Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G524 Management And Psychology 1 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Turkish
Elective
Masters Degree

Ders kapsaminda, insanlarin orgtt icindeki unsurlara iliskin distnceleri, hissettikleri ve bunu
davraniglarina nasil aksettirdikleri ile ilgili olarak calisanlarin davranislari, kararlari, algilari ve duygusal
tepkilerini anlamaya odaklanilmaktadir. Bireylerin ve takimlarin 6rgut icinde birbirleriyle ve 6rgttun dis
cevresiyle iligkileri incelenmektedir.

Orguitsel Davranig Alani

Kisilik, Degerler ve Etik

Tutumlar ve Is Tatmini

Algi ve Karar Alma

Gruplar ve Grup Davranislari

fletisim ve Orgltsel letisim

Orgiitsel Degisim ve Stres Yénetimi

Catisma Yonetimi ve Mlzakere

Orgutlerde Giic ve Politika

Orgut Kultiri ve Kiltirdn Unsurlar

Liderlik ve Guncel Liderlik Yaklagimlari

Guincel Orgutsel Konular: Nepotizm, Presenteeism, Orgltsel Vatandaslik, Orgiitsel Sinizm, Whistleblowing,
Mobbing, Psikolojik Sézlesme, Cam Tavan Sendromu, Orgiite Yabancilagsma, Calisani Ozgiirlestirme,
Orgiitsel Giiven, Orgiitsel Sessizlik.

McShane, L.S. ve Glinow, M.A.V., (2014), OrgUtseI Davranis (Organizational Behavior), Ceviri Editorleri:
Gunsel, A. ve Bozkurt, S., Nobel Yayinlari 2.Baskidan Ceviri

Robbins S.P., Judge, T. A. (2012), Orgiitsel Davranis (Organizational Behaviour), Ceviri Editéri Prof. Dr. Inci
Erdem, Nobel Yayinlari, 14. Basimdan Ceviri, Istanbul.
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Course Code Course Name Semester Theory Practice Lab Credit

G531 Financial Reporting Techniques 1 3 0 0 3

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree

Objective Finansal raporlama teorisi ve finansal raporlama teknikleri hakkinda 6grencileri bilgilendirmek
Content Finansal Raporlama Teorisi

Finansal Raporlamada Farkli Yaklagimlar

Piyasa Ekonomisinde Finansal Raporlamanin Rolu
Finansal Raporlamada Ol¢gme Sorunu

Alternatif Olcme Yaklagimlari

Tanima ve Finansal Tablolarin Niteliksel Ozellikleri
Normatif Muhasebe Teorisi

Pozitif Muhasebe Teorisi

Yonetici Menfaatleri Teorisi

Kazang Yonetimi Teorisi

Raporlama Manipulasyonlari

Uluslararasi Muhasebe (Finansal Raporlama)

References * Accounting Theory-Vernon Kam
** Corporate Financial Reporting: Theory and Practice-Andrew W. Higson

ECTS

7
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Financial reporting theory

Financial reporting theory

Alternative approaches in financial reporting

The role of financial reporting in market economy

The problem of measurement in financial reporting
Alternative measurement approaches

Recognition and qualitative characteristics of financial statements
Normative accounting theory

Positive accounting theory

Management compensation theory

Earnings management

Reporting manipulations

International accounting (international financial reporting)

International accounting (international financial reporting)



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
G521 Business Management 1 3 0 0 3 7
Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory

Course Level Masters Degree

Objective Bu dersin temel amaci lisansistd 6grencilerine glinimz modern igletmelerinin yonetilmesi icin gerekli

olan kuram, kavram ve teknikleri 6gretebilmektir. Bu derse katilanlar ayrica planlama, ¢rgitleme,

yoneltme ve denetim gibi temel yonetim fonksiyonlari ve uygulamalari ve bu alandaki 6zellikle Turkiye

baglamh

. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
. hafta:
9. hafta:

Content

0o N o L1 AN -

10. hafta:
11. hafta:
12. hafta:
13. hafta:
14. hafta:

References Kogel, T.

Daft, R.L.

akademik calismalar hakkinda da bilgi sahibi olacaklardir.

Yonetime Giris: Yonetim ve Yoneticiler

Yonetim kuramlari ve yonetimde guncel yaklagimlar
Karar verme ve slregleri

Planlama ve ilgili akademik ¢alismalar

Stratejik planlama ve ydnetim sureci

Orgitleme, érgiit yapilari ve ilgili akademik calismalar
Ara sinav

Grup ve motivasyon yonetimi: Uygulamalar ve akademik ¢calismalar
Liderlik: Kuram, uygulama ve akademik ¢alismalar
Kisilerarasi iligkiler yonetimi ve akademik ¢alismalar
Denetleme ve ilgili akademik ¢alismalar

Proje sunumlari

Proje sunumlari

Proje sunumlari

(2018). Isletme Yoneticiligi, 17.Baski, Beta: Istanbul 2018.

