Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 591 Communication and Globalization 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Elective
Masters Degree

Dunyanin mekansal ve zamansal olarak daralmasi/ki¢ulmesi, kilturel cesitlilikten kaynaklanan
farkliliklarin kuresel iletisim diizenine nasil eklemlenebilecedi sorunsalini 6nimuze koymaktadir. Kiresel
iletisim caginda iletisimsel ve politik/ekonomik iletisim sorunlarini disiinmek ve ¢6ziimlemek
kacinilmazdir. Bu dersin amaci s6zkonusu sorunsali tartismak ve kiresellesmenin yarattigi sorunlari

¢Ozumlemektir.

Sanayi sonrasi toplum ya da post-fordist toplumda iletisim, is /emek streci ve kiltur/iktidar alanlarinda
ortaya cikan dontsimler ve yarattigi sorunlar bu dersin icerigini olusturmaktadir. Tim buytk ulusal ve
kiresel sirketler kalturel farkhlik ve bu farkhlikla iletisim sorunuyla dogrudan dogruya karsilagsmaktadir.
Farkh dilleri konugan ve farkli kulttrlere sahip sirket calisanlarini ortak bir proje etrafinda toparlamayi
basarmak oldukga cetrefilli bir is haline gelmistir. ulusal ve ulus,Ustu ¢alisma ve iletisim ortamlari post-
fordizmin etkisiyle girdigi dontsim ile daha fazla denetim ve gozetim olanaklarini elde etmeye baslamistir.
bu denetimi ve gézetimi donustirmenin nasil olasi olacagi énemli bir bahis olarak ortaya ¢ikmaktadir.
Cografi, Toplumsal ve kilturel birbirinden farkl baglamlari kuresel sirketlerin dikkate almasi
kacinilmazlasmistir. Yonetim modellerinin yeni kiiresel calisma ortamlarina uygun hale getirilmesi
gerekmektedir. Bu derste, farkli kultirler arasindaki ekonomik, kulturel ve siyasi alanlarda iliskilerin
yogunlasmasiyla ortaya ¢ikan isbirligi, uyum sorunlarini ¢cozimleyebilmek agisindan kilturlerarasi
iletisimsel mantigin sundugu olanaklarin neler oldugu ele sunulup tartisilacaktir.

Ayrica tim buyuk kuresel sirketler kaltarel farklilik ve bu farklilikla iletisim sorunuyla dogrudan dogruya
karsilasmaktadir. Farkli dilleri konusan ve farkli kiltirlere sahip bir sirket calisanlarini ortak bir proje
etrafinda toparlamayi basarmak oldukga cetrefilli bir is haline gelmistir. Amaclari dénustirmenin nasil
olasi olacadi bu agidan 6nemli bir bahis olarak ortaya ¢ikmaktadir. Cografi, Toplumsal ve kultirel
birbirinden farkli baglamlari kiiresel sirketlerin dikkate almasi kacinilmazlagmistir. Yonetim modellerinin
yeni kiiresel calisma ortamlarina uygun hale getirilmesi gerekmektedir. Ornedin egemen Amerikan
yonetim tarzinin her sirket yapisina dayatilmasindansa 6zgin yonetim tarzlari icat etmek
gerekebilmektedir. Buyuk kuresel sirketler kiltirlerarasi iletisim deneyimlerinin ortaya ciktigi en ayriksi
yerler olarak karsimiza ¢ikmaktadir. Bu alanda elde edilen deneyimlerin uluslararasinda var olan
diplomatik ve kultlrel iliskileri zenginlestirmesi beklenmektedir. Gintmuzde ekonomik mantik kulttrel
farkliligi dikkate almak zorunda kalmaktadir. Bunun kulturel cesitlilikle birlikte yasamanin yeni yollari
konusunda yol gosterici deneyimler olusturmaya yardimci olacagini dikkate almak gerekir. Hatta olgusal
olarak iglerin pratikte daha hizli ilerledigini kabul etmek gerekir.

