Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS

Siy 631 Visual Culture 1 2 0 0 2 4

Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Compulsory
Course Level Masters Degree
Objective Bu dersin amaci, imgelerin Uretimini, dolagimini ve alimini gérsel evreni anlagilir kilan gostergebilim kuramlari

isidinda incelenecektir.

Content Gorsel kultarin ozellikleri
Gorsel kaltarian geligimi
imge kavrami
Gostergebilim
Gorsel gostergebilim

References Joseph Courtés, Semiotique. Dictionnaire raisonné de la théorie du langage. Hachette. 1994.
Martine Joly, Introduction a l'analyse de l'image. Broché.
Mariette Julien, L'lmage Publicitaire des Parfums: Communication Olfactive, Paris, Harmattan, 1997.
Hal Niedzviecki, Dikizleme GUnlugu, Ayrinti Yayinlart.
Diana Crane, Moda ve Gundemleri, Ayrinti Yayinlari.
Jean Baudrillard, Tam Ekran, YKY.
Kevin Robins, imaj, Ayrinti Yayinlari.
Peter Burke, Tarihin Gorgl Taniklari, Kitap Yayinevi.
Rudolf Arnheim, Gorsel Disinme, Metis.
George Ritzer, BuyUsu Bozulmus Dunyayi Buyllemek, Ayrinti Yayinlari.
George Ritzer, Toplumun McDonaldlastiriimasi, Ayrinti Yayinlari
Halime Yiicel, Imgeden Yoruma, Nobel Yayincilik, 2021

Theory Topics



Week

10

11

12

13

14

Content

Course Code

SIY 691

Weekly Contents

Characteristics of the visual culture
Evolution of the visual culture
Notion of image

Notion of image

Semiotics

Visual semiotics
Presentations

Presentations

Advertising image analysis
Advertising image analysis
Television image analysis
Movie image analysis

Movie image analysis

Movie image analysis

Course Name

Digital Media Strategies

Semester

1

Theory

2

Practice

0

Lab

0

Credit

2

ECTS

4



Prerequisites

Admission Requirements

Language of Instruction Turkish

Course Type Elective
Course Level Masters Degree
Objective Bu ders, dijital teknolojinin, cevrimici dagitim kanallarinin ve sosyal aglarin ortaya cikisi ve gelisimiyle birlikte,

medya ve iletisim sektérlerinde yasanan dedisimi, agirlikli olarak ekonomik neden ve sonuglari tGzerinden ele
almakta ve glincel literatlirin yani sira 6rnek olay incelemeleri ve 6grencilerin gelistirecekleri projeler
yardimiyla tartismayl amaclamaktadir.

Content Bkz. Konu Bagliklari

References Kitaplar
Chris Anderson (2008). Uzun Kuyruk, Optimist Yayinlari.
Erik Brynjolfsson, Andrew McAfee (2014). The Second Machine Age, Turk Hava Yollari Yayinlari.
Haluk Geray (2019). Medyanin Yeni Ekonomisinde Kurumsal fletisim, Utopya Yayinevi.
Clay Shirky (2010). Herkes Orgiit, Optimist Yayinlari

Theory Topics

Week  Weekly Contents



Content

Course Code Course Name

siy 619 New Approaches in Strategic
Communication

Prerequisites

Admission Requirements

Semester

1

Theory

2

Practice

0

Lab

0

Credit

2

ECTS

4



Language of Instruction
Course Type
Course Level

Objective

Content

References

Turkish
Compulsory
Masters Degree

Bu ders kapsaminda 6grencilerin stratejik iletisim yonetimi hakkinda bilgi sahibi olmasi amaglanmaktadir.
Stratejik fletisim Yénetiminin kamuoyunu olusturma (izerindeki roliiniin yeni yaklagimlar nezdinde ele alinmasi
dersin bir diger amacidir.

Bu ders kapsaminda stratejik iletisim yonetimi kavraminin ne oldugu, stratejik iletisim yonetimi ile halkla
iliskiler disiplininin arasindaki iliski anlatilacaktir. Yeni kavramlarin stratejik iletisim yonetimi Uzerindeki roltine
dedinilecektir. Yine stratejik iletisim yonetiminin kullandig§i uygulama stratejileri elestirel bir bakis agisi ile
aktarilacaktir.