(2011). New Era of Management, 10th edition, New York: SOUTH-WESTERN.

Makalelerden olusan okuma listesi
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

G519 Research Methodology 1 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Turkish
Compulsory
Masters Degree

Bu ders, arastirma yontemlerine iliskin temel kavramlari, ilke ve uygulamalari ile analiz tekniklerini
dgretmeye yoneliktir.

1. Hafta : Girig, arastirma projesinin adimlari, érnekleme kavrami.

2. Hafta : Istatistik tahmin yéntemleri, ana kitle ortalama ve oran tahmini.

3. Hafta : Istatistik tahmin yéntemleri, ana kitle ortalama ve oran tahmini, rneklem biytkliginin
belirlenmesi.

4. Hafta : Hipotez testleri : Hipotezlerin yazilmasi, anlamlilik dizeyinin belirlenmesi, I. ve Il. tip hatalar,
karar kriterleri.

5. Hafta : Hipotez testleri - Parametrik yontemler, bir ana kitle ortalama ve oran testleri.

6. Hafta : Hipotez testleri - Parametrik yontemler, iki ana kitlenin ortalama ve oranlarinin karsilastiriimasi.
7. Hafta : Ara Sinav 1.

8. Hafta : Hipotez testleri - Parametrik olmayan testler (ikiden fazla ana kitle oranlarinin karsilastiriimasi,
kontenjans tablolari, Chi kare bagimsizlik, homojenlik ve uygunluk testleri).

9. Hafta : Hipotez testleri - Parametrik olmayan testler (Kolmogorov-Smirnov tek érnek testi, Wilcoxon sira
testi, Mann-Whitney U testi).

10. Hafta : Istatistikte iligki analizi, serpilme diyagramlari. Regresyon ve korelasyon analizi ve varsayimlar.
11. Hafta : Ara Sinav 2

12. Hafta : Basit dogrusal regresyon analizi, regresyon katsayilarinin en kicuk kareler yéntemi ile
belirlenmesi. Regresyon ve korelasyon katsayilarinin testi.

13. Hafta : Coklu regresyon ve korelasyon analizi. Kismi korelasyon katsayilari.

14. Hafta : Parametresiz iliski analizi - Spearman sira korelasyonu ve Kendall uygunluk testleri.

Daniel Wayne W. & Terrell James C., Business Statistics, 5. edition, Houghton Miflin, USA.

Newbold, Paul, Statistics for Business and Economics, Pearsons Education

Newbold, Paul, Isletme ve iktisat icin Istatistik, Ceviren Umit Senesen, Literatiir Yayincilik

Orhunbilge, Prof. Dr. Neyran, Ornekleme Yéntemleri ve Hipotez Testleri, 1.U.isletme Fak. Yayinlari Avciol
Basim Yayin, 2. Baski, Istanbul 2000.

Orhunbilge, Prof. Dr. Neyran, Uygulamali Regresyon ve Korelasyon Analizi, 2. B., L.U.Isletme Fak. Yayinlari,
1.U. Basim ve Yayinevi Md., istanbul 2002
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G527 EMPLOYER BRANDING 1 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Sirketlere yuksek nitelikli calisanlari cekmek, elde tutmak ve ylksek motivasyonla calismalarini saglamak

amaciyla marka ilkelerinin insan kaynaklari alaninda nasil kullanilabilecegini 6gretmek.

Content

00 N o L1 AW N -

. Hafta
. Hafta
. Hafta
. Hafta
. Hafta
. Hafta
. Hafta
. Hafta
9.

Hafta

: Temel Kavramlar: Marka, IK Pazarlamasi, Isveren Markasi.
: Insan Kaynaklari nasil stratejik olur?

: Isveren Markasi Modeli

: Isveren Marka degerlendirmesi

: Kalturel Analiz

: Isveren Marka kimliginin tanimlanmasi

: Calisan Deger Onermesinin (EVP) olusturulmasi

: EVP Index kullanimi

: Isveren Marka Konumlandirmasi

10. Hafta: Isveren Marka iletisim Planinin hazirlanmasi

11. Hafta: Sirket ici iletisim kanallarinin tanimlanmasi ve kullanimi

12. Hafta: Sirket digi iletisim kanallari ve kullanimi.

13. Hafta: Isveren Markasinin isletmenin diger fonksiyonlariyla entegrasyonu.

14. Hafta: Vaka ¢alismasi

References - Isveren Markas, Tlrker Bas, Optimist Yayinlari, 2012.

