Content

Course Code Course Name Semester Theory Practice Lab  Credit ECTS
RPS 593 Public Relations Strategies and 1 3 0 0 3 6
Applications

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu derste, kurumsal iletisimin devamliigi ve basarisi igin 6nemi vurgulanarak, kurumsal iletisim kanallari, araglari

ve yontemleri aktarilacaktir. Kurumsal iletisimin itibar ydnetiminde oynadidi rol ele alinacaktir.

Content 1.Hafta:
Girig, dersin 6grencilere sunumu
2.Hafta:
-Isletme y6netimi ve temel kavramlar,Kurumsal iletisimin tarihsel geligimi/kurumsal iletisimi planlamak
-Kurumlarda lletigim Bigim ve Araglari, Kanallar
3.Hafta:
Yonetim-Organizasyon Kuramlari

4 Hafta: Kurumsal Sosyal sorumluluk
5.Hafta:Kurumsal Kriz

6.Hafta:
Kurum Kimligi ve imaji

7 .Hafta:
Vize

8.Hafta:
Kurum Kltard

9.Hafta:

10.Hafta:
Kurumsal ltibar

11.Hafta:
Sunumlar

12.Hafta:
Sunumlar
13.Hafta:
Sunumlar

14.Hafta: Sunumlar
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Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPS 596 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Elective
Masters Degree

Bu ders kapsaminda 6grencilere, “Dijital Musteri Deneyimi” dersinde islenen teorik arka plana atifta bulunarak
bir ‘Etkilesimli Medya Ortamr'ni musteri deneyimi merkezi olarak projelendirecek bilgi ve beceriyi kazandirmak
hedeflenmektedir. Ders kapsaminda, 6grencinin dnerdigi 6zgln bir etkilesimli medya ortami, ders yuratuctsinin
gbzetiminde planlama-projelendirme ve tasarim asamalarini kapsayacak sekilde gelistirilecektir. Ogrenciler
kullanici deneyimi merkezli Grliin tasarim ve gelistirme sureglerinde kullanilan teknikleri 6grenecek, segilen bazi
temel teknikleri de bizzat deneyimleyeceklerdir.
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Content

References

Theory Topics

Yariyll sonunda 6grenciler bir etkilesimli medya ortami gelistirme sirecini kullanici deneyimi merkezi olarak tim
yonleriyle kavrayarak bu kapsamda bir projeyi yonetebilecek bilgi ve beceriyi kazanacaklardir.
1. Hafta: Etkilesimli Medya Tasarimina Giris: Kavramlar, Sinirlar, Olanaklar

2. Hafta: Kullanici Deneyimi Merkezli Tasarim ve Gelistirme Sureci: Teknikler (27.02.2013)
3. Hafta: Projenin Saptanmasi: Amac ve Hedefler, Strateji
4. Hafta: Persona

5. Hafta: Kullanici Yolculugu ve Hikayesi

6. Hafta: Bilgi Mimarisi _ Content Map

7. Hafta: Genel Degerlendirme

8. Hafta: Vize

9. Hafta: Arayiiz Tasarimi: Kagit Prototip

10. Hafta: Araylz Tasarimi: Dijital (Tel / Wireframe) Prototip
11. Hafta: Araylz Tasarimi: Dijital (Tel / Wireframe) Prototip
12. Hafta: Araylz Tasarimi: Mock-Up

13. Hafta: Araylz Tasarimi: Mock-Up

14. Hafta: Genel Degerlendirme

? Knemeyer, D. and Svoboda,E., 2008 User Experience _ UX, www.interaction.gov.trhttp://www.interaction.gov.tr
? User Experience White Paper, Bringing clarity to the concept of user experience, Result from Dagstuhl
Seminar on Demarcating User Experience, September 15-18, 2010

? Andersen, S., P. 2008, Fundamentals of Experience Design, www.poetpainter.comhttp://www.poetpainter.com
? Morville, P., 2004, User Experience Design, www.semanticstudios.comhttp://www.semanticstudios.com

? Nyman, N., 2008, User Experience

? Raabe,P., 2010, User-Centered Design, www.paznow.comhttp://www.paznow.com

? Revang, M., 2007, User Experience Design Project

? Brown, T., 2008, Design Thinking, Harward Business Review

? Reichenstein, O., 2009, The Spectrum of User Experience, iA,
www.informationarchitects.jphttp://www.informationarchitects.jp

? Marsh, N., 2011, Service Design is Dead. The New Product is Alive, www.choose nick.com

? Nielsen, J., 2006, Corporate Usability Maturity: Stages 1—4, www.alertbox.com.

? Nielsen, J., 2006, Corporate Usability Maturity: Stages 58, www.alertbox.com.