GUnUmiz dinyasina baktigimizda kalturel, politik, toplumsal ve dinsel cesitliligin neredeyse sonsuz
oldugunu goruyoruz. Yeni teknolojik buluslar ve ekonomi dinyayi kiicik bir kdye dénustirdd, boylece fiziki
sinirlarin agilmasina olanak tanidi. Ancak ayni sekilde antropolojik farkliliklar tamamen asikar ve goralur
hale geldi. Bu durumda kimi zaman mutevazi bir sekilde kulturler arasindaki farkhliklari tanimaya, onlara



hosgoriu gostermeye calisiyor ya da yayginlasan kiresel iletisim ve kultur sayesinde Bati modernliginin
sessizce dUnyanin her yanini saran ve benimsenen modernlik olmasini diliyoruz. Bati bakis a¢sisindan
bakildiginda, unutulan sey yayginlasan kiresel modernligin daha bariscil dedil de daha catismali bir
dinyaya dogru evrildigimizdir.

References Derste oncelikle ilgili konularda hazirlanan ders notlari temel alinir. Ek olarak alanla ilgili farkli okumalar
ogrencilerin yapacagi sunumlar igin verilir.
Zygmunt Bauman Kuresellesme ve Toplumsal Sonuglari
Paul Virilio Enformasyon Bombasi
Hubert L. Dreyfus internet Uzerine
Christian Fucsh, Sosyal Medya Elestirel Bir Girig
Jean Baudrillard Tuketim Toplumu
Christian Fuchs Dijital Emek ve Karl Marx
Richard Sennett Yeni Kapitalizm Kualttra
Joel Bakan Sirket
Richard Sennett Karakter Asinmasi
Ralph Keyes Hakikat-sonrasi ¢ag

Theory Topics

Week Weekly Contents



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 541 Advertising and Campaign Analyses 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

References

Turkish
Compulsory
Masters Degree

Bu dersin amaci 6grencilere reklam konusunda temel bilgileri vermek ve vaka analizleriyle reklam
kampanyalarinin gesitli acilardan nasil analiz edilebilecedi konusunda bilgi kazandirmaktir.

Reklamin tanimi, reklamla ilgili kurumlar, reklamin isleyis streci
Basarili bir reklam kampanyasinin ilkeleri

Reklam kampanyalari analizinde farkli yontemler

Vaka analizi

Ders notlari, reklam filmleri ve dokiimanlari

Paul Rutherford,. Yeni fkonalar, Cev.Mustafa K. Gerceker, Istanbul, Yapi Kredi Yayinlari, 1996.

Judith Williamson. Reklamlarin Dili: Reklamlarda Anlam ve ideoloji, Cev: Ahmet Fethi, Ankara, Utopya
Yayinevi, 2001.

John Tomlinson. Kiltirel Emperyalizm, Cev. Emrehan Zeybekoglu, Istanbul, Ayrinti Yayinlari, 1999.
Zeybekoglu, Istanbul, Ayrinti 1999

Varda Langholz Leymore, Hidden Myth: Structure&Symbolizm in Advertising, New York, Basic Books Inc.,
1975.

Nicolas Riou, Pub Fiction: Société Postmoderne et Nouvelles



Theory Topics

Week

1

2

10

11

12

13

14

Weekly Contents

Advertising definition, advertising institutions, advertising process functioning
Principles of an effective advertising campaign.

Various methods to analyze advertising campaigns.

How to analyze advertising campaigns target?

How to analyze advertising campaigns creative strategy?
Humor in advertising campaigns

Main themes in contemporary advertising campaigns
Case studies

Case studies

Case studies

Case studies

Case studies

Case studies

Case studies



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 652 Business Management 2 3 0 0 3 6
Communication

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu dersin amaci, 6grencilere giinimuzin kiresel, rekabetci ve ¢ok kaltarld is dinyasinda, isletmelerin

kurum ici ve kurum disi paydaslariyla saglikli ve etkili bir iletisim streci ylritebilmesi icin gereken temel
bilgi ve birikimi kazandirmaktir.

