 635-646.

Bui, B., Houge, M. N., & Zaman, M. (2020). Climate governance effects on car bon disclosure and
performance. British Accounting Review, 52(2), 100880.

Cosma, S., Principale, S., & Venturelli, A. (2022). Sustainable governance and climate-change disclosure in
European banking?: the role of the corporate social responsibility committee. Corporate Governance, 22(6),
1345 1369.

Dincer, B., Keskin, A. I, & Dincer, C. (2023). Nexus between Sustainability Reporting and Firm
Performance: Considering Industry Groups, Accoun ting, and Market Measures. Sustainability
(Switzerland), 15(7).

Dinh, T., Husmann, A., & Melloni, G. (2023). Corporate Sustainability Repor ting in Europe: A Scoping
Review. Accounting in Europe, 20(1), 91-119.
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Week

10

11

12

13

14

Weekly Contents

Corporate Sustainability Concept and Dimensions

Historical Development of the Concept of Corporate Sustainability

Corporate Social Responsibility and Corporate Sustainability Fundamentals

Corporate Social Responsibility and Corporate Sustainability Implementation Principles
The Importance of Financial Reporting in Terms of Corporate Sustainability

Financial Reporting Conceptual Framework in terms of Corporate Sustainability and Social Responsibility
Comparison of Traditional Reporting and Sustainability Practices

Environmental Accounting and Sustainability Reporting

Global Regulations on Sustainability Reporting

Sustainability Reporting Practices from the World and Turkey

Sustainability Reporting and Climate Change Practices

Sustainability Reporting and Income Inequality Practices

Case study

Case study
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