? www.usabilitycounts.com, 2012

? UX Professionalism: Building Tomorrows’ Digital Cathedrals, 2012

? Jeff Gothelf, Lean UX: Getting Out Of The Deliverables Business, 2011,
http://uxdesign.smashingmagazine.com/2011/03/07/lean-ux-getting-out-of-the-deliverables-
business/http://uxdesign.smashingmagazine.com/2011/03/07/lean-ux-getting-out-of-the-deliverables-business/
? Wreblovski, L., 2011, An Event Apart: Persuasive Design, www.lukew.comhttp://www.lukew.com

? Hegenhaug, P. S., 2012, Gamification and UX: Where Users Win or Lose, Smashing Magazine.

? Wreblovski, L., 2012, Luke Wreblovski, Evolving E-Commerce Checkout.

? The New Multi-Screen World: Understanding Cross-Platform Consumer Behavior, /Ipsos/Sterling, 2012.

? Bustos, L., 2012, Maximizing Conversion with Checkout Optimization.

? Holst, C., 2012, The State Of E-Commerce Checkout Design, Smashing Magazine

? Frost, B., 2012, For a Future Friendly Web.

? Attrill, R., 2012, Mobile Last: Considering the Mobile Experience When It's Too Late for “Mobile First”, Mobile
East.

? Budd, A., 2012, UX Professionalism: Building Tomorrows Digital Cathedrals.

Week Weekly Contents

1 Introduction to Interactive Media Design: Concepts, Limitations, Possibilities

2 UX Centered Design and Development Process: Techniques
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Content

Course Code Course Name Semester Theory Practice Lab  Credit ECTS
RPS 583 Brand Management 1 3 0 0 3 6
Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory

Course Level Masters Degree

Objective Bu dersin amaci; marka y6netiminin; marka kisiligi ve marka kimligi olusturma, markay! tiketiciye sunma,

markanin degerini belirleme, marka bilinirligi ve marka baglligini yaratabilme, pazarda istenilen paya sahip olma
ve bunu koruma igin markay1 dogru konumlandirma asamalarini kapsayan énemli bir ydnetim streci oldugunun
yerel, ulusal ve uluslar arasi érneklerle analiz edilmesidir.

Content 1. Hafta:

2. Hafta:

3. Hafta:

4. Hafta:

5. Hafta:

6. Hafta:

7. Hafta:

8. Hafta:

9. Hafta:

10. Hafta

11. Hafta

12. Hafta

13. Hafta

14. Hafta

Marka kavrami ve ilgili kavramlar

Marka y6netimini kapsayan suregler
Marka kimligi, marka kisiligi ve marka imaiji
Marka mimarisi, marka ittifaki

Marka kulturd, marka vaadi olusturma
Vize sinavi

Marka konumlandirma stratejileri
Markalama stratejileri

Marka sadakati

: Marka yoénetiminde kurumsal ¢agrisimlar
: Uzman konuk daveti

: Uzman konuk daveti

: Uzman konuk daveti

: Uzman konuk daveti
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References

2) David A.Aaker, “Guglu Markalar Yaratmak”, Mediacat Kitaplari

1) David A.Aaker, “Managing Brand Equity”, Free Press, 1991.

3) Philip Kotler “B2B Marka Yo6netimi”, Mediacat Kitaplari

4) Philip Kotler, Principles of Marketing, 12th Edition, Prentice Hall.

5) Richard Rosenbaum-Elliott, Larry Percy, and Simon Pervan, “Strategic Brand Management”, Oxford
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6) Nurhan Babiir Tosun, lletisim Temelli Marka Yénetimi, Beta Yayinlari, 2018.
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Sdreli yayinlar:

Harward Business Review

Journal of Public Relations Research
Journal of Advertising

Journal of International Marketing

Public Relations Quarterly
Public Relations Review

Theory Topics

Week

1

Weekly Contents

What is brand and related notions

2 Brand management process
3 Brand identity, brand personality, brand image
4 Brand architecture, brand alliance
5 Brand culture and brand promise
6 Midterm exam
7 Brand positioning strategies
8 Branding strategies
Brand loyalty
10 Brand’s corporate associations in brand management
11 Invitation of a specialist
12 Invitation of a specialist
13 Invitation of a specialist
14 Invitation of a specialist
Content
Course Code Course Name Semester
RPS 594 Digital Culture 1

Prerequisites

Admission Requirements

Language of Instruction Turkish

Theory
3

Practice

0

Lab
0

Credit
3

ECTS
6
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Course Type
Course Level
Objective
Content

References

Theory Topics

Elective

Masters Degree

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab Credit ECTS
RPS 597 Digital Media Strategies 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Theory Topics

Turkish
Compulsory
Masters Degree

Bu ders, dijital teknolojinin, ¢cevrimici dagitim kanallarinin ve sosyal aglarin ortaya cikigi ve gelisimiyle birlikte,
medya ve iletisim sektdrlerinde yasanan degisimi, agirlikh olarak ekonomik neden ve sonugclari Gizerinden ele
almakta ve guncel literattirin yani sira érnek olay incelemeleri yardimiyla tartismayr amaglamaktadir.