Content Bkz. Konu basliklar

References Kitap:
Judith Dwyer (2006) The Business Communication Handbook, Pearson: Australia, 7th ed.
Courtland L. Bovée and John V. Thill (2005) Business Communication Today, Pearson: USA.
Alison Theaker(2006) Halkla iliskilerin El Kitabi, 2. baski, Mediacat Yaylnlarlzistanbul.

Makale:
Iris 1. Varner (2000) The Theoretical Foundation for Intercultural Business Communication: A conceptual
Model, The Journal of Business Communication, 37:39-57.



Theory Topics

Week Weekly Contents

1 Introduction

2 Elements, Scope and Method of Business Communication
3 Globalization and Business Communication

4 .E-economy and Business Communication

5 Intercultural Communication

6 Cultural Differences and Business Communication
7 Ethics of Business Communication

8 Mid-term exam

9 Conventional Media and Business Communication
10 Internet, Web 2.0 and Business Communication

11 Social Media and New Trends

12 Mobile Business Communication

13 Communication Skills and Business Communication

14 Review



Content

Course Code Course Name Semester

CO-E 614 Brand Management 2

Prerequisites

Admission Requirements

Language of Instruction
Course Type
Course Level

Objective

Content

Turkish
Compulsory

Masters Degree

Theory Practice Lab Credit ECTS

3 0 0 3 6

Bu dersin amaci; marka yonetiminin; marka kisiligi ve marka kimligi olusturma, markayi tiketiciye sunma,

markanin dederini belirleme, marka bilinirligi ve marka baglihgini yaratabilme, pazarda istenilen paya

sahip olma ve bunu koruma icin markayr dogru konumlandirma asamalarini kapsayan énemli bir yonetim

sureci oldugunun yerel, ulusal ve uluslar arasi 6rneklerle analiz edilmesidir.

1. Hafta: Marka kavrami ve ilgili kavramlar

2. Hafta: Marka y6netimini kapsayan surecler

3. Hafta: Marka kimligi, marka kisiligi ve marka imaji

4. Hafta: Marka mimarisi, marka ittifaki

5. Hafta: Marka kultUrt, marka vaadi olusturma

6. Hafta: Vize sinavi

7. Hafta: Marka konumlandirma stratejileri

8. Hafta: Markalama stratejileri

9. Hafta: Marka sadakati

10. Hafta: Marka yénetiminde kurumsal cagrisimlar

11. Hafta: Uzman konuk daveti

12. Hafta: Uzman konuk daveti



13. Hafta: Uzman konuk daveti

14. Hafta: Uzman konuk daveti

References 1) David A.Aaker, “Managing Brand Equity”, Free Press, 1991.

2) David A.Aaker, “GUg¢lu Markalar Yaratmak”, Mediacat Kitaplari
3) Philip Kotler “B2B Marka Yonetimi”, Mediacat Kitaplari
4) Philip Kotler, Principles of Marketing, 12th Edition, Prentice Hall.

5) Richard Rosenbaum-Elliott, Larry Percy, and Simon Pervan, “Strategic Brand Management”, Oxford
University Press, 2011.

6) Nurhan Babur Tosun, iletisim Temelli Marka Yonetimi, Beta Yayinlari, 2010.

7) Filiz Otay Demir (ed.), Markaloji: markaya Dair Her Sey, Giza Mavna Yayinlari, Istanbul, 2012.
Sdareli yayinlar:

Harward Business Review

Journal of Public Relations Research

Journal of Advertising

Journal of International Marketing

Public Relations Quarterly
Public Relations Review

Theory Topics

Week

1

10

11

12

13

14

Weekly Contents

What is brand and related notions

Brand management process

Brand identity, brand personality, brand image
Brand architecture, brand alliance

Brand culture and brand promise

Midterm exam

Brand positioning strategies

Branding strategies

Brand loyalty

Brand'’s corporate associations in brand management
Invitation of a specialist

Invitation of a specialist

Invitation of a specialist

Invitation of a specialist



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 634 Crisis Communication Management 2 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu derste elde edilecek bilgiler, isletmelerin marka ve itibarlarina yonelik kriz durumlarinin

yonetilmesinde temel olusturacaktir. Ders kapsaminda krizleri dngérme, planlama, yonetme, kontrol etme
ve dederlendirme ile ilgili bilgi ve yetilerin artiriimasi hedeflenmektedir.