Ders notlari.

Bernays, Edward. Propaganda. Pegasus Yayinlari, 2023, Istanbul.

Biber, Ayhan. “Bir Mesrulastirim Yéntemi Olarak Halkla Tliskilerin Mesruiyeti”, Amme Idaresi Dergisi. Cilt 36,
Sayi 4, Aralik 2003, s. 43-53.

Blowfied M ve Murray A (2008) Corporate Responsibility A Critical Introduction, Oxford University Press,
Oxford.

Candz, Kadir. Halkla Tliskiler Uygulamasi Olarak Lobicilik. Konya, Nive Kiltiir Merkezi, 2007.

Chomsky, Noam. Medya Denetimi: Immediast Bildirgesi. 2. Baski, istanbul: Tim Zamanlar Yayincilik, 1995.
Coombs, Timothy., Holladay, Sherry. Managing Corporate Social Responsibility: A Communication Approach.
Wiley Blackwell. 2012.

Coombs, Timothy., Holladay, Sherry. PR Strategy and Application, Wiley Blackwell. 2010.

Cutlip S.M., Center A.H. ve Broom G.M., Effective Public Relations, 8th. Edition, New Jersey: Prentice-Hall
International, 2000.

Cinarh, Inci. Stratejik lletisim Yénetimi. 2. Baski, Beta Yayinlari, Istanbul, 2013.

Cinarh, Inci. “Déngli Uzmanlari (Spin Doctors), Medyatik Yalan ve Kamu Manipilasyonu”, ileti-s-im, Galatasaray
Universitesi Tletisim Fakdiltesi, Istanbul, No.1, Aralik 2004, ss:165-174.

Erdogan, Irfan. Teori ve Pratikte Halkla dliskiler, Erk Yayinlari, Ankara, 2006.

Fitzpatrick, Kathy ve Bronstein., Carolyn. Ethics in Public Relations. Sage Publications. 2006.

Jowett, Garth S. ve O'Donnell Victoria. Propaganda and Persuasion, 4th. Ed., California: Sage Publications, 2006.
L'Etang, Jacquie ve Pieczka, Magda (der.). Halkla lliskilerde Elestirel Yaklagimlar. Ankara: Vadi Yayinlari, 2002.
Okay, Ayla ve Okay, Aydemir. Halkla Tliskiler Teori ve Yaklagimlarina Giris. Der Yayinlari, Istanbul, 2022.

Ozden, Zafer ve Saran, Mine. Halkla Tliskiler Alaninda Etik Sorunlar. Dokuz Eyliil Universitesi Sosyal Bilimler
Enstitisu Dergisi. Cilt 8 Sayi 3, 2006, ss. 242-261.

Peltekoglu Balta, Filiz. Halkla dligkiler Nedir?, 4. Baski, Beta Yayinlari: istanbul, 2006.

Paul, Christopher. Strategic Communication: Origins, Concepts and Current Debates. Praeger, 2011.

Pratkanis, Anthony. ve Aronson Elliot, Propaganda Cagi: tknanin Gindelik Kullanimi ve Suistimali, Cev.Nagihan
Haliloglu, Istanbul: Paradigma Yayinlari, 2008.

Sancar, Gaye Asl. Kamu Diplomasisi ve Uluslararasi Halkla fliskiler. 2. Basim, Beta Yayinlari, Istanbul, 2014.
Sancar, Gaye Asli. (Ed.) Kamu Diplomasisinde Yeni Yaklagimlar ve Ornekler. Beta Yayinlari, Istanbul, 2016.
Sancar, Gaye Asl. (Ed.) Kurumlarin Yeni Tletisim Bicimleri. Beta Yayinlari. Istanbul, 2018

Sancar, Gaye Ash. Aktivist Halkla Tligkiler Baglaminda WWF Diinya Saati Kampanya Ornegi. Erciyes Akademia
Dergisi. Cilt 5, Say1 1. 2017.

Sayimer, Idil. Halkla fligkiler Etiginde One Cikan Modellerin Etik Sistemler Acisindan Degderlendirilmesi, Kiiresel
Tletisim Dergisi. Sayi 2 Giiz 2006.