Bkz. Konu Basliklari

Chris Anderson (2008). Uzun Kuyruk, Optimist Yayinlari.

Erik Brynjolfsson, Andrew Mcafee (2018). Makine Platform Kitle, Optimist Yaynlari.

Erik Brynjolfsson, Andrew McAfee (2014). The Second Machine Age, Tirk Hava Yollari Yayinlari.
Haluk Geray (2019). Medyanin Yeni Ekonomisinde Kurumsal lletisim, Utopya Yayinevi.

Clay Shirky (2010). Herkes Orgiit, Optimist Yayinlari

Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
RPS 541 Persuasion Strategies and digital 1 3 0 0 3 6

communication management

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Turkish
Compulsory
Masters Degree

Bu ders kapsaminda, ikna 6grenilebilen ve gelistirilebilen yéntem ve teknikler buttiinl olarak kabul edilerek "nasil
daha etkili iletisim kurabilirim" sorusuna cevap aranmaktadir. Kuramsal agilimlarin sosyal psikoloji alaninda
gelistirilen galismalara ve laboratuvar deneylere dayandigirildigi ikna stratejileri , ginimuzde is diinyasi ve
siyaset basta olmak Uzere sosyal iliskilerin her alaninda basarinin anahtari olarak kabul gérmektedir. Ders
kapsaminda kavramsal agilimlarin is diinyasi 6gretileriyle sentezienmesi hedeflenmektedir.
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Content 1. Ders planinin ve ders dahilinde yapilacak galigmalarin tanitimi
2. Tarihsel perspektifte iknanin degisen tanimi
3. Retorik
4. Propaganda uygulamalari

* G. Le Bon “ Kitleler Psikolojisi”
* G. Tarde “ Taklit Kanunlari

5. Tutum Degisimine Kuramsal Yaklasimlar:
 Tutum Nedir?
* Tutumun Ogeleri

6. Tutumlar arasi tutarlilik ve Tutum- Davranig lliskisi
* Heider’in “Denge Kuramr”’
* Festinger’in “Biligssel Celiski Kuramr”

7. C. Hovland “ Temel iletisim ve Tutum Degisimi Modeli”
Kaynagin 6zellikleri:

« inanirlik, Sayginlik, Guvenilirlik

» Sempati

8. C. Hovland “ Temel lletisim ve Tutum Degisimi Modeli”

+ lletigimin ézellikleri: Gériig Farki, Tek Yonli — Cift Yénli iletisim — Duygusal, Ussal lletisim
* Hedefin 6zellikleri

9. Vize

10. Mc Guire’e gore Ikna Edici lletisim Faktorleri -

11. Petty ve Cacioppo, “Ayrintili inceleme Olasiligi Modeli”- ( ELM)

12. Teknoloji ve ikna

* Web'in inanirhidinin élgimlenmesi

+ Mobil lletisimin ikna giict

« Stanford Universitesi lkna Edici Teknoloji Laboratuar arastirma sonuglarinin incelenmesi

13. Kampanya Analiz |: Siyasi lletisim, Reklam, Sosyal Soumluluk Projeleri alanlarinda uygulamalar

14. Kampanya Analiz II: Siyasi lletisim, Reklam, Sosyal Soumluluk Projeleri alanlarinda uygulamalar
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Week Weekly Contents

Content
Course Code Course Name Semester Theory Practice Lab  Credit ECTS
RPS 582 Advertising Strategies 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Masters Degree

Bu dersin amaci reklam planlamasinin temel evreleri tizerine bilgi vermektir. Reklamveren ve reklam ajansinin bir
reklam kampanyasi planlanma siirecinde nasil ¢alistiklari, reklam planmasi konusunda, arastirma, planlama ve
uygulama evrelerini gergeklestirirken nasil bir yol izledikleri islenecektir.