Content Kriz yonetimi
Risk yonetimi
Sorun yonetimi
Kriz ve risk iletisimi
Kriz yonetim plani
Kriz iletisimi kuramlari
Kriz fletisimi stratejileri
Vaka analizleri



Sosyal medyada kriz yonetimi
Kriz yonetiminde élcimleme ve dederlendirme

References Ders notlari.
CINARLI inci, Kriz Tletisimi: Ornek Vaka Analizleri ile, istanbul: Beta Yayinlari, 2016.

LUKASZEWSKI, James E. “Seven Dimensions of Crisis Communication Management: A Strategic Analysis
and Planning Model”, Ragan’s Communication Journal, January/February, 1999.

CINARLI, Inci. “Bir Kriz lletisimi Yénetimi Vaka Analizi: Kaybolan Malezya Havayollari MH370 Sefer Sayili
Ucagl”, Gazi University Iletisim Kuram ve Arastirma Dergisi, 38, 2014.

PAINE DELAHAYE, Katie. “"How to Measure Your Results in Crisis”, (2003),
http://www.instituteforpr.com/pdf/HowtoMeasureYourResultsinaCrisis, KatieDelahayePaine2002.pdfIPR,
11.06.2006.

SIMSEK NARBAY, Mine. Kriz Tletisimi. Istanbul: Nobel Yayinlari, 2006.

REGESTER, Michael and LARKIN, Judy. Risk Issues and Crisis Management in Public Relations: A Casebook
of Best Practice, 4th. ed., London: Kogan Page, 2008.

COOMBS, Timothy W. “Crisis Management and Communications”, Institute for Public Relations, 2007.

W. Timothy COOMBS ve Sherry J. HOLLADAY (Eds.). The Handbook of Crisis Communication, MA: Wiley and
Blackwell, 2012.

Robert L. HEATH ve H. Dan O'HAIR (Eds.). Handbook of Risk and Crisis Communication, NY: Routledge,
2010.

inci CINARLI. “Bir Kriz Tletisimi Yénetimi Vaka Analizi: Kaybolan Malezya Havayollari MH370 Sefer Sayili
Ucadl”, Gazi Universitesi fletisim Kuram ve Arastirma Dergisi, S.38, Bahar 2014, pp.95-114.

Amiso M. GEORGE ve Cornelius B. PRATT (Eds.). Case Studies in Crisis Communication: International
Perspectives on Hits and Misses, NY: Routledge, 2011.

Howard J. SHIRE ve Justine KAYAL, “Brand Crisis Management”, INTA Annual Meeting 2006.

Niraj DAWAR ve Madan M. PILLUTLA, “Impact of Product-Harm Crises on Brand Equity: The Moderating
Role of Consumer Expectations”, Journal of Marketing Research, Vol.37 (May 2000), pp.215-226.

Michael REGESTER ve Judy LARKIN. Risk Issues and Crisis Management in Public Relations, 4th ed.,
London: Kogan Page, 2008.

Theory Topics

Week Weekly Contents

1 Definition of 'crisis' and conceptualization of the crisis communication and management process / Crisis typology and
stages of crisis / Proactive and reactive crisis management

2 Crises et réputation

3 Crisis communication theories / Crisis management plan (CMP) / Case studies: Malaysian Airlines MH370, Costa Cruises, BP
Mexican Gulf oil spill, Volkswagen AG, Samsung Galaxy Note 7, Boeing 747 Max etc.