- Employer Brand Management: Practical Lessons from the World's Leading Employers, Ricahard Mosley,
Wiley, 2014.

- The Employer Brand: Bringing the Best of Brand Management to People at Work, Simon Barrow and
Richard Mosley, Wiley, 2005.
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

G532 Audit

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

2 3 0 0 3 7

Turkish
Elective
Masters Degree

Ce cours destiné aux étudiants de master recherche en Gestion vise a enseigner les concepts d'audit et le
recherche dans ce domaine. Dans le contexte de la prise de décision de l'auditeur pendant le processus
de vérification des états financiers, I'étudiant se familiarise avec la nature et la quantité de preuves que
I'auditeur doit obtenir, et comprend les risques liés a I'engagement, I'évaluation des risques, la
technologie, la fraude et la vérification du contréle interne.

: La profession de l'audit
. Rapports d'audit
. Responsabilités et objectifs de l'audit
. Nature et type du preuve d'audit.

1
2
3
4
5. Matérialité et risque d'audit
6. Controle interne

7. Risque de fraude

8. Application des processus de vérification des ventes et du cycle de collecte
9. Application des processus de vérification des autres cycles

10. L'échantillonnage d'audit pour le test des contrdles

11. L'échantillonnage d'audit des tests de détail des soldes

12. achévement de l'audit

13. Méthodes de Recherche en Audit

14. Méthodes de Recherche en Audit
Giredin, Ersin Denetim ve Giivence Hizmetleri,13. Baski, Tirkmen Kitabevi, Istanbul,

2011.

Arens, Alvin A., Randal J. Elder and Mark S. Beasley, Auditing and Assurance Services An Integrated
Approach, Fourteenth Edition, Pearson, Boston, 2012.
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Course Code Course Name Semester Theory Practice Lab Credit ECTS

G449 International Marketing 2 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective GUnumuzde teknolojik degisim ve gelisimlerin temelinde isletmeler kiresel bir rekabet ortaminda

faaliyetlerini stirdirmeye ve var olmaya calismaktadir. Bu ders uluslararasi pazarlama yénetiminin temel
kavramlarini, teorilerini, ilke ve stratejilerini 6gretmeyi amaclamaktadir.

Content Bu dersin amaci uluslararasi pazarlama yénetiminin temel ilkelerini ve stratejilerini 6gretmektir. Bu
kapsamda 6grencilerin kiresel ¢evre unsurlarini anlamasi ve analiz etmesi, pazara giris stratejileri
gelistirebilmesi ve uluslararasi pazarlara yonelik olarak pazarlama karmasi unsurlarini analiz ederek
politika ve stratejileri planlayabilmesi hedeflenmektedir.

References Masaaki Kotabe ve Kristiaan Helsen, “Global Marketing Management”, 4th edition, USA: John Wiley and
Sons Inc.
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G522 Strategic Management Approaches 2 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Ders, 6grencilerin farkli yonetim ve strateji kuramlariyla tanismalarini ve stratejik analiz icin gerekli teknik

donanimlari kazanmalarini hedeflemektedir.
Content

References Exploring Corporate Strategy, 2009. G.Johnson, K.Scholes, R.Whittington Prentice Hall.
Strategy: Theory and Practice, 2012. S.R.Clegg, C. Carter, M. Kornberger & J. Schweitzer. Sage
Whipp,1999 “Creative deconstruction: Strategy and organizations” (Eds) S.R.Clegg, C.Hardy & W.R. Nord
Managing Organizations : Current Issues Sage:UK.
Handy, C. 2002 « What's a business for ? » Harvard Business Review, 49-55.
Anthony, P.D. 2005. « Management Ideology »( Eds) C.Grey& H. Willmott Critical Management Studies
Oxford :UK
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Content

Course Code Course Name

G523 Strategic Human Resources
Management

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G506 Seminar 2 3 0 0 0 8

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References



Theory Topics

Week Weekly Contents



Content

Course Code Course Name

G530 Financial Markets and Institutions

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G446 Sales Management 2 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References



Theory Topics

Week Weekly Contents



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G529 Organization Theory 2 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References
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Content

Course Code Course Name

G534 Contemporary Approaches in
Managerial Accounting

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G541 Marketing Theory 1 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References
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Content

Course Code Course Name

G443 Advertising Management

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective
Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name
G547 Entrepreneurship and Innovation
Management

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G556 Risk Management 2 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G546 Marketing Strategies 2 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

G525 Corporate Finance 1 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective

Course Level Masters Degree
Objective

Content

References
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