Content

Course Code Course Name

PM541 Introduction to Marketing

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Semester

1

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name Semester Theory Practice Lab Credit

PM543 Advanced Techniques in Marketing 1 3 0 0 3
Research

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory

Course Level Masters Degree

Objective Bu dersin amaci pazarlamaya yonelik arastirma metodolojilerini 6gretmektir. Bu kapsamda nicel

arastirma sureclerinin uygulamali olarak 6gretilmesi hedeflenmektedir.

Content 1. Hafta: Pazarlama arastirmalarina giris

2. Hafta: Pazarlama arastirmalarina giris

3. Hafta: Pazarlama Arastirmalarina Giris/Arastirma dizayni

4. Hafta: Kesfedici arastirma: kincil data / Kalitatif arastirma

Tanimlayici aragtirma

5. Hafta: Neden-sonug arastirmasi
6. Hafta: Olciim ve Olcekler

7. Hafta: Ara Sinav

8. Hafta: Anket dizayni/Ornekleme

9. Hafta: Ornekleme/Saha Calismasi/Verilerin Hazirlanmasi

10. Hafta: Tanimlayici istatistikler ve Hipotez Testi-SPSS

11. Hafta: SPSS

12. Hafta: Sunum

13. Hafta: Sunum

14. Hafta: Sunum

References

ECTS

7
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Content

Course Code Course Name Semester

PM545 Quantitative Methods in Marketing 1

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name
PM549 Distribution Policies And Logistics
Management

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Semester

1

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

PM552 Seminar 2 3 0 0 0 8

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References
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Content

Course Code Course Name Semester Theory Practice Lab Credit
PM542 Marketing Applications 2 3 0 0 3
Prerequisites
Admission Requirements
Language of Instruction  Turkish
Course Type Compulsory
Course Level Masters Degree
Objective Ders pazarlama yonetimine iliskin temel politikalari 6gretmeyi amaclamaktadir.
Content 1. Hafta: Uriin Politikasi- Teori ve Ornek olay tartismalari
2. Hafta: Uriin Politikasi- Teori ve Ornek olay tartismalari
3. Hafta: Fiyatlandirma Politikasi- Teori ve Ornek olay tartismalari
4. Hafta: Fiyatlandirma Politikasi- Teori ve Ornek olay tartismalari
5. Hafta: Dagitim Politikasi- Teori ve Ornek olay tartismalari
6. Hafta: Dagitim Politikasi- Teori ve Ornek olay tartismalari
7. Hafta: Ara Sinav
8. Hafta: Perakende Yénetimi - Teori ve Ornek olay tartismalari
9. Hafta: Lojistik Yonetimi - Teori ve Ornek olay tartismalar
10. Hafta: Tutundurma Politikasi- Teori ve Ornek olay tartismalari
11. Hafta: Satis Yénetimi - Teori ve Ornek olay tartismalari
12. Hafta: Reklam Yonetimi - Teori ve Ornek olay tartismalari
13. Hafta: Uluslararasi Pazarlama- Teori ve Ornek olay tartismalari
14. Hafta: Pazarlama Ahlaki- Teori ve Ornek olay tartismalari
References ? Principles of Marketing, Philip Kotler & Gary Armstrong
? Marketing, Jean Pierrre Helfer, Jacques Orsoni

? Le Marketing Fondements et Pratique, Pierre-Louis Dubois, Alain Jolibert

? Pazarla

ma Ilkeleri, Mehmet Karafakioglu

ECTS

7
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Week

1

10

11

12

13

14

Weekly Contents

Product Policies- Theory and Case study discussions
Product Policies- Theory and Case study discussions

Pricing Policies- Theory and Case study discussions

Pricing Policies- Theory and Case study discussions
Distribution Policies- Theory and Case study discussions
Distribution Policies- Theory and Case study discussions
Mid-term Exam

Retailing Management- Theory and Case study discussions
Logistic Management- Theory and Case study discussions
Promotion Policies- Theory and Case study discussions
Sales Management- Theory and Case study discussions
Advertising Management- Theory and Case study discussions
International marketing- Theory and Case study discussions

Marketing Ethics- Theory and Case study discussions



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

PM544 Reporting Techniques 2 3 0 0 3 7

Prerequisites

Admission Requirements

Language of Instruction
Course Type

Course Level

Objective

Content

References

Turkish

Compulsory

Masters Degree

Ders rapor yazma tekniklerinin 6gretilmesini amaglamaktadir

1. hafta Giris

2. hafta

Yildirim, E. (2002). ‘Cogito Ergo Sum'dan "Vivo Ergo Sum’a Orglitsel Analiz. Yénetim Arastirmalari Dergisi,
2(2), 155-185.

3. hafta

Benavides, T. B. T., & Garelli, J. L. P. (2019). Understanding digital moms: motivations to interact with
brands on social networking sites. Qualitative Market Research, 22(1), 70-87.

Okazaki, S., & Rivas, J. A. (2002). A content analysis of multinationals’ Web communication strategies: cross-
cultural research framework and pre-testing. Internet Research. Vol.12 No.5, 380-390

Thompson, C. J., & Haytko, D. L. (1997). Speaking of fashion: consumers' uses of fashion discourses and the

appropriation of countervailing cultural meanings. Journal of consumer research, 24(1), 15-42.

4. hafta Bilimsel Arastirma Yontemlerinde Temel Donlsumler
Nitel Arastirmanin Bilimsel Arastirma Gelenegi Icindeki Yeri

5. hafta Nitel Arastirma Sureci
Nitel Arastirmada Orneklem

6. hafta Gorisme
Odak Grup

7. hafta Vize

8. hafta Gozlem

Dokiiman inceleme

9. hafta Nitel Arastirmalarda Veri Analizi
10. hafta Etnografik Arastirma

11. hafta Fenomenoloji

12. hafta Alt Teori

13. hafta Odev teslim - sunum

14. hafta Odev teslim - sunum

Ali Yildirirm & Hasan Simsek (2004), Sosyal Bilimlerde Nitel Arastirma Yéntemleri, Seckin Yayinevi
Turker Bas, Ulun Akturan (2008), Nitel Arastirma Yontemleri Nvivo 7.0 ile Nitel Veri Analizi, Seckin Kitabevi
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1 Introduction to qualitative research

2 Yildirim, E. (2002). ‘Cogito Ergo Sum'dan "Vivo Ergo Sum’a Orglitsel Analiz. Yénetim Arastirmalari Dergisi, 2(2), 155-185.
3 Q??

4 Fundamental transformations in scientific research methods, qualitative research in scientific research tradition
5 The process of qualitative research, sampling in qualitative research

6 Depth interview, focus group

7 Mid-term Exam

8 Observation, document review

9 Data analysis in qualitative research

10 Ethnographic research

11 Phenomenology

12 Grounded theory

13 Presentation

14 Presentation



Content

Course Code Course Name Semester

PM546 Operational Research in Marketing 2

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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Content

Course Code Course Name

PM550 Distribution Strategies and Supply
Chain Implementations

Prerequisites

Admission Requirements

Language of Instruction  Turkish

Course Type Compulsory
Course Level Masters Degree
Objective

Content

References

Semester

2

Theory

3

Practice

0

Lab

0

Credit

3

ECTS

7
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