4 Media relations and crisis communication / Crisis management for social media
5 Brand crisis management and its effects on brand equity

6 Evaluation of crisis management / Measuring crisis communication performance.



Week W@é&?{:’*&&ﬁ?&%ts

8 Social media and crisis communication / Case studies of on-line crises
9 Relations between issues management-risk management-crisis management
10 Risk management and risk communication.
11 Presentation of crisis simulations prepared by students
12 Presentation of crisis simulations prepared by students
13 Presentation of crisis simulations prepared by students
14 Presentation of crisis simulations prepared by students
Content

Course Code Course Name

CO-E 682 Digital media management

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Compulsory

Course Level Masters Degree

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

6



Objective

Content

Ozellikle sayisal ortamlar tzerinden yiritilen pazarlama iletisimi ydnetimi siireclerinde éne cikan bir
unsur olan kullanici deneyimi ve kullanilabilirlik , ister bir web sitesi olsun, ister bir mobil site veya
uygulama olsun herhangi bir dijital mecranin hedef kitle tarafindan etkili, verimli ve memnuniyet
saglayacak sekilde kullanilabilmesi ve bu deneyimin bahsi gecen parametreler tizerinden 6lculebilmesidir.
Son dénemde yapilan arastirmalar, web sitelerinde kullanilabilirligi arttirmaya ve kullanici deneyimini
desteklemeye yonelik iyilestirmelerin, mevcut trafigi arttirmaya yonelik cabalara kiyasla ROl baglaminda
cok yuksek oranda bir déntsiim sagladigini ortaya koymustur. Bu anlamda 6zellikle dijital medya
profesyonellerinin kullanilabilirlik paradigmasi ve bu baglamda etkilesimli medya tasarimi hakkinda bilgi
sahibi olmalari, s6z konusu streclerin etkili olarak yonetilmesi ve degerli katkilar sunmasi agisindan 6nem
tagimaktadir.

Bu baglamda bu dersin amaci katilimcilara s6z konusu kavramlar hakkinda guiclt bir farkindalik saglamak
ve hem masausti hem de mobil ortamda sunulan etkilesimli araytzlere yonelik uygulamali olarak analiz
bilgi ve becerisi kazandirmaktir.

1. Hafta: Giris Dersi

2. Hafta:

Anahtar Kavramlar

! Insan-bilgisayar etkilesimi (Human-Computer Interaction (HCI))
I Grafik kullanicr araylzi (Graphical User Interface (GUI))

. Kullanilabilirlik

o Kullanilabilirlik neden énemlidir?

o E-ticaret duinyasina kullanilabilirlik perspektifiyle genel bir bakig
o Kullanilabilirlik nasil élgultr?

i Kullanicr deneyimi

o Bir fenomen olarak kullanici deneyimi

? Kullanicr Cesitliligi vs. Teknoloji Cesitliligi

? Yeni ¢ok ekranli-diinyada kullanici deneyimi

? Iyi kullanici deneyimi: Context/Convenience vs. Taste/Appeal

o Kurumsal organizasyon iginde kullanici deneyimi

? Organizasyonel zorluklar

? Organazisyonel hedefler

o Bir meslek olarak kullanici deneyimi

? Yeni Roller ve Sorumluluklar

, Bir stirec olarak "Etkilegim Tasarimi”

o Sureclerin Evrimi: Waterfall vs. Agile vs. Lean UX

o “Kullanici Deneyimi Merkezli yeni bir bakig”: Etkilesim Tasariminda Sirec ve Yinelemeli Is Akisi