Smith, Ayten Gérgun. Turkiye'de Yeni Bir fletisim Egilimi: Spin Doctor. II. Ulusal Halkla fliskiler Sempozyumu, 27-
28 Nisan 2006

Tench Ralph., Sun, William., Jones, Brian. Corporate Social Irresponsibility: A Challengig Concept. Emerald
Books, 2012.

Toth, Elisabeth L. and Heath, Robert L.(ed.), Rhetorical and Critical Approaches to Public Relations, New Jersey:
Lawrence and Erlbaum Associates, 2002.

Yagmurlu, Asli. “Halkla fligkiler Yéntemi Olarak Kamu Diplomasisi”, Tletisim Aragtirmalari Dergisi. Ankara,
Ankara Universitesi Tletisim Arastirmalari ve Uygulama Merkezi, 2011, ss. 9-39.

Zerk, Jennifer. Multinationals and Corporate Social Responsibility. Cambriddge University Press, 2006.

Diger Kaynaklar
Aristotales, Retorik. Yapi Kredi Yayinlari, 2006.
Berger, John. Gérme Bicimleri. Metis Yayinlari, 1999.



Habermas, Jirgen, Kamusalligin Yapisal Dénuisimd, Tletisim Yayinlari, 12. Baski, 2014.
Huxley, Aldous. Cesur Yeni Dinya. fthaki Yayinlari. 2003.

Machiavelli, Niccolo. Prens. Alfa Yayincilik, 2015.

Orwell George. 1984. Can Yayinlari, 2000.

Postman. Neil. Teknopoli. Paradigma Yayinlari.

Theory Topics

Week  Weekly Contents



Content

Course Code Course Name Semester Theory Practice Lab Credit ECTS
Siy 671 Web in Strategic Communication 2 2 0 0 2 4
Management

Prerequisites

Admission Requirements

Language  Turkish
of
Instruction

Course Compulsory
Type

Course Masters Degree
Level

Objective  Bu ders kapsaminda 6grencilerin, stratejik iletisim yonetimi baglaminda buyuk bir cesitlilik gosteren etkilesimli medya
ortamlarina yonelik hem bicim hem de igerik diizeyinde analitik degerlendirme becerilerinin gelistirmesi hedeflenmektedir.
Ders kapsaminda oncelikle internet ve web fenomenleri tarihsellestirme ve gelecede yonelik éngoriler Gzerinden detayl
olarak irdelenecektir. Hem kullanici hem de etkilesimli ortam duzeyinde buyuk bir cesitliligi beraberinde getiren s6z konusu
evrim, mevcut uygulamalar Gzerinden yapilacak kavramsallastirma egliginde ele alinacaktir. Bunu takiben “kullanici-bilgisayar
etkilesimi"nin tarihgesi egliginde “grafik araytizi” kavrami ve “kullanilabilirlik” kavrami, alandaki 6nemli ve giincel
arastirmalarin bulgulari ve vaka analizleri Gzerinden irdelenecektir. Bu baglamda kullanicilar ve etkilesimli medya ortamlari
arasinda kurulacak olan kullanici deneyimini desteklemek ve gelistirmek igin cesitli araylz tasarim kriterleri ve strecleri, web
sitesi, portal, mobil araytz, etkilesimli televizyon, vb. gibi farkl etkilesimli medya ortamlari Gzerinden sunulacaktir. Dénem
sonunda 6grencilerden, sectikleri populer etkilesimli medya ortamlarini oylumlu olarak analiz etmeleri ve gerekiyorsa
revizyon onerileri sunmalari talep edilecektir.

Content 1.Hafta:
Giris. Temel Kavramlar, Teknolojiler ve Uygulamalar.