Reklam planlamasinin arastirma, planlama, uygulama ve degerlendirme evreleri
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Theory Topics

Week Weekly Contents

1 The concept of advertising planning
2 Objectives of an advertising campaign
3 Product analysis
4 Target analysis
5 Target analysis
6 Target analysis
7 Creative Strategies
8 Creative Strategies
9 Creative Strategies
10 Advertising media
11 Advertising media
12 Analysis of an advertising campaign
13 Presentation
14 Presentation
Content

Course Code Course Name

RPS 591 Public Relations Theories and Ethics

Prerequisites

Admission Requirements

Language of Instruction Turkish

Semester

1

Theory
3

Course Type

Course Level

Compulsory

Masters Degree

Practice

0

Lab
0

Credit
3

ECTS
6
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Objective

Bu derste stratejik iletisimin en fazla uygulandigi alan olan halkla iligkiler disiplinine ait kuram, model ve
kavramlarla ilgili temel bilgilerin tanimlanmasi, ayrica alana ait etik sorunlarin tartisimasi amaglanmaktadir. Halkla
iliskilerin yalnizca ydnetimsel ve aragsal bir perspektifle degil, bir sosyal aktivite ve bir sosyal fenomen olarak da
ele alindidi bu derste, 6grenciler analitik ve elestirel bir bakis acgisi kazandirimasi hedeflenmektedir.

Content Halkla iligkiler kuramlari ve modelleri
Stratejik iletisim ve bir sosyal fenomen olarak halkla iligkiler
Kamu manipllasyonu ve propagandanin yeni bigimleri
Etik karar alma
Kurumsal sosyal sorumluluk ve sirdurilebilirlik
References Ders notlari.
CHOMSKY Noam, Medya Denetimi: Immediast Bildirgesi. 2. Baski, istanbul: Tum Zamanlar Yayincilik, 1995.
CINARLI inci, Stratejik iletisim Yénetimi, istanbul: Beta Yayinlari, 2010.
CUTLIP S.M., CENTER A.H. ve BROOM G.M., Effective Public Relations, 8th. Edition, New Jersey: Prentice-Hall
International, 2000.
ERDOGAN irfan, lletisimi Anlamak, Ankara: Erk Yayinlari, 2002.
ERDOGAN irfan, Teori ve Pratikte Halkla lliskiler, Ankara: Erk Yayinlari, 2006.
EWEN Stuart, PR! A Social History of Spin. New York: Basic Books, 1996.
GRUNIG James E. ve HUNT Todd, Managing Public Relations, New York: Holt, Reinehart ve Wilson Inc., 1984.
IHLEN @yvind, VAN RULER Betteke ve FREDRIKSSON Magnus, Public Relations and Social Theory: Key
Figures and Concepts, New York: Routledge, 2009.
JOWETT Garth S. ve O’'DONNELL Victoria, Propaganda and Persuasion, 4th. Ed., California: Sage Publications,
2006.
L’ETANG Jacquie ve PIECZKA Magda (der.). Halkla lliskilerde Elestirel Yaklagimlar. Ankara: Vadi Yaynlari, 2002.
OKAY Ayla ve OKAY Aydemir, Halka lliskiler Kavram, Strateji ve Uygulamalari, Genisletimis 3.Basim, Istanbul:
Der Yayinlari, 2007.
PELTEKOGLU BALTA Filiz, Halkla ili§kiler Nedir?, 4. Baski, Beta Yayinlari: istanbul, 20086.
PRATKANIS Anthony ve ARONSON Elliot, Propaganda Cagi: knanin Giindelik Kullanimi ve Suistimali,
Cev.Nagihan Haliloglu, Istanbul: Paradigma Yaynlari, 2008.
Theory Topics
Week Weekly Contents
1 Definition of the discipline of public relations and PR in the 21st century: “Strategic Communication Management”
2 Historical development process of public relations
3 Public relations models (Grunig &Hunt)
4 Theories of public relations and critical method
5 Public manipulation, misinformation-disinformation, spin... (ex. Iragi War)
6 Globalization and international communication agencies / Perception management, reputation management, public diplomacy
7 Public relations and ethics (introduction to philosophy of ethics: Aristotle, Hobbes, Bentham, Mill, Kant...
8 Mid-term exam
9 Ethical decision making and ethical decision mechanisms (exp. Laura Nash, Sissela Bok, Potter Box..) / Ethic models in public
relations practices / Analyse of case studies.
10 The concept of corporate social responsibility (CSR): Sustainable development, SA8000, ‘fair-trade’ etc.
11 Strategic communication management and campaign design-|
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Week Weekly Contents

12 Strategic communication management and campaign design-Il / Campaign analyses examples

13 News management.

14 Social theory and public relations (Weber, Bourdieu, Foucault, Giddens...).
Content

Course Code Course Name Semester Theory Practice Lab  Credit ECTS
RPS 598 Data and Research Management for 1 3 0 0 3 6

Strategic Decision-Making

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Theory Topics

Week Weekly Contents
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