3. Hafta:
Evrensel Kullanilabilirlik: figili Kavramlar, Rehber Kurallar, Standartlar

| Herkes i¢in Web ne kadar mimkun?
o Kullanicr Cesitliligi
o Teknolojik Cesitlilik

i Evrensel Kullanilabilirlik Stratejileri

o Destek Teknolojiler

o Evrensel Tasarim

o Farkl Kullanici Gruplari igin Evrensel Kullanilabilirlik Stratejileri

4. Hafta:

Kulturellestirme ve “Kiresel Mecralar”

i Uluslarasilastirma

i Yerellestirme

i “Klresel Mecralar” Tasarlamak icin Parametreler
' Ornek Vaka Caligmalari



5. Hafta:

Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines
I Bilgi Mimarisi

o Bilgiyi dizenlemek

o Bilgi Mimarisinin Sunumu

o Arama Motoru Optimizasyonu

Egzersiz: Analiz Atdlyesi

6. Hafta:
Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines
! Masausti AraylUzlerde Sayfa Yapisi ve Tasarimi

Egzersiz: Araylz Analiz Atolyesi

7. Hafta:
Kullanilabilirlik Perspektifinde Araytiz Tasarimini Okumak: Patterns and Guidelines
i Mobil Arayuzlerde Sayfa Yapisi ve Tasarimi

Egzersiz: Araytz Analiz Atdlyesi

8. Hafta:
Kullanilabilirlik Perspektifinde Araytiz Tasarimini Okumak: Patterns and Guidelines
i Araylzde Tasariminda Tipografi ve Gorsel Malzeme Kullanimi

Egzersiz: Araytz Analiz Atdlyesi

9. Hafta:
Kullanilabilirlik Perspektifinde Araytz Tasarimini Okumak: Patterns and Guidelines

, Form Tasarimi

? Egzersiz: Araylz Analiz Atélyesi

10. - 14. Hafta: Vaka Analiz Sunumlari

References 1 Key Concepts

? Brown, T. (2008) Design Thinking, Harward Business Review, June. ? Nielsen, J. (2012) Usability 101:
Introduction to Usability,
http://www.nngroup.com/articles/usability-101-introduction-to-usability/

? User Experience White Paper: Bringing Clarity to the Concept of User Experience (2011)

? Grudin, J. (2008) A Moving Target: The Evolution of HCI, in The Human-Computer Interaction
Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Edi.) Sears, A and
Jacko, J. A., Lawrence Erlbaum Associates, Taylor and Francis Group. 1-24.

? Carrol, J. M. (2012) Human-Computer Interaction, Encyclopedia of Human-Computer Interaction,
http://www.interaction-design.org/encyclopedia/human_computer_interaction_hci.html

? Shneidermann, B. and Plaisant, C. (2005) Designing the User Interface 4th Edition,
Addison-Wesley.

? Zaphiris, P. and Siang Ang, C. (2009) Human-Computer Interaction: Concepts, Methodologies,
Tools and Applications, Information Science Reference, Hershey, New York.

? Nielsen, J., 2008, Usability ROI Declining, But Still Strong, http://www.useit.com/alertbox/roi.html
? Shneiderman, B., 2011, The Next 25 Years of HCl Research: Technology-Mediated Social
Participation, HCII2011 Keynote Speech

? UXPA (Usability Professionnals Association), www.uxpa.com

? Mesut, J., 2009, Brighton BarCamp

? Knemeyer, D. and Svoboda,E., 2008 User Experience _ UX, www.interaction.gov.tr



? Andersen, S., P. 2008, Fundamentals of Experience Design, www.poetpainter.com

? Morville, P., 2004, User Experience Design, www.semanticstudios.com

? Raabe,P., 2010, User-Centered Design, www.paznow.com

? Revang, M., 2007, User Experience Design Project

? Brown, T., 2008, Design Thinking, Harward Business Review

? Reichenstein, O., 2009, The Spectrum of User Experience, iA, www.informationarchitects.jp

? Marsh, N., 2011, Service Design is Dead. The New Product is Alive, www.choose nick.com

? Nielsen, J., 2006, Corporate Usability Maturity: Stages 1-4, www.alertbox.com

? Nielsen, J., 2006, Corporate Usability Maturity: Stages 5-8, www.alertbox.com

? www.usabilitycounts.com, 2012

? UX Professionalism: Building Tomorrows' Digital Cathedrals, 2012

? Jeff Gothelf, Lean UX: Getting Out Of The Deliverables Business, 2011,
http://uxdesign.smashingmagazine.com/2011/03/07/lean-ux-getting-out-of-the-deliverables-busines
s/

? Wreblovski, L., 2011, An Event Apart: Persuasive Design, www.lukew.com

? Hegenhaug, P. S., 2012, Gamification and UX: Where Users Win or Lose, Smashing Magazine.
? Wreblovski, L., 2012, Luke Wreblovski, Evolving E-Commerce Checkout.