2.Hafta:
Internet ve Web Fenomenlerinin Evrimi

3.Hafta:

Kullanici Merkezli Tasarim: Araylz Tasarimi ve Kullanilabilirlik

“Grafik Kullanici Araylzi"nun tarihsel gelisimi

Kullanilabilirlik Yaklagimi: Amag, Kullanilan Parametreler ve Olcme Teknikleri

4.Hafta:

Evrensel Kullanilabilirlik “Herkes icin Web”

-Kullanicr Cesitliligi: Farkli kilttrlerden kullanicilar, ¢ocuk, yasli, 6zurla, vb. kullanicilar

- Teknoloji Cesitliligi

-Evrensel Kullanilabilirlik icin Stratejiler: Destek Teknolojileri, Cok-Katmanl Araylz Tasarimi, Evrensel Tasarim
- Farkli Kullanici Gruplariicin Araylz Tasarim Kriterleri

5.Hafta:
“Kilturellestirme” ve Klresel Web Siteleri
-Farkh kiltarlerden gelen kullanicilarin ihtiyaclarina yonelik web tasarimi: Sorunlar, ¢c6zim oOnerileri

6.Hafta:
Etkilesim Ortam Gelistirme Sureci



References

Surecin tasarlanmasi ve yonetimi
Ekiplerin yapisi, dagilimi, is bolimu

7. Hafta:

Bilgi Mimarisi

Bilginin etkilesimli ortamlar icin dizenlenmesi ve sunumu
Site yapisi

Arama Motoru Optimizasyonu

8.Hafta:

Etkilesimli Ortamlarda Sayfa Yapisi ve Tasarimi
- Sayfa Bilegenleri: Header, Footer, Content Area
- Sayfa Olciileri ve Dolagim

- Ana sayfa Bilegsenleri ve Tasarimi

9.Hafta:

Etkilesimli Ortamlarda Tipografi
Web'de Metin

Okunabilirlik

Yazi Karakterleri

Vurgu

Tipografi ve grafik

Editoryal Yaklagim

10.Hafta:
Form Tasarimi

11.Hafta:

Etkilesimli Ortamlarda Gorsel Malzemenin Kullanimi
Web gorsellerinin 6zellikleri

Grafik dosya formatlari

Renk Teorisi ve Etkilesimli Ortamlarda Renk Kullanimi

12.Hafta:

Etkilesimli Ortamlarda Coklu-Ortam Iceriginin Kullanimi

Gorsel ve Isitsel Malzemeler: Ses, video, animasyon, vs.

Coklu-ortam iceriginin hazirlanmasi ve sunulmasi: Formatlar, oynaticilar, vs...

13.Hafta:
Ogrenci Sunumlari

14.Hafta:
Ogrenci Sunumlari

1 Key Concepts

* Brown, T. (2008) Design Thinking, Harward Business Review, June. ? Nielsen, J. (2012) Usability 101: Introduction to Usability,
http://www.nngroup.com/articles/usability-101-introduction-to-usability/

+ User Experience White Paper: Bringing Clarity to the Concept of User Experience (2011)

+ Grudin, J. (2008) A Moving Target: The Evolution of HCl, in The Human-Computer Interaction Handbook: Fundamentals,
Evolving Technologies and Emerging Applications (Edi.) Sears, A and Jacko, J. A., Lawrence Erlbaum Associates, Taylor and
Francis Group. 1-24.

+ Carrol, J. M. (2012) Human-Computer Interaction, Encyclopedia of Human-Computer Interaction,
http://www.interaction-design.org/encyclopedia/human_computer_interaction_hci.html

* Shneidermann, B. and Plaisant, C. (2005) Designing the User Interface 4th Edition,

Addison-Wesley.

+ Zaphiris, P. and Siang Ang, C. (2009) Human-Computer Interaction: Concepts, Methodologies,

Tools and Applications, Information Science Reference, Hershey, New York.

+ Nielsen, J., 2008, Usability ROI Declining, But Still Strong, ?http://www.useit.com/alertbox/roi.html

* Shneiderman, B., 2011, The Next 25 Years of HCI Research: Technology-Mediated Social Participation, HCII2011 Keynote



Speech

+ UXPA (Usability Professionnals Association), 2www.uxpa.com

* Mesut, J., 2009, Brighton BarCamp

* Knemeyer, D. and Svoboda,E., 2008 User Experience _ UX, 2www.interaction.gov.tr

* Andersen, S., P. 2008, Fundamentals of Experience Design, ?www.poetpainter.com

* Morville, P., 2004, User Experience Design, ?www.semanticstudios.com

+ Raabe,P., 2010, User-Centered Design, www.paznow.com

* Revang, M., 2007, User Experience Design Project

+ Brown, T., 2008, Design Thinking, Harward Business Review

* Reichenstein, O., 2009, The Spectrum of User Experience, iA, ?www.informationarchitects.jp