? The New Multi-Screen World: Understanding Cross-Platform Consumer Behavior, /Ipsos/Sterling,
2012.

? Bustos, L., 2012, Maximizing Conversion with Checkout Optimization.

? Holst, C., 2012, The State Of E-Commerce Checkout Design, Smashing Magazine

? Frost, B., 2012, For a Future Friendly Web.

? Attrill, R., 2012, Mobile Last: Considering the Mobile Experience When It's Too Late for “Mobile
First”, Mobile East.

? Budd, A., 2012, UX Professionalism: Building Tomorrows Digital Cathedrals.

- Fogg, BJ (2009) A Behavior Model for Persuasive Design,
http://blog.hcilab.org/uui/files/2013/04/a40-fogg.pdf

- Fogg, BJ (2009) Creating Persuasive Technologies: An Eight-Step Design Process,
http://ejournal.narotama.ac.id/files/an%20eight-step%20design%20process..pdf

2 Universal Usability

? Shneiderman, B. (2000) Pushing Human-Computer Interaction Research to Empower Every Citizen:
Universal Usability, Communications of the ACM, Vol. 43, No: 5, 85-91.

? Nielsen, J. (2010) Children's Websites: Usability Issues in Designing for Kids, Jakob Nielsen's Alertbox,
http://www.nngroup.com/articles/childrens-websites-usability-issues/

? Loranger, H. and Nielsen J. (2013) Teenage Usability: Designing Teen-Targeted Websites, Jakob Nielsen's
Alertbox, http://www.nngroup.com/articles/usability-of-websites-for-teenagers/

? Nielsen, J. (2013) Seniors as Web Users, Jakob Nielsen's Alertbox,
http://www.nngroup.com/articles/usability-for-senior-citizens/

? Nielsen, J. (2008) Middle-Aged Users’ Declining Web Performance,
http://www.useit.com/alertbox/middle-aged-users.html

? Lolanger, H. and Nielsen, J. (2013) Teenage Usability: Designing Teen-Targeted Websites,
https://www.nngroup.com/articles/usability-of-websites-for-teenagers/

? Meyer, K. (2016) Young Adults/Millennials as Web Users (Ages 18-25),
https://www.nngroup.com/articles/young-adults-ux/?utm_source=...6&utm_medium=email&utm_term
=0_7f29a2b335-d96da19306-24233293

? Nielsen, J. (2001) Beyond Accessibility: Treating Users with Disabilities as People,
http://www.nngroup.com/articles/beyond-accessibility-treating-users-with-disabilities-as-people/

? Cassell, J. (2008) Genderizing Human-Computer Interaction. J. A. Jacko ve A. Sears (eds,), The Human-
Computer Interaction Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human
Factors And Ergonomics), New York: Lawrence Erlbaum Assoc, 401-412.

? Marcus, A. (2008) Global And Intercultural User-Interface Design. J. A. Jacko ve A. Sears (eds.) The Human-
Computer Interaction Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human
Factors And Ergonomics) 2nd Edition. New York: Lawrence Erlbaum Assoc, 355-380.
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Course Type Elective

Course Level Masters Degree
Objective

Content

References
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Content

Course Code Course Name

CO-E 644 Consumption Sociology

Prerequisites

Admission Requirements

Language of Instruction  Turkish
Course Type Elective
Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

6
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

CO-E 581 Marketing Principles 1 3 0 0 3 6

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References
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