+ Marsh, N., 2011, Service Design is Dead. The New Product is Alive, www.choose nick.com

* Nielsen, J., 2006, Corporate Usability Maturity: Stages 1-4, 2www.alertbox.com

+ Nielsen, J., 2006, Corporate Usability Maturity: Stages 5-8, www.alertbox.com

+ UX Professionalism: Building Tomorrows' Digital Cathedrals, 2012

« Jeff Gothelf, Lean UX: Getting Out Of The Deliverables Business, 2011,
http://uxdesign.smashingmagazine.com/2011/03/07/lean-ux-getting-out-of-the-deliverables-business/
* Wreblovski, L., 2011, An Event Apart: Persuasive Design, ?www.lukew.com

* Hegenhaug, P. S., 2012, Gamification and UX: Where Users Win or Lose, Smashing Magazine.
* Wreblovski, L., 2012, Luke Wreblovski, Evolving E-Commerce Checkout.

* The New Multi-Screen World: Understanding Cross-Platform Consumer Behavior, /Ipsos/Sterling,2012.
* Bustos, L., 2012, Maximizing Conversion with Checkout Optimization.

* Holst, C., 2012, The State Of E-Commerce Checkout Design, Smashing Magazine

* Frost, B., 2012, For a Future Friendly Web.

« Attrill, R., 2012, Mobile Last: Considering the Mobile Experience When It's Too Late for “Mobile
First”, Mobile East.

+ Budd, A., 2012, UX Professionalism: Building Tomorrows Digital Cathedrals.

* Fogg, BJ (2009) A Behavior Model for Persuasive Design,
http://blog.hcilab.org/uui/files/2013/04/a40-fogg.pdf

*+ Fogg, BJ (2009) Creating Persuasive Technologies: An Eight-Step Design Process,
http://ejournal.narotama.ac.id/files/an%20eight-step%20design%20process..pdf

2 Universal Usability

* Shneiderman, B. (2000) Pushing Human-Computer Interaction Research to Empower Every Citizen: Universal Usability,
Communications of the ACM, Vol. 43, No: 5, 85-91.

+ Nielsen, J. (2010) Children's Websites: Usability Issues in Designing for Kids, Jakob Nielsen's Alertbox, ?
http://www.nngroup.com/articles/childrens-websites-usability-issues/

* Loranger, H. and Nielsen J. (2013) Teenage Usability: Designing Teen-Targeted Websites, Jakob Nielsen's Alertbox, ?
http://www.nngroup.com/articles/usability-of-websites-for-teenagers/

* Nielsen, J. (2013) Seniors as Web Users, Jakob Nielsen’s Alertbox, http://www.nngroup.com/articles/usability-for-senior-
citizens/

* Nielsen, J. (2008) Middle-Aged Users’ Declining Web Performance,

http://www.useit.com/alertbox/middle-aged-users.html

* Lolanger, H. and Nielsen, J. (2013) Teenage Usability: Designing Teen-Targeted
Websites,https://www.nngroup.com/articles/usability-of-websites-for-teenagers/

* Meyer, K. (2016) Young Adults/Millennials as Web Users (Ages 18-25),
https://www.nngroup.com/articles/young-adults-ux/?utm_source=...6&utm_medium=email&utm_term =0_7f29a2b335-
d96da19306-24233293

* Nielsen, J. (2001) Beyond Accessibility: Treating Users with Disabilities as People, http://www.nngroup.com/articles/beyond-
accessibility-treating-users-with-disabilities-as-people/

+ Cassell, J. (2008) Genderizing Human-Computer Interaction. J. A. Jacko ve A. Sears (eds,), The Human-Computer Interaction
Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human Factors And Ergonomics), New York:
Lawrence Erlbaum Assoc, 401-412.

* Marcus, A. (2008) Global And Intercultural User-Interface Design. J. A. Jacko ve A. Sears (eds.) The Human-Computer
Interaction Handbook: Fundamentals, Evolving Technologies and Emerging Applications (Human Factors And Ergonomics) 2nd
Edition. New York: Lawrence Erlbaum Assoc, 355-380.

* Gould, E. (2005) Sythesizing the Literature on Cultural Values. Nuray Aykin (ed.) Usability and Internationalization of
Information Technology, Lawrence Erlbaum Associates, Publishers, New Jersey, 79-122.

3 Information Architecture



* ?Resmini, A. and Rosati, L. (2011) A Brief History of Information Architecture, Journal of Information Architecture, Vol. 3, Issue
2, p. 33-45, http://journalofia.org/volume3/issue2/03-resmini/jofia-0302-03-resmini.pdf

* ?Barker, I. (2005) What is information architecture?, ?Step Two Design,
http://www.steptwo.com.au/papers/kmc_whatisinfoarch/index.html

* ?Nielsen, J. (2009) ?Top 10 Information Architecture (IA) Mistakes, http://www.nngroup.com/articles/top-10-ia-mistakes/

« ?TECED (2013) IA Evaluation Methodologies, http://teced.com/services/information-architecture-ia/ia-evaluation-
methodologies/

* Righi, C., James, J., Beasley, M., Day, D. L., Fox, J. E., Gieber, J., Howe, C. and Ruby, L. (2013) Card Sort Analysis Best Practices, ?
Journal of Usability Studies, Vol. 8, Issue 3, May 2013 pp. 69-89,
http://www.upassoc.org/upa_publications/jus/2013may/JUS_Righi_May_2013.pdf

* Richards, J. (2013) The Grammar of Interactivity, ?UX Booth, http://www.uxbooth.com/articles/the-grammar-of-interactivity/?
utm_source=twitterfeed&utm_mediu m=twitter

* Anderson, C. (2004) The Long Tail, Wired, Issues 12.10, October 2014, http://www.wired.com/wired/archive/12.10/tail.html

* Nielsen, J. (2012) ?SEO and Usability,? ?http://www.nngroup.com/articles/seo-and-usability/

* Morville, P. and Rosenfeld, L. (2007) Information Architecture for the World Wide Web: Designing Large-Scale Web Sites,
O'Reilly Media, USA.

* Nielsen, J. (2009) ?Mental Models,? ?http://www.nngroup.com/articles/mental-models/

* Hudson, W. (2013) Card Sorting, ?Encyclopedia of Human-Computer Interaction, http://www.interaction-
design.org/encyclopedia/card_sorting.html

+ Sauro, J. (2012) Card Sorting + Tree Testing: The Science of Great Site Navigation, ?Measuring Usability,? ?
http://www.measuringusability.com/blog/cardsort-tree-test.php

+ Nielsen, J. (2011) ?Mini-IA: Structuring the Information About a Concept, http://www.nngroup.com/articles/mini-ia-
structuring-information/

* Nielsen, J. (2009) ?IA Task Failures Remain Costly, http://www.nngroup.com/articles/ia-task-failures-remain-costly/

* Nielsen, J. (2009) ?Card Sorting: How Many Users to Test, http://www.nngroup.com/articles/card-sorting-how-many-users-to-
test/

4 Ul Design for Desktop Environments

* Lynch, P.J. and Horton, S. (2011) Web Style Guide, 3rd Edition, Page Structure,
http://webstyleguide.com/wsg3/6-page-structure/index.html

* Lynch, P. J. and Horton, S. (2011) Web Style Guide, 3rd Edition, Page Design,
http://webstyleguide.com/wsg3/7-page-design/index.html

+ Nielsen, J. (2011) Top 10 Guidelines for Homepage Usability,
http://www.nngroup.com/articles/top-ten-guidelines-for-homepage-usability/

* Holst, C., (2104), The Current State Of E-Commerce Search,
http://www.smashingmagazine.com/2014/08/18/the-current-state-of-e-commerce-search/
* Appleseed, J. (2014), Deconstructing E-Commerce Search: The 12 Query Types,
http://baymard.com/blog/ecommerce-search-query-types

+ Whintenton, K., 2014, Filters vs. Facets: Definitions,
http://www.nngroup.com/articles/filters-vs-facets/

* Sherwin, K., 2014, The Magnifying-Glass Icon in Search Design: Pros and Cons,
http://www.nngroup.com/articles/magnifying-glass-icon/

+ Cardello, J., 2014, Killing Off the Global Navigation: One Trend to Avoid,
http://www.nngroup.com/articles/killing-global-navigation-one-trend-avoid/

* Loranger, H., 2014, Infinite Scrolling Is Not for Every Website,
http://www.nngroup.com/articles/infinite-scrolling/

* Whintenton, K., 2014, 3 Guidelines for Search Engine "No Results" Pages,
http://www.nngroup.com/articles/search-no-results-serp/

* Whintenton, K., 2014, Filters vs. Facets: Definitions,
http://www.nngroup.com/articles/filters-vs-facets/

* Sherwin, K., 2014, The Magnifying-Glass Icon in Search Design: Pros and Cons,
http://www.nngroup.com/articles/magnifying-glass-icon/

+ Cardello, J., 2014, Killing Off the Global Navigation: One Trend to Avoid,
http://www.nngroup.com/articles/killing-global-navigation-one-trend-avoid/

* Loranger, H., 2014, Infinite Scrolling Is Not for Every Website,
http://www.nngroup.com/articles/infinite-scrolling/

* Whintenton, K., 2014, 3 Guidelines for Search Engine "No Results" Pages,
http://www.nngroup.com/articles/search-no-results-serp/



+ Cordello, J. (2013) Four Dangerous Navigation Approaches that Can Increase Cognitive Strain,
http://www.nngroup.com/articles/navigation-cognitive-strain/

* Pernice, K. (2013) Designing Effective Carousels: Create a Fanciful Amusement, Not a House of Horrors, ?
http://www.nngroup.com/articles/designing-effective-carousels/

* Nielsen, J. (2009) Mega Menus Work Well for Site Navigation, http://www.nngroup.com/articles/mega-menus-work-well/

+ Krug, S., 2000, Don't Make Me Think: A Common Sense Approach to Web Usability, Que. ? Usabilla Blog, 2012, How to design
effective navigation menus.

5 Ul Design for Mobile Environments

+ Nielsen, J. (2011) ?Mobile Usability Update, http://www.nngroup.com/articles/mobile-usability-update/

* Hoober, S. 2014, The Rise of the Phablet, Designing for Larger Phones, UXmatters,
http://www.uxmatters.com/mt/archives/2014/11/the-rise-of-the-phablet-designing-for-larger-phones .php?
sthash.p9hQFNW6.mjjo&utm_source=twitterfeed&utm_medium=twitter

+ Budiu, R. (2013) ?Mobile: Native Apps, Web Apps, and Hybrid Apps, http://www.nngroup.com/articles/mobile-native-apps/
+ Answerlab. 2014, Principles of Mobile Site Design: Delight Users and Drive Conversions,
http://static.googleusercontent.com/media/www.google.com/en//intl/ALL_ALL/think/multiscreen/pdf/multi- screen-moblie-
whitepaper_research-studies.pdf

+ S?cott, H. 2014, How to design for thumbs in the Era of Huge Screens, http://scotthurff.com/posts/how-to-design-for-thumbs-
in-the-era-of-huge-screens

* Peatt?, K. 2015, An Exploration of Carousel Usage on Mobile E-Commerce Websites,? ?Smashing Magazine,
http://www.smashingmagazine.com/2015/02/carousel-usage-exploration-on-mobile-e-commerce-websites/

* Wreblovski, L. 2014, Designing for Large Screen Smartphones, http://www.lukew.com/ff/entry.asp?1927

« Attrill, R., 2012, Mobile Last: Considering the Mobile Experience When It's Too Late for “Mobile First”, Mobile East.
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1 Basics notions on Globalization

2 Social, economic and cultural context of globalization

3 Technical Communication as a player in globalization

4 Myth communication

5 Information society

6 Intercultural communication and new communication technologies
7 Different paradigms and theories

8 Midterm

9 Civilization, diversity, universalism, particularism and exotism

10 Cultural gobalization and identity conflicts

11 Cultural Imperialism

12 Conflict between civilizations: Example of CNN Int.

13 The End of Eurocentrism?

14 Communication as normative value and ethics principles of the encounter with the other
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References
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Course Type Compulsory
Course Level Masters Degree
Objective

Content